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Come experience fabulous wines and delicious cuisine as we take our guests to a “Tour of Italy,”  
exploring food and wine pairings through a four-course dinner. Join leaders and community members 
for a fun and exciting evening benefitting leadership Johnson County. Over the past 21 years, 
Leadership Johnson County has graduated more than 550 community leaders through our program. 
Please consider helping sustain this important community leadership program by attending our 
marque event!

Leadership Johnson County

Saturday, March 14th, 2015
• Reception: 6:00 p.m.  • Dinner: 7:00 p.m. 
Indiana National Guard Armory

Tour of Italy
featuring wines and cuisine from Italy

 
Silent & Live Auctions 

Presented By:

Tickets:
• Individual $100.00  • Couple $200.00

• Table of 10 $950.00 (goes up to $1,000.00 after January 15, 2015)

Sponsorships available

For more information or to reserve your table, contact Tandy Shuck at tshuck@franklincollege.edu or 738-8264  

Wine Tasting
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Rick Myers is publisher of the Southside Business Leader. 
E-mail: rick@businessleader.bz

OPINION

Rick Myers
FOUNDER

/PUBLISHER

Everyone who owns 
a business or is 
in a high-level 

management position 
will be looking for 
ways to gain an edge in 
their industry in 2015. 
Placing more women in 
leadership roles may very 
well be the answer.

Ok, this is not meant 
to bash men here and I 
am not proposing that 
there is a war on women. We all know the con-
tributions men have made over the years in 
business and elsewhere. It’s just simply been 
my experience that from an organizational and 
communications standpoint, women get the 
job done – seems, though, men need to under-
stand how the female mind works in the work-
place to gain a greater appreciation of their pro-
fessional contributions.

Joanne Lipman recently penned a piece for 
The Wall Street Journal titled

“Women at Work: A guide for Men.” Essen-
tially the story focused on the psychology of 
men and women working together.

Lipman writes: “… (men) are often clueless 
about the myriad ways in which they misread 
women in the workplace every day. Not inten-
tionally. But wow. They misunderstand us, they 
unwittingly belittle us, they do something that 
they think is nice that instead just makes us 
mad. And those are the good ones.”

Lipman points to research that shows that 
male bosses are preferred over female bosses. 
She cites an August Gallop poll (1,032 adults) 
that suggests that 33 percent prefer male bosses 
while 20 percent prefer female bosses with 46 
percent who had no preference. 

“Georgetown Prof. (Deborah) Tannen has 
found that men consider strong leaders to be 
those who hire good people and get out of the 
way. Female leaders are more likely to try for 
collaboration, treating others as equals and 
checking in frequently,” Lipman stated.

Very interesting and why I believe women 
are great at team building – because they seek 
a “We’re in this together and you’re important 
approach.”

We’re certainly in this together and we hope 
everyone has a prosperous 2015! 

The psychology of 
men and women
working together

From the Publisher›

You’re made for more. 
Take the reins.

Take on your best career move. State Farm® agents 
help customers plan ahead to protect what’s important 
to them. From insurance to financial services, agents 
are backed by a brand that lets them build a business 
unlike any other. Take your career to a better state.  

Be a State Farm agent.  
Visit statefarm.com/careers today.

State Farm, Bloomington, IL

1306969

State Farm Agency Opening 
in Perry Township, Indianapolis
Send your resume to 
denise.dowell.cpxs@statefarm.com 
or call 765-464-7152 

FINANCE DISPATCHES
n THE IRS WILL FIND YOU, EVEN IN 
SPACE Even for the brave astronauts – 
who currently and consistently orbit the 
earth at an astonishing speed of 4.76 
miles per second – cannot escape the 
gravitational pull of the Internal Revenue 
Service. Leroy Chiao, NASA astronaut 
and commander of an expedition to the 
International Space Station (ISS), had 
to file his taxes from outer space. Chiao 
said he was able to get help from an 
accountant “on the ground.” Other earthly 
events astronauts sometimes miss or 
need to be watchful for are anniversaries, 
birthdays, Christmas and even voting. 
Whether or not the IRS’s definition of 

“ i n t e r n a t i o n a l 
airspace” includes 
altitudes outside the 
Earth’s atmosphere 
is unknown and the 
agency declined to 

comment. – CNN Money

n MANY AMERICANS WAITING FOR 
PAY RAISE On a global scale, average 
monthly wages grew by 2 percent in 
2013, according to the International 
Labour Office. Much of the growth can be 
attributed to the success in developing 
countries, especially China, since without 
Chinese workers, the actual global wage 
growth slumps to a mere 1.1 percent. 
In Europe, average real wages largely 
remain below 2007 levels and the 
continent continues to face financial 
troubles. The United States, on the other 
hand, continues to grow, though workers 
saw only a wage growth of 0.3 percent. 
Whether or not these trends will continue 
or exacerbate inflation in struggling 
countries is yet to be determined. 
– CNN Money

n PARKING LOT CREDIT CARD 
THREATS? With the increase in cyber-
attacks on retailers and agencies world-
wide, thieves are also finding ways to 
tamper with ATMs, gas pumps and other 
outlets as a way to steal a person’s cred-
it card information. The latest location 
that’s emerged as a potential threat for 
credit card users is parking lots. In late 
November, 2014 SP+, parking facility ser-
vice provider, released information that 
its payments system in Chicago had been 
attacked by malware and cardholder’s 
names, card numbers, expiration dates, 
and security codes were taken by hack-
ers. As always, the best way to thwart 
identity or credit card information theft 
is to frequently check card activity online 
or, if you suspect you may be a victim of 
fraud, to check your credit score from a 
reputable firm. – Credit.com 

“We’re certainly in this together  
and we hope everyone has  

a prosperous 2015!”
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Gus Pearcy is a contributing columnist to the Southside 
Business Leader. He may be reached at (317) 403-6485 
or pearcy.gus@sbcglobal.net. Gus blogs frequently at 
guspearcycommunications.wordpress.com.
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Yes, we want your letters: 

Readers of the Southside Business Leader are en-
couraged to send letters to the editor as often as 
they wish. The stipulations are that the letter is time-
ly, focused (not more than 200 words) and verifiable. 
Please make sure to provide your complete name 
and daytime and evening telephone contact num-
bers. All letters are subject to editing for brevity, clar-
ity and grammar. Please direct correspondence to 
info@businessleader.bz.

Our View› Quote of the Month›

OPINION

Although I’d seen them before, I was 
suddenly curious about truck nuts. 
You know, the adornment 

on manly trucks that identify sex? 
Since I don’t have a truck, I never 
paid much attention. Suddenly, I 
wondered if these testicular-shaped 
accouterments were for more than 
just conversation. Could these 
trucksticles serve a purpose?

Thank goodness for the Internet, 
which, again, proved invaluable. 
(I’m pretty sure this is not a subject 
covered in the World Book Ency-
clopedia.) There is a Wikipedia page 
dedicated to hitch nuggets, as they 
are sometimes referred. Florida passed a law 
to fine macho machines $60 for indecent ex-
posure. The product has also raised issues of 
First Amendment rights. (I can hear Thomas 
Jefferson saying, “Oy vey!”)

But no, the dangling bumper nads hold no 
value. They don’t add ballast to the truck in 
winter. They don’t deflect stray squirrels that 
aren’t squished by the front wheels. The inves-
tigation left me with nothing but some Bea-
vis and Butthead chortles and admiration for 
the entrepreneur who convinced a loan officer 

this was a marketable idea.
Where do your new ideas originate? How 

do you remain open to strokes of 
genius? One of the drawbacks to 
technology is our spoon-fed soci-
ety. Pandora plays songs we should 
like or that sound like other songs 
we like. Amazon suggests prod-
ucts based on my purchases. Net-
flix shows similar movies to ones 
we watch. There are dozens of algo-
rithms in play to make our lives bor-
ing and the same.

This is counter to creativity. Ex-
perts believe that creativity is the 
combining of disparate ideas. Clev-

er ideas are usually looking at old ones in a 
new way. Atul Gawande spends an entire 
book on the rise of information in medicine. 
In the Checklist Manifesto, Dr. Gawande says 
the advancements have outrun the capacity 
of diagnosticians. One result is hyper-spe-
cialization. There seems to be a specialist for 
every organ or parts of an organ. The other 
significant result comes from pilots who use a 
checklist to make sure everything is in work-
ing condition and the plane is ready for a safe 
flight. These checklists are employed in hospi-

tals and surgery centers around the country. 
But the idea was adapted from another walk 
of life.

Here are a few methods for obtaining en-
lightenment.

In a waiting room, force yourself to look at 
a magazine you would never buy. Do the same 
at the library. Grab a bunch of magazines and 
flip through for a different perspective. Spend 
free time in a bookstore and just look at the 
type of books on the shelves. Identify trends 
or spend time in a section that is not your cup 
of tea.

Socialize with new people. Get interested 
in their lives and hobbies. Find out their pas-
sions and why.

Peruse headlines in every section of the 
news. Browse. Find something interesting and 
read the article. You’ll be surprised what you 
don’t know.

Innovation will drive our new economy, but 
the technology and methods are likely already 
in play. Your mission, Jim, is to put two and 
two together.

Gus Pearcy
COLUMNIST

Anatomically correct autos and new ideas
Humor›

No sign of slowing
down in 2015

We’re over a decade into our 21st 
century of the Gregorian calendar on 
this earth, and already we’ve seen the 
rise of an enormous global economy, 
global population increase by about a 
billion and countless other advance-
ments in every industry imaginable. 
All of this and more spells good news 
for American businesses in the future 
– more consumers, products and ser-
vices means more business! 

But what’s next for our economy? 
What does the future hold for our 
community businesses and mom-and-
pop shops? We saw how quickly things 
could go awry in the financial crisis of 
2008 and ensuing recession, but we’re 
back on our feet after six short years! 
It took 12 years and a World War to 
bring an end to the Great Depression.

According to the U.S. Dept. of La-
bor’s Bureau of Labor Statistics, Indi-
ana’s unemployment rate was as low 
as 5.7 percent in October 2014 – be-
low the national average. And down 
over an entire percent from 2013.

Innovation is at an all-time high; 
never before have there been so many 
start-ups, so many new entrepreneur-
ial endeavors and such a lucrative en-
vironment for potential businesses. 

The Southside is a prime location for 
future businesses, growing business-
es, and everything in between – with 
such a close proximity to the most al-
luring and economically viable capitol 
in the Midwest, we’re poised for even 
more success in 2015 and beyond. As 
we continue in our communal efforts 
to improve our neighborhoods, store-
fronts, schools and infrastructure, 
we’ll continue to attract new clients, 
new families, and keep longtime resi-
dents pleased for years to come.

As we collectively renew ourselves 
after a pleasant holiday lull, let’s set 
some goals for 2015. What would you 
like to see happen in our local econ-
omy, and how can we achieve these 
goals together?

Outstanding leaders  
go out of their way to 

boost the self-esteem of 
their personnel. If people 

believe in themselves,  
it’s amazing what  

they can accomplish.

Sam Walton, American 
businessman and  

entrepreneur 
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By Nicole Davis
Owner Jack Christy and his 

wife, Teresa, started Christy’s Auc-
tion in Southport with the mindset 
of operating it as a quiet ministry, 
giving back to the community and 
their industry without boasting of 
the charitable work they’ve done. 
Even after 39 years in business, 
they continue to do just that –
from helping clients who are going 
through an estate sale, divorce or 
bankruptcy to donating to needs 
they see in their community.

 “Our mission is to serve one cli-
ent one at a time and give them the 
best service we can,” Jack says. “The 
auction industry is really a minis-
try to us, in serving others, being 
that problem solver and a trusted 
advisor in our industry. We do so 
many things different than most 
companies. We’re always giving 
back, doing charity events. Some 
of the things we pick up out of the 
estates, we will recycle and refur-
bish out into the communities and 
through other ministries.”

Jack and Teresa started Christy’s 
Auction in 1975 with a small staff. 
The couple continued to work oth-
er jobs and eventually decided to 
pursue the business full time in 
1986. They rented facilities and 
conducted on-site auctions for 
20 years. In 1995, they purchased 
their facility from the former Da-
vidsons Lumber Company, now a 34,000 
square foot space. They host weekly auctions 
each Wednesday at 9 a.m. The company has 
15 auctioneers with four to five auction rings, 
where auctioneers will sell different products, 
each of their own specialty and certified ap-
praisers. 

“Auctions are trendy,” Jack says. “They are 
fun. It’s entertainment. We want everyone to 
enjoy the auction experience. There are some 
real bargains here each and every Wednesday. 
You never know what you will find at an auc-
tion.”

In 2011, Christy’s Auction acquired Reppert 
School of Auctioneering, which was previous-
ly based in Auburn, Ind. They conduct classes 
four times a year, with anywhere from 25 to 
50 students per class learning to be auction-
eers or appraisers. Jack said the students come 
from across the U.S. and also Japan, South Af-
rica and Australia. He said they view it as a 
way of giving back to their industry, teaching 
not only how to speak while sitting on the auc-
tion block, but also the laws and ethics of what 
can be sold. 

Jack says biggest change in the way Chris-
ty’s Auction operates was five years ago when 
they began to offer online auctions.

 “We see the industry changing,” Jack says. 
“We see lots of variables and components 
changing our auction: the technology, the way 
we sell our merchandise now. We sell live. 
There are a lot of things done on the Internet. 
We see new, younger buyers out there and 
they have different expectations. Things like 
antiques are not as desirable as they used to 
be because the younger folks have their own 
things that they like and they really don’t care 
for some of those heirlooms. There has to be 
willingness and a mind to be able change. We 
as humans don’t like change per se. If we are 
going to keep on the cutting edge we need to 
welcome change. It is productive in our mar-
ket place.”

Jack says the online auction has been well-
received and it has given them the capabil-
ity to reach a broader customer base. From 
1,000 to 1,200 people may come to the auc-
tion house each Wednesday, but by offering 
it online, he said they never knew how wide-
ranged the bidder base may be.

“Our younger generations, 30 
and under, they grew up with 
eBay,” says Melissa Davis, Jack and 
Teresa’s daughter who owns the 
auctioneering school. “They are 
used to online auctions. They are 
used to going a price up. That has 
helped our online auction industry 
because you have buyers that are 
savvy.”

Behind the scenes, Jack says they 
often play many different roles for 
their clients, from peacemaker to 
the point person who can offer so-
lutions to “sticky situations.” 

 “It’s an interesting business and 
we have a good reputation,” Teresa 
says. “If you don’t have a good rep-
utation, you don’t have anything.”

The ways Christy’s Auction con-
tributes back to the community 
are too many to name. They ser-
vice a Christian camp in Frankfort, 
Ind. City View Church, through 
a program called SWAT, sends 
men coming out of addictions to 
work at the auction house for a set 
amount of time, helping in their 
recovery process. They also con-
tribute to ministries such as Ru-
pert’s Kids, Caring Place, the Ju-
lian Center and Beacon of Hope.  
Last year, they donated $2,000 to 
the Southport Police Department 
to purchase patrol bicycles for the 
officers. Jack said where they see a 
need, they see what they can do to 

help.
“We do what we can do,” Teresa says. “That’s 

the fun part of the business. We enjoy that the 
most.”

Jack and Teresa’s children, Melissa and Jack, 
have both come to work in leadership roles 
for Christy’s Auction after having first went to 
college and worked for other companies. As 
the company continues to grow, Jack said he 
looks forward to a “generational change.”

 “Myself, I would like to see the younger gen-
eration take over Christy’s,” Jack says. “There 
is going to be a generational change here and 
a marketing change to what we do. We have 
experienced a business model change so we 
have a different business plan and a business 
focus in how we’re selling things to customers. 
The internet is a huge thing. We’ve had to hire 
people because we’re doing something dif-
ferent. I like to surround myself with young-
er people that are much savvier than myself. 
Even though I have been the leader for 39 
years, I still think it’s important to surround 
yourself by competent people.”

How did Jack do it?

Reason’s to do business with 
Christy’s Auction…
•	 We have been established since 

1975 and serving clients on a full-
time basis.

•	 We offer more than the traditional 
auction service. We offer appraisals, 
real estate auction, estate settler 
services, storage, charity auctions 
and online auctions.

•	 Our staff team members are 
trained in our industry and many 
are practicing auctioneers and 
appraisers.

•	 We have an active website and a 
facility that is nine acres of parking 
and the availability to preview five 
days per week to the public for 
upcoming auction events.

The List

Christy’s Auction
6851 Madison Ave.

Southport, IN 46227
(317) 784-0000

christys.com

COVER STORY

Photo by Nicole Davis

Best Advice: In today’s economy and 
consumer needs, it is wise for the client 
to ask the worth of the goods and 
realize the market values are changing 
also. To be selective in the goods you 
buy. Our advice is purchase your 
collectibles to enjoy and not for resale.

Worst Advice: To form a partnership 
built on handshake and not properly 
documented with the untrained 
partner. 

Best Business decision: Purchasing 
the Davidson Lumber Company 
property in 1995 and growing our 
team.

In 5 years… Our company has been 
changing our business plan this year. 
The forecast for the next 5 years 
will be to more online auctions. Our 
staff is aging and we are looking for 
our children to manage and own 
the business from one of the three 
business owners of Christy’s, who are 
all brothers. 

Secret to Success: To maintain a good 
foundation in providing a solution for 
one customer at a time. Also, to give 
back to our industry and community 
financially and with quality service. 

Jack Christy 

AUCTIONS SPEAK
LOUDER THAN WORDS

Jack Christy grows his family  
business, Christy’s Auction,  
with his community in mind



6   January 2015 • businessleader.bz Southside Business Leader

Brenda Richards is a commercial real estate at Carpenter 
Realtor. She is interested in new business and real estate in 
Johnson County. Brenda can be reached at Brenda.richards@
comcast.net.

Brenda Richards
COLUMNIST

Leaping into a new year

Commercial real estate continues to 
positively evolve as 2014 comes to 
an end. The Urban Land Institute’s 

Emerging Trends survey reported Indianapolis 
is rated second in the Midwest only 
to Chicago. The bedroom community 
of Johnson County rides on the 
shirt sleeve of a thriving downtown 
commercial market. 

New businesses continue to see 
southern Marion and Johnson 
Counties as the place to be. Super 
Cuts opened at 791 State Road 135. 
Jay’s Moving Company expanded its 
service to 5340 Commerce Circle, 
Suite B, Indianapolis. The company 
offers residential, intra-house mov-
ing, loading services, 
moving supplies, stor-
age and commercial 
moving services.

The popularity of 
beer brewing has made 
significant gains in our 
marketplace. Brew-By-
U, owned at 3021 Me-
ridian Meadows Rd. and State Road 135, is a 
new gathering place which allows beer lovers 
to create their own private brew. White Riv-
er Township residents are sad to see R Italian 
Market leave the market. Small entrepreneurs 
struggle to compete with the franchise giants.   

Speaking of brew houses, Scotty’s reopened 
its business at the former location at 4530 
Southport Crossing. Scotty’s Southside fol-
lowers enjoy the convenience of not heading 
downtown to enjoy the big screen TV’s, food 
and drinks.

The old Shoe Carnival building has a new 
tenant. Jagger’s, a subsidiary of Texas Road-
house, has thrown out the shoes and turned 
the atmosphere into a classy restaurant atmo-

sphere.  Brain Balance leased two, 400 square 
feet at 7689 U.S. 31 S. 9Round, a boxing-work-
out gym, recently opened at Fairview Corners 
Center at 520 N. State Rd. 135. 

MainSource Bank opened at the 
corner of Emerson Avenue and 
County Line Road. Once known as a 
hometown bank, MainSource con-
tinues to grow in the community 
offering both residential and com-
mercial services.  Graceous Décor 
leased 2,200 square feet at 115 S. 
Park Blvd. in Greenwood.

Franklin is proud to announce 
that a Meijer superstore will be built 
on the southwest corner of U.S. 31 
and Commerce Drive. An opening 

date is planned for ear-
ly 2016. Superior Auto 
opened on U.S. 31 
North in Franklin. The 
dealerships specializes 
in helping people pur-
chase vehicles regard-
less of their credit rat-
ing. 

Trafalgar welcomes The Nook, a new craft 
shop offering merchandise from local and re-
gional artists. The shop offers handmade art 
such as soaps, jewelry, pottery, paintings and 
rugs. 

As a community, we need to continue 
to support small business, the backbone of 
America. Lessons learned in 2014 will make 
the economy stronger in the coming years. 
Make a commitment to do business in our lo-
cal market is a great New Year’s resolution.

REAL ESTATE

Gus and Maryann Rojas 
have over 50 years of 
combined experience 
working in high profile 
food and beverage service 
companies throughout 
the United States. Five 
Star Catering is now able 
to share their culinary 
expertise with the 
community.

We look forward to serving 
you and your guests!

•	 Holiday Celebrations
•	 Family Gatherings
•	 Office Parties
•	 Reunions
•	 Graduations
•	 Weddings
•	 Seminars
•	 Trade Shows

2353 E. Perry Road
Plainfield, IN 46168
317-839-9990
info@fivestarc.com
fivestarc.com/thepalms

Dennis Stephenson, Rich Kidwell, 
Tom Kidwell, Gus Rojas 
& Maryann Kuntz Rojas

The Palms is located 5 miles west of the 
Indianapolis International Airport.

“…we need to continue to 
support small business, the 

backbone of America.”
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to be Released!

Business Leader Cover Party

Food • Fun • Networking

2015 COVER PARTY
For more information, contact us at: 

coverparty@businessleader.bz or (317) 918-0334
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Scott Flood can be contacted via email at sflood@sfwriting.
com or by calling (317) 839-1739, or visit his blog at: sfwriting.
com/blog/.

THE PERSONAL TOUCH

Scott Flood
COLUMNIST

Business owners and managers who 
find themselves in the media spotlight 
typically complain that they’re 

being harassed, persecuted, or treated 
unfairly. All too often, they receive 
that treatment because of their own 
actions in dealing with reporters and 
editors. Keep from becoming your 
own worst enemy by following a few 
simple common-sense strategies:

Take control.
If you report the story first, you 

retain the ability to frame it. Imag-
ine that your facility accidentally 
dumped waste into a creek causing 
a large fish kill. You can wait until the media 
discovers what’s happening, and reports sto-
ries presenting you as secretive and irrespon-
sible. Or you can immediately develop and 
distribute a statement explaining what hap-
pened and what you’re doing to resolve the 
situation. Now, the media will approach you 
in an entirely different way.

Don’t delay.
If a reporter leaves a message for you to call, 

return the call promptly. Two rea-
sons: first, the longer you delay that 
call, the more you’ll stoke the re-
porter’s natural suspicions. Second, 
if you don’t return it, you’ll look like 
you’re hiding something. “We tried 
to reach Ms. Jones, but she did not 
return our calls.” 

Tell the truth.
This sounds simple, but it’s cru-

cial. Reporters will discover the 
truth, especially in this era of social 
media and extraordinary access to 

information. All it takes is one unhappy em-
ployee or frustrated customer to convince ev-
eryone that you’re a liar.

Don’t guess or speculate.
If you don’t know, don’t say. When a report-

er asks you a question, it’s much better to say, 
“I don’t have that information, but I will find 
out for you,” than to make up some sort of an-

swer on the spot. “No comment” is usually a 
terrible answer, unless you explain why you 
can’t comment. 

Think before you talk.
In most situations, you’ll have at least a few 

minutes to prepare. Think of what questions 
the reporter will be likely to ask, and rehearse 
your answers. 

No “off the record” comments.
Assume that every conversation with a re-

porter is “on the record.” You’ll regret that “off 
the record” remark when it’s the lead story on 
the 6 p.m. news or a big headline in the paper.

Get help.
If you’re in a really tough or tricky situation, 

engage the services of a PR professional im-
mediately. PR pros are accustomed to work-
ing with the media – and reporters are accus-
tomed to working with them. 

Seven strategies for dealing with the media

Erin Smith is co-owner of Spotlight Strategies a print, apparel, 
promo and sign company located in Franklin, IN.  She may be 
reached at erin@spotlight-strategies.com.

Erin Smith
COLUMNIST

YOUR BUSINESS

Is your company’s culture dying or thriving? 
What are your employees saying about 
your culture? Both are vital questions 

that businesses must answer to stay relevant, 
innovate and be successful. People are at the 
core of culture. One of the most 
profound basic human needs is 
to feel valued. Often, this sense 
of appreciation breeds happiness.  
According to economists out of the 
University of Warwick in the UK 
and a German university happiness 
can boost productivity 10 percent.  
Read detailed results at http://bit.
ly/1tefBct. Culture directly impacts 
how employees interact with each 
other, customers and vendors. Those 
who become invested in the culture 
tend to have a stronger sense of 
loyalty and develop a personal responsibility for 
the overall success of the company. If you are 
fortunate enough to work at a great company 
whose culture you align with, chances are you 
feel a sense of ownership in your role and take 
great pride and satisfaction in your company’s 
accomplishments. But, what if you are not so 
fortunate?

Let’s face it. All companies have a culture. 
Unfortunately, some are mundane, depressing 

and/or hostile, which isn’t good on the bottom 
line or employee retention.  A vast amount of 
research exists on changing company culture 
with a myriad of strategies.  Done your own 
research and still don’t know where to start? 

Here are three easy ways to impact 
your office culture and potentially 
increase productivity:

Move 
Maybe not literally, but if it is 

possible to move things around in 
your office, try it. Paint the walls or 
create a “story board” that everyone 
“pins” a new idea to solve a current 
problem.  The atmosphere that em-
ployees work in should amplify the 
culture you are striving for. Does 
your atmosphere scream status quo, 

or does it support creativity, innovation and 
change?

Kudos Jar
This seems a bit cliché, but it has worked in 

our office. Encourage team members to write 
down when they are thankful for actions of 
their team members. Read these off during 
your staff meeting. Responses I have seen over 
the years have been everything from: “Thanks 

for covering the phones last week so I could go 
to my doctor’s appointment” to “Thanks for 
helping me see a different solution and mak-
ing me a better person.”

T-Shirt
A little T-shirt creativity can go a long 

way to unite a workplace and foster comrad-
ery, which will give your company an advan-
tage on the ladder to success.  What you wear 
and why your wear it greatly impacts mood, 
thoughts and behavior.  Creating an internal 
cause for everyone to rally around and visual-
ize the support (on a T-shirt) can supercharge 
an employee’s psyche.

Employees long to be a part of a company 
culture that values them. Employers long to 
have people who are loyal, innovative, com-
mitted and top performers. If you are look-
ing to alter the vibe in your office, it might 
be as simple as a logo’d T-shirt, changing the 
paint color on the walls or making it a point to 
thank your team members on a regular basis. 
What will you do in 2015 to boost your com-
pany’s culture? Tell us about.

Company culture: 
Happiness = increase in productivity

ENTREPRENEURISM

n ARE ENTREPRENEURS MADE OR 
BORN? The Amway Global Entrepre-
neurship Report of 2014 recently pub-
lished findings that surveyed approxi-
mately 44,000 men and women ages 
14 to 99, and they found that nearly 
half of those people (surveyed from 38 
countries) “see themselves as potential 
entrepreneurs” and even more believe 
“entrepreneurs are made, not born.” The 
results, however, were not universal – 
men are substantially more likely to see 
themselves in business than women (48 
percent versus 37 percent, respective-
ly). Though people have generally posi-
tive feelings toward entrepreneurship, 
they may not believe their societies are 
conducive to startups or entrepreneur-
ial endeavors. According to the survey, 
Denmark has the most positive culture 
for entrepreneurs, while Portugal was 
ranked by survey takers to be one of the 
worst countries that supported entre-
preneurism. – Yahoo Finance

n DEALING WITH DOWNTIME For en-
trepreneurs, making the most of down-
time can give your company a crucial leg 
up – especially when that time is used to 
plan for the future, make improvements 
to current practices, or placing orders 
and doing some problem solving. That’s 
not to say relaxation is unimportant or 
lazy, but periods of prolonged stagnan-
cy can lead to bouts of unproductive be-
havior. According to Media Professional 
Natalie Bounassar, “Entrepreneurs need 
to figure out how to deal with the wait-
ing periods, learn to sit comfortably in 
the quiet moments and prepare for the 
inevitable rush of the ‘hurry up.’” 
– Entrepreneur.com

n SOME RELIABLE GOAL-REALIZA-
TION TECHNIQUES Daydream and vi-
sualize – Figure out what really matters 
to you and your business to identify your 
goals; Narrow your list – hone in on each 
goal individually and decide how 
you can maintain accountability; 
Find inspiration – To avoid get-
ting burnt out, find new per-
spectives for your strategies; 
Accept temporary failure – 
Get back on the horse and 
find a solution and Take care 
– No progress can be made if 
you aren’t in tip-top shape. 
Stay active and healthy 
and well-rested in order to 
fulfill these goals. 
– Entrepreneur.com



We’ll get the job done. Fast!

directdeliveryinc.netSchedule online. Save money 
on your next delivery!

Direct Delivery isn’t the new delivery company on the block. We’ve 
been around for decades, delivering materials of all sizes on time and 
on budget. Let’s face it, when you need something delivered, you just 
want to make the call with confidence that your shipment is as good as 
delivered. Well, you’re at the right place.

Direct Delivery is the answer for your shipping needs. In fact, you’ll 
find that we are a reliable and responsible company that is always will-
ing to work with you regardless of your needs. Not only do we take our 
business serious, we take our role in the business community serious 
as well. Welcome to our site, feel free to browse it or if you just need a 
delivery contact us and make it a Direct Delivery.

“We have used Direct Delivery for a number of years and have developed a 
strong relationship with them. Like us, they are locally owned and though 
we know there are other companies we could use, we know that the owner, 
Greg Mertz is always a phone call away, and we take great comfort in 
that...” - RJ Pile, Indianapolis

Direct Delivery
PH: 317.353.1111 TF: 1.888.446.7087
email - gmertz@directdeliveryinc.net

Address:
1633 Howard St. 

Indianapolis, IN 46221
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Harlow Rouge Couture
42 N. 7th Ave.

Beech Grove, IN 46107
(317) 438-5615

Hours: Tuesday – Friday
11 a.m. - 7 p.m
and Saturdays 
10 a.m. - 6 p.m.

Facebook: harlowrougecourture

Photos by 
Nicole Davis

Above:  Aimee Holsclaw and Ashlee Hicks opened Harlow Rouge in Beech Grove in November.
Items pictured on left and right: Clothing and jewelry at Harlow Rouge in Beech Grove is priced 
from $6 to $42 and the owners say they aim to have something to serve a wide array of customers’ 
interests.
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Aimee Holsclaw and Ashlee Hicks strive to make everyone feel 
beautiful at Harlow Rouge Couture in Beech Grove

By Nicole Davis
Sister-in-laws Aimee Holsclaw and Ashlee Hicks knew they wanted to start a busi-

ness which could help both of their families. Both having an interest in cosmetology 
and a love for clothing, when the opportunity came to open a shop in Beech Grove, 
they took it. Harlow Rouge Couture opened in November, selling women’s clothing, 
jewelry and other accessories.

“We wanted to pursue our dream of making people feel beautiful every day,” 
Holsclaw says. “It’s both of our happy places. Neither of us want to leave.”

The name of the shop was chosen based on both owners’ love for old Hollywood 
and they said they hope to give that type of vibe when customers visit. Holsclaw and 
Hicks say they spend a lot of nights picking out the perfect clothing for their shop, on-
line from the LA Fashion District. 

“It works well because we both have completely different styles and it meshes to-
gether really well,” Holsclaw says.

The owners say they strive to make their shop family-oriented and encourage moms 

to bring their children. They said they can offer a shopping experience their customers 
can’t get in a larger retailer. 

“This isn’t a job to us,” says Hicks, who teaches full-time at a beauty school. “This is 
like our baby. It’s so much fun to come in here. It’s like Christmas when orders come 
in.”

They are also making an effort to integrate into the community, participating in lo-
cal events such as the Greater Beech Grove Chamber of Commerce’s Small Business 
Saturday that was hosted after Thanksgiving and through December.

“Everyone loves that we’re here,” Hicks says. “We have a lot of support, from the lo-
cal businesses as well. I think it’s about our attitude when they come here.”

With plans to continue to expand and add to the shop, Holsclaw and Hicks said 
they feel they are filling a gap in Beech Grove by providing a retail business unlike the 
others around.

“I hope that we’re able to continue our journey together and be successful,” Holsclaw 
says.

Shopping for style 

“Everyone loves that 
we’re here. We have 

a lot of support, from 
the local businesses 

as well. I think it’s 
about our attitude 

when they come 
here.” ~ Ashlee Hicks
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• Front Office
• Customer Service
• Administrative Assistant
• Accounting
• And more!

(317) 888-5700
707 South Madison Ave.  
Greenwood, IN 46143

ExpressIndySouth.com

In today’s competitive marketplace, successful companies are growing and innovating 
by hiring top talent. 

At Express, we help our clients quickly find top local talent allowing them to stay 
focused on other things.  Hiring is difficult and you need a resource that is looking for 
specialized talent everyday on your behalf.  We can help in the following areas:

317.539.2024 • 800.531.6752
www.raystrash.com

“Is your company’s New Year’s resolution to go green? Call Ray’s and find 
out about all of its exciting recycling programs. Whether you need a small 
container for office recycling, or large-scale equipment to handle excess 
packing materials, and things in between, Ray’s has you covered. Ray’s Trash 
is the only call you need to make for your recycling and waste removal needs. 
We offer consultants to review your needs and design a competitively priced 
custom program for you. Call us today to schedule a review of your property’s 
disposal plan.”

GREAT SERVICE 
SMART PRICING

CALL RAY’S TODAY.

Mike Heffner is the owner of the Greenwood Express 
Employment Professionals franchise. Contact Mike at mike.
heffner@expresspros.com or visit www.expressindysouth.com.

Motivation means different things to 
different people. It also varies in so 
many ways. It’s a funny thing, too. 

Ever wonder why some days you jump out of 
bed ready to conquer the world and other days 
you would rather sleep until someone drags 
you out of bed? Yeah – even the 
most motivated people have those 
thoughts. I won’t tell anyone. Some 
fake it, some wear the disinterested 
self on their shirt sleeve and others 
find ways to jump out of bed more 
days than not. So why is that?

You may differ with me, but I tru-
ly believe that most people are mo-
tivated. Most people want to grow, 
thrive and want to flourish. I think 
the natural heart of a human being 
is geared to strive for better things. 
The problem is the striving part 
doesn’t happen naturally.  What I think many 
miss in the workplace is that motivation or 
the ability to thrive requires nurturing. I see 
so many workplaces today that disrupt, thwart 
or impede positive or motivational mojo. So 
the question is – what does work when it 
comes to motivation in the workplace? Well, 
not sure I have all the answers there but I do 
know three things:

People need to feel they have autonomy.
Employees need some control and they 

need to feel that they can make decisions. 
They need to feel empowered to do what 
needs to be done to meet the needs of the job, 
customer, situation etc. If they are not em-
powered to act then productivity and perfor-
mance will suffer and then motivation is lost. 
Now this doesn’t mean that leadership needs 
to give their people the ability to be willy nilly 
about things – but it’s the ability to have tough 
conversations, go above and beyond to please 
a customer or bend the rules a bit within the 
confines of the culture. They need to know 
they can make the call and not have their legs 
chopped out from underneath them.

People need to know that they  
are contributing.

Employees want to be a part of something 
greater than just themselves and feel they are 
making a contribution to the cause. This is 
even more prevalent with the millennial gen-

eration today. As leaders, we need 
to help our employees find mean-
ing and purpose. Our employees 
need to identify with what is hap-
pening and have a sense of connect-
edness to either the experience or 
have interpersonal relationships at 
work that allow them to feel part of 
a team/group. 

People need to feel effective at 
meeting the challenges they  
encounter daily.

Employees need to feel like its ok 
to fail, learn, grow and get better. They need to 
feel like its ok to try new things and flourish. 
It’s ok to bring up new ideas and do additional 
training.  Employees love to learn – it’s gen-
erally motivating to most.  People like to feel 
competent with what they are doing at work. 
It provides a sense of satisfaction. We like to 
be good at things.

The mistake that many companies make is 
that they think their people are not motivated. 
I hear this all the time. Why don’t people want 
to come to work anymore? Maybe … they are 
longing for a workplace that provides them 
the basic things they need. Great leaders cre-
ate environments that allow people to utilize 
their strengths and make things happen. They 
find ways to help people see how they contrib-
ute and learn, creating a sense of personal sat-
isfaction that allows for positive contribution 
and productivity.

Motivating people isn’t working?

Mike Heffner
COLUMNIST

PERSONNEL MATTERS
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Compiled by
Nicole Davis

Salsa Me Krazy
Brenda Gay began making salsa with her mother more than 10 years ago, for themselves and to give to family and friends. As more people tried 

the family recipe, they would start bringing back empty jars and a bag of tomatoes, asking for more. 
“That’s when I thought, there’s nothing in the market like it,” Gay said. “I wanted to bring something to the market that was definitely different, 

had great flavor, and you can use it for something other than salsa. Our salsa is the kind you can cook with. It’s sweet and savory.”
Gay and her mother started with the two-pound tomatoes from their own garden. She said they had so many tomatoes that they began 

experimenting to create spaghetti sauce and salsa. 
“My mom is from Vietnam so when she came over here, she had to learn to cook American-style food on her own,” Gay said. 

“From learning how to garden and learning to whip up her own food for her family, that’s how this came about. We use natural 
preservatives. It’s lower in sodium than most other salsas. We came up with the name because when people would ask for our 
salsa, they’d say it was crazy good.”

Gay has sold the salsa at a variety of local craft fairs and festivals. It’s in small businesses such as Hampton’s Market in Cen-
ter Grove. In August, through KeHE Distributers, her salsas began distribution into 68 Marsh supermarkets across Indiana 
and Ohio. Jars cost $6.99. In October, she entered her salsa into the 2015 Scovie Awards, an annual international compe-
tition judged by chefs and restaurant owners in a blind tasting. Salsa Me Krazy won second and third place in the salsa 
category for the medium and mild salsas.

“It feels great,” Gay said. “I feel like I sometimes need to pinch myself. Coming from designing the label to figuring out 
what it takes to bring a product to market. It seems surreal, every time I go to the store and see my product on the shelf. 
The Scovie Award means a lot in the food industry and it helps justify that it really is a good salsa and why it should be 
on the shelves at a gourmet price point. This was my first time entering; to win two awards in the same category, for 
me that’s really awesome. It’s like winning an Oscar. It’s huge for me and a big accomplishment.”

What is the most valuable piece of advice you’ve been given?
Just to keep going. There are always going to be naysayers but if you believe in your product, you can overcome 

obstacles, because you will face obstacles from all different aspects of your business.

How have things changed since you started your business?
I have more brand recognition. When I first started, we were in regular, plain mason jars that we could give 

out to friends and family. The brand is starting to be recognized when I’m out and about.

Tell us about your biggest challenge and how you overcame it.
My biggest challenge is competing with the mass-produced jar salsas in the sense that they are a lower 

price point. I want to let people know that our salsa is a great salsa. When you open it, you can really smell 
the garlic and all of the herbs and spices. A salsa can be low sodium. We have a product that is worth it. It’s 
not going to be the cheapest thing on the shelf. It’s a gourmet salsa. Just to get it on the shelves competing 
against regular salsas. Just trying to get my foot in the door to distributers and grocery 
stores. Once people try it, they say ‘wow, this is good. This is something to consider.’

What do you wish someone had told you before you started the business?
You don’t really take off your thinking cap. I eat, sleep and breathe the prod-

uct. There will be a thousand no’s before there is one yes. The market is flooded 
with salsas. But, it’s that one yes that brings you so much joy and you just want 
to keep going. It will take you three times as long as you thought it would take, 
with all of the obstacles.

What are the hottest new trends in your industry?
Gourmet, upscale, all-natural foods. I’ve noticed that retailers are looking for 

higher price point foods that taste great and are upscale. Condiments: Salsa, mus-
tards, dips are all growing. People are more into eating all natural products, no pre-
servatives. That’s a reason our salsa stands out. If you have to watch your diet, you want 
something that tastes great. With our salsas being a low-sodium product and all-natural 
product, you can have fun eating it.

Greenwood resident Brenda Gay turns her family recipe into a flourishing business

NOW THAT WE’VE BEEN OPEN

Salsa Me Krazy
704 S. State Rd., Suite D #338

Greenwood, IN 46143
(317) 422-4974

salsamekrazy.com

Photo by Nicole Davis

“I wanted to bring something to the market 
that was definitely different, had great flavor, 
and you can use it for something other than 
salsa. Our salsa is the kind you can cook with. 
It’s sweet and savory.”

~ Brenda Gay
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Just brew it
By Nicole Davis

Always wanting to be an entrepreneur, Jeremy Hough 
opened Brew-By-U in Greenwood on Dec. 18, selling home 
brewing supplies and allowing customers to brew their own 
craft beer in the shop. He said he thought his business would 
start off slow, possibly picking up after January when all of the 
holiday festivities slowed down. Since then, he’s had so many 
people come into the building expressing their interest that he’s 
already increased from employing two brew coaches to three. 

“When I first started this, I thought maybe three customers 
a week,” Hough said. “But we’ve had a lot of interest. I think 
we’re going to be pretty busy right off the bat. We’re seeing a 
lot of groups.”

Brew-By-U sold brewing supplies and gift cards in its first 
week. Brewing on-site officially began Dec. 26. Hough said he’s 
anxious to see everything take off, as the process of getting the 
business open took a long time of planning and preparation.

“It’s going to be exciting to have people brew their own beer, 
sharing that knowledge and interest,” Hough says. “There’s defi-
nitely a boom in craft beer. I don’t think people realize they can 
do it at home.”

To brew-on-premise, the price starts at $160 for six cases of 
beer. Hough says in the future he intends to also offer wine and 
cider-making. They will sell beer on-site once they receive their 
brewery license, which is estimated to be in March.

“It’s going to be fun,” Hough said. “People will have fun do-
ing it.”

Why did you open this business?
I went to a wine and canvas about two years ago. I have no ar-

tistic ability but using their supplies and instruction, I was able 
to walk out with a painting that was pretty good. I had been 
home brewing for a while and I thought I could take that to 
the next level, offering a service where people can do it them-
selves and brew their own beer. Much like wine and canvas, you 
would never have an instructor come over and paint a line on 
your canvas. You will do everything.

What did you do to prepare for opening your business?
I had to start from square one. This concept was new to 

the state of Indiana. I had to first make sure I could do it. We 
had to sit down with the alcohol commission with my lawyer, 
who knows everything about brewing beer. They said ‘we don’t 
know if you will make any money doing this, but you can do it.’ 
Then I went a year through the planning stage. I had to figure 
out what I was going to do – such as use steam kettles or elec-
tric – just the whole process from start to finish. In 2014, I seri-
ously began looking for property.

Who is your ideal customer/client?
There are two parts to our business. Brew-on-premise is for 

people who have considered brewing their own beer but didn’t 
know if it’s for them. Plus, with brewing at 
home, there’s a lot of smells and humidi-
ty that comes out. You won’t stink up your 
house. The other side is the home brewing 
supplies. Most customers right now have to 
drive to Broad Ripple for their supplies so 
this provides them with a shorter drive.

Jeremy Hough opens Brew-By-U in Greenwood to give customers a hands-on experience

Jeremy Hough opened Brew-By-U on Dec. 18 to allow everyone the opportunity to brew their own craft beer with the help of brew coaches.

Brew-By-U
3021 Meridian Meadows Rd.

Greenwood, IN 46142
(317) 550-1776
Brew-by-u.com 

Photo by Nicole Davis

When I first started this, I thought  
maybe three customers a week. But we’ve  

had a lot of interest. I think we’re going  
to be pretty busy right off the bat.  

We’re seeing a lot of groups.
~ Jeremy Hough

How do you plan to be successful?
Do it right. I’ve done everything I can with the brew-on-

premise part to eliminate error. That’s why we have electric. 
You are not guessing on the temperature. Fermentation is re-
ally important in the beer-making process so we have a fer-
mentation room. It will always be consistent, the perfect tem-
perature for it.

What would we be surprised to learn about  
you or your company?

This is a hobby that I’m taking to the next step. I’m still work-
ing full-time at St. Francis, working with the physician group. I 
have two Masters Degrees in business. I built all the tables, did 
all of the tile, so I’m kind of handy.
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As a business owner, there a probably a 
million things you could focus on and 
most of them will not matter a bit when 

it comes to your business growth or 
money making possibilities. But there 
are four things that do matter. In fact, 
knowing these four things is critical to 
success.

Let’s look at each to give you that 
competitive edge in 2015.

Ideal Customer
It all starts here! Some call them 

patients or clients, whatever you 
call them ... you need to know what 
makes up your ideal customer. The 
ideal customer is the combination 
of a person you enjoy working with, you make 
money doing business with him and you do 
great work (results focused) for him. What 
does he look like; how old is he? These are 
all part of the demographics of the customer. 
There is another important element and that 
is his psychographics. How does he think, 
how does he act and what and how does he 
feel? 

Source of Customers
Where do your customers come from? How 

do they (or in the future, how can they) hear 
about you? Once you know this, you know 
how to capture them, as I like to say, where 
they nest or gather. 

Value of a Customer
This is an important number. With knowl-

edge of this number, you know how much you 
should invest to get a new client, pa-
tient or customer. This number can 
be determined short term, such as 
for one year or determined for the 
long term such as lifetime value.

Unique Selling Proposition
This is what truly differenti-

ates you from your competition. 
It is best summed up by the trade-
marked question by would famous 
author and consultant, Dan Ken-
nedy. Here is Dan’s question: “Why 
should I, your prospective custom-

er (patient, client) choose to do business with 
you over any and all other options including 
doing nothing?” Answer that and you’re on 
your way to a great 2015.

Knowing the answer to the combination of 
these four simple, but often overlooked busi-
ness basics will ensure your business grows! 
Start today and discover the answers. You can 
have the best year you have ever had in 2015!

Hit the ground  
running in 2015?

Jack Klemeyer
COLUMNIST

Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (gybcoaching.com). Contact him at: Jack@
GYBCoaching.com.

COACH’S CORNER

Carolyn Goerner is a Professor of Management at Indiana 
University-Bloomington’s Kelley School of Business. Email: 
goerner@indiana.edu.

Carolyn Goerner
COLUMNIST

Monkey see, monkey do?

In 2003, zoologists found capuchin monkeys 
responded to perceived pay inequity by 
throwing cucumbers. The monkeys were 

perfectly happy when everyone 
playing a reward game (“You give me a 
stone, I give you a treat”) received the 
same reward of cucumbers. But when 
one of the monkeys started getting 
grapes for playing the same game, the 
other capuchins were quite unhappy. 
Cucumbers were a fine reward… until 
they saw someone else get something 
better.

While your employees likely won’t 
throw food, chances are they react 
psychologically much the same way 
to perceived unfairness. Like it or 
not, your workers compare their inputs (the 
amount of work they do) and rewards (the 
amount of compensation and perks they re-
ceive) to others in their work group and across 
the company. If employees perceive they are 
being treated unfairly, they are likely to mini-
mize their work inputs – in other words, do 
less – or look for ways to get more reward. Re-
wards can be increased by making unauthor-
ized use of company resources – such as using 
more work time for personal business, or even 
engaging in employee theft. 

So what can you do to ensure employees 
perceive fair treatment? There are two things 
to consider: the outcomes workers receive 
and the procedures used to determine those 
outcomes. As the monkeys demonstrate, feel-
ings of “It’s not fair!” are dramatic, basic and 

heartfelt. The good news is that you can man-
age employee perceptions of equity in work 
rewards. So think about:

Publicize the rules and  
decision-making criteria. 

When people know what rewards 
to expect, for themselves and for 
others, they relax a bit. Uncertain-
ty, on the other hand, makes them 
more observant and vigilant.

Minimize your own bias. 
People’s perceptions of justice are 

higher when they see managers ap-
plying rules uniformly.

Share your decision-making criteria. 
People usually feel less inequity when they 

have a full explanation for how rules are made 
and applied. 

Treat employee concerns with respect. 
Even when workers don’t get everything 

they want, they are less likely to “act out” 
when their questions are answered fully and 
considerately.

Citation: Miller, D. T. (2001). Disrespect and 
the experience of injustice. Annual Review of 
Psychology, 52, 527-553.

BIZ MANAGEMENT
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3925 River Crossing Pkwy, Suite 300  |  Indianapolis, IN 46240  |  317.472.2200 / 800.469.7206  |  somersetcpas.com

Somerset CPAs and Advisors provides more than just traditional CPA services.  We offer a 
broad range of capabilities and services that address the diverse needs of each of our clients.  
With years of experience, formal training, industry-specific knowledge and dedication, we 
are able to provide personalized solutions for you based on a solid understanding of your 
business and the issues unique to your industry.

Somerset’s expertise covers a variety of industries, including:

Any firm can give you an opinion.
We will give you a partner.

AN INDEPENDENT MEMBER OF

ALLIANCE USA

find us on...

Visit us online at somersetcpas.com to learn more about our people and how we can help  
you achieve and surpass your financial goals.

entrepreneurial
health care
manufacturing & distribution
not-for-profit
real estate

agribusiness
architecture & engineering
construction
dealerships
dental

PEER TO PEER

For you who read my articles, you know 
I frequently talk about the relationship 
between governmental regulation and 

business. Unfortunately, this story about the 
New York man and his cigarettes is 
a tragic conclusion as to what can 
happen in a world of overregulation. 
Yes it might be about race, it might be 
about over-policing, but it also might 
be about overregulation.

Recall that when someone wants 
to put a new law or regulation into 
effect, he needs to look at the short-
term and the long-term impact to 
those he is trying to help. He needs 
to look at the impact to those who 
are outside the circle of those trying 
to help. When people set out to gen-
erate a cigarette tax in New York City, in their 
wildest dreams, they never thought somebody 
would end up dead as a result, and that the 
holidays would be full of anger and tumult 
over something so stupid. People who study 
these kinds of things knew that that could be a 
possible consequence and will no doubt prob-
ably be again in the future with this or some 
other similar type regulation.

Years ago, President Nixon demanded all 
cars go from 65 miles per hour on the inter-
state down to 55. When I grew up, occasion-

ally I would creep up 5 miles an hour over the 
speed limit; from time to time, I would see a 
policeman and I would not get stopped. To-
day, I routinely see people cruising the in-

terstate at 80 miles per hour and 
beyond, exceeding the designated 
mile per hour greatly. Yes, the lo-
cal humble pastor and the local 
humble school teacher, now, they 
are probably outlaws. I would 
hate to be the policeman who 
got the orders to clamp down 
on weekend speeders and 
stop someone for exceeding 
the posted speed limit by 10 
miles per hour on the inter-
state. The person receiving 
the ticket wants to yell at the 

cop, “Couldn’t your time be better spent 
elsewhere finding people who are really 
breaking the law and stop harassing law-
abiding citizens?” We have even “dumb-
ed ourselves down” into believing that 
we are law-abiding citizens.

Here is what the average reader does 
not know. Now in New York City, a pack of 
cigarettes is taxed over five dollars a pack. A 
black market has grown up selling cigarettes 
in subways and on street corners that have 
been imported from other states without this 

onerous city tax. Selling these cigarettes has 
been a windfall for poor people of all color. 
They can sell cigarettes to pedestrians signif-
icantly cheaper than the pedestrian can pur-
chase them in the store. The job assigned to 
the policeman is to stop this black market sell-
ing. Gas stations and liquor store owners are 
particularly sensitive to this as black market-
ers frequently sell outside their business be-

cause that’s where the buyers go to purchase. 
Often times, these merchants understandably 
complain and call the police. Police are wast-
ing valuable tax payer dollars arresting a man 
selling single packs of cigarettes and some-

times loose cigarettes. If this sounds petty 
and stupid, it is, because it is petty and stupid. 
This is the logical consequence of ridiculous 
over taxation. You could fill an entire book as 
to what the city of New York is doing to try 
to levy taxes on people trying to live there in 
peace and harmony.

Yes, over taxation causes people to move 
out of a city; it causes policemen to waste their 

time chasing down criminals whose 
economic impact is not even measur-
able. Oh, and sometimes it actually kills 
people and lights an entire country up 
with anger second guessing right from 
wrong. All the energy that has been in-
vested to unify the races with the police 
department in New York City goes up in 
smoke over a fistful of loose cigarettes. 
For the 2014 holidays, sadly peace and 
goodwill in New York City has fallen 
on deaf ears. I think last month Ameri-
cans have spoken. Big government does 
not do us any favors. Whether you are 
a large business, a small business or a 
black market business, big government 

and big brother has no business in your busi-
ness. 

Howard Hubler
COLUMNIST

Howard Hubler can be reached at howard@hubler.com.

Taxation: Up in smoke

“Recall that when someone wants to 
put a new law or regulation into effect, 
he needs to look at the short-term and 

the long-term impact to those he is 
trying to help. He needs to look at the 
impact to those who are outside the 

circle of those trying to help.”

BIZ BRIEF

The Greater Greenwood Chamber of Commerce held a membership 
drive on Dec. 4. Existing members helped to sign up 150 new businesses 
and organizations. Pictured, Cathy Richards calls on potential members 
during the campaign. Photo by Rick Myers
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Jeff Binkley is the Founder and Managing Director of 
Binkley Wealth Management Group. He can be reached 
at Jeff@thebinkleygroup.com or (317) 697-1618.

Well, did you enjoy traveling over the 
river and through the woods to 
grandmother’s house on cheaper gas 

this holiday season?  I sure did. But the question 
now is how long will these gas prices remain 
low?  Before I venture a guess at that, let me tell 
you what’s causing these low prices. 
It really isn’t OPEC deciding not to 
lower production. It’s not the fact that 
“winter gas” is cheaper to make than 
“summer gas.” It certainly wasn’t the 
election. No, what is causing our gas 
prices to plummet is shale.  

Shale natural gas and shale oil 
and the tremendous advances in 
shale production technology over 
these last several years have created 
a bit of a glut in world oil supplies. 
At face value, OPEC’s Thanksgiving 
Day announcement that they would 
maintain current production levels could be 
admittance that regardless of a lower per bar-
rel price, their economies were so non-diver-
sified that they had to produce and sell oil to 
keep afloat. But a further analysis indicates 
that explanation may be too simple, too con-
venient by half.  

Shale oil is plentiful in North America. But 
it is more costly to recover than just pumping 
it out of the ground. And that’s what OPEC 

is counting on. If the OPEC nations can force 
the price of oil below the break-even/profit-
able price for shale oil producers, then it will 
put some, if not all, of those shale oil produc-
ers out of business. Their plan is to take a 
short term pain for a long term gain. But how 

long will it take?   
My research indicates that many 

of the shale oil producers protect 
themselves from oil price fluctua-
tions by hedging their production 
using the future’s market. Much of 
the oil they are producing now has, 
through these hedges, been “sold” 
at $80 to $90 per barrel. So if their 
cost of production is $65 to $70 per 
barrel, they can remain profitable. 
But how long do these hedges last? 
12 months? 18? 24? And how long 
can OPEC itself survive and extend-

ed a period of cheap oil?  These are the unan-
swered questions causing the volatile moves 
we’ve been seeing in energy companies.

Here’s what I know and here’s what I think. 
What I know is that pretty soon, refineries 
will begin switching to their summer blend 
formulas, which will likely cause some type of 
disruption in the distribution chain and prob-
ably lead to higher prices, at least for a while. 
This happens every year in the spring and fall 

when refineries 
do their switchovers. 
What I think is that we should 
all be watching global petroleum 
politics. It is not too far out of the 
realm of possibilities that one of 
these many oil-dependent nations 
(including Putin’s Russian economy) 
may just do a little saber-rattling (or 
oil-drum banging) to create some type 
of global energy supply disruption and 
thus higher energy prices. I don’t mean to 
be “black-helicopterish” but it’s just what 
I think we should be mindful of. 

I’ve seen many a prognosticator (of 
which I am now one) make an absolute 
fool of himself. I do so hope that I am soon 
to be proved a fool on this prognostication 
myself!  

Here’s wishing you a happy and prosperous 
New Year. 

 It’s largely up to each of us individually to 
make it a great one …. so get out there and 
get busy!     

Jeff Binkley
COLUMNIST

Welcome to 2015 and lower gas prices

MONEY MATTERS

TECHNOLOGY DISPATCHES
n SPEED UP YOUR WI-FI 
Sometimes the problem can’t be traced back to broadband companies and Internet 
service providers; many of which offer “lightning-fast” Internet speeds. However, if a 
Wi-Fi router is set up incorrectly, even the fastest Internets can slow to a snail’s pace. 
Like all things technological, Wi-Fi can be finicky at times, but making sure your router 
is set to the right channel and frequency. Also be sure to place the router in an 
ideal position – preferably high up, or in a central area of the home. Secure your 
Wi-Fi with a network password to keep neighbors from using your network 
(and slowing it down) and if all else fails, it may be time to upgrade your 
router or network extender – just be sure to do some research to make sure 
you’re getting a good deal and the appropriate hardware compatible with 
your ISP. – CNN Money

n VISIT DUBAI NOW ON STREET VIEW 
This is Google’s first venture for Street View into the Middle East, not counting 
a brief run-through the Burj Khalifa and Liwa Desert. Dubai, which has put 
the United Arab Emirates on the map in just the past decade due to massive 
development and millions of tourists each year. Regarding the addition of 
the city to Street View, Google’s Mohamad Mourad wrote, “Dubai is home to 
the world’s tallest tower, largest mall and the planet’s only seven-star hotel… 
With all these modern wonders, it’s no surprise that Dubai hosted 10 million 
global visitors last year – and aims to hit a record-breaking 20 million visitors 
in 2020. And for those interested in giving the city a virtual tour, you’re now 
just a click away. – Digital Trends

n VIRTUAL REALITY MOVIES BECOME REALITY 
The latest craze that’s sweeping the techno-industry is virtual reality (VR), 
and its applications have numerous implications for not just the entertainment 
and video game industries, but for medical and aerospace industries as well. 

However, the next upcoming Sundance Film Festival is planning a bigger virtual reality 
experience for film viewers in 2015. The popularity of the Oculus Rift (one of the 

main VR products currently on the market) in Sundance’s New Frontier program 
during 2014 is a large part of why senior programmer Shari Frilot wants to bring VR 
back since it’s “a point of conversation that’s going to be really relevant to festival 

audiences and filmmakers.” The full line up for New Frontier will run from Jan. 22 
until Feb. 1 during the Sundance Film Festival in 2015. – WIRED

n ROBOTS REPLACING LAWYERS IN THE FUTURE? 
A new report from Jomati Consultants speculates that the profession of 
law could have a very different face in 2030, particularly about who law 
offices might will be employing. “It is no longer unrealistic to consider 
that workplace robots and their AI processing systems could reach the 
point of general production by 2030,” the report stated. Robots could 

potentially replace the need for associates since they would not tire, or 
seek advancement and pay raises. The potential threat of machines and 
artificial intelligence replacing manual workers is not a new concept; Isaac 
Asimov explores this notion in 1950 with his popular novel-now-movie 
iRobot. – Newser

n YAHOO’S TOP 10 SEARCHES OF 2014
10. Jennifer Aniston  9. iPhone 6
8. Miley Cyrus  7. “Frozen”
6. Kim Kardashian  5. Kaley cuoco
4. Jennifer Lawrence  3. Ariana Grande
2. Minecraft   1. Ebola
     – Yahoo Tech
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CHAMBER EVENTS  
AND MEETINGS

8 - Beech Grove Chamber 
of Commerce (January 
Networking Lunch); Jan. 8, 
11:30 a.m. – 1 p.m., Hornet 
Park Community Center, 
5245 Hornet Ave., Beech 
Grove. Cost is $15 at the 
door. For more information, 
call (317) 788-4986 or visit 
beechgrovechamber.org.

9 – Greater Greenwood 
Chamber of Commerce 
(Legislation Matters 
Luncheon); Jan. 9, 
11:30 a.m. – 1 p.m. For 
more information, visit 
greenwoodchamber.com.

15 – Greater Greenwood 
Chamber of Commerce 
(Business After Hours); 
Jan. 15, 5-7 p.m. For 
more information, visit 
greenwoodchamber.com.

NEWLY INCORPORATED

@ Home Realty
Al Bennis
372 S. State Rd. 135
Greenwood, IN 46142

Blissful Home/ 
Nature Intended
Anna Leaman
1204 White Ash Dr.
Greenwood, IN 46143

Breezy Meadow  
Goat Milk Products
Lisa Williams
2488 N. Centerline Rd.
Franklin, IN 46131

Connie’s Home Care 
Services
Connie J. Pickett
P.O. Box 405
Edinburgh, IN 46124

Equine Bliss
Dina Krietemeyer
6704 W. Stones Crossing Rd.
Greenwood, IN 46143

Franklin Dental Care PC
Nathan A Corn DDS
114 E. Main St.
P.O. Box 556
Bloomfield, IN 47424

Home Connection
Sherita Newbern
2004 N. Riley Ave.
Indianapolis, IN 46128

Paced Stafetree Removal 
and Construction
Tom Pace
179 E. Hoover Dr.
Nineveh, IN 46164

Safeco Body Shop
Joshua Rivers
450 Remington Point #205
Greenwood, IN 46143

Salamonie Cocker  
Spaniel Club
Denise Anderson
17 Meadow Court Way
Whiteland, IN 46184

Smiley Childcare  
Center, Inc. DBA
Sherita Newbern
2004 N. Riley Ave.
Indianapolis, IN 46218

Triple S Transportation
Clint Rathfon
606 Oakland Way
New Whiteland, IN 46184

Wildewood Farms
Harriet Henry
5990 E. 500 N.
Franklin, IN 46131

GREATER GREENWOOD 
CHAMBER OF COMMERCE 
NEW MEMBERS

500 Festival, Inc.
21 Virginia Ave.
Indianapolis, IN 46204
(317) 614-6121

9 Round Greenwood
520 N. State Rd. 135, 
Suite Q
Greenwood, IN 46142
(317) 300-1830

Access Mobility 
Incorporated
4855 S. Emerson Ave.
Indianapolis, IN 46203
(317) 784-2255

AppraiserVender.com, LLC
3195 W. Fairview Rd., 
Suite C
Greenwood, IN 46142
(317) 889-4241

Arbonne International
1026 Massey Court
Greenwood, IN 461443
(317) 403-6448

Ben Franklin Insurance  
& Investments
107 N. State Rd. 135
Suite 303
Greenwood, IN 46142
(317) 497-0181

Cancer Support 
Community Central IN
5150 W. 71st St.
Indianapolis, IN 46268
(317) 257-1505

Coffee House 5
323 Market Plaza
Greenwood, IN 46142
(317) 300-4330

Community Hospital  
South Bariatrics
1550 E. County Line Rd., 
Suite 315
Indianapolis, IN 46227
(317) 887-7771

Compass Insurance  
& Real Estate
4922 Pebble Lane
Greenwood, IN 46142
(317) 883-9461

DCI Coatings & Finishes
1729 U.S. 31 S., Suite H
Greenwood, IN 46143
(317) 888-4466

Don Allen’s Hair  
Care Salon
828 S. U.S. 31
Greenwood, IN 46142
(317) 887-2772

doTerra International
1014 Wildwood Lane
Greenwood, IN 46143
(317) 888-9331

Era Real Estate Links
2020 S. State Rd. 135
Suite 302
Greenwood, IN 46143
(317) 805-7360

First Farmers Bank & Trust
42 S. State Rd. 135
Bargersville, IN 46106
(317) 422-9900

Greenwood Orthopaedics
1550 E. County Line Rd.
Suite 200
Indianapolis, IN 46227
(317) 497-6497

Home Video Studio
856 N. Madison Ave.
Greenwood, IN 46225
(317) 888-4383

Hunters Auto Co.
451 E. Stop 18 Rd.
Greenwood, IN 46143
(137) 887-3800

Imagine Virtual  
Assistant Service
10680 E. County Rd. 100 S.
Indianapolis, IN 46231
(317) 268-6830

Indianapolis  
Symphony Orchestra
32 E. Washington St. 
Suite 600
Indianapolis, IN 46204
(317) 639-4300

Johnson County  
Fair Association
250 Fairgrounds St.
Franklin, IN 46131
(317) 738-3247

Johnson County  
Fiber Network, LLC
750 International Dr.
Franklin, IN 46131
(317) 883-6000

Johnson County  
Learning Centers
1400 Webb Court
Franklin, IN 46131
(317) 738-0055

Make Your Mark, LLC
10896 Pickens Court
Carmel, IN 46032
(317) 536-2731

MashCraft Brewing
1140 N. State Rd. 135
Suite M
Greenwood, IN 46142
(317) 709-1964

Media Bug, LLC
1002 Sugar Maple Dr.
Greenwood, IN 46143
(317) 332-8968

Modern Woodmen 
Fraternal Financial
720 Executive Park,
Suite 3000A
Greenwood, IN 46143
(317) 884-5474

Ohio Properties, LLC
201 S. Emerson Ave.
Suite 110
Greenwood, IN 46143
(317) 889-0793

Paul’s Glass & Accessories
101 N. Meridian St.
Greenwood, IN 46142
(317) 885-1924

Phenix Investigations
2555 Fairview Place
Greenwood, IN 46142
(800) 980-9056

Piazza Produce, Inc.
5941 West 82nd St.
Indianapolis, IN 46278
(317) 872-0101

Protect All & The Sintz 
Group Insurance Agency
4625 S. Emerson Ave.
Suite G-H
Indianapolis, IN 46203
(317) 353-1121

R. Lee Money  
Attorney at Law
310 W. Main St.
Greenwood, IN 46142
(317) 865-9607

Radiological  
Care Services
8501 Bash St., Suite 600
Indianapolis, IN 46250
(317) 840-8715

Restoration  
Landscape, Inc.
2818 Limber Pine Dr.
Whiteland, IN 46184
(317) 800-2461

Revery
299 W. Main St.
Greenwood, IN 46142
(317) 215-4164

Ronald McDonald  
House of Indiana
435 Limestone St.
Indianapolis, IN 46202
(317) 267-0605

Ryan Fire Protection
9740 E. 148th
Noblesville, IN 46060
(317) 770-7100

Schmidt Associates
415 Massachusetts Ave.
Indianapolis, IN 46204
(317) 263-6226

Stacked Pickle
172 Melody Ave.
Greenwood, IN 46142
(317) 300-9462

Station Supply, LLC
65 Tulip Dr.
Indianapolis, IN 46227
(317) 727-7894
Member Since: 2014

Stephen Plasterer, CPA
3195 W. Fairview Rd.
Suite C
Greewood, IN 46142
(317) 888-8878

Synergy  
Consulting Services
5782 Rolling Pines Court
Indianapolis, IN 46220
(317) 446-9191

Taxwright
390 N. Madison Ave.
Suite 103
Greenwood, IN 46142
(317) 620-1512

Teal Canary
199 N. Madison Ave., SH1
Greenwood, IN 46142
(317) 414-2066

The InterDesign Group Inc.
141 East Ohio St.
Indianapolis, IN 46204
(317) 263-9655

The Knuckle Sandwich
9500 State Rd. 144
Martinsville, IN 46151
(317) 422-5767

The Palms Banquet and 
Conference Center
2353 E. Perry Rd.
Plainfield, IN 46168
(317) 839-9990

The Real Estate  
Mortgage Network
1642 W. Smith Valley, Suite A
Greenwood, IN 46142
(317) 865-2150

Ulta Inc.
482 Chaney Ave.
Greenwood, IN 46143
(630) 410-5435

Wallace Construction
9790 Old State Rd. 37 N.
Martinsville, IN 46151
(317) 422-5356

Wildeflower Realty LLC
189 U.S. 31 S.
Whiteland, IN 46184
(317) 658-1155

SBA GUARANTEED LOANS

Boone County

Fort Wayne Audiology 
Consultants, LLC
155 Lexington Ct.
Zionsville, IN 46077
$315,000. First Federal 
Savings Bank (Huntington)

Perfect Seating, LLC
10730 Bennett Pkwy., Ste. A
Zionsville, IN 46077
$100,000. The Farmers 
Bank, Frankfort

Rosie’s Place, LLC and 
Rosie’s Place Zionsville
10 S. Main St.
Zionsville, IN 46077
$50,000. $462,000
The Huntington Nat’l Bank

Hamilton County

Assurance Health  
System, LLC
14398 Black Farm Dr.
Noblesville, IN 46060
$196,300. $155,000
Star Financial Bank

Allstate Insurance
10412 Allisonville Road 
Fishers, IN 46038
$81,000
First Financial Bank (OH)

Be Now Fitness, Inc. 
9607 N. College Ave.
Indianapolis, IN 46280
$150,000. Celtic Bank 

CDMP, LLC
15707 North Pointe Blvd.
Noblesville, IN 46060
$3,452,000. United 
Community Bank (GA)

Cook, Graber & Co., LLC
12953 Publishers Dr.
Ste. 20
Fishers, IN 46038
$25,000. The Huntington 
National Bank

Echo 126, LLC
600 E. Carmel Dr., Ste. 126
Carmel, IN 46032
$25,000
First Merchants Bank

Flix Brewhouse  
Indiana, LLC
2206 E. 116th St.
Carmel, IN 46032
$2,833,000
Comerica Bank 

Angela Grabovsky
3334 Walnut Creek Ct.
Carmel, IN 46032
$150,000
Live Oak Banking Co. 

GZ, LLC
12756 Parsons Gate
Carmel, IN 46032
$35,000. The Huntington 
National Bank 

Level Solutions Group, Inc.
9084 Technology Dr.
Fishers, IN 46038
$250,000
Forum Credit Union

Marcor, LLC
1395 S. 10th St.
Noblesville, IN 46060
$30,000. The Huntington 
National Bank 

Morse Lake Classic  
Cars & More, LLC
3635 Beach Blvd.
Cicero, IN 46034
$25,000. Chase Bank 

The Paint Cellar, LLC
581 S. Rangeline Road
Carmel, IN 46032
$17,000. The Huntington 
National Bank

Hancock County

G.T. Services, Inc.
6314 W. Broadway
McCordsville, IN 46055
$91,000. The Huntington 
National Bank

Triple F, Inc.
1925 Melody Ln.
Greenfield, IN 46140
$505,000. KeyBank

Hendricks County

BHC, LLC
1533 E. Northfield Dr.
Brownsburg, IN 46112
$540,500. Lake City Bank 

K1ds Count, LLC
1353 E. Main St.
Brownsburg, IN 46112
$133,000. Indiana 
Statewide CDC

Midwest Exterior  
Services, Inc. 
114 Sunrise Ln.
Lizton, IN 46149
$23,700. $50,000
The Huntington  
National Bank

Johnson County

Center Grove  
Animal Clinic, Inc.
S. S.R. 135
Greenwood, IN 46143
$815,000
Indiana Busienss Bank 

Indiana Lawn 
Maintenance, Inc.
1709 E. 500 N.
Whiteland, IN 46184
$50,000
First Merchants Bank

Noor Express, LLC
2951 Hearthside Dr.
Greenwood, IN 46143
$122,000. The Huntington 
National Bank

Marion County

All Points  
Transportation, LLC
6470 Michigan Road
Indianapolis, IN 46268
$50,000. The Huntington 
National Bank 

Andy’s Custom  
Painting, Inc.
1118 W. 78th St.
Indianapolis, IN 46260
$25,000. The Huntington 
National Bank 

APNA Jora, Inc.
11430 E. Washington St.
Indianapolis, IN 46229
$725,000. Ridgestone Bank

B Consulting, LLC
2970 Kessler Blvd. North Dr.
Indianapolis, IN 46222
$10,000. Chase Bank 

Black Bare, LLC
3855 E. 96th St., Ste. D
Indianapolis, IN 46240
$170,100. Wells Fargo Bank 

Burkhart Marketing 
Associates Inc.
1218 Prospect St. 
Indianapolis, IN 46203
$50,000. $100,000
First Merchants Bank

CEME Enterprises, LLC
2503 N. Delaware St.
Indianapolis, IN 46205
$367,000. KeyBank

Dawg Services, Inc.
4333 W. 71st St.
Indianapolis, IN 46268
$190,000. Lake City Bank 

Ergo-Office Furniture, LLC
2525 N. Shadeland Ave.
Indianapolis, IN 46219
$49,400. Chase Bank 

Green Bean Delivery
5310 E. 25th St.
Indianapolis, IN 46218
$757,000
Indiana Statewide CDC

GS CPA, INC.
5450 Lafayette Road, Ste. 3
Indianapolis, IN 46254
$100,000. The Huntington 
National Bank 

Gurnoor, Inc.
3405 N. Sherman Dr.
Indianapolis, IN 46218
$1,319,600
Ridgestone Bank 

Hays & Sons  
Corporation, Inc.
800 E. Thompson Road
Indianapolis, IN 46227
$1,160,000. Stock Yards 
Bank & Trust Co. 

Indy East Smiles Youth 
Dentistry, LLC
5430 E. Washington St.
Indianapolis, IN 46219
$2,520,800

Indy Photo Booth, Inc.
5771 Park Plaza Dr.
Indianapolis, IN 46220
$120,000. The Huntington 
National Bank

Richard McCracken 
250 E. Harrison St.
Martinsville, IN 46151
$25,200. The Huntington 
National Bank 

Metonymy Media, LLC.
320 N. Meridian St., Ste. 917
Indianapolis, IN 46204
$50,000. Chase Bank

Michael S. Miller DO, 
FACOS, CWS, P.C.
8355 Rockville Road
Ste. 120
Indianapolis, IN 46234
$15,000. The Huntington 
National Bank 

Mini Mart Enterprises, Inc.
8009 Washington St.
Indianapolis, IN 46231
$500,000. Old Nat’l Bank

Newtek Small  
Business Finance Inc.
Indy Electronix, LLC
855 N. High School Road
Indianapolis, IN 46214
$15,000. The Huntington 
National Bank

Palmer Accounting  
& Tax Services, Inc.
1385 N. Shadeland Ave.
Indianapolis, IN 46219
$30,000. Lake City Bank

Pike Medical  
Consultants, P.C.
7911 N. Michigan Rd.
Indianapolis, IN 46268
$567,200
First Internet Bank of Indiana

Saffron, LLC
621 Fort Wayne Ave. 
Indianapolis, IN 46204
$25,000. The Huntington 
National Bank

Van Sickle Trucking, Inc.
5217 Five Points Road
Indianapolis, IN 46239
$75,400. The Huntington 
National Bank 

Washington JJ LLC (OC) 
6707 W. Washington St.
Indianapolis, IN 46241
$750,000
Ridgestone Bank

PLANNER OF NOTE



As the calendar starts anew, the Greater Beech Grove Chamber of 
Commerce (GBGCOC) is excited to announce several new chang-
es that aim to bring members together, increase networking oppor-
tunities and offer community support and visibility of the Greater 
Beech Grove area.

“Over the past six months, I’ve met with nearly all of our mem-
bers and listened to what they want from their chamber. The mem-
bership is looking for additional ways to become involved in the 
community, share their business message and learn how to tap into 
unused resources to make their organization run more effectively 
and efficiently,” said Laura Barnard, GBGCOC executive director. 

In response to the memberships’ needs, the Chamber will begin 
offering breakfast meetings. “There’s a portion of our membership 
where the lunch hour is a profitable time for their business, and by 
incorporating breakfast meetings we open the door for these mem-
bers, and other businesses, to learn more about the Chamber’s and 

community’s activities,” said Melody Stevens, GBGCOC president. 
Notice of these meetings will be posted on the Chamber’s website, 
beechgrovechamber.org.

Also coming in 2015, will be the first ever Beech Grove commu-
nity calendar and Chamber directory. “This is a fantastic opportu-
nity for everyone in the Greater Beech Grove area to know what’s 
happening in their community and easily identify the businesses 
belonging to the Chamber,” said Barnard. The Chamber is working 
with its nonprofit members, the City of Beech Grove and the Beech 
Grove City Schools to create a product that brings businesses, orga-
nizations and families together.

The Chamber is also forging relationships with the Southside 
Business Alliance and Franklin Township Chamber of Commerce to 
increase networking opportunities between members. The first net-
working event will take place Thurs., Feb. 12, 5-7 p.m. at the Main-
Source Bank, 8740 S. Emerson Ave., Indianapolis. 

Changes Coming to the Greater Beech Grove Chamber of Commerce About the Greater  
Beech Grove Chamber  

of Commerce
Established in 2007, the Greater Beech 
Grove Chamber of Commerce partners with 
businesses to build a dynamic community 
that benefits the greater Beech Grove area.

President: Melody Stevens
Vice President: Jim Coffman

Secretary: Linda Melton
Treasurer: Liz Schoettle

ABOUT US

BEECH GROVE CHAMBER NEWS Greater Beech Grove Chamber of Commerce 
Mailing address: PO Box 702, Beech Grove, IN 46107  
Building Location: 3841 S. Emerson Ave. # B, Indianapolis, IN 46203
Office: (317) 759-2873  • Email: info@beechgrovechamber.org

WELCOME NEW MEMBERS

Law Office of Edward A. McDonald
1005 Main St.

Beech Grove, IN 46107
Ph: (317) 439-4490

Daily Journal, Christina Cosner
30 S. Water St., Ste. A

Franklin, IN 46131 
Ph: (317) 736-2750

Harlow Rouge Couture
44 N. 7th Ave.

Beech Grove, IN, 46107
Ph: (317) 438-5615

DJ’s Hotdogs Co., Gary West
4824 S. Emerson Ave.
Indianapolis, IN 46203

Ph: (317) 992-2176

Rosebud Flowers & Gifts
501 Main St.

Beech Grove, IN 46107
 Ph: (317) 787-7673

beechgrovechamber.org

EVENTS CALENDAR

All luncheons are held at the Hornet 
Community Center unless otherwise noted.

Feb. 12: Monthly Luncheon

Feb. 12: 5-7 p.m., after hours networking 
event with the Franklin Township Chamber of 
Commerce and Southside Business Alliance. 
MainSource Bank, 8740 S. Emerson Ave., 
Indianapolis, IN. Wine tasting and snacks.

March 12: Monthly Luncheon

1. What does your business provide?   
Waste and Recycling Services for Central Indiana.

2. What makes your business unique? 
We’ve gone from one trash truck to an entire fleet of over 200 trucks. 
We are in the Top 30 Largest Independent Haulers in the United 
States, and the largest recycler in the state of Indiana. We are also a 
“one-stop-shop.” Ray’s provides not only waste and recycling services, 
but demolition, document destruction, land clearing, mulch, stone, 
metal recycling and more.

3. What are the greatest obstacles and/or challenges your 
business has faced or is facing? How were they overcome?  
In the current economy, many businesses close; however, Ray’s 
continues to grow and expand.  

4. What is the business’s biggest accomplishment been in the 
past year? 
Our biggest accomplishment is our growth in the recycling industry. 
We are currently finishing a new building that will be the largest in 
the state for Single Stream Recycling.

5. Where do you see the future of the business?  
Ray’s would like to continue to educate on the importance of 
recycling, so much of the current waste stream will be diverted from 
the landfill.

6. Why do you belong to the Greater Beech Grove Chamber of 
Commerce?
Ray’s would like to bring the knowledge of recycling to the residents 
of the Beech Grove area, and build a partnership with local businesses 
and schools in the Beech Grove community.

Ray’s Trash Service, Inc.
Drawer I, Clayton, IN 46118

M-F 6:30 a.m. – 5 p.m.
Sat. 8 a.m. – 12 p.m.

raystrash.com • Ph: (317) 539-2024
Email: esterba@raystrash.com

Social Media: Facebook
49 Years in Business

CHAMBER NEWS

BUSINESS SPOTLIGHT

TRASH SERVICE, INC.

Ray’s Trash Service, Inc.

Members of the Greater Beech Grove Chamber of Commerce enjoy:

•	 Member discounts and referrals
•	 Increased networking opportunities
•	 Continuing professional education
•	 Helping building a dynamic community

Learn more about the Greater Beech Grove Chamber of Commerce at:

beechgrovechamber.org

Greater Beech Grove  
Chamber of Commerce 

Mailing Address:
PO Box 702, Beech Grove, IN 46107  

Building Location: 
3841 S. Emerson Ave. # B

Indianapolis, IN 46203
Office: (317) 759-2873 

Email: info@beechgrovechamber.org



 
 

 

Pre-employment

 Drug & Alcohol Testing 

 Physicals and Immunizations 

  DOT/CDL Exams 

  Vision/Hearing Screenings 

 
On-the-Job 

 Injury Prevention                           

 Injury Treatment/Worker’s Comp 

 Independent Medical Evaluations 

 Job Specific Ergonomic Evaluations 

 
Return to Work 

 Physical and Occupational 
 Therapy & Rehabilitation         

 Fitness for Duty Testing 

 
Wellness Programs

 
On-Site Mobile Health Coach
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IU Health Occupational Health  |  789 E Morgan Street  |  Martinsville, IN 46151

THE STRENGTH IT TAKES

Trust in our strength and 
make your business stronger.
Indiana University Health now offers area employers convenient and easily 

accessible Occupational Health services. Conveniently located off of Highway 37, 

our facility is a short drive from Indianapolis’ south side. We work with employers 

of all types and of all sizes to develop cost-efficient and effective work-related 

medical care: From pre-employment physicals to injury care to back to-work 

solutions. Quality care is located less than 20 minutes from where your

employees work and live. Call us today to learn how we can help you make a 

difference in the lives of your employees – and the health of your organization.

Contact 765.349.6777 to schedule a consultation.


