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I have a friend who be-
lieves that if e-mail had been 
invented before the phone, 
people would now be saying 
with enthusiasm something 
like, “Wow – it’s so cool, you 
really get to talk with the oth-
er person.”

The phone would be so 
sexy and e-mail would be an 
afterthought.

Several weeks ago The 
Wall Street Journal pub-
lished an interesting story 
by Elizabeth Bernstein titled, 
“Why we are so rude online.” 
The headline grabbed me be-
cause there’s a different set 
of standards, it seems, for 
acceptable behavior as it 
relates to online commu-
nications – and I believe it 
is damaging – particularly 
in the business world.

For all of the good tech-
nology can help us with, 
I believe that it has had a 
serious effect on our per-
sonal relationship skills. 
So I read the piece with 
interest. 

I have often used this space to promote my 
frustration with technology; one thing that 
irks me is the abundance of rudeness that, in 
my opinion, is transmitted online. We’ve all 
experienced it, and I have come to one con-
clusion: it tells me a lot about a person – and 
now I have proof, it’s not just my anecdotal 
thoughts.

My pet peeves when it comes to online 
communications, whether through email or 
texting – (I seldom get involved in threaded 
discussions) – is when people use capped let-
ters to emphasize a point or overuse the excla-
mation point. I am convinced the exclamation 
point is enjoying all-time popularity.

I recently received an email that reminded 
me of this. It was an apology with several ex-

clamation points. Was the 
person saying “I am sorry, you 
@#&?!!” Or was the individ-
ual communicating, “I am so 
sorry and I want you to know 
how sorry I am, please forgive 
me.”

I have a general rule about 
responding to what I believe 
was not a well-thought out 
piece of communication via 
email and that is to either wait 
for a day and respond or do 
the old-fashioned thing and 
place a call. Many of us who 
never dreamed of this type of 
communication struggle with 

it because we would prefer 
the face-to-face variety; we 
have grown up with valu-
ing those interpersonal re-
lationships, unless you are 
a recluse.  

The study, cited in the 
WSJ by Columbia Univer-
sity and University of Pitts-
burg researchers, was look-
ing at posts on Facebook, 
but it doesn’t matter what 
form of online tool you use 

– it can bring about the same sort of rudeness.
“We’re less inhibited online because we 

don’t have to see the reaction of the person 
we’re addressing,” Sherry Turkle, a Massachu-
setts Institute of Technology psychologist and 
professor who was quoted in the piece, said.  
She continued that that people just aren’t 
thinking when they communicate online – es-
pecially when posting from a mobile device: 
“You are publishing but you don’t feel like you 
are,” she said. “So what if you say ‘I hate you’ 
on this tiny little thing? It’s like a toy. It doesn’t 
feel consequential.”

But when using online communications in 
the business world, consequence should be 
paramount on your mind. 

In the business world, 
think before you hit send

Rick Myers is publisher of the Hendricks County 
Business Leader. E-mail: rick@businessleader.bz

Brownsburg Branch Coming Soon!
1553 North Green Street

Jay Puckett, Regional Manager
317-341-1852

jpuckett@imcu.com
imcu.org

Tell your back, neck or joint pain 
you’re making other plans.

2012-13 U.S.News & World Report’s Best Hospitals

If you’re fed up with chronic back, neck or joint pain, Indiana University Health West Hospital can help. Our nationally 
ranked back, neck and joint specialists offer expert care and minimally invasive surgery options to help you get 
rid of your pain for good. So you can look forward to less pain, and get back to doing what you love.   

Look forward to less pain at iuhealth.org/less-pain

©2012 IU Health

“We’ve all experienced it, 
and I have come to one 

conclusion: it tells me a lot 
about a person – and now 
I have proof, it’s not just my 

anecdotal thoughts.”
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Offering distinctly bold and progressive styling, an  interior as advanced as it is accommodating 
and more dynamic handling, the all-new ES captures your attention as well as your imagination.

Starts conversations. And then leaves you speechless.

IntroducingThe All-New 2013
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“Success” It’s Worth Protecting!
With Mantooth Insurance Agency handling your 
commercial insurance program, you can take 
comfort knowing your business is protected.

 Wade Ralph

To Advertise in the next issue of the Business 
Leader, call (317) 451-4088 and advertise today! 
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For many years, the Town of Brownsburg has 
helped subsidize the Brownsburg Chamber of 
Commerce by supplying $30,000 from a well-
funded economic development income tax 
EDIT. Officials say this represents about a third 
of the chamber’s annual budget. During 2013 
budget negotiations, the Brownsburg Town 
Council decided to drop that subsidy to $17,000 
and remove the free office space in town hall by 
mid-2013.

In September, in a stunning turn of events, 
the council on a 3-2 vote opted to totally yank 
the subsidy and kick out the chamber by year’s 
end.

Led by the council’s liaison to the chamber, 
Rob Kendall, the council cited several reasons 
to set the chamber free. Kendall ranted about 
the chamber’s lack of fiscal responsibility and 
appearance of being “beholden” to the town and not advocat-
ing for the chamber members. (All refuted by the chamber, by 
the way.)

Council member Gary Hood, at the same public meeting, 
said the town should not be funding an advocacy group citing 
the town doesn’t give tax dollars to neighborhood associations. 

Granted, probably homeowners don’t think the town should 
subsidize a business organization, which likely underscores the 
motives of Brownsburg Council members Kendall and Dwayne 
Sawyer, who both claim they each want a chamber but do not 
want to spend tax dollars to have it. What they fail to realize is 
that this will turn the chamber into another fundraising organi-
zation that will struggle to make ends meet and not be able to 
carry out the intended mission.

A chamber represents an established network of community 
individuals who can get a new business “plugged in” to a new 
area. It can offer some introductions to movers and shakers 

in the town and in the government to help all 
businesses. A good chamber director can de-
velop relationships with town leaders to help 
facilitate or even mediate between a member 
and regulations. Having a chamber is a signal 
to the outside world that Brownsburg supports 
new businesses and is open to having an advo-
cate on its behalf. 

Taxpayers won’t even see a reduction in their 
tax bills.

The EDIT tax is a payroll tax and is paid by 
people who work in Brownsburg. The money is 
collected from paychecks no matter what. Any 
idea that your taxes will go down because the 
Town of Brownsburg stopped subsidizing the 
chamber is not true. The collected money is put 
into the vault and saved for a future purpose, 
ideally to promote economic development. 

There is about $5 million in the EDIT fund.
Ask any council member and he will say that his goal is to 

decrease property taxes by diversifying the tax base and add-
ing more businesses. How can this be if they are not willing to 
support the one advocacy group that speaks up for small busi-
nesses? Who will be expected to make up the difference? The 
businesses through higher membership or extra fundraisers. 
It’s the same as a tax increase on small business, which already 
bears the brunt of the tax burden.

Although the council, on a 3-2 vote, did authorize a $20,000 
subsidy to the chamber, it sounds like the chamber may have 
to beg come next year as well. In the end, it may just be that 
Brownsburg is cutting off its nose to spite its face.

Gus Pearcy
Columnist

Gus Pearcy is a contributing columnist to the Hendricks County 
Business Leader. He may be reached at (317) 403-6485 or pearcy.gus@
sbcglobal.net. Gus blogs frequently at guspearcycommunications.
wordpress.com.

What is the worth of a chamber of commerce?

How Les did it…

The List

QUOTE OF THE MONTH

Yes, we want your letters
Readers of the Hendricks County 

Business Leader are encouraged to 
send letters to the editor as often as 
they wish. The stipulations are that 
the letter is timely, focused (not more 
than 200 words) and verifiable. Please 
make sure to provide your complete name and 
daytime and evening telephone contact numbers. 
All letters are subject to editing for brevity, clarity and 
grammar. Please direct correspondence to info@
businessleader.bz.
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Building a better you 
is the first step to 

building a better America.
~ Zig Ziglar

By Gus Pearcy
Community banks were a common sight 

across the U.S. from 1985 to 2004, community 
banks were 94 percent of banks. However, the 
total deposits have dropped from 25 percent 
to 13 percent in recent years. The landscape 
is changing as bigger banks buyout smaller 
banks. Hendricks County is lucky to have 
three locally owned and operated banks. One 
is about to make a leadership change.

State Bank of Lizton President and CEO, 
Les Mongell is preparing to step down after 
four years as the bank’s leader and a career 
with the bank that has spanned 30 years.

Mongell was in charge of loans for many 
years for State Bank of Lizton. He was re-
sponsible for loans that returned interest 
and thereby helped the bank grow.

So how does one measure 30 years at 
State Bank of Lizton?

Mongell recalls the legal lending limit to 
any one borrower when he started in 1982 
was $280,500 per loan.

“Can you imagine making a $280,000 
loan today?” Mongell said, “A lot of houses 
are going for that.”

Today, State Bank of Lizton has a legal 
lending limit to a single borrower of $6.5 
million. 

The bank has expanded its capital from 
$3.5 million to more than $45 million. The 
bank has grown from three offices when 
Mongell started to 10 and expanded outside 
of Hendricks County.

But, Mongell is most proud of the fact 
that State Bank of Lizton has helped Hen-
dricks County folk buy a house, or finance 
an education, or purchase a farm. That is the 
strength of a local bank: The ability to make 
decision here. He talks about the five “C’s” of 
credit that include capacity, commitment, 
collateral and conditions.

“But the most important C back then, and 
still is today in my estimation, is character,” 
Mongell said. “It’s the hardest to read, but still 
the most important.”

It’s here that Mongell shows the extent of 
a loan contract back in the 1980s. It is a form 
about the size of a counter check – less than 
4 inches long. He says it pales in comparison 
with today’s contracts that can exceed 30 full-
length pages. He misses those days.

A former bank examiner field supervisor, 
Mongell was driving home through Lizton on 
a Friday afternoon in 1983. He noticed that 
a few of his crew were still at the State Bank 
of Lizton headquarters. This was unusual, so 

Mongell pulled over to see if he could lend 
a hand. While he was helping his field reps, 
Matt Ayers, the newly hired president and 
CEO stuck his head in the conference room 
and asked if anybody was looking for a job. 
With a 1-year-old at home, a job without trav-
el looked appealing. So Mongell interviewed 
and was hired.

Matt Ayers said the bank was in need of an 
employee like Mongell.

“As bank examiner, he understood safety 

and soundness,” Ayers said of his friend. “He 
understood that we needed sound loans. 
Banks need capital and he’s been our capital 
guardian.”

Mongell actually retired in 2008, but Ayers, 
who stepped down as president and CEO in 
2009, asked him to come back and take over 
the reins as president and CEO.

“I wanted Les to get it when it was time for 
me to go,” Ayers said. “That’s one of the reasons 
I agreed to it because Les agreed to come back.”

Ayers and Mongell will continue as bank di-
rectors.

Another bank director, Dennis Dawes, calls 
Mongell a “visionary and expert leader.”

“The bank has been in the top tier of high 

performing banks in Indiana and the Midwest 
for some time under Les’ leadership,” Dawes 
said. “He is a true professional and a kind and 
caring person.”

Mongell is one of eight children born in 
southwestern Pennsylvania. His uncle, an as-
sistant police chief in Terre Haute, offered Les 
a place to live while he went to college at Indi-
ana State University.

“I met a girl from Avon and I haven’t been 
able to get home ever since,” Mongell says with 

a smile.
State Bank of Lizton is part of the fabric 

of Hendricks County. Started in 1910 by a 
group of farmers, the bank has generations 
of employees that work for it. George Hu-
ber was the bank’s first employee and the 
second president. His grandson still works 
for the bank today and the family has some 
original shares.

Mongell says State Bank of Lizton has 
always had the philosophy to give back to 
the communities in which its serves, which 
means he has been eager to serve the Hen-
dricks County Community. As a result, he 
has been a member of the Brownsburg Ki-
wanis Club since February 1989; has been 
a part of United Way of Hendricks County, 
most recently serving as Co-Chair person 
for the Campaign Committee from 2009 
through 2011; currently serves as secretary 
of the board of the Brownsburg Education 
Foundation; sits on the Brownsburg Fire 
Territory Building Corporation serving as 
its treasurer and has also been involved in 
several economic development and bank-
ing industry boards. He is a member of  St. 
Malachy Catholic Church.

“I truly have been blessed to be a part 
of some many wonderful organizations,” 
he states. “Through my participation, I feel 

that I have benefited far more than I gave.”  
Community banks have been dwindling in 

numbers since 2008. Banking costs have risen 
exponentially since the crisis of 2008. Mongell 
says that in 2008, FDIC insurance for State 
Bank of Lizton was $60,000. The next year, 
FDIC insurance premiums jumped to more 
than $560,000. Plus, the requirement changed 
to paying multiple years up front which cost 
State Bank of Lizton another $1.2 million.

In August, Michael Baker came on and re-
placed Mongell as the president of the bank. 
Mongell will remain CEO during the transi-
tion and retire completely in June 2013.

It’s actually a second retirement for Mon-
gell. In 2008, after 25 years of service, Mongell 

What’s the best advice you ever 
received? When saving for your 
retirement, don’t try to time the market 
just keep investing.

Best business decision you ever 
made: Several great loan decisions to 
borrowers that displayed impeccable 
character.

Worst advice you ever received:  
This Internet thing won`t last.

In five years, I want … to be  in great 
health along with the rest of my family

My secret to success: Get up early, 
work hard and never give up.

www.statebankoflizton.com | 866.348.4675

Milestones are our specialty.

State Bank of Lizton 
Hendricks County locations

Lizton
206 N. State St. 
(317) 994-5115

Brownsburg North
60 Garner Road
(317) 852-2201

Brownsburg East
900 E. 56th St.
(317) 858-1039

Pittsboro
35 S. Maple St. 
(317) 892-3315

Avon / Prestwick
5201 E. U.S. 36
(317) 745-5138

Plainfield
2100 Stafford Road

(317) 839-2052

Five books that  
have had an influence  
on Les Mongell’s life…

n  The Bible

n  Good to Great

n  The Millionaire Next Door

n  One Minute Manager 

n  The Complete  
Do-It-Youself Manual for 
Home Improvement

Submitted Photo

EdITORIaL/OPInIOnEditorial/Opinion Community success defined
State Bank of Lizton bids Les Mongell a second farewellOur disconnected President

It was a difficult situation and rapidly growing 
worse by the minute. The President knew that po-
tentially millions of votes could be impacted if the 
state of affairs wasn’t resolved 
in a timely and positive man-
ner. And it was becoming 
increasingly clear that the 
outcome of the predicament 
could have international im-
plications.  

Unfortunately, we are not 
talking about Benghazi. A crisis that arguably 
could be called the worst international diplomatic 
challenge in a generation. (A US ambassador and 
3 of his accredited staff were brutally murdered by 
terrorists on the anniversary of 9/11 on de facto US 
territory). No, we’re talking about the President’s 
widely broadcast remarks on the tensions between 
two judges for a popular reality television singing 
competition. A TV show got more honest com-
ment from the current resident of 1600 Pennsyl-
vania Avenue than the deaths of 4 employees from 
his diplomatic corps. 

We have seemingly insurmountable challenges 
facing our nation and our world today. A continu-
ing economic malaise, a debt tsunami not far over 
the horizon and dramatically changing economic 
and social mores all have been competing for the 
President’s attention. So we can understand how 
he would fall for the temptation to stick his head in 
the sand on the big issues and instead focus on the 
simple, the mundane, the frivolous. America and 
the World can no longer afford his detachment.  

We cannot afford a disconnected President com-
pleting four more years of on-the-job training.  

We must have a leader in the White House.  We 
believe Mitt Romney to be that leader.

“…The bank has been in  
the top tier of high 

performing banks in Indiana 
and the Midwest for some 
time under Les’ leadership”

-Dennis Dawes

Les Mongell circa 1980.

left the bank and started substitute teaching, 
which he said he enjoyed.

He looks forward to getting reacquainted 
with Marsha, the girl from Avon who became 
his wife. His son, Drew, works in the airline 
industry. He isn’t a grandfather yet, but he 
knows he will be a good one because he has a 
“killer Donald Duck” impersonation.
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Less than an inch. The difference 
between off and on. For you, there 
is no in-between. Just today’s 
deals and deadlines. Clients to 
email and copies to make. You 
don’t think about all that goes on 

behind that switch. Because we do.

SCEnES FROM a WOMEn’S LUnCHEOnScenes from a Women’s Luncheon

The Hendricks County Business Leader held its third 
and final Women’s Business Leader Luncheon on Oct. 11 at 
Prestwick Country Club, 5197 Fairway Drive. Cathy Wen-
ning, Duke Energy Indiana, was the event’s keynote speak-
er. She spoke about Business Etiquette with an emphasis 
on Table Etiquette. The event is sponsored by Hendricks 
County Bank and Trust Company. Part of the luncheon 
proceeds benefit Leadership Hendricks County – this year’s 
series raised $250 for LHC. The 2013 series schedule will be 
released in December. For information, contact info@busi-
nessleader.bz or call (317) 451-4088. Photos by Rick Myers

Wenning is speaker for year’s final 
women’s luncheon

 Cathy Wenning and Diane Virgil

Lexi Pearcy and Hanna Thompson
Heather Scoggins

BUSInESS BRIEFSBusiness Briefs

The Hendricks County Commu-
nity Foundation is proud to partner 
with Lilly Endowment, Inc. in se-
lecting two Hendricks County high 
school seniors as nominees for the 
2013 Lilly Endowment Communi-
ty Scholarship Program. 

The Lilly Endowment Commu-
nity Scholarship Program is de-
signed to raise the level of educational attainment in Indiana and leverage 
the ability of Indiana’s community foundations to improve the quality of 
life for the state’s residents. 

The scholarship provides full tuition, required fees and a special al-
location of up to $900 per year for required books and equipment for 
four years of full-time undergraduate studies leading to a baccalaureate 
degree at any Indiana public or private college or university accredited 
by the Higher Learning Commission of the North Central Association of 
Colleges and Schools.

To be eligible, applicants must:
• Be a Hendricks County resident
• Be ranked in the top 15% (GPA) of their class
•  Be involved in significant community service  

activities throughout his/her high school career
• Be involved in extracurricular activities
•  Graduate by the end of June 2013 with a diploma 

from a regionally accredited Indiana high school
•  Be accepted to pursue a full-time baccalaureate course of study at an 

accredited public or private college or university in Indiana
Applications for the Lilly Endowment Community Scholarship must 

be submitted online at the Hendricks County Community Foundation 
website: http://www.hendrickscountycf.org/scholarships/lilly_scholars/. 

The online application will be available beginning Nov. 1. An application 
becomes valid only when completed in its entirety by December 17, 2012.

Scholarship applications  
available beginning Nov. 1

Support local causes 
special to you.

Invest in your 
community forever.

The Community Foundation opens the door for you to: 

Learn more and donate at 
www.hendrickscountycf.org or call 317.268.6240.

I want to

GIVE CLOSE
TO HOME
but how do I choose?

GIVE ONE
GIFT...

and open doors to a 
stronger community!

RECYCLE.RETHINK. REWARD.

Chances are the older refrigerator or freezer in your 
basement or garage is running up your utility bill by an 
average of $150 a year. Recycle it, reduce your energy use 
and keep harmful materials out of land� lls. We’ll pick it up 
and you’ll pick up $35.

For a FREE pickup call 1-877-395-5535 or visit  
www.powermoves.com.

Refrigerators and freezers must be in working condition, and must be between 10 and 30 cubic feet 
in size, using inside measurements. Wabash Valley Power Association (WVPA) contracts with JACO 
Environmental, an appliance recycler, to pick up and recycle refrigerators and freezers that are in 
working condition. This program is funded by WVPA and is available to residential electric customers 
in Hendricks Power Cooperative territory on a � rst-come, � rst-served basis until funding is expended. 
Customers must own the unit(s) being recycled. Limit two units per residential address. A check will 
be mailed to participants within 4-6 weeks after the appliance collection. Some restrictions apply.

SAVE UP TO

$150/YR 
IN ENERGY COSTS

 GET

$35  



8November 2012

BUSInESS OF THE MOnTHPlainfield Chamber Business of the Month

October’s Business of the Month is TsT 
Home Improvement Services, LLC.  It is locally 
owned and operated by Tom S. Truesdale.  TsT 
provides residential improvement services for 
virtually any project.  From simple handyman 
services to new building construction and in 
home renovations, TsT Home Improvement is 

focused on providing the client with solutions 
and consulting, not just construction. TsT is 
committed to delivering projects and solutions 
to problems that customers could not otherwise 
provide for themselves.  TsT Home Improve-
ment Services, LLC is located at 455 Avon Ave., 
Plainfield, Ind.  Call TsT at 550-8677.

TsT Business of the Month

From left, Linda Adams, Plainfield Chamber Board Member; Brad Dubois, Plainfield Chamber 
Executive Director; Tom Truesdale, Owner of TsT Home Improvements; and Bob Milligan, Plainfield 
Chamber Board President.

Submitted Photo

BUSInESS BRIEFSBusiness Briefs

Hendricks County business owners are invit-
ed to explore new ways to save on energy costs 
at an Energy Efficiency Open House, from 4 to 7 
p.m. on Nov. 1, at Primo West Banquet & Con-
ference Center in Plainfield. 

Area energy experts will provide information 
on rebates available to businesses that upgrade 
to energy efficient equipment or take other 
measures to operate more efficiently.

Representatives from Duke Energy, India-
napolis Power & Light Company (IPL), Vectren 

Energy Delivery, Hendricks Power Cooperative 
and Energizing Indiana will be on hand to ex-
plain how their energy-saving programs work, 
and how to qualify. 

The “drop-in” event is free, and no registra-
tion is required. Attendees will be entered in 
hourly drawings for Indianapolis Colts and In-
diana Pacers tickets, and for an iPad grand prize 
at the close of the event.

Primo West is located at 2353 East Perry Rd. 
in Plainfield.

Energy experts host efficiency  
event for local businesses We get all the

attention we need.

The Franciscan St. Francis Health Plainfi eld Health Center offers easy access to a wide range of medical 
services for you and your family. You can take comfort knowing it’s all right here in your neighborhood.

Family Medicine • Physical Therapy 
Imaging/Mammography • Laboratory
Podiatry • Sports Medicine

Please call (317) 837-4700 for more information.
Plainfield Health Center

ATI Physical Therapy is celebrating the open-
ing of its new clinic in Avon, Ind., by collecting 
items for families in need. The new ATI Avon 
clinic, located at 10651 E. US Hwy 36, Avon, 
opened Oct. 15.  

During the month of October, patients and 
the public are encouraged to stop by the new 
Avon clinic and donate items for Hearts in Mo-
tion, a nonprofit organization founded and op-

erated by a physical therapist to provide care 
and medical treatment for children and fami-
lies in the U.S. and Central and South America. 
Suggested donation items include diapers, new 
children’s clothes, dry baby formula, first aid 
kits, exercise equipment and sports equipment.

With the opening of Avon, ATI now has more 
than 20 locations in central Indiana. 

ATI Physical Therapy open in Avon

Michael Baker, president of State Bank of 
Lizton, is announces employee promotions  at 
State Bank of Lizton: 

Rob Julius has been promoted to Senior Vice 
President, Risk Management. Rob has an un-
dergraduate degree in Business Administration 
from the University of Miami and is a graduate 
of the ABA Graduate School of Banking, Mad-
ison, Wis. Julius is a member of the executive 
management team.

Kathryn Duffer has been promoted to Senior 
Vice President, Retail Administration. She holds 
an undergraduate degree in Business from Indi-
ana University, graduated from the ABA Grad-
uate School of Banking, Madison, Wis., and is a 
graduate of Leadership Hendricks County.  

Holly Roseboom has been promoted to Vice 
President, Information Systems. She is a gradu-
ate of Leadership Hendricks County. Roseboom 
oversees deposit operations, document imag-
ing, the business continuity and disaster recov-
ery plans for the bank and serves as security in-
formation officer.  

Rhonda Wiles has been promoted to Vice 
President, Marketing & Community Relations 
Director. Wiles holds an undergraduate de-
gree in Marketing and Business Administration 
from Indiana University, and is a graduate of the 
ABA School of Bank Marketing and Leadership 

Hendricks County. 
Elmer Gilbert (not pictured) has been pro-

moted to Vice President, Chief Credit Officer. 
Gilbert holds undergraduate degrees in Busi-
ness and Accounting from Vincennes Univer-
sity and the University of Southern Indiana. He 
is currently pursuing his MBA at Indiana Wes-
leyan University. 

Cathy Fulks has been promoted to Vice Presi-
dent, Compliance and BSA Officer. Her under-
graduate degree is in English from Franklin 
College. Fulks is also a graduate of the Business 
Banking Program at the University of Indianap-
olis. 

Jennifer Dawson has been promoted to Vice 
President, Human Resources Director. She 
holds undergraduate degrees in Accounting 
and Business Administration, a masters degree 
in Human Resources, and is a graduate of Lead-
ership Hendricks County. 

Diane Stennett has been promoted to Vice 
President, Commercial Banker. During Sten-
nett has an undergraduate degree in Communi-
cations from Indiana University and is a gradu-
ate of Leadership Hendricks County. 

Alicia Johnson has been promoted to Assis-
tant Vice President, Finance. She holds an un-
dergraduate degree in management with a mi-
nor in finance from Purdue University. 

State Bank of Lizton: Bankers on the move

Alicia Johnson Cathy Fulks Diane Stennett Holly Roseboom

Jennifer Dawson Kathryn Duffer Rhonda Wiles Robert Julius
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nOW THaT WE’VE BEEn OPEnNow That We’ve Been Open

Compiled by RIck Myers

Burgers and happiness

Corey Larson and his wife, Amanda, had big 
plans for a restaurant the entire family could en-
joy. The Larsons founded and opened Teddy’s 
Burger Joint in 2010.  Their first location was in 
Southport (opening in October 2010) and then 
expanded to Plainfield at Metropolis in March.  
Currently, a new Teddy’s is under construction 
in Carmel. 

The Larsons are from the Indianapolis area. 
Corey received a Master’s Degree in business 
and is an alumnus of Hanover College, while 
Amanda is pharmacist and graduate of Butler 
University.

What is the most valuable piece of advice 
you’ve been given?

Doing it our way is probably the most valu-
able piece of advice I have been given or under-
stood.  It was always important to us to create 
something that we as a family actually enjoyed.  
There are obviously standards which have to be 
followed in order to create a successful business 
(those we follow tightly), but the most impor-
tant thing for our business was to be creative 
and not sell ourselves out just to make a little ex-
tra money.  It is about the people, the customers 
and their experiences. For us, growing organi-
cally and becoming a big part of the community 
was so important to the kind of people we are 
and the kind of business we wanted to run.  We 
never wanted to compromise what we were for 
the wrong kind of quick growth.  If we grow at 
a good rate because of the support of our cus-
tomers, the local community and are able to 
give back to charities, then we feel we are doing 
things the right way for us. We want to be local 
and community-oriented and have burgers and 
food that people really enjoy.     

How have things changed since you start-
ed working in the business?

I don’t know that anything has really changed 
very drastically since we started the business, 
other than the increased importance and focus 
of maintaining a local structure and continuing 
to innovate and create great food. As our com-
pany grows, it becomes more difficult to be per-
ceived as a local, community-oriented business, 
but that is exactly what we are.  We started here 
in Indianapolis and will always have our corpo-
rate stores here.  Having the support of the great 
people of Indianapolis and Plainfield has really 
given us the opportunity to showcase our local 
feel in many different ways.  We do a lot of fun-
draisers and events and look forward to becom-
ing a bigger part of this local atmosphere.  

Tell us about your biggest challenge and 
how you overcame it.

The biggest challenge initially was infiltrating 
the burger industry, which has become a giant 
industry. As I wrote our business plan in Texas, 
I knew that we had a lot of things to offer this 
city from a perspective of a local feel with great 
food and tons of beer selections. I wanted to 
find a way to open and begin our journey with 
a bang.  Our research of the industry, the barri-
ers to entry and understanding what customers 
wanted helped us determine the most effective 
path for that plan. Luckily, because of the sup-
port of the local community around our first 
location, we were able to continue to build the 
brand, and hopefully someday we can be con-

sidered one of the best burgers in the city (al-
though, in a biased way, I think we are right in 
the hunt).  But that is for our customers to say, 
and we truly value their opinions and thoughts 
more than we can express. Teddy’s Burger 
Joint is here because we want people to enjoy 
a kid friendly place with local beer, sports and 
healthy options: combinations you don’t really 
see in too many places. My wife and I can talk, 
the kids can play and everyone is content.  That 
is the feeling and atmosphere that we wanted to 
offer to our customers.  I truly believe we have 
accomplished that.   

What do you wish someone had told you 
before you started in the business?

The most important thing I could have 
learned before was to value the moments that 
you can step back and enjoy the wave.  In this 
industry, that can be a tough task sometimes; 
however, as time goes by I begin to become 
more patient, take things as they come and en-
joy the process more thoroughly.  It actually cre-
ates a better restaurant for our customers and 
a much better experience for me, my wife and 
our two kids.  

What is the hottest new trend in your in-
dustry?

The trend in our industry is the industry it-
self.  The burger industry has really grown in 
the last 10 years from fast food to casual din-
ing burger places.  The burger industry is a mul-
tibillion dollar industry and growing fast. The 
comeback of the great American burger has 
really changed the way people choose to eat 
burgers.  For example, in the past, you ordered 
a burger.  Now, a person orders a burger like a 

steak.  They want it cooked a certain way and 
that is something that we can accommodate.  
Although we cook the majority of our burgers 
medium well (with a hint of pink), we will cook 
burgers anyway a customer desires.  All of our 
burgers come in fresh and stay that way all the 
way through the process.  Freshness is so im-
portant.  We hand craft our burgers and grill 
them on an open flame to really bring out the 
most flavor.  Today, big, sloppy, exotic burgers 
are the wave of the future.  From the Hawaiian 
Burger to the signature Cajun Burger, anything 
can be created at Teddy’s Burger Joint.  We car-
ry thousands of different burger combinations.  
The customer can choose how he/she wants it 

done and we will make it exactly that way.  With 
that said, something that is really important 
is the option to eat healthy at Teddy’s. We of-
fer phenomenal gourmet salads, bison burgers, 
turkey burgers, veggie burgers and many other 
healthy options.  I think this is a trend in the in-
dustry that we really stay focused on because it 
will always be something that people want from 
time to time.  

Expanding their business around town,  
the Larson’s continue to do it their own way

Photo by Rick Myers

Amanda and Corey Larson, founders of Teddy’s Burger Joint.

BUSInESS BRIEFSBusiness Briefs

The Hendricks Re-
gional Health Board 
of Trustees met to 
formally approve and 
execute a contract to 
fill the CEO position 
at the hospital. The 
Board of Trustees is 
pleased to announce 
that Kevin Speer has 
accepted the position 
of the next President/Chief Executive Officer 
of Hendricks Regional Health. Speer will take 
the helm on November 19, succeeding Dennis 
Dawes, who retired as president and CEO in 
May after 38 years as the hospital’s chief execu-
tive.

Speer is a graduate of Purdue University and 
Valparaiso University School of Law. In 1996, 
he became a partner at Hall, Render, Killian, 
Heath & Lyman, a law firm specializing in 
health care law. In that role, he became the 
General Counsel and Chief Legal Officer for 
St.Vincent Health and in 2006 assumed the role 
of System Vice President and Chief Strategy Of-
ficer for St.Vincent Health. 

Speer is Executive Vice President of the In-
diana Academy of Family Physicians where he 
oversees that organization and acts as the prin-
cipal spokesperson for the Academy and its 
1800 members. He will continue in that role.

Speer is married. He and his wife, Kim, have 
two sons, Eric and Cole. He is an Eagle Scout 
and is involved in coaching and managing la-
crosse and hockey. Recently, Speer was ap-
pointed co-chairman of the committee that will 
oversee the NCAA Division I Men’s Lacrosse 
Tournament at Lucas Oil Stadium.  The Speer 
family lives in Hamilton County but looks for-
ward to relocating to Hendricks County.

HRH names new CEO

Kevin Speer

Alex E. Pfister re-
cently joined Hen-
dricks County Bank 
and Trust Company 
and was appointed 
Vice President and 
Commercial Loan 
Officer of Plainfield 
Banking Center, 1649 
E. Main Street, Plain-
field Ind. Shane Bun-
nell, Commercial Loan Officer, is relocating 
to the Danville Banking Center and will be re-
sponsible for business loan development. 

Mr. Pfister began his career in banking nearly 
thirty years ago and will be responsible for busi-
ness loan development in Hendricks County.

Alex and his wife Veronica, an RN at Hen-
dricks Pediatrics, are long-time residents of 
Avon. 

HCB&T names new 
vice president

Alex E. Pfister

To Advertise in the 
next issue of the 
Business Leader, 

call (317) 451-4088 
and advertise today! 

BUSInESS BRIEFSBusiness Briefs

The Brownsburg Chamber of Commerce held a ribbon cutting for Thrifty Gypsey,124 E. Northfield Dr, suite G, on Oct. 25. 
Celebrating, from left, are, Jessica Cole, Brian Rose, Kristi Cummings, Tom Cummings, Matthew Pinkston and Amanda 
Pinkston. 

A new member of the Hendricks Regional Health Board of Trustees was 
sworn Oct. 22. Hendricks County resident and attorney Erin M. Engels 
replaces outgoing board member Dave Lawson. Engels is the Director of 
Paralegal Studies in the Department of Political Science at Indiana Univer-
sity-Purdue University in Indianapolis. She received a BA in Political Sci-
ence from the University of Illinois-Springfield and a JD from the Indiana 
University Robert H. McKinney School of Law in Indianapolis in 1999. En-
gels previously operated a law practice in Pittsboro, Ind. She and her hus-
band, Kevin, are rearing their three children in Pittsboro. Engels volunteers 
with several church, veteran and military groups.

The board members represent a diverse background from the local area. 
Engels joins Terry Dillon, Chairman; Kathleen Corbin, Secretary; Mike Ed-
mondson; and Charles Nelson, DDS.

Engels sworn in to HRH Board

As one popular old song says, “A little ditty 
about Jack and Diane, two American kids living in 
the heartland.”

In our version of their story, after marriage and 
college, they stumbled on a money-making job 
selling widgets from their garage in their newly 
purchased home. 

After years of packaging products from home 
and shipping them around the region, they first 
discovered the American market. 

Next, they built a $3 million facility complete 
with $1 million of packaging conveyers and a mas-
ter computer that could label, price, ship and ac-
count for widgets, requiring only a handful of of-
fice personnel. When international competition 
became a threat selling cheaper widgets, at first 
they thought they may lose the business. Then 
they discovered an associate was 
importing items from China. Now, 
Jack and Diane had a two-tier sales 
program, a price-leader import, and 
a higher-quality domestically built 
widget. This allowed them to grow 
to 100 employees, 50 parts pickers at 
minimum wage, although they soon 
make more from an incentive pro-
gram. Twenty-five employees work 
in shipping, making $40,000 each; 
most of these entered the company 
through the minimum-wage picker 
jobs and showed promise and were promoted.

 As the company grew, it became evident that a full sales de-
partment must be instituted. They also had to hire a full-time 

international attorney, and a staff CPA to help Di-
ane.

 This year for the first time, Jack and Diane made 
the “horrid” $1 million. Finally … the payoff for the 
American dream, a real “thrill” that made sleepless 
nights worthwhile. For this, their personal debt is 
more than $4 million. They are responsible for a 
multimillion-dollar payroll due every other Friday 
at noon; they never have missed a payroll in 522 
weeks. 

With their income, they are scheduled to pay 
in the mid-30 percent in federal tax. However, 
with the $1 million in assets that they purchased, 
they have a “loophole” that allows them to de-
duct the asset as it grows older and loses value. 
Imagine that! Since they have had the building for 
some years now, they paid $200,000 in principal. 

Some call this $200,000 phantom 
income; you paid for it, but you 
don’t have it. You will “capture” it 
when you sell the building. Not to 
worry, according to the IRS, it will 
be taxed now to the tune of 30-
plus percent, even if you did not 
get the cash to pay it.

 With deductions and tax rates 
worked one against the other, 
they owe say, $310,000 in fed-
eral taxes. They call their effec-
tive income $1.2 million with the 

principal repayment on the building. They must pay $150,000 in 
property tax on the building and state income tax totaling $460. 
The bank insisted that they keep $200,000 in retained earnings in 

the business to continue that line of credit. Their total cash-out 
for the year is $440,000. This year they put $100,000 in savings. 
As a sub-S small business, their business and personnel incomes 
are comingled. Bank guide for savings is one month’s expenses in 
the business, potentially saving the business and the employees’ 
jobs in down times. They are woefully behind in this schedule; 
they can barely afford the $100,000 this year.

 So, the math says that Jack and Diane live annually on $250,000 
cash; to many, this is a gold mine, but for them it has been a long 
time coming. Sleepless nights, prayers that payroll won’t bounce, 
bank and IRS audits and the like … whew! And they survived! 

Now, they hear that President Obama wants another four per-
cent, or $40,000 of their family money, and “it is only fair.” Now, 
their kinder angel is replaced by their meaner devil. They have 
selected the one unproductive $40,000 a year employee, which, if 
the tax in enacted, will lose his job so they can pay their bills re-
sponsibly. Besides, everyone else will work harder, thankful that 
they weren’t chosen. No, they refuse to give up their lifestyle, take 
away the kids’ vacation, or nights out. They enjoy “giving” and 
are a model for others to give likewise. They can spend that dis-
cretionary cash better than the government; besides, it is their 
cash to begin with! If they wanted to give out free cell phones 
with their cash gifts, they would, but they find this preposterous. 
Then, here comes the next insult: The government says they have 
too much cash, are afraid to “invest in people.” They expect them 
to add an employee! Now they realize that whoever is at the helm 
simply has no idea as to the real world of business.

 Oh, yeah, as the song says, “life goes on, long after the thrill of 
living is gone.”

Howard Hubler
“The Car Guy”

Howard Hubler is a partner with Hubler Express Collision/NAPA, and 
the owners of St. Augustine Toyota. He can be reached at hhubler@
statoyota.com

“They enjoy ‘giving’ and are a  
model for others to give likewise.  

They can spend that discretionary cash 
better than the government; besides,  

it is their cash to begin with! “

BUSInESS TaLkBusiness Talk

‘Long after the thrill of living is gone’

The Goodwill Store in Avon relocat-
ed to a new, larger 18,000 square foot 
facility at 193 Avon Village Parkway on 
Oct. 30. The original location at 130 
Shiloh Crossing opened in 1998 when 
there were few other retailers in the 
area. The need for a larger presence in 
Avon was clear, based on the commu-

nity’s support.
 “Avon’s growth over the past decade 

has been tremendous. Our store need-
ed to grow so that we could provide the 
shopping and donating experience that 
Avon residents deserve. We’re excited 
to be enhancing our presence in the 
community,” said Kent A. Kramer, vice 

president of retail operations.
The new store, which features six 

checkout lanes, a double drive-thru do-
nation center and an additional 3,000 
square feet, is designed to provide a su-
perior customer experience. Custom-
ers can expect shorter waits for check-
ing out and donating.

Avon Goodwill relocates

From left, Charles Nelson, Kathleen Corbin, Erin Engels, Terry Dillon and 
Mike Edmonson.
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A new leader of leaders
Introducing Susan Rozzi
Leadership Hendricks County’s new Executive Director
It’s been said that the only non-pro t 

job tougher than being an organization’s 
 rst executive director is serving as its 
second. Typically, the  rst director molds 
the organization and becomes so closely 
identi ed with it that it can be challeng-

ing for a successor to tackle the role. 
� at challenge would deter many, 

but Susan Rozzi welcomes it.
In September, Rozzi started 
as the Executive Director 

of Leadership Hendricks 
County. She succeeds 
Suzanne Whicker, who 

became the community 
leadership development 

group’s  rst director 
after graduating 

from its inaugural 
class in 1993. 

After 18 
years in 

which 
she 
sharp-

ened 
the 
lead-
ership 

skills 

of nearly 400 adults and 440 high school 
students, Whicker decided it was time 
to retire and hand “her baby” to someone 
else.
Rozzi was working as associate director 

of the Hendricks County Community 
Foundation, a job she loved and hadn’t 
considered leaving. “I met a tremendous 
amount of people with a passion to do 
great things in the county,” she explains. 

“Working at the community foundation 
connected me with many great people 
and organizations in Hendricks County.” 
One of those organizations was LHC, 
and Rozzi graduated from the program 
in 2009. 

Established by Purdue Cooperative Ex-
tension in 1993, the non-pro t group 

has taken current leaders and peo-
ple who weren’t sure they could 

lead others, and given them the 
knowledge and skills needed 

to step up and take leader-
ship roles. In addition to 

taking those positions 
in everything from 

elected o�  ces to 
local companies 

to other non-

pro ts, LHC’s graduates have been very 
e� ective at building connections between 
organizations. Rozzi and Whicker had 
developed a friendly relationship, and 
found themselves collaborating on pro-
grams like Hendricks County in Focus.
When Rozzi heard that Whicker was 

considering retirement, she realized that 
she would enjoy running the organiza-
tion, and that her work experience as well 

as the skills and connections she devel-
oped during her six years at the commu-
nity foundation would be invaluable. “I 
would be working with the same orga-
nizations and many of the same people, 
only my focus would shift from helping 
local residents fund causes that mattered 
to them to helping them take leadership 
roles in those causes.”
She also knew she would appreciate the 

� exibility the part-time position would 
o� er. “My priorities are serving God and 
my family,” she explains. “Active member-
ship in my church allows me to make a 
di� erence for God, but making a di� er-
ence to my family is quite a bit deeper. I 
try to be the best wife and mom I can.” 
� at’s why she left the business world and 
focused on being a stay-at-home mom 

while her kids were small. 
Just as she was thinking about ventur-

ing back into the workplace, a friend told 
her about the opening at the community 
foundation. � at  t another priority. “I 
believe in being aware and active in my 
surroundings. My family lives in Browns-
burg, so our surroundings are Hendricks 
County.” Rozzi sees her new role as an 
even sharper focus on that priority. “Our 
quality of life is a� ected by local schools, 
the business environment, town and 
county services, and so many other facets 
that are not readily seen. Leadership 
Hendricks County is focused on helping 
adults and students learn about all those 
facets, and serving as executive director 
means I’ll be able to make that possible.”
� e leadership organization’s own 

transition to a new leader began several 
years ago. “When Suzanne  rst began to 
mention the R-word, once we got be-
yond the initial panic, we started to plan,” 
recalls Scott Flood, past president of the 
LHC board of directors. “We knew that 
we’d never  nd a clone, so we focused 
our discussions on the characteristics and 
skills that were needed to sustain and 
grow the organization. When I learned 
this summer that the interview commit-
tee was recommending Susan for the job, 
my immediate reaction was that she  t 
our pro le of the ideal executive director 
perfectly.”
Current board president Kathy Du� er 

had the challenge of keeping the direc-
tors optimistic and focused through the 
search process. “� ere was a lot of uncer-
tainty, wondering about whether we could 
 nd someone who met all our needs, 
along with concerns about the transition 
process,” she says. “But after Susan’s initial 

“Working at the community 
foundation connected me with 
many great people and organi-
zations in Hendricks County.”

interview, those worries just evaporated.”
When asked how she feels about hand-

ing the program she built to Rozzi, 
Whicker laughs. “I didn’t want to leave, 
because I didn’t feel comfortable with the 
idea of someone else trying to keep the 

program going. It would be like asking 
someone else to raise your children. � en 
Kathy told me who the board was going 
to hire, and I realized I had absolutely 
nothing to worry about. My baby is going 
to be in good hands.”

� e LHC Class Year
Each year, a selection committee chooses 25 applicants who represent a diverse cross-section of 

Hendricks County’s communities, companies, and organizations. � ey’ll spend a year getting to 
know the county, each other, and themselves. At monthly class sessions, they’ll focus on di� erent 
aspects of life. 

JANUARY: OPENING RETREAT
Participants meet, discuss the year’s objectives, and learn how to build e� ective teams before being 

assigned to groups that pursue Team Discovery projects.

FEBRUARY: STATE GOVERNMENT 
Participants interact with Hendricks County’s legislators (and lobbyists) as they observe the 

legislative process.

MARCH: COUNTY GOVERNMENT 
Meeting with elected o�  cials, the class develops a better understanding of the responsibilities of 

town, township and county leaders. 

APRIL: EDUCATION 
Class members learn about the many aspects of local education, from public classrooms to paro-

chial, home and alternative schools, to postsecondary and workforce training.

MAY: QUALITY OF LIFE 
Participants embark on a tour of quality of life issues, with tours and demonstrations of generally 

unseen aspects of life.

JUNE: BUSINESS, INDUSTRY & TRANSPORTATION 
� is day is devoted to the challenges county employers face, available resources, and issues related 

to local transportation.

JULY: ECONOMIC DEVELOPMENT 
Participants learn about economic development through a realistic role-playing exercise in which 

they compete to attract new businesses. 

AUGUST: ROOTS OF GROWTH 
� e class explores the changes from traditional agriculture to the high-tech, global business it has 

become.

SEPTEMBER: JUDICIAL SYSTEM 
Participants gain exposure to local attorneys, prosecutors and judges as they view hearings and 

trials, and learn more about probation, work release, and home detention.

OCTOBER: HELPING HANDS 
After learning how people from various generations view the workplace, the class navigates 

through the county’s social services network.

NOVEMBER: CLOSING RETREAT
Participants re� ect upon the year, present Team Discovery projects, and learn how to become even 

more e� ective leaders.

Interesting facts about Susan
- 43 years young.
- Indiana University MBA, undergraduate Economics degree from DePauw
- Graduate of Waggener High School in Louisville, Kentucky
- Began career in marketing and economic development
- Worked for the Indy Partnership and the Indiana Department of Commerce
- Lives in Brownsburg with husband, Chris, and children, Sarah and Packard
- Member of Traders Point Christian Church
- Hobbies: Reading, hiking and cycling

®
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Ready to tell 
your story

Compiled by Rick Myers

OPEn 4 BUSInESSOpen 4 Business

Photo by Rick Myers

Todd Scoggins

Todd Scoggins Productions is a communica-
tion consultant providing a valuable, high-im-
pact messaging tool for those businesses doing 
business in the ever-changing environment of 
new-media and social media. TSP specializes 
in video productions. The studio is capable of 
producing video content ranging from a 30-sec-
ond commercial spot for broadcast or Internet, 
to full-length feature documentaries. “Our spe-
cialty is telling stories about the human spirit,” 
says Todd Scoggins. “Our mantra is, ‘We like to 
tell great stories about good people.’”

Why did you open Todd Scoggins Produc-
tions?

I have been producing multimedia projects 
most of my life - primarily for personal use or 
for friends.  I produced my first television com-
mercial for local broadcast when I was barely 
18-years-old. I have seen an explosion in market 
demand for video media. I also have a constant 
motivation to want to affect positive change in 
my community. The video media industry af-
fords me opportunities to support worthy orga-
nizations in their efforts to serve the commu-
nity. If I can tell their story, they can better find 
the support they need to continue doing what 
they do.  That is my passion.

What did you do to prepare for opening 
Todd Scoggins Productions?

Digital recording and editing technology has 
improved by leaps and bounds in recent years 
while the cost of equipment has come down sig-
nificantly. All this has made it possible for peo-
ple with creative talents to enter the film & vid-
eo industry with much less capital investment 
than our predecessors of just a few years prior.  
I applied my understanding of business to help 
me identify the need. I am uniquely qualified 
to communicate with the entrepreneur and/or 
company CEO to determine how a video proj-
ect can be tailored to deliver the message they 
need to tell.

Who is your ideal client?
Any medium to large company (approxi-

mately 5 employees or more) that has a unique 
story to tell about how and why its organization 
is the best in their chosen market.

How do you plan to be successful?
I plan to be successful by paying close atten-

tion to each client’s unique story. Each project 
brings with it an opportunity for me to learn 
something new and interesting about a new 
business type. Performing my due diligence, 
learning the important details about each cli-
ent, and developing a storyline that represents 
the client’s story effectively is how I will moti-
vate the referral. I need clients that are just as 
enthusiastic about my work on their behalf as I 

am about the craft in total.
What would we be surprised to learn about 

you or Todd Scoggins Productions?
I am a practicing architect by trade. Scog-

gins Design, Inc. (architecture & design) has 
been providing clients with professional build-
ing design services for over ten years in central 
Indiana - including Hendricks County. I attend-
ed Ball State University, which has both the re-
nown College of Architecture and Planning and 
the College of Communications, Information, 
and Media. I joke now that I may have wan-
dered into the wrong building.  Perhaps I should 

have spent a little time in the Telecommunica-
tions building as well.

Offered by Julia Berberich and Bud Green (317) 502-1928 / (317) 626-5826

PREMIER HOME OFFERINGS IN HENDRICKS COUNTY
from REMAX CENTERSTONE (317) 839-4330

2280 MISTY CREEK DRIVE in HERITAGE HILL - AVON/
BROWNSBURG Exclusive former builder’s model with every 
amenity and custom feature imaginable. 6300 sq, ft. priced at un-
der $100 SF.  Builders cost new in excess of $750,000. Could not 
duplicate for this price. Exquisitely decorated. Flexible terms on 
closing. A true executive home designed for your discriminating 
tastes. Schedule your personal showing today. $629,000

1937 N. CR 425E., AVON– STUNNING 21 ACRE EXECU-
TIVE ESTATE Unbelievable features and amenities in this Bob 
Craig built home and estate. Over 8500 SF of custom built excel-
lence with 4 car attached garage and a second six car with work-
shop, office and bath, all on 21 acres of gated estate style grounds 
with complete privacy. Home features an elevator, Wolf & Sub-
zero appliances w/blk onyx counters. Private pre-arranged show-
ings, with 24 hours notice. Qualified buyers only. $2,350,000

Some people get back 
to their roots.

We never left ours.
As a community bank, there’s no question about our focus. 

We’re here to serve the people who live and work here. 

Investing in our community with flexible products and 

services, highly personalized service and local decision-making 

is our priority and our pleasure. So, stop by for a coffee and 

a chat. We’d love to show how State Bank of Lizton can go to 

work for you.

10 Hendricks and Boone County locations

866.348.4674
www.statebankoflizton.com
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Summer drought makes crop insurance a necessity  
for Hendricks County farmers

By Gus Pearcy
North Salem’s Martin Summers says he is 

anxious to get this crop year behind him. He 
wouldn’t be too upset if he could forget it entire-
ly. Summers and his son, Jason, farm corn and 
soy beans. Martin has been farming off and on 
all his life, but bought an operation in 1992.  He 
says he has never seen weather conditions like 
this year. Not all because of the drought though.

“I actually had 773 acres of soybeans that 
were damaged by hail,” he said with a chuckle. 
“We try to carry as much insurance as we can.”

Jeff Fleece, of Fleece Insurance in North Sa-
lem, said many farmers carry crop insurance. 
There is a formula for determining the premium 
and claims, but basically, farmer’s are protect-
ed for these extreme weather occurrences. The 
claim pays 85 percent of the difference between 
the actual yield and an average yield over the 
last five or 10 years. Plus there is additional hail 
insurance and other supplementals that farmers 
can purchase.

Fleece said the drought has kept him very 
busy, especially in Hendricks County that had 

two major hail events in August and September.
“It’s been a year like none other,” Fleece said.
Summers said insurance will be a blessing 

this year, but he buys it every year.
“It’s just a very small percentage of your pro-

duction costs,” Summers said. “It just makes it 
easier to sleep at night knowing that you have 
it.”

Summers, 50, said the yields this year were 
better than he thought. At the time of the inter-
view, he was still harvesting some of his crops. 
He estimates that he has been able to get about 
30 percent of a normal harvest season.

“In August, if you had told me that I had 30 
percent of a crop, I would’ve laughed at you,” he 
said. “We had a beautiful spring. We were done 
planting in April and I thought, ‘Man this went 
awfully smooth. There’s got to be a setback at 
some point.’ I didn’t anticipate the lack of rain 
for three months.”

Fleece added that the United States policy of 
risk management for agriculture is the envy of 
the world. He added that other countries are 
trying to duplicate our programs.

HC Ag Business

Photo by Gus Pearcy

Martin Summers of 
North Salem
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THE PERSOnaL TOUCHThe Personal Touch

Your elementary school teach-
ers worked hard to help you un-
derstand a concept called homo-
phones. If you’re like most peo-
ple, homophones bedeviled you 
then, and they probably still trip 
you up now and again.

Homophones are words that 
sound the same, even though 
they have different meanings. 
The first example most of us 
learn is “to, too, and two.”

Misused homophones abound 
these days, largely because of 
spellcheckers. We put our faith 
in these handy tools, even if they 
can’t tell whether we’ve used the 
right word or its sound-alike 
cousin. 

It pays to become homophonobic and to put 
that fear into recognizing those words that sound 
right, but just aren’t. The following examples are 
the most common misuses I see.

Principal/principle. A “principle” is a basic con-
cept upon which other concepts or actions may 
be based. When used as a noun, a “principal” is 
a person in charge, and when used as an adjec-
tive, it refers to something that’s most important 
among others.  If the main reason you went to the 
store was to pick up milk, it was your “principal” 
objective. If you don’t cheat on taxes because that 
would be wrong, honesty is the “principle” upon 
which that decision is based.

Counsel/council.  The word “counsel” most of-
ten refers to the advice professionals such as at-
torneys or doctors provide. A group of people 
gathered for a particular task is a “council,” as in 
the town council. 

Cite/sight/site. When you reference something, 
you “cite” it. Something you have seen is a “sight.” 
And a physical location is a “site.” A location for 

information on the Internet is a 
“website,” not a websight. 

 Pour/pore. I see references 
to CEOs pouring over docu-
ments.  The writers mean “pore,” 
as in “study carefully.” “Pour” 
involves dispensing something 
upon or into something else. So 
either the CEOs were spilling 
some unknown substance on the 
documents, or someone else was 
pouring a big ol’ pitcher full of 
CEOs on that paperwork.

Complement/compliment. 
A “complement” is a full set of 
something or an object that has 
a logical connection to another. 
A nice Cabernet is a delightful 

complement to a perfectly grilled steak. A “com-
pliment” is what I’ll pay you if you use “comple-
ment” correctly.

Discreet/discrete. This one gets misused a lot, 
especially among IT folks. “Discreet” refers to be-
ing tactful or judicious, while “discrete” essentially 
means physically separate. Your accounting and 
customer information systems can be discrete, 
but they’re probably not discreet (although you 
hope that the folks in your accounting and cus-
tomer information departments are discreet by 
nature).

A lot/allot. If you have many things, you can 
say that you have “a lot.” But if you’re distribut-
ing something on an equal or prorated basis, you 
are “allotting” it. Example: The sales manager or-
dered a lot of notepads, and will allot two cases to 
each territory. There is no such word in English 
as “alot.” If you’re using it, stop and switch to the 
choice you really intend, either “a lot” or “allot.”

Scott Flood
Columnist

Scott Flood can be contracted at sflood@sfwriting.
com or 317-839-1739, or visit his blog at: sfwriting.
com/blog/.

Being homophonobic:  
It’s a healthy thing

MOnEY MaTTERSMoney Matters

Jeff Binkley
Columnist

Jeff Binkley is the Founder and Managing Director  
of Binkley Wealth Management Group. He can 
be reached at Jeff@thebinkleygroup.com or  
(317) 697-1618.

If you’re a regular reader of 
my monthly e-mailed invest-
ment outlook (text BWMG to 
22828 to subscribe), back in 
March you read some of my 
thoughts about how exchange 
traded funds (ETFs) are chang-
ing the investment world.   

 (If you’d like to read that ar-
ticle for yourself, please feel free 
to call or e-mail me for a copy of 
it.  Ask for a copy of “A Tipping 
Point for Wall Street?”)  

Now comes results from a 
survey* done by Schwab show-
ing that 81% of respondents 
believe that ETFs are “here to 
stay.”   And a large percentage 
of investors in the study indicated that their 
use of exchange traded funds will expand in the 
future.   Those respondents also indicated that 
this zeal for ETFs applied to their use in their re-
tirement accounts. Of those surveyed who have 
an employer-sponsored retirement account, 55 
percent want access to ETFs through their plans 
yet only 12 percent said their employers offered 
ETFs in their employer’s retirement account. 

Why this investor zeal for 
ETFs and why aren’t more advi-
sors and sponsors of employee 
retirement plans offering them 
to investors? 

The answer to both of these 
questions is simple:  Cost. 

For the investor, the costs of 
ownership of ETFs can be sig-
nificantly lower than the costs 
of owning their ‘cousin’ i.e. the 
managed open-ended tradi-
tional mutual fund. 

For the advisor and retire-
ment plan sponsor, the same 
lower acquisition and main-
tenance costs of ETFs that are 
beneficial to end users, mean 

lower revenues for them.  
“Well jeepers, Bink!  Why shouldn’t everyone 

then just get rid of their old high cost mutual 
funds and buy ETFs?”

I can understand why you’d be tempted to 
think that way.  But as with so many complicat-
ed things (take raising teenagers for example) 
the answers just aren’t that simple.  

ETFs, like every other investment, (includ-

ETFs reshape investing

COaCH’S CORnERCoach’s Corner

Recently I listened to an in-
terview that I thought was go-
ing to be about open wheel rac-
ing at a monthly networking 
event called Successful Women 
Made Here. Sarah Fisher was 
the guest and I quickly realized 
Fisher is not just a racecar driv-
er; she’s a team owner, an entre-
preneur, a mother as well as be-
ing the fastest – and youngest 
- woman ever to qualify for the 
Indy 500. Fisher shared three 
points that I think are signifi-
cant for every businessperson 
I know. 

First, Fisher said she con-
sciously works to develop a spe-
cific culture in her business. It’s based on her 
personal values and respect. Everyone from the 
crew on the floor to the office where business 
deals are negotiated play a part. She illustrated 
with a story: she grew up in a working family 
and in order to buy the best parts for her racing 
machine (a go-kart at the time). They would buy 
their clothing from a second-hand shop. One of 
her classmates cornered her about a trendy pair 
of jeans she wore to school and she became the 
center of jokes and humiliation. She remembers 
how that made her feel and today it is the basis 
of how she expects everyone in the business to 
treat others, including fans and sponsors. Ev-
eryone on the team is responsible for making 
others feel respected, and if they don’t, there are 
repercussions.

Next, take the proper time to select new em-
ployees making sure they will fit and comple-
ment the culture you have created in your busi-

ness. According to Fisher, it 
takes time to find just the right 
people. They have to fit in and 
support the culture. For years 
in Sarah’s shop, just like fam-
ily, they have had “Crockpot 
Wednesdays” lunches. More 
crockpots are needed these 
days as the team has grown. 
She said that she takes the nec-
essary time to hire just the right 
people to add to the “family.”In 
fact, sometimes she waits more 
than a year to add someone to 
make sure the fit is perfect.

The last point from Fisher 
I wanted to share was about 
treating the media as your 

friend. She admitted she wasn’t always comfort-
able or excited about dealing with the media. 
But in 2008 when her sponsor evaporated, the 
media rallied on her behalf and it was that sup-
port that made it possible for her to line up on 
the grid for the Indy 500 and other races that 
year. She said that made her realize that the me-
dia is there to help the people they feature and 
her perspective and willingness to work with 
them changed. 

Fisher has built a successful business based 
on what is important to her – a culture of re-
spect, a feeling of family and a willingness to 
share with her fans and support others – and all 
these points can be applied to businesses in any 
industry – even yours.

Racing is a business, too
3 lessons from a female racecar driver

Jack Klemeyer
Columnist

Jack Klemeyer is the founder and head performance 
coach of GYB Coaching (www.gybcoaching.com). 
Contact him at: Jack@GYBCoaching.com.

To Advertise in the next issue of the  
Business Leader, call (317) 451-4088 today! 

ing cash) have risks.  Understanding those risks 
takes time, effort and study.  One of the princi-
pal benefits of ETFs is that they are unmanaged.  
Without the cost of a manager, the internal ex-
penses charged by the ETF can be significantly 
less than those of a managed fund.  But the fact 
that ETFs are un-managed can also mean risk 
as well. Fund managers have been adding risk 
mitigation and value to investors for decades 
(at least some of them have).  Managed funds 
will not disappear anytime soon. 

That said, if you haven’t yet looked into ETFs 
and especially for the static core holdings 
in your portfolio, maybe it’s time you 
ask your investment professional 
about them.

*The 2012 ETF Investor Study by 
Charles Schwab 

All investments have risk.   The opin-
ions and ideas expressed in this article are 
solely those of Jeff Binkley, and may not actu-
ally come to fruition. Information in this ar-
ticle should not be used or construed as an offer 
to buy, sell any security or as a recommenda-
tion for any product or strategy.    

Investment returns will fluctuate and are 
subject to market volatility, so that an investor’s 

shares, when redeemed or sold, may be worth 
more or less than their original cost. Unlike 
mutual funds, shares of ETFs are not individu-
ally redeemable directly with the ETF.  

   

Test your metabolism.
Lose weight.
Earn massages!

Target Metabolism of Avon
10234 East US 36  | Avon, IN 46123
317-271-5030
Across the street from Target in Avon.

www.targetmetabolism.com

Target Metabolism of Center Grove
1642 South Olive Branch Parke Drive
Greenwood, IN 46143
317-885-3400
One mile south of Smith Valley Road, on
135 South, next to the new Gentle Dentist

Beth Thompson, Founder & President

Louisville locations:
Saint Matthews...coming in December!
Near the Summit...coming in December!

Lexington...coming in December!

Target Metabolism of Carmel
726 Adams Street, Ste 160
Carmel, IN 46032
317-848-3400
Between US 31 and Rangeline Road, on West
Carmel Drive. 1 Block East of Meijer. Next to Sola Salon.

 2 for 1 SPECIAL!!!
Join with a friend NOW and receive

50% OFF 
ALL PAYMENTS THROUGH  DECEMBER 31, 2012!!

 You and your friend do not have to come in at the same time, 
or to the same center to receive  the special!  Simply tell us who we 

should be looking for,  and when both of you have joined, 
you will receive your promised 

50% OFF ALL PAYMENTS  
THROUGH DECEMBER 31, 2012!

 Maybe THIS year, you won’t gain  those 10 pounds over the Holidays.
Let us help you stay accountable! 

We look forward to meeting you!

www.targetmetabolism.com

Join now and receive“2 for 1” on yourinitial metabolism testing
AND “2 for 1” on your

monthly membership dues
through December!
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Troy Galbraith  |  7648 E. U.S. Highway 36, Avon  |  317.272.0467  |  tgalbraith@firstmerchants.com

First Merchants Bank
Banking Solutions for Business Owners

Michael Joyce  |  Meridian Plaza, Indianapolis  |  317.566.6151  |  mjoyce@firstmerchants.com

1.800.205.3464 |  www.firstmerchants.com

Knowing who to trust and surround yourself with is a key to success 
in business. At First Merchants, our Business Bankers provide 
solutions that meet your unique needs, while providing the service 
you expect from a community bank.

We know your business and your life are not separate issues.  Work 
with a team that knows both the professional and personal side of 
running a business.

Sound advice, solutions that meet your needs and superior service. 
That’s the Strength of BIG and the Service of Small. 

That’s First Merchants!

Michael Joyce

Troy Galbraith

Is your business strapped for 
cash to grow and the banks are 
not interested? You may consid-
er Crowd Funding.

This idea came about in the 
social media realm and brings 
back into focus a practice that 
has been used in the emigrant 
communities for decades. Many 
of our great ethnic neighbor-
hoods and small businesses were 
started by entrepreneurs. They 
acquired start up money from 
the neighbors and families in the 
community to open that dress 
shop or bakery in the neighbor-
hood. Now the time tested prac-
tice has gone “social” so you 
can connect virtually with 
thousands of like minded 
individuals to fund your 
project.

In fact, some of these suc-
cessful social media cam-
paigns were attracting over six figures in fund-
ing. Some companies and investors wanted a 
way to award stock to stakeholders without going 
public.  In March, the U. S. Congress passed the 
Crowdfund Act into law. This law will allow com-
panies to raise up to $1,000,000.00 in funding per 
year by issuing shares for equity in the company. 
This method should be reserved for larger capi-
tal needs but legitimizes the social media venue 

that is better known for raising 
smaller amounts of capital us-
ing a donor model. Kickstarter, 
IndieGoGo and Kiva are some 
examples of this phenomenon.

When you donate to a com-
pany on Kickstarter or Indi-
eGoGo, for instance, you have 
no ownership stake. It is cus-
tomary to get a promise of good 
service or a product/service dis-
count in return for your invest-
ment when the project attains 
its funding goal. If your project 
is not yet ready to offer an in-
vestment structure to prospec-
tive stakeholders, Kickstarter or 

IndieGoGo may be a great 
option. These sites have 
preferred categories and 
charge fees ranging from 5 
- 9% of funds raised. To suc-
ceed, it is necessary to have 
a well designed, impactful 

social media campaign. 
Recently Localstake was formed to give busi-

ness owners an affordable means to raise larger 
amounts of capital. The Web-based business uti-
lizes standardized formats and contracts with 
guidelines to help you develop three types of 
security offerings: debt, equity or revenue shar-
ing agreements.  You can prepare and pitch your 
project to local investors in our community. 

It also allows local investors with some extra 
cash to help their community grow. The site is a 
source investors can search to make better deci-
sions on what companies to support with their 
investment dollars. With Localstake there are 
some advantages: 

• They are located here in the community. You 
can actually talk to one of the partners to help 
you decide if it is right for your company. 

• They have easy to use online tools to help you 
formulate your offering and raise capital in a re-
sponsible manner with minimal fees.

• After successfully acquiring investors they 
offer tools to keep the investors engaged so you 
have a longer term relationship

• They have a screening process to help find 
quality offerings and reduce fraud which helps to 
attract good investment dollars.

If you are interested in exploring one of these 
avenues take a look at these Web sites: www.
kickstarter.com, www.IndieGoGo.com, www.
localstake.com and http:www.sec.gov/answers/
smallbus.

And contact us at the ISBDC to help you de-
cide if it is right for your company. Remember 
that the ISBDC is here to help your business 
work smarter. Visit www.isbdc.org to learn more 
about all of our small business services.

Strapped for cash and nowhere to turn

COVER PARTY

Tuesday, Nov. 13
 5:30 to 7:30 pm

Join us for the Hendricks County Business Leader’s November Cover Party, 
sponsored by State Bank of Lizton. Connect with your community’s business

leaders and enjoy food, fun and networking, as we honor the
September, October, and November covers.

Presented by

RSVP by Friday, Nov. 9 to
coverparty@businessleader.bz
or by calling (317) 451-4088

Events By Andreah
www.eventsbyandreah.com

The Crown Room
900 E 56th St, Suite 200 • Brownsburg

Marti Chestovich is a business advisor with the SBDC 
in central Indiana. She counsels small business own-
ers in a variety of topics like strategic planning, mar-
keting and financing to help them get their start-ups 
launched or assisting existing businesses to thrive.

Marti Chestovich
Guest Columnist

“You may consider  
Crowd Funding.”

Two of the largest healthcare systems in In-
diana will partner with six area hospitals that 
are part of the Suburban Health Organization 
(SHO) to launch an accountable care consor-
tium (ACC) focusing on innovative healthcare 
solutions for employers and commercial mar-
kets. The goal of the partnership is to improve 
the quality of patient care, while lowering the 
cost of healthcare delivery. The ACC will be a 
separate entity with its own board and CEO. It 
is not connected to a federal government ini-
tiative.

The yet-unnamed ACC is a collaboration 
where all partners have formed a joint venture 
and have equal ownership. While not a merg-
er, the ACC partners will bring together over 
30 hospitals throughout Central Indiana. Phy-
sicians are leading the efforts to develop and 
focus on best practices. In addition, each part-
ner has committed to utilizing their respective 
IT infrastructures for collecting clinical data, 
while working together to allow the sharing of 
information between provider members.

In addition to Community and St.Vincent 
Health, the suburban hospitals that have joined 
the ACC include Hancock Regional Hospi-
tal, Hendricks Regional Health, Henry County 
Hospital, Johnson Memorial Hospital, River-
view Hospital, and Witham Health Services. 

Hospitals launch  
accountable care  

consortium

September 2012 | Issue 0085                            www.businessleader.bz

Where Hendricks County Business Comes First

Buy an Existing
Business?

P/21

Pillar of Business
Development

P/11

Suzanne Whicker
Tribute

P/12-13

We deliver an experience you’ll hold dear for years to come.
iuhealth.org/west/maternity

Duke and the 
Plainfi eld man

Duke celebrates 100-year anniversary 
this month and Plainfi eld’s Doug Esamann, 
president of Duke Energy Indiana, has been 
part of the company’s many changes. Page 5

Photo Collage by
Carey Germana
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7th Anniversary
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Where Hendricks County Business Comes First

Fourth Quarter Re� ection
P/21

Generational Gaps
P/10

Right Hand
Meet Left Hand

P/19

Preventing cancer creates the most survivors.
Schedule your mammogram today. 317.217.3272( Detecting it early is a close second)

Jack 
out of 

the 
box

Jack Klemeyer’s knowledge 
and positive attitude leads to 

success for all page 5

Photo by
Rick Myers

☛See The Legend of the Red Socks page 6
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Where Hendricks County Business Comes First

Racing is a 
business, too

P/19

Worth of Chamber
of Commerce

P/4

Long after the thrill...
P/11

When joint pain ends, an active life begins.
iuhealth.org/less-pain

Community 
success defi ned

State Bank of Lizton bids 
Les Mongell a second farewell

 page 5 Photo by
Rick Myers

September: Doug 
Esamann, President,  
Duke Energy Indiana

October: Jack Klemeyer,  
GYB Coaching

November: Les Mongell, 
CEO, State Bank of Lizton
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WEST 317.217.2200 
NORTH 317.814.4100 

 

Exceptional service, exclusive products,  
and a beautiful, serene environment.   

Our vision of beauty and science features  
the finest therapies the world has to offer.   
Come and see what you’ve been missing.

  for some pre-holiday  
“me time” at OLOGY! 

Get ‘glowing’ before the holidays arrive– 
Take 25% OFF any BBL™ Photofacial  

or ProFractional™ Laser Treatment. 
Say goodbye to brown spots, fine lines,  

rough texture and uneven pigmentation– 
and hello to gorgeous, glowing skin with  

two of our most popular laser treatments.  

 Massage Therapy &  
Ayurvedic Facial Treatments
 Unwind. Before the relatives arrive, escape  

for your favorite Massage Therapy or our 
signature Ayurvedic Facial. Tension, tightness 

and stress dissolve–and you’ll be ready to face 
the chaos in the kitchen. Take 20% OFF any 

Massage Therapy or Ayurvedic Facial.

 EXILIS RF Skin Tightening
Looking for a little ‘lift’? Put your best 

face forward with Exilis RF Skin Tightening.  
Exilis RF is ideal for the jowls and neck–and 
requires no downtime! Get tighter skin and a 

firmer neck in just a few weeks. Take 30% OFF 
any single Exilis RF Tightening Treatment.

*Present ad to receive special pricing. May not be  
combined  with other offers. Pricing expires 11/30/2012.

BBL™ Photofacial or  
ProFractional™ Laser Treatment

Escape November Chamber of 
Commerce Meetings

14 - Danville Chamber 
of Commerce (members’ 
meeting): Wednesday,  
Nov. 14, 11: 15 a.m., 
Hendricks County 4-H 
Fairgrounds and Conference 
Complex, 1900 E. Main St., 
Danville. For more information, 
call (317) 745-0670.
 
15 - Plainfield Chamber of 
Commerce (Annual Dinner 
meeting): Thursday, Nov. 
15, 7:30  a.m., Plainfield 
Recreation & Aquatics Center, 
651 Vestal Rd. Plainfield.,  
For more information call 
(317) 839-3800.
 
27 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, Nov. 27, 
11:30 a.m., Prestwick Country 
Club, 5197 Fairway Dr., Avon.  
For more information, call 
(317) 272-4333.
 
No regular November 
meeting - Brownsburg 
Chamber of Commerce 
(members’ meeting): Next 
meeting, Wednesday, Dec. 5, 
11:15 a.m., the Brownsburg 
Fire Territory, 470 E. Northfield 
Dr. Brownsburg. For more 
information call  
(317) 852-7885.
 
No regular November 
meeting - Westside Chamber 
of Commerce (members’ 
meeting). Next Chamber event 
is the End-of-year Celebration 
in December, date TBD.  
For more information, call 
(317) 247-5002.

Avon Chamber 
New Members

ATI Physical Therapy
10651 E. US Hwy 36
Avon, In 46123
(317) 677-0174
 
Brownsburg Chamber 
New Members

Thrifty Gypsy Inc.
124 Northfield Dr. Ste. G
Brownsburg, In
(317) 445-4370
 
Danville Chamber 
New Members

CopyCo Office Supply Inc.
Brad Atkinson
2090 C Fortune Circle West
Indianapolis, In 46241
(317) 241-5820
 
Martin Accounting  
Services LLC
Dan Martin
Raccoon Ct
Brownsburg, In 46112
(317) 313-6778
 
Business  
Communication Group
Peg McRoy Glover
147 E. Clinton
Danville, In 46122
(720) 891-3072
 
CJ Bar & Grill
Shaun Childs
81  N. Washington St.
Danville, In 46122
(317) 979-9012

Plainfield Chamber 
New Members

Danville Chiropractic
Dr Brett McPeak
6 Manor Dr.
Danville, In 46122
(317) 745-5100
 
Rainbow
Nicole Scott
1002 Edwards
Plainfield, In
(317) 268=6346
 
Impact Insurance 
Restoration, Inc
Monte Collins
2340 Perry Rd, Ste. 125
Plainfield, In
(317) 268-6375

Sales Leads
Newly incorporated
business through 
Oct. 12, 2012

A 1 Mobile Solutions
Vince Johnson
8181 C North Edge Trail
Avon, IN 46123

Acup Property Valuations
Roxane Acup
C/O Huntington National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112

Blue Line Hydro-Graphix
Heather Adams
Brandon Adams
4933 E. CR 100 N.
Avon, IN 46123

Cox Hammond Realty
Edward Hammond
45 Woodfield Green
Danville, IN 46122

Coyote Chris Nuisance 
Trapping Control
Donna J. Benefiel
47 Cedar Run Dr.
Brownsburg, IN 46112

Dekagon
Clarence Overstreet
830 Bristle Lake Dr.
Brownsburg, IN 46112

First Light Home Care
Busted Windmill LLC
Mark Rogers
Kristen Rogers
2680 E. Main St., Ste. 213
Plainfield, IN 46168

Fleener Fades
Angela Fleener
5969 Claymont Blvd.
Plainfield, IN 46168

Graphic Communications
Richard Doll
5935 E. CR 200 S.
Danville, IN 46122

Harrell Bros. Construction
David Harrell
C/O Huntington National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46112

Images of Inspiration 
Photography
Donna J. Riley
229 Greenlee Dr.
Indianapolis, IN 46234

JANDD
Jeff Guehn
6638 E. CR 100 S
Avon, IN 46123

J and D Auto Repair
Darlene Mosby
3603 Clark’s Creek Rd., 
Lot 85

Plainfield, IN 46168

Stephenson Transport
Angela D. Stephenson
Marvin M. Stephenson
7502 W. CR 450 S.
Coastesville, IN 46121

Taylor Sewing Service
John Taylor
5987 Portman Pl. 
Plainfield, IN 46168

Walker Construction
Brian Walker
931 Oakwood Ct.
Plainfield, IN 46168

Zacchaeus Tree Care
Jared McKee
5900 Remrod Dr.
Plainfield, IN 46168

SBA Guaranteed Loans

Boone County

Colonial Village 
Labradoodles
8475 E. 500 S.
Zionsville, IN 46077
$25,000
The Huntington National Bank 

Helebo Trenching, Inc.
5524 and 5540 E. 650 S.
Whitestown, IN 46075
$192,000
Premier Capital Corporation

Midwest Toxicology 
Services, Inc.
517 W. Noble
Lebanon, IN 46052
$5,000,000
Lafayette Community Bank 

Nari Clemons Physical 
Therapists
7811 Parkdale Dr.
Zionsville, IN 46077
$15,200
CHASE Bank

TABS Technologies LLC
251 Tyre Road
Lebanon, IN 46052
$228,000
Premier Capital Corporation

Hamilton County

14 Districts, Inc.
110  W. Main St., Ste. 104
Carme, IN 46032
$25,000
The Huntington National Bank 

Barking Dogs, Inc.
7257 Oak Cove Lane
Noblesville, IN 46060
$135,000
PNC Bank

Duramark Technologies, LLC
209 E. 175th St.
Westfield, IN 46074
$1,733,000
Ameriana Bank 

Esense, Inc.
11256 Hearthstone Dr.
Fishers, IN 46037
$200,000
Busey Bank 

Hi Growth Development, LLC
11005 Westoves Dr.
Noblesville, IN 46060
$25,000
KeyBank

Integrity Marketing, Inc.

11323 Spyglass Ridge Dr.
Fishers, IN 46037
$25,000
The Huntington National Bank 

JDS International, Inc.
15482 Herriman Blvd.
Noblesville, IN 46060
$400,000
$350,000
KeyBank

MRP/Carmel, LLC
11596 Westfield Blvd.
Carmel, IN 46032
$600,000
Indiana Business Bank 

Andrew A. Manna, P.C.
938 Conner St.
Noblesville, IN 46060
$33,000
The Huntington National Bank 

Netfor, Inc. 
11810 Technology Lane
Fishers, IN 46038
$344,800
$100,000
CHASE Bank

Noble Industries, Inc.
3333 E. Corner St.
Noblesville, IN 46060
$878,000
Premier Capital Corporation

Particle Research Corp.
9778 Summerlakes Dr.
Carmel, IN 46032 
$65,000
STAR Financial Bank 

J. Williams Appraisal  
Group, LLC
10297 Hawks Lake Dr.
Fishers, IN 46037
$15,000 
The Huntington National Bank 

Hancock County

Hoosier Fire Equipment, Inc.
3863 N. Commerical Pkwy.
Greenfield, IN 46140
$319,000
Regional Development 
Company 

Loco Good Taco’s, LLC
49 Cone Ct.
Greenfield, IN 46140
$10,000
CHASE Bank

Hendricks County

Blood Hound, Inc.
750 Patricks Place, Ste. B
Brownsburg, IN 46112
$350,000
KeyBank

Crouching Tigers, Inc.
123 E. Main St.
Brownsburg, IN 46112
$50,000
The Huntington National Bank 

JM2 500, LLC
851 S. Columbia Rd.
Plainfield, IN 46168
$880,000
KeyBank

Off Duty Fencing, Inc. 
1461 N. CR 600 E.
Avon, IN 46123
$10,000
The Huntington National Bank 

Streamlined Backshop 
Services
146 Pinedale Dr.
Avon, IN 46123
$40,400
CHASE Bank

Johnson County

Rapid Prototyping & 
Engineering
3340 W. Presidential Way
Edinburgh, IN 46124
$605,000
$150,000
MainSource Bank 

XL Graphics, Inc. D/B/A 
Spotlight
PO Box 155
Franklin, IN 46131
$100,000
The Huntington National Bank 

Marion County

Business Art and 
Designs, Inc.
612 Main St.
Beech Grove, IN 46107
$135,000
PNC Bank

Continental  
Contracting Service
534 E. Michigan St.
Indianapolis, IN 46202
$80,000
The Huntington National Bank 

Costin Hubert Insurance
7202 N. Shadeland Ave.
Indianapolis, IN 46250
$40,000
The Huntington National Bank 

Divsys International, LLC
8110 Zionsville Road
Indianapolis, IN 46268
$100,000
The Huntington National 
Bank 

Gardens of Growth, Inc.
928 E. 38th St.
Indianapolis, IN 46205
$250,000
CHASE Bank

Theodore Hart  
dba Hart Foods
8701 Westfield Rd.
Indianapolis, IN 46240
$20,000
The Huntington National 
Bank 

Kaplan Trading, LLC
102 Main St.
Beech Grove, IN 46107
$ 87,700
The Huntington National 
Bank 

Marcus A McGee  
dba The McGee Agency
3745 Glencairn Lane
Indianapolis, IN 46205
$10,000
The Huntington National 

Bank 

North Meridian Hardware
1433 N. Meridian St.
Indianapolis, IN 46202
$509,000
Indiana Statewide Cert. Dev. 
Corp.

Piyush Patel
936 E. Hanna Ave.
Indianapolis, IN 46227
$495,000
First Colorado National Bank 

The Running Company, LLC
6434 N. College Ave.
Indianapolis, IN 46220
$1,075,000
$350,000
KeyBank

Server Partners, LLC
101 E. Michigan St.
Indianapolis, IN 46204
$300,000
Ameriana Bank 

Shadeland JJ, LLC.
2050 N. Shadeland Ave.
Indianapolis, IN 46219
$319,000
BMO Harris Bank

Tophand Rentals USA, LLC
5750 E. 91st St., Ste. C
Indianapolis, IN 46250
$1,161,000
$350,000
BMO Harris Bank

ZEST! Exciting Food 
Creations
1134 E 54th St., Ste. H
Indianapolis, IN 46220
$135,000
Indiana Business Bank 

Morgan County

McGauley CPA, LLC
19 S. Indiana St.
Mooresville, IN 46158
$251,000
$25,000
KeyBank

Buy this space!
(317) 451-4088

PLannER OF nOTEPlanner of Note

1022 East Main Street
Brownsburg, IN 46112

Located right off of 136 
2-doors down from Sal’s Pizzeria.

317-350-2147

Brownsburg’s Best NEW Ink & Toner Refill! 

Save Up to 50% OFF 
the cost of brand new ink cartridges with refilled inks and toners! 

We also deliver to Local Businesses with Same Day Service - call today for more 
details. 

Monday, Wednesday & Friday 9am to 5pm • Tuesday & Thursday 9am to 7pm

To Advertise 
in the 

next issue 
of the 

Business 
Leader, 

call (317) 
451-4088 

and 
advertise 

today! 




