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rebuilds his career 
from the floor up

Cover Story

Adam Nisley sells all types of flooring in his South Range Line Road store. (Photo by Jillyann Burns)

After closing his motorcycle shop in 2010, Adam Nisley did whatever he could to survive, including 
working out of his van. (Photo by Chris Bavender)

By Chris Bavender • chris@youarecurrent.com

Adam Nisley knows all too well what it takes 
to be a successful business owner and how it all 
can change on a dime. But, he’s also proof that 

perseverance is key.
From 2005 to 2010 Nisley, 

a long-time Carmel resident, 
owned a motorcycle shop at Elliot’s Mohawk 
Shopping Plaza.

“I learned a lot about retail, marketing and the 
demands it took. When the economy took a dive 
in 2008, I did what I could to survive,” the 42-year-
old resident explained. “My clients just weren’t 
spending money on the luxuries of life anymore. It 
was very depressing to close it down.”

That’s when he turned to something that had 
been a side job, flooring. With 18 years of experi-
ence under his belt, he spent a year working out 
of his van – a mobile showroom – before finding 
the perfect spot for his newest venture – Adam’s 
Flooring – in the Shoshone Place Shopping Cen-
ter on Range Line Road, in the space formerly 
occupied by Coppinger Flooring.

“It was meant to be. I was looking at loca-
tions in Fishers and McCordsville because there 
weren’t really any other flooring places but then 
started thinking about the commute and if I had 
a dog that needed let out, etc.” he said with a 
laugh. “When this location opened up, I knew it 
was perfect. It’s a half mile from my house.”

Nisley opened his doors March 1 and business 
has been steadily growing.

“The thing is my clients and my target market 
aren’t really those who would go to my competi-
tion,” he said. “I am not a real-high end store but 
not low-budget, either. I market to a lot of friends 
and family; they know me 
,and so when they go to 
give a referral to someone 
that person knows they 
will get a great price and a 
great value. Nine times out 
of 10, they come back and 
buy from me.”

Customers like Maria 
Albright Miller and Angie Buchholz Osborne.

“I may never leave my house, I may just stare 
at my awesome new flooring,” Osborne said. “It 
was a pleasure working with someone who was 
efficient, dependable and more importantly re-
spectful. I’m happy to see there ARE great people 
still out there in the world of customer service.”

“My other guy bailed on me and Adam took on 
my job last minute to get this done for me before 
Christmas, provided an estimate quickly, and we 
were scheduled,” Miller said.

But, it isn’t only resi-
dential customers that are 
quick to utilize Nisley’s 
expertise. A former vol-
unteer fireman/EMT with 
the City of Westfield, he’s 
gained customers through 
his connections there. 

“I have known Adam 
for a number of years. His company has repaired 
and replaced tile and installed carpet in numer-
ous buildings for the City of Westfield,” said Gary 
Southerland, facilities coordinator for the City of 
Westfield and the retired assistant chief of the 
Westfield Fire Dept. “No job has ever been too 
small or too big. He has always put quality over 

quantity. Adam has an abundance of knowledge 
of all types of flooring. It’s always a pleasure to 
work with him.”

Nisley also has done work on six classrooms 
for the Fairview Early Childhood Program, redone 
the floors at Carmel Fire Station 44, the dining 
area at Pike Township Fire Dept. Station 110, and 
is getting ready to install 2,000 square feet of 
ceramic at Pike Township Fire Dept. Station this 
month.

Despite the fact he’s not the only game in 
town, Nisley welcomes the competition.

“I’ve seen businesses come and go. I also 
know a lot of the business owners locally. It’s a 
pleasure to know and support each other,” he 
said. “Focusing on business is my main prior-
ity. Going the extra mile and giving each and 
every client that personal attention takes a lot of 
time but there is just something about doing the 
right thing that I take pleasure in.”

It’s shown in sales – with an almost 50 per-
cent increase from April to May.

“That’s just from one month in referrals,” Nis-
ley said. “I think that says a lot about how we do 
business.”

Adam’s Flooring currently has two installers 
– Justin Weintraut, who has worked side by side 
with Nisley for the past six years, and James 
Salsibury, whom Nisley hand picked from another 
retailer.

As for the future, Nisley would like to double 
the size of his showroom in the next year, and 
add two to three salespeople and an outside 
commercial rep in the next five years. 

“I have no doubt we are headed down a good 
path with the way we have jumped out of the 
gate,” he said. “If another flooring store could 
survive in this location for 30 years, so can we. 
And, if we do it the right way – great service, 
great products and great quality – I think we will 
be here for a long time.”

Who: Adam Nisley, Owner
What: Adam’s Flooring

Where: 1063 S. Range Line Rd.
How to contact: 575-9967  
or www.adamsflooring.biz

Hours: Monday through Friday: 10 a.m. 
to 6 p.m.; Saturday, 10 a.m. to 4 p.m.
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A brand makeover 
isn’t enough

Should you change your brand? Is it time to change your 
logo, your tagline or even your company name? This question 
often is presented to business owners when they begin to 
take their marketing seriously. Marketing agencies and de-
signers love making new brands, it’s like getting a brand new 

car. Because of this, they are more 
likely to suggest starting over than 
building from what they see as “old.” 
So let’s talk about when you should 
consider changing your branding 
and when you should temper your 
overzealous marketers.

Does your brand conflict  
with your goals?

Does your company name actu-
ally conflict with your current direc-
tion, market or goals? This is more 
important than just being “old” or 
“uncool.” Do you fix cars but your 

name says “handymen?” Do you clean entire houses but 
your name says “carpets?” Those are clear “need to change” 
conditions.

Is your brand virtually unknown?
Has your business grown pretty much on word of mouth 

alone, and people fall into the two categories of “customer” 
and “haven’t heard of you?” Then a rebrand, while maybe not 
a necessity, probably won’t hurt you much either. It might 
even excite your current customers to talk about you more if 
you do it right.

Is your brand infamous?
Is your brand well-known, but in a bad way? Nothing says 

“under new management” like a rebrand. Of course, you had 
better be committed to making major changes in your busi-
ness and actively recognize and acknowledge customer ills. 
If you rebrand to fix a bad reputation, but still suck as a busi-
ness, you won’t get a third chance. You will be forever put-
ting new lipstick on a pig in the minds of your market.

Alternatives to rebranding
If your brand has a good reputation and is known at 

all, there are good alternatives to a complete rebrand. Giv-
ing your brand an “update” instead of a change is still very 
impactful. Polishing up your look and logo, but maintaining 
visual familiarity, says “We like ourselves,” and “We are grow-
ing.” Also, maybe your logo is “so out it’s in.” If your business 
is really, really old, tout up your experience and embrace a 
“retro” feel.

Great examples of embracing “old” brands are Coca-Cola, 
Quaker Oats and Campbell’s Soup. These companies have 
done a great job of keeping the same “brand” for decades 
while still feeling relevant and responsive. Being “cool” and 
“fashionable” are not as important as being consistent and 
reliable (unless you’re selling to pre-teens). Also, sometimes 
people still prefer to buy from “Awkwardly Named Mom and 
Pop” than “Corporate Jargon Inc.”

Your brand is more than a look
Your brand is ultimately about your reputation, not your 

look. Your look affects your reputation some because it helps 
people form their initial impression of you. In the long run, 
however, it is your behavior, which forms your reputation 
more than anything. Don’t think you can change the way 
people think about you without actually changing.

Chris Hoyt
Growth
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Brian Kelly & Steve Greenberg
From the Backshop

We’re grateful to be able to tell you the Carmel Business Leader, 
with this issue, has entered its seventh year. Time flies when 
you’re having fun!

In many respects, it seems as though it 
were only yesterday when we launched this 
newspaper with the sole intent to cover this 
marketplace where other media does not. 
Too, we wanted to celebrate the spirit of busi-
ness in our community and offer an outlet 
to many of the enterprises whose news and 
information otherwise might never see the 
light of day. In the end, we exist to help fel-
low business owners make money (or retain 
money; same result) and to put a face on the 
business community. We also celebrate small 
business and entrepreneurship to the best of 
our abilities.

As we suggested to you at launch, this is your newspaper. 
What does that mean? It means you and your fellow 4,023 busi-
ness owners in ZIP codes 46032, 46033, 46280 and 46290 actually 
are invited to participate in content that moves the needle for 
fellow readers. For instance, David Cain writes monthly on suc-
cess and marketing, something he has done since issue No. 1. He 
shares his ideas and musings with you – consistently successfully 
– in an effort to get you to at least think and hopefully innovate. 
David doesn’t work at the Business Leader; he owns Magnitude, a 
full-service marketing and media firm here in Carmel. He has a full 
plate, but he manages to deliver meaningful and useful thought 
starters month after month. We appreciate David and his efforts, 

and those of other contributors to the Business Leader.
This isn’t a casting call as much as it is a reiteration of an invi-

tation to participate for your own and others’ 
enrichment. With the various departments, if 
you will, in the newspaper, certainly there ex-
ists the opportunity to share your thoughts as 
David does. Mandi Cheesman, our managing 
editor, will give every submission due consider-
ation. The only caveat is that submissions leave 
the reader healthier, wealthier and/or wiser. (If 
you think about it, you can become healthier by 
being wiser in your business dealings.) Please, 
give it some thought, and e-mail ideas to Mandi 
at mandi@youarecurrent.com.

As for those aforementioned departments, 
we’ll accept your ideas for cover stories, on busi-

nesses that are charitable, on how you handle specific customer 
concerns, on how local issues affect your commerce positively or 
negatively, among others. Further, we’re still committed to publish-
ing news of achievement and/or personnel as it relates to your busi-
ness. It comes down to this: Whom do you know, and what do you 
know that you are able to share in a helpful way with your fellow 
business owner through our newspaper. For instance, last month in 
this space we wrote about how we changed our system for e-mail-
ing prospective customers. We hope that proved helpful; we know it 
works here, and we’d hoped you would give it a try.

We appreciate your consideration of the invitation, and we sin-
cerely hope you take us up on it. Here’s to a wonderful, profitable 
second half of the year!

Invitation to help make a difference with local biz
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Just when the businessperson thought that 
it was safe to go back in the water, the govern-
ment sharks made it a high risk, again. How was 
it that Jimmy Buffett said it? “Fins to the left, 
fins to the right, and you’re the only 
bait in town!” Five years ago, when 
the federal government felt the 
moral obligation to tell economically 
weakened auto dealers that they 
were too sick to make it through the 
recession, and summarily shut down 
some 1,000-plus dealers, selecting 
winners and losers, we realized that 
the impossible was now possible. 

Mack McClarty was the chief of 
staff for the Clinton administration 
for a period of time, as well as a FOB 
(friend of Bill) since kindergarten. 
Once he left the White House, he went back to 
his old job in the transportation industry. McClar-
ty then started a small auto group. When several 
hundred Chrysler dealerships were closed for 
good by the Car Czar, Steven Rattner, and his 
group, McClarty’s handfuls of Chrysler dealer-
ships were spared. I won’t pull the scabs off an 
old wound of an old story, but I just personally 
“wrote the issue off” to angry dealers that were 
shut down and were now just resentful; and 
then I connected dots that were not there.

So, which dots did I connect, you ask? The 
scoop in the industry was that the selected 
closed businesses were the ones that were not 
politically connected. If you helped the Clinton or 
the Obama administrations with a cash dona-
tion or volunteered time, your dismissal could 
be overturned. Could this possibly be true? Well, 
now the story surfaces again along with the IRS 
debacle. Although I felt that it was a “fair ball” call 
to close several dealerships down at the time, I 
have to wonder; surely I was not that naïve. Oh, 
the Car Czar? Surely he was chosen because his 
political positions were above reproach, surely 
he was considered politically neutral. Rattner is 
married to Maureen White, the former national 
finance chairwoman of the Democratic National 

Party. Go figure!
Now, do I feel that this is all Democrats pick-

ing on Republicans? No way. Running amok 
happens anytime someone is given a position of 

power with no real consequences if 
he or she is caught. The Bible tells 
us not to walk, but to “run” from sin. 
When the government is in a posi-
tion that it can pick winners and 
losers, smart politicians should “run” 
from this opportunity as well! I read 
Steven Rattner’s book. As a car guy, 
I was interested in his story as Car 
Czar. If it was in the book, I missed 
it, but as careful as he was to delve 
into the circumstances in which he 
participated, he came off as pure as 
the driven snow. But, the fact that 

his wife was the past fundraiser of the Demo-
cratic Party should have made Rattner say that 
he could not take the job! 

Are you aware that young kids right out of col-
lege with no real-world experiences write a lot of 
Washington’s policies? Yes, they carry the water 
in many, if not most, policy writing initiatives. 
These kids, with no real training from real-world 
people with experience are writing much of the 
policy that runs your business. At the current 
trend, you will be getting more of their policy in 
2014. Just the healthcare regulations alone stack 
up to about 5 feet! Unless people come along to 
unwind it, this is just the start of a new era of 
government regulations. 

Please remember, there are people in your or-
ganization that you would not promote because 
you feel that they don’t know enough about the 
business. On this you can set your watch: This 
kid you would not promote, he knows five times 
more about your industry than the kid that is 
writing the regulations that will manage your 
business in 2014 and beyond. 

Howard Hubler is a partner with Hubler Express Collision/NAPA, 
and the owner of St. Augustine (Fla.) Toyota. He can be reached 
at hhubler@statoyota.com.

Howard Hubler
Advice

Run, don’t walk from sin

316 S Range Line Rd, Downtown Carmel
Hours 9-6 M-F and 10-3 Sat. Call anytime.

317-867-0900
www.CTCarmel.com

Need I/T
support?

Call on us at any time
for services including:

Hardware Troubleshooting
Software Troubleshooting
Internet/Email Setup and Assistance
Networking & Servers
Application Setup and Support
Regular Computer Maintenance
Backup & Disaster Recovery
Virus Protection & Removal
Internet Security Troubleshooting
Remote Access & Diagnostics
Service Plans

PROFESSIONAL QUALITY I/T
SERVICES AT COMPETITIVE RATES!

Help is just around the corner.

Businesses around the world depend on

Computer Troubleshooters.
We’re the “computer experts”...

the people to call when your computer breaks down, when 
your machine or software needs to be upgraded, when 
viruses attack or even when you’re about to throw your 

computer out the window.

317-867-0900

Member FDIC

Indianapolis North O�ce | 317-706-9079 | 100 W 96th Street, Indianapolis, IN

www.lakecitybank.com

Working for the growth and development of 
Indiana Businesses—

—that’s what we’ve been about for the past 
140 years.

Ribbon cutting – Join the chamber and Mayor Jim Brainard on July 8 
from 11 a.m. to noon at a ribbon cutting for new chamber member City 
Barbeque, 1356 S. Range Line Rd.

Construction update – Get an update on the construction project on 
U.S. 31 through Carmel and Hamilton County from Mike McBride, Carmel’s 
city engineer, at the monthly luncheon on July 10 at the Mansion at Oak 
Hill, 5801 E. 116th St., from noon to 1:30 p.m. Along with McBride, repre-
sentatives from INDOT will present specifics on the Carmel portion of 
the project and what to expect in the county. The U.S. 31 Hamilton Coun-
ty project will upgrade the 13-mile corridor to freeway standards from 
I-465 to Ind. 38 with new interchanges between 96th and 216th streets. 
Construction on the corridor began in 2011 and is expected to open to 
traffic by the end of 2015. The cost of the luncheon is $20 for members 
and $25 for non-members. Reservations may be made online at www.
carmelchamber.com or by calling the chamber at 846-1049.

Business after hours – Connect with other chamber members after 
hours while enjoying drinks and appetizers at NTS Development Co. (Car-
mel Center Apartments and Townhomes), 675 Beacon St., on July 18 from 
5 to 6:30 p.m. The cost is free for members and $10 for non-members. 

Carmel chamber events
The Carmel Golden K Ki-
wanis have the following 
programs planned for July:
•	 July 4 – no meeting
•	 July 11 – Susan Fergu-

son, executive director 
of Prevail

•	 July 18 – Floyd Ham-
ilton, a level 4 cancer 
survivor

•	 July 25 – Beth Gehihau-
sen, executive director, 
Meals on Wheels

The club meets at 10 a.m. at 
the American Legion Post, 
852 W. Main St., Carmel. For 
more information, call Don 
Moehn at 873-1956.  

Golden K 
Kiwanis events
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Name: John Mikesell
Title: Co-Owner

Business: Izzy’s Place, A Dog Bakery

Noblesville Store - 1801 S. 8th St. Noblesville, IN 46260
Main Store - 4931 Robison Rd. - Indianapolis, IN 46268 

South Store - 5202 S. Harding St. - Indianapolis, IN 46217
(317) 774-7100 | www.tiffanylawnandgarden.com

CU-650CU-625

CU-5%

Expires 7/31/13 Expires 7/31/13

Expires 7/31/13

SHEPHERD
I NSURANCE & F INANCIAL

S E R V I C E S

 Protect the things that matter 

(317)846-5554 | shepherdins.com

What is Izzy’s Place? We’re geared as a 
health food store for dogs. Our claim to fame is 

our 31 flavors of 
dog bones. They 
are baked in-

house. They are corn, wheat and soy free. Wheat 
and soy are big allergy causes in dogs. Corn filler 
doesn’t digest well in dogs or people. We use all 
human-grade ingredients – no added salt, sugar 
or preservatives. We also sell food. All our food 
is also corn, wheat and soy free. We match the 
food to the dog; I don’t sell a food if I haven’t 
researched it. We have tooth products and offer 
well-pet clinics, where a vet comes in once a 
month. We also have a product called “Charlie’s 
Chillers,” which is locally made. She makes birth-
day cakes for dogs with 
ground beef or ground 
chicken and mashed po-
tatoes for icing. We sell 
frozen yogurt, too.

How did you get 
started doing this? In about 2005, I lived in Ir-
vington and was doing a different job, at Method-
ist Hospital. Irvington has a Christmas thing ev-
ery year and all the stores have Christmas things 
out. Carolyn (Goeke, the co-owner) and I went 
into an antique store and we stayed awhile talk-
ing to the owners. We were talking about dogs. 
The owners’ business wasn’t doing as well as 
they liked, and they were talking about starting 
a new type of business. We were talking about 
dog food and what they should sell. We kept 
talking with them as they started the business 
and we set up a shelter rescue booth for Sheltie 
Rescue of Central Indiana in their store. They 
baked bones like I do. It looked like an interesting 
business. One night they had a meeting about 
franchises. I thought I’d get one for Carolyn as 
a present because she had been talking about 
things like that. So we started looking for places 
and we came up with recipes.

How did you pick the location in Carmel? 
Where we are now, Hair of the Dog (grooming) 
is next door and it has a lot of business – lots 
of loyal customers. And there’s parking at this 
location, so it’s easy to get dog food in and out 
the door. 

Izzy’s owner follows homemade dream

John Mikesell and Karma at Izzy’s Place, A Dog 
Bakery. (Photo by Lana Bandy)

Who is Izzy? Izzy was my dog, a tri-colored 
Sheltie. We named the store after Izzy because 

everyone knew her. She 
was very outgoing. When 
we’d walk on the Monon 
Trail, people would recog-
nize her. She greeted ev-
erybody and followed them 

around the store. If you didn’t give her a treat, 
she’d nose your hand. Plus if the bakery failed, 
it was a good name for a bar. When she passed 
away, I was lonely and got Karma a month later.

What is your most popular item? The 
bones. I used to think the peanut butter bones. 
Now I’m not sure. One woman will buy only 
cinnamon. I always have a flavor of the month. 
Right now it is Hawaiian Delight, which is made 
with pineapple. We have mint with parsley, and 
we have pumpkin.  

How do you know what will work? I’m not a 
vet, but I try to help. I like to read everything I can. 
Working at a hospital for 35 years helped. I under-
stand lab tests and results. Dogs aren’t people, 
but when they get sick, they’re a lot like people. 

What do you like best about your job? 
Working with people. And I like dogs. I’m a dog 
person, so I enjoy seeing the dogs come in. If I 
can help someone, that’s nice. 

What do you like least? The hours.

Do you or someone you know have an interesting job? Or 
is there an occupation you would like to know a little more 
about? Send your story ideas to lcbandym@yahoo.com and we 
might feature you in an upcoming issue of The Carmel Busi-
ness Leader.

You Get Paid To Do That?

Carmel Rotary Club events
The Carmel Rotary Club has the following events 
planned for July.
•	 CarmelFest revisited - A CarmelFest 2013 recap will 

be given on July 12 by CarmelFest chair Jeff Worrell 
and his team at noon at the Oak Hill Mansion, 5801 
E. 116th St. For more information, contact president 
Judy Hagan at 848-4752. 

•	 Libraries in the Google age – David Lewis, dean of 
the IUPUI University Library, will discuss libraries’ 
role, in the this age of Google on July 19 at noon at 
the Oak Hill Mansion, 5801 E. 116th St. For more infor-
mation, contact president Judy Hagan at 848-4752. 

•	 Exchange Students – On July 26, outbound ex-
change students Morgan Duca and Alex Bangert 
will give presenatations about the the Rotary Youth 
Exchange program at noon at the Oak Hill Mansion, 
5801 E. 116th St. For more information, contact presi-
dent Judy Hagan at 848-4752. 

Golf club under new ownership – Prairie 
View Golf Club in Carmel has been pur-
chased by a private, local ownership group 
effective May 21. The new owners have 
engaged Cohoat and O’Neal Golf Manage-
ment to manage and operate the Club. 
Prairie View has hosted the 2001 Indiana 
State Amateur, the 2008 Indiana State Open 
and the Indiana State Amateur in 2012. The 
course will also host the Mid-American Con-
ference Championship in May of 2014. On 
behalf of the owners and management, Doc 
O’Neal - Chief Operating Officer of Cohoat 
and O’Neal Golf Management stated, “We 
look forward to continuing to enhance and 
sustain the unique golf and club experience 
to all Prairie View Golf Club members and 
golfers.” All questions or inquiries should be 
directed to Doc O’Neal at Prairie View Golf 
Club either by calling 816-3100 or by visiting 
www.prairieviewgc.com.



6 July 2013
Carmel Business Leader
www.businessleader.bz

Indiana’s largest 
privately-owned bank. 

1-888-CENTIER | CENTIER.COM

SINCE 
1895

LOCAL
DECISION-MAKING

CASH
MANAGEMENT 

SERVICES

CAPITAL
STRENGTH

ONLINE
BUSINESS 
BANKING

privately-owned bank.

STRENGTH

David C. Bowers
Senior Vice President of Business Banking

Member FDIC

visit us on the web

Promotional products you’ll actually use, from AlphaGraphics.
We get it - at the time, those in�atable desk ornaments seemed like a brilliant marketing idea. Next time, 
why not give out a promotional item that serves a practical purpose - and keeps your name in front of your 
customers and prospects. Customize everything from Post-It Notes to pens, water bottles, and so much 
more. Let us help you tailor your products to �t your business...

• Post-it Notes • Mouse Pads • Mugs, Cups & Bottles  • Office Tools
• Cases & Boxes • Pens & Pencils • Paper or Fabric Bags & Totes • And more!

12955 Old Meridian St | Suite 103 | Carmel, IN 46032
317.844.6629 | www.us605.alphagraphics.com

Academy

DISPATCHES

Named marketing assistant – The Barrington of Car-
mel senior living community has 
named Dawn Such as marketing 
assistant. Such brings to The Bar-
rington more than eight years of 
experience in management. Before 
joining The Barrington, she worked 
at Universal WorldEvents where 
she served in various roles from 
account manager and client liaison 
to operations data manager and 
project manager in charge of planning events. Before 
that, she served as special events manager for Indi-
ana Historical Society/Indiana History Center. Having 
grown up in New Albany, Such received a B.S. in jour-
nalism from Ball State University. She has a double 
major in public relations and advertising with a minor 
in communications studies. Situated on a 19-acre cam-
pus on Guilford Road off 116th Street, The Barrington is 
under construction and will feature 134 maintenance-
free, independent living apartment homes.

editorial@youarecurrent.com

The Hamilton County Leadership Academy, a 
nonprofit organization dedicated to educating 

and inspiring leadership to create 
a positive impact in the commu-
nity, recently graduated its 22nd 

class.  
The following individuals have joined the more 

than 540 Leadership Academy alumni: Erin Al-
bert, Butler University; Cary Chandler, Riverview 
Hospital; Garry Harling, City of Westfield; Jennifer 
Hughes, Church, Church, Hittle & Antrim; John 
Hughey, The Center for Performing Arts; Carl 
Johnson, BSA Lifestructures; Rajan Kapur, Ark 
IT Solutions;  Mark LaBarr, Duke Energy; Lindsay 
Labas, Carmel Clay Parks and Recreation; Chris 
Lewis, The Feinstein Initiative; Lauren Littlefield, 
Right On Interactive Marketing; Bryan Miller, 
STAR Financials; Kathy Molloy, St. Vincent Fishers 
Hospital; Renee Mueller, Community Volunteer; 
Nancy Newport, Carmel Clay Public Library; 
Dee Pence, Teachers Credit Union; Kim Rauch, 
Hamilton County; Wendy Rayburn, Advocates for 
Children & Families; Sarah Reed, City of Westfield; 
Keith Sharples, Gordon Marketing; Alaina Shonk-
wiler, City of Noblesville; Scott Smith, Campbell 

Members of the Hamilton County Leadership Academy completed the following projects this year: The 
Great Squirrel Art Stampede, Domestic Violence Matrix Project, Hamilton County NFP Connect, Teen Art 
Entrepreneurs Project and Good Samaritan Network Provider Directory Project. (Submitted photo)

HCLA graduates its 22nd class
Kyle Proffitt; Derek Todd, City of Westfield; Jody 
Walker, Conner Prairie; Edra Waterman, Hamilton 
East Public Library; Amber Willis, CSI Signs; Curtis 
Wiltse, Beck’s Hybrids; and Chris Woodard, Practi-
cal Property Group.

The HCLA is accepting applications for the 
2013-14 class. The 10-month academy will begin in 
late August and run through June 2014. Applica-
tions are due June 30. 

The HCLA is a leadership program that iden-
tifies and prepares informed leaders for the 
community. Program participants are brought 
together by a commitment of time, energy and 
expertise and a desire to be involved in Hamilton 
County. 

The program is available to Hamilton County 
residents or those with business or civic ac-
tivities within the community. It is a selective 
program and the selection criteria is based on 
leadership capability, an interest in community 
affairs, an ability to commit to an intensive pro-
gram and a desire for increased personal com-
munity service. 

The application can be found online at www.
hcla.net. For additional information about the 
program, contact Jill Doyle at jdoyle@hcla.net or 
379-1879.

Such

Award recipient – Carmel resident Gloria Sla-
ma, president-elect 
of Assistance League 
of Indianapolis, 
was honored with 
the Ada Edwards 
Laughlin Award in 
recognition of her 
contributions to the 
organization and her 
overall positive im-
pact to the chapter. 
The award is named 
for the co-founder of National Assistance 
League who remained “less visible” while her 
behind the scenes hard work greatly contrib-
uted to the organization’s success. Assistance 
League of Indianapolis is a not-for-profit, all 
member-volunteer organization whose mem-
bers identify, develop, implement, manage and 
raise funds for ongoing philanthropic pro-
grams to serve specific needs of children and 
adults in the greater Indianapolis area.

Slama
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 MOVE AHEAD!
A one-of-a-kind MBA program only in Hendricks County
•	 Among	the	five	percent	nationally	accredited	by	the	AACSB
•	 Balance	your	family,	work,	and	school	time
•	 Two-year	program	offered	in	Plainfield:	10-week	classes	one	
night	a	week,	three	times	a	year

•	 Affordable

Open Houses in your area:
June	24	 6:00	p.m.	 Metropolis,	Plainfield
June	26	 5:00	p.m.	 101	W.	Ohio,	Indianapolis
July	2	 6:00	p.m.	 Avon	(call	812-237-2002	for	location)
July	8	 6:00	p.m.	 Chamber	of	Commerce,	Greenwood
July	10	 6:00	p.m.	 Legacy	Fund	Building,	Carmel
July	16	 6:00	p.m.	 Metropolis,	Plainfield

R.S.V.P.	to	ISU-MBA@mail.indstate.edu	or	call	812-237-2002.

For	further	information,	visit	indstate.edu/promba.

By Mandi Cheesman • mandi@youarecurrent.com

When the economy took a turn for the worse 
four years ago, Carmel Music Center owner David 
Rennard had two choices: cut costs or 

raise student lesson 
fees.

“When the 
economy was getting bad, the last thing 
I wanted to do was start charging my 
customers more,” Rennard said. “So, I 
looked for ways to spend less.”

The thing that immediately came to 
mind was trimming exorbitant credit card fees.

“I decided to stop accepting credit cards as 
payment for student lessons,” Rennard said. 
“And in hindsight, it turned out to be a very good 
choice.”

He was concerned that his customers would 
be annoyed at losing the 
convenience of paying by 
credit card, but once they 
learned that it was either that 
or a rate increase, they all 
understood. 

“It was a good choice,” he said, explaining 
that he has about 200 to 300 students paying 
for lessons each month. When you factor in the 
credit card fees that can reach as high as 6 per-
cent of the total transaction, the savings were 
measurable.

Also, it was becoming more difficult to know 

Every penny helps

Cost Savings Charitable Giving

exactly how much credit card fees the center 
would be charged each month. When Rennard 
first took over the business at 22 W. Main St. in 
August 1987, credit card fees were fairly stable.

“Now, there are so many different 
types of cards with so many different 
perks that you never know what fees 
are associated with them,” he said. “We 
have no way of knowing whether a card 
will charge us a 1.9 percent or a worse-
case scenario 6-percent fee. It was just 
becoming too hard to manage.”

Rennard still accepts credit cards for 
product purchases, but said his savings have 
been significant since he started accepting only 
cash or checks for lesson payments.

He also has saved money in smaller, simpler 
ways, such as not turning on all the lights in his 
store until later in the day when customer traffic 

picks up and by being a little 
firmer with his suppliers to 
negotiate better deals which 
he can then pass on to his 
customers. Even installing a 
new heat pump to help offset 

heating and cooling costs and removing a Yellow 
Pages ad that used to cost $400 a month are all 
efforts to do one thing – lower costs. 

“If our margins our lower, it makes us able to 
better compete, especially with the Internet,” he 
said. 

Rennard

Who: David Rennard
What: 26-year owner, Carmel 
Music Center, 22 W. Main St.

‘Give until it hurts’
By Mandi Cheesman • mandi@youarecurrent.com

Sometimes, it is hard for Randy Sorrell, owner 
of SURROUNDINGS by NatureWorks+, to ask his 
crew to give to charities because some 

don’t have a 
lot to give.

But he is a 
firm believer that everyone gains from 
giving.

“Even if you don’t have a lot of extra 
money to donate, I ask my crew to give 
back by doing things like going to the 
Fletcher Place Community Center in downtown 
Indianapolis and serving 
food or helping to build 
at a Habitat for Humanity 
site,” he said. “You feel 
really grateful once you’ve 
done something like that. 
It’s fun to get the staff 
engaged, to get them to 
appreciate the mindset of 
giving back.”

And giving back is vital to Sorrell.
All of the design fees Sorrel collects from his 

clients at his Carmel home improvement firm 
are given directly to Safe Families for Children 
of Central Indiana. 

“I will continue to do so until God tells me to 
stop,” Sorrell said. “You have to give 
until it hurts, until you feel some pain.”

It is not painful, however, to begin 
giving. Sorrell said that establishing a 
business as a charitable giver is a very 
easy task. 

“What isn’t easy is saying, ‘No’ once 
you start giving,” he said. “When you 
get on a list, all of the requests are 

compelling ones.”
For more informa-

tion about Safe Families 
for Children of Central 
Indiana, visit www.
insafefamilies.org; for 
information about Habitat 
for Humanity, visit www.
habitat.org; and for in-
formation about Fletcher 
Place Community Center, 

visit www.fletcherplacecc.org.

Who: Randy Sorrell, 
What: President of SURROUNDINGS 
by NatureWorks+, a Carmel home 

improvement firm
Philosophy: “I have a privilege, an 
honor and a responsibility, in my 

humble view, to give back.”

Sorrell

Scholarship winner – Bethany Reimbold, a Carmel resident, is the winner of a $1,000 scholarship 
awarded by the Indiana CPA Society to finance and accounting students at independent colleges. Reim-
bold is a student at the University of Notre Dame and was one of only three students to be awarded the 
scholarship this year.
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With 2,857 homes sold in May in Central Indiana, overall year-to-date home sales 
are up 19 percent compared to this time last year, according to statistics compiled by 
F.C. Tucker Co. 

On a monthly basis, May 2013 home sales rose 13.5 percent 
over May 2012, an increase of 339 homes sold in the nine 
counties that F.C. Tucker tracks. All nine counties reported 
increased sales or sales on par with May 2012. 

“A robust housing market recovery is underway in Central 
Indiana as inventory declines and housing prices rise,” said Jim 
Litten, president of F.C. Tucker Co. “The balance is tilting toward 
a seller’s market, but there are still great opportunities for buy-
ers to find an array of houses at various price points.”  

Homes on average are selling 13 days quicker year to date 
than in 2012.

In May, Morgan County saw the largest increase in home 
sales which spiked 33.3 percent, raising the number of home 
sales to 104 from 78 in May 2012. Boone and Hancock counties also experienced in-
creases of 31.9 and 27.3 percent over May 2012, respectively.

Available homes for sale in the nine-county region dropped 17.5 percent in May 
2013 with 11,366 homes on the market, 2,386 fewer than in May 2012. All nine Central 
Indiana counties experienced varying inventory declines. Hamilton County’s inventory 
decreased the most at 26.4 percent, while Morgan County’s inventory was the most 
stable, down just 2.7 percent. 

Overall, year-to-date sales prices for the Central Indiana area increased by 5.7 per-
cent. Tucker’s data indicates that all nine counties experienced slightly higher home 
sales prices than in May 2012. Marion County led the way with a 9.6 percent increase 
in home sales prices, climbing from $112,445 to $123,245. The average year-to-date 
sales price for a home in the nine-county area was $157,285.

Of the pended home sales in the region last month, one was priced more than 
$2,000,000; four were priced $1,000,000 to $1,999,999; 75 were priced $500,000 to $999,999; 
265 were priced $300,000 to $499,999; 407 were priced $200,000 to $299,999; 1,244 were 
priced $100,000 to $199,999 and 861 were priced at $99,999 or less.

Managed
Print Services

Document
Management

Digital Office
Equipment

Production
Print Systems

Creative
Services

Managed
IT Services

CREATE •  DISTRIBUTE •  MANAGE •  DOCUMENTS

3 17 •7 0 8 • 8 8 5 4I M P A C T M Y B I Z• C O M
Impact Networking, LLC  

8888 Keystone Crossing, Suite 350, Indianapolis, IN 46240

•   Versatile, professional  
production printing

•   Superb color quality,  
first print to last

•   Up to 80 ppm output-  
both color and B&W

•  Precise registration accuracy
•  Heavy and coated stock
•   Full-Bleed 12 x 18 Printing

Professional  
Quality Printing

   

Konica Minolta Bizhub C8000

In

 YOUR
        House

My 10-year old grandson is my pride and joy. He’s per-
fect. All he has to do is smile at me, give me a hug, and 
I’m ready to open my wallet or sign over my IRA. Perfect 
in every way. Sure, there is an oops here and there but 
there is always a “but” that makes it OK.

Unfortunately for businesses,  
buts don’t matter!

I wandered into one of those super-
mega-sell everything stores the other day. 
You know the ones I’m talking about – 10 
million square feet, can accommodate the 
population of Peoria and appear to only 
have one working cash register at any 
time? Anyway, as I stepped inside I was 
greeted by, well, a greeter. Actually, this 
particular person was a grunter. He looked 
at me as if I was something he had eaten 
and was trying desperately to pass, muttered a few 
syllables and promptly ignored me. I would categorize 
him as sullen and moody, like my grandson sometimes, 
but I could have cared less why he was that way, I only 
cared that he was.

After that enjoyable encounter, I meandered around 
the store, checking things off my don’t-forget-list until 
I wound up in the health and beauty department. There 
I was stymied because I couldn’t find a tube of anti-
something that was on my list. 

Note: A sidebar here: In a Wowie-World, you never 
have to worry about being trampled by employees rush-
ing over to help you. They are like Sasquatch, you know 

they exist but are seldom seen…
To continue, I finally spotted and corralled one of the 

elusive creatures, showed her my list and requested her 
help. She gave me a condescending, “I’ve stepped into 
something yucky and it’s on my shoe” look, wandered 

a couple of aisles over, pointed to the fix-
me medicine, and promptly fled back into 
the wild without ever uttering a word. As 
I stood there watching her fade into the 
great merchandise forest, I couldn’t help 
thinking that she was obviously very busy 
and that she certainly knew more about 
the store than I; but I didn’t care. She mis-
treated me, the customer, and I only cared 
about the what, not the why.

I could go on and on, as could you, 
with stories about poor customer service, 
whether it is a personal interaction gone 
sour or a lack of support regarding a prod-

uct/service shortcoming. The point is this, unless you 
are my grandson or own a Wowie-World that has a mo-
nopoly on price and can afford to offend their custom-
ers, you can’t ever treat me in a disrespectful manner 
and expect me to open my wallet to you. 

You may have your reasons for being down, you may 
be having a bad day or even a bad year…but I don’t care.

Sharon Robbins is the President of Carey Road Marketing, which pro-
vides strategic plans, marketing and general business health support to 
companies from start-up to maturity. Based in Carmel, they may be 
reached at 580-9700, via e-mail at srobbins@careyroad.com or through 
their website at careyroad.com.

Sharon Robbins
Marketing

Jim Litten
Real Estate

Buts don’t matter, service does Home sales up across the area
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781 E. Main St., Westfield, IN

Sunday - Thursday  7am - 9pm
Friday - Saturday  7am - 10pm

(317) 804-2007 | www.thepancakehouse.biz
 Find us on Facebook!

$5 OFF
a $20 PURCHASE

With this coupon. Expires 7/31/13.

Schedule your next working
 breakfast or lunch with us

- FREE WI-FI -

WE CATER!

Westfield’s Diner

THE PANCAKE HOUSE
Serving breakfast, lunch & dinnerBy Karen Kennedy • karenk@youarecurrent.com

Carmel Couture opened at 1 S. Range Line 
Rd. in the space that previously housed the 

Renaissance Gallery. The store 
features an assortment of one-
of-a-kind, hand-crafted jewelry 

made with precious and semi-precious stones, 
designer handbags and accessories and high 
quality beads for do-it-yourself jewelry makers. 

The store is owned by the Garg family, hus-
band and wife Naresh and Hansa, and their son 
Himan. The Gargs own and operate a store in 
Greenwood, the Bead Palace, which also is the 
base for their nationwide, wholesale bead distri-
bution business. The Gargs, who hail from India, 
still own a gemstone-cutting and jewelry manu-
facturing facility there as well.

The Gargs are passionate about charitable 
causes and giving back, and specifically choose 
designers who feel the same way. 

“All of our designers are U.S.-based, and most 
have a business model in which they are donat-
ing a portion of their sales to charities which 
benefit women and children,” Himan said. “And 
then, on top of that, we as a family business do-
nate 5 percent of our total profits to help directly 
fund impoverished children’s education initiatives 
in India. So buying something in our store usually 
helps fund two different charities.”

Carmel Couture imports gemstones, including 
diamonds, rubies, emeralds, sapphires, garnets 
and citrine from all around the world. They also will 
carry Swarovski crystals. Jewelry making supplies 
are available for purchase and jewelry making 
classes will begin in July. Groups can book jewelry 
making parties with catered-in food and drink. 

Currently, Carmel Couture has two full-time 
employees but the Gargs plan to add more staff 
as business increases. They are open six days a 
week (closed Tuesdays) from noon to 7 p.m. 

Also now open in Carmel:
On May 19, owners Mark Milam, Brett Tipton, Josh 

Trisler, Charlie Koeppen and Jon Michael Wright 
opened their second Greek’s Pizzeria at 120 E. 
Main St. The foursome’s first Greek’s is in Nobles-
ville at 216 S. 10th St. The old-school pizzeria is best 
known for its fresh-baked garlic butter breadsticks, 
but its menu includes everything from the “old-
school pizzas” to sandwiches, pasta and salads. 
The restaurant includes delivery, a dine-in area, 
carry-out and $5 lunch specials. Greek’s opens each 
day at 11 a.m., but Milam said he was still trying to 
establish the pizzeria’s set hours. 

Home builder – Lombardo Homes, a premier 
homebuilder with lifestyle-focused communities 
in Michigan and Missouri, has expanded into the 
Hamilton County market. Indianapolis resident 
Ed Hackett, Indianapolis division president, will 
oversee the company’s entry into the Indianapo-
lis market. Lombardo Homes offers a variety 
of plans and prices that take into account the 
unique needs of each buyer. Lombardo Homes is 
also building in Hancock, Hendricks, Johnson and 
Marion counties.

Law firm – Don Densborn and David Blachly 
along with Jarod Brown, have started a new 

Carmel Couture opens in design district

law firm, Densborn Blachly LLP (http://www.
densbornblachly.com), at 500 E. 96th St., Suite 
100. Densborn and Blachly were most recently 
associated with the Indianapolis office of Taft 
Stettinius & Hollister LLP, a Cincinnati-based firm. 
Brown has been practicing as a sole practitioner. 
All have experience in business and real estate 
transactions, including acquisitions, dispositions, 
securities offerings and debt financings.

Furniture store – The Room Place opened its 
21st location at the end of May at 14640 N. U.S. 31, 
Carmel. The showroom features a fully-furnished 
showroom as well as a mattress gallery. The 
company celebrated its 100th anniversary in 2012. 

McAlisters reopens – McAlister’s Deli opened 
June 17 in its new location at 2355 E. 116th St. in 
the former Longhorn Steakhouse location in Mer-
chant’s Pointe at 116th Street and Keystone Ave-
nue. The new restaurant location offers a variety 
of amenities including a tea bar and condiment 
table, a 30-seat meeting room with dedicated 
flat-screen television, a patio, expanded audio/
video systems, more than 100 parking spaces, 
158 seats including several booths, a “Grab-N-Go” 
refrigerator for quick purchases of bulk sides, 
sandwiches and salads and a curbside to-go 
service with three dedicated parking spaces. The 
previous location at Merchant’s Pointe, the first 
McAlister’s Deli restaurant opened in Indiana, 
was closed in April to relocate to the new facility. 
The new location will be open Sunday through 
Thursday 10:30 a.m. to 9:30 p.m., and Friday and 
Saturday 10:30 a.m. to 10 p.m.
Mandi Cheesman also contributed to this report.

Now Open

From left, Carmel Couture employee Abby Gross and co-owner Naresh Garg. (Photo by Karen Kennedy)
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Find us online for our newsletters and blog:
www.SomersetCPAs.com

Somerset CPAs is an accounting and consulting �rm that is passionate about 
the success of our clients, employees, community and profession. Our teams of 
industry specialists will work with you to help you achieve and surpass your 
�nancial goals.

- Architecture/Engineering
- Agribusiness
- Construction
- Dealerships
- Dental

- Entrepreneurial
- Enterprise Valuations
- Health Care
- Manufacturing & Distribution
- Real Estate

3925 River Crossing Parkway, Third Floor  |  Indianapolis, IN 46240  |  317.472.2200  |  info@somersetcpas.com

Selected #1 
“Best Places of Work” 

by the 
Indiana Chamber 

of Commerce

+ Passionate
about your

Success

Business Crime Watch
Date Business Address Description

5/20 Imagine Products Inc 1052 Summit Dr. Burglary

5/20 Carmel High School 520 E. Main St. Theft

5/20 Dick’s Sporting Goods 14350 Clay Terrace Blvd. Theft

5/22 ISCI 1040 3rd Ave. SW Theft

5/23 Turkey Hill Gas Station 1221 S. Range Line Rd. Theft

5/23 AT&T 210 3rd Ave. SW Theft

5/24 Old Town Tavern 29 W. Main St. Theft

5/24 Enterprise 9860 Michigan Rd. Theft of Motor Vehicle

5/24 DETOUR 110 W. Main St. Theft

5/24 Autozone 1445 S. Range Line Rd. Robbery

5/26 China Farms Inc 9950 Mayflower Park Dr. Theft

5/26 Family Care Chiropractic 2900 E. 96th St. Burglary

5/26 Paragus Construction 2920 E. 96th St. Burglary

5/26 Eyes 4 Wellness 2920 E. 96th St. Burglary

5/30 Turkey Hill 1221 S. Range Line Rd. Theft

5/30 Stoney Creek Swiming Cent 1463 Queensborough Dr. Criminal Mischief

5/29 Carmel Clay Parks 1430 E. 96th St. Criminal Mischief

If you’re scouring a roomful of people to con-
sult with someone about the serious topic of 
leadership, you might pick the person sporting a 
conservative gray suit, instead of me: the one in 
6-inch stilettos and flamboyant dress. But, in the 
five years I’ve led Hamilton County 
‘s United Way efforts, I have picked 
up four tips from leaders I admire, as 
well as from my own experience.

Actions are the only real style 
that matters – No matter how you 
look, leadership is ultimately about 
relationships, and relationships are 
built through your actions, not your 
accessories. On my first day at Unit-
ed Way, I hung a 6-foot by 3-foot or-
nate gold mirror on my office wall 
to brighten things up. A colleague 
popped in and yelled, “Joan loves to 
look at herself in the mirror!” She then ran down 
the hallway yelling her conclusion to everyone. 
Within minutes, my office was filled with laugh-
ing co-workers. There I sat, the newbie: embar-
rassed, humiliated and mad!

I knew how I dealt with this would set the tone 
with the team I was hired to manage along with 
everyone else. The next day I called the offender 
into my office to thank her for saving me time. 
What she did meant that I met more than 20 col-
leagues in less than five minutes. Very efficient. To 
demonstrate my gratitude, I presented her with 
an ornate mirror to hang on her own office wall.  

Take risks – Risk taking is a critical element 
of leadership. Yearly, I’m tasked with setting 
United Way’s fundraising goal for Hamilton 
County. When you set challenging goals, there’s 
always the fear of failure and public embarrass-
ment. But, if I don’t take risks, it could result in 

funding cuts for critical United Way agencies and 
some programs might even have to be eliminat-
ed. Ultimately, taking the safe path could mean 
less help for thousands of people in need. Your 
business relationships will respect you more for 

taking calculated risks and failing 
than for failing to try. 

Give back to your community – 
Every year the Indianapolis Business 
Journal recognizes top performers 
through its Forty under 40, Women 
of Influence and CFO of the Year rec-
ognitions. The honorees come from 
diverse backgrounds and business 
sectors, but they share one thing 
in common.  They have all invested 
their time, talent and treasures in 
their community. Service to others 
also can be a great way to help you 

build relationships that last a lifetime. If you 
aren’t giving back to the community yet, what 
are you waiting for?

Break bread with no agenda – Since the 
beginning of time, breaking bread together has 
strengthened relationships. I often invite col-
leagues and acquaintances to coffee with no 
agenda. Some of my most meaningful relation-
ships have developed out of these informal 
meetings.

I hope I’ve given you some ideas about how to 
enhance your own relationships and take action 
to give your leadership some added style.

Joan Isaac is United Way of Central Indiana’s area director 
for Hamilton County, 650 E. Carmel Dr., Suite 340. She is re-
sponsible for identifying community service needs in Hamilton 
County and aligning United Way resources to help address 
those needs. She is a graduate of the Hamilton County Leader-
ship Academy’s 2008 class. 

Joan Issac
Philanthropy

Lessons learned in 6-inch heels
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Get your card in front of more than 105,700 households in Hamilton County! Call Dennis O’Malia @ 370-0749 for details

Hamilton County Business Contacts

SAVE
THIS AD
AND GET

YOUR
BONUS!

 FULL-BODY FITNESS
Personal Training

 www.fb�tness.com

Call Cindy Today for New Client Specials
(317)250-4848
10 years of making YOUR weight loss goals happen!

You WILL gain the knowledge
and SEE and FEEL the RESULTS.

SAVE
THIS AD
AND GET

YOUR
BONUS!

It's time to do this.  It's your time.  Call Today.

Small Business Accounting &
Controller Services, LLC.

Fishers, IN

Financial Statements
Bookkeeping - AR/AP, etc.

Payroll & P/R Taxes
Financial Analysis

Accounting Correction
Budgets/Projections

Cash Flow Mgt/Analysis
Software Conversions

Other Services-Please Ask

Karen A. O’Donohue, Owner
25 Yrs Accounting/Controller Experience
Free Initial Consultation

(317) 402-7779
karen.odonohue@comcast.net
smallbizaccountingservices.com

EVITA NAILS

12441 N. Meridian St., Carmel, IN
Between Of�ce Depot & Starbucks

(317) 564-8500
Vicky and Ron moved from 146th St.

OPEN SUNDAY NOON - 5PM

50% OFF
STUDENTS 18 YEARS & UNDER

30% OFF
ALL SERVICES

ONE WEEK SPECIAL

Fast & Affordable Firearms Training

www.indianajim.com•317-258-5545
John Rinne
7537 Timber Springs Dr.
Fisher, IN 46038

(317) 509-3943
jrinne@sbcglobal.net

Spring clean-up • Grass cutting • Mulch
Leaf removal • Free estimates

www.ductz.com   317.773.9831

Duct Cleaning & Dryer Vent Cleaning

DUCTZ of Noblesville/Carmel

Mention this 

ad & get 10% 

off any service 

www.TopShineWindowCleaning.com

Commercial/Residential • Gutter Cleaning
Fully Insured • Free Estimates

Save 15% o� (o�er expires 7-31-13) 

HANDYMAN SERVICES
CHIP TRAIN REMODELING

KITCHENS • BATHROOMS • BASEMENTS

Licensed • Bonded • Insured
Chip Train 317-258-2650 • chiptrain@msn.com

Remodeling
Carmel and Zionsville

since 1992

Family owned - Carmel/West�eld based
2010-2012 Angie’s List Service Award winner
Fully insured - FREE ESTIMATES
Discounts on high quality paints

WALLA INTERIOR PAINTING

• walls
• ceilings
• trim
• drywall repair

wallapainting@gmail.com
317.656.7045

$150 average per room,
2 coats & patching on walls

Since 1993

848-7634
www.centennialremodelers.com

Insurance Specialist
Storm Damage

ROSE
  ROOFING

ROOFING • SIDING • WINDOWS

Member
Central Indiana

LICENSED
BONDED
INSURED




