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I am always impressed by 
someone who clearly has a 
passion for what he or she 
does professionally. The en-
ergy each spends at what they 
do. Enter Ken Jones.

Jones is working feverishly 
to fill about 25 spots in Indi-
ana State University’s second 
ProMBA class (see web link) 
which will begin this fall in 
Plainfield. He seems to be ev-
erywhere – chamber of com-
merce meetings; any place he 
can make a connection. 

For 15 years, Jones worked 
in Operations and Supply 
Chain Management - Ford 
Motor Company, Rolls-Royce Aerospace, 
Roche Diagnostics, Hillenbrand Industries; 
mostly managerial and director-level roles. 
But in 2005 he made 
a career change and 
began teaching full-
time for Ivy Tech 
- Central Indiana - 
Business Administration Program. “(I) want-
ed to pursue a “passion” and “give back” to the 
next generation of business leaders,” he states 
simply.

At Ivy Tech, Jones became Program Chair 
of Business Administration degrees in 2006 
and left in 2011 where he began teaching part-
time with Indiana State in the spring, eventu-
ally becoming full-time faculty in Operations 
and Supply Chain Management (OSCM) in 
fall of 2011.

“I’ve gotten to know I-70 well, every bump, 
every pothole from commuting to Terre Haute 
and back 2-3/week.” says Jones, the 2011 NI-
SOD (National Institute for Staff and Organi-
zational Development - University of Texas) 
Teaching Effectiveness Award Winner.  

“What attracted me to ISU was their need 
to re-build and “modernize” their Operations 
and Supply Chain Program and the talent and 
“sincerity” of their students,” Jones says.  “Over 
the course of the last year, we have done so 
very effectively and we’re now on a journey to 
become one of the best Operations and Sup-
ply Chain Programs in the country; we have 
a ways to go, but we are on the right path to 
get there in 3-5 years.  Curriculum innovation 
and experiential learning partnerships with 

the business community (in 
the Wabash Valley and Indy) 
is our unique way forward.”

Jones says the ProMBA 
makes sense.  “To promote a 
new type of MBA program, 
you need someone in the 
market and well connected 
with industry,” he says.  “If 
you look at the personnel at 
ISU, I’m the guy who makes 
the most sense.  It does de-
tract from my ‘true love’ of 
teaching just a wee bit, but 
I do thoroughly enjoy help-
ing business professionals in 
the Indy market find an MBA 
program that betters their ca-

reers and lives.”  I’m a natural extrovert and 
enjoy networking, so going to chamber meet-
ings, community events, etc. is not work to 

me. (I) love it!  My 
only concern is that I 
really do need more 
than 24 hours in a 
day.”  

Jones says in his spare time – if he has any 
– he works with businesses in marketing and 
supply chain consulting and management/
leadership training through his firm, Value 
Chain Solutions, LLC. “With virtually all of 
my consultative work, I always try to include 
students as a way of providing “hands on job 
training” and student exposure to key organi-
zations,” he says.  “Currently, I have students 
working on extended internships at Clabber 
Girl and Union Hospital in Terre Haute.”

“I try to keep it all balanced and moving 
forward, but as you can see, I’m an extreme-
ly busy guy toggling through three different 
worlds (ISU teaching in Terre Haute, ProM-
BA in Indy, consulting and training wherever 
someone needs help and I can work it in),” he 
explains. “I focus heavily on creating syner-
gistic connections and creating win-win-wins 
wherever I can.  To me, a mere ‘win-win’ is 
never good enough. It can’t be in my world, 
it all needs to ‘connect’ in some exciting and 
wonderful way.”

For more information, contact Jones at Ken-
neth.Jones@indstate.edu or (317) 413-6753. 

Jones’ energy fueling ISU’s 
Plainfield ProMBA program

Rick Myers is publisher of the Hendricks County 
Business Leader. E-mail: rick@businessleader.bz
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One of the last bastions of bigotry is mis-
takes. People judge mistakes unfairly because of 
their outward appearance. Mistakes equal fail-
ure, right? Who wants that living next door? I 
submit that it’s high time we own our mistakes.

Now, I’m not talking about lazy mistakes, but 
honest ones. Ones borne of hard work. Mis-
takes that come from the land of “trial and er-
ror.” These are mistakes that come from a good 
heritage. Honest mistakes are a backbone of in-
novation, a necessary evil of learning and trying 
something new. Get used to mistakes because 
you have to go through their yard to get to the 
Successes.

Much to do was made over an Olive Garden 
incident and a newer waitress. As the story was 
reported, the waitress accidentally served an al-
coholic drink to a 10-year-old boy who prompt-
ly scarfed down half of the cocktail. When the waitress realized 
her “mistake,” she told her manager, who, in turn, immediately 
told the family. The family already began to notice the boy’s be-
havior changed. He called everyone “man” and was extremely 
interested in grated parmesan, yet he was OK. A blood test at 
the ER verified that he drank alcohol. The server was fired even 
though there was no indication that this was a repeating pat-
tern for her. It has happened at least one time before at an Olive 
Garden in Michigan where a toddler’s sippy cup was filled with 
Sangria. Firing her was more of a “cover” move for the chain 
against the lawsuits likely to follow.

How anemic as a culture are we to mistakes? Can we not sep-
arate malicious deeds from honest mistakes? What signal does 
this send to the rest of the company’s employees? It sends the 
message that mistakes are unacceptable. There’s no recovery if 
you screw up. Mistakes are sudden death. Is that the way our 

society should be? Had the Olive Garden per-
severed with that server, I bet she never would 
make that mistake again.

We’d like to be next to perfect, wouldn’t we? 
Perfect is who we want at all the right places 
and spaces. We want a perfect wedding, a per-
fect work project, or a perfect landing. Blah, 
blah, blah…  Have you ever met someone on 
a winning streak? His ego is usually the largest 
in the room, and at some point, he becomes an 
ego monster who feels shielded from mistakes. 
That’s when he makes a lot of them. That’s when 
he posts salacious photos of himself on the In-
ternet. 

We never let the children play with mistakes, 
either. We pass along our fear of mistakes and 
desperately try to shield our children from 
meeting them. When children make mistakes, 

it teaches them that no matter how smart they are, success is al-
ways dependent on effort. Perhaps some of us could learn that, 
too.

The lesson is not how to avoid mistakes rather about how to 
deal with mistakes. Our reflex to a mistake should be owning up 
to it and then bouncing back. Resilience is the healthy response 
to a mistake. The most successful people in the world live in the 
neighborhood with mistakes and resilience.

You may see weeds in the sidewalks of your mistakes. I see 
resilience that is only possible because the sun shined through 
the cracks.

Gus Pearcy
Columnist

Gus Pearcy is a contributing columnist to the Hendricks County 
Business Leader. He may be reached at (317) 403-6485 or pearcy.gus@
sbcglobal.net. Gus blogs frequently at guspearcycommunications.
wordpress.com.
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If you work hard enough and 
assert yourself, and use your mind 

and imagination, you can shape 
the world to your desires. 

-Malcolm Gladwell

By Gus Pearcy
Whether you call it serendipity or Di-

vine intervention, Jerry Weed, 65, has been 
blessed by it. It’s the only way to describe the 
Danville man’s career as a purveyor of uphol-
stery and drapery fabrics. Through the giant 
plate glass windows, Rader’s Fabrics, a block 
off the Square in Danville, is filled with bolts 
of fabric used on chairs and making drapes. 
Inside is just as deep, as it is full of a quantum 
of colors and patterns. Weed has been doing 
this work for more than 40 years and he can 
instantly locate any pattern from memory.

How he became the owner and niche lead-
er is a story filled with serendipity and good 
fortune.

Raised in Rhode Island, Weed graduated 
Rhode Island University in the 1960s with a 
degree in Industrial Arts Education. Teach-
ers back then were required to earn a mas-
ter’s degree; so on the advice of a professor, 
Weed entered a graduate program at Ball 
State University getting paid as an assistant. 
Local affordable housing just wasn’t available 
in Muncie, so Weed decided that he could 
drive a bit to get a cheaper rent since he was 
only going to be there to sleep.

He drives out to Yorktown, a few miles 
from Muncie, and stops to ask for some help 
from a man raking his leaves.

“I said, ‘Do you know any apartments here 
that I can rent?’” Weed recalls the story. “’I 
just need a place to stay for 10 or 11 months 
while I get my master’s degree. I’ll be a gradu-
ate assistant at Ball State just down the road 
from here.’”

The man stopped raking and told Weed 
that there weren’t many apartments in the 
area. Within a few moments, the man had in-
vited Weed inside to meet his wife and have a 
cup of coffee. The man and wife were Bo and 
Marjorie Rader, a couple who owned a fabric 
shop on Indiana 32 called the Country Fabric 
Shop with a giant pair of scissors on the sign.

The Rader’s were empty nesters who had 
excess room. They told Weed he could stay 
upstairs as long as he wanted.

“I said, ‘Well how much do you want?’” 
Weed said. “He says, ‘I don’t want anything!’ 
I said, ‘You don’t want anything? Where do I 
put my stuff?’”

The Rader’s store, Country Fabric, sold 
upholstery and drapery fabric. Weed would 
help in and around the store toting bolts of 
fabric or building stuff. Meanwhile, back at 
the university, Weed is falling for a co-ed 
named LuAnn, who he saw around campus. 
After finally getting to speak to her, he asked 
her out to dinner and a month later they were 
married. They remain married to this day.

After graduation in 1970, the Weeds drove 
back to Rhode Island and began teaching. 
Within a few months, Weed gets a letter.

“Bob sends me a 
letter and says, ‘Jer-
ry, I sold my busi-
ness. My wife and I 
are going to retire. 
We’re going to trav-
el,’” Weed said. “Time 
goes by and we don’t 
hear anything, then 
about May, I get a 
phone call from Bob 
Rader. He said, ‘How 
about getting back 
into the fabric busi-
ness? Would you con-
sider coming back to 
Indiana with LuAnn 
and start a fabrics 
store with us?’”

Apparently, the 
Raders had traveled 
as much as they could 
and they wanted back 
into the upholstery 
business. LuAnn, a 
native Hoosier, was 
anxious to return, so Weed agreed. When 
they returned, Rader snapped him up and 
started looking for an empty storefront at 
least an hour and a half away from Yorktown 
in deference to the new shop owner.

At the end of a long day in western Indiana 
and even Illinois, Rader and Weed stopped in 
Danville and found an abandoned car deal-
ership, boarded up. Among the broken win-
dows of the former E.J. Robert’s Ford dealer-
ship, was a sign directing them to the bank on 
the corner, where they learned that the build-
ing had been vacant for many years. However, 
it was big and perfect for Rader, who made 
a ridiculous low-ball offer that Jerry thought 
the bank would never take. But they did and 

Rader’s Fabrics opened in the fall of 1971.
Within a few years, Rader’s Fabrics is build-

ing a great reputation. Jerry, using his skills in 
industrial arts is making changes to the build-
ing. Rader makes a deal to sell 49 percent of 
the business to Weed, who takes out a loan 
from the same bank that sold the building 
to them. A few years later, Marjorie Rader, 
turned ill, which forced Bob to sell the entire 
business to Weed, a bit before he was ready.

Rader’s Fabrics has been called a New 
York-style fabric warehouse in Indiana on the 

Internet. There are 
several five-star re-
views touting Rader’s 
as one of the best in 
the world. But Weed 
doesn’t sell over the 
Internet. He doesn’t 
even have email. 

“I don’t really have 
a cash register,” Weed 
said. “I don’t have a 
fax machine. I don’t 
have a computer. I 
have a phone. That’s 
it.”

At one time, Weed 
had five stores, but 
they have all since 
closed, in part be-
cause Weed couldn’t 
spend his time run-
ning around the 
state. Weed has no 
intentions of slowing 
down. 

After Marjorie 
Rader died, Bob, who couldn’t go back in the 
store because of the memories and told Jerry 
Weed that God had planned their meeting 
and their friendship. His ordeal with Marjo-
rie was proof of that. It’s a serious part of the 
story for Weed. He slows his East Coast pace 
of speech when he talks about it. You can tell 
he believes it, too.

About six years ago, Weed had a massive 
heart attack and surgery, which put him out 
for eight months. During that time, he had 
a chance to really reflect on what was im-
portant to him. He missed the opportunity 
to help people do projects. He was really 
chomping at the bit to get back to work and 
now this is where he wants to stay.

Jerry Weed may have felt 
like he was in an episode of 
the Twilight Zone when he 
saw some old photos of the 
building he owns as Rader’s 
Fabrics. The building was 
originally a Ford dealership. 
The photos showed that the 
dealership was dedicated on 
April 26, 1947. That was also 
the day Weed was born. 

Here is how Jerry did it.

What’s the best 
advice you ever received? 
Bob Rader told me 
you should never feel 
embarrassed about offering 
something to someone 
because they always have 
the opportunity to say no or 
refuse. But you never know 
what you can buy something 
for unless you approach and 

ask. Too many people don’t 
negotiate price.

Best business decision you 
ever made: Hooking up with 
Bob Rader.

Worst advice you ever 
received: Open more stores.

In five years, I want…  
I just want to keep on helping 
people. This is not work. I love 

selling fabric and helping 
people with projects.

My secret to success:  
Make a relationship with your 
customers. Ask anyone who 
walks through this door and 
they will tell you a story about 
something I did for them or 
something I did for one of 
their kids. 

www.statebankoflizton.com | 866.348.4675

Milestones are our specialty.

Rader’s Fabrics
56 N. Washington St.

Danville, IN 46122
Phone: (317) 745-6023

The history of Rader’s Fabrics 
tells a story about how 

Jerry Weed’s life intertwined  
with the Rader family and became 

draped with good fortune.

Through the giant plate glass windows, 
Rader’s Fabrics is filled with bolts of fabric 
used on chairs and making drapes. 

Photo by Rick Myers

Jerry Weed, owner of Rader’s Fabrics

Photo by Rick Myers

Books that Jerry enjoys:

n The Bible

n  I Love Being the Enemy 
by Reggie Miller

n  Uncommon  
by Tony Dungy

n  Quiet Strength  
by Tony Dungy

The Lazy Days of 
Summer… 

not this year
June marks the start of summer and the midpoint of 

the year.  What a year it’s been for Indiana. February 
saw the sports world focused on us. We did not 
disappoint. May saw political upheaval here and the 
chattering classes all still debating the meaning of our 
primary results.

Much of the national press spoke of our Hoosier 
Hospitality during the weeks surrounding the big 
game.  In May, even as the primary race reached its 
boil over point, the media was still describing our 
candidates as “Indiana nice.” If not in their over-the-
air messages, at least in their personal public oratory.

Now we are facing the long, Indiana summer. 
National attention likely will be focused elsewhere. 
And that’s a good thing for us. As Hoosiers, we 
typically don’t seek the limelight but rather remain 
focused on doing the work, getting the job done then 
enjoying the rewards quietly with humble satisfaction. 

Yet as we go to work, we must not forget the 
opportunity and the responsibility the recent national 
attention has laid upon our shoulders. Our values, 
our work ethic, our common sense, are the attributes 
that have made this nation great. And those are the 
qualities that many outside our borders need to be 
reminded of. 

It may be the lazy days of summer, but it’s morning 
in Indiana. And we are the shining city on a hill.  

                                  Time to go to work.

‘Rader’s Fabrics has been 
called a New York-style  

fabric warehouse in  
Indiana on the Internet.’

In the tapestry of life
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OPEn 4 BUSInESSOpen 4 Business

Compiled by Nicole Davis

Helping people one job at a time, Thomas 
Truesdale can handle just about any job his cus-
tomers ask of him. He opened TsT Home Im-
provement Services LLC in March, hoping to 
get back to his roots with smaller work and be-
ing directly involved with providing his clients 
quality service. 

“I like to offer solutions to people with all 
types of needs,” Truesdale says. “There isn’t a 
scope of work we can’t somehow address.”

Truesdale has worked in construction all of 
his life, with commercial and residential work. 
He says if he can’t provide the work by himself, 
he will contract it out. Though his business has 
just opened, he says it has fared well so far with 
just word of mouth and work is picking up. By 
offering quality work within varying budgets, 
Truesdale says he wants his customers to know 
they are in experienced and capable hands.

What prepared you for opening your 
business?

Twenty plus years in the construction in-
dustry with a wide range of experience. I have 
been involved with projects from the executive 
management level on large commercial proj-
ects to simple do-your-self home renovations.  
I started my career in the Labor and Carpentry 
Unions while working my way through college.  

What are the trends in your industry?
In the last few years, the new home construc-

tion market has experienced a slowdown, and 
this has encouraged home owners to reno-
vate and renew their existing homes instead of 
building new ones. The residential home mar-
ket has been slowly recovering.  During this re-

covery, the home improvement trend continues 
to stay strong.

How do you differ from your competi-
tors?

TsT Home Improvement is focused on pro-
viding the client with solutions and consulting, 
not just construction. Client service and rela-
tionship is paramount, and we are not trying 
to be the next big construction management 
company, but we are trying help our customers 
make smart home improvement decisions and 
deliver projects and solutions to problems that 
they couldn’t otherwise deliver by themselves.

Do you have a mentor?
My grandfather, who operated his own con-

tracting business 
What do you plan to do to combat 

current economical conditions?
We will offer clients the best solution, which 

is not always the most profitable.  “Helping 
people one job at a time” and winning busi-
ness through consulting experience and honest 
work.

Home Improvement Services  
can take on any project

Support local causes 
special to you.

Invest in your 
community forever.

Y O U R  G I F T  O P E N S  D O O R S  F O R

HENDRICKS 
COUNTY

Assisting with College Expenses
Each May, the Community Foundation awards over $60,000 in scholarships to 
Hendricks County high school students.  To date, the Community Foundation has
awarded  515 scholarships worth $776,000.  Your gift to the Hendricks County 
Community Foundation Scholarship Fund will help offset college expenses 
for even more students in our community.

The Community Foundation opens the door for you to: 

Learn more and donate at www.hendrickscountycf.org or call 317.718.1200.

Photo by Nicole Davis

Thomas Truesdale stands in front of his shed, which he constructed himself.

Extend your 
brand and 
advertising 
message for 
pennies on  
the dollar.

317-451-4088

Call today  
to advertise  
next month!
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COaCH’S CORnERCoach’s Corner

...there are only five 
outcomes to any 

sales conversation

We get all the
attention we need.

The Franciscan St. Francis Health Plainfield Health Center offers easy access to a wide range of medical 
services for you and your family. You can take comfort knowing it’s all right here in your neighborhood.

Family Medicine • Physical Therapy 
Imaging/Mammography • Laboratory
Podiatry • Sports Medicine

Please call (317) 837-4700 for more information. Plainfield Health Center

Advertise next month in the Business Leader and see results. Call (317) 451-4088

Believe it or not, there are 
only five outcomes to any sales 
conversation. When one person 
(the salesperson) attempts to 
influence another person (the 
prospect) to make a purchase 
of any type, knowing there are 
only five outcomes can help you 
increase your sales. 

The five possible outcomes 
are:
•	 The prospect buys.
•	 The prospect does nothing.
•	 The prospect delays  

taking action.
•	 The prospect makes  

a purchase 
from a competitor.

•	 The prospect buys a dif-
ferent solution.

The challenge to most sales-
people is changing the mind-
set that the latter two are the 
reasons a sale is not made. 
That thought is flat out wrong. 

Just about every salesper-
son will guarantee you that the 
sale he just lost went to his competition, usually 
at a lesser price or perhaps because the prospect 
purchased an item he couldn’t—or didn’t—offer. 
The salesperson is so confident in that fact that 
he doesn’t bother to follow-up with the pros-
pect and see what really happened. 

The reality is that the prospect may have just 
not bought – from anyone. And that is where 
there is opportunity.

It’s at this point that the quote by the late, 
great and legendary basketball coach and Hoo-
sier, John Wooden, comes to mind. Wooden 
said, “It’s what you learn after you know it all 
that counts.” To me, that means when you think 
you’ve lost the sale, you need to find out what 
really happened or why the sale was lost. Either 
way, you’ll learn much from the conversation. 

Often time, something different happens:  It’s 

human nature that people re-
frain from making a decision 
almost at any cost. Accord-
ing to Dan Kennedy, best sell-
ing author, copywriting king 
and marketing guru, “there are 
more non-buyers than buyers.” 
You see Dan knows human na-
ture and he knows that imme-
diate and persistent follow-up 
will close more sales than other 
thing a salesperson can do. Dan 
also knows that most all sales-
people, maybe even you at this 
point, say something like “but 
my clients are different.” Well, 
I have news for you - they’re 
not! Why? Because it’s human 

nature. 
It’s unfortunate, but true, 

that prospects lie. Really they 
do. Why? Simply put, it’s one 
of the systems for not buying. 
How many times have you 
gone shopping for something 
specific, walked into a store 
and been greeted by some 

young eager salesperson asking, “Can I help 
you?” and you respond, “No, I’m just looking”? 

Then, when you can’t locate the item you 
want, you notice you can’t locate that young ea-
ger salesperson, or worse yet, he is talking to the 
other young eager salespeople. It’s at that point 
you become frustrated and leave the store. The 
salesperson has not followed up and therefore, 
has lost a pretty certain sale. You became a non-
buyer.

If you don’t have a system for selling, you fall 
prey to the prospect’s system for not buying. As 
a salesperson, the question you need to ask is, 
“Who has the better system?” 

Why is the sale really lost?

Jack Klemeyer
Columnist

Jack Klemeyer is the founder and head performance 
coach of GYB Coaching (www.gybcoaching.com). 
Contact him at: Jack@GYBCoaching.com.

THE PERSOnaL TOUCHThe Personal Touch

Few channels have caused as 
much of a stir in the market-
ing community as social media. 
Companies that just two years 
ago disdained Facebook as a 
teenager’s fad are now rushing 
to fill their own fan pages. Ex-
ecutives who thought tweets 
were for twits have begun to 
share their every thought with 
the world.

The inevitable experts are 
telling everyone how to make 
the most of these new channels, 
and as is typical, most of them 
disagree with one another. I’ve 
quickly become convinced that 
the real secret to success in 
these channels is a time-honored strategic tool: 
the schedule.

That’s right. In this time of tweets and Hoot-
Suites, a tool that’s nearly as old as civilization 
can give you that proverbial leg up on the com-
petition. 

“How can that be?” I can hear the experts 
growl. “Social media is creative and playful. 
Schedules are for anal-retentive grumps, not in-
novative free-thinkers who will guide us to new 
spheres of existence.”

Sorry to burst their pretty bubbles, but it’s 
absolutely true. In today’s increasingly chaot-
ic marketplaces, old-fashioned discipline is a 
powerful advantage.

Here’s why. Most companies and organiza-
tions approach social media in nothing that 
even resembles an organized manner. They be-
gin by tweeting constantly, posting Facebook 
statuses every hour, and throwing comments 
into ten LinkedIn discussions every day. 

But that’s only for the first week. By week 
two, they’re tweeting two or three times a day 
and posting to Facebook daily. Soon they’re 
tweeting only when they remember, posting to 

Facebook as an afterthought, 
and logging into LinkedIn only 
to respond to requests.

It isn’t that they no longer 
have any interest. It’s that the 
people who are responsible 
who usually have more impor-
tant tasks that crowd out tweets 
and status updates.

Creating a schedule makes 
them a regular part of the work-
day. For example, you may tell 
the staffer who’s responsible to 
send at least three tweets and 
make two Facebook posts each 
day. That doesn’t mean your 
social media presence will be 
limited to five messages a day. If 

something interesting crops up, your staffer can 
put many more messages out there. 

List the dates for the next month or two, and 
note what each day’s posts should address. If 
you use one of the suites that posts automati-
cally, combining it in conjunction with a sched-
ule will automate your activities even more. 

 Another way you can simplify the process is 
to develop what I like to call “evergreen” post-
ings. Those are short items that aren’t time-sen-
sitive, so you can post them whenever you don’t 
have something more timely to share.

Other ideas for posts include links to press 
releases you issue, articles that mention your 
company or organization, case studies, online 
links with content that would be of interest to 
your customers or prospects, conferences in 
your industry –the possibilities are unlimited.

Whether you’re on one network or ten, add 
in the proven discipline that a basic schedule 
provides, and you’ll make every channel work 
harder for your objectives.

Scott Flood
Columnist

Scott Flood can be contracted at sflood@sfwriting.
com or 317-839-1739, or visit his blog at: sfwriting.
com/blog/.

The social media success secret

MOnEY MaTTERSMoney Matters

Jeff Binkley
Columnist

Jeff Binkley is the Founder and Managing Director  
of Binkley Wealth Management Group in Avon.  
He can be reached at Jeff@thebinkleygroup.com or 
(317) 697-1618.

According to a national sur-
vey recently conducted by Har-
ris Interactive, one single issue 
is the most common source of 
disagreements among couples.  
The survey found couples were 
averaging three arguments per 
month… about money. 

Over a quarter (27%) of cou-
ples either married or living 
with a partner said disagree-
ments over money are most 
likely to prompt a full blown 
argument. Money was found to 
be the most volatile topic, surg-
ing ahead of fights about chil-
dren, household tasks, work or 
friends.

58 percent identified arguments surrounding 
differing opinions of “needs” versus “wants” as 
the most common root. Just under half (49%) 
stated they most often argue about unexpected 
expenses and a third (32%) squabble about a 
lack of savings.

Much of the tension can be traced to a fail-
ure to communicate, in this case about finances. 
More than half of cohabiting adults (55%) ac-

knowledged that they do 
not set time aside to dis-
cuss financial matters.

Jordan Amin, chair 
of the National CPA Fi-
nancial Literacy Com-
mission says, “It’s critical 
for couples to commu-
nicate openly and regu-
larly about financial mat-
ters...” 

His organization sug-
gests couples do the fol-
lowing:

Get full disclosure. 
Before saying ‘I do’ to 
moving in together or 
combining assets, both 

people in a relationship should offer full 
disclosure of their finances as part of a joint fi-
nancial planning process. And the disclosure 
shouldn’t end there. Each person should agree 
to routinely review credit card accounts, bank 
statements and credit reports to ensure all data 
stays in the open.

Set a money date. At least once a month—and 
preferably weekly—set aside time without oth-

er distractions to meet about family finances. 
This process ensures an ongoing, open dialogue 
about money at a time when both people can 
free themselves from outside distractions.

Divide and conquer. It’s typical in a relation-
ship for one person to take the role of chief fi-
nancial officer, managing accounts and paying 
bills. This arrangement can lead to unnecessary 
stress, tension and, at times, confusion. Split the 

duties. One person can act as bill payer, 
the other as money tracker, for instance. 
This system removes the burden from 
one person and provides a check-and-
balance on the family finances.

Hire an advisor. A neutral third-party 
is sometimes the best option to diffuse 
or avoid tensions over money. A finan-
cial advisor can work with couples to 
establish financial goals, pay bills, moni-
tor accounts and help notice any unusual 
spending patterns, should they arise.

Amin also says “Open, honest com-
munication is just as important with fi-
nances as any other decision made in a 
relationship, whether it’s buying a house, 
changing jobs, having children, or decid-
ing where children attend school.”

Why not schedule a money date with 
your significant other soon? Your financial 
peace of mind as well as your relationship will 
be the better for it. 

Love and money: It may not be what you are thinking
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nOW THaT WE’VE BEEn OPEnNow That We’ve Been Open

Troy Galbraith  |  7648 E. U.S. Highway 36, Avon  |  317.272.0467  |  tgalbraith@firstmerchants.com

First Merchants Bank
Banking Solutions for Business Owners

Michael Joyce  |  Meridian Plaza, Indianapolis  |  317.566.6151  |  mjoyce@firstmerchants.com

1.800.205.3464 |  www.firstmerchants.com

Knowing who to trust and surround yourself with is a key to success 
in business. At First Merchants, our Business Bankers provide 
solutions that meet your unique needs, while providing the service 
you expect from a community bank.

We know your business and your life are not separate issues.  Work 
with a team that knows both the professional and personal side of 
running a business.

Sound advice, solutions that meet your needs and superior service. 
That’s the Strength of BIG and the Service of Small. 

That’s First Merchants!

Michael Joyce

Troy Galbraith

The Hendricks County Business Leader held its May Cover 
Party, sponsored by State Bank of Lizton, May 8 at Avon 
Gardens, Avon. Honored were March cover, Josh Williams 
(Old Bob’s); April cover, KC Cranfill (Hoosier Mamma); 
and May cover, Julie Hurst and Bill Nicoll (American Mold 

Experts). The August Cover Party  will be Tuesday, Aug. 14, 
5:30-7:30 p.m., at the Hendricks County Convention and 
Visitors Bureau’s Crawly Business Center, 8 W. Main St., 
Danville. RSVP by Aug. 13 to coverparty@businessleader.bz 
or call (317) 451-4088 for more information.

SCEnES FROM a COVER PaRTYScenes from a Cover Party

Cranfill, Hurst, Nicoll and Williams
Honored at May Cover Party

Andrea Duke and Josh Williams Sarah Weibert , KC Cranfill 
and John Taylor

Les Mongel, Bill Nicoll and Julie Hurst

Rhonda Wiles, Sue Bogan 
and Kathryn Duffer

Jim Kovacs, Greg Budd Olivia Land, Karen Lawson 
and Evan Dyer

Steve Levy, David Heffner Andrea Caldwell, Jeff Binkley Jack Klemeyer, Mike Hartman, 
Ann Fisher, Cindy Hartman

Photos by Gary Martin

Many small business own-
ers agonize over when to hire 
help. Here are seven signs that 
your business is ready to take 
the plunge. Is it often the case 
that you:

Do not have time to send out 
invoices to your customers in a 
timely manner?

Are you overwhelmed with 
paperwork and do not keep up 
with the key performance met-
rics?

Do you lack the time to chase 
new product ideas or new cus-
tomers?

Are you turning away poten-
tial work because you are over-
booked and working overtime to meet dead-
lines regularly?

Did you really need additional employees on 
day one of opening your business but where 
afraid to hire them?

Want to grow your business so you can sell 
it one day?

Do you need someone with expertise you lack 

that is critical to the success of 
your business?

When one or more of these 
symptoms apply to you, it is 
time to hire! You may think it 
will cost too much; however, 
your business will grow with 
the proper staffing. You can 
project how much additional 
revenue or cost efficiency you 
will gain and that becomes your 
hiring budget. Another com-
mon objection to hiring from 
small business owners is having 
enough space.  Are in a home or 
a home office? In reality, many 
workers are willing to telecom-
mute or work virtually. The ad-

vantage to the employer is that  you can usually 
hire them for the hours that you need, not full 
time. You may think you have a messy system 
or too much paper work to turn the task over 
to an employee. Actually, there are administra-
tive assistants who love to organize and will set 
up a simple work process for you. Many payroll 
services and bookkeepers, for instance, prefer 

coming in and organizing account invoicing, 
payables and collections into a smooth efficient 
system for you.  Some accounting firms will 
even contract to work on a transaction basis, 
and they can enter invoices much faster than 
you or I can. You may think that managing em-
ployees or contractors will take up too much 
time. When set up mindfully in the beginning 
with proper job/task descriptions and clear ex-
pectations, the employee interaction will follow 
a streamlined predictable flow and you will have 
many more hours to devote to what you do best-
growing your company.

One of the most important things to do when 
you have identified the need for help is to scope 
your need and define what you need help with 
the most. What tasks will you delegate and how 
much time will it take? Prioritizing will help you 
decide whether to look for a part time or a full 
time employee or contractor. Do you have pro-
prietary products and methods of manufactur-
ing? Then you may prefer to hire an in house 
employee. Visiting these topics can help you 
with the hiring process. The Central Indiana 
Small Business Development Center can help 
you with these issues. We can facilitate the use 

of criteria based hiring techniques. Look for our 
upcoming seminar on November 6, 2012 on 
When and How to Hire the Right Employees. 
You can access the ISBDC services at www.is-
bdc.org or by calling our office at 317-233-7232. 

When is it time to hire your first employee?

Marti Chestovich
Guest Columnist

GROWInG  
SMaLL BUSInESS

Growing Small Business

Marti Chestovich is a business advisor with the SBDC 
in central Indiana. She counsels small business own-
ers in a variety of topics like strategic planning, mar-
keting and financing to help them get their start-ups 
launched or assisting existing businesses to thrive.

 Each year, the Hendricks County Professional Business Women’s 
Association (HCPBWA) awards three scholarships to Hendricks 
County graduating high school girls, who are pursuing a business-
related degree, and to adult women, who are returning to school for 

higher education in 
a business-related 
field. This month two 
Avon High School se-
niors, Lauren Gerul-
ski and Riley Larkin, 
and one returning 
adult student, Heath-
er Killion, Avon, 
were each awarded a 
$1000 scholarship.

Gerulski will at-
tend Ball State Uni-
versity in the fall to 

pursue a marketing and business degree. “Ever since I was little, my 
mom said I was their little entrepreneur because I was always making 
and selling things,” says Gerulski. “I would love to see myself in the 
field of advertising once I graduate.”

This fall, Larkin will attend Trine University to get her bachelor’s 
degree in accounting. Larkin developed an interest in business after 
watching her parents run their small family business, Larkin Collision 
Center, in Plainfield. She will also play on the Trine women’s softball 
team.

About 20 years ago, Killion worked as a recreational therapist in 
a hospital setting for a rehabilitation unit and a skilled nursing unit. 
However, once her children were born, she decided to stay at home 
to rear them. Three years ago, her mother was hospitalized for pan-
creatic cancer from which she died. Then a year ago, her best friend 
was hospitalized for leukemia. After watching hospital nursing staff 
provide amazing care and support to her mother and to her friend, 
Killion decided to return to school to pursue a nursing degree. Cur-
rently, she is enrolled in the accelerated nursing program at Marian 
University and plans to work in the oncology field.

“Going back to school demonstrates my belief in the impor-
tance of education and always trying to give back to the commu-
nity,” says Killion. “It is my intention to try to work in Hendricks 
County and be able to provide patient care to our local neighbors.”   

HCPBWA awards  
local women 

From left: Grace Bultemeier, treasurer; Heath-
er Killion; Lauren Gerulski; Jennifer McPeak, 
scholarship committee chairperson. Not pic-
tured: Riley Larkin

BUSInESS BRIEFSBusiness Briefs

Steve Hurt had a vision of Corkey’s Fabulous 50s Res-
taurant for years. 

“I had always been fascinated with building things and 
always had an interest in restaurants and how they oper-
ate,” Hurt of Avon said. “My wife Dotty and I built this 
place ourselves with the help of our children, grandchil-
dren and friends. We have a lot of love in our restaurant 
and we are proud of it. We want it to be a place that the 
people of Danville can be proud of.”

Hurt admits he made a few rookie mistakes when Cor-
key’s opened in the fall of 2011. He was more focused on 
the atmosphere, look, and music. Hurt admits he hired 
the wrong manager. Many people, he said, were disap-
pointed or not happy with their first visit. After some 
major changes, Hurt hopes that the first wave of custom-
ers will try Corkey’s again now that things are working 
smoothly with his daughter Jami Lydy at the helm.

“I picked the 1950’s theme because those were some 
very fun times,” Hurt said. “When fun was clean and fam-
ily time was important. Today’s world can be very hectic, 
and sometimes just finding the time to get together as a 
family, especially with everyone’s schedule can be a small 
trial. It is more than the great music, the poodle skirts and 
saddle shoes the servers wear. We want everyone to feel 
like a local and we will continue to strive and make that 
possible.”

What has been your 
biggest lesson so far? 

Keep your hands in the 
business. No one is going to 
look after your business the 
way you would so it is very 
important to make sure you 
have a hands on approach. 

When you have a vision, no one sees that clearer than you 
do, so if you are going to make sure to get that “vision” you 
need to take part in every aspect of the building and run-
ning of your business.

What would be one thing that could help 
your business?

Support from the locals and our community, along with 
help getting our name out. This has been a large learning 
experience for us and we have had a rocky start but have 
worked out most of the kinks. We need support from 
our locals. We are open for lunch. Service and time have 
greatly improved, so it would be great to get the locals to 
start visiting for lunch.

What would you tell someone starting his/
her own business?

Do your homework. Try to look at all the situations and 
possibilities. Sometimes it is easy to get tunnel vision and 
only see things one way. It’s important to know that isn’t 
the only way. The more homework you do about the busi-
ness you are going to open and operate, the better you’ll 
be. 

So, What do you think about your business’s 
future? 

My best answer would be to ask me in a year, but it is 
getting better each week and at a year we should be rock-

in! If we can get our name 
out there and make this a 
place people want to be, we 
should be doing great.

Corkey’s Fabulous 50’s serves up food and family fun

Owner Steve Hurt stands with a Marilyn Monroe mannequin at Corkey’s 
Fabulous 50s.Compiled by Gus Pearcy

Photo by Gus Pearcy

mailto:coverparty@businessleader.bz
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The 6th Annual Excelerate Hendricks County, presented by 
Hendricks Power, was held May 10 at the Washington Town-
ship Pavilion Center, Avon. The event was hosted by the Hen-
dricks County Business Leader, Hendricks College Network, 
Indiana Small Business Development Center (ISBDC), Hen-
dricks County Economic Development Partnership (HCEDP), 
and the county’s four chambers of commerce (Avon, Browns-
burg, Danville and Plainfield).

“As Excelerate demonstrated, the partnerships we have en-
gaged with to create the Excel in Hendricks County program 
for start-up and Stage 1 companies is paying off for all our 
communities. We are thrilled to be able to offer a day of op-
portunities for training and networking among small Hen-
dricks County companies. It is our mission to increase the 
value-add to our local companies, communities and county-
wide commerce.” said Cinda Kelley, executive director of the 
HCEDP. 

The day featured a variety of networking and educational 
opportunities for small businesses and entrepreneurs, as well 
as a luncheon where three small business awards were pre-
sented by the (HCEDP). Start-up Company of the Year was 
awarded to American Mold Experts, Plainfield; Stage 1 Com-
pany of the Year was awarded to Nolan Security and Investiga-
tions, Avon; and Stage 2 Company of the Year was presented 
to JECO Plastics, Plainfield. Stage 1 companies are those com-
panies with 1-10 employees; stage 2 companies are those that 
employ 10-99 employees.

Three local small businesses honored 
at 6th Annual Excelerate Hendricks County

SCEnES FROM 2012 ExCELERaTEScenes from 2012 Excelerate

Joe Lamble, SCORE counselor, talks with Marie Damler

Excelerate Hendricks County attendees 
network with vendors

Cinda Kelley, Julie Hurst, Bill Nicoll (American Mold  
Experts), and Indiana Secretary of State Connie Lawson

Cinda Kelley (JECO Plastics) and 
Secretary of State Connie Lawson

Cinda Kelley, Jon Nolan (Nolan Security and Investiga-
tions), and Indiana Secretary of State Connie Lawson

Excelerate Hendricks County attendees 
network with vendors

Photos by Rick Myers

Business coach and sales 
consultant Jack Klemeyer 
was named one of the INDY 
Top 50 Business Connectors 
by U.S. Small Business. The 
honorees will be acknowl-
edged at the U.S. Small Busi-
ness Conference and EXPO 
on May 18, 2012. The event 
will be held from 9 a.m. to 
5 p.m. at the Ritz Charles, 
12156 N. Meridian St., Car-
mel, Ind.

 The individuals named in 
the Top 50 list have been in-
cluded, because they spend 
the majority of their time in 
the business community not 
only providing essential ser-
vices and support, but help-
ing small business owners 
connect with each other. Behind the scenes, they make introductions 
and give referrals that promote a strong business network in central 
Indiana. Their efforts in building that strong network afford area busi-
nesses the opportunity to generate transactions. And those transac-
tions means companies continue to grow, prosper and thrive, despite 
the national economy.

 U.S. Small Business Conference executive director, Darlene Will-
man is interviewing the INDY Top 50 Business Connectors in the days 
leading up to the May 18 Conference & EXPO. Klemeyer was inter-
viewed on May 2 and in his usual way of sharing what he knows with 
whomever he meets, the interview is chock full of humor, resources 
and information that could be of benefit to entrepreneurs in all indus-
tries. The interview can be heard at www.indytop50.com/calls .

 “Every day I do my best to help small business people be more 
successful,” Klemeyer says. “Part of that is making connections and 
introductions so everyone can grow. My work with small business 
owners is my passion. It’s just who I am and what I do. I never even 
thought about being recognized for an honor such as this. Having my 
name included on the list of the INDY Top 50 Business Connectors is 
humbling. It is proof that when you follow your passion, good things 
happen.”

 One of the most popular seminars Klemeyer presents is the Get 
Clients NOW! program. Participants learn to create a stream of cli-
ents and referrals through a 28-day development program beginning 
with a half-day seminar and followed up with coaching sessions. He 
will be offering the initial seminar to give small business owners a tool 
kit of proven marketing techniques on June 27, 2012 at Service Plus 
Heating and Air Conditioning, 8185 E. U.S. Hwy. 36, Avon, Ind. For 
more information, go to http://www.GYBCoaching.com. For registra-
tion or questions, call 317-755-6963 or email jack@GYBCoaching.
com.

About GYB Coaching and Jack Klemeyer: Well-
known for his warmth, originality, sense of humor and insight, 
Klemeyer also brings the community more than 30 years of ex-
perience and expertise in effective sales and communication 
skills. He is an accredited facilitator for a wide variety of pro-
grams including being a certified Master Practitioner of Neuro-
Linguistic Programming and a certified Language and Behavior 
Consultant. Klemeyer has personally designed and presented 
several successful programs to aid participants in enhancing 
their performance in addition to being a professional speaker, 
trainer and coach. For more information, go to www.gybcoach-
ing.com

 About U.S. Small Business Conference and EXPO: 
The U.S. Small Business Conference and EXPO travels through-
out the nation bringing resources, revenue, training, develop-
ment and strategic partnerships to small businesses. The event 
offers expert speakers and trainers to address a variety of topics. 
The bi-annual conference theme will be “2012 Success Plans.” 
For additional information, go to www.ussmallbusinessconfer-
ence.com

Jack Klemeyer is a columnist with the 
Hendricks County Business Leader 
publication

BUSInESS BRIEFSBusiness Briefs

Business Leader columnist 
named in INDY Top 50 

Business Connectors
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Dave Mansfield
Retired from Marathon Oil Co.
Currently Plainfield School Corporation Board 
Member
LHC Graduate 1995

How has Leadership Hendricks County impacted your life 
personally? 
The personal impact the program has had on me is the cre-
ation of so many friendships with some really nice people.

How has Leadership Hendricks County impacted your life 
professionally?  The program gave me a much broader 
understanding of how all facets of government and private 
enterprise work are intertwined. I have had the privilege of 
serving on the Plainfield School Board for many years. Often, 
decisions that we make have an impact on all the other 
branches of local government; and decisions made by oth-
ers affect how we go about our business (i.e. state funding 
and property taxes).  

How has Leadership Hendricks County benefited Hendricks 
County?
Just look at the list of graduates, and you will recognize 
many of the people who are giving their time and talent to 
make Hendricks County a better place to live.

Why should Leadership Hendricks County continue to edu-
cate the leaders of Hendricks County?  Hendricks County 
needs a continuing supply of new leadership as current lead-
ership ages and the county continues to grow.

What one thing did you like best about the Leadership Hen-
dricks County program? 
The community project that groups within each class are 
asked to do is the most rewarding. These projects force the 
participants to really dig deep into a specific area and come 
up with a solution or idea that will be an improvement.

Jodi Bondy
Independent Consultant
Creative Memories
LHC Graduate 2010

How has LHC impacted your life personally?
I feel like I have a better understanding of how our county operates, from the governing bodies to services for different 
communities. I also feel more confident about who to contact if I have a question about an issue. LHC has given me a 
new group of friends – some I would have never met. It has also given me a greater appreciation for the area that we 
live and work – especially since I am not a native Hoosier.

How has LHC impacted your life professionally?
I have been asked to serve on several boards and have 
increased my volunteering due to my participation with LHC, 
and can assist others in my community when they are looking 
for resources by directing them to the appropriate county of-
fices. I have also been able to promote my business through 
my contacts.

How has LHC benefited Hendricks County?
LHC gives residents an opportunity to explore parts of the 
county they may never venture into on their own. I know that 
from living in North Salem, many county residents have no 
idea where we are located. Once they travel out here for a 
class day, they find out that there are hidden treasures all 
over the county. The program has also allowed more network-
ing of its residents, both in class group and with alums.

Why should LHC continue to educate the leaders of Hen-
dricks County?
Our society is constantly changing, and LHC exposes its stu-
dents to the changes in a positive manner. It also gives com-
munity members a chance to develop skills as a leader in 
areas they may have been unaware of previously. New blood 
is vital to keeping a county and community running at the 
highest capacity. I feel that LHC contributes to this process 
by allowing people the chance to try something new.

What one thing did you like best about the LHC program?
I am so glad to call all of my classmates new friends. I am 
still in contact with many of them on a regular basis. We are 
involved in other endeavors together, and we support one 
another in our daily lives. We try to get together throughout 
the year with lunch or breakfast outings. We even include 
our families so that they can have fun. I would recommend 
anyone to apply for Leadership Hendricks County and explore 
the possibilities.

Bridgette Collins
Director
Hendricks County Work Release 
LHC Graduate 2011
How has Leadership Hendricks County impacted your life personally?
Going into this program, the only response I ever received from a past class member was “It was really great and 
rewarding and you’ll learn a lot”. I now understand their response, because I can’t put into words the amount of knowl-
edge I have gained and the level of appreciation I have for careers that I have never explored. Personally, being able 
to say that I read every book each month in its entirety is great, because I had to do something completely out of my 
comfort zone and I was well rewarded with knowledge.

How has Leadership Hendricks County impacted your life 
professionally?
LHC has helped me to hone in on skills I already possessed, 
incorporate some new leadership qualities and reduce the 
amount of counterproductive practices that I participated in 
as well. I am eternally optimistic, and therefore pessimists 
are my arch enemy. The program has taught me how to try 
and connect with people who are just wired different.  

How has Leadership Hendricks County benefited Hendricks 
County?
I once heard someone say “Once you’ve learned something, 
it’s hard to recall what it was like when you didn’t know”. I 
think that in small communities, the “newbies” sometimes 
miss out on important things because everyone else knows 
about a resource but forget that you don’t know. I take my job 
very seriously, and it is my responsibility to be able to present 
as many positive resources to those reintegrating into the 
community as I can…because sometimes, their life (and the 
lives of their families) depend on me getting it right the first 
time.

Why should Leadership Hendricks County continue to educate 
the leaders of Hendricks County?
LHC should continue because the participants don’t know 
how much they don’t know until they experience the program.  

What one thing did you like best about the Leadership Hen-
dricks County program?
I would venture to say that most of us follow the proverbial 
“Birds of a Feather Flock Together” and really don’t know 
many people with different professions. LHC allowed me to 
meet people from all backgrounds. I love Suzanne Whicker 
because her charm, wit and personality is exactly what you 
need when you combine 25 people who don’t know each 
other and have to come together as a team.

Richard Sutton
Vice President
RE Sutton & Associates
A division of Brown and Brown of Indiana
LHC Graduate 2006

How has LHC impacted your life personally?
Leadership Hendricks County has impacted me personally in two ways. LHC has provided an opportunity to network 
and to gain new relationships. These new friendships have had a significant positive impact on me as an individual. 
Through LHC, I have been rewarded with a better understanding of the needs of others and the resources available 
in Hendricks County. Connecting the resources with the needs of others has been a real positive in my life. 

How has Leadership Hendricks County impacted your life 
professionally?
LHC provides great networking opportunities. The individu-
als I have met through LHC have resulted in significant in-
creased business opportunities for myself and my various 
business activities.

How has Leadership Hendricks County benefited Hendricks 
County?
The benefits to Hendricks County are very significant and 
yet hard to fully understand.  Many graduates of LHC have 
gone on to leadership roles within the county, and are 
involved in many philanthropic efforts… all clearly tied back 
to LHC. It is impossible to fully appreciate the impact that 
LHC has had on the county, but I believe it is significant;  
and no other organization has had more impact on our 
county than Leadership Hendricks County. 

Why should Leadership Hendricks County continue to edu-
cate the leaders of Hendricks County?
Current leaders are getting older, and it is important to con-
tinue to invest in the pipeline of leadership, as the needs 
of our county are always evolving.  Therefore, there is 
never a good time to stop developing leadership; it is more 
important now than ever before.  New ideas and fresh 
thinking will be a huge asset for this growing county.  

What one thing did you like best about the Leadership 
Hendricks County program?
LHC not only develops leaders, it also inspires leaders. 
As an example, the Brownsburg Summer Lunch Bunch 
program was a direct result of my involvement in LHC. 
This program might not have come to Brownsburg if I had 
not heard about it through LHC.  The impact of this one 
program in Brownsburg is indescribable, and has provided 
a great opportunity for children throughout our community.  
This is just one of hundreds of programs and ideas that 
have flourished as a result of LHC.

Troy P Lingley, AAMS®
Financial Advisor

515 N Green Street Suite 101
Brownsburg, IN 46112
317-852-6572

www.edwardjones.com

Since 1993, Leadership Hendricks County (LHC) has brought hundreds of people together to learn 
more about leadership and to gain insight into our county’s challenges. LHC graduates become part of a 
formal and informal network of community leaders who step up to make Hendricks County better.

A new class of 20 to 25 participants is selected each year from a list of applicants. In January, they 
participate in an Opening Retreat, during which they learn more about themselves, leadership styles and 
the challenges facing the county. In addition, they are self-assigned to a Team Discovery project that 
addresses a current need in the county.

Each month they meet as a group for a full day to learn more about a facet of life in Hendricks County - 
everything from the educational system to how the jail operates. In November, they convene for a Closing 
Retreat to review what they’ve learned and present their Team Discovery projects.

Along the way, they learn that leaders aren’t an elite class of people. They’re ordinary citizens who step up 
to help their communities, churches, organizations and workplaces accomplish what needs to be done. 
And upon graduating, they become part of an ever-growing Network of Leaders serving Hendricks 
County.

Learn more about Leadership Hendricks County from these graduates featured at the Feb. 28, Hendricks 
County Business Leader Cover Party, 5:30-7:30 p.m. at Serendipity, 2499 Futura Pkwy., Plainfield.

 For more information, visit www.LeadershipHendricksCounty.org or call (317) 745-6694.

Leadership Matters!

Deanna “Dee” Ward
Hendricks Power
Accounting Supervisor
LHC Graduate 2006

How has Leadership Hendricks County impacted your life 
personally?
I made new life-long friends and expanded my knowl-
edge of local business and government. Having lived 
here my entire life, LHC was valuable because it gave 
me a new perspective and appreciation to the type of 
leaders needed to make Hendricks County the best 
possible place to worship, live with your family, have a 
business, or work. It also expanded my knowledge of 
resources available to citizens and has allowed me to 
pass this information on to others.

How has Leadership Hendricks County impacted your life 
professionally?
LHC has allowed me to expand my professional 
network. The individuals that make up our LHC group 
are passionate about this county and its people. Once 
you’re in an LHC class, the support expands beyond 
your classmates to the entire LHC Alumni. Having this 
investment in a group of professional individuals is an 
asset to employers, benefits business and affects the 
way a community can work together for the greater 
good.

How has Leadership Hendricks County benefited 
Hendricks County?
LHC allows for individuals from various walks of life to 
meet and become more informed. It allows for a group 
to work together for the greater good and unify making their voices heard. This collaborative group continues to 
grow in knowledge and enthusiasm to help this county prepare for future generations. Group projects have grown 
to become permanent within the communities and therefore enhance our overall quality of life.

Why should Leadership Hendricks County continue to educate the leaders of Hendricks County?
The best leaders are those that consider all perspectives of the issue. By educating our Leaders, this allows our 
county to become a group of informed citizens. We need to continue to develop individuals for leadership roles to 
continue the growth and development of our county. What a valuable resource the LHC alumni are. These leaders 
come from diverse backgrounds and varying ages to benefit the county as a whole.

What one thing did you like best about the Leadership Hendricks County program?
I liked the moment when the group became unified and began working toward the common goal of Servant Leader-
ship with accountability to make this county great. The bonus is the continued relationships built with open-minded, 
free-thinking individuals who are inspiring, have new ideas and support change.

Emory Lencke
Hendricks County Convention & 
Visitors Bureau
Executive Director
LHC Graduate 1999

How has Leadership Hendricks County impacted your life 
personally?
LHC has impacted my life personally in many ways. I am 
very pleased that I was a member of the Class of 1999. 
Thanks to the program I have made hundreds of new 
friends in our great county and have been able to better 
understand how and why so many great organizations and 
governmental agencies are so successful daily.   

How has Leadership Hendricks County impacted your life 
professionally?
LHC has impacted my life professionally the same way it 
has personally, as I see them as one and the same, due to 
the type of job I hold now and in the past prior to my cur-
rent position with the Hendricks County CVB. 

How has Leadership Hendricks County benefited Hen-
dricks County?
LHC has benefited Hendricks County in many ways, and 
one that comes to mind quickly is the quality of individu-
als it has put through the program and continues to have 
in the program, both at the adult and youth level. The 
benefits are very visible, continue to be such, and will for 
many years to come as the program continues to develop 
leaders and citizens who care and who can work together 
with the goal of quality of life for everyone as much as 
possible.

Why should Leadership Hendricks County continue to educate the leaders of Hendricks County?
After watching LHC develop individuals as leaders and/or community elected officials at all levels over the past 13 
or so years, I feel that every person who wants to develop a career in being a leader or wants to be an elected offi-
cial should want to be a graduate of the program, and that person should be required to attend by their own compa-
nies/groups. The reachable goals personally and professionally are unlimited.

What one thing did you like best about the Leadership Hendricks County program?
I can’t say that there was one thing I liked best about the LHC program when I attended; there were so many. I 
learned so much in that very short year, and met many outstanding individuals at all levels of government and in the 
community. I think the one common thread that I fall back on is how we all learn and need to remember how to work 
as a team at all levels to accomplish a specific goal.

Yvonne Culpepper
Hendricks Regional Health
Vice President of Nursing
LHC Graduate 1994

How has Leadership Hendricks County impacted your life 
personally?
Leadership Hendricks County has impacted my life 
personally by strengthening my leadership foundation. 
The knowledge gained from this program has raised my 
awareness regarding services in Hendricks County and 
how I might be able to give back. The program has given 
me a greater insight as to how community leaders work 
together to face today’s challenges.   

How has Leadership Hendricks County impacted your life 
professionally?
LHC has impacted my life professionally by providing a 
valuable network of community leaders I can call upon 
to develop solutions to challenges. LHC opened my eyes 
to how and why decisions are made and has given me a 
greater respect for those in community leadership posi-
tions.

How has Leadership Hendricks County benefited 
Hendricks County?
LHC has benefited Hendricks County by providing par-
ticipants with the leadership knowledge and skills to 
easily step into leadership roles. The results of the Team 
Discovery Projects have given back to the community 
through their findings and recommendations. Leadership 
Hendricks County aligns leaders and organizations from 
education, agriculture and county government, to name a 
few, to work together for better outcomes.  

Why should Leadership Hendricks County continue to educate the leaders of Hendricks County?
Learning is a life long process and LHC provides a wonderful educational experience. LHC provides an awareness of 
opportunities to become more involved in the county. The more that people become involved, the better connected 
leaders are to strengthen and transform the community.    

What one thing did you like best about the Leadership Hendricks County program?
I truly appreciated the networking opportunities provided by LHC. Thank you for the ever-expanding network of lead-
ers I have grown to know and work with.  

 Join us August 14th for the Hendricks County Business Leader Cover Party, 5:30 - 7:30 p.m., at the 
Hendricks County Convention & Visitors Bureau, 8 West Main Street, Danville.

Ed Martin
Wabash Valley Power Association
Retired CEO        
LHC Graduate 2009

How has Leadership Hendricks County impacted your life 
personally?
It significantly increased my knowledge of how Hendricks 
County government, commerce and industry work; and it 
added many new friends to my list of interesting people.

How has Leadership Hendricks County impacted your life 
professionally?
A retired person, like me, considers his/her profession to 
be helping out in the church and community. The contacts 
I gained through LHC help me do that more effectively.

How has Leadership Hendricks County benefited 
Hendricks County?
LHC provides a cadre of capable people to lead the 
county. They have the knowledge and the contacts to be 
effective.

Why should Leadership Hendricks County continue to 
educate the leaders of Hendricks County?
New classes provide new graduates to increase the num-
ber of alumni. This results in greater leadership capability 
for the county.

What one thing did you like best about the Leadership 
Hendricks County program?
The camaraderie of my classmates and alumni was prob-
ably the best thing.
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Trine University’s academic programs  
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Going back to college has never been eas-
ier for adults. Recent statistics from the U.S. 
Department of Education show that adult stu-
dents are the fastest growing educational demo-
graphic. College access experts Cathy Bastin and 
Brandy Perrill, both with Hendricks College 
Network, shared answers to the top questions 
asked by their adult student clients: 
1. Do I really need a college degree?

While that will depend on an individual’s 
career goals, generally speaking, the higher the 
education level, the higher the salary, and the 
better the career options and security. Over a 
lifetime, the gap in earning potential between the 
high school graduate and those holding a bache-
lor’s degree or higher exceeds $1 million, accord-
ing to the College Board.  

An estimated 75 percent of future positions 
are expected to require some type of certification 
or licensure. Professions that require a bachelor’s 
degree are projected to grow nearly twice as fast 
as the national average, making a college degree 
a good investment. Many adults find they need 
a college degree to enter their career of choice or 
for increased earning potential or advancement. 

Others are in career transition or find them-
selves back in the workforce because of divorce 
or economic conditions. With advancing tech-
nology and changing economic and employ-
ment conditions, many adults are experiencing 
an increasing demand to develop or update their 
knowledge and skills. 

2. How long will it take to complete my 
degree?

Again, that depends on the academic goal. A 
certificate program for a specialized field or career 
generally takes about a year. Common certificate 
programs are in culinary arts, computer technol-
ogy, early childhood education, 
emergency medical assisting, office 
administration and real estate.

An associate’s degree typically 
requires 60 credits and takes a 
full-time student two years to com-
plete. A bachelor’s degree typically 
requires 120 credits and generally 
takes four years. Going to class 
part time extends the time frame, 
though many colleges have acceler-
ated format courses and programs 
to condense the time spent gaining 
the degree. 
3. How can I work and attend class 
at the same time? 

Often classes are scheduled in the evening and 
on the weekends, or programs are in accelerated 
format to speed up the process. Many colleges 
also offer classes by television, correspondence, 
and online to meet the needs of adult students

For help with tuition costs, many companies 
have tuition-assistance programs or special schol-
arships for employees. Check into grants, scholar-
ships, low interest loans, tuition payment plans 
and work-study opportunities; research scholar-

ships in libraries or through scholarship search 
services on the Internet and take advantage of 
education tax credits like the Hope Scholarship 
Credit and the Lifetime Learning Tax Credit.  
4. If I am working, how many credits or 
courses should I take each semester? 

A typical college course is three 
credit hours, and a full-time college 
course load is generally 12 credit 
hours, though some students take 
up to 18 credit hours. Part-time 
study is between one and 11 credit 
hours. Students are advised to 
plan three hours of study time per 
week for each credit hour. When 
first starting back, it may be wise 
to attend part-time to see how 
classes work in the schedule and 
before committing a lot of time 
and expense. Some enthusiastic 
adults decide they want to go back 

to college and enroll in a full schedule, only to 
become overwhelmed with the responsibilities 
of family, school and work. Consider taking only 
one to two classes to start, which will allow time 
to refresh study skills and get used to being in a 
classroom environment. 

Common guidelines for working adults taking 
classes:
•	 Working less than 20 hours = 12-18 credits 
•	 Working 20-29 hours per week = 6-12 

credits

•	 Working 30-39 hours per week = 3-9 cred-
its

•	 Working 40+ hours per week = 3-6 credits
5.  I was not a good student in the past, and 
never took the SAT. How can I succeed now?

Colleges know that adult students often 
improve their performance when returning 
because they take their education seriously and 
are very motivated. Typically, adults are not 
required to take admissions tests like the SAT. 
Many colleges offer a placement test (COM-
PASS, ACCUPLACER) for adult students, and 
don’t consider high school performance or out-
dated test scores. 

Many adults who have been out of school 
awhile want to refresh their skills. Most col-
leges and universities have learning centers or 
other programs to help students assess where 
their strengths and weaknesses are, and also offer 
remedial programs that prepare students to suc-
ceed. Many of these programs are available on 
campus or online. Local WorkOne and Adult 
Basic Education programs can often assist, as can 
community learning centers and libraries.

The bottom line is that adults are returning 
to college in increasing numbers, and colleges 
are working hard to accommodate this growing 
demographic. Armed with the right information, 
motivation, and inspiration, you can too!

Going back to school? 5 common questions answered

Cathy Bastin is the Executive Director of the Hendricks 
College Network, Avon. She can be reached at cbastin@
purdue.edu or (317) 745-8804

Cathy Bastin

Back in 
class A special report on adult education, 

MBAs and continuing learning 
from the office and beyond
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So you’re thinking about an MBA and 
wondering how to go about choosing a pro-
gram that meets your needs with so many 
options out there. Well, the first 
issue to address is what you 
expect to get out of an MBA 
program. Despite what many say, 
let’s face it, an MBA, like most 
graduate degrees, is a means to 
an end. There are many obvious 
benefits associated with them, 
and some not so obvious. I’ve 
acquired many of these insights 
through my days as a hiring 
manager, someone who works 
with hundreds of employers and 
students each year, and through 
my pursuit of an MBA back … 
well, shall we say a while ago. 

Let’s start with some of the more obvious 
benefits. 

Knowledge base. Want to start a new busi-
ness venture? An MBA equips you with the 
understanding of business required to become 
successful in that endeavor. Want to add more 
value to your current employer? An MBA 
provides a level of business acumen that will 
improve the company’s performance – from 
both an operational and financial perspective 

(and will likely get you promoted!.
Employer tuition assistance. Although 

becoming less prevalent with U.S. employers, 
many companies do still provide 
some level of tuition assistance. 
Why not take advantage of this 
ability to subsidize your lifelong 
learning? If a company is willing 
to invest in you and your educa-
tion, go for it!

Career mobility. An MBA pre-
pares you for senior-level leader-
ship positions in organizations 
of all shapes and sizes – public 
and private sector.  Organiza-
tions will know you are prepared 
for the challenges that will come 
your way.

Lifetime earnings.  It’s well documented 
that attaining an MBA will lead to positions 
that pay significantly higher than positions 
that don’t require the degree. Over the course 
of a career, this can easily equate to more than 
$1 million.

Compete. Right now, and largely because 
of the extremely depressed hiring market for 
college graduates with bachelor’s degrees, 
the U.S. is experiencing an increasingly large 
number of “rollover” MBA students. “Roll-

over” students are individuals who immedi-
ately pursue an MBA after completing their 
undergraduate studies – oftentimes in busi-
ness disciplines. Despite what you think, most 
MBA programs do not require a minimum 
level of full-time work experience for admit-
tance. Although this “glut” of U.S. MBAs over 
the next two to three years will likely flood 
the market (well beyond demand), you are 
wise to ensure you’re competitive “on paper” as 
well. When employers screen candidates for 
key positions, the first sort usually starts with 
educational backgrounds. Don’t rely on your 
work experience alone to set you apart from 
the pack!

Some of the less obvious benefits might 
surprise you. Here’s a brief list:

Legitimize a major career change. If you’re 
unhappy with your current profession, there 
is no better way to shift your focus than to 
pursue an advanced degree in that new area. 
It’s like getting a “no questions asked” pass to 
do something new and (arguably) inconsistent 
with your background.

Test the market. Don’t think you’re well 
compensated by your current employer? Why 
not attain an MBA and see what the market is 
willing to pay for that new knowledge? When 
doing so, many people are able to attain sig-

nificantly higher wages and benefits from 
another company vs. their current employer. 
Please note that you will often need to leave 
your current employer to realize these benefits. 
It’s very difficult (and somewhat politically 
dangerous) to leverage your current employer 
to pay you more to match another company’s 
offer. Remember, your current employer 
believes that they are paying you what you’re 
worth through a history of performance, and 
you’re sending a blatant signal of “shopping 
around.” There is a good chance you’re not 
long for your current employer after playing 
this hand.

Teaching at the college level. An MBA 
is typically the minimum educational level 
required to teach business courses at com-
munity colleges and most four-year schools. 
I’ve run into many people who aspire to teach 
someday after their business careers. The 
MBA will start you on that path. I am living 
proof of that and couldn’t have made the tran-
sition to teaching without an MBA.

There are many other benefits. However, I’m 
hopeful this brief list provides some ammu-
nition to get you thinking about the benefits 
you seek from your MBA. Best to luck of you 
in this fantastic new endeavor!

Ken Jones is the associated director of the ProMBA 
Program at Indiana State University’s Scott College of 
Business. To reach Jones, write him at kenneth.jones@
indstate.edu. 

Counting the benefits of an MBA
EducationEducation

Ken Jones

Don’t think you’re well compensated by your current employer? Why not attain an MBA 
and see what the market is willing to pay for that new knowledge?

An MBA can be your ticket to career advancement, 
increased wages and a better understanding of how your 
business runs. It can also open a door to switch careers 
into something unrelated to what you’ve been doing.
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Why are more Indiana 
adults returning to college?

Of the top 10 hottest jobs in Indiana, 8 of 10 require at least 
an associate’s degree, with 7 requiring a bachelor’s or higher.

Computer Software Engineer
Management Analyst
Physician and Surgeon
Network Systems and DataCommunications Analyst
Registered Nurse
Construction Laborer
Construction Supervisor
Industrial Engineer
Counselor
Accountant

Indiana’s Top 10 Hot Jobs:

Hendricks College Network• Main Offi  ce
5250 E US 36, Suite 1000-5 • Avon, IN 46123
Phone: (317) 745-8804 • Fax: (317) 745-0757

www.hendrickscollegenetwork.org

Our mission is to provide ACCESS TO and SUPPORT FOR Post Secondary Education, Business Training, and Workforce Development. How do 
we do that?

Post Secondary Education – Whether you are just beginning to 
explore going to college as an adult, or you just need a couple of 
questions answered, we can help. We can assist with:
Researching college degrees and programs
Reviewing and refreshing study skills
Connecting with Enrollment and Financial Aid professionals
Connecting with local university programs, including classes in Danville,  
 Plain� eld, Avon, and Brownsburg
Supporting online classes – including the availability of a computer lab, video 
 conference equipment, and limited test proctoring services
Providing support for graduate degree programs
One-on-One assistance through the It’s Not Too Late program, including:
 Researching career goals and opportunities
 Setting goals and meeting them
 Helping you overcome hurdles or get answers to questions from campuses
 Connecting you to other area resources and community organizations

Business Training - Maybe college isn’t in the plans right now, 
but building up your business skills is. We can help here, too! HCN 
o� ers:
Business skill workshops on topics like HR and Marketing
Breakfast Academy programs
Professional Development Certi� cations
Computer Classes - from the very beginner to very advanced
Foreign Language Classes such as Spanish for Health Care and Spanish for
 Construction
Connections with Indiana Small Business Development Center and other
 resources for business owners and entrepreneurs
Online training courses
Grant Writing training
Special events such as Career Fairs, Entrepreneurship Expo, and more

Workforce Development - By creating a better educated workforce and providing a base of knowledge from which businesses can 
draw, HCN helps contribute to the vitality of the business community. For current and new businesses and corporations, we can provide:
Onsite training opportunities, including the availability of a mobile computer training lab and a computer training room.
Connections to university professionals, resources, and traning departments
Connections to professional development organizations
Connections to Hendricks County Economic Development Partnership and other economic development resources
Internship and job shadowing resources
Videoconferencing equipment and resources
Assistance with training RFP’s and proposal management
Grant project management

Carmel Business Leader | Hendricks County Business Leader | Johnson County Business Leader

Three markets. One low price.

Contact Rick Myers at 557-1111 or Andreah Caldwell at 306-6176 to reserve your space.
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Several researchers have conducted studies 
to determine why adult learn-
ers prefer branch campuses to 
large university campuses. These 
studies indicate that three fac-
tors play prominent roles in 
influencing their preferences 
for branch campuses: learn-
ing environments, instructional 
methods and information anxi-
ety. 

The learning environment is 
one of the factors that encour-
age adult learners to choose 
branch campus operations over 
large universities. In 2010, 
researchers Jacobs and Hundley conducted 
a longitudinal study to determine the most 
appropriate higher education learning 
environment for adult learners. The results 
revealed that an adult learner’s decision to 
choose a school or learning environment 
is influenced by seven core principles: an 
institution permitting sufficient contact 
between students, lecturers, and the fac-
ulty; the encouragement of collaboration 
and reciprocity among students; prompt 
feedback from the lecturer or faculty; high 
expectations; active learning; and respect for 
and nurturing students’ talents. The research 
concluded that adult learners prefer small 
branch colleges because their learning envi-

ronment satisfies thoseseven principles.
Elderly adult learners pre-

fer small institutions because 
of the hands-on instruc-
tional techniques. The close 
proximity between lecturers 
and students makes it easier 
for the lecturer to apply 
active learning techniques. 
Some researchers have 
argued that active learning is 
important for adult learners 
because their needs are age-
related. Jacobs and Hund-
ley studied the role of age 
difference in the success of 

adult learners and discovered that young 
adult learners have advantages of speed 
of reasoning and information processing. 
The research indicated that elderly adult 
learners face immense challenges with 
regard to short-term memory, informa-
tion processing and reasoning, thus con-
cluding the most appropriate learning 
environment is the small branch campus. 

The high degree of information anxiety 
at large universities is also a factor that 
has influenced many adult learners to opt for 
branch campus learning. Information anxi-
ety exists when a student feels like the gap 
between what he understands and what he 
ought to understand is widening. Situations 

likely to prompt information anxiety include 
the presence of a large cache of information, 
inability to clearly grasp information and 
the inability to identify sources of informa-
tion. In branch campuses, lecturers can cus-
tomize their instructional techniques so as 

to cater to the needs of adult learners and 
that has significantly reduced the cases of 
information anxiety in branch campuses.

EducationEducation

Research shows adults prefer branch campus learning

David W. Wood is the assistant vice president for aca-
demic resources and planning at Trine University in Avon.

david Wood

Branch campuses can be an attractive choice for adult learners, many of which are 
balancing work and family life along with their pursuit of higher education.
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BUSInESS OF THE MOnTHPlainfield Chamber Business of the Month BUSInESS BRIEFSBusiness Briefs

Founded in 1834, Old National (NYSE: ONB) 
is the largest financial services holding compa-
ny headquartered in Indiana.  They offer 160-
plus banking centers and 200-plus ATMs in In-
diana, Kentucky and Illinois. 

Old National is comprised of business bank-
ing providing checking, savings, loans and 
more.  They also offer cash management servic-
es and insurance options, including employee 
benefits and alternative risk.

From left: at the Business of the Month award presentation are Jeremy Clark, Branch Manager at 
the Stafford Road office; Nicholas Key, Assistant Manager at the Stafford Road office; Gina Jeskey, 
Branch Manager at the Plainfield Kroger banking center; and Brad DuBois, Plainfield Chamber 
Executive Director.  Brian Davis (not pictured) is the Assistant Manager at the Plainfield Kroger 
banking center.

Old National is the BOM

From left: IBA president & CEO S. Joe DeHaven 
presents the Five Star Member award to Rob-
ert Julius, Vice President, State Bank of Lizton. 

125248/4-12/7571

Converging
Voice And Data

To Empower Your Business

1-866-9-TDSBIZ 
 www.tdsbusiness.com

From left: IBA president & CEO S. Joe DeHaven 
presents the MAXI Award for marketing excel-
lence to Rhonda Wiles, Marketing Director, 
State Bank of Lizton. 

BUSInESS BRIEFSBusiness Briefs

State Bank of Lizton was recognized as a Five 
Star Member of the Indiana Bankers Associa-
tion (IBA) at the IBA Mega Conference on May 
1 in downtown Indianapolis. The bank earned 
the award in recognition of its commitment to 
the IBA in the areas of political awareness, is-
sues advocacy, life-long learning, volunteerism 
and Preferred Service Provider utilization.

State Bank of Lizton was also awarded a 
MAXI award at the IBA Mega Conference on 
May 2. MAXI awards are presented annually 
to IBA-member institutions to recognize bank 
marketing excellence in Indiana. State Bank of 
Lizton won in the category of point of purchase 
materials for the exclusive Brownsburg High 
School Bulldog Banking program. 

State Bank of Lizton named 
Five Star Member and 
MAXI award winner

The two newest Deputies with the Hendricks 
County Sheriff ’s Department have recently 
graduated from the Indiana Law Enforcement 
Academy in Plainfield and are beginning their 
field training programs.

Tony Goodpaster (23) of Avon has a Bach-
elor’s Degree in Business Management from 
Marion University and served as a reserve of-
ficer with the Plainfield Police Department for 
6 months.

Nate Hibschman (28) of Brownsburg has a 
Bachelor’s Degree in Economics and served as a 
reserve deputy for the Hendricks County Sher-
iff ’s Department for 3 years.

“I am very proud of our newest deputies for 
their hard work during their Academy training,” 
said Sheriff Dave Galloway, “and am excited 
about having two more deputies patrolling the 
county.

From left: (seated) Deputy Nate Hibschman, Deputy Tony Goodpaster; (standing) Sheriff Dave 
Galloway, Colonel Steve Wagner. 

Deputies graduate academyWe enjoy doing business in Hendricks county 
because ... (Chuck Damler) of the people. I grew up in Brownsburg. 
It is nice to run into people that I went to school with and have known 
my entire life. I also enjoy seeing others whom I know succeed in their 
businesses as well...(Marie Damler) The people mainly.   

We unWind by ... (CD) (enjoying the) 72 acres here and a 3-acre 
lake. I like to go down to our shelter and sit by the lake and enjoy the 
peace and quiet. ...(MD) spending time with my family doing things 
that don’t involve our businesses. Our kids help a lot with both of our 
businesses and we have to make a conscience effort to just relax and 
enjoy each other’s company sometimes.

our first job ... (CD) was working at 
the Standard Gas Station in Brownsburg 
and the original McDonald’s on Green 
Street...(MD) was working the conces-
sion stand at the local adult softball 
diamond.

We kneW We Wanted to Work 
in ... (CD) food service when I was 
very young.  Although people 
discouraged me from doing 
it, I persevered.  I started 
Chef for Hire in 1991 
and still have it today...
(MD) a field that had a 
lot of interaction with 
people. I started my 
career later in life just 
by coincidence mainly. 
We have 6 children 
and my “job” for a very 
long time was to be 
with them — to be a 
mom.

if i could start 
my career over i 
Would ... (CD) have 
traveled more and taken the 
opportunity to work in kitchens 
around the world...(MD) take 
more courses in business and 
marketing. I would also like to 
get better at researching and 
learning how to network.

my office is ... (CD) wher-
ever I am.  I have a smart phone 
and an iPad®... (MD) a desk and 
filing cabinet in our dining room 
and my Blackberry® so in a way, 
my office is always with me.

tHe biggest influence on my career is ... (CD) my 
Grandfathers.  I admired both of them so much when I was younger.  
My paternal Grandfather was a great man who loved his 
family very much. He fought in WWII and had many jobs after he 
came back. He told me to find something I like to do and stick to 
it. Mostly I have followed that. My maternal grandfather owned a 
produce company and was a very hard worker...(MD) my husband. 
He is the moving force in my ability to manage our ranch and start 
Natural Valley Recycled Granite. He is very encouraging, motivating 
and supportive.

my Hendricks county business mentor is ... (CD) That 
is a tough question. We haven’t really had a mentor. Recently, though, 
we have come into contact with some great groups in Hendricks 
County such as the Hendricks County Economic Development 
Partnership (HCEDP), which I think is going to be a great resource 
for us...(MD) I would have to say my mentor is my husband. He has 
started 3 businesses and I admire his work ethic.

I define leadersHip as ... (CD) getting people to do what you 
need and follow your vision, yet making them think it is their own 
idea…(MD) Being able to bring out the best in those around you.  
Everyone has different strengths and weaknesses and a good leader is 
someone who can bring out those strengths so that the members of 
the team make the team —and the leader — stronger.

my greatest business regret is ... (CD) not being a better 
financial analyst. Although we have been successful, I would like to 
have a better understanding of my financial statements — I think 
would make me a better manager...(MD) Not being as organized as I 
feel I should be.

a business leader is ... (CD) someone who gives back to 
his community and helps the people who work for them. We do 
fundraisers at the Ranch and my wife does a lot of work with people 
who want to volunteer and work with us...(MD) someone who is ap-
proachable and willing to share their expertise to help the community 
grow as a whole.

from a business perspective, Hendricks county’s 
greatest asset is ... (CD) its people.  The people of the county 
are nice and really want to support local businesses...(MD) location. 
We are close to Indianapolis but we still have that small town feel. 
Everyone is very friendly and our county is thriving because we have 
so much to offer. Also, I have recently learned of all the opportunities 

at HCDEP and I am very excited to utilize all they have to offer.

my greatest professional strengtH is ... the 
combination of the two of us. Russell is the hardest work-
ing man I know (along with the best husband and father).  

He never shys a way from hard physical labor. The last 
thing he wants to do is sit behind a computer so that’s 

where I come in. Russell wants to be out working 
in the field so I get to use my strengths in the 

office to run the business relating to marketing, 
sales, payroll, AR/AP, licensing, estimating, 
customer service and any other administra-
tive duties.

my business pHilosopHy is ... (CD) 
keep moving and work hard. Don’t ask 
anyone to do something that you aren’t 
willing to do yourself...(MD) work hard 
but efficiently, be pleasant to be around, 
always be willing to learn, be flexible and 
take responsibility for your own mistakes.

 Chuck and Marie Damler Natural Valley Recycled Granite are, col-
lectively, the Hendricks County Business Leader’s June Business Leader 
ICON of the Month.
 The couple launched Natural Valley Recycled Granite in the fall of 2011. 
The Damlers say that one of the things that really appealed to them about 
the granite business and this product in particular, was that it was a way 
to up-cycle the tons and granite and marble that go into Indiana landfills 
each year. For thousands of years people have used natural stone in con-
struction. The more recent popularity of granite and marble in residential 
and commercial applications — especially countertops — was creating 
tons of waste that was ending up in landfills each year. Here we learn a 
little more about Chuck and Marie Damler:

OF THE MONTH
June 2012

Compiled by Rick Myers
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NAtUARAL VALLEy RECyCLED GRANItE
6240 E. County Road 350 noRth   •   BRownsBuRg, In  46112

Office: 317-456-4217 • Warehouse: 317-852-6615 • Mobile: 317-509-3577

Diane Stennett
Commercial Banker

10 Hendricks and Boone
County locations!

866.348.4675
www.statebankoflizton.com

Member FDIC

Helping
Small 

Businesses
Succeed...

Every
Day!

Want to get down 
to business?  

Call Diane at 
317.858.6144 today!  
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BUSInESS BRIEFSBusiness Briefs

Hendricks Re-
gional Health will 
welcome a new vas-
cular surgeon from 
CorVasc, a member 
of the St.Vincent 
Medical Group. 
Brent Marsden, 
M.D., will open 
and endovascular 
and vascular care 
practice on May 9, at 100 Hospital Lane, Build-
ing 3, Suite 120, Danville. Dr. Marsden will 
treat patients with peripheral artery disease.  
A few of the vascular procedures Dr. Marsden 
will be performing include thrombectomies 
for blood clot removal, dialysis access manage-
ment, arterial bypass surgery, and aneurysm re-
pairs.

Dr. Marsden received his medical degree 
from the Southern Illinois University School of 
Medicine, Springfield. He completed his gen-
eral surgery residency at The Jewish Hospital 
of Cincinnati followed by a vascular surgery fel-
lowship at Carolinas Medical Center in Char-
lotte, North Carolina. He is board certified by 
the American Board of Surgery and is a mem-
ber of the American Medical Association, and 
the Fellowship of American College of Sur-
geons.  

To schedule an appointment with Dr. Mars-
den, call CorVasc at (317) 745-3800. 

Hendricks Regional 
Health welcomes 
Vascular Surgeon

The Board of 
Trustees of Hen-
dricks Regional 
Health has named 
John K. Sparzo, M.D., 
MBA, to serve as In-
terim Chief Execu-
tive Officer from June 
1, 2012, until a per-
manent CEO can be 
hired later this year. 
Dennis W. Dawes, the current president and 
CEO at Hendricks Regional Health, recently 
announced his retirement and will vacate his 
position at the end of May.

John Sparzo, M.D., is currently the Vice Pres-
ident of Medical Affairs For Hendricks Regional 
Health. He completed his medical training and 
residency in internal medicine and pediatrics 
at the Indiana University School of Medicine. 
After working as a primary care physician for 
five years, he joined the executive team at Hen-
dricks Regional Health in 2002. He completed 
his master’s degree in Business Administration 
at Ball State University in 2008. Dr. Sparzo also 
serves in leadership roles of several local non-
profit organizations, including the Avon Educa-
tion Foundation, Hendricks County Senior Ser-
vices, Avon Band Boosters, Hendricks County 
Parks Foundation and the Indiana Hospital As-
sociation.

Interim CEO
named at Hendricks

Regional Health

The U.S. Small 
Business Admin-
istration (SBA) 
Indiana District 
Office will recog-
nize small busi-
ness owners and 
champions of 
small business for 
their contribution 
to our economy. 
An awards pre-
sentation will take place in Indianapolis on  
Tuesday, June 5.

This year the SBA will honor small busi-
nesses from around the state.  One of the busi-
nesses being honored is operated by Hendricks 
County’s Tim Whicker.  Wicker will be awarded 
Small Business Person of the Year.  

Whicker is President of Electric Plus, Inc. 
located in Danville, IN. Electric Plus provides 
electrical services for new and existing dwell-
ings.  The company was founded in 2006. In just 
six short years, the company achieved $16 mil-
lion in revenue. Electric Plus currently employs 
14 office workers and 95 full-time electricians. 

SBA honors HC’s
Tim Whicker

A free luncheon/seminar will be hosted by 
B&B Energy on Wednesday, June 6, 2012, at 
Green Street Station, 919 N. Green St., Browns-
burg, to discuss how Indiana companies can 
obtain federal, state and local financial assis-
tance for energy saving projects. For more in-
formation, call B&B Energy at (800) 357-6845.

Free lunch focusing 
on energy savingsHCCF golf outing 

June 6
The Hendricks County Community 

Foundation will hold its annual golf out-
ing on Wednesday, June 6 at West Chase 
Golf Club, 4 Hollaway Blvd., Brownsburg. 
For more information about registering to 
play or for sponsorship opportunities, call 
(317) 718-1200.

Danville Chamber 
golf outing June 14

The Danville Chamber of Commerce 
will hold its annual golf outing on Thurs-
day, June 14 at Twin Bridges Golf Club, 
1001 Cartersburg Rd. For more infor-
mation about registering to play or for 
sponsorship opportunities, call (317) 745-
0670.

KofC golf outing 
June 24

The Knights of Columbus, St. Malachy 
Council #12540, will hold its annual golf 
outing on Sunday, June 24 at West Chase 
Golf Club, 4 Hollaway Blvd., Brownsburg. 
Registration begins at noon. For more in-
formation about registering to play or for 
sponsorship opportunities, call Dan Ste-
phens at (317) 431-5006.

Hendricks County Business Leader 

Women’s Business Leader Luncheon
Presented by

 Hendricks County Bank and Trust Company

Guest Speaker
Dr. Margaret Hoernemann
Superintendent
Avon Community School Corporation

Prestwick Country Club • 5197 Fairway Drive • Avon
R.S.V.P. by July 18, 2012 to info@businessleader.bz

Send checks payable to Hendricks County Business Leader, 6319 E. US Highway 36, Suite 206, Avon, IN 46123

EmpowEring. EffEctivE. ExtraordinairE.

A portion of the luncheon proceeds benefit Leadership Hendricks County.

$15.00
Thursday, July 19,  2012

11:30 a.m.

Banking products and services are offered by KeyBank N.A. Member FDIC and Equal Housing Lender.

We design specific  
cash flow ideas for big time 
customers like you.
KeyBank understands cash flow is the lifeline of any size business.  
That’s why we’ll work with you to assess your cash inflows and outflows.  
Together we’ll uncover your needs, and then design a cash management  
solution that’s right for your business. You’re a big deal. It’s about time  
you had a bank that sees you that way.

Visit key.com/bigdeal to learn how we’ll make you a priority.
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June Chamber of 
Commerce Meetings

13 - Danville Chamber 
of Commerce (members’ 
meeting): Wednesday, 
June 13, 11:15 a.m. 
at. Hendricks County 
4-H Fairgrounds and 
Conference Complex, 
1900 E. Main St., Danville. 
For more information, call 
(317) 745-0670

20 - Brownsburg Chamber 
of Commerce (members’ 
meeting): Wednesday, 
June 20, 11 a.m. at the 
Brownsburg Fire Territory, 
470 E. Northfield Dr., 
Brownsburg. For more 
information call  
(317) 852-7885

21 - Plainfield Chamber 
of Commerce (members’ 
meeting): Thursday, June 
21, 7:30 a.m. at Plainfield 
Recreation & Aquatics 
Center, 651 Vestal Rd., 
Plainfield.  For more 
information, call  
(317) 839-3800

26 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, 
June 26, 11:30 a.m. at 
Prestwick Country Club, 
5197 Fairway Dr., Avon.  
For more information, call 
(317) 272-4333

29 - Westside Chamber 
of Commerce, (members’ 
meeting): Friday, June 29, 
8:30 a.m. Location TBA 
For more information, call 
(317) 247-5002.

Avon Chamber  
New Members

Accelerated  
Rehabilitation Centers
10940 Rockville Rd 
Avon, IN 46123
(317) 808-7000

Brownsburg Chamber 
New Members

Summers Plumbing, 
Heating, & Cooling
463 Southpoint Circle, 
Suite 300. Brownsburg , IN 
46112. (317) 858-5248

Toddy Shoppes
40 E. Northfield Dr. 
Brownsburg , IN 46112 
(317) 852-8651

Eat My Ink  
Motorsports Media
1650 Northfield Dr. #1000 
Brownsburg , IN 46112 
(646) 344-0548

Fairbanks
8102 Clearvista Pkwy. 
Indianapolis , IN 46256 
(317) 572-9401

Donovan, P.C.
5151 E. U.S. Hwy. 36 
Avon , IN 46123 
(317) 745-6411

Plainfield Chamber  
New Members

Accelerated 
Rehabilitation Centers
Mark Stead 
1070 W. Main St. Ste. 185
Plainfield, IN 46168
(317) 268-9000

Bright House Business 
Solutions 
Mark Van Fossen
3030 Roosevelt Ave.
Indianapolis, IN 46218
(317) 429-6691

Budget Blinds of 
Plainfield
Edward Wells 6465 
Streamside Ct.
Indianapolis, IN 46278
(317) 328-1204

Calvary Baptist Church
Mark Craig 
1290 S. Center St.
Plainfield, IN 46168
(317) 839-6721

Edward Jones/ 
Brandon Craiger
Brandon Craiger 
1856 Stafford Road
Plainfield, IN 46168
(317) 839-4919

Kelly Insurance/Farmers
Dan Kelly 
8415 Allison Pointe Blvd
Indianapolis, IN 46250
(317) 558-7500

Marsh Supermarkets
Steve Nevitt 
2002 Stafford Rd.
Plainfield, IN 46168
(317) 839-6379

Sure Tones 
Entertainment 
Jared Wade 
P.O. Box 122
Plainfield, IN 46168
(317) 395-3548

Trine University 
Hanna Varys
7508 Beechwood Centre 
Rd., Avon, IN 46123
317-775-8410

TST Home Improvement 
Services LLC 
Tom Truesdale
455 Avon Ave.
Plainfield, IN 46168
(317) 550-8677

United Package Liquors 
Kevin Paschke
2230 Stafford Rd. Ste. 127
Plainfield, IN 46168
(317) 714-3394

Sales Leads
Newly incorporated 
businesses through 
May 10, 2012

AAA Pool Water
Harold Howe
708 S. C.R. 400 E.
Avon, IN 46123

Ashley’s Cakes
Ashley Glenn
229 N. Green St.
Brownsburg, IN 46112

Barker’s  
Lawnmower Service
William A. Barker
6462 E. C.R. 100 S.
Avon, In 46123

Binturong Consulting
James R. Litton III
10310 Homestead Dr.
Brownsburg, IN 46112

Bryant Home 
Improvements
James V. Bryant
1497 E. C.R. 800 S.
Clayton, IN 46118

Candid Express, Inc.
C/O Griffith Law Group, LLC
7208 N. Dobson St., Ste. C
Indianapolis, IN 46268

Charlie’s Appliances
Gary Smith
8025 W. C.R. 640 S.
Reelsville, IN 46717

Clear Pane Window 
Cleaning, LLC
Charles Ingraham
Jessica Ingraham
5704 Springhollow Ct.
Avon, IN 46123

CLER Events
Carl Stacy
1820 Wynnewood Lane 
Avon, IN 46123

Crimson and Clover 
Horse Stables
Amanda LeBrun
Mark LeBrun
355 Maple St.
Monrovia, IN 46157

D and E Home Repairs
Debra L. Perry
Edgar N. Perry
2490 E. Main ST., Lot 46
Plainfield, IN 46168

ELIM Learning Center
Staci Long
Nathan Long
7425 S. C.R. 200 W.
Clayton, IN 46118

Expert Lawn and 
Landscape
Joseph M. Hines
8810 S. C.R. 825 E.
Plainfield, IN 46168

The Guitar Medic
Joseph F. Brock
530 Maple Lane
Brownsburg, IN 46112

Happy Dragon
Sai Juan Qui
89 Autumn Ridge Dr.
Danville, IN 46122

Healing Hands 
Therapeutic Massage by 
Kimberly
Kimberly D. Hocker
251 North St.
Danville, IN 46122

High Side Design
Timothy J. Kruse
10396 Windward Dr.
Indianapolis, IN 46234

Kings Light Production
Warren L. Sargent
917 Maple Lake Way
Brownsburg, IN 46112

Larance and Associates
Nelson McManus, Jr.
252 N. O’Dell
Brownsburg, IN 46112

Marilyn Hayward 
Properties
Marilyn Hayward
C/O The Huntington 
National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112

Midwest Cutting Edge
Tyler Morgan
543 Murphy Lane
Brownsburg, IN 46112

Providence  
Guidance Center
Joyce Lowry
1972 Aspen Dr.
Avon, IN 46123

RLW Cleaning
Rosemary L. Walker
7744 N. C.R. 725 E.
Bainbridge, IN 46105

R and D Ranch
Denise Rash, Russell Rash
C/O The Huntington 
National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112

Rex Crane Consulting
Rex Crane
1106 Wood Sage Dr.
Avon, IN 46123

Richwine’s Floor Design
Todd E. Richwine
40 Nothgren Pkwy.
Brownsburg, IN 46112

S and S Unique Jewelry
Anita Wilson 
Sarah Harmon
252 Provincial Lane D
Avon, IN 46123

Scrubs, Carrie Sullivan
773 Mackey Rd.
Danville, IN 46122

Sina Trucking
Abid Ponjevic
6814 Connie Dr.
Avon, IN 46123

WTF Logistics, Inc.
C/O Griffith Law Group, LLC
7208 N. Dobson St., Ste. C
Indianapolis, IN 46268

Wooten’s Paint and 
Wallpaper
Shannon Wooten
C/O The Huntington 
National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112

SBA Guaranteed Loans

Hamilton County

Curt’s Construction, LLC
17824 Moontown Rd.
Noblesville, IN 46062
$45,000. Chase Bank, N.A. 

DECA Financial  
Services, LLC
12175 Visionary Way
Fishers, IN 46038
$1,479,000. Premier 
Capital Corporation 

Hank and Sarah’s, LLC
3808 Vanguard Circle
Carmel, IN 46032
$50,000. The Huntington 
National Bank 

Headfirst Holdings, LLC 
and The Roundtripper 
Baseball Academy
16708 Southpark Dr.
Westfield, IN 46074
$1,938,000. $50,000
The Huntington National 
Bank 

Know-Tone Incorporated
10817 Turne Grove
Fishers, IN 46038
$466,000. Centrebank 

Marshall Best Security 
Corporation
13097 Parkside Dr.
Fishers, IN 46038
$719,500. $250,000
Chase Bank, N.A. 

PJMC Enterprises, Inc. 
2454 E. 116th St.
Carmel, IN 46032
$15,000. The Huntington 
National Bank 

Trichology LLC
14400 Clay Terrace Blvd.
Carmel, IN 46032
$20,000. Forum CU

UN Communications 
Group, Inc.
1429 Chase Ct.
Carmel, IN 46032
$411,000. Premier Capital 
Corporation 

Hancock County

KDW Marketing, LLC
6314 W. Stoner Dr.
Greenfield, IN 46140
$34,000. $16,000
The Huntington National 
Bank 

Hendricks County

American Mold Expert
5250 E. U.S. 36, Bldg. 
1100. Avon, IN 46123
$159,000. Premier Capital 
Corporation 

Better Beginnings  
Child Care, LLC
5175 W. U.S. Hwy. 36
Danville, IN 46122
$20,000. Chase Bank, N.A. 

Fusion Gymnastics, Inc.
582 Pitt Rd.
Brownsburg, IN 46112
$448,000. Indiana 
Statewide Cert. Dev. 
Corporation 

Pyramid Technologies, 
Inc.1715 Stafford Rd.
Plainfield, IN 46168
$90,000. Chase Bank, N.A. 

Johnson County

Honey Grove Educational 
Center 1709 S. S.R. 135
Greenwood, IN 46143
$711,000. Premier Capital 
Corporation 

Kamma Enterprises, LLC
4744 Pearcrest Way
Greenwood, IN 46143
$20,500. Chase Bank, N.A. 

Kenmax Express, Inc
736 Legacy Blvd.
Greenwood, IN 46143
$32,000. The Huntington 
National Bank 

KPS Lot Lines, Inc.
6086 W. C.R. 850 S.
Edinburgh, IN 46124
$50,000. First Merchants 
Bank 

Lisa P. Bramble dba 
Lulabelle’s
34 E. Jefferson St.
Franklin, IN 46131
$101,300. M&I Bank 

Nirmal Singh dba Nirmal 
Singh 2972 Seasons Dr. 
Greenwood, IN 46143
$20,000. The Huntington 
National Bank 

Marion County

Adams Party Rental, LLC
7768 Zionsville Rd., Ste. 1
Indianapolis, IN 46268
$100,000. State Bank 
of Lizton 

CMG Worldwide, Inc.
10500 Crosspoint Blvd.
Indianapolis, IN 46256
$1,439,000. Indiana 
Statewide Cert. Dev. Corp

C and C Midwest 
Firearms, LLC
9235 Crawfordsville Rd. 
Indianapolis, IN 46234
$50,000. First Merchants 
Bank 

ClearView Windows and 
Home Restoration
3605 Whalen Ave.
Indianapolis, IN 46227
$40,000. The Huntington 
National Bank 

D and D Construction 
and Design, Inc.
8824 Key Harbour Dr.
Indianapolis, IN 46236
$50,000. The Huntington 
National Bank 

Doron Distribution, Inc.
8802 Bash St., Ste. E
Indianapolis, IN 46256
$414,000
Indiana Business Bank 

Elite Pro Painting, Inc.
7208 N. Dobson St. 
Indianapolis, IN 46268
$50,000. The Huntington 
National Bank 

ENTAP, Inc.
136 E. Market St. 
Indianapolis, IN 46204
$275,000. Stock Yards 
Bank and Trust Co.

Firkins, LLC
5406 N. College Ave.
Indianapolis, IN 46220
$25,000. The Huntington 
National Bank 

Home Health Depot, Inc.
7040-7050 Guion Rd.
Indianapolis, IN 46268
$331,000. Premier Capital 
Corporation 

Indiana Roof Cleaning, 
LLC 5508 Elmwood Ave., 
Ste. 321, Indianapolis, IN 
46203. $9,100
Chase Bank, N.A. 

Industrial Waste 
Management Co.
7428 Rockville Rd.
Indianapolis, IN 46214
$700,000
First National Bank 

MJP and Company, LLC 
and PFLUM, LLC
1728 E. New York St. 
Indianapolis, IN 46201
$355,000. Regions Bank

Omni Management 
Services, Inc.
4138 N. Keystone Ave.
Indianapolis, IN 46205
$61,500. $25,000
The Huntington  
National Bank 

One Click Internet 
Ventures, LLC
8175 Wichita Hill Dr.
Indianapolis, IN 46217
$350,000. Chase Bank, N.A. 

Outdoor Environments 
Group LLC
4219 W. 96th St.
Indianapolis, IN 46268
$275,000. The Huntington 
National Bank 

PNC Bancorp, LLC
6700 E. 38th St.
Indianapolis, IN 46226
$100,000. Busey Bank 

Powder Metal 
Technicians, Inc.
8462 Brookville Rd.
Indianapolis, IN 46239
$100,000. The Huntington 
National Bank 

Shreeji Foods, Inc.
7118 Woodland Dr.
Indianapolis, IN 46278
$25,000. The Huntington 
National Bank 

Transformations, Inc.
8083 S. Madison Ave.
Indianapolis, IN 46227
$50,000. The Huntington 
National Bank 

Wyndham Indianapolis 
West 2544 Executive Dr.
Indianapolis, IN 46241
$191,000
Indiana Statewide Cert. 
Dev. Corporation 

ZEST! Exciting Food 
Creations
1134 E. 54th St., Studio H
Indianapolis, IN 46220
$150,000
Indiana Business Bank 

Buy this space!
(317) 451-4088

PLannER OF nOTEPlanner of Note

MAKE THE SWITCH
Heat pump water heaters 
promise great energy savings 
to those who have the 
opportunity to replace their 
existing electric water heaters. 
While a qualified heat pump 
water heater costs more up 
front, the savings will pay 
back the difference in  
about three years.

SAVINGS ADD UP
With qualified heat pump 
water heaters, the average 
household can save almost 
$300 per year on its electric 
bills compared to a standard 
electric water heater. Plus, 
you can get a $400 REBATE 
toward the installation of 
your new heat pump water 
heater, courtesy of your local 
cooperative and Power Moves.

GLOBAL EFFECTS
Save on your monthly electric 
bill and you’ll be saving the 
planet as well. If everyone 
replacing a standard electric 
water heater this year chose 
a qualified heat pump model, 
we would avoid 19.6 billion 
pounds of carbon dioxide 
emissions. That’s like taking  
1.6 million cars off the road.

ON A HEAT PUMP WATER HEATER

For more details, as well as your rebate application and installation information, call 
your Hendricks Power Cooperative Energy Advisor and visit Power Moves online.

Call our offi ce at 
(317) 745-5473 

for details!

Get Beach-Confident 
& Bikini-Ready.   

Get Exilis.   
Do you eat well, work out and still have 
a few trouble spots that don’t seem 
to respond?  Are you getting back into 
shape after the birth of your baby?  
Has loose skin on your inner thighs or 
belly always bothered you?   

Exilis is an FDA-approved treatment 
that targets those trouble spots, 
reducing them and tightening the skin – 
without surgery, needles or downtime.  

We’re seeing great results everyday on 
people just like you. Give us a call – and 
be confident at the beach, in the pool 
and in front of the mirror again.

WEST 317.217.2200 
NORTH 317.814.4100 

 
OlOgySpa.cOm

-Barb S.

I had my first Exilis treatment last week.  I was skeptical. To my surprise, 
I could definitely see the reduction four days after my first treatment!

 

Experience ExiliS Today!
get 2-FREE ExiliS Tightening 

Treatments with your Exilis Body 
Shaping Series through 6 /30/12!

Saturday, June 30
Kingsway Christian Church

7981 E CR 100 N,  Avon

The fun begins at 5pm and 
ends with an awesome fireworks 

display at dusk

Schedule of Events
5:00 Vendors & Games Open
 *Garrett Godsey 
5:45 *Barometer Soup
6:00 Amazon John Show #1
Radio Disney to 7:30
6:30 Kite Making @ Earthstock
Master Gardener Kids Activities @ Earthstock until 8:30
7:00 Amazon John Show #2
**Hot Air Balloon Rides until 9:00
7:30 *Jennie DeVoe 
8:30 Concert Intermission
Celebrity Rib Judging
8:45 *Jennie DeVoe  
10:00 *National Anthem 
Fireworks

* denotes stage act                ** weather permitting!

For more 
information, call the 
Avon Chamber of 

Commerce: 
(317) 272-4333




