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Compiled by Lana Bandy
What does Indiana Ballet Conservatory do? 

We are known as a premier training ground for pre-profes-
sional ballet dancers pursuing a career in dance. IBC also of-
fers recreational dance for students 
as young as 18 months, all the way 
up to adult. Our purpose is to of-
fer unparalleled dance training in a 
safe and encouraging environment 
as well as give back to our commu-
nity. What makes IBC unique is that 
it is one of only a few schools in the Midwest that teaches bal-
let using the Vaganova method. The Vaganova curriculum is 
known for creating some of the world’s most admired and ac-
complished dancers and choreographers like Mikhail Barysh-
nikov, George Balanchine, Irina Kolpakova and so many more!

How long has IBC been here? 
Over five years ago, in May of 2009, I helped create 

this school with a host of business leaders who had a pas-
sion for ensuring this level of training could flourish in the 
Midwest.

How did Carmel attract the Indiana Ballet Conservatory? 
Carmel has a proven track record for 
supporting and encouraging the arts. 
We feel welcome here and love that 
we can provide such a beautiful, safe, 
and quaint environment to attract 
and retain some of the world’s best 
ballet talent.

You’re from Russia and you’ve trained, performed, taught 
and choreographed at prestigious ballets around the world. 
How did you get started here? 

The concept of building IBC was born out of my desire to 
pass down this legacy to the next generation of dancers. We 
have a phenomenal faculty of world-renowned teachers, and 
we all have a rich history that must be shared to ensure this 

art form is treated with the respect and love that it deserves.
Can anyone train at Indiana Ballet Conservatory, or are they 
all advanced students? 

We are known for our pre-professional program, but we wel-
come and encourage students of all abilities. Our passion is 
to share our love of ballet, and we want children of ALL ages 
and abilities to appreciate and enjoy dance!

Who are your students? Where are they from? Why do they 
come here?

We have over 170 students from all over Central Indiana, 
but it’s interesting to note that we have nearly 30 who have 
began alternative schooling in order to train in our Day Pro-
gram for dancers who are very seriously pursuing careers in 
ballet. Of these 30 students, many have moved to Indiana 
and are living in apartments or with Host Families in order 
to train with our amazing faculty. When you go outside of 
our bubble here in Carmel, the reputation that our teachers 
have is incredible. They are known throughout the world as 
some of the best teachers, coaches, and former dancers that 
students can find. To have them all right here in one location 
is unheard of -- and it’s a huge boon to the Midwest!

What ‘success’ stories can you share about some of your 
students? 

IBC is proud to have graduates and former students affiliated 
with many different professional ballet companies like Ballet 
West, Joffrey Ballet, Atlanta Ballet, Boston Ballet, Milwaukee 
Ballet, Nashville Ballet and more. Recent graduate Elise Shea 
accepted a position with Arts Ballet Theater of Florida. We 
also have graduates who have taken advantage of dance 
scholarships to attend academic universities. We current-
ly have Abigail Matthews at SUNY Purchase, Glenn Kelich 
at Indiana University, Courtney Messer at Butler University 
and Alex Ray at Ball State University. There are several cur-
rent students of note as well. For instance, Miko Fogarty is 
featured in the ballet documentary First Position, gold med-
alist at the Moscow International Ballet Competition, silver 
medalist at the International Ballet Competition-Varna, Bul-
garia (arguably the world’s oldest and most prestigious bal-
let competition), and he is a current student at Indiana Ballet 
Conservatory. Miko sought out IBC nearly two years ago for 
the training offered right here in Indiana. She has been trav-
eling the world (Japan, Thailand, etc.) as a hired guest dancer, 
and Indiana audiences can feel proud to call her one of their 
own! IBC student Olivia Behrmann is an award winner at 
the world’s largest pre-professional ballet scholarship com-
petition Youth America Grand Prix (YAGP) and has been 
awarded a full scholarship to San Francisco Ballet School 
among many other scholarship and training opportunities. 
Ethan Holder has recently been cast in the Broadway revival 
of The King and I. 

Who are your instructors and what are their backgrounds? 
In addition to myself, we are honored to have Tatiana Pali, 
who was a student of the Bolshoi Ballet, former Prima Bal-
lerina with Moscow Classical Ballet, and Varna Gold Win-
ner (in addition to numerous other titles and awards); Alex-
ei Moskalenko, former dancer with the Bolshoi Ballet and 
known throughout the world as a Master Teacher and 
Coach; Sergey Sergiev, former dancer of the National Bal-
let of Bulgaria and Ballet Internationale, who is sought af-
ter as a leading choreographer and contemporary instructor; 
and Hailey Agran, who moved to Indiana as a teenage stu-
dent to train with this world-class faculty and is now mak-
ing a name for herself. She has already earned a reputation 
as a ‹game changer…creating the future of ballet› by Dress-
ing Room Writers. 

Do you or someone you know have an interesting job? Or is there an occupa-
tion you would like to know a little more about? Send your story ideas to lcban-
dym@yahoo.com and we might feature you in an upcoming issue of The Carmel 
Business Leader.

Name: Alyona Yakovleva-Randall
Title: Founding Artistic Director, Master 

Teacher, and Coach
Business: Indiana Ballet Conservatory

 Alyona Yakovleva-Randall works with students at Indiana Ballet Conservatory.
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With the new year under way, we certainly wish 
only the best for you and your enterprise. With 
that in mind, we thought it might be best to pres-
ent five questions in consider-
ation of your business success. 
So, without further adieu:

Is your business plan in 
ship shape? Many among us 
take a serious, considered look 
at the document that guides 
what we do day to day. It’s a 
healthy exercise, we’ve found, 
to review the plan and never 
hesitate to revise it wherever 
or whenever necessary. If you 
are like we are, you’ll find op-
portunities for improvement, 
savings and evolution. And that brings us to …

Do you have a plan to grow your business? 
This, as you know, could encompass everything 
from new markets (vertical and horizontal) to fo-
cusing solely on revenue acquisition and every-
thing in between. Growth, when managed re-
sponsibly in any fashion, can be an invigorating 
initiative. 

Are you as secure as you could be? We’re 
not talking dead bolts on the front door and 

locked windows here, although neither should 
be taken for granted. This is about the rising 
propensity for cyber breaches. Are you at risk 

on any level? Yeah, we didn’t 
believe we were, either, until 
our information technologist 
pointed out some fairly seri-
ous gaps where we believed 
none existed. Talk about a 
shot in the chops! We weren’t 
invaded and none of our cus-
tomer information was com-
promised, but the I.T. guru 
let us know in no uncertain 
terms what needed to happen 
to bulletproof our business 
across the cyber plain, and so 

it was done … in a New York minute. We didn’t 
even pause. It was a no-brainer. Please consider 
your risk(s) and act accordingly. We know we’re 
fortunate. We vastly prefer to be fortunate for 
other reasons, such as when the bottom lines 
come together. Our cyber security now helps to 
ensure a tremendous chance at that.

Do your internal systems need to be re-
freshed? Certainly, they need to be evaluated 
(same as with your business plan), and you may 

find as we continually do that no internal “rec-
ipe,” if you will, can’t withstand the addition or 
subtraction of ingredients. As you might know, 
when we talk about systems, it usually has very 
little, if anything, to do with computers and ev-
erything to do with how and why we do what we 
do inside these four walls. Everything from or-
der entry to content management to accounting 
to billing, well, it’s all up for grabs as a system-
review target. Our associates here often play a 
role in making things better. Yes, they usually 
have a better way, because they are on the front 
lines. We’re proud to involve them.

Is your roster the best it can be, given your 
budget limitations? If you answered “no” to 
this question, we believe you know it’s time to 
rectify that. Take emotion out of it. If you’re tru-
ly loyal to your enterprise and want the best for 
it – and have taken every step to ensure those 
associates that need the most improvement have 
received proper notice and training - it may be 
time to reset the roster, or part of it. No one likes 
to do it – we certainly do not – but how would 
keeping a subpar associate on the team do any-
thing to advance the cause?

Here’s to a prosperous 2015 for you and your 
team. You CAN do this!

Some questions for your consideration

Brian Kelly & Steve Greenberg
From the Backshop
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Editor,
I read your article about Net Neu-

trality. I think there is a misconcep-
tion on the issue. In the 1800s they 
were morally rectifying an ineq-
uity. I believe the administration’s 
goal in wanting to reclassify broad-
band under Title II of the Telecom-
munications Act is to tax the inter-
net through the Federal Universal 
Service Charge. Despite the euphe-
mism, it is clearly a tax. Any fee the 
government mandates is a tax. Ask 
Judge Roberts. The original goal was 
noble. Bring land line phones to ru-
ral and remote  areas. It has since 
morphed. Right now I pay over $8 
EVERY MONTH so they can re-
distribute wealth to those “in need.” 
Have you seen the Lifeline lines of 
people getting free cell phones and 
subsidized service while we pay for 
it? Almost $2 billion dollars a year. 
While food stamp recipients are at 
an all-time high, at least it’s provid-
ing a necessity. Cell phones are not 
a moral necessity and clearly it’s not 
a legal right that the government is 
obliged to provide.

While I have no sympathy for 
the ISPs  (no one does) they will 
find a way around Net Neutrality. 
That’s not what this is ultimately 
about. The objective here is to slap 
the FUSC on everyone›s internet bill 
so they can redistribute more wealth 
while we pay. We’re talking billions 
of dollars. And you will find cor-
ruption and cronyism in the FUSC 
fund if you looked into it. Even the 
FCC, the agency receiving the mon-
ey has  publicly  acknowledged to 
Congress it›s riddled with waste and 
fraud. And to top it off, the FUSC, a 
tax, is subject to Federal, State and 
Local tax. In other words, we are be-
ing triple taxed on a tax. Look on 
your phone bill.

-Gregory Klink

Not so Net 
Neutral

Reader’s View›
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By Adam Aasen
One person might look at an old end table and see a 

piece of junk.
But Angie Bochan sees something she can transform 

into a treasured piece of furniture.
That’s why she’s opening Junqtique, a new store locat-

ed at 931 N. Range Line Road behind the Dairy Queen. 
Bochan is looking to find unique chairs, dressers, ta-

bles, armoires and more and repurpose them into a fun 
“shabby chic” look. She scours through yard sales, auc-
tions, Web sites and second-hand stores to find qual-
ity pieces that she can repair, paint and turn into some-
thing new.

“You name it, if it’s good, we’ll get it,” she said.
And the furniture might look like expensive antiques, 

but Bochan said the prices will be reasonable. She said 
the most anything would ever cost is $500.

“I don’t like to pay more than a hundred dollars for 
a piece unless it’s really unique,” she said. “And I love 

painting the furniture, so I don’t mind getting people a 
really good deal.”

It all started when Bochan was working on her home. 
She discovered the new pallet wood wall in her bedroom 
didn’t match the furniture anymore. Instead of buying a 
whole new bedroom set, she decided to take it into her 
own hands and paint her existing pieces. Everyone loved 
her creations and urged her to do more.

Bochan won’t have a huge space to start with. She’s 
planning to store extra reclaimed pieces at a nearby stor-
age unit on the other side of Range Line. But the store it-
self should look really cool, she said. Bochan found some 
antique Victorian wood and an antique Victorian stair-
case. She wants the space itself to be a representation of 
the kind of unique work she can do for her customers.

Bochan does have a partner, Ashley Shane, who makes 
furniture out of reclaimed pallet wood.

An opening is expected in mid-December. 

Reclaimed furniture to be sold 
at new ‘shabby chic’ store

For you who read my articles, you know I frequently talk about the 
relationship between governmental regulation and business. Unfortu-
nately, this story about the New York man and his cigarettes is a tragic 
conclusion as to what can happen in a world of overregulation. Yes it 

might be about race, it might be about over po-
licing, but it also might be about overregulation.

Recall that when someone wants to put a new 
law or regulation into effect, he needs to look 
at the short-term and the long-term impact to 
those he is trying to help. He needs to look at 
the impact to those who are outside the circle 
of those trying to help. When people set out 
to generate a cigarette tax in New York City, in 
their wildest dreams, they never thought some-
body would end up dead as a result, and that the 
holidays would be full of anger and tumult over 
something so stupid. People who study these 
kinds of things knew that that could be a possi-

ble consequence and will no doubt probably be again in the future with 
this or some other similar type regulation.

Years ago, President Nixon demanded all cars go from 65 miles per 
hour on the interstate down to 55. When I grew up, occasionally I would 
creep up 5 miles an hour over the speed limit; from time to time, I would 
see a policeman and I would not get stopped. Today, I routinely see peo-
ple cruising the interstate at 80 miles per hour and beyond, exceeding 
the designated mile per hour greatly. Yes, the local humble pastor and 
the local humble school teacher, now, they are probably outlaws. I would 
hate to be the policeman who got the orders to clamp down on weekend 
speeders and stop someone for exceeding the posted speed limit by 10 
miles per hour on the interstate. The person receiving the ticket wants 
to yell at the cop, “Couldn’t your time be better spent elsewhere finding 
people who are really breaking the law and stop harassing law-abiding 
citizens?” We have even “dumbed ourselves down” into believing that 
we are law-abiding citizens.

Here is what the average reader does not know. Now in New York 
City, a pack of cigarettes is taxed over five dollars a pack. A black mar-
ket has grown up selling cigarettes in subways and on street corners that 
have been imported from other states without this onerous city tax. Sell-
ing these cigarettes has been a windfall for poor people of all color. They 
can sell cigarettes to pedestrians significantly cheaper than the pedes-
trian can purchase them in the store. The job assigned to the policeman 
is to stop this black market selling. Gas stations and liquor store owners 
are particularly sensitive to this as black marketers frequently sell out-
side their business because that’s where the buyers go to purchase. Often 
times, these merchants understandably complain and call the police. Po-
lice are wasting valuable tax payer dollars arresting a man selling single 
packs of cigarettes and sometimes loose cigarettes. If this sounds petty 
and stupid, it is, because it is petty and stupid. This is the logical con-
sequence of ridiculous over taxation. You could fill an entire book as to 
what the city of New York is doing to try to levy taxes on people trying 
to live there in peace and harmony.

Yes, over taxation causes people to move out of a city; it causes police-
men to waste their time chasing down criminals whose economic im-
pact is not even measurable. Oh, and sometimes it actually kills people 
and lights an entire country up with anger second guessing right from 
wrong. All the energy that has been invested to unify the races with the 
police department in New York City goes up in smoke over a fistful of 
loose cigarettes. For the 2014 holidays, sadly peace and goodwill in New 
York City has fallen on deaf ears. I think last month Americans have 
spoken. Big government does not do us any favors. Whether you are a 
large business, a small business or a black market business, big govern-
ment and big brother has no business in your business. 

Howard Hubler is an automotive executive and a contributing columnist for the Carmel 
Business Leader. You may write him at howard@hubler.com.

Taxation: Up in smoke

Howard Hubler
Advice
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Well, did you enjoy traveling over the riv-
er and through the woods to grandmother’s 
house on cheaper gas this holiday season? I 
sure did. But the question now is how long will 
these gas prices remain low? Before 
I venture a guess at that, let me tell 
you what’s causing these low pric-
es. It really isn’t OPEC deciding not 
to lower production. It’s not the 
fact that “winter gas” is cheaper 
to make than “summer gas.” It cer-
tainly wasn’t the election. No, what 
is causing our gas prices to plum-
met is shale.

Shale natural gas and shale oil 
and the tremendous advances in 
shale production technology over 
these last several years have creat-
ed a bit of a glut in world oil supplies. At face 
value, OPEC’s Thanksgiving

Day announcement that they would main-
tain current production levels could be ad-
mittance that regardless of a lower per barrel 
price, their economies were so non-diversified 
that they had to produce and sell oil to keep 
afloat. But a further analysis indicates that ex-
planation may be too simple, too convenient 
by half.

Shale oil is plentiful in North America. But 
it is more costly to recover than just pumping 
it out of the ground. And that’s what OPEC 
is counting on. If the OPEC nations can force 
the price of oil below the break-even/profit-
able price for shale oil producers, then it will 
put some, if not all, of those shale oil produc-
ers out of business. Their plan is to take a short 
term pain for a long term gain. But how long 
will it take?

My research indicates that many of the shale 
oil producers protect themselves from oil price 
fluctuations by hedging their production us-
ing the future’s market. Much of the oil they 
are producing now has, through these hedges, 

Welcome to 2015 
and lower gas prices

Jeff Binkley

been “sold” at $80 to $90 per barrel. So if their 
cost of production is $65 to $70 per barrel, 
they can remain profitable. But how long do 
these hedges last? Twelve months? Eighteen? 

Twenty-four? And how long can 
OPEC itself survive and extended 
a period of cheap oil? These are the 
unanswered questions causing the 
volatile moves we’ve been seeing in 
energy companies.

Here’s what I know and here’s 
what I think. What I know is that 
pretty soon, refineries will begin 
switching to their summer blend 
formulas, which will likely cause 
some type of disruption in the 
distribution chain and probably 
lead to higher prices, at least for a 

while. This happens every year in the spring 
and fall when refineries do their switchovers. 
What I think is that we should all be watching 
global petroleum politics. It is not too far out 
of the realm of possibilities that one of these 
many oil-dependent nations (including Putin’s 
Russian economy) may just do a little saber-
rattling (or oil-drum banging) to create some 
type of global energy supply disruption and 
thus higher energy prices. I don’t mean to be 
“black-helicopterish” but it’s just what I think 
we should be mindful of.

I’ve seen many a prognosticator (of which I 
am now one) make an absolute fool of himself. 
I do so hope that I am soon to be proved a fool 
on this prognostication myself!

Here’s wishing you a happy and prosperous 
New Year.

It’s largely up to each of us individually to 
make it a great one …. So get out there and 
get busy!

Jeff Binkley is the Founder and Managing Director of Bin-
kley Wealth Management Group. He can be reached at 
Jeff@thebinkleygroup.com or (317) 697-1618.
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Replace Your
Current IT Guy
For Less Money,

Twice The Expertise,
and NONE of

The Headaches.

World’s largest IT network for small business.
Over 1,200 professional computer technicians.

Less Cost, Less Hassle,
Less Downtime…

Isn’t That What
You Really Want?

At Computer Troubleshooters we offer wide range of 
business I/T Services, equipment Sales, and expert 
consulting. We partner with you to make sure I/T works 
for you and not the other way around!
Our Service Center has a large selection of PCs, macs, 
laptops, and accessories. We also offer Servers, 
networking, and parts. Visit us in downtown Carmel at 
316 S Rangeline Rd, Suite C or call us anytime.

317-867-0900
www.CTcarmel.com
Ranked #1 Technology Solutions

Franchise by Franchise
Business Review

Computer Troubleshooters

• $100 OFF
        FIRST TIME SERVICE

• FREE I/T AUDIT
Offer expires
April 30, 2015

316 S Rangeline Rd, Suite C
Carmel, IN 46032

317-867-0900

3925 River Crossing Pkwy, Suite 300  |  Indianapolis, IN 46240  |  317.472.2200 / 800.469.7206  |  somersetcpas.com

Somerset CPAs and Advisors provides more than just traditional CPA services.  We offer a 
broad range of capabilities and services that address the diverse needs of each of our clients.  
With years of experience, formal training, industry-specific knowledge and dedication, we 
are able to provide personalized solutions for you based on a solid understanding of your 
business and the issues unique to your industry.

Somerset’s expertise covers a variety of industries, including:

Any firm can give you an opinion.
We will give you a partner.

AN INDEPENDENT MEMBER OF

ALLIANCE USA

find us on...

Visit us online at somersetcpas.com to learn more about our people and how we can help  
you achieve and surpass your financial goals.

entrepreneurial
health care
manufacturing & distribution
not-for-profit
real estate

agribusiness
architecture & engineering
construction
dealerships
dental

In 2003, zoologists found capuchin mon-
keys responded to perceived pay inequity by 
throwing cucumbers. The monkeys were per-
fectly happy when ev-
eryone playing a re-
ward game (“You give 
me a stone, I give you 
a treat”) received the 
same reward of cu-
cumbers. But when one 
of the monkeys started 
getting grapes for play-
ing the same game, the 
other capuchins were 
quite unhappy. Cu-
cumbers were a fine re-
ward…until they saw 
someone else get something better.

While your employees likely won’t throw 
food, chances are they react psychologically 
much the same way to perceived unfairness. 
Like it or not, your workers compare their 
inputs (the amount of work they do) and re-
wards (the amount of compensation and perks 
they receive) to others in their work group and 
across the company. If employees perceive 
they are being treated unfairly, they are likely 
to either a) minimize their work inputs – in 
other words, do less – or b) look for ways to 
get more reward. Rewards can be increased by 
making unauthorized use of company resourc-
es – such as using more work time for personal 
business, or even engaging in employee theft. 

So what can you do to ensure employees 
perceive fair treatment? There are two things 
to consider: the outcomes workers receive, 
and the procedures used to determine those 
outcomes. As the monkeys demonstrate, feel-
ings of “It’s not fair!” are dramatic, basic and 
heartfelt. The good news is that you can man-
age employee perceptions of equity in work re-
wards. So think about:

1. Publicize the rules and decision-mak-
ing criteria. When people know what 
rewards to expect, for themselves and 
for others, they relax a bit. Uncertainty, 
on the other hand, makes them more ob-
servant and vigilant.

2. Minimize your own bias. People’s per-
ceptions of justice are higher when they 
see managers applying rules uniformly.

3. Share your decision-making criteria. 
People usually feel less inequity when 
they have a full explanation for how rules 
are made and applied. 

4. Treat employee concerns with respect. 
Even when workers don’t get everything 
they want, they are less likely to “act out” 
when their questions are answered fully 
and considerately.

Citation: Miller, D. T. (2001). Disrespect and the experience 
of injustice. Annual Review of Psychology, 52, 527-553.

Reference: W. C. Tsai & Y. M. Huang. Mechanisms linking 
employee affective delivery and customer behavioral inten-
tions. Journal of Applied Psychology, 87, 1001-1008.

Carolyn  
Goerner

Management for the masses: 
Monkey see, monkey do

quote of tHe montH

“Business, more than 
any other occupation, is 
a continual dealing with 

the future; it is a continual 
calculation, an instinctive 

exercise in foresight.”
-Henry R. Luce, Co-Founder of Fortune Magazine
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You hit the red light at 96th and Keystone. 
Ever not hit that light? Of course

It takes forever. I timed it one time and I 
think it was like three minutes. 

Yet, when you’re on an airplane and it’s 
three minutes to landing it’s nothing at all. We 
have arrived. Hooray!

Most of us can relate to the 
thought that summer vacation 
as a kid was endless. We played, 
we learned new things, we made 
memories with our families on 
those great summer outings for 
picnics and to the beach. 

Now, where does the time go? Part 
of it is that everything is rushed. To 
this day, I get a bit depressed when I 
see the school supplies out at Target in 
the middle of July. Didn’t the summer 
just begin? Poor kids. I am one who 
believes in the long summer vacations and not this 
off again on again thing. The Christmas and hol-
iday merchandise appears in October. Then after 
the Valentine’s Day displays go up. And so it goes. 

Time is a funny thing.
And it goes faster as we get older, right? 

Maybe not. Richard A. Friedman is a professor 
of clinical psychiatry at Weill Cornell Univer-
sity. In a 2013 New York Times article he said, 
“The great William James opined on the mat-
ter, thinking that the apparent speed of time’s 
passage was a result of adults’ experiencing 
fewer memorable events: ‘Each passing year 
converts some of this experience into auto-
matic routine which we hardly note at all, the 
days and the weeks smooth themselves out in 
recollection to contentless units, and the years 
grow hollow and collapse.’” 

Google it to read the entire article. It’s fasci-
nating with many lessons to be learned. 

Research says time really doesn’t go faster. 
Friedman contends in his article that it seems 
that way because we’ve allowed our lives to be-
come an endless routine. 

Same thing, same day, same time, every 
year. Those who enjoy their precious time are 

those who decide to live every day by experi-
encing or learning something new. 

He concludes his article by saying, “It’s sim-
ple: if you want time to slow down, become a 
student again. Learn something that requires 
sustained effort; do something novel .. read a 

how-to book on something you’ve 
always wanted to do. Take a new 
route to work; vacation at an un-
known spot. And take your sweet 
time about it.”

My brother is an accomplished 
guitarist. I’ve always wanted to play 
like him but I didn’t have the pa-
tience to learn. It’s really not too 
late. Maybe guitar lessons should 
be on my list of resolutions.

Or as I said last month, do some-
thing for others. Be a mentor or 
volunteer for a cause that leaves you 

with a warm and accomplished feeling. 
We don’t we all make it a resolution to take 

the time to enrich our lives and strive for less 
worry and stress in the New Year. Part of it is 
thinking more positively across the board. 

Which gives me a chance to plug my ol’ 
friend Jeff Worrell, the most positive man this 
side of the North Pole. Who doesn’t know Jeff? 
I call him Mr. Carmel. 

Besides doing that cable TV show, selling 
tickets on behalf of fund-raising for the Cham-
ber, and being a huge part of Carmelfest and 
the Carmel Farmers market, writing for the 
Carmel Current, while also running a business 
and being the patriarch of a great family, he’s 
now up to something else. What now Jeff!?!

It’s a web site called Good Day Carmel. 
www.gooddaycarmel.com I think it’s a great 
idea. This site is all about the great things in 
our city. We can all contribute to it. Nothing 
bad, no politics, nothing negative. I think it’s 
refreshing and about time. 

Jon Quick is president of the Carmel-based marketing and 
public relations firm, Q Public Relations and Marketing. You 
may reach him at Jon@QPRMarketing.com.

Commentary

It’s time

Jon quick

12955 Old Meridian St, Ste 103 | Carmel, IN 46032
317.844.6629 P | 317.844.6636 F 
www.us605.alphagraphics.com | us605@alphagraphics.com

visit us on the web

AlphaGraphics
is on themove

for 2015!

COMING SOON

We’ve got lots in store for 2015, 
including new equipment, new processes,
and a new address!  That’s right, AlphaGraphics 
Carmel will be moving to a new location this 
February to better serve you!

We’re excited to keep growing and being
your print and marketing solutions provider!

317.539.2024 • 800.531.6752
www.raystrash.com

“Is your company’s New Year’s resolution to go green? Call Ray’s and find 
out about all of its exciting recycling programs. Whether you need a small 
container for office recycling, or large-scale equipment to handle excess 
packing materials, and things in between, Ray’s has you covered. Ray’s Trash 
is the only call you need to make for your recycling and waste removal needs. 
We offer consultants to review your needs and design a competitively priced 
custom program for you. Call us today to schedule a review of your property’s 
disposal plan.”

GREAT SERVICE 
SMART PRICING

CALL RAY’S TODAY.

Carmel School of Massage and Healing Arts 
celebrates full accreditation

Carmel School of Massage and Healing Arts, a therapeutic and sports massage school 
in Indiana located in the Carmel Arts and Design District, announced that they received 
full accreditation from the Department of Workforce Development, Office of Career 
and Technical Schools. Of the school’s recent accreditation, Owner and Director Nicole 
Zollinger-Muench, CMT said, “As a professional massage therapist at the height of my 
career, I wanted to give my knowledge of therapeutic massage and love for helping relieve 
people’s pain to others who will carry on the profession with skill and ethics. Launching 
the school has been an effort of heart and soul and I cannot be more excited and grateful. 
It is a time for celebration!”
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Carmel businesses are poised for success in 2015, but staying on top won’t be easy. 

tHe Allure of CArmel

Tourism is another major part of Carm-
el’s recent success. According to Brenda 
Myers, Executive Director of Hamilton 
County Tourism, says they project a 
“4 percent growth in the local tourism 
market in 2015, a conservative estimate 
but one that follows on the heels of a 
record-breaking year of 7 percent room 
demand and 13.4 percent revenue 
growth.” Myers believes they will sur-
pass the 4-percent projection, and cited 
numerous events throughout the 2015 
calendar year.

By Chris Bavender and Eric Ellis
You won’t find a crystal ball at an economic 

development commission meeting, and even 
veteran meteorologists with the best radar 
equipment at their disposal have trouble pre-
dicting the future. But when it comes to Car-
mel’s business landscape in 2015, business 
leaders and experts agree – there’s cause for 
optimism.

Citizens and City officials are admittedly a 
bit biased on the subject, but Mayor Jim Brain-
ard is apt to note the sheer speed at which Car-
mel has grown throughout the past decade. 
And it’s not just growth that makes Carmel 
an appealing prospect for residents and busi-
nesses alike, it’s things like job opportunities, 
outstanding schools, affordable and attractive 
homes – reasons Money magazine has named 
Carmel the first and third “Best Places to Live 
in America” in recent years.

But where do you go if you’re already on top?
“Carmel should expect a strong 2015 with 

one of the lowest unemployment rates in the 
state, a growing infrastructure and a high qual-
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Carmel businesses are poised for success in 2015, but staying on top won’t be easy. 
ity of life,” said Ersal Ozdemir, President and 
CEO of Keystone Construction. “Carmel has 
a highly educated workforce and offers a great 
place for people to live and work, which is a 
large part of its draw.”

According to the Indiana Business Research 
Center, as of October 2014, Hamilton County’s 
unemployment rate was 4.0 percent – 1.3 per-
cent lower than the state average and almost 2 
percent lower than the national average. Since 
we’re enjoying some of the best labor statistics 
since 2008, what are ways business leaders in 
Carmel can capitalize?

Jeff Worrell, Founder and President of Ad-
vantage Medical, says Carmel should zero 
in on the influx of recent graduates into the 
workforce.

“The younger professional without children 
is growing, and Carmel business needs to fo-
cus on this important demographic for enter-
tainment and work opportunities,” Worrell 
said. “With all of the new apartment con-
struction and multi-family dwellings planned, 
Carmel demographics will change. Business-
es should be poised to take advantage of the 
growing multicultural and multigenerational 
opportunities to come.”

President of the Carmel Chamber of Com-
merce, Mo Merhoff, is also optimistic about 
the future, given the amount of development 
the City has undergone in just the past two 
years.

“I think the economy continues to improve, 
albeit at a somewhat slower, methodical pace,” 
Merhoff said. “That said, projects that were 
previously on hold or delay are moving for-
ward – as we’ve seen in 2014… (Carmel) has 
also seen some major advances in business 
over the past 24 months, including Allegion, 
Geico and American Specialty Health. Atapco 
has started on their PUD at Carmel Drive and 

Guilford; the Seasons of Carmel on the east 
side of Westfield Boulevard; Anderson Birkla’s 
The Mezz in the Green behind Civic Theatre; 
Pedcor’s Nash on Range Line Road are only a 
few projects that are well underway or near-
ing completion.”

Merhoff believes these projects will bring in 
“amenities, employees and even more business 
to Carmel.”

With so many projects already in the works, 
new businesses of all sizes and those interest-
ed in Carmel will likely face the challenges ev-
ery business faces: acquiring funding, attract-
ing skilled employees and especially attracting 
a customer base – but Merhoff said business 
loans appear to be increasingly more available 
than in recent years following the recession.

Michael Kile, Owner and President of Al-
phaGraphics, said he made the decision to set 
up his own business eight years ago – and ul-
timately, Carmel won out.

“Not only did we find an existing business 
for sale in Carmel, we also found a home that 
fit our needs to a tee,” Kile said. “We have 
been lucky enough for our business to grow so 
much that we have outgrown our space here. 
We looked at a number of new spaces but nev-
er seriously considered moving out of Carm-
el even though we do business all around the 
area… It may have been just a good guess to 
move here eight years ago, but now we realize 
it was a great decision based on how our busi-
ness has grown.”

And the success of Carmel businesses is not 
limited to one industry – Worrell has also seen 
success in the rear-view mirror and on the ho-
rizon.

“I am bullish on the local economy,” Worrell 
said. “In the medical industry, we are forecast-
ing a general trend of a 5 percent growth and 
expect to beat that locally. The Carmel market 

is performing well against the national aver-
ages in our industry.”

According to Merhoff, Carmel’s historical-
ly been comprised of FIRE (finance, insurance 
and real estate) businesses.

“I think you have to add healthcare to that 
list, given the number of major hospitals and 
accompanying support services,” Merhoff said. 
“We’ve also been keen to attract more compa-
ny headquarters, but I wouldn’t say Carmel is 
‘missing’ anything.”

As any hard-working business leader knows, 
though, success doesn’t just fall from the sky. 
Despite its national acclaim and diverse busi-
ness climate, Carmel is still a city with needs 
like any other.

“Carmel needs to continue to what it has 
started with continued investment in infra-
structure and amenities of place,” Ozdemir 
said. “This will support managed growth and 
ample entertainment options for its growing 
residential and business population… Busi-
nesses can benefit from the low tax rates in 
Carmel, easy access to major highways – not 
the least of which is the expansion and stream-
lined construction along U.S. 31 – which en-
hances its proximity to the growing metropolis 
of Indianapolis.”

When all is said and done, Carmel is poised 
for yet another year of success for businesses 
– which means success for residents and visi-
tors as well. Maintaining its reputation as one 
of the best places in the whole United States 
will surely be a challenge, however, as devel-
opers, business leaders, city officials and resi-
dents work in tandem to continue attracting 
new talent to the area and satisfying its current 
tenants. With such high expectations from all 
parties, all sights are set on 2015 – what inno-
vation will it bring, what new tasks will be un-
dergone, and who will stand out as Carmel’s 
best business leaders this year?

Key 2015 eventS

•	 Youth America Grand Prix Dance Com-
petition at The Palladium, March

•	GLVC Men’s Golf Championship, April
•	Carmel Marathon, April
•	 IHSAA Boys Golf Championship, May
•	GLVC Men’s Baseball Championship, 

May
•	NCAA Men’s Division I Regional, May
•	Open Water National Championship, 

June
•	National Softball Association Champi-

onship, July
•	Grand Park College Game Day, 

September
•	 IHSAA Girls Golf Championship, 

October

Other major influences are the Klipsch 
Music Center, Connor Prairie and the 
opening of the new Mormon Temple, 
which will likely become a major desti-
nation for weddings and pilgrimages. 
For more information, go to visithamil-
toncounty.com. 

By Jim Brainard
The coming year offers a lot of excitement for 

business in Carmel. Our redevelopment projects 
are moving ahead with new mixed-use buildings 
under construction at City Center by Pedcor, one 
of our partners in redevelopment, which will also 
begin the next phase of construction in City Cen-
ter with an additional 10 buildings in the coming 
years. There are also future buildings in the plan-
ning stages and under design by Old Town Design 
Group in the Midtown area, an exciting develop-
ment as we look to connect two vibrant areas of 
our city. And we expect to see more good things in 
our bustling Arts & Design District, which continues 
to attract a mix of small family businesses, such as 
a new wine tasting shop, a second tea shop and a 
donut shop that opened in the fall. 

As for our current businesses, we are working 
hard to listen to their needs and act on them. For 
example, last summer’s #31Bites effort was de-
signed to soften the blow and encourage patroni-
zation of local businesses along U.S. 31, which was 
closed for much of the year. In 2015, we will con-
tinue to explore ways to help those businesses dur-
ing the final year of the state’s highway project. Ad-
ditionally, we are working with some of our major 
employers to assist them in efforts to attract new 
employees to meet the demand they are seeing in 
their businesses.

I believe we have a very diverse local economic 
landscape. Carmel is home to more than 90 cor-
porate headquarters, many of them high-tech 
businesses that market their skills to a worldwide 
audience. In addition, our local developers and en-
trepreneurs also do a good job of reading the de-
mands of the local market and meeting them. For 
example, new types of businesses coming in 2015 
include a new movie theater that doubles as a bre-
whouse and one of our local musicians has just 
opened a new small-venue performance hall in the 
Arts & Design District. In my opinion, the only thing 
missing is enough time in our busy lives to experi-
ence everything in Carmel. That’s getting harder to 
accomplish.

We are always exploring new ways to attract new 
businesses to Carmel. Our decade-long redevelop-
ment efforts of our central core have been focused 
on just that – providing the framework for business 
growth while at the same time building our Cen-
ter for the Performing Arts, including the Palladi-
um, the Arts & Design District and beautiful public 
gathering spaces. All of these together help Carm-
el provide the kinds of amenities desired by CEOs 
and highly-skilled professionals, which we target 
in our economic development efforts. We are also 
quick to respond to inquiries that come our way 
from local developers, real estate professionals and 
others. And we actively engage site-selectors from 
across the nation who work with companies large 
and small who are looking for a good place to re-
locate or establish their business. The message is 
clear and consistent on a variety of platforms: Car-
mel is open for business and eager to provide a vi-
brant community in which to work, play and raise 
a family.

The Mayor’s Take



10   January 2014 • businessleader.bz Carmel Business Leader

 Jan. 6 – Tina’s Traditional Old Eng-
lish Kitchen Ribbon Cutting (and 
grand opening) will take place from 
10:30 to 11:30 a.m. at 30 N Range 
Line Rd., Carmel IN, 46032. Tina’s 
Traditional Old English Kitchen 
aims to be the most authentic Brit-
ish Tea Room and private tea party 
catering service, serving the India-
napolis area. Its website states: “At 
Tina’s Traditional we want to create 
a safe and relaxed place for wom-
en to take time out to be them-
selves and take time for each other; 
to create a level of service where 
nothing is too much trouble; where 
we exceed expectations and you 
leave feeling like Royalty.” For more 
information, call (317) 565-9716.

Jan. 8 – Chamber member H&R 
Block is opening a new location and 
having a Ribbon Cutting and Grand 
Opening from 10:30 to 11:30 a.m. at 
2334 E. 116th St., Carmel, IN 46032. 
Mayor Jim Brainard will also be in 
attendance. For more information, 
call (317) 846-1799.

Jan. 14 – The Carmel Cham-
ber of Commerce will be host-
ing the first luncheon of 2015 
at The Bridge Water Club at 
3535 East 161st St., Carmel, IN 
46033 from 11:30 a.m. until 
1:30 p.m. Guests should arrive 
between 11:30 a.m. and noon 
and visit display tables and 
network, and lunch will begin 
promptly at noon. The cost is 
$20 for members who prepay 
and $25 for guests and walk-
ins, regardless of member-
ship. Prepaid reservations are 
required by noon on Monday, 
Jan. 12. For more information, 
call (317) 846-1049 or visit 
carmelchamber.com. 

Jan. 15 – Roundpeg will be hosting a Mo-
bile Responsive Marketing seminar at The 
Monon Center at 1235 Central Park Drive 
East (The Meeting Room - East Building), 
Carmel, Indiana 46032 from 4 to 6 p.m. The 
seminar will cover topics regarding cus-
tomers using mobile devices, how to em-
brace mobile technology and online mar-
keting. Other topics of discussion include:
•	Why you can’t ignore mobile even if 

you think your customers aren’t using it
•	How mobile is the new reality for small 

businesses and nonprofit organizations
•	How small changes to your current 

marketing can make all the difference
•	What you can do today to become 

more mobile-friendly  
For more information, visit roundpeg.biz/
seminars/ or call (317) 569-1396.

Jan. 22 – Taste of the 
Chamber Business Expo 
presented by NextGear 
Capital will be taking 
place at Ritz Charles on 
12156 N. Meridian St., 
Carmel IN 46032 from 
4:30 to 7:30 p.m. It is the 
largest business event 
the Chamber offers and 
allows businesses to 
showcase products and 
services while connect-
ing with other business-
es and potential cus-
tomers and clients. For 
a booth or ticket, call 
(317) 846-1049 or visit 
carmelchamber.com.

CArmel CHAmBer eventS

News / Commentary

Jan. 8 – Chamber member Com-
prehensive Retirement Solutions 
will be having a Ribbon Cutting 
and Grand Opening from 4:30 to 
5:30 p.m. at 11595 N. Meridian 
St., Suite 300, Carmel, IN 46032. 
Mayor Jim Brainard will also be in 
attendance. For more information, 
call (317) 844-5100.

One should know that every Google search, debit card 
swipe and online purchase is being tracked by marketers. If 
not, wake up and smell your cookies. Collectively, three in four 

“global” consumers conduct research 
on products online, and 92 percent of 
companies gain customers from on-
line engagements. In fact, 52 percent of 
companies find customers via Facebook 
and 42 percent via LinkedIn.

Today, data scientists (formerly data 
geeks) use digital behavior data to un-
derstand what is of interest to consum-
ers so that marketers can convert these 
insights into sales opportunities. The in-
tent is to create online customer inter-
actions demonstrating an understand-
ing that the marketer knows what you 

want or desire. 
Is it working for you? Is this an opportunity or intrusion? Re-

gardless of your personal disposition, more and more organiza-
tions will be empowering big data analytics to drive marketing 
and sales activity. 84 percent of big companies track consumer 
data and in 2015, 25 percent of all advertising will take place 
on the Internet. 

Truthfully, today’s marketers are both intrusive and insight-
ful. As a consumer, you must learn how to separate smart mar-
keters from annoying ones. Smart marketers are providing on-
line customer engagements that seem to know what you want 
at a time that you want it. As such, their offers are timely and 
relevant. These marketers will engage you with interactive pro-
grams that can entice, persuade and facilitate great deals on 
desired products or services; at the convenience of anywhere. 

Ideally, you will learn how to connect with smart marketers 
as well as how to negotiate with them. Restaurants offer a free 
drink, appetizer or coupon codes when you use Foursquare, 
Yelp or Facebook. Shop online? Hesitate before you checkout. 
A full shopping cart in limbo will generate a discount offering. 
Conversely, annoying marketers will send you daily emails with 
a hope that you will buy. Tag these inept marketers as spam. 

Rest assured, the more you use electronic connections to 
acquire knowledge, products or services, the more you will be 
targeted by marketers. Let’s learn how to be smart ourselves 
and only align with smart marketers as this form of intrusion 
will benefit all. Live long and prosper.

Intrusion or insight?

Jim Ittenbach

■  RoBoTS REPLACING LAWYERS IN THE fuTuRE?
A new report from Jomati Consultants speculates that the 
profession of law could have a very different face in 2030, par-
ticularly about who law offices might will be employing. “It is 
no longer unrealistic to consider that workplace robots and 
their AI processing systems could reach the point of general 
production by 2030,” the report stated. Robots could poten-
tially replace the need for associates since they would not tire, 
or seek advancement and pay raises. The potential threat of 
machines and artificial intelligence replacing manual work-
ers is not a new concept; Isaac Asimov explores this notion in 
1950 with his popular novel-now-movie iRobot. 

– Newser

■  YAHoo’S ToP 10 SEARCHES of 2014
10. Jennifer Aniston
9. iPhone 6
8. Miley Cyrus
7. “Frozen”
6. Kim Kardashian
5. Kaley cuoco
4. Jennifer Lawrence
3. Ariana Grande
2. Minecraft
1. Ebola

– Yahoo Tech

■  WHAT’S NEW? SELf-ERASING PRINTER PAPER
Recent surveys suggest that approximately 90 percent of 
business information – data, receipts, accounts, etc. – and, 
though it can be recycled, a lot of that paper is used only 
once. California scientists believe they can change that with 
an innovative new erasable paper, even after it’s been print-
ed on. Phys.org reports that the paper can be reused up to 
20 times and show no signs of decline in quality. Another re-
searcher added that “this rewriteable paper does not require 
additional inks for printing, making it both economically and 
environmentally viable.” What erases the text is, surprisingly 
enough, exposure to oxygen, though the material remains 
legible for about three days. 

– Newser

■  VIRTuAL REALITY MoVIES BECoME REALITY
The latest craze that’s sweeping the techno-industry is virtual 
reality (VR), and its applications have numerous implications 
for not just the entertainment and video game industries, but 
for medical and aerospace industries as well. However, the 
next upcoming Sundance Film Festival is planning a bigger 
virtual reality experience for film viewers in 2015. The popu-
larity of the Oculus Rift (one of the main VR products current-
ly on the market) in Sundance’s New Frontier program dur-
ing 2014 is a large part of why senior programmer Shari Frilot 
wants to bring VR back since it’s “a point of conversation that’s 
going to be really relevant to festival audiences and filmmak-
ers.” The full line up for New Frontier will run from Jan. 22 until 
Feb. 1 during the Sundance Film Festival in 2015. 

– WIRED

■  SPEED uP YouR WI-fI
Sometimes the problem can’t be traced back to broadband 
companies and Internet service providers; many of which of-
fer “lightning-fast” Internet speeds. However, if a Wi-Fi router 
is set up incorrectly, even the fastest Internets can slow to a 
snail’s pace. Like all things technological, Wi-Fi can be finicky 
at times, but making sure your router is set to the right chan-
nel and frequency. Also be sure to place the router in an ideal 
position – preferably high up, or in a central area of the home. 
Secure your Wi-Fi with a network password to keep neighbors 
from using your network (and slowing it down) and if all else 
fails, it may be time to upgrade your router or network ex-
tender – just be sure to do some research to make sure you’re 
getting a good deal and the appropriate hardware compat-
ible with your ISP. 

– CNN Money

■  VISIT DuBAI NoW oN STREET VIEW
This is Google’s first venture for Street View into the Middle 
East, not counting a brief run-through the Burj Khalifa and 
Liwa Desert. Dubai, which has put the United Arab Emirates 
on the map in just the past decade due to massive develop-
ment and millions of tourists each year. Regarding the addi-
tion of the city to Street View, Google’s Mohamad Mourad 
wrote, “Dubai is home to the world’s tallest tower, largest 

Technology Dispatches›



businessleader.bz • January 2014   11Carmel Business Leader

By Chris Bavender
For the last nine years, Fat Atom has 

rented its office space in Carmel. But that’s 
about to change at the end of January.

“We have been renting since September 
of 2005,” said CEO and owner, Todd Muff-
ley. “It’s time to own a piece of Carmel and 
pay ourselves.”

The marketing group will move into a 
3,500 square foot building at 141 N. Range 
Line Rd. The site will also have parking and 
a separate building where Fat Atom’s new 
business will be launching. Muffley plans to 
release details at a later date.

Fat Atom had originally planned a move 
to The Mezz, on the Monon Trail.

“But, as with any new construction, the 
timelines kept getting delayed and hence 
our move in getting pushed out,” Muffley 
said. “But all things happen for a reason 
and our new house is twice as big as the 
space we would have rented there … so it’s 
all good.”

Muffley said the move to the new loca-
tion will also mean the company can re-
main in the Arts and Design District.

“The biggest advantage to being in the 
Arts and Design district is quality of life for 
our stakeholders,” he said. “The quantity of 
restaurants, the Monon Trail and a small-
er community of affluent people make it a 
great place to have a business.”

Fat Atom currently has a staff of 18, 
adding three people to its team in recent 
months.

“So we are busting at the seams now, 
but yes, it (the move) does allow for future 
growth,” Muffley said.

The business is among several in the 
state owned by a veteran. Muffley served 
in the U.S. Army from 1988-1992.

“I decided to get this Federal Status more 
to promote that I am a veteran and proud 
of my country,” he said. “I am not big on 
promoting it, as I didn’t serve in the mil-
itary to use it later on in life, but it has 
opened some doors on state contracts that 
we would have not been considered for 
otherwise.”

To learn more about Fat Atom visit 
www.fatatom.com.

By Chris Bavender
Every year, many make the same New Year’s 

resolution – work out more, eat less and final-
ly get fit. Some hit the streets to run; others 
flock to gyms like locally owned Carmel To-
tal Fitness.

“Every New Year is huge for CTF. We get all 
kinds of people with hopes and dreams of fi-
nally making that commitment to their health 
and wellness. Unfortunately, 2 weeks after 
New Year’s, for whatever reason, their atten-
dance drops off,” said Carmel Total Fitness 
owner, Scott Visser. “I don’t talk about reso-
lutions; I like to call them “Revolutions”. That 
true change that happens when you are totally 
and unequivocally committed to that person-
al change.  Again it has to be a lifestyle change 
not just a fad for a couple of weeks.”

It’s something Visser sees happen every year.
“As I said before, this is a very personal 

thing. For example: we do some presentations 
and public speaking at corporate events and 
we talk lot about ‘your mental game,’” Visser 
said. “We also have equipment orientations ev-
ery week as well as an experienced staff to help 
at any time.”

For the last eight years, Visser and his staff 
have helped provide that personal element to 
clients at the 20,000 square foot facility.

“We see and help people who have never 
stepped into a fitness facility, but we are able 
to break down some barriers to help combat 
those fears,” he said. “Our personal trainers 

are great at helping people get started or bring 
them back to CTF. Their vast experiences and 
knowledge help our members navigate all the 
‘noise’ in the fitness industry.”

CFT offers more than 35 different group fit-
ness classes per week that are free with mem-
bership.

“This is a big selling point for us since some 
clubs charge extra for classes.  Personal Train-
ing is a big part of our business as well.  We 
have around 15 talented and experienced per-
sonal trainers,” he said. 

Visser – who studied exercise science at Ball 
State University, likes to “lead” by example. 

“Fitness is such a big part of my life that it 
makes it easy for me to help others with their 
fitness goals.  I live an active lifestyle every day 
and I try and set a good example for my cli-
ents, friends, family, and of course my kids,” 
Visser said. “It is important to me that they get 
enjoyment out of being active and fit.”

It starts, Visser said, with scheduling your 
workout like “anything else in your life.”

“If your boss wants to have a meeting, you 
schedule it and you show up...right. Kids have 
a sporting events or school programs, you 
schedule it and show up, right. Same ideas 
apply to your workouts. Put in your sched-
ule, ‘gym’ so that time is for yourself,” he said. 
“Keep that promise to yourself and feel guilty 
when you don’t. It must be a part of your life, 
not an inconvenience.”

New Year’s resolutions for a better you

Arm and disarm the system Control your lighting 

 

Adjust your thermostat** Lock and unlock your doors 

 

*$100 Visa Gift Card fulfilled by Protect Your Home through third-party provider, Mpell, upon installation of a security system. Shipping and Handling Fee applies. 
ADT Pulse Interactive Solutions Services, which help you manage your home environment and family lifestyle, require the purchase and/or activation of an ADT alarm system with monitored burglary service and a compatible computer, 
cell phone or PDA with Internet and email access. These ADT Pulse Interactive Solutions Services do not cover the operation or maintenance of any household equipment/systems that are connected to the ADT Pulse Interactive Solutions 
Services/Equipment. All ADT Pulse Interactive Solutions Services are not available with the various levels of ADT Pulse Interactive Solutions Services. All ADT Pulse Interactive Solutions Services may not be available in all geographic areas. 
You may be required to pay additional charges to purchase equipment required to utilize the ADT Pulse Interactive Solutions Services features you desire. **Thermostat controls not available in all states. ^$99 Customer Installation Charge.  
36-Month Monitoring Agreement required at $36.99 per month ($1,331.64), 24-Month Monitoring Agreement required at $36.99 ($887.76) for California, including Quality Service Plan (QSP). Form of payment must be by credit card or 
electronic charge to your checking or savings account. Offer applies to homeowners only. Local permit fees may be required. Satisfactory credit history required. Certain restrictions may apply. Offer valid for new ADT Authorized Premier 
Provider customers only and not on purchases from ADT LLC. Other rate plans available. Cannot be combined with any other offer. †Total package includes 6 door/window sensors. No substitutions allowed. Labor charges may apply. Licenses: 
AL-15-1104, AK-35221, AZ-ROC217517, AR-2008-0014, CA-ACO6320, CT-ELC.0193944-L5, DE-07-212, FL-EC13003427, DC-602513000006, GA-LVA205395, HI-CT30946, ID-ELE-SC-39312, IL-127.001042, IN-City of Indianapolis: LAC-000156, 
IA-AC-0036, KY-City of Louisville: 483, LA-F1082, LA-F1914, LA-F1915, ME-LM50017382, MD-107-1626, MA-1355C, MI-3601205773, MN-TS01807, MS-15007958, MO-City of St. Louis: CC354, St. Louis County: 74889, MT-247, NE-14451, NV-
68518, City of Las Vegas: 3000002944, NJ-34BF00021800, NM-353366, NY-Licensed by the N.Y.S. Dept. of State UID#12000286189, #12000286451, NC-1622-CSA, OH-53891446, City of Cincinnati: AC86, OK-1048, OR-170997, Pennsylvania 
Home Improvement Contractor Registration Number: PA22999, RI-3582, SC-BAC5630, SD-1025-7001-ET, TN-C1520, TX-B13734, ACR-3492, UT-6422596-6501, VT-ES-2382, VA-115120, WA-602588694/PROTEYH934RS, WV-042433, WI-City 
of Milwaukee: PAS-0002696, WY-LV-G-21499. 3750 Priority Way South Dr. Suite 200 Indianapolis, IN 46240 ©2014 Defender Security BL

Act Now  
and Receive

To take advantage of this promotion, you must 
call no later than 30 days from receiving this 
advertisement. Not valid with any other offers or 
discounts. Must redeem this coupon at time of install.

6 Window or 
Door Sensors†

Act Now  
and Receive a

$129 Value! To take advantage of this 
promotion, you must call no later than 30 days 
from receiving this advertisement. Not valid with 
any other offers or discounts. Must redeem this 
coupon at time of install.

Act Now  
and Receive a

To take advantage of this promotion, 
you must call no later than 30 days 
from receiving this advertisement. Not valid with 
any other offers or discounts. Must redeem this 
coupon at time of install.

Wireless Motion
Detector

Home Security System 
an $850 Value

at NO COST to you for parts and activation with only a $99 Customer Installation Charge and the 
purchase of monthly alarm monitoring services. Terms and conditions below.^

Ask about Home Automation  
plus home security 
with the ADT Pulse® system

Plus a $100 VISA gift card* 
from Protect Your Home!

FREEFREEFREE

WE’RE AVAILABLE 24/7. 

CALL NOW: 317.957.3851 

Show your customers the love
Can you recall the last time you experi-

enced great customer service? Not just good 
service-great service! Service that made you 
think, “I love this place!”. This is the kind of 
service that you want to deliver in your own 
business or organization.

In a study that tested 1,620 
consumers, 63% said they felt 
their heart rate increase when 
they thought about receiving 
great customer service. For 53% 
of those tested, receiving great 
service triggered the same cere-
bral reactions as feeling loved. 
(American Express Service Study, 
September 2013)

What does that mean for busi-
ness owners? When it comes to 
service, it’s not about what con-
sumers think. It’s how they feel about their 
experience. Your guests feel loved when they 
are recognized, listened to, valued and cared 
for. Look for ways to improve their experi-
ence and anticipate their needs.

Sounds easy enough—right? Wrong. In 
2013, 66% of consumers switched businesses 
due to poor customer service. 82% of those 
who switched said the businesses could have 
done something to stop them from leaving.

To keep your customers from leaving, 
first look at every place they interact with 
your business. These touch points are criti-
cal--salespeople, cashiers, and staff that an-
swer the phone all have a significant impact 

on how your customer feels about 
your brand. 

Reasonable consumers don’t 
expect perfection. They do expect 
you to take care of their problem 
quickly and efficiently. Consum-
ers get frustrated if they can’t get 
help. They hate to repeat them-
selves, they hate sending web-
forms and emails, and they espe-
cially hate an automated phone 
attendant! If you don’t make it 
easy for them to give feedback 
they might punish you on social 

media, and worse, they may not come back!
Customers feel loved--recognized, valued, 

listened to, and cared for, when your touch 
point employees are empowered to quickly 
resolve problems. When an issue is handled 
well, customers are 20% more loyal than they 
were before the situation arose. Oh yeah- 
they will also tell this positive story to others. 
They might even post a positive comment on 
social media.

George
Klien

Fat Atom plants root deeper 
in Arts & Design District

Business news / Commentary
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■ THE IRS WILL fIND You, EVEN IN SPACE
Even for the brave astronauts – who currently and consistently orbit the 
earth at an astonishing speed of 4.76 miles per second – cannot escape 
the gravitational pull of the Internal Revenue Service. Leroy Chiao, NASA 
astronaut and commander of an expedition to the International Space Sta-
tion (ISS), had to file his taxes from outer space. Chiao said he was able to 
get help from an accountant “on the ground.” Other earthly events astro-
nauts sometimes miss or need to be watchful for are anniversaries, birth-
days, Christmas and even voting. Whether or not the IRS’s definition of “in-
ternational airspace” includes altitudes outside the Earth’s atmosphere is 
unknown and the agency declined to comment. 

– CNN Money

■ MANY AMERICANS WAITING foR PAY RAISE
On a global scale, average monthly wages grew by 2 percent in 2013, ac-
cording to the International Labour Office. Much of the growth can be at-
tributed to the success in developing countries, especially China, since 
without Chinese workers, the actual global wage growth slumps to a mere 
1.1 percent. In Europe, average real wages largely remain below 2007 levels 
and the continent continues to face financial troubles. The United States, 
on the other hand, continues to grow, though workers saw only a wage 
growth of 0.3 percent. Whether or not these trends will continue or exac-
erbate inflation in struggling countries is yet to be determined. 

– CNN Money

■ PAYDAY LoANS CHARGING 700 PERCENT APRS
Not known for their positive reputation, payday loan outlets have branched 
out into an even more volatile market and with worse rates than their store-
front equivalents. Complaints made to the Better Business Bureau cite abu-
sive tactics of payday loan companies; approximately 30 percent of online 
payday borrowers said threats of arrest were made (compared to only 7 
percent of consumers who borrowed in-store). In defense of the payday 
loan industry, the Online Lenders Alliance said that while there are a few 
bad eggs, there are also companies with better ethics that genuinely try to 
help consumers in need of payday loans. They released a statement that 
said, “Consumer advocates and industry should work together to encour-
age federal laws and rules that preserve access to short-term credit, encour-
age innovation and protect consumers from the bad actors who would 
defraud them.” 

– CNN Money

■ PARKING LoT CREDIT CARD THREATS?
With the increase in cyber-attacks on retailers and agencies worldwide, 
thieves are also finding ways to tamper with ATMs, gas pumps and other 
outlets as a way to steal a person’s credit card information. The latest lo-
cation that’s emerged as a potential threat for credit card users is parking 
lots. In late November, SP+, parking facility service provider, released in-
formation that its payments system in Chicago had been attacked by mal-
ware and cardholder’s names, card numbers, expiration dates, and securi-
ty codes were taken by hackers. As always, the best way to thwart identity 
or credit card information theft is to frequently check card activity online 
or, if you suspect you may be a victim of fraud, to check your credit score 
from a reputable firm. 

– Credit.com 

■ CoNSuMER DEBT uP $13.2 BILLIoN IN oCToBER
Though U.S. consumers increased their borrowing in Oct. 2014, they did 
so at a lesser pace than in previous months, according to the Federal Re-
serve. Borrowing rose $13.2 billion after a $15.4 billion increase in Sept. 
Combined, gains have increased consumer debt (not including real estate 
loans) to a record level of $3.28 trillion. Many economists attribute the in-
creased use of credit cards due to the gains in employment seen through-
out 2014, which had seen a sharp decrease in use after the recent recession. 

– Associated Press

Finance Dispatches›

By Mark Robinson
Clay Terrace in Carmel will see a change in bakery 

establishments in 2015. Paradise Bakery & Café is clos-
ing before the end of this year, with Corner Bakery Café 
expected to open what is believed to be its first Indiana 
location in the same place in the spring.

Paradise is owned by Panera Bread Co. A manager 
at the Paradise location in Clay Terrace confirmed the 
bakery’s last day of operation was Dec. 30, but referred 
questions about why the location is closing to Panera 
headquarters in St. Louis. 

Amanda Cardosi, a spokesperson for Panera Bread, 
said of the closing of Paradise:

“For years, the Paradise Bakery & Cafe at Clay Ter-
race Mall has been privileged to serve and feel the sup-
port of the Carmel community. With the expiration of 

our lease, we have decided to close this bakery-cafe on 
Dec. 30. We will continue serving customers at our 
four other Indianapolis locations and hope to provide 
new opportunities for all associates and managers who 
wish to continue with our company.”

Corner Bakery Café is expected to open at 14550 
Clay Terrace Blvd. in the spring, according to Laura 
Forbes, whose agency is a representative working with 
the Clay Terrace property. Corner Bakery is based in 
Dallas and has more than 150 locations nationwide, ac-
cording to its website, with most located in Texas, Illi-
nois and California. None are listed in Indiana.

Corner Bakery offers breakfast “scrambles” and pa-
ninis, sandwiches, soups, pastas and salads for lunch 
and dinner, and desserts, specializing in fresh-baked 
breads and desserts.

Paradise Bakery now closed

BrIefS

CARMEL CHAMBER HoNoRS LoCAL BuSINESSES WITH ANNuAL AWARDS
The winners of the Carmel Chamber’s annual business excellence awards were recognized at the Images of Excel-
lence Awards luncheon at Ritz Charles in December. Winners of the “Look – Renovation” and “Look – New Construc-
tion” categories were Case Design/Remodeling and Bickford of Carmel Assisted Living & Memory Care, respectively. 
Nominees for both Look awards were judged on the quality of work, appropriateness of the construction to their 
surroundings and the contribution of the project to the overall look of the community. The Look – Renovation award 
is sponsored by Pedcor Companies; the Look – New Construction award is sponsored by Bose McKinney & Evans, 
LLP. The winner of the “Green” category was Delta Faucet. The Carmel Green award, sponsored by Vine & Branch, Inc., 
recognizes an organization, company or association that is solving environmental challenges using innovative and 
green practices or by setting up creative partnerships to enhance the environment.

J.C. Hart Co. honored for work

John Hart receives the Applause Business of the Year Award 
from Carmel Chamber of Commerce President Mo Merhoff. 
(Submitted photo)

By Mark Ambrogi
It’s been quite a year for Hamilton County based 

J.C. Hart Co. The apartment builder and developer 
was named The Applause Business of the Year at the 
Carmel Chamber of Commerce at the annual awards 
luncheon earlier this month. The award is presented to 
a business based on its success in growth and stability, 
commitment to quality, creative and unique solutions 
to challenges, entrepreneurial spirit and overall contri-
bution to the community.

Mark Juleen, J.C. Hart vice president of marketing, 
said it was a nice honor. Juleen said the company also 
was recognized by the Indiana Apartment Association 
as the Management Company of the Year.

“We’ve had a pretty good year as it relates to some 
of our new construction,” said Juleen, who grew up in 
Carmel but lives in Westfield. “In general, we’ve had a 
good year in being a management company in our in-
dustry and also being recognized locally for our growth 
as well.” 

J.C. Hart Company, Inc., 805 City Center Dr., No. 
120, is a 38 year-old business with 100 employees and 
more than 1,000 residential units in Hamilton County 
that it manages. In 2014, the company also received 
honors from the Indiana Apartment Association for 
maintenance technician of the year; two best floor plan 
awards; best curb appeal; and best clubhouse/leasing 
office. 

The company is wrapping up construction on The 
Hamilton in Fishers. The J.C. Hart company finished 
construction this year on the Union Street Flats in 
Westfield.

Juleen said the company has broken ground on two 

new properties, the HighPointe on Meridian and Lake-
side of Carmel (City Center Drive and Guilford Road).

“We also have a second phase to our project called 
Legacy at 146th Street and River Road,” Juleen said. 
“We’ve just opened it for leasing. It’s 77 units and it’s 
mostly town-home style type units for rent.

“We’ve had a lot growth (in 2014). That has in-
creased the number of employees we’ve had in our 
construction division as a result as well as our man-
agement company.” 

The company has 19 properties in the portfolio, all 
in the Indiana market. Eight of the properties are in 
Hamilton County.

J.C. Hart Company also was recognized for having a 
strong philanthropic focus on education, United Way 
and a commitment to individualizing employee giving 
with company matches to support the Susan G. Komen 
Foundation and paid days off to volunteers.
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■ ARE ENTREPRENEuRS MADE oR BoRN?
The Amway Global Entrepreneurship Report of 
2014 recently published findings that surveyed ap-
proximately 44,000 men and women ages 14 to 
99, and they found that nearly half of those peo-
ple (surveyed from 38 countries) “see themselves 
as potential entrepreneurs” and even more believe 
“entrepreneurs are made, not born.” The results, 
however, were not universal – men are substantial-
ly more likely to see themselves in business than 
women (48 percent versus 37 percent, respective-
ly). Though people have generally positive feelings 
toward entrepreneurship, they may not believe 
their societies are conducive to startups or entre-
preneurial endeavors. According to the survey, 
Denmark has the most positive culture for entre-
preneurs, while Portugal was ranked by survey tak-
ers to be one of the worst countries that supported 
entrepreneurism. 

– Yahoo Finance

■ DEALING WITH DoWNTIME
Oftentimes in the hustle and bustle of the business 
world, people find themselves overwhelmed and 
swamped with work. Then, as soon as you know it, 
the following day brings nothing but tumbleweeds 
and crickets. For entrepreneurs, making the most of 
downtime can give your company a crucial leg up 
– especially when that time is used to plan for the 
future, make improvements to current practices, or 
placing orders and doing some problem solving. 
That’s not to say relaxation is unimportant or lazy, 
but periods of prolonged stagnancy can lead to 
bouts of unproductive behavior. According to Me-
dia Professional Natalie Bounassar, “Entrepreneurs 
need to figure out how to deal with the waiting pe-
riods, learn to sit comfortably in the quiet moments 
and prepare for the inevitable rush of the ‘hurry up.’” 

– Entrepreneur.com

■ SIx RELIABLE GoAL-REALIzATIoN TECH-
NIquES

1. Daydream and visualize – Figuring out what 
really matters to you and your business is a 
major step in identifying the goals you need 
to set for yourself.

2. Narrow your list – Once you’ve got a good 
number of goals laid out, hone in on each one 
individually and decide how you can maintain 
accountability.

3. Take action – Make progress (even if it’s just 
one small step each day) and keep yourself 
from making excuses.

4. Find inspiration – To avoid getting burnt out, 
find new perspectives or stimulating ways of 
approaching your strategies.

5. Accept temporary failure – Failure is an as-
pect in all areas of life; setbacks do not have to 
be the absolute end-all, though. Get back on 
the horse and find a solution.

6. Take care – No progress can be made if you 
aren’t in tip-top shape. Stay active and healthy 
and well-rested in order to fulfill these goals. 

– Entrepreneur.com

Entrepreneurship›

News Business

We’re over a decade into our 21st century of the Gregorian cal-
endar on this earth, and already we’ve seen the rise of an enor-
mous global economy, global population increase by 
about a billion and countless other advancements in 
every industry imaginable. All of this and more spells 
good news for American businesses in the future – 
more consumers, products and services means more 
business! 

But what’s next for our economy? What does the 
future hold for our community businesses and mom-
and-pop shops? We saw how quickly things could go 
awry in the financial crisis of 2008 and ensuing reces-
sion, but we’re back on our feet after six short years! It 
took 12 years and a World War to bring an end to the 
Great Depression.

According to the U.S. Dept. of Labor’s Bureau of La-
bor Statistics, Indiana’s unemployment rate was as low as 5.7 per-
cent in October 2014 – below the national average. And down over 
an entire percent from 2013.

Innovation is at an all-time high; never before have there been 
so many start-ups, so many new entrepreneurial endeavors and 

such a lucrative environment for potential businesses. 
Carmel is a prime location for future businesses, 

growing businesses, and everything in between – with 
such a close proximity to the most alluring and eco-
nomically viable capitol in the Midwest, we’re poised 
for even more success in 2015 and beyond. As we con-
tinue in our communal efforts to improve our neigh-
borhoods, storefronts, schools and infrastructure, we’ll 
continue to attract new clients, new families, and keep 
longtime residents pleased for years to come.

As we collectively renew ourselves after a pleasant 
holiday lull, let’s set some goals for 2015. What would 
you like to see happen in our local economy, and how 
can we achieve these goals together?

Eric is the managing editor of the Carmel Business Leader. Write him at eric@youare-
current.com

No sign of slowing down in 2015

eric ellis

HCLA To DISCuSS WoRKfoRCE DEVELoPMENT
The HCLA will be hosting a “Workforce Development Through Service & Partnerships: 
What is Your Role” event to discuss a work skills gap in Indiana and ways businesses 
can partner with others for creative workforce development. Governor Pence and a 
panel of leaders partnering with education and nonprofit sectors will meet to discuss 
the needs of the local workforce. The event is Jan. 22 from 11:30 a.m. to 1:30 p.m. at the 
Mansion at Oak Hill, 5801 East 116th Street, Carmel, IN 46033. Registration is required 
and tickets for HCLA Class & Alumni, as well as Community Members are $35. For more 
information, visit hcla.net or call (317) 379-1879.

ISBDC PLANS foR ENTREPRENEuRSHIP WEEK IN 2015
The Indiana Small Business Development Center will begin promoting Indiana’s first-
annual Entrepreneurship Week, which will take place June 14 - 20. Scheduled events 
will include a Young Entrepreneurs Program event, a Selling to the Government Expo, 
workshops covering topics from business marketing to raising capital and a Small Busi-
ness Awards ceremony hosted in partnership with the Small Business Administration. 
Businesses interested hosting an entrepreneurship or small business-related event 
in 2015 are encouraged by the ISBDC to schedule it during Entrepreneurship Week. 
Those interested should reach out to the Program Coordinater, Noelle Dunckel, call 
(317) 234-2082 or visit isbdc.org.

TAx CHANGES You NEED To KNoW foR 2015
•	 The limitation for itemized deductions to be claimed on tax year 2015 returns of 

individuals begins with incomes of $258,250 or more ($309,900 for married cou-
ples filing jointly).

•	 For 2015, the allowed foreign earned income exclusion breaks the six-figure mark, 
rising to $100,800, up from $99,200 for 2014.

•	 The annual dollar limit on employee contributions to employer-sponsored health-
care flexible spending arrangements rises to $2,550, up $50 dollars from the 
amount for 2014.

•	 The annual exclusion for gifts is up to $14,000 for 2015. 

DID You KNoW THE ACA HAS AN IMPACT oN YouR TAxES THIS YEAR?
•	 According to the IRS, the ACA law requires you and each member of your family to:
•	 Have qualifying health insurance, and show proof of a continuance of this insur-

ance. If you are like the majority of middle-class workers, this will be your situation. 
•	 File for an insurance exemption.
•	 Or, make a shared responsibility payment when you file your federal income tax 

return. If you get your insurance coverage through the federal health marketplace 
you may be eligible for a premium tax credit. 

This tax credit can help make purchasing health insurance coverage more affordable 
for people with moderate incomes. The open enrollment period to purchase health 
care insurance for 2015 runs until Feb. 15.

Source: IRS

BrIefS

GEYER NAMED NEW PRESIDENT of  
INDIANA CHAPTER of NAELA
Rebecca W. Geyer is the new president of the 
Indiana Chapter of the 
National Association 
of Elder Law Attorneys 
(IN-NAELA), a nonprofit 
association consisting 
of lawyers who work 
with older clients and 
their families, and peo-
ple with special needs 
in the state of Indiana. 
After five years as an 
active board member 
of the association, Geyer stated, “I am proud 
to have been elevated to the position of pres-
ident of  IN-NAELA. Not many know there is 
help available through the assistance of an el-
der law attorney. Elder law attorneys concen-
trate their practice on assisting clients with the 
complex issues of aging. We address health in-
surance issues, living arrangements, compe-
tency, financial concerns, and much more. El-
der law attorneys serve as resources to assist 
families in finding answers to the questions 
which arise as people age… This year has seen 
many changes affecting Indiana’s seniors, es-
pecially those on Medicaid. Over two-thirds of 
Indiana nursing home residents receive assis-
tance through Medicaid, and thousands more 
receive Medicaid assistance at home or in as-
sisted living. In June, Indiana implemented 
significant changes to its Medicaid rules as In-
diana became what is known as an SSI state. 
NAELA led a massive pro bono effort to pre-
pare Qualified Income Trusts (also known as 
Miller Trusts) for nursing home residents who 
are now required to have these trusts in place 
if their monthly income exceeds $2,163. NAE-
LA members can provide help and guidance 
through the sometimes difficult challenges of 
understanding Indiana’s new health care reg-
ulations.”



14   January 2014 • businessleader.bz Carmel Business Leader

Get your card in front of more than 108,133 households in Hamilton County! Call Dennis O’Malia @ 370-0749 for details

Hamilton County Business Contacts

CALL
TODAY!

 FIRM. TONE. TIGHTEN.

Find Your Weight Loss
Package here:
www.fb�tness.com
GET FIT! STAY FIT, FOR LIFE!

Cindy Sams, FULL-BODY FITNESS
(317)250-4848

LOSE WEIGHT NOW...
AND KEEP IT OFF!

3C Plumbing Inc.

- water heaters -
- sump pumps -

- garbage disposals -
- bath & kitchen faucets -

- water softeners -

Cy Clayton
Cadwalader

cy@3CPlumbing.com
317.850.5114

16 years experience
Free home inspection

Guaranteed work/referrals
Lic. # PC1Q701074

REASONABLY PRICED. RESIDENTIAL PLUMBING REPAIRS.

Toys, Glassware,
China, Pottery, Coins,

Trade Books, Trains and
much more.

Specializing in Antique & Vintage Items
Onsite   -   Online/Proxibid   -   E-Bay Consignments

Sandy Flippin
PO Box 725
Plain�eld, IN 46168

Of�ce: (317) 495-8482
Fax: (317) 203-5506

Website: www.aclassactauction.com
E-mail: scamp45450@aol.com

“JEFF” OF ALL TRADES
• PLUMBING
• ELECTRICAL
• TILING, CARPENTRY
   & MORE!

317-797-8181
www.jeffofalltrades.net - Insured & Bonded

HANDYMAN
SERVICES, LLC.

TURN YOUR
‘TO DO’ LIST

INTO A
‘TO DONE’ LIST

FREE
ESTIMATES $35 OFF

Any job of $250 or more
“JEFF” OF ALL TRADES

317-797-8181
Coupon must be presented at time of estimate.
Not valid with other offers or prior purchases.

Offer expires 1/31/15.

Family owned - Carmel/West�eld based
2010-2012 Angie’s List Service Award winner
Fully insured - FREE ESTIMATES
Discounts on high quality paints

WALLA INTERIOR PAINTING

• walls
• ceilings
• trim
• drywall repair

wallapainting@gmail.com
317.656.7045

$150 average per room,
2 coats & patching on walls

(317) 645-8373
www.TopShineWindowCleaning.com

Commercial/Residential • Gutter Cleaning • Pressure Washing
Fully Insured • Free Estimates

10% o� Gutter & Window Cleaning
(O�er expires 1-31-15)

8

Kristin’s House Cleaning Service

Kristin Luprich
Owner

Servicing:
Carmel, Fishers, Noblesville,

West�eld and Zionsville.

kristinshousecleaning@gmail.com
317.414.2918

Insured & bonded

40% OFF
SECOND
CLEANING

317.846.5554
shepherdins.com

Protect what 
matters most.

Home | Life | Auto | Business

BANKRUPTCY
In most cases, you can protect

your home & car!
Get rid of most debts!

FREE CONSULTATION
Attorney F.A. Skimin | Indianapolis

317.454.8060
We are a Debt Relief Agency. We help people file for relief under the Bankruptcy Code.

Since 1993

848-7634
www.centennialremodelers.com

Insurance Specialist
Storm Damage

ROSE
  ROOFING

ROOFING • SIDING • WINDOWS

Member
Central Indiana

LICENSED
BONDED
INSURED
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www.chromaticsstudio.com
317.847.4071
1233 W. Oak Street, Zionsville IN

Seniors • Children
Families • Wedding

Award winning photographer

BIG ‘D’ PAINTING
Quality & Dependability

Fast & Affordable Firearms Training

www.indianajim.com•317-258-5545

YOUR CHRISTIAN-BASED FULL SERVICE AUCTIONS

$$ CASH BUYER $$
QUALITY BEDROOM FURNITURE & MORE

CONSIGN TO AUCTION DAILY
@ THE AUCTION EVENT X-CHANGE
22690 St. Rd. 19 – Cicero, IN 46034

5 ACRES OF FREE PARKING
Our Website @ www.cwchaudion.com

Email us @ cwchaudion@eliteauction.com
God Bless America • Veterans • Soldiers and their families

AUCTION PHONE (317) 409-6112

CHAUDION FULL TIME/FULL SERVICE AUCTIONEER

Marsha J. Moyer
Certi�ed Natural Health Practitioner
Holistic Health & Wellness Center
14074 Trade Center Dr.,  Suite 129
Fishers, IN 46038 • 317.289.1010

• MICROCURRENT BODY CONTOURING & FACIALS
• HCG (Rx) AND HOMEOPATHIC WEIGHT LOSS
• SOQI FAR INFRA-RED DETOX SPA

Natural Path to Health, LLC

NATURA
L

PAIN-FR
EE

PATCH!

HERE FOR YOU AND YOUR FAMILY
Protect Your Assets

For Your Children and Grandchildren

• Estate Planning & Reviews
• Wills
• Trusts
• Pet Trusts

3501 West�eld Rd, Suite 101 • West�eld IN
(317) 913-2828

info@hoppenrathlaw.com • www.hoppenrathlaw.com

Law O�ce of                 Wesley N. Hoppenrath

Member of the Indiana
and Indianapolis
Bar Associations

• Power of Attorney
• Health Care
   Directives
• Living Wills

www.ductznoblesville.com • 317.773.9831

HANDYMAN SERVICES
CHIP TRAIN REMODELING

KITCHENS • BATHROOMS • BASEMENTS

Licensed • Bonded • Insured
Chip Train 317-258-2650 • chiptrain@msn.com

Remodeling
Carmel and Zionsville

since 1992

5541 MLK Blvd. (Behind Sell it Again Sam)
Anderson IN 46013
765-393-3476
AndersonAuctionGallery.US

Serving Your Local Area & Central Indiana.We Are a Full Service Auction Gallery.
Big or small, our place or yours, we would love to partner with you!

AUCTIONS:
MONDAY NIGHTS

@ 6PM

Climate Controlled Auction Gallery

• Estates
• Real Estate
• Personal Property

• Business Liquidation
• Household Furniture
• Land Auctions

• Farms
• Commercial Properties
• Firearms & Military
• Charity & Benefit Auctions

Humor

Although I’d seen them before, I was suddenly curious about 
truck nuts. You know, the adornment on manly trucks that 
identify sex? Since I don’t have a truck, I never paid much at-
tention. Suddenly, I wondered if these testicular-shaped accou-
terments were for more than just con-
versation. Could these trucksticles serve 
a purpose?

Thank goodness for the Internet, 
which, again, proved invaluable. (I’m 
pretty sure this is not a subject covered 
in the World Book Encyclopedia.) There 
is a Wikipedia page dedicated to hitch 
nuggets, as they are sometimes referred. 
Florida passed a law to fine macho ma-
chines $60 for indecent exposure. The 
product has also raised issues of First 
Amendment rights. (I can hear Thomas 
Jefferson saying, “Oy vey!”)

But no, the dangling bumper nads hold no value. They don’t 
add ballast to the truck in winter. They don’t deflect stray squir-
rels that aren’t squished by the front wheels. The investigation 
left me with nothing but some Beavis and Butthead chortles 
and admiration for the entrepreneur who convinced a loan of-
ficer this was a marketable idea.

Where do your new ideas originate? How do you remain 
open to strokes of genius? One of the drawbacks to technology 
is our spoon-fed society. Pandora plays songs we should like or 
that sound like other songs we like. Amazon suggests products 

based on my purchases. Netflix shows similar movies to ones 
we watch. There are dozens of algorithms in play to make our 
lives boring and the same.

This is counter to creativity. Experts believe that creativity is 
the combining of disparate ideas. Clever ideas are usually look-
ing at old ones in a new way. Atul Gawande spends an entire 
book on the rise of information in medicine. In the Checklist 
Manifesto, Dr. Gawande says the advancements have outrun 
the capacity of diagnosticians. One result is hyper-specializa-
tion. There seems to be a specialist for every organ or parts of 
an organ. The other significant result comes from pilots who 
use a checklist to make sure everything is in working condition 
and the plane is ready for a safe flight. These checklists are em-
ployed in hospitals and surgery centers around 
the country. But the idea was adapted from an-
other walk of life.

Here are a few methods for obtaining en-
lightenment. In a waiting room, force yourself 
to look at a magazine you would never buy. Do 
the same at the library. Grab a bunch of maga-
zines and flip through for a different perspective. 
Spend free time in a bookstore and just look at 
the type of books on the shelves. Identify trends or 
spend time in a section that is not your cup of tea.

Socialize with new people. Get interested in their 
lives and hobbies. Find out their passions and why.

Peruse headlines in every section of the news. Browse. Find 
something interesting and read the article. You’ll be surprised 

what you don’t know.
Innovation will drive our new economy, but the technology 

and methods are likely already in play. Your mission, Jim, is to 
put two and two together.

Gus Pearcy is a contributing columnist to the Carmel Business Leader. He may 
be reached at (317) 403-6485 or pearcy.gus@sbcglobal.net. Gus blogs frequently 
at guspearcycommunications.wordpress.com.

Anatomically correct autos and new ideas

Gus Pearcy
Columnist
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