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Indiana State offers you a one-of-a-kind MBA program in Plainfield 
for working professionals.

Only five percent of colleges and universities are nationally accredited by 
the AACSB. And we’re named a “Nation’s Best” program by the Princton 
Review. We’re among the elite.

We’re for balance in your family, work, and school time. One night a week 
for ten weeks, three times a year. You’ll see the goal and stay the course.

Contact us at 317-662-0004 or visit indstate.edu/ProMBA to find out 
about open houses and information sessions in your area.

THERE’S MORE TO BLUE.

We’re for opportunity. For self-discovery.

And for you.
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Mike Arnould was named the 
Brownsburg Chamber of Com-
merce’s new executive director in 
February, and I think it’s high time, 
under his new leadership, that the 
business community of Brownsburg 
rally around him so as to give him 
every chance to succeed.

I state this because there have 
been several Brownsburg business-
es that, in the past, have written off 
the chamber as a viable entity to be 
associated with. The reasons vary, 
and those rea-
sons may well 
have been valid,  
but now there is 
an opportunity 
to start anew and 
turn this cham-
ber into the top-
notch organiza-
tion that I believe 
it can be, and that I believe Brownsburg de-
serves. 

A resident of Brownsburg since 1999, Ar-
nould brings extensive small-business experi-
ence to the position through his work with Ar-
nould Sales Agency, and his most recent work 
as an advertising account executive with The 
Flyer Group. 

I have known Arnould - not well – but 
through his volunteer work at St. Malachy, 
where we are both parishioners. It’s his volun-
teer work at Malachy that impresses me the 
most, having been awarded the CYO Monsi-
gnor Busald Award recognizing his work with 
youth sports. He is also very active as a mem-
ber of the Brownsburg Rotary Club; his volun-

teer efforts don’t stop at Brownsburg, as he has 
also worked on the Downtown Danville Part-

nership  - as a member of the Dan-
ville Chamber of Commerce – and 
has worked as a board member of 
the Hendricks County Community 
Foundation. 

In a prepared statement, Allan 
Bolante, chamber board president, 
said: “We could not be more pleased 
that Mike has accepted the position 
as executive director. With Mike’s 
small business and civic experience, 
we fully expect to take the chamber 
to a new level with increased mem-

bership, new 
networking and 
fundraising op-
portunities, and 
greater benefits 
from the cham-
ber to the exist-
ing businesses. 
We look forward 
to working with 

the Town of Brownsburg as this community 
continues to grow and develop and Mike will 
be absolutely perfect in this role.” 

Hendricks County Bank and Trust, along 
with Savor Thyme Café, will host an open 
house for Arnould at Savor Thyme Cafe, 224 N. 
Green St. from 4 to 7 p.m. on Thursday, March 
13. Members of the Chamber and the public 
are invited. 

Here’s hoping that Arnould is greeted with a 
great turnout. I urge all businesses in Browns-
burg to move forward and give him and the 
Brownsburg Chamber of Commerce a chance 
at greatness.

Rick Myers is publisher of the Hendricks County Business 
Leader. E-mail: rick@businessleader.bz

Brownsburg businesses: 
Give Arnould and chamber 

a chance at greatness

VIEWS

FROM the PUBLISHER

Food • Fun • Networking

November 11
5:30-7:30pm

Mystery Venue

2014 COVER PARTY PLANNER

????

RSVP to coverparty@businessleader.bz 
or by calling (317) 918-0334.

Save the dates!

August 12
5:30-7:30pm
Chateau Thomas Winery

6291 Cambridge Way, Plainfield

May 13
5:30-7:30pm

Avon Gardens6259 E. C.R. 91 North, Avon

“With Mike’s small business and civic experience, 
we fully expect to take the chamber to a new level 
with increased membership, new networking and 

fundraising opportunities, and greater benefits 
from the chamber to the existing businesses.” 

~ Allan Bolante
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Yes, we want your letters: 

Readers of the Hendricks County Business Leader are 
encouraged to send letters to the editor as often as 
they wish. The stipulations are that the letter is time-
ly, focused (not more than 200 words) and verifiable. 
Please make sure to provide your complete name 
and daytime and evening telephone contact num-
bers. All letters are subject to editing for brevity, clar-
ity and grammar. Please direct correspondence to 
info@businessleader.bz.

After a brief hiatus, my wife sternly suggested 
that I return to the gym. When I did, I hardly 
recognized the place. The gym was in the midst 
of a remodel and my favorite coat 
cubby was missing. I searched in the 
restroom, the surrounding walls, and 
everywhere in between. Once I had 
resigned myself to wearing my coat 
on the treadmill, I turned and discov-
ered that the coat cubbies were next 
to the front door that I had just en-
tered (facepalm).

My somewhat embarrassing sto-
ry is a metaphor for our lives. We go 
through thinking we see it all. Our 
brains are content with the informa-
tion we receive 
and gladly fills in 
the gaps. This is 
our environment. 
Only occasional-
ly, when we turn 
around, does new 
information transform our thoughts to a new 
paradigm. Daniel Kahneman, eminent behav-
ioral economist and wizard, has a name for this 

affliction revealed in his 2011 book Thinking 
Fast Thinking Slow: What you see is all there is.

Back in the 1970s, comedian Flip Wilson 
cross-dressed as a character named Geraldine, 
a hip black woman of the time. Her catchphrase 

to suitors was “What you see is what 
you get.” Computer lingo adopted the 
phrase to describe programs that al-
lowed the user to see a finished prod-
uct on the screen such as Microsoft’s 
Front Page web program. As with any-
thing to do with geeks, the term was 
acrimoniously acronymed to WYSI-
WYG. What you see, is all there is, 
reminds us that we don’t know every-
thing and we should act accordingly.

It’s easy to understand how humans 
act on limited information, but we do 
it with bravado. We are confident in 

our assumptions 
based on what we 
do know that it 
can be very scary. 
Financial mar-
kets are believed 
to account for 

some of these unknowns. At least the ones they 
know about. Yet, the price of equities fluctuates, 

sometimes wildly.
Consider decision-making as a three-legged 

stool because that metaphor hasn’t been over-
used at all. (Doesn’t anyone make a four-legged 
stool?) The first leg would be what you know. 
The second leg would be factors that you know 
about, but don’t know specifics i.e. all the things 
that could go wrong with a decision. Some peo-
ple like to call this a worst-case scenario. The 
third leg is all the unknown factors.

In a national study on kitchen remodeling 
done in 2002, homeowners figured, on average 
that the remodel would cost around $18,000. In 
reality, the average cost was double that. This is 
known as a planning fallacy. We tend to under-
estimate costs while overestimating benefits and 
especially the time to get a project done. Kahne-
man says there are some foreseeable problems 
and others we can’t predict. Obviously, it pays 
to have more money in the bank than you need.

Imagine the quality of decisions we could 
make, if we accounted for these variables. Alas, 
few of us plan for a divorce on our wedding day.

Gus Pearcy
Columnist

What you see is all there is
HUMOR

“We go through thinking we see it all. Our brains 
are content with the information we receive and 
gladly fills in the gaps. This is our environment.”

In Toon with HC Business by Julie 
Bickel

“If we can by any  
method establish a 

relation of mutual trust 
between the laborer and 

the employer, we shall lay 
the foundation stone  

of a structure that will  
endure for all time.”

~Mark Hanna
19th Century Industrialist

New slogan reflects 
Hoosier plight

In an effort to bring in more 
tourism, the state of Indiana re-
cently changed its motto from 
“the crossroads of America” to 
“honest-to-goodness Indiana.”

While we Hoosiers are indeed 
known for our hospitality and 
other Midwestern graces, the 
motto change reflects a disparity 
amongst our citizens. Outcries 
from both camps have hailed 
the new slogan as a step in right 
and wrong directions but no one 
wants to address the elephant 
standing in the room: in addition 
to worrying about bringing in 
revenue from tourism, the Hoo-
sier state has got to keep its citi-
zens and businesses here.

According to the United States 
Census Bureau, Indiana’s popula-
tion change from April 2010 to 
July 2013 is just 1.3 percent — a 
full percent below the national 
average. This (and our new mot-
to) would suggest that we are lag-
ging behind.

We’ve got great universities, 
great local businesses and hosts 
of cultural attractions as wells as 
national and international events 
all taking place under our nose. 
But what stinks about our new 
motto is that we can’t be honest 
with ourselves and make good-
ness Hoosiers’ number one con-
cern.

Lowering crime rates will not 
only improve property taxes for 
homeowners and businesses, but 
Hoosiers will also stay here lon-
ger — bolstering our local econo-
mies and steadily increasing our 
population growth and indus-
try. Honest-to-goodness, Indi-
ana, before we changed our mot-
to we should have changed our 
crime rates in Indianapolis and 
its surrounding suburbs. Mak-
ing our cities safer is how we can 
get a step ahead of the rest of the 
country. 
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After a year, Susan Rozzi excited for new leadership  
role as executive director of LHC

Leadership 
Hendricks County

1900 E. Main St.
Danville, IN 46122

(317) 745-6694
lhcinc.org

What’s the best advice you ever re-
ceived? Wherever you are, be there…be 
fully engaged, like what you do and real-
ize it could change tomorrow so hold it 
loosely.

Best business decision you ever made: 
To establish my priorities as God, my hus-
band, my children and then work.

Worst advice you ever received: “You’re 
the boss, just tell them what to do.”

In five years, I want… to still be making 
a difference in the lives of my family, in my 
work and in my community.

My secret to success… My relationship 
with Jesus Christ. He is the foundation on 
which all else is built.

How Susan did it?

The List
Five books that have had an influence 
on your life…
n The Bible
n  QBQ! The Question Behind the 

Question: Practicing Personal 
Accountability in Work and in Life  
by John G. Miller 

n  Strong Women, Soft Hearts  
by Paula Rinehart 

n  The Five Dysfunctions of a Team  
by Patrick Lencioni 

n Anonymous by Alicia Britt Chole

FEATURE

COVER STORY

By Gus Pearcy
Leadership Hendricks County helps you 

discover your surroundings and yourself. The 
10-month program kicks off with a personality 
test called Colors where you learn which one 
of four personalities best fits you. At the clos-
ing retreat, pending graduates take the Clif-
ton StrengthsFinder test, which identifies your 
strengths out of a grid of 34. Leader-
ship Hendricks County’s new Execu-
tive Director Susan Rozzi (say Rosy) 
discovered her No. 1 strength is Resto-
ration. This is described as a problem 
solver. One who can take a financially 
ailing program and help it evolve into 
a product that embraces the future and 
change going forward.

Originally from Louisville, Rozzi 
came to Indiana by way of DePauw 
University where she majored in Eco-
nomics and Math.

Out of college, she used her skills 
to help a small partnership with mar-
ket research. Her experience with data 
helped her get her next position with 
the Indiana Department of Commerce 
helping grow businesses and regions.

“I could use my econ and math back-
ground and help them make sense of 
the numbers,” Rozzi said. “Toward the 
end of my time there, I became more of 
a marketing specialist. How do we mar-
ket our community? What do we say about Indi-
ana and the regions?”

From there, Rozzi moved on to the Indiana 
Economic Development Corporation. She also 
was working on a committee at her church. 
Eventually, she was asked to start a marketing 
and communications department at Trader’s 
Point Christian Church.

“Chris and I had started talking about bal-
ance in our lives and economic development is a 
60 to 70 hour week deal,” Rozzi said. “We made 
a decision that if we ever had kids, I would be 
the one to stay home. So this opportunity came 
along and we took it. Little did we know that I 
was pregnant when I resigned.”

Sarah came along nine months later, then her 

son Packard, 18 months after. Rozzi was free-
lancing out of her home when someone told her 
about a position opening up at the Hendricks 
County Community Foundation. In 2006, she 
became the associate director and handled day-
to-day affairs.

It’s been a year and just a few months as the 
part-time director of the Leadership program, 
but Rozzi says it is a perfect match for her “eclec-
tic skills and background.”

Shane Sommers, the organization’s president, 
was just taking on his new role when Suzanne 
Whicker, LHC’s first and only director for the 
last 20 years, said she was retiring. Sommers 
called it nerve-racking.  But the transition was 
smoother than he expected, primarily because 
Rozzi was not trying to fill Whicker’s shoes.

“(Rozzi has) come in and kind of taken those 
shoes and made them a pair of her own,” Som-
mers said. “It’s went awesome. It really has. It’s 
made my job easy.”

Maintaining the financial needs of the organi-
zation is the most pressing matter for Rozzi and 
the board, Sommers said. After that, Rozzi will 
be figuring out the direction of the organization.

“Do we kind of keep it as it is?” Sommers 
asked rhetorically. “How much of the program-
ming do you change? Do you keep it as it is? Or 
does it change into something else? I think those 
are all the other options.”

LHC board member Jeff Binkley also feels 
the transition has gone smoothly. He points out 
Rozzi suggesting that the program be slimmed 
down. The Youth Encouraging Philanthropy 

(YEP) program was duplicating many of the 
same skills as the Youth Leadership Program. 
The board has closed down the program and fo-
cused its energy on the others.

“It’s been a wonderful transition with much 
success, new opportunities and challenges 
ahead,” Binkley said. “And (we have) the right di-
rector and committed board to take them on.”

Rozzi, a Christian since the age of 25, says she 
lets God lead her to every opportunity.

“I continue to learn and grow in this position, 
it’s stretching me... and that’s one of the things I 
love most about it,” Rozzi said. “I will be at LHC 
as long as God allows me to be at LHC — of that 
I am fully confident.”

IrRozzistible Leadership

Susan Rozzi leading the 2014 Class of Leadership Hendricks County at the Indiana Statehouse. 

Photo by Gus Pearcy

“I continue to learn and grow 
in this position, it’s stretching 

me... and that’s one of the 
things I love most about it.”

~ Susan Rozzi
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The industry experts at Somerset CPAs have examined the 
Affordable Care Act and have discovered that not all beans 
are taxed the same.

To learn more, visit us online at www.SomersetCPAs.com, or 
contact one of our tax professionals with expertise in industries 
such as:

MORE JARS.
SAME BEANS...

3925 River Crossing Parkway, 3rd Floor | Indianapolis, IN 46240 | 317.472.2200 | info@somersetcpas.com

- Agriculture
- Construction
- Dealerships

- Dental
- Health care
- Manufacturing

- Retail 
- Real estate

My wife just finished paying her annual debt 
to society; she headed up a fundraiser gala for a 
local nonprofit. Every night for the last couple of 
weeks, she and her cadre of merry women (and 
some men) went to local businesses and politely 
harassed them into giving out free stuff for silent 
auctions and the like. This is like adult trick-or-
treating. Every night, they would ar-
rive at our home and open their bags 
with brags as to all the stuff they had 
received. They had coupons for ev-
erything from free dog washes to free 
car washes, to free nights at a bar, to 
free nights on the town. If you can beg 
for it, they probably had it. You want 
a round of golf for four guys? You 
can bid on it! Yes, if any of you read-
ers have ever been to a silent auction, 
you know the drill. You probably have 
at least one autographed football in 
your basement bar and can’t 
even remember who the 
player was, but it was a fun 
night. A great time was 
had by all, and the non-
profit, can sustain itself for 
most a full year. All the other 
events combined are just fill-

ins at best! 
Now, let’s look behind the curtain. What actu-

ally took place here? What just happened? Well, 
a small group of people, who were passionate for 
a need, went out to its first circle of small busi-
ness friends and solicited funds and gifts. Some 
of the friends gave because of friendship, oth-
ers gave out of compassion for the cause, and 
still others gave to move on to other problems 

of the day. They were then asked for 
referrals from their friends in busi-
ness and the circle increased. The drill 
went on. Then the small army went 
to retail row and solicited all of the 
people who they purchase from, the 
restaurant, the car dealer, the den-
tist, the optician, the tanning salon, 
the golf course; and the beat goes 
on. And over all, if you attend one of 
these black tie events, you will realize 
these merchants roll up their sleeves 
and give. When you as a customer 

come to the local auto dealer for 
the free oil change or the res-

taurant for the free dinner, 
they treat you just like you 
had cash. If you are a cur-
rent customer, they want 

to retain you; if you are a new 
client, they want to win you. 

These are the laws of gravity in 

the capitalistic system. 
Now, here is what I know that a lot of you 

don’t know. I do some business consulting, and 
a lot of these small firms have no business giv-
ing away precious goods and services, but they 
do it anyway. Why do they do it? It is in their 
DNA. They do it for two reasons I believe. First, 
they feel the need to give back to the commu-
nity— it’s just that simple. They know the feel-
ing of the struggle in life, and they want to help 
others, even if they struggle. Second, they are 
eternal optimists and think that if they give you 
a free gift certificate for one hour of their plumb-
ing service, you will be the new customer who 
they have been waiting for all week long. You 
will give them the big remodel job. And you also 
own the big apartment complex in town and will 
give them the lifesaving monthly contract. Yes, 
they can dream.

Thanks to all of the people who catego-
rized and wrapped and listed the items for sale. 
Thanks to those who took the items to the ven-
ue and set them up in a display-like fashion to 
look appealing. And thanks to all of the folks 
who bought all of the tickets and attended the 
events and bought all of the auction goodies and 
patronized all of those businesses that gave the 
stuff that you bought. A good time was had by 
all.

Howard Hubler
Columnist

Howard Hubler can be reached at howard@hubler.com.

PEER TO PEER

Fundraising from start to finish

HCEDP hires  
marketing director

The Hendricks County Economic Development 
Partnership has hired Jaime Johnson to 
be the director of marketing and strategic 
communications. Johnson, of Brownsburg, 
studied marketing and broadcasting at Butler 
University.  The former general manager at Kipp 
Brothers will be handling communications to 
prospective employers, as well as delivering 
information about how the HCEDP can help 
existing businesses in Hendricks County. 
“The game plan is to increase awareness in 
the community about what we can do to 
help entrepreneurs and smaller businesses,” 
Johnson said. “We’ve got some work to do for 
individuals in the community who hear about 
us and wonder what we do.” Johnson started 
his duties in January.

BUSINESS BRIEF





Looks at  
Local 

Leaders

Each month, the Business Leader focuses 
on how Leadership Hendricks County 
delivers the skills local residents need to 
provide leadership in our communities.

The People Who  
Lead Leaders 

Leadership Hendricks County takes 
local residents from all walks of life and 
sharpens the skills they need to serve as 
more effective community leaders. But 
who makes the decisions about what those 
skills actually are and how they should be 
delivered? A group of leaders, of course!

As an independent, nonpartisan, non-
profit organization, LHC is overseen by 
a board of directors who are elected by 
the people who have gone through the 
program’s classes. This board of directors 
meets monthly to ensure that LHC is 
serving its mission and moving towards its 
vision.

The program’s day-to-day operations 
are handled by two employees, Executive 
Director Susan Rozzi (LHC 2009) and 
Program Assistant Joan Mattinson. LHC’s 
board determines policies, sets objectives, 
and creates a budget for the organization, 
and Susan and Joan carry out the many 
steps involved in achieving those objectives.

A key advantage of governing through 
a board is that it brings individuals with 
diverse backgrounds and skills together 
to ensure that all aspects and potential 
effects of decisions have been considered. 
LHC’s board is no exception. While all of 
the directors share the benefits of having 

participated in the program, their varied 
professional backgrounds, life experiences, 
and personal lives have shaped their unique 
perspectives. 

In fact, LHC’s board currently includes 
attorneys, accountants, educators, 
marketers, financial manager, nonprofit 
executives, retirees, and others, each of 
whom brings their specialized knowledge 
and expertise to meetings. Most serve 
three-year terms, with the number of terms 
limited to ensure a steady supply of new 
members with new ideas, so the program 
continues to evolve and improve.

This year, LHC’s board welcomes 
five enthusiastic new members: Mary 
Giesting, assistant superintendent of 
Plainfield Community Schools (LHC 
2011); Max Hank, cash management sales 
for First Merchants Bank (2009); Misty 
McCammack, economic development 
manager for Duke Energy Indiana (2013); 
Scott Slavens, an IT manager at Eli Lilly & 
Company (2013); and Jason Speckman, a 
senior director for Summit Realty Group 
(2012).

They’ll join the other board members 
under the leadership of President Shane 
Sommers (2009) to make decisions that 
will ensure that LHC continues to prepare 
individuals to serve the needs of Hendricks 
County, its communities, businesses, 
organizations, churches, government 
bodies, and -- most of all -- its residents. 
Since 1992, our members have been 
working effectively and cooperatively to 
make our county an even better place to 
live, work, and play.

New Board: From left to right: Jason Speckman,  
Misty McCammack, Max Hank, Mary Giesting, Scott Slavens 

2014 Board: Sitting from left to right: Mary Giesting,  
Deb Lenardson, Heather Olinger, Sue Bogan,  

Heather Thompson, Misty McCammack, Ali Rhoades 
(youth ambassador) Standing left to right: Max Hank,  

Jon Cain, Jason Speckman, Shane Sommers, Scott Slavens, 
Andy Hine, Ed Martin, Jeff Binkley.  

Missing: Jon Bennett and Rhett Stuard. 
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So whadda ya know! Volatility has returned 
to the markets.  When I first passed my series 7 
licensing exam, now over twenty years ago, the 
Dow Jones Index was around 3500 
and home mortgage interest rates 
were around 9.5 percent.  Funny how 
the market is now about four and a 
half times higher and mortgage rates 
are about two thirds lower.  

That’s what volatility does. It rais-
es and lowers markets and bond 
prices and interest rates.  So how do 
we figure out how to take advantage 
of that volatility?  We can’t.  Have 
you ever heard the expression, “You 
can’t time the market”?   How about, 
“Past performance is not an indica-
tion of future results”?  Both are the 
simplest of market truths.  But no-
body wants to believe them. Right 
now, in some doctor’s or dentist’s 
office or oil change shop, an inves-
tor who thinks he’s going to make 
a wise decision is picking up some 
investment magazine or watching CNBC and 
making a note about the top performing mu-
tual funds for last year or the last three years or 

maybe even the last five years. And he thinks 
he’s going to find a winner.  He won’t ...  unless 
he’s very, very lucky.  

Seriously. A new study proves it. 
I’m a financial guy.  What that means is that 

the stuff that puts most sane people to sleep is 
the stuff of my exciting dreams.  So 
when I recently uncovered a research 
paper put out by the S&P Dow Jones 
Indices group titled “Does Past Per-
formance Matter?  The Persistence 
Scorecard.”  I about broke my key-
board in my haste to hit the “print” 
button.    http://www.spindices.com/
documents/research/persistence-
scorecard-july-2013.pdf

What was exciting to me about this 
research paper is that it accounted for 
survivorship bias.  What is survivor-
ship bias?  Survivorship bias is the 
practice of mutual fund companies 
to drop or merge funds with poor 
performance. This phenomenon, 
common practice in the fund in-
dustry, results in an overestimation 
of the past returns of mutual funds. 

You may be thinking to yourself, “They would 
do that?” Or, “The SEC allows them to do that?”   
Yep. 

The results of this study accounted and ad-
justed for survivorship bias so to provide as 
accurate a true persistence of performance re-
cord as possible. What did the results show? 

One exhibit in the study started with the top 
25 percent performing domestic funds from 
September 2010 to September, 2011. There 
were 692 funds (100 percent) in that top 25per-
cent.  One year later, September of 2012, only 
146 (21.24 percent) were still in the top quar-
tile.  By September of 2013, only 50 (7.23 per-
cent) were still in the top performing quartile.   

Performance over the five year period was 
even worse.  Of the 710 domestic funds that 
had a five year track record in 2009 of being 
a top 25 percent performing funds, only 15 (2 
percent) were still in the top quartile in 2013.

So what’s a successful investor to do with all 
this disinformation out there?  Get educated. 
Control your emotions and watch your expens-
es. If you focus on these three fundamentals, by 
definition, you must do better than those who 
don’t.  And remember for March Madness:  Of-
fense is exciting, but defense and fundamentals 
win championships.  The same is true for your 
investment portfolio. 

Jeff Binkley
Columnist

Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

MONEY MATTERS

BUSINESS FINANCE

Focus on fundamentals wins championships 
and creates good investment results

This is a 21 and over event.

Joint Chamber After Hours Event
Plainfield, Avon, Brownsburg & 

Danville Chamber Members Welcome!

March 6, 2014
5pm - 7pm

Prestwick Country Club
5197 Fairway Dr.  Avon, IN 46123

RSVP to Nikki Thompson at 317-554-8150 or nthompson@imcu.com.

Presented By:

Jim Morris, 
President of  

Pacers Sports &  
Entertainment,  

Keynote Speaker

Please join us 
for Drinks,  

Hors d’ouvres 
and Door Prizes!

BUSINESS BRIEF

IMCU retirees  
celebrated in February 

 
Indiana Members Credit 
Union (IMCU) recently 
announced the retire-
ment of Jane Pollock, se-
nior accounting special-
ist and Fernando Espinal, 
systems operator. IMCU 
hosted a retirement par-
ty in their honor in Feb-
ruary. Jane had 35 years 
of service with IMCU. She 
was hired in 1978 in the 
collections department. 
She then moved to the 
share draft and ATM de-
partments before serv-
ing as senior account-
ing specialist. Upon her 
retirement, Jane’s plans 
include continuing her 
work as a Master Garden-
er and Master Naturalist, as well as spending 
time with her family and traveling. Fernando 
served in the information systems department 
for IMCU for over 20 years. Upon retirement, 
Fernando plans to spend time with his family, 
travel and continue to volunteer at area hospi-
tals and with Indiana Members Foundation.  

Jane Pollock

Fernando Espinal



Join us for the 2014 
Hendricks County Business Leader’s

Women’s Business Leader Luncheon

DON’T MISS!

March 13th

Guest Speaker: 
Gretchen Chappo

You’re Invited to Join Us!

Luncheon time is 11:30am to 1pm
at Wellbrooke of Avon; Cost: $15 

10307 E. County Road 100 North • Avon, IN

Stay tuned for more information
in upcoming months! See you there.

For additional information, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334

Presented by

Meet Gretchen:
Gretchen Chappo attended 
the College of Charleston 
in South Carolina in 2002 
on a golf scholarship and 
graduated in 2006 with 
a degree in corporate 
communications.
 
Chappo started her first 
company in college and sold 
it six months after graduating, 
when she took her first job 
in health care with Magnolia 
Health Systems. Her 
experience there allowed her 
to understand all the divisions 
of healthcare. 

After working there for 
three years, Chappo started 
GMZ Solutions, where she 
consulted for home health, 
hospice, and pharmacy. Last 
year, she began partnering 
with others in the health care 
field in order to help others 
grow their businesses.



businessleader.bz • March 2014   11Hendricks County Business Leader BUSINESS LOCAL

Got Equity?
Use it Now!

The SBL Prime Equity Line with a great introductory rate is here just in time 

for your new year’s resolutions!  Take advantage now of this great offer and 

we will pay the upfront fees for you AND you get a great 2.69% APR for 6 

months (3.25% APR after that*).  

Whatever your new year plans include, put the equity in your home to 

work for you and get the access you need when you need it… call us at 

866.348.4675 or stop by one of our convenient local offices to apply or 

apply at www.statebankoflizton.com.

*Annual Percentage Rate. State Bank of Lizton will pay flood certification, appraisal and title search fees. Credit 
approval is required for this offer and the offer is available for new lines of credit only. The rate shown is for our best 
qualified customers with a credit score of 700 or higher. Other credit lines may be available for qualified buyers 
with a lower credit score. A minimum credit line of $5000 is required. The introductory APR will apply only during 
the first 6 billing cycles after your SBL Prime Line is opened. Thereafter, the APR, including the APR on any existing 
balance, will convert to the applicable variable APR. The variable APR on SBL Prime Line may vary monthly based 
on the latest U.S. Prime Rate as published in The Wall Street Journal as of the first business day of the month, plus 
a margin of .50% (now 3.75% APR). All APRs assume that your total mortgage loans, including your SBL Prime 
Line, do not exceed 80% of the value of your 1-4 family owner-occupied residential property in IN. The annual fee 
of $50.00 may be waived the first year with an immediate $5,000 withdrawal from the line. Property insurance is 
required. Flood insurance may be required. SBL Prime Line’s use is subject to the terms of the State Bank of Lizton 
Home Equity Line of Credit Agreement, including terms that permit lines to be suspended, reduced or terminated 
in certain circumstances. APRs and other terms accurate as of 12/15/13 and may change thereafter. Check with 
your tax advisor for tax deductibility of interest payments. Discover Card or check access is available upon request.

866.348.4675 | www.statebankoflizton.com

Lizton | Brownsburg East | Brownsburg Nor th | Pittsboro | Plainfield
Prestwick at the Crossing - Avon | Dover | Jamestown | Lebanon

Marketplace at Anson - Zionsville | Lebanon Nor th

College Tuition Home Improvement

Winter Vacation

&2.69%
APR

for 6 months
3.25% 

APR
after 6 months*

From left:  Chris Spires, Plainfield Chamber of Commerce board president; Steve Blacketer, 
Plainfield Chamber of Commerce board treasurer; Bob Milligan, chamber director; Jeff Ban-
ning, chamber director; Jim Hess, Town Planner Community Calendar; Brad DuBois, Plainfield 
Chamber of Commerce executive director; Becky Harris, chamber director; Rick Shaw, cham-
ber director; Kevin Ponto, chamber director; Linda Adams, chamber director

Submitted Photo

The Plainfield Chamber of Commerce an-
nounced at its February meeting Town Plan-
ner Community Calendar as its business of 
the moth. Jim Hess is the owner and publish-
er of the Town Planner Community Calendar. 
After 26 years with Northwest Airlines, Hess 
decided to leave the corporate world and ven-

ture out on an entrepreneurial path.
The Town Planner Community Calendar 

provides marketing options for locally owned 
and operated businesses by reaching people 
within a 2-10 mile radius. It is direct mailed 
in early December and is an in-home hanging 
wall calendar. 

Town Planner Community  
Calendar named BOM

PLAINFIELD CHAMBER BUSINESS of the MONTH

Visit Hendricks County 
announces  

growth and change
The Hendricks County Tourism Commission 
— the governing body for Visit Hendricks 
County — has approved 
new officers for the next 
two years, including 
turning the gavel over to 
a first-time commission 
president. Lance Angle 
will lead the commission 
after his nomination 
was approved during 
a recent meeting. 
Angle works for Kite Reality Group, lives in 
Plainfield and is active in youth sports. In 
addition to Angle, other new members of the 
Commission’s Executive Committee include: 
vice president/president elect, Lee Tesdahl, 
Artistic Designs Gallery; treasurer, Lynne Fuller, 
F2, Inc.; secretary, Amber Armstrong, Cambria 
Suites; and past president, Dick Thompson, 

Hendricks County Council. The Commission 
also will welcome a new member in February 
after Clay Chafin, director of Plainfield Parks 
and Recreation, was appointed by the 
Hendricks County Commissioners.  Chafin 
lives in Plainfield and with his youth sports 
and facilities management background 
should become an asset to Visit Hendricks 
County as the sales staff becomes more active 
in the local sports market. Other members 
of the commission include: Kent McPhail, 
Town of Plainfield; Lew White, Lew White 
Tours; and Jennifer Smith, Holiday Inn Express 
Plainfield and Staybridge Suites. The nine-
member Tourism Commission is comprised 
of seven appointments from the County 
Commissioners and two appointments by the 
largest municipality in the county, currently 
the Town of Plainfield. In other news, Visit 
Hendricks County has promoted a part-
time staff member to full time. Wendy Doyle, 
who was hired as a part-time office assistant 
in September to fulfill a vacancy and assist 
with the organization’s bookkeeping, was 
promoted this week to a full-time office 
coordinator position. With Doyle’s promotion, 
the Visit Hendricks County staff consists of 
seven full-time and two part-time employees.

BUSINESS DISPATCHES



May 6: Brownsburg Rotary Club, West Chase Golf Club,  
4 Holloway Blvd., Brownsburg; for more information, call  
(317) 918-0335.

May 28: Hendricks Regional Health Foundation, Prestwick 
Country Club, 5197 Fairway Drive, Avon; for more information, 
avonchamber.org or call (317) 272-4333.

June 3: Hendricks County Community Foundation, Quail 
Creek Golf Club, 7585 Quail Creek Trace, Pittsboro; for more 
information, hendrickscountycf.org or call (317) 718-1200.

June 12: Danville Chamber of Commerce, Twin Bridges Golf 
Club, 1001 Cartersburg Rd., Danville; for more information, 
danville-chamber.org or call (317) 745-0670.

June 13: Brownsburg Education Foundation, West Chase  
Golf Club, 4 Holloway Blvd., Brownsburg; for more information, 
brownsburgeducationfoundation.org or call (317) 852-1056.

June 26: Plainfield Chamber of Commerce, Deer Creek 
Golf Club, 7143 S. St. Rd. 39, Clayton; for more information, 
plainfield-in.com or call (317) 839-3800.

July 10: Leadership Hendricks County, Deer Creek Golf Club, 
7143 S. St. Rd. 39, Clayton; for more information, lhcinc.org or 
call (317) 718-6178.

July 16: Avon Rotary Club, West Chase Golf Club, 4 Holloway 
Blvd., Brownsburg; for more information call (317) 852-3540.

August 13: Wings of Golf, Deer Creek Golf Club, 7143 S. St. Rd. 
39, Clayton; for more information, wingsofgolf.com or  
call (317) 745-0310.

August 28: Avon Chamber of Commerce Golf  Outing, 
Prestwick Country Club, 5197 Fairway Dr., Avon; for more 
information, avonchamber.org or call (317) 272-4333.

September 18: Brownsburg Chamber of Commerce, West 
Chase Golf Course, 4 Holloway Blvd., Brownsburg; for more 
information, brownsburg.com or call (317) 852-7885. 

Hendricks County Golf Outings 2014

Compiled by Eric Ellis

2014 Golf Guide

For HCBL By Brad DuBois
What is it with the weather? We have seen a re-

cord snow fall for central Indiana, 51.6 inches at 
this point. Green grass seems to be only a dream; 
all I can see is a blanket of white and huge mounds 
of snow piled in every parking lot. This makes the 
anticipation of spring and golf that much more in-
tense. I wonder if we will have a spring or if we will 
jump straight to summer? I’ve always heard that a 
snowy winter make for a good crop of green grass 
and helps control the insect population. I would de-
fer to the golf course superintendents for more on 
that.

One thing is for sure, when the weather does 
break the local tee boxes will be lined up with anx-
ious golfers of all types and skill levels. There is 
nothing better than a bright sunny morning and the 
smell of freshly cut grass, teeing up the first ball of 
the season and hopefully along its intended path.

In Hendricks County we are fortunate to have 
some very good and well maintained golf cours-
es. Go for a drive on any 40+ degree day and you 
will find someone “teeing it up” at one of our area 
golf courses. Twenty-five years ago you would have 
found only one 18 hole golf course in the county, 
that being Prestwick Golf Club, and it was private.  
The other 7 were all 9 hole tracks. Jump to 2012, and 
we find Hendricks County with six 18 hole courses 
that vary in total length and difficulty. We still have 
a pretty good share of 9 hole courses also, three to 
be exact, all with their own personality and flavor.  
Most have been in the community for decades and 
have seen many generations of families learning the 
game on their fairways and greens.

In the far northern part of the county we have 
Tomahawk Hills one of the 9 hole courses that has 
been around since 1973. It provides tree lined fair-
ways and some pesky water hazards.  The town of 
Pittsboro boasts 2 courses. Quail Creek is an 18 
hole course that has recently changed ownership 
and provides a good challenge to all levels of golf-
ers. Pittsboro Golf Course is another 9 hole course 
with straight forward design and good value. It is 
great for the beginner and families with budding 
golf fanatics.

In Brownsburg, you will find one of the most 
unique 18 hole courses in the area. West Chase 
is a challenge on many levels. The front is akin to 
the links style course with rolling hills just off the 
fairways and greens and heather in the rough. The 
back leans more to the older “country club” style 
course with tighter fairways that are tree lined. Wa-
ter comes into play on 9 of the holes with forced 
carries. Tee selection here is a key component to a 
good round. 

In the middle of our county we have two excep-
tional 18 hole courses. Prestwick Country Club is 
one of Indiana’s best known golf courses. Estab-
lished in 1974, it has been home to several IHSAA 

Boys and Girls State Tournaments, State Opens 
and various other IGA/PGA events.  It is Hendricks 
County’s only private golf course with its dues 
structured below many of central Indiana’s oth-
er country clubs, making it a very good value. The 
course is more of the “old school” design with water, 
trees and sand that are placed in precarious places.

Just south of Danville on Cartersburg Rd., we 
have another exceptional 18 hole course aptly 
named Twin Bridges Golf Club. The course is cut 
from “buffer land” next to Waste Management’s 
area landfill. Don’t let that fool you; it can be very 
difficult with very few holes running next to each 
other. This is because it’s built on over 250 acres 
of wooded land with White Lick Creek running 
through the property. Large greens with devious 
elevation changes make a challenging venture with 
the putter.

In the southern region of the county we have Oak 
Tree Golf Course. It’s an original Pete Dye design 
that started as a 9 hole course and grew to include 
an additional 9 in the mid-nineties. Undulating 
greens are a trademark of the front 9 with a little 
relief on the back 9. Again with the front 9 being 
the older of the two, there are trees everywhere. 
Keeping it in the fairway is important because driv-
ing into the trees will cost you at least a stroke. Oak 
Tree, once know as the “Elks Club” is only a few 
miles west of Plainfield on US 40.  

Friendswood Golf Course is in the far southeast-
ern portion of Hendricks County. Its clubhouse is 
an old school that was built in 1909 and still has 
photos of the last students that attended. The 9 hole 
golf course is beginner friendly with very reason-
able fees and a nice peaceful layout. It’s great for a 
quick afternoon golf experience and communing 
with nature.

Clayton’s Deer Creek is one of the best main-
tained golf courses in the county. The greens are 
fast and true. Home to Depauw University’s Men’s 
and Women’s Golf Teams the course has come to 
be a local gem. There is a value greens fee every-
day of the work week and it is just a few miles from 
I-70 making it very easily accessible to many in the 
region. Many holes have water that come into play 
and very narrow tree-lined and rolling hill fairways.  
It’s an absolutely beautiful place to play and enjoy 
the scenery.  

We are very lucky to have such a selection of 
courses to choose from in Hendricks County, with 
courses like those listed, it’s hard to wait for that 
perfect 75 degree sunny day. This is one of the many 
amenities that make our community a great place 
to live. 

Great golfing is a reality  
in Hendricks County

Brad DuBois is the executive director of the Plainfield Chamber of 
Commerce. A golf junkie, he managed the former Golf Headquarters 
in Plainfield. Contact him at: bdubois@town.plainfield.in.us or  
(317) 839-3800.



Deer Creek Golf Club 
7143 S State HWY 39

Clayton, IN 46118
(317) 539-2013

deercreekgolfclub.com

Oak Tree Golf Course
4712 East. U.S. 40

Plainfield, IN 46168
(317) 839-6205
oaktreegc.com

Visit these Plainfield Chamber Member Golf Courses
for your Personal Play or Outing Needs!

Twin Bridges Golf Club
1001 Cartersburg Road

Danville, IN 46122
(317) 745-9098

twinbridgesgolfclub.com



Deer Creek Golf Club
18 holes over 6,510 yards 
with a par of 71 (Public)

7143 S State Road 39
Clayton, IN 46118

(317) 539-2013

Friendswood Golf Club
9 Holes over  

2700 yards Par 36
7730 S. Co. Rd. 1050 E.

Camby, IN 46113
(317) 856-5372

Oaktree Golf Course
18 holes over 6,376 yards 
with a par of 72 (Public)
4710 E US Highway 40

Plainfield, IN 46168
(317) 839-6205

Pittsboro Golf Club
9 holes over 3,111 yards 
with a par of 35 (Public)
2227 E US Highway 136

Pittsboro, IN 46167
(317) 892-3335

Prestwick Country Club
18 holes over 6,885 yards 

with a par of 72 
(Private Non-Equity)

5197 Fairway Dr, Avon, IN 
46123 • (317) 745-6448

Quail Creek Golf Course
18 holes over 6,329 yards 
with a par of 72 (Public)
7591 Quail Creek Trce.

Pittsboro, IN 46167-9034
(317) 892-2582

Tomahawk Hills Golf Club
9 Holes over 3100 

yards Par 36
10291 N. SR 75

Jamestown, IN 46147
(765) 676-6022

Twin Bridges Golf Club
18 holes over 7,058 yards 
with a par of 72 (Public)

1001 Cartersburg Rd
Danville, IN 46122

(317) 745-9098

West Chase Golf Club
18 holes over 6,700 yards 
with a par of 71 (Public)

4 Hollaway Blvd
Brownsburg, IN 46112

(317) 892-7888

White Lick Golf Course
9 holes over 2,622 yards
with a par of 34 (Public)

4 White Lick Ln.
Brownsburg, IN 46112

(317) 852-2931

WHERE TO TEE OFF IN HENDRICKS COUNTY

2014 Golf Guide

New equipment and technology in golf
For HCBL By Ben Weaver

Every year my staff and I spend days at trade 
shows looking for the newest advances in golf 
from the hybrid to the two-ball putter to the 
small countertop item that we can sell to 
our members and their guests. This 
year is no different as we went to 
the PGA Show in Orlando and 
the Golf Industry Show, which 
also happened to be in Orlando 
this year just a week later. 

One of the neatest things that 
we saw had nothing to do with golf 
clubs, golf balls or actual golf equip-
ment.  It was a small accessory for the lady 
golfer. Most golfers have seen the hat clips that 
fit on your visor or cap with the magnetic ball 
marker on it. Well, a young girl named Han-
nah Dupay (who is not even a teenager) is the 
inventor and CEO of a company that makes a 
flower hair clip that is magnetic with each clip 

containing a remov-
able ball marker. 

Dupay didn’t 
like wearing 
a cap or visor 
and kept con-
tinuing to loose 

ball markers as 
she played golf. Instead of wearing a 
cap or visor, she invented one of the 
neatest, simplest and most impressive 
new products at the PGA Show.   

For all the people who want to know 

about a hot new club on the other hand, there 
were plenty of people pitching their product 
to anyone that would listen. Similar to other 
things in life like computers, automobiles and 

cell phones, technology is ever chang-
ing in golf. All of the major brands 

in golf that manufacture clubs will 
schedule two release dates every 
year. Some manufactures have 
even gone as high as four differ-
ent releases of different equipment 

in the same year. Sometimes the av-
erage golfer cannot even tell the dif-

ference between two different sets of golf 
clubs. The changes can be as simple as mov-
ing weight around, changing the colors of the 
logo, name change, etc.

Nike is one of those, with continued im-
provements to their product, that introduced 
its new VRS Covert 2.0 Equipment Line for 
2014. The driver face was redesigned with the 
NexCOR face technology, which allows for 
variable face thickness and helps create for-
giveness and distance at the same time. The 
new VRS Covert 2.0 iron was also released 
with changes that will make it easier for golf-
ers to hit the ball farther and higher with bet-
ter control.   

There have been some great technological 
advances in golf equipment, just remember it 
still takes a person to swing the club properly 
to make that great shot happen!

Ben Weaver is the owner of Prestwick Country Club as well as 
its pro. Contact him at benweaver@pga.com or (317) 746-6448. 

5197 Fairway Drive • Avon, Indiana 46123
(317) 745-6448 • www.prestwickcountryclub.net

Hendricks County’s 
only private club!

No Initiation Fee!   No Assessments!

Membership 
Open House

Saturday, May 10, 2014
Call for Tee Times

Proper Dress Required
New member signing bonus!

Non-Member Test Drive
Golf, Cart and Range: $35
Monday and Tuesday Only

Good for up to 4 Players
Must call for advanced tee time. 

Proper dress required.
Expires May 15, 2014

Amenities:
• 18 Hole Championship Golf Course
• Practice and Short Game Areas
• Dining
• Weddings & Banquets
• Golf Outings
• Golf Lessons & Clinics

Join for $2014 
(the rest of 2014)

LIMITED OFFER!
Includes: Dues, Cart & Range

*Some restrictions apply.
Limited to the first 20 families.

Prestwick Country Club is honored to be selected as the  
“2014 Indiana Golf Course of the Year” by the NGCOA

Celebrating Our 40th Anniversary
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Keeping Hendricks 
County on a roll

Compiled by Cathy Myers

Jenni Haas and Jen Dossey wanted to pro-
vide Avon and Hendricks County with some 
good ol’ fashion fun. Hot Skates, 
formerly known as Rock & Roll-
ers, does just thatnaccording to 
the duo. They wanted a safe and 
fun place where children and 
their families could spend quality 
time in a family-friendly environ-
ment. 

Hot Skates features a brand 
new wood skate floor, redemp-
tion and video games, a roller 
cafe that serves all homemade 
items including pizza, and a new 
sound system and light show. 
Haas and Dossey encourage all of 
Hendricks County to give them a 
whirl.

Why did you  
open the business?

The community of Avon is 
need of a clean, fun, friendly and 
safe location for moms and dads 
to bring their children to have 
FUN, and that is exactly what 
Hot Skates provides.  We host the 
world’s greatest birthday parties, 
fundraisers for schools, group 
outings and even provide Sci-
ence, Technology Engineering 
and Math (STEM) field trips for schools!  We 
enjoy putting smile’s on the faces of children!  
We enjoy creating memories for families that 
last a lifetime!  

What did you do to prepare for opening 
your business?

The rink underwent a complete transfor-
mation.  The biggest change is the beautiful 
new wood skate floor that was installed, and 
we have received rave reviews from skaters.  
We also upgraded the sound system and light 
show, and we now have a live DJ every session 
who entertains our guests!  We have brand 
new redemption and video games and have 
a Pizza Cafe that sells homemade pizza and 
other items.

Who is your ideal customer? Client?
Families and children ages 4-15.

How do you plan to be successful?
We are currently contacting all of the lo-

cal schools and setting up their fundraisers 
for the end of this year as well as next school 
year.  We have received great feedback from 
the parents and children who have already 
hosted their birthday parties with us and look 

forward to booking lots of future birthday 
parties!  We have a web site, www.hotskate-
savon.com and a Facebook page www.face-
book.com/hotskatesavon, both sites keep our 

guests up to date on special events!  Guests 
can also join our Email club to receive special 
discounts and coupons.  

What would we be surprised to learn 
about your company?

Hot Skates is a partner with all of our lo-
cal schools.  Not only do we provide great 
fundraiser packages that raise thousands of 
dollars for the schools in our market, but we 
also offer fantastic STEM (Science, Technol-
ogy, Engineering and Math) field trips.  These 
field trips combine STEM concepts with roller 
skating and give kids a great hands-on learn-
ing experience that they cannot receive in the 
classroom.  It is a unique program that you 
will not find anywhere else! 

BUSINESS LOCAL

OPEN FOR BUSINESS

From left, Jenni Haas and Jen Dossey 

Photo by Cathy Myers

Abstract & Title is a long established 
Hendricks County title agency. 

Originally established in 1902, Abstract 
& Title and has been owned and operated 
by the Comer family since 1956. We offer 
exceptional services in title insurance 
and real estate closings. We have four (4) 
convenient Hendricks County locations to 
serve our customers, as well as providing 
services in surrounding counties.  

Our experienced staff and knowledgeable 
professionals are committed to providing 
a positive experience for every customer.  
Our goal is to get to know our clients 
personally, so we can discuss their needs 
and offer appropriate solutions. We strive 
to provide service that exceeds customer 
expectations. This consistent commitment 
to our customers has established Abstract 
& Title as a long-time service provider in 
the greater Hendricks County real estate 
market.

Please know that we are dedicated to 
putting our experience behind every title 
policy and every closing. It is what we do 
for our customers every day, and what 
we have been doing for generations in 
Hendricks County.

abstract-title.com

Laurie Kirsch & Mary Hammons
AVON

287 Shiloh Crossing Dr.
Avon, IN 46123
(317) 271-0088

Amy Hanna
BROWNSBURG

65 E. Garner St., Suite 400
Brownsburg, IN 46112

(317) 852-0380

Caryn Collins
PLAINFIELD

3906 Clarks Creek Rd.
Plainfield, IN 46168

(317) 838-0281

Ben Comer, Jamie Keil & Jennifer Smith
DANVILLE

71 W. Marion St.
Danville, IN 46122

(317) 745-4300

Locally Owned and Operated
Serving Clients for over 100 years!

Contact Our Offices
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Celebration of 
SMALL BUSINESS

www.exceleratehc.com

SAVE the 
DATE!

May 8, 2014
4pm to 7pm

For more information, contact Cathy Myers (317) 918-0334 
or email her at: info@exceleratehc.com.

2353 East Perry Road

Banquet and
Conference Center

BUSINESS LOCAL

By Gus Pearcy
It’s been nearly 10 years since Hendricks 

County had its own FM station. Shane Ray an-
nounced that he has secured a low-power FM 
license for Brownsburg from the FCC. Ray, 
the current owner and operator of XRB Ra-
dio AM 1610, a low-power AM station billed 
as the voice of Hendricks County, hasn’t se-
cured a set of call letters, but the new station 
frequency will be at 98.9 on the dial.

The nonprofit community station will be 
operated by the newly-formed Hendricks 
County Educational Media Corporation. 
It will be on the air as soon as funds can be 
raised for new broadcasting equipment. The 
music format will be similar to XRB Radio, 
classic oldies with many local shows mixed in.

Ray says the wattage of the new station will 
be up to 100 watts.

“It will, of course, cover Brownsburg in 
clear stereo,” Ray said of the new station which 
will broadcast out of the XRB studios housed 
with the Payroll Department, 701 N. Green St. 
“We believe it will cover Avon, probably Dan-
ville, and maybe a portion of Plainfield. We’re 
hoping it gets into Plainfield.”

To the north, Ray says the station could 
reach Whitestown and stretch to I-465 to the 
east. Ray can’t be sure of the coverage area un-
til the station is up and running.

The FCC granted the license and Ray found 
out in February, but he still has to raise the 
funds to buy a new FM transmitter and a tall-
er tower.

Because of the nature of the license, more 
programming will be locally produced.

“All of that is still in the planning as what 
will actually be on the air,” Ray said. “We do 
believe we will keep the same format as music 
goes as XRB does, which is a format we call 
solid gold.”

All these obstacles aside, Ray believes he 
can get the station operating before the end 
of this year.

The FCC required the license to go to an es-
tablished non-profit corporation. Hendricks 
County Media Corporation has been a 501c3 
for the last two years.

In the summer of 2004, Bruce Quinn agreed 
to sell WKLU to Russ Oasis who promptly 
sopped it up to the northeast corner of India-
napolis.

Since then it has sold again to become a 
Christian rock station. 

FCC grants FM license  
to Brownsburg

By Gus Pearcy
It’s a sad fact that the frequency of work-

place violence has increased over the last 
three years. But what would you do in a situa-
tion with an armed assailant who was bent on 
killing and maiming before taking his own life.

Nicolas Quintana has been thinking about 
this situation and has decided to do something 
about it by opening Active Shooter Building 
Preparedness. Using his skills as a Wisconsin-
licensed architect, a martial arts black belt 
two times over for self-defense, Quintana feels 
qualified to prepare a plan for businesses for 
an active shooter scenario.

“If everyone knows there is a plan it would 
make them less likely to do something,” Quin-
tana proposes. “It’s a conversation that is still 
relatively new, but it is coming around.”

Police called to an active shooter scenario 
can take up to 6 minutes to arrive, Quintana 
said. Plenty of damage can be done in that 
short amount of time. Quintana uses his ar-
chitectural background to devise visual barri-
ers to entrances, develop safe rooms for em-
ployees and other obstacles that can slow an 
active shooter down from 8-10 minutes. Al-
though these situations are highly volatile and 

utterly unpredictable, Quintana believes his 
business and training can help employees sur-
vive these situations.

After 27 years as a VP of Sebree Architects, 
Quintana said the increase of architectural 
firms has created a glut in the economy. The 
industry has become so competitive that rates 
are being slashed and it becomes much more 
difficult to compete. So taking his skill set, he 
sought a unique niche in the marketplace.

Quintana’s other business, QBS As-Builts, 
will also help building owners transfer their 
blueprints to computer. He explains that many 
older buildings or buildings that have been re-
modeled or built with a disregard for the plans 
don’t have that information in a digital format. 
QBS will come in and do the work to get it in 
computer form. He adds that, in some cases, 
it can save money.

“Over the years, I’ve had clients who 
thought they had more square footage that 
they were paying lease rates for then they ac-
tually did,” Quintana said. “Because 20 years 
ago, somebody sat down with a ruler and a 
blueprint and estimated the square footage 
which isn’t as accurate as you can do on com-
puters now.”

For more information on both businesses, 
visit the web site at QBSasbuilts.com or call 
Quintana at (317) 331-4890.

New business explores  
safety in a modern way

FEATURE STORY

FEATURE STORY
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Context is a funny thing. In one context you 
can say something and it is a harmless comment, 
but in another context the statement 
is devastating.

Remember, context is the set of cir-
cumstances or facts that surround a 
particular event or situation, which 
gives the episode context.

Recently, I was talking to a good 
friend who was in a less than chipper 
mood. As we talked, I discovered that 
one of his supervisors had said what 
would otherwise be harmless except 
for the context in which the supervi-
sor made the comments. 

You see, my friend was told that his 
annual evaluation didn’t really matter. His salary 
could not be increased since he was at the top 
of his salary range. For that matter, the super-
visor continued, should my friend really think 
he needed an evaluation, then he should just go 
ahead and write something up and the supervi-
sor would sign off on it.

Here’s the challenge … ok, the problem, with 
this scenario. My friend’s personality warranted 
that he be given feedback on what he did well 
and what he needed to work on in his role at the 
company. The old television comedy Different 

Strokes actually hits the nail on the head. Based 
on our personality, behavior style and human 
needs, we each need different strokes to keep 
us moving. Some know within themselves that 

they have done well while others need 
to hear it from some outside source. 

There are three types of feedback 
according Thomas Connellen, author 
of Bringing Out the Best in Others. 
Motivational feedback, which is en-
couraging feedback like “good job” 
or “way to go!” Negative feedback, 
which is also corrective feedback that 
sounds like “try it this way” or “next 
time try…” and lastly, the most de-
structive form of feedback, which is 
no feedback at all. 

No feedback is so destructive that 
it actually causes extinction. Extinction in the 
business world cost money, lots of money. It 
shows up when people leave and, according to 
the Gallup Corporation, the No. 1 reason why 
people defect, leave, quit or move to anoth-
er company is because of the relationship with 
their direct supervisor. 

Learn to give good feedback. Be aware of the 
context you are in, and be aware of the needs of 
the people you serve, I mean, lead. 

It’s  HOW you say it that hurts

Jack Klemeyer
Columnist

Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (www.gybcoaching.com). Contact him at: 
Jack@GYBCoaching.com.

COACH’S CORNER

YOU ARE INVITED
2014 Legislative Breakfasts

Take advantage of this opportunity to               
express concerns to your representatives 

from the Indiana Statehouse! 

sponsored by:

Representatives Bob Behning, Greg Steuerwald and 
Jeff Thompson have been invited to join us, 

along with Senators Pete Miller and Mike Young.

Dates:  Monday, January 20
  Monday, February 24
  Monday, March 24

Time:   Complimentary breakfast served              
  at 7:00 a.m. on the above dates 

Location:  Hendricks County 4-H Fairgrounds 
  Conference Center

RSVP:  Please contact the Hendricks County  
	 	 Farm	Bureau	office	at	273-0442	by	 	
  the Thursday prior to each breakfast

Hear firsthand from your representatives at the Indiana Statehouse!

Kevin Speer is president and CEO of Hendricks Regional Health.

This past November, I celebrated my one-year 
anniversary as president and CEO at 
Hendricks Regional Health. My first 
year has been a whirlwind. I have 
spent my time meeting new people 
and learning as much as I can about 
our hospital and our community. I 
am also working diligently with my 
management team to create solu-
tions to improve health and lower 
health care costs in our community. 

One of the most eye-opening 
learning experiences I have had was 
when I traded in my suit for a pair 
of tennis shoes and scrubs to work 
side-by-side with the custodial staff 
at Hendricks Regional Health. I have cleaned 
rooms and worked in the laundry department 
alongside some of the hardest working people 
I’ve ever met. I found their jobs to be physically, 
technically and intellectually demanding, and, 
from these encounters, I gained enormous in-
sight about the challenges of their daily tasks.

We have a wonderful, devoted staff at Hen-
dricks Regional Health and one of my goals over 
the next 12 months is to spend time in every de-
partment, getting to know all of our employees 
a little bit better. As president and CEO, I feel it 

is my responsibility to fully understand the ob-
stacles our employees face each day. The best 
way for me to do that is to learn firsthand what 
it’s like to walk a mile in their shoes. I feel like 

I’m able to gain a new perspective 
that can help us find efficiencies and 
solutions. It is also a nice way to re-
assure these hardworking folks that 
the hospital is not interested in out-
sourcing their jobs and that I, per-
sonally, appreciate their dedication.

 I am grateful for the patience and 
kindness that our staff has extend-
ed to me as I’ve tried to learn more 
about what they do on a daily basis. 
I know it is somewhat intimidating 
to have the president job-shadowing 
you, but we were on equal footing 

and shared many laughs while I was learning.
I’m very proud of the staff we have assembled 

at Hendricks Regional Health and hope that the 
next time you are in one of our buildings you 
are pleased with both your care and your sur-
roundings. As a business leader, I urge you to 
step outside your office once in a while and get 
to know the people around you. You just might 
come away with a new appreciation for the job 
they do for you. 

Shadowing shows me the light

Kevin Speer
Columnist

LEADERSHIP

Congratulations,
Mike Arnould

for being named 
Brownsburg Chamber of Commerce’s 

new Executive Director
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GROWING SMALL BUSINESS

BUSINESS DEVELOPMENT

Link Indiana: Find a 
resource, be a Resource

The Indiana Small Business Development 
Center (ISBDC) is committed to 
creating a positive and measurable 
impact on the formation, growth, 
and sustainability of Indiana’s small 
businesses. We aim to provide 
Hoosier entrepreneurs a vehicle to 
connect to resources that will help 
them start stronger, grow faster, 
and work smarter. In order to do 
so, the ISBDC introduces Link In-
diana. We hope that this online cat-
alog of business resources becomes 
the outlet that Indiana entrepre-
neurs at all business stages turn to 
when trying to find resource information or to 
solve a problem.

Link Indiana separates businesses into cat-
egories ranging from accounting to training. 
Once you click on a category, you can browse 
through the different companies listed under 
each heading. Each company has a brief pro-
file that highlights the services they offer along 

with their contact information. Subscribe to 
email alerts to be notified when the latest re-
sources are added.

If you believe your business can help small 
businesses and entrepreneurs suc-
ceed, we encourage you to become 
a resource listed in the catalog. 
Please fill out the information on 
the submission form to start help-
ing Hoosiers today.

The ISBDC invites you to visit 
Link Indiana  at http://isbdc.org/
link-indiana/ and view the resourc-
es the catalog has to offer. Please 
share Link Indiana with anyone that 
can benefit using the resource. By 
continuously adding resources like 
Link Indiana we ensure Indiana will 

continue to be the state that works for entre-
preneurs!

BUSINESS PERFORMANCE

Erin Smith
Guest Columnist

Erin Smith is co-owner of Spotlight Strategies a print, apparel, 
promo and sign company located in Franklin, IN.  She may be 
reached at erin@spotlight-strategies.com.

I left the Greenwood State of the City ad-
dress this past month with renewed hope on 
two levels.  First, Mayor Mark Myers has a 
vision to move Greenwood forward and has 
built a team that supports innova-
tive ideas.  These ideas are turning 
into reality as we watch the City 
Center come to life. 

Secondly, when great ideas result 
in a less than favorable outcome, our 
leaders keep pushing forward and 
making way for new concepts that 
will shape Greenwood into a better 
place to live and work.  The execu-
tive director of the Greater Green-
wood Chamber of Commerce, 
Christian Maslowski , said it best as 
he concluded the 
meeting, “Thank 
you Greenwood 
for getting in the 
game!” It is re-
freshing and ex-
citing to see economic growth as we continue 
to crawl out of the Great Recession.  We must 
get in the game and become a catalyst to reap 

the rewards.  The luncheon highlighted how 
public/private partnerships are leveraged to 
improve communities.  I am grateful to the 
businesses that have decided to step up and 
“play” for the good of our residents. 

 Are you in the game? For so long I was not 
involved in politics.  Something about the 

subject was just a turn off.  Howev-
er, once I became a business owner, 
I realized engaging my local politi-
cal leaders allowed me a position 
on the team, not just a seat on the 
sideline.   We need more business 
owners to speak up, share ideas, 
take risks and provide expertise to 
our local leaders.  If you are reading 
this article, you should care about 
how your role in the business world 
impacts the politics of your local 
community.  Remember, you can’t 

win if you don’t 
play … get in the 
game!

YOUR BUSINESS

Get in the game! 

Kevin W. Jones is a business advisor with the Central Indiana 
Small Business Development Center.  He can be reached at 
317-916-7529 or kjones@isbdc.org

Kevin Jones
Guest Columnist

“…ideas are turning into reality as we  
watch the City Center come to life.” 

DISTINCTIVE SINGLE-STORY APARTMENT HOMES

www.byRedwood.com

WHITE LICK CREEK by Redwood

Join us at White Lick Creek; you’ll be thrilled to call it home!

Enjoy premium single-story design with private attached garages

 Comfort, convenience and  quality—for today’s better living!

317.442.5088

Brand New  Construction!

• Private attached garage keeps you feeling safe when entering and exiting
your home

• Smart, single-story design means no difficult stairs to climb

• Certified energy efficiency means energy savings, and no drafty windows
or doors

• Two full bathrooms are a bonus when you have guests

• Built-in peace & quiet; no one lives above
or below you

• Smoke-free environment

• Pets welcome

• Full size washer and dryer connections

• No property taxes, home repairs or condo fees

• Simplify your lifestyle at Redwood Living!

Sign a lease by March 31, 2014 
and receive the first full month 
rent free, free water for first 
year, $500 security deposit, 
waived application fee, security 
deposit is 100% refundable up 
to 72 hours after viewing the 
completed model.

Like us on Facebook 

Watch us on Youtube

www.youtube.com/RedwoodLivingTV

www.facebook.com/byRedwood

Be the first to occupy these beautiful apartment homes:

White Lick Creek
3047 Garden View Terrace
Danville, IN 46122
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When a business owner insists that he or she 
has no need to advertise or pursue marketing, 
because the business will grow solely 
by “word of mouth,” I know that busi-
ness isn’t long for the world. It’s sad 
how many business owners succumb 
to the word of mouth myth because 
depending on that approach for busi-
ness growth is deadly.

What is the word of mouth myth? 
It’s the concept that a company’s cus-
tomers will promote the business so 
enthusiastically that the owner only 
needs to sit back and wait for the 
money to come rolling in. Advertising 
and the like are for the suckers who 
just don’t know 
better.

Word of 
mouth does ex-
ist, and it can be 
a powerful gen-
erator of busi-
ness growth. 
But it’s not some 
kind of magic spell that happens automatically. 
If that were the case, we’d all have fabulously 
successful businesses.

The reason word of mouth doesn’t work 
magically is that we all have to compete in busy 
marketplaces. Most businesses have more com-
petitors than they’d like, and most of those com-
petitors are aggressively pursuing the same pros-

pects (and our existing customers). 
Adding to the challenge is the fact 

that the marketplace is noisier than 
ever. Every day, prospects face thou-
sands of marketing messages, from 
TV commercials to wraps on vans to 
store displays to Facebook. As the vol-
ume increases, it drowns out the folks 
who are sitting there quietly, whisper-
ing, “Please notice me.” 

That said, word of mouth can 
be incredibly effective – but only if 
you’re not naïve enough to regard it 

as magical and miraculous. You can create and 
encourage word of mouth through some con-
cepts called marketing, advertising, promotion, 

public relations, and customer service. A well-
coordinated program will raise your profile and 
reputation in the marketplace, leading prospects 
to choose to try what you offer. If they like what 
they find, they’ll tell others.

Maintaining word of mouth also takes a sus-
tained effort to keep your profile and reputation 
in front of your current customers, encouraging 
them to return despite competitors who try to 
lure them away.

It isn’t magic. Nor is it easy or cheap. But what 
separates this approach from the word of mouth 
myth is that it’s actually effective.

You don’t have to give up your dream that 
customers will come flocking to your doors. You 
just have to give up the fantasy that it will hap-
pen magically.

Scott Flood can be contracted via email at sflood@sfwriting.
com or by calling 317-839-1739, or visit his blog at: sfwriting.
com/blog/.

The word of mouth myth 

Scott Flood
Columnist

THE PERSONAL TOUCH

“It’s sad how many business owners succumb to 
the word of mouth myth because depending on 

that approach for business growth is deadly.”

SOMETIMES IT’S
THE BIG THINGS.

Most often it’s the little.

Each nurse and physician taking the time to 

explain what’s happening. Being compassionate, 

even in the middle of the night. An extraordinary  

level of care from every associate and volunteer. 

Congratulations to the Hendricks Regional Health 

team for achieving the 2013 Healthgrades® 

Outstanding Patient Experience Award™ 

by doing all the big – and little – things that make 

a patient’s stay as healthy, comfortable and 

safe as possible. Recognize an associate who 

treated you better at facebook.com/hendricks.org. 

Just don’t be surprised if they say it was no big deal.

Rex Miller named  
partner at Donovan  
CPAs and Advisors

Donovan CPAs and Advisors recently an-
nounced the arrival of Rex E. Miller, CPA, 
CGMA, as a partner of 
the firm.  “Rex brings 
with him a wealth of 
expertise in consulting 
with individuals and pri-
vately-held businesses,” 
said managing partner 
Jeff Donovan.  “He has a 
reputation as a trusted 
advisor and consultant 
with his client’s financial and tax related areas.  
His expertise in strategic planning, budgeting, 
mergers and acquisitions, financial reporting 
and estate and tax planning will strengthen 
our advisory practice and firm overall.” Prior 
to joining the firm, Miller was a CFO of a large 
export company as well as holding the posi-
tion of partner of an Indianapolis based CPA 
firm for 15 years.  He is a graduate of Indiana 
University and resides with his family in Zions-
ville, Indiana.

BUSINESS BRIEF

Send news to: info@businessleader.bz
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Compiled by Katie Mosley

Jim Beebe was like so many others. He 
worked in an office sitting behind a desk all 
day. Then one day, he decided the extra weight 
and unhealthy lifestyle he had acquired while 
sitting all day had to go. The MBA graduate 
who took a job with a high-powered investing 
firm committed to making himself healthier.

After a while of getting in shape, people 
started to take notice and asked him how he 
did it.  He then started giving others advice 
and training them in his garage. Taking what 
he learned from his MBA coursework from 
Purdue University, Beebe sat down and de-
veloped his business plan. The end result was 
Crossfit Unbreakable, which celebrates its one 
year anniversary March 1.  

What is the most valuable piece of advice 
you’ve been given?

Be true to myself. It’s always easy to com-
promise standards. However, I am trying to 
instill life lessons here. Working out with in-
tegrity leads to living your life with integrity. 
We preach mechanics, consistency, and then 
intensity. We try to do things the right way 
with great, consistent form, and then, we add 
the intensity. I also preach that being healthy 
is a lifestyle and not a “get fit quick” scheme. 
I’m trying to coach athletes how to live for the 
rest of their lives.

How have things changed since you start-
ed your business?

CrossFit continues to grow and expand 
quickly. It originated as a general form of fit-
ness practice. Now,it’s expanded to include 
variations that incorporate CrossFit’s mantra 
but in a specialized form. For example, there 
are CrossFit Endurance, CrossFit Football, 
CrossFit Kids, and others. Sport-specific ath-
letes utilize CrossFit’s general principles in a 
more specific method.

Tell us about your biggest challenge and 
how you overcame that.

Similar to most endeavors, getting the busi-
ness off the ground was quite challenging. I 
literally utilized my business plan book I had 
from MBA school at Purdue to formulate my 
plan. After I received my CrossFit certificate, 
I then had to secure funding, a space, equip-
ment, furnishings, legal documents, I.T. capa-
bilities, marketing, and then athletes/clients. 
It’s been a dynamic process that has been 
great thus far.

What do you wish someone had told you 
before you started your business? 

It would have been better for me to auto-
mate some of my systems prior to starting. 
Specifically, I should have put in some differ-
ent billing and accounting processes. Most 
ask if I mind the extensive hours I train ath-

letes. That answer is NO. I tell everyone I 
work at Candy Land. We just show up daily 
to train and get healthier. The work is actually 
a lot of fun.

What is the hottest new trend in your in-
dustry?

Youth and high school athletes are utiliz-
ing CrossFit a lot more for their off-season 
and in-season conditioning. We are teaching 
the proper mechanics so kids don’t get injured 
but also give them an edge in their training. 
We recently had a 12 and under softball team 
that competes nationally utilize us for their 
off-season conditioning. We were able to in-
crease their overall strength, quickness, ex-
plosiveness, and endurance. Similarly, high 
school military recruits are using our training 
to prepare them for their future time at Basic 
Training. Recruits have a significant edge be-
cause they prepared months prior to leaving. 
And with America’s rising obesity rates, we 
want to help kids ingrain healthy habits early 
on in their formative years.

NOW THAT WE’VE BEEN OPEN

From left, Nicole Elff and Jim Beebe

Crossing the lines of working out

Photo by Katie Mosley

BUSINESS BRIEFS

HRH medical director 
bestowed national honor

Only a few Emergency Medical Services (EMS) 
medical directors in the state of Indiana have 
achieved a national board certification spe-
cific to EMS. James Nos-
sett, M.D., Hendricks 
Regional Health Emer-
gency Department phy-
sician and medical direc-
tor of EMS, is one of the 
few. Hendricks Regional 
Health has several loca-
tions in Hendricks Coun-
ty including Danville, 
Avon, Plainfield, Brownsburg, and Lizton. The 
American Board of Emergency Medicine re-
cently designated EMS as a medical subspe-
cialty that involves pre-hospital emergency 
care, including initial patient stabilization, 
treatment and transport in specially equipped 
ambulances or medical helicopters. The pur-
pose of establishing the subspecialty certifi-
cation is to standardize physician training and 
qualifications for EMS practice, improve pa-
tient safety and enhance the quality of emer-
gency medical care provided to patients in the 
pre-hospital environment and facilitate fur-
ther integration of pre-hospital patient treat-
ment into the continuum of patient care.

Hendricks Regional Health is a sponsor-
ing hospital for 15 different EMS agencies in 
Hendricks, Putnam and Morgan Counties.  
As medical director of EMS for Hendricks Re-
gional Health and for StatFlight 4, Dr. Nossett 
oversees the education of our area’s EMTs and 
paramedics. “EMTs and paramedics are pas-
sionate about helping people. They want to 
learn as much as they possibly can so they can 
be as good as they can possibly be. They really 
are unsung heroes in our community.” 

Hendricks County food 
pantries benefit from grant
The Hendricks County Community Founda-
tion was recently awarded a $9,600 grant 
which was made possible by the S.L. Gimbel 
Foundation Advised Fund at The Communi-
ty Foundation Serving the Counties of River-
side and San Bernardino as part of its holiday 
food program. This winter has been one of 
the harshest Indiana has seen in most recent 
years making it difficult for food pantries to 
keep up with the need in the community to 
feed the hungry. This money will be used for 
the Hendricks County Food Pantry Coalition to 
purchase supplemental food products includ-
ing: meats, fresh produce, breads, canned and 
dried foods. HCCF Executive Director William 
Rhodehamel was thankful for the generosity 
of this grant. The Hendricks County Food Pan-
try Coalition consists of nearly new two dozen 
organizations in Hendricks County united.
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Kathy Davis, an attorney, is the owner of KJD Legal LLC 
in Brownsburg. Kathy focuses her practice in the areas of 
business and real estate.  She also operates a virtual law office, 
which is accessible through her website, www.kjdlegal.com. 
Kathy also writes about real estate law on www.Nolo.com. 
Contact Kathy at 317-721-5290 or kathy@kjdlegal.com. 

LP, LLC, LLP, S-Corp, C-Corp, Partnership, 
Sole Proprietorship … is your head swimming 
yet? There are so many possible different for-
mations of companies that it can 
become confusing and overwhelm-
ing. Two types of companies that 
have brought confusion to some of 
our clients are the limited liability 
partnership and the limited liability 
corporation. What really is the dif-
ference between a limited liability 
corporation (LLC) and a limited li-
ability partnership (LLP)? 

Management: An LLC has more 
flexibility in management than an 
LLP. Owners of an LLC can choose 
the style in which they would like 
to run their LLC. They can operate more like a 
partnership and run the company themselves, 
or they can elect officials to handle the day-to-
day business matters. LLP’s on the other hand 
run as a general partnership, where each partner 
has equal power to make company decisions.

Taxation: Both an LLC and an LLP are con-
sidered to be pass through tax entities. If it is an 
LLP, the company profits are equally shared be-
tween the partners and then the partners report 
the profits as income on their individual tax re-
turns. If it is an LLC, the owners may choose to 

be either taxed as a corporation, where the prof-
its in excess of the owners’ salaries are taxed at 
the corporate level, or they may choose to be a 
pass through entity like the LLP. 

Limited Liability: Whether it is an LLC or  
LLP, both are awarded limited lia-
bility protection against the owner’s 
personal assets being subject to a 
lawsuit. The benefit of an LLC is that 
the owners are also protected from 
company debts, whereas the LLP 
partners are not protected. How-
ever, the LLP owners are protected 
against actions and debts of the oth-
er partners in the LLP. 

Formation: An LLC may only 
be formed by filing the appropri-
ate documents with the Secretary 
of State. However, forming an LLP 

only requires that a “Statement of Qualification” 
be filed with the Secretary of State’s office. 

Which one is the best one for you? That’s a 
question that takes more than just a quick read 
of an article.  Take the time to talk this over with 
a qualified professional before making a choice.

Alphabet Soup: How to pick?

Kathy Davis
Guest Columnist

HC BUSINESS PEOPLE

BUSINESS LEGAL

Contributions by Rachelle Ponist Harshman

56th Annual

Inspiring Beauty, Affordable Options

Indiana State Fairgrounds West Pavilion  
& Expo Hall 

$3OFF
ONE 

GENERAL  
ADMISSION
Not valid with any

other offer. Valid only  
at show box office. 

(Hendricks)

March 8–16, 2014
Mon–Wed 10am–7pm • Thu–Sat 10am–9pm • Sun 10am–5pm

IndianaFlowerAndPatioShow.com

MORE THAN JUST FLOWERS & PATIOS

Hot Tubs Grills Decks Experts Tools  
Furniture Accessories Pools & More!
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Photos by Savanna Scoggins 

The Hendricks County Business Leader 
held its February Cover Party, sponsored by 
State Bank of Lizton, Feb. 13 at The Crown 
Room, 900 E. 56th St., Brownsburg. Hon-
ored were: December cover, Tina Jesson (Ti-
na’s Traditional Old English Kitchen); Janu-
ary cover, Chris Inman and Monte Speicher 
(Cutters Brewing Compnay,LLC); and Febru-
ary cover, Kevin Speer (Hendricks Regional 
Health). In addition, State Bank of Lizton gave 
$3,000 to the Brownsburg Education Founda-
tion. The Business Leader’s next Cover Party 
will be May 13, 5:30-7:30, at Avon Gardens, 
6259 CR 91 N. RSVP by May 12 to Coverpar-
ty@businessleader.bz or call (317) 918-0334.

AROUND TOWN

Jesson, Inman/Speicher and Speer  
honored at February Cover Party

Mike Baker and Monte Speicher

Jim Willey and  Skander Nesser

Marcia Lynch, Steve Wagner and Nic Quintana

Jennifer McPeak and Shelley Douglass

Rob Kendall and David Keith

Kevin Speer and Mike Baker

Mike Baker  Angela Falcone and Diane Stennett

Tina Jesson and Mike Baker

Tracy Wagoner and Kate Webster
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County and Municipal 
Meetings

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
317-745-9221

Council
(Second Thursday every 
month) March 13, 1 p.m.

Plan Commission 
(Second Tuesday every 
month) March 11, 6:30 p.m.

Board of Zoning Appeals
(Third Monday every month)
March 17, 7:30 p.m. 

Commissioners 
(Second and fourth Tuesday 
every month)
March 11, 9 a.m.
March 25, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
317-272-0948

Town Council 
(Second and fourth Thursday 
every month)
March 13, 7 – 9 p.m.
March 27, 7 – 9 p.m.

Advisory Plan Commission
(Fourth Monday every 
month) March 24, 7 p.m.

Board of Zoning Appeals
(Third Thursday every 
month) March 20, 7 p.m. in 
the Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
317-852-1120

Town Council
(Second and fourth Thursday 
every month)
March 13, 7 p.m.
March 27, 7 p.m.

Plan Commission 
(Fourth Monday every 
month) March 24, 7 p.m.
Brownsburg Town Hall

Board of Zoning Appeals
(Second Monday every 
month) March 10, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
317-745-4180
Note: Call 317-745-3001 to 
confirm meetings have not 
been cancelled.

Council
(First and third Monday 
every month)
March 3, 7 p.m. 
March 17, 7 p.m.

Plan Commission
(Second Monday every 
month) March 10, 7 p.m.

Board of Zoning Appeals
Meets as needed on the
(Third Tuesday of the month)
March 18, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal Building
206 W. Main St.
Plainfield, IN 46168
317-839-2561

Town Council
(Second and fourth Monday 
every month)
March 10, 7 p.m.
March 24, 7 p.m.

Plan commission
(First Monday every month)
March 3, 7 p.m.

Board of Zoning Appeals
(Third Monday every month)
March 17, 7 p.m.

March Chamber Meetings

12 - Danville Chamber 
of Commerce (members’ 
meeting): Wednesday, March 
12, 11:15 a .m.; Hendricks 

County 4-H Fairgrounds and 
Conference Complex, 1900 
E. Main St., Danville. For 
more information, call (317) 
745-0670

18 - Plainfield Chamber 
of Commerce (member’s 
meeting) Tuesday, March 
18, 11:30 a.m..; Plainfield 
Rec and Aquatic Center, 651 
Vestal Road, Plainfield.  For 
more information, call (317) 
839-3800
 
25 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, March 
25, 11:30 a.m.; Prestwick 
Country Club, 5197 
Fairway Dr., Avon.  For more 
information, call (317) 
272-4333

28 - Westside Chamber 
of Commerce, (members’ 
meeting): Friday, March 
28 , 8:30 a.m.; Location 
TBD, Indianapolis. For more 
information, call (317) 
247-5002.

Brownsburg Chamber of 
Commerce (members’ 
meeting): No regular 
scheduled meeting in 
March. For more information 
call (317) 852-7885

NEW MEMBERS

Avon Chamber 
New Members

Star Media
307 N. Pennsylvania St.
Indpls., IN
(317) 444-7217

Gander Mountain
216 Gable Crossing Dr.
Avon, IN 46123
(888) 542-6337

Traditions at Reagan Park
1176 Kingwood Dr.
Avon, IN 46123
(317) 271-0100

Redwood Living 
- White Lick Creek
278 S. County Rd. 300 E.
Danville, IN 46122
(317) 442-5088

Brownsburg Chamber 
New Member

Shoppes of Brownsburg
680 E. 56th St.
Brownsburg, IN 46112

Plainfield Chamber 
New Members

C2IT Consulting Inc.
Chet Cromer
9107 SR 142
Martinsville, IN 46151
(317) 721-2248

Fox Canteen, Inc.
Andy Fox
1219 N. Fruitridge Ave.
Terre Haute, IN 47804
(812) 466-5149

Jacobson Companies
Amy Olson
1380 Perry Rd.
Plainfield, IN 46168
(317) 837-2601

Matrix Labels
Brett Perrill
4692 S. CR 600 E.
Plainfield, IN 46168
(317) 839-1973

Plainfield Florist
1017 E. Main St.
Plainfield, IN 46168
(317) 839-2866

Sweetheart Cupcakes, LLC
Nancy Muller
212 E. Main St.
Plainfield, IN 46168
(317) 203-5951

Traditions at Reagan Park
Kim W. Schmidt
1176 Kingwood Dr.
Avon, IN 46123
(317) 271-0104

SALES LEADS
Newly incorporated 
businesses through 
February 10, 2013.

Albertson Construction
Kyle Albertson
233 Krewson St., Apt. 3
Plainfield, IN 46168

Ashley Wilcox  
and the Cosmos
Ashley Garland
5870 Glen Haven Blvd.
Plainfield, IN 46168

A Wonderful Life
Jorge J. Perez, Jr.
5898 Cherry Blossom Dr.
Brownsburg, IN 46112

Bean Oil Company
Samuel R. Via III
Samuel R. Via IV
5991 S. S.R. 39
Clayton, IN 46118

Chasing Paper Airplanes
Christopher Whitehead
2248 Walpole Rd.
Brownsburg, IN 46112

CS Design
Jennifer J. Bruckner
C/O Vania Akda
LegalZoom.com, Inc.
100 W. Broadway, Ste. 100
Glendale, CA 91210

Law Offices  
of John C. Drier
John C. Drier
1601 E. Main St., Ste. 18
Plainfield, IN 46168

DSV Massage Therapy
Donna Franklin
5734 Lafayette St.
Clayton, IN 46118

Extreme Hardscapes
Jill M. McClanahan
10959 Sweeten
Camby, IN 46113

Firm Grip Photography
Shaun de Forrest 
Frederickson
7424 E. C.R. 100 N.
Avon, IN 46123

For the Birds and Moore
Steve Moore
592 Claudivs Dr.
Avon, IN 46123

Gifted Hands
Violet Alexander
10327 Haag Dr.
Brownsburg, IN 46112

Heckman Real Estate
Carl Heckman
7070 Bitternut Lane
Plainfield, IN 46168

Help Wanted Indy
Sarah Harmon Weder
252 Provincial Lane
Avon, IN 46123

Grapevine Productions
Mark Beecher, C/O 
Huntington National Bank
1531 N. Green St., Ste. A
Brownsburg, IN 46123

Kelly Insurance
Daniel J. Kelly
200 E. Main St.
Plainfield, IN 46168

Let Us Clean 
Ashley Wilson
4441 Varner Road
Brownsburg, IN 46112

SMP Casting Sales, LLC
Deelynn Piccone
2366 McGregor Dr.
Avon, IN 46123

Stevens Sandwiches  
and Soups
Christopher Stevens
Brandy Stevens
7507 S. Putnam County Rd
Coatesville, IN 46121

Trans Social Comm
Martha Jo Eastridge
6874 Loretta Ct.
Avon, IN 46123

SBA GUARANTEED LOANS

Boone County

Eric A Faust dba Faust 
Construction
3341 N. 25 E.
Lebanon, IN 46052
$15,200. The Huntington 
National Bank

Hamilton County

Bub’s Burgers & Ice Cream
12658 Shelborne Road
Carmel, IN 46032
$307,000. Indiana 
Statewide Cert. Dev. Corp.

E and H Industrial 
Services, Inc.
5515 Salem Dr. S.
Carmel, IN 46033
$86,300. $150,000
STAR Financial Bank

Freedom Chiropractic, LLC
9407 Hickory Nut Circle
Fishers, IN 46038
$25,000. $50,000
STAR Financial Bank

Graduate Services, Inc. 
5897 Osage Dr.
Carmel, IN 46033
$120,000. Chase Bank

Greenimage Landscape 
and Design
3833 Boine Circle
Carmel, IN 46033
$28,100. The Huntington 
National Bank

Guthrie Financial Group
10136 Windward Pass
Fishers, IN 46037
$25,000. Chase Bank

Harbaugh Transport 
Service, LLC
572 W. 261th St. 
Sheridan, IN 46069
$25,000. The Huntington 
National Bank

Horizon CPA Services, Inc.
9745 Randall Dr.
Indianapolis, IN 46280
$955,000. Wells Fargo Bank

Pinnacle Chiropractic  
and Wellness
10126 Brook School Road
Fishers, IN 46037
$25,000. $100,000
Lake City Bank

RZ Automation, Inc.
15223 Herriman Blvd. Ste. 1
Noblesville, IN 46060
$503,000. Indiana 
Statewide Cert. Dev. Corp.

Hendricks County

Scott Bennett dba 
Brownsburg Sign
1036 E. Main St.
Brownsburg, IN 46112
$12,200. The Huntington 
National Bank

Charm, Inc.
6300 Gateway Blvd.
Plainfield, IN 46168
$2,350,000. First Federal 
Sav. Bank (Huntington)

Evergreen Motor Lodge, 
Inc. 6015 Gateway Dr.
Plainfield, IN 46168
$1,800,000. First Federal 
Sav. Bank (Huntington)

Flips Gymnastics, LLC 
880 Andico Road
Plainfield, IN 46168
$19,800 
First Merchants Bank

Flora Brothers, LLC.
1834 S. C.R. 1050 E.
Avon, IN 46123
$233,600. Chase Bank

Metal Services, Inc.
1706 Cardinal Lane
Brownsburg, IN 46112
$65,000. The Huntington 
National Bank

Lyons Fire And Safety, Inc.
4721 Crescent Ridge Dr.
Brownsburg, IN 46112
$50,000. Chase Bank

Johnson County

Staffing, LLC
893 E. Main St.
Greenwood, IN 46143
$100,000. MainSource Bank

CMG Family Wellness 
Center, LLC
198 E. Jefferson St.
Franklin, IN 46131
$346,800. Horizon Bank

Hartford Testing 
Corporation
10840 S. Auburn Hills Dr.
Edinburgh, IN 46124
$40,000 
First Merchants Bank

Napier Legacy, LLC
99 S. U.S. Hwy. 31
Whiteland, IN 46184
$320,000
MainSource Bank

Napier Investments, Inc.
1398 W. S.R. 44
Franklin, IN 46131
$328,000
MainSource Bank

Peach Brands, Inc.
1872 Fountain Circle
Greenwood, IN 46143
$273,000
The Huntington  
National Bank

Shiv Krupa Motel, Inc.
150 Lovers Lane
Franklin, IN 46131
$756,000. The Huntington 
National Bank

Marion County

Best Price Flooring 
Limited, LLC
7638 S. Meridian St.
Indianapolis, IN 46217
$25,000. The Huntington 
National Bank

Coleman Stevenson & 
Montel, LLC
9404 Wesleyan Road, Ste. 10
Indianapolis, IN 46268
$25,000. Fifth Third Bank

Cut Rite, LLC
3304 E. 50th St.
Indianapolis, IN 46205
$20,000. Chase Bank

Culver’s Indianapolis
4701 Kentucky Ave.
Indianapolis, IN 46221
$787,000. Indiana 
Statewide Cert. Dev. Corp.

Evolution Indy, LLC and 
Evolution Indy  
Holdings, LLC
1931 Stoutfield Dr. W.
Indianapolis, IN 46241
$125,000. $1,591,700
BMO Harris Bank

JMK Development, LLC.
2920 N. Keystone Ave.
Indianapolis, IN 46218
$80,000. The Huntington 
National Bank

Morales Group, Inc.
5628 W. 74th St.
Indianapolis, IN 46278
$2,000,000
BMO Harris Bank

Ross-Gage, Inc.
8502 Brookville Road
Indianapolis, IN 46239
$1,029,000
Premier Captial Corporation

Shree Narayan I, Inc.
3624 S. Keystone Ave.
Indianapolis, IN 46227
$1,913,000. The Huntington 
National Bank

SBTP, Inc.
7015 U.S. Hwy. 31 S.
Indianapolis, IN 46227
$50,000. The Huntington 
National Bank

LD Smith Plumbing, Inc.
4646 Rockwood Ave.
Indianapolis, IN 46208
$16,700. The Huntington 
National Bank

Voyager Projects  
and Logistics
4804 Corydon Ln.
Indianapolis, IN 46239
$25,000. The Huntington 
National Bank

Shelby County

PKG Express, Inc.
3246 E. S.R. 44
Shelbyville, IN 46176
$263,000. Indiana 
Statewide Cert. Dev. Corp. 

PLANNER OF NOTE
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