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Looks at  
Local 

Leaders
Each month, the Business Leader focuses on how Leader-

ship Hendricks County delivers the skills local residents need 
to provide leadership in our communities.

Very valuable friends
Since 1993, Leadership Hendricks County has helped 

more than 469 adults and 507 high school students 
sharpen their leadership skills while teaching them 
about the challenges facing Hendricks County. Program 
graduates serve the community through local businesses, 
governmental roles, non-profit organizations, and faith 
communities -- all with a better understanding of how 
what they do fits into the larger picture.

Because the alumni list includes so many elected 
officials and candidates, some people assume that LHC 
is an agency of Hendricks County’s government. Others 
guess that the group is a branch of local schools or an arm 
of local political parties. Some assume that LHC is funded 
by tax dollars.

Those are good guesses -- I’m just saying -- but none of 
them is correct. Leadership Hendricks County is actually 
an independent 501(c)3 non-profit organization operated 
by a board of directors. And like any non-profit, it is 
responsible for raising funds to cover its operating costs.

A portion is covered by the tuition paid by class 
members, with another sizable chunk coming from alumni 
who believe in the program’s mission of providing a more 
enlightened citizenry that has a solid understanding of 
everything from how education is funded, to how property 
taxes work, to the challenges of modern agriculture. 
Grants from foundations provide another source, as does 
the annual LHC golf outing and other events.

However, it takes more than tuition, grants, and 
individuals to make LHC’s work possible. A significant 
source of funding comes from a group of very valuable 
friends -- the local companies and organizations that 
sponsor the overall program and individual class days. 
Some make large financial contributions. Others offer in-

kind contributions such as meals on class days.
Many smaller businesses agree to cover part or all of the 

cost of a class day, while several of the county’s corporate 
leaders make even larger donations that help to defray 
other operating costs. The board of directors works 
carefully to ensure that all donations are used wisely, 
maximizing the value of the support.

Why are companies large and small willing to give? 
They view their support of LHC as an effective investment 
in the overall economic and social health of Hendricks 
County. That’s not an empty platitude. When United Way 
of Central Indiana studied the county and its responses 
to local needs, their report said, “Thanks to Leadership 
Hendricks County, the county is well-served by a pool of 
trained, committed community leaders.”

Without the support of these sponsors, Leadership 
Hendricks County would not be able to have as great 
an impact on making our home an even better place to 
live, work, and play. As our 2015 class gets underway, 
we’d like to thank our sponsors for their support. And if 
your company or organization would like to join them in 
making an investment in the future of our county, visit our 
website at leadershiphendrickscounty.org or call Susan 
Rozzi at 718-6076. 

Susan Rozzi is Executive Director of Leadership 
Hendricks County, a not-for-profit organization whose 
mission is to seek, prepare, involve and sustain leaders 
from diverse backgrounds to address community and 
countywide changes. Since 1993, Leadership Hendricks 
County has given citizens the background and inside 
information they need to take on effective leadership 
roles in the Hendricks County community.  To learn 
more about Leadership Hendricks County or leadership 
training for your organization, email me at SRozzi@
LeadershipHendricksCounty.org or visit our website at 
www.LeadershipHendricksCounty.org.
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YLHC Class of 2014-2015! LHC Class of 2015  
working together. 

Tom Taulman (TKO Graphix), an 
LHC sponsor, talking to our Youth 

Leadership Hendricks County class. 
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From the Publisher›

OPINION

Rick Myers
FOUNDER

/PUBLISHER

We all like a 
party, who 
doesn’t, right?

For the Hendricks 
County Business Lead-
er 2015 will definitely 
be a year to celebrate as 
the publication will be 
marking its 10th year in 
the market. 

Many people who are 
not familiar with the 
Cover Party concept will 
ask: “What is a Cover Party?” Very simply, 
it’s a celebration of the individual who graces 
the cover in a three-month period. We invite 
those folks, their employees, friends and fam-
ily to celebrate their success with others. We 
present them with a framed copy of the cov-
er and give them an opportunity to talk about 
their business.

We had our first Cover Party in the spring 
of  2006. In January 2009, State Bank of Lizton 
became our Cover Party sponsor and has been 
ever since. I can’t stress how important it is to 
have the right partners when putting some-
thing like this together. State Bank of Lizton’s 
been the best.

This year there will be a few changes. First 
off we have traditionally announced the loca-
tion of the Cover Parties in advance. Because 
it’s our 10th year anniversary, and because we 
want to be free to make changes on the fly, 
we’re holding off making that advanced an-
nouncement. The only venue that I can pro-
mote in advance is Avon Gardens, which will 
host the May 14 Cover Party. Again, a great 
partner. Our final two dates will be Aug. 13 
and Nov. 12.  Stay tuned for more inforamtion. 

Finally, cover parties will now begin at 
4:30 and end at 6:30 p.m., and they will be 
on Thursday nights instead of the traditional 
Tuesday night. Our February Cover Party will 
be held Feb. 12 at Hendricks Power Coopera-
tive, 86 N County Rd. 500 E, Avon.  I hope you 
can join us. To RSVP, please email coverpar-
ty@businessleader.bz or call (317) 918-0334 
by Feb. 11. 

Cover Party dates, 
new times, etc.

“…‘What is a Cover Party?’ Very 
simply, it’s a celebration of the 

individual who graces the cover  
in a three-month period.”

FINANCE DISPATCHES
n THE RIGHT TIME TO REFINANCE 
Since mortgage rates have recently 
been declining, many financially savvy 
individuals are taking the opportunity to 
refinance mortgages. A November 2014 
report from mortgage analytics firm Black 
Knight Financial Services claims that at 
least 7.4 million homeowners with 30-year, 
fixed-rate loans can be refinanced. Even 
for people planning to sell their home 
within the coming years, refinancing to 
an adjustable-rate mortgage could save 
some money down the road. Though 
ARMs can be chancy, sellers may never 
have to deal with adjustments being 
raised. – MSN Money

n BILL AND MELINDA GATES TAKE 
ON BANKING According to Bill and 
Melinda Gates, mobile banking may be 
a great source of good in the not-so-
distant future, and may even help to 
lift millions of people out of poverty. 
The Bill and Melinda Gates Foundation’s 
annual letter, published in January, cited 
mobile banking as “one of four exciting 
breakthroughs that will help improve the 
lives of people in poor countries faster 
in the next 15 years than at any other 
time in history.” Though the outlook is 
positive, there are still many obstacles to 
overcome—the lack of access to mobile 
phones, regulations and a lack of physical 
locations for people to store funds as hard 
currency. In the Foundation’s letter, Gates 
stated, “Entrepreneurs in developing 
countries are doing exciting work—some 
of which will ‘trickle 
up’ to developed 
countries over time.” 
– CNN Money

n WHAT’S IN A 
B AC KG R O U N D 
CHECK? Though 
it appears the job 
market is improving 
and unemployment is 
lower than it’s been in years, background 
checks are part of the process that keep 
many from getting employment. Some 
reports are very basic and will turn up 
major red flags: criminal records, sex 
offenses, bankruptcies, drug test results 
and education/income history. Other 
background checks can be specific for 
the job. For example, a person applying 
for a truck driving position may have 
their records checked for serious traffic 
violations or DUIs. If any employer decides 
not to hire you, it must send an “adverse 
action’ letter which will contain contact 
information of the firm that conducted 
the background report. – CNN Money
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Yes, we want your letters: 

Readers of the Hendricks County Business Leader are 
encouraged to send letters to the editor as often as 
they wish. The stipulations are that the letter is time-
ly, focused (not more than 200 words) and verifiable. 
Please make sure to provide your complete name 
and daytime and evening telephone contact num-
bers. All letters are subject to editing for brevity, clar-
ity and grammar. Please direct correspondence to 
info@businessleader.bz.

St. Peter: (At the Pearly Gates to a newcomer) 
Who goes there?
Newcomer: It is I!
St. Peter: Go to Hell! We have 
enough English teachers here.

Your personal belief system 
aside, this joke indicates a 
certain disdain for sticklers 

of grammatical correctness. Once I 
became a writer, I started to pay more 
attention to these yawn-inducing 
rules. But, I sympathize with other 
English class snoozers who missed 
the lessons on punctuation and the 
uncanny resemblance of “loose” and 
“lose.”

Since my days in class, society has em-
braced texting acronyms, jargon, slang and 
ever-changing nuances of words that were 
deemed harmless a scant decade or two ago.

Yes, English is changing all the time. Shake-
speare invented 1,700 new words in his writ-
ing.  Many, such as elbow, negotiate, bump 
and secure, are regular, accepted words. At 
one time, persons was the plural of person in-
stead of the now widely-accepted people.

It has been said that only 20 people in the 
world know how to properly use a semi-colon; 

I’m not one of them.
Still, there are persons who 

cling to the suggested rules and 
think poorly of other persons who 
or whom don’t use the rules they 
learned. Think about the archaic 
typing rule that required two spaces 
after a period. It is no longer neces-
sary because our software automati-
cally adds one and a half spaces after 
every period. (Mind blown yet?)

In business, it is important that 
we have a loose (?) command of 
these rules because one misspelling, 

misused word, or ill-placed comma, could 
scuttle a deal. How many of you judge the in-
telligence of someone who overuses “literal-
ly” when they don’t really mean it. We’ve all 
heard stories of resumés being tossed because 
of one typo.

In a recent NPR article, a poll of readers 
asked what was the most misused word or 
phrase. The No. 1 faux pas was when to use 
“I” or “me.” Typically, it’s not “she and me” but 
“she and I.” The Chicago Manual of Style offers 
a quick test to determine proper usage. Sim-

ply remove the extra pronoun and try the sen-
tence with just I or me. Is the test simple for 
you and I or you and me? “The test was simple 
for I,” sounds awkward and will brand you as 
“simple” in some circles.

Who cares? (I know that’s what your or 
you’re saying about now.) Perhaps no one you 
know. But today, typing emails, social media, 
texting is becoming a much larger part of our 
daily lives and you never know who is going 
to see what you write. Seeing that the life of 
these writings last forever on the inter-tubes, 
conceivably some of these could be used in a 
lawsuit against you. I’d hate for a jury to find 
against you because you didn’t know the dif-
ference between to, two and too. Now, your 
best friends may not care, but bad habits are 
hard to break. Just try to get the gist of the 
right way to write. 

You may have to go to Hell to find a good 
English teacher, but while they are here it is 
worth listening to their English drivel because 
it reflects mightily on your competence.

Gus Pearcy
COLUMNIST

Battle of the Century: I vs. me 

Our View› Quote of the Month›

Start with good people, 
lay out the rules, 

communicate with your 
employees, motivate 

them and reward them. 
If you do all those things 

effectively, you can’t miss.

Lee Iacocca, American 
businessman 

OPINION

Humor›

State of Hendricks 
County Business

While the rest of the nation at-
tempts to digest the president’s re-
cent State of the Union address 
(we’re sensing a lot of upset stom-
achs – we had our Tums on hand), 
we can earnestly say we’re proud of 
our own local businesses and citi-
zens who are so involved in the pro-
cess of attracting and incubating 
new businesses within Hendricks 
County. 

We thank community staples 
like Leadership Hendricks Coun-
ty – which have contributed to the 
community for over 25 years, inspir-
ing hundreds of individuals to take 
charge of the change in our local 
economy and business climate.

We thank the Hendricks County 
Economic Development Partnership 
– a great resource for businesses 
small and large alike from start-ups 
to cornerstones.

Entities such as these reinforce 
how fortunate we are to have such a 
positive environment in which our 
businesses can grow, thrive and at-
tract more businesses, healthy com-
petition and improve the lives of our 
business leaders and citizens.

Check out the cover to see what 
people like Brandy Perrill are doing 
to connect businesses and people to 
the resources they need to succeed.

And while we’re certainly encour-
aged by our numerous prospects, 
good news and improving busi-
ness, we also realize that there’s still 
a lot of mountain left to climb. And 
though we don’t have a crystal ball 
hidden away divulging the secrets of 
the universe to us, we’re confident 
that Hendricks County will see posi-
tive changes in its business climate 
throughout 2015.

All that’s left is to make it hap-
pen. And – if we can go back to the 
mountain metaphor for a moment 
– it’s not a race to the top; we’re all 
hiking the trail together. Steady as 
we go, Hendricks County!
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Hendricks College 
Network (HCN)

5250 E. U.S. 36 Suite 1103
Avon, IN 46123
(317) 745-8804

www.hendrickscollegenetwork.org

What’s the best advice you ever 
received? Never stop learning! You will 
never know it all, nor be the smartest! 
There is strength in admitting it, and 
keeping an open mind to the lessons yet 
to come!

Best business decision you ever made: 
To follow my heart and use my talents to 
get into work I love. I get to help people 
set and reach their goals every day! If you 
enjoy your work, then it is not work! 

Worst advice you ever received: There is 
something to be gleaned from the advice 
and opinions of others. Their perspective 
likely comes from their experience. Take 
time to evaluate it, good or bad!

In five years, I want to… continue to 
play hard and keep exploring! It is just as 
important as my work. Never get so busy 
living that you forget to make a life! 

My secret to success... I do believe it is 
about putting people first. Relationships 
matter. Be the best version of yourself 
and let others see that you want to 
understand and help them. If you can 
create value and win their trust, they 
will give you their best efforts driven 
by their passions! It can be a challenge 
sometimes, but it is where I have found 
the most satisfying success. 

How Brandy did it?

By Gus Pearcy
Reared in the suburbs of St. Louis, 

Brandy Wethington Perrill had some 
lofty goals.

“My best friend and I knew that we 
wanted to be astronauts,” Perrill said. “I 
was the first person in my family to go 
to college.”

As a teen, Perrill had an opportunity 
to live with her mom in Peru, Ind., which 
also meant an opportunity to go to the 
college for astronauts, Purdue Univer-
sity. Majoring in male-dominated aero-
nautical engineering, Perrill took ad-
vantage of many opportunities afforded 
the few females in the program. She was 
required to take a “Women in Engineer-
ing” class, but she also joined the extra-
curricular “Women in Aviation,” which 
introduced her to myriad possibilities. 
One of her labs introduced her to work-
ing on planes. It clicked with her and 
she got a degree in aviation technology.

She graduated and was eyeing several 
offers until Sept. 11, 2001. The aviation 
industry went through so many changes 
following the terrorist attacks and Per-
rill found herself without prospects.

After some soul-searching, Perrill 
discovered that she enjoyed working 
with people. She enjoyed working in tandem 
to achieve their goals.

“When I was the president of Women in 
Technology, one of my jobs was to bring in the 
speakers for our meetings,” Perrill said. “We 
had career days where we worked on resumes, 
to learn about all the things that went into 
that. I loved that stuff. So I realized I needed 
to do something that had to do with people.”

Eventually, Perrill saw an opening seeking a 
career counselor at Work One, an agency with 
a mission offer services to Hoosiers in career 
transition.

“I understood what it was like to search for 

a job,” Perrill said. “I understood that people 
needed those connections and that confi-
dence. I thought that was something I could 
bring to the table.”

There, she would help the unemployed ba-
sics about getting a job, such as interviewing 
skills, dressing (for success) and resumé help.

Wedging herself into the community, Per-
rill met Hendricks College Network (HCN) 
Executive Director Cathy Bastin. It turned 
out to be fortuitous, because the network 
had just been granted $200,000 from the Lu-
mina Foundation to launch the “It’s Not Too 
Late” initiative creating a career counselor for 
adults assisting and supporting a return to 
post-secondary education. Bastin hired Perrill 

for the position. 
“This translates into everything she does, 

whether she’s talking with an individual con-
sidering going back to college, meeting with 
a company interested in employee training, 
or speaking to a group at a chamber meet-
ing,” Bastin said. “Brandy genuinely believes 
in people, and wants each one to succeed in 
meeting whatever goals he or she may have.”

Baby steps to a dream is how Perrill ex-
plains her role helping others.

“Connecting (people), helping them realize 
that we all have those dreams,” Perrill said. “I 
had my dream, too, and I took some of those 
baby steps but I found a different path along 
the way. Sometimes that what it takes.”

www.statebankoflizton.com 
(866) 348-4678

ask us how!
No More Trips to the Bank...

Margi Walters
Zionsville

317-769-7344
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Brandy Perrill counsels adults with ‘It’s not too Late’ initiative 
List either five musical groups or 
musicians that have had an influence 
on your life…

n Joe Bonamassa
n Old Crow Medicine Show
n Crosby, Stills, Nash and Young
n Rusted Root
n The Cure

The List

COVER STORY

Larry Hesson, board member of the Hendricks College Network, and a Hendricks County Councilman, talks with Brady 
after a recent board meeting.

Photo by Rick Myers

OPENING DOORS THROUGH EDUCATION

“I understood what it was like to search for a job. I understood that people needed those connections 
and that confidence. I thought that was something I could bring to the table.” ~ Brandy Perrill
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317.539.2024 • 800.531.6752
www.raystrash.com

“Is your company’s New Year’s resolution to go green? Call Ray’s and find 
out about all of its exciting recycling programs. Whether you need a small 
container for office recycling, or large-scale equipment to handle excess 
packing materials, and things in between, Ray’s has you covered. Ray’s Trash 
is the only call you need to make for your recycling and waste removal needs. 
We offer consultants to review your needs and design a competitively priced 
custom program for you. Call us today to schedule a review of your property’s 
disposal plan.”

GREAT SERVICE 
SMART PRICING

CALL RAY’S TODAY.

As a businessperson, I don’t need to 
convince you that any new legislation 
on your business usually means more 

limits on your liberty and a percent 
or two off your gross profit. Did you 
know that in the last few years with 
the congressional “freeze,” Congress 
has been limited to passing less than 
a couple of hundred bills a year? And 
yes, many of those bills are to name 
a new bridge or post office. No joke! 
That means outside of Obamacare, 
the impact of legislation on the 
average American business has been 
relatively negligible. 

Now, why do I say “relatively” 
here? Because 
if your business 
guild tells you of 
some new legis-
lation that you 
need to be ad-
vised of, it prob-
ably came from 
some bureau-
crat in the execu-
tive branch with 
implied powers 
to legislate your 
business. This 
implied power 

comes from the president himself and is al-
lowed under the constitution, any addition-
al can be viewed as bureaucratic overreach. 

We call this government meddling, 
Obama style.

Forgetting the above overreach, 
do you realize that you have operat-
ed your business for the better part 
of four years without any new feder-
al legislation telling you how to run 
your business and the world has not 
come to an end! The point is, if going 
forward, we had to live only with the 
laws currently on the books and no 
more, and the only new ones would 
be state regulations, those you could 

possibly impact, 
the world would 
still be a pretty 
good place. Your 
business would 
run just fine in a 
safe environment. 
You still may want 
your kids to join 
you in the busi-
ness. 

As a conserva-
tive, this is a les-
son for everyone, 
liberal and con-

servative alike. Note: All regulation cost per-
cents off gross profit margins. “Don’t let good 
be the enemy of great,” as Bill Clinton likes to 
say. Yes, you can suggest to your congressman 
a needed piece of legislation, generally for re-
straining someone else’s trade in your back 
yard, but it comes at a cost; more hostile legis-
lation in the long run than friendly legislation. 
I am older than you, trust me on this one! 

As I close, consider this. We are about to 
embark upon a new Republican-dominated 
congress. I believe that these adults will get 
things done, much in a bipartisan way. Just re-
member from recent history, less legislation is 
better legislation. Folks, understand the mis-
sion statement here: these congressional peo-
ple get their meaningful purpose from creat-
ing legislation. When they come to visit you at 
your office with their tin cup, they always tell 
you of legislation they plan to put on the book 
that impacts your business. Many times in the 
past they have told me this and I have tried 
not to act stupid and I say, “Great, we need 
that,” just to be polite. No more for me. Now, 
I say we have made it this far without this bill; 
don’t feel you need to limit more American 
liberty just to get my vote. If he truly under-
stands the free market, he will appreciate your 
comments. Train these guys, less is best. 

Howard Hubler
COLUMNIST

Howard Hubler can be reached at howard@hubler.com.

No Congressional bills are good Congressional bills

“We are about to embark upon 
a new Republican dominated 
congress. I believe that these  

adults will get things done, much 
in a bipartisan way. Just  

remember from recent history, less 
legislation is better legislation.”

› BIZ BRIEF
Banning Engineering 
hires VP of operations 

Banning Engineer-
ing, 853 Columbia 
Rd., Ste 101, Plain-
field,  announced 
the addition of 
Jeff Henson as vice 
president of opera-
tions.  As the VP of 
operations, Henson 
will guide the stra-
tegic direction of 
the firm. He will also provide guidance to 
improve the firm’s overall efficiency. Hen-
son graduated from Indiana University 
with a bachelor of science in accounting.  
He is a licensed CPA in the State of Indi-
ana and a member of the American Water 
Works Association, the Indiana CPA Soci-
ety, and the American Institute of Certi-
fied Public Accountants.  He resides in In-
dianapolis and has two grown children 
and three grandchildren.   

Jeff Henson



2014 – 2015 Inspiring Health

The human heart is amazing, and at 
Franciscan St. Francis Health, our Top 2% 
National Ranking for Overall Heart Care 
is pretty impressive, too. We’ve been 
Indianapolis’ only 5-star rated hospital 
for heart valve repair and replacement 
surgery by Healthgrades®. We established 
Indiana’s fi rst dedicated Heart Valve 
Center, and our team is renowned for 
treating the most complex cases, 
pioneering next-generation techniques 
and participating in landmark research.

Schedule an appointment or second 
opinion with our valve team. It’s the 
best way to be sure that your heart is 
in the right place. Call 1-877-78-VALVE 
or visit FranciscanStFrancis.org/valve.

100,000:

TOP 2%:
HEARTBEATS PER DAY

OUR NATIONAL RANK
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Rick Shaw, Plainfield Chamber board member; Tom Booher, Plainfield Chamber board 
member; Brad DuBois, Plainfield Chamber executive director; Heather Thompson, 
Plainfield Chamber board president; Lori Hiatt, Fraternal Order of Eagles; Greg Speth, 
Fraternal Order of Eagles.

Eagles soars to Business of the Month
At the January members’ meeting of the Plainfield Chamber of Commerce, The Fraternal 
Order of Eagles, located at 5556 East US 40 in Plainfield, was named as the Business 
of the month. The Eagles is an international nonprofit charity organization. The local 
Aerie, is open seven days a week with full kitchen service five days a week. The club can 
be contacted for banquets, parties and receptions and can accommodate 300 guests. 
Contact 839-6178 for more information.

BIZ LOCAL

Submitted Photo

› BUSINESS OF THE MONTH



THURSDAY, MARCH 12, 2015
INDIANAPOLIS COLTS COMPLEX • 8:30AM-11:00AM

Be Inspired, Be Motivated,
Be Challenged,

Be A Difference,
Be A Sponsor

INDIVIDUAL SPONSOR LEVELS
•  $250 + Valedictorian
•  $249-$200 Salutatorian
•  $199-$100 Deans List
•  $99-$50 High Honors
•  $49 & Below Honorable Mention
* Table Sponsorship Available for $450 
Table of 10 for Speaker Showcase includes
  Continental Breakfast & Refreshment

P.O. Box 17342  |  Indianapolis, Indiana 46217  |  info@indyscbp.com  |  www.indyscbp.com
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If you are a business leader who enjoys sharing your Catholic Faith and Christian 
beliefs with other like minded business people, this is the event for you. In 
addition, it is all done for a great cause, raising money to help needs based 
Catholic families continue their children’s faith based education at the parochial 
school of their choice.

Lori Borgman
Author

Danny O’Malia
Indy’s Trusted Servant

Catholic Person
of the Year
Dan Elsener
Pres. Marian University

      ** If you are interested in attending the event, a $100  
donation will secure a seat for you. We also have Corporate 
Sponsorships available that include a table for 10, an ad in our 
program and promotion of your business on our website and 
social media. If interested, details are available on the website 
or contact an SCBP member.

50/50 Fundraising Program
Now you can direct half of your sponsorship dollars to the Indianapolis 
Area Catholic School of your choosing. Ask your SCBP representative 
member for details.
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Scott Flood can be contacted via email at sflood@sfwriting.
com or by calling (317) 839-1739, or visit his blog at: sfwriting.
com/blog/.

THE PERSONAL TOUCH

Scott Flood
COLUMNIST

Whether you’re trying to demonstrate your 
expertise to customers and prospects, or just 
wanting your employees to speak 
with a common voice about your vi-
sion, regular publications can be a 
powerful tool. Whether you choose 
email or print for your publication, 
you must do five things if you want 
it to succeed and endure.

1. Have a specific objective. 
Publications with vague objec-

tives invariably become a mishmash 
of this, that, and the other. Assem-
bling each issue is a challenge, and 
readers never know what to expect. 
Objectives should sound like “We’ll explain 
recent regulatory actions to C-level manag-
ers and provide advice about compliance.” 
Or “We’ll strengthen our brand image among 
employees by sharing stories of how other as-
sociates have delivered excellence to custom-
ers.” 

2. A firm schedule. 
To be an effective communications tool, 

a publication must be consistent 
and regular. That’s not for the read-
ers’ benefit – it’s for the organiza-
tion producing it. If distribution 
plans are vague, the publication is 
destined to die. Management must 
commit to a certain number of pub-
lications each year and determine 
when they should arrive. The com-
munications team will then devel-
op a schedule outlining when every 
step must be completed, and then 
make sure every participant knows 
what’s expected and when.

3. Empower an enforcer. 
Someone must have the responsibility for 

driving the process and keeping everyone on 
their toes and on time. When people know 
they’ll be held accountable, they’re much 
more likely to cooperate. One approach is to 
outsource management of the publication to 
a freelance writer, graphic designer, ad agen-

cy or PR firm. Outsiders don’t face the same 
internal pressures as staff people, so they can 
push, prod, and nag as needed.

4. Get top management’s buy-in. 
If top management decrees that the publi-

cation is a priority for the organization, it will 
get the attention it needs to succeed. The CEO 
doesn’t need to work on each issue, but if she 
makes it clear that she expects it to get done 
on time, it will. 

5. Make it relevant. 
If your publication contains current, practi-

cal information that will help readers do what-
ever they do more effectively, they’ll make the 
time to read it. But if your publication is noth-
ing more than a thinly veiled “Gosh, aren’t we 
wonderful” missive, not even the best sched-
ule and most skillful enforcer can save it. 

Before you start a publication…

Erin Smith is co-owner of Spotlight Strategies a print, apparel, 
promo and sign company located in Franklin, IN.  She may be 
reached at erin@spotlight-strategies.com.

Erin Smith
COLUMNIST

YOUR BUSINESS

Office apparel has come a long way, baby! 
There are now compatible style and 
color options for your entire crew in 

just about every shape and size. Furthermore, 
office gear can be used as a way to thank your 
loyal employees, improve comradery 
in the workplace and market your 
brand. In today’s business climate, it’s 
not all about looking alike, but rather 
creating a sense of unity and fostering 
positive attitudes. A culture that is 
welcoming to your customers and 
productive for your employees makes 
a winning formula.  Imagine your 
employees loving where they work so 
much that they are willing to invest in 
logo apparel to wear at work and on 
their time off!

Story:  
Smith & Smith Law Firm (whose name has 

been changed to protect the innocent!)
Smith & Smith, a large law firm (500+ em-

ployees including partners) out of Illinois, had 
just been through a logo change and merger. 
Three of the firm’s partners were in charge of 
rolling out the new logo and one of the ways 
they wanted to do so was to allow everyone 
who worked in the firm to purchase new 

logo’d apparel. In order to spur sales, the firm 
decided to pay 33 percent of all orders.  They 
picked eight styles that staff could choose 
from, all of which were appropriate to wear in 
the office on casual Fridays. Samples were on 

hand and they set up a one day sale. 
Orders started rolling in and by 10 
a.m. over 10 employees had asked 
if they could order regular sweat-
shirts and t-shirts. After explain-
ing that they would not be able to 
wear these items to work, they still 
wanted to buy. Employees said, “I 
would like something to wear to my 
kid’s soccer games.  You never know 
who you will meet.  I have been con-
nected to more clients through my 
kid’s activities than I can count.” A 
younger employee stated, “I would 

like a workout shirt with the firm’s name on it 
so when I go to class, I can prove I have a job 
with a big law firm!”

Begrudgingly, the partners decided to allow 
“non-casual Friday items” for sale.  Fast for-
ward to 1 p.m. and over $12,000 dollars in or-
ders. The partners were panicked! Remember, 
they had agreed to pay for 33 percent of all or-
ders.  Needless to say, the strategy was a huge 
success. They realized just how much each in-

dividual cared about their role with the firm.  
If you average their spending (33 percent of 
$12,000), the cost was $7.92 per person to cre-
ate an infectious PR campaign for their new 
logo and brand. 

Moral of the story:
Trust that your employees value where they 

work and are proud of it! They want others to 
know, too. The value of their workplace stays 
with them even when they aren’t in the office. 
Being a resource for potential customers, even 
at the soccer fields, is good old fashioned word 
of mouth marketing. What company doesn’t 
want more of that? Add in a logo’d t-shirt that 
is visible and number of impressions for your 
logo increase exponentially and increase the 
credibility of the wearer.

Is your company logo engaging and impact-
ful and one that your employees want to share 
with their friends, families and sports fans? If 
so, you may have just made company logo’d 
apparel high on the priority list for your 2015 
marketing plan. Unique logo’d office gear is all 
the rage. Make it go-to work for your company.

Stretch your marketing dollar  
with logo apparel

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.



Food • Fun • Networking

2015 COVER PARTY

Join us for the Hendricks County Business 
Leader’s February Cover Party, sponsored 
by State Bank of Lizton. Enjoy wine and hors 
d’oeuvres and mix with colleagues and your 
peers from throughout Hendricks County 
during this fun and casual after-hours 
business affair as we honor: December cover, 
Mike & Linda Hilligoss, Hilligoss Bakery; 
January cover, Ralph & Wade Mantooth, 
Mantooth Insurance; and February cover, 
Brandy Perrill, Hendricks College Network 
(HCN).

RSVP to coverparty@businessleader.bz 
or by calling (317) 918-0334.

Thursday, Feb. 12
4:30-6:30 p.m.

Hendricks Power Co-op
86 N County Rd 500 East

Avon, IN 46123

presented by



ALL
CAN
YOU

“Easy access to our on-site 

clinic keeps our employees 

happy and healthy. It’s always 

better for Avon kids when our 

talented teachers are teaching 

instead of sick at home.”
Dr. Margaret Hoernemann, 
Superintendent of Avon Community School Corporation

Six years ago, the Avon School system knew they had 
to find a way to better control the rapidly increasing 
costs of healthcare. In addition, they were committed 
to providing better, more convenient healthcare 
services to their staff and their families. A fairly tough 
assignment.

After thoroughly analyzing all options, a unique and 
strategic partnership was forged between Hendricks 
Regional Health and Avon Schools. For the past six years, 
Hendricks Regional Health has collaborated to provide 
indispensable healthcare services, including:

•	 On-site primary care for Avon employees
•	 Health and wellness education for students, 

staff and visitors
•	 Athletic team services
•	 A professional-level nursing education program

The results have been even better than expected. 
While comparable school systems have experienced 
consistent, double-digit increases in healthcare costs, 
Avon Community School Corporation  has been able to 
control their costs and keep increases in the single digits. 

The program also receives overwhelmingly high praise 
from employees and maintains a clinic utilization rate 
of well over 85%. Healthcare costs have been reduced 
for employees and their families and the health and 
wellness of the staff has improved overall.

Could partnering with Hendricks Regional Health 
deliver the same high marks for your organization? Do 
your homework at HENDRICKS.ORG/EMPLOYERS 
or by calling (317) 745-3532.

They can have it all.

Learn more at HENDRICKS.ORG/EMPLOYERS

Pictured: Avon Community School Corporation Superintendent, Maggie Hoernemann
and Director of Finance & Operations, Brock Bowsher
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Carolyn Goerner is a Professor of Management at Indiana 
University-Bloomington’s Kelley School of Business. Email: 
goerner@indiana.edu.

Carolyn Goerner
COLUMNIST

No matter how many ways you try to 
communicate with your employees, 
chances are they still get much of their 

information from the internal rumor 
mill known as the office “grapevine.” 
Research confirms that this informal 
sharing of data is often remarkably 
accurate, although stories do get 
distorted for dramatic effect. This 
week’s study looked at employees’ use 
and perception of the office grapevine 
and found that, while nearly all 
workers used it, very few preferred to 
get important company information 
there. The bottom line is that your 
employees turn to the grapevine for 
information when they have few 
other options.

Still, the grapevine does have some positive 
effects for most organizations. First, much 
grapevine communication happens along 
informal channels, so information is being 
shared amongst people from different areas 
in your company. There are many benefits to 
open communication channels across orga-
nizational boundaries. Second, your work-
ers need social interaction at work. It relieves 
anxiety, and this can be important in times 
of uncertainty. At the most basic level, the 
grapevine facilitates the human drive for so-
cial bonds, a natural and healthy impulse.

On the other hand, information flowing on 
the grapevine can be distorted. This could in-

crease rather than squelch employee anxiety. 
Additionally, research demonstrates that em-
ployees react negatively toward their compa-

nies when information is revealed 
via the grapevine more quickly and 
accurately than the organization 
provides it.

Your best practice is not to squash 
the grapevine, but use it. Listen to 
what is being said, for the topics can 
shed clues on areas where employ-
ees are nervous or unsure. Correct 
large errors and lies when you can, 
of course. But understand that em-
ployees will often express concerns 
to one another that they will not 
or cannot say to managers, so the 

themes discussed there are important sources 
of feedback.

Managers can also view the grapevine as 
a barometer of, or even a challenge to their 
own communication effectiveness. Strive to 
provide clear, direct, and correct informa-
tion to employees before they have to hear it 
“through the grapevine.”

…………………………………………………………
Whitworth, B., & Riccomini, B. (2005). Man-
agement communication: Unlocking high-
er employee performance. Communication 
World (March-April), 18-21.

The internal rumor mill

BIZ MANAGEMENT

“Strive to provide clear, direct, and correct  
information to employees before they have  

to hear it ‘through the grapevine.’”
› BIZ BRIEFS

 HCCF announces board appointments
The Hendricks County Community Foundation recently announced 
new members of the board. Elected at the Annual Meeting in De-
cember are new board of directors member Max Hank and new 
board of advisors member Pete Moyer.  Reelected were Directors 
Teresa Ray and Marland Villanueva, and Advisors Mike Arnould, 
Steve Bahr, Ifen Donovan, Dana Cochran and Shane Sommers.  Also 
reelected were Treasurer Carrie Hanni and Secretary Jim Hall. Direc-
tor Max Hank was elected for his first five-year term.  He is a resident 
of Avon and is assistant vice president of cash management at First 
Merchants Bank.  He is a graduate of Leadership Hendricks County 
and currently serves on the LHC Board. New Advisor Pete Moyer is a resident of Browns-
burg and is the Chief Financial Officer at State Bank of Lizton.

Pictured: Max Hank is newest 
 member to the Hendricks  

County Community Foundation  
Board of Directors

Local entities urge legislators to  
recalibrate school funding formula

 
All four of Avon’s local taxing entities (Avon-Washington Township Public Library; Wash-
ington Township Trustee; Town Council of Avon; Avon Community School Corp;) as well as 
the Avon Chamber of Commerce unified to urge the Indiana Legislature to recalibrate the 
funding formula to bring Avon Schools to average or near the average funding per pupil. 
Each entity signed resolutions. Copies of the resolution have been shared with local legis-
lative leaders. The school funding formula is a top priority in the current Indiana legislative 
session. Members of the community who are interested in learning more or joining the 
Advocates can email the group at OrioleAdvocates1@gmail.com.  

From left: Don Hodson, Washington Township board; Marcus Turner, Avon Town Council; Tom Klein, Town 
of Avon. Seated: Dr. Maggie Hoernemann, ACSC and Laurel Setser, Avon-Washington Township Library.

Submitted Photo
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HENDRICKS COUNTY
Celebration of 

SMALL BUSINESS

www.exceleratehc.com

SAVE the 

DATE! May 7, 2015
Time TBD

2353 East Perry Road
Plainfield, IN

Banquet and
Conference Center
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Do androids dream of comic book shops?
By Michael Arnold Jr.

The only comic book shop in Hendricks County, The Android’s Dun-
geon, turns 1 year old this March. Owner John Sullivan has turned his hob-
by into a business and is now trying to share his passion with the local com-
munity. If you’re not well versed in the world of comic books, fear not; The 
Android’s Dungeon features monthly book clubs, group field trips, video 
game tournaments, “new comic Wednesdays” and cheap-and-easy $1 first 
issues to help new readers find their niche.

“When I first started selling comics online nine years ago, I needed a 
name online,” Sullivan says. “Most comic book shops you see just use the 
owner’s name, but I wasn’t really interested in ‘John’s Comics.’ I thought it 
would be a lot more fun for customers to think ‘going down to the Dungeon’ 
instead of ‘going down to John’s.’ ‘Android’s Dungeon’ [the name] is a mash-
up of a lot of things that I like.”

Reflecting on what got Sullivan hooked on comics, he says:
“I think the first comic book I ever got came out in 1991, so early ‘90s—24 

to 25 years… Of course I had three older sisters growing up, and I could go 
lock my door with my stacks and stacks of comic books. I had everything I 
needed up in my room, it kind of had a dungeon feel, I guess.”

Though many book stores and comic stores alike are struggling for space 
in the market against giants like Amazon and eBay, Sullivan says they’ve 
maintained a strong online presence.

“We’re trying to do the best we can here with what’s available,” Sullivan 
says.

Not only does The Android’s Dungeon service customers in the Hen-
dricks County area, but they also see online sales from around the United 
States and even Canada.

For more information, visit adcomicstore.com. 

John Sullivan owns the only comic book shop in Hendricks County, which will celebrate its 1-year anniversary in March. Pictured to the right are various comics offering everything from adult titles to children titles.
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Photos 
by Rick Myers

“Most comic book shops you see just use the owner’s name, but I wasn’t really interested in ‘John’s Comics.’  
I thought it would be a lot more fun for customers to think ‘going down to the Dungeon’ instead of ‘going 

down to John’s.’ ‘Android’s Dungeon’ [the name] is a mash-up of a lot of things that I like.” ~ John Sullivan

The Android’s Dungeon
9719 E. US Hwy 36, Ste Q

Avon, IN 46123
(317) 653-1883

www.adcomicstore.com
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Kevin Speer is president and CEO of Hendricks Regional Health.

Kevin Speer
Columnist

Keeping employees safe and healthy is 
important for any business. Warehouse 
workers, painters, even office personnel 

who sit at a desk all day can be susceptible to 
aches and pains caused by repetitive 
use injuries. These injuries can lead 
to lost productivity and days off 
work. There are several possible 
alternatives to get relief, but there is 
one in particular I would like for you 
to keep in mind as you encourage 
employees to seek care.

In 2013, Indiana passed a law 
allowing patients direct access 
to physical therapists. Direct ac-
cess means that patients can seek 
the services of a physical thera-
pist without waiting 
for a physician’s refer-
ral. With overcrowded 
physician offices, the 
direct access law al-
lows patients to bypass 
the doctor and contact 
a physical therapist di-
rectly to begin receiv-
ing treatment without 
delay. For someone in 
pain, receiving care 
quickly can be a tre-
mendous benefit.

Physical therapy can 
provide relief for any 
number of problems, including muscle and 
joint pain, limited range of motion, loss of 
strength and mobility, lymphedema, pelvic 
floor disorders and much more. Physical ther-
apists are highly trained professionals that can 
evaluate and treat patients by creating a treat-
ment plan tailored to each individual’s needs 
and activity goals. 

Most insurance companies cover physical 
therapy care and support the direct access law 
because physical therapy can be an effective, 
cost-efficient way for patients to receive care. 
Physical therapists are also trained to teach 

their patients how to avoid injury in the future 
– using tips and exercises provided by a physi-
cal therapist can help patients remain healthy 
and active, while minimizing pain.

The physical therapy team at 
Hendricks Regional Health Dan-
ville has been nationally recog-
nized by Healthstream Research 
for patient satisfaction. They work 
closely with our primary care, 
sports medicine and orthopedic 
specialists if a patient requires 
further evaluation. Physical ther-
apists are important members of 
the healthcare team and should 
not be overlooked when patients 
are seeking a caregiver. They typi-

cally spend more qual-
ity time with their pa-
tients than a physician 
can; that additional 
time often results in a 
close working relation-
ship between therapist 
and patient.

In real estate, we all 
know that location is 
important. The same 
principle applies to 
physical therapy. Pa-
tients need convenient 
locations to make their 
physical therapy ap-

pointments fit into their schedule. At Hen-
dricks Regional Health, we offer physical 
therapy services in Avon, Brownsburg, Dan-
ville and Plainfield. Wherever you are in Hen-
dricks County, you’re never far from one of 
our facilities.

If you or your employees need help mov-
ing past the aches and pains that sometimes 
hold you back, visit hendricks.org/relief today 
to see how we can become your partner in in-
creased productivity.

Relief without delay
HEALTHY BUSINESS

There are pundits all around us with 
advice for people to have their very best 
year… this year. It seems those same 

people are sharing advice every year, 
yet it’s a message that never grows 
stale. To have a great year this year, 
take stock of what you accomplish as 
you go along. Celebrate the victories, 
all the victories.

One definition of success offered 
by the legendary Earl Nightingale is 
“Success is the progressive realiza-
tion of a worthy goal or ideal.” The 
key portion of this statement is the 
progressive realization, the journey. 
My advice for a great 2015, or any 
year for that matter, is to enjoy the journey.

Enjoying the journey makes lifestyle possi-
ble. All too often, many miss the possible en-
joyment of the journey and consequently the 
end result is a let down. I have heard people 
say, “Is this all there is?” That tragic question 
shows they missed the journey entirely. How 
sad.

How do you enjoy the journey? Here are 
three easy ways for you and me to make sure 
we do not miss the enjoyment and benefits of 
the journey.

1. Journal. 
Write down your thoughts, your dreams 

and your fears. And include the achievements 
and successes, too. 

2. Put good things in your mind. 
Read and listen to good, uplifting books and 

audios. Share positive ideas and thoughts with 
colleagues and clients.

3. Take time to reflect on both of 
the above. 

Review your journal and your 
planner or calendar and what you’ve 
read or listened to. One more tip: 
share what lessons you have learned 
and realizations with a peer or 
friend.

My friend and client, Patric 
Welch, keeps a jar for the accom-
plishments his family has through-

out the year. This year my friend and client, 
Lacey Verbik, gave her clients a jar with note 
papers to record and keep their accomplish-
ments in. At the end of the year or periodi-
cally throughout the year, I can review what 
accomplishments I have made in my business 
and with my family. 

Make sure you set yourself up for success 
by creating a list of your accomplishments and 
review them periodically. As you see yourself 
and your business grow, I am sure you will 
make the time to enjoy the journey!

Jack Klemeyer
COLUMNIST

Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (gybcoaching.com). Contact him at: Jack@
GYBCoaching.com.

2015: Enjoy the journey
COACH’S CORNER

There’s an app for that
 
The Plainfield-Guilford Township Public Library has a free mobile app that you can 
use to access your library account from your smartphone or tablet. With the Plainfield 
Library App you can search the catalog for books, CDs and DVDs, and download eBooks, 
AudioBooks, music and movies for free, all while on the go! You can also use a variety of 
library services directly from the app to learn a new language, sign up for events, search 
databases, and more, anytime, anywhere. The Plainfield Library app is available through 
iTunes or the Google Play Store. Does your device not support apps? No problem, use the 
Web App instead by visiting plainfield.boopsie.com and the app will load in your mobile 
browser. If you have any questions about the app, please email us or give us a call at (317) 
839-6602.

BIZ BRIEF
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Pressing matters 
Dawn Chambers has lived in the area of Hendricks 

County all her life. When she was 20, she began working 
in the dry cleaning business; 10 years later, she opened up 
her own shop. Finding success in Greencastle, Chambers 
opened her Danville store in May. She says, “It’s some-
times not easy to get here with all the goings on but sure 
is exciting.” Chambers says that her fight to run a success-
ful business keeps her going. 

What has been your biggest lesson so far?
The biggest lesson I have learned is that no one makes 

it easy for you. You have to be willing to fight every inch 
of the way. 

What would be one thing that could  
help your business?

I have been lucky in Danville in that I have an awesome 
landlord and the people are very helpful in trying to help 
promote each other’s businesses.

What would you tell someone starting  
his/her own business?

I have learned all my lessons the hard way. One very 
important lesson is not to trust anyone to do what they 
say. Credit card companies and advertising promotions 
are the worst. You really do not get what you pay for. The 
other thing is that it is best if you can be the sole person 
responsible for your destiny. The more people involved 
in making it happen on a daily basis, the more headaches 
you have.  You are the only one who will sacrifice for your 
business all others just want money without care of what 
it will do to your business bottom line.

What do you think about your business’s future?
Our Greencastle store is very stable and the Danville shop is doubling its revenue 

each quarter. I do still have customers on a daily basis saying “I didn’t know you were 
here.” I believe word of mouth is the best advertisement. If you make your customers 
happy then they will spread the word to family friends and coworkers and expand your 
business.

The main thing I believe that would help all the business on the square in Danville 
would be signage on us 36. In addition to dry cleaning and laundered shirts, we do all 
sorts of alterations. Most of our shirts are done by hand which is way better for the ma-
terial and buttons than the commercial shirt press.

We are a distributor for Jim’s Formal Wear and soon will be offering consignment 
wedding gowns for sale or rent.  If these do as well as anticipated and people look clos-
er to home for their formal wear, I believe 2015 will be a super year.

NOW THAT WE’VE BEEN OPEN

“…it is best if you can be the sole person 
responsible for your destiny. The more 

people involved in making it happen on a 
daily basis, the more headaches you have.  
You are the only one who will sacrifice for 
your business all others just want money 

without care of what it will do to your 
business bottom line.”   

~ Dawn Chambers

Dawn Chambers, Owner

Photo by Rick Myers

Compiled by 
Cathy Myers

D’s Dry Cleaners
Dawn Chambers, owner

D’s Dry Cleaners
59 W Marion St.

Danville, Indiana 46122
(317) 745-4200

Dawn Chambers brings dry cleaning and laundering business from Putnam to Hendricks

Dawn Chambers brings dry cleaning and  
laundering business from Putnam to Hendricks 
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Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

Wall Street likes data.  Ironic since 
many, many buy or sell decisions 
end up being based very little on 

data but rather based on emotion or 
more often, a slick sales presentation.  
In this column I want to focus on data 
in a re-examination of the timeless 
investment question:  When it comes 
to selecting a mutual fund, how much 
does past performance matter?   

I like data. You could say I’m a 
data junkie. I don’t like false confi-
dence… of which there is a lot of on 
Wall Street. The sole job of a mu-
tual fund manager is to outperform 
his respective index with his wise, 
well-researched and well 
thought out investment 
selections.  But how ef-
fective are they? 

In trying to answer 
that question for myself 
and on behalf of my cli-
ents, I uncovered an an-
nually published study 
which now I wait for every January with bait-
ed breath.  That study is called “The S&P Per-
sistence Scorecard.” You can find it yourself 

via a Google search or at spindices.com. The 
study looks at hard performance data com-
paring results over time between actively 

managed funds and non-managed 
(passive) index funds and exchange 
traded funds (ETFs).  

From the just-released-end-of-
year 2014 study:  “When it comes to 
the active versus passive debate, the 
true measurement of successful ac-
tive management lies in the ability 
of a manager or a strategy to deliver 
above-average returns consistently 
over multiple periods. Demonstrat-
ing the ability to outperform repeat-
edly is the only proven way to differ-

entiate a manager’s luck 
from skill.”  

 You have limited time 
and my editor keeps me 
to limited words, so let 
me digest this multi-
page study for you into 
an easily understandable 
idea:  There is an inverse 

relationship between a top performing fund 
staying at the top and the time period looked 
at. For example, looking at the three year pe-

riod from Sept. 2011 thru Sept. 2014, in 2012 
there were 681 domestic (US) funds in the top 
25 percent of all 2700 domestic funds in the 
study.  By September 2014 there were 9.84 
percent (67) still in the top quartile.  Look-
ing at the five year period from 2009 to 2014, 
there were1.27 percent (8) still in the top quar-
tile. In other words, out of 2700 mutual funds, 
and 2700 mutual fund companies, managers, 
research departments, and sales and market-
ing forces to support, only 8 funds beat their 
non-managed, non-researched, and much less 
expensive index. 

 What’s an investor to do? Take a look at 
your mutual fund portfolio, its performance 
and its expenses. If you’re paying for perfor-
mance through commissions, management 
fees, and marketing expenses sucking dollars 
away from your bottom line, and your perfor-
mance doesn’t beat its benchmark index, con-
sider chucking all that expense and instead 
invest in a portfolio of index funds and ETFs. 
Remember, you’re the one who gets to keep 
every dollar you don’t pay Wall Street or your 
mutual fund salesperson. 

Jeff Binkley
COLUMNIST

Uh oh, not again!  

3925 River Crossing Pkwy, Suite 300  |  Indianapolis, IN 46240  |  317.472.2200 / 800.469.7206  |  somersetcpas.com

Somerset CPAs and Advisors provides more than just traditional CPA services.  We offer a 
broad range of capabilities and services that address the diverse needs of each of our clients.  
With years of experience, formal training, industry-specific knowledge and dedication, we 
are able to provide personalized solutions for you based on a solid understanding of your 
business and the issues unique to your industry.

Somerset’s expertise covers a variety of industries, including:

Any firm can give you an opinion.
We will give you a partner.

AN INDEPENDENT MEMBER OF

ALLIANCE USA

find us on...

Visit us online at somersetcpas.com to learn more about our people and how we can help  
you achieve and surpass your financial goals.

entrepreneurial
health care
manufacturing & distribution
not-for-profit
real estate

agribusiness
architecture & engineering
construction
dealerships
dental

What your mutual fund salesperson doesn’t want you to know

“I like data. You could say 
I’m a data junkie. I don’t 
like false confidence…” 

HENDRICKS COUNTY 
COLLEGE & CAREER FAIR

Hendricks County 4-H Fairgrounds and Conference Complex
1900 East Main Street, Danville 
February 26, 2015

Workshops start at 5pm; College Fair runs 6-8pm
This is THE COLLEGE FAIR plus much more! Come and experience all the educational 
opportunities and choices available to high school graduates, both YOUTH and 
ADULT! There will be over 100 different education providers, including:

Four Year Colleges
Two Year Colleges
Accelerated Degrees
Technical Programs
Trade Schools
Military Programs

Medical Training Providers
Apprenticeship Programs
�Construction Trades  

Programs
�Other Post-Secondary 

Education Programs

Workshops on financial aid, scholarships, college life, and 
career assistance will go on throughout the evening. Bring your 

friends, your family and anyone else who is interested.

For a schedule of events, participants and additional information: 
www.HendricksCollegeNetwork.org

Youth: contact your high school guidance counselor
Adults or non-traditional students, contact Hendricks College Network at (317) 745-8804.
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‘Perk’fection

Compiled by Cathy Myers

Dudley Freeman may not look the part 
these days, but he is a former midlevel man-
ager of a computer manufacturer. Trained in 
business management, he began searching 
for alternative careers after being downsize a 
number of years ago. Freeman said, “About a 
year ago I decided to transform what had been 
a hobby, coffee roasting, into a small business.  
After being somewhat surprisingly well re-
ceived selling at local farmers’ markets, and 
many requests to continue to provide product 
during the off season, I opened a coffee retail 
store selling whole bean coffee, brewed cof-
fee and not commonly found coffee brewing 
equipment.” 

What has been your biggest lesson so far?  
The biggest lesson so far has been that 

opening a business, even a small one, is an 
enormous endeavor. Being a one-person op-
eration requires you to handle everything: 
marketing, finances, purchasing, facilities 
maintenance, etc.  It can be somewhat over-
whelming at times.

What would be one thing that could help 
your business? 

Exposure. To my knowledge this is a rath-
er unique shop, maybe the only one like it in 
existence. I took the basic format of the new-
er coffee shops of the Northwest and added a 
larger retail mix. The shop is more of a retail 
whole bean coffee and coffee “gadget” store 
where you can also have a cup of coffee and, 
through our partnership with Singing Crust 
micro-bakery, a pastry.  This set up allows 
someone to try different coffees and brewing 
methods and can also supply the equipment 
and coffee for them to produce their own.

What would you tell someone starting  
his/her own business?

Be ready to work harder than you have ever 
worked before. It is not for the fainthearted, 
you will not get much time to rest, or sleep, 
and you will have to learn to do things you 
are unfamiliar with on the fly. Taking a busi-
ness from conception to fruition requires a 
great deal of work in areas that have little to 
do with what the business is about. There is a 
great sense of accomplishment, though, once 
you open the business and begin “normal” op-
erations.

So, what do you think about  
your businesses’ future?

I guess time will tell. The challenge is get-
ting the word out as to what I’m doing and 
getting people to give it a try. I didn’t really 
start the business with the intention of getting 
rich; rather the goal is for the business to be 
self sufficient and profitable enough for me to 
make a living.  This is something that I’m tru-
ly passionate about, I am a coffee geek, and I 
would rather do nothing else. Stop by the shop 
sometime, I think you’ll find that evident. 

Photo by Rick Myers

Arcane Coffee Company
Dudley Foreman, owner

138 W Marion St.
Danville, IN 46122

arcanecoffeecompany.com

Dudley Freeman

“I didn’t really start the business with the intention of getting rich;  
rather the goal is for the business to be self sufficient and profitable  

enough for me to make a living.  This is something that  
I’m truly passionate about, I am a coffee geek, and  

I would rather do nothing else.” ~ Dudley Freeman

Dudley Freeman brews up a new level  
of success with Arcane Coffee Company
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FEBRUARY  
CHAMBER MEETINGS

11 - Danville Chamber 
of Commerce (members’ 
meeting): Wednesday, Feb. 
11, 11:15 a.m.; Hendricks 
County 4-H Fairgrounds 
and Conference Complex, 
1900 E. Main St., Danville. 
For more information, call 
(317) 745-0670

17- Plainfield Chamber 
of Commerce (member’s 
meeting) Tuesday, Feb. 
17, 11:30 a.m.; Plainfield 
Rec and Aquatic Center, 
651 Vestal Rd., Plainfield.  
For more information, call 
(317) 839-3800

18 - Brownsburg Chamber 
of Commerce (members’ 
meeting): Wednesday, Feb. 
18, 11 a.m.; Brownsburg 
Fire Territory, 470 E. 
Northfield Dr. Brownsburg. 
For more information call 
(317) 852-7885

24 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, Feb. 24, 
11:30 a.m.; at Prestwick 
Country Club, 5197 
Fairway Dr., Avon.  For 
more information, call 
(317) 272-4333 

AVON CHAMBER  
NEW MEMBER

Flora Brothers Painting
1834 S. CR 1050 E.
Indianapolis, IN 46234
(317) 447-5227

Liberty Tax Service
8105 E. Hwy 36
Avon, IN 46123
(317) 272-0873

Hot Skates
241 Casco Dr.
Avon, IN 46123
(317) 272-0873

BROWNSBURG CHAMBER  
NEW MEMBER

Ann Hathaway
19 Carnaby Ct.
Brownsburg, IN 46112
(317) 718-0100

The AME Group
6998 Hillsdale Ct.
Indianapolis, IN 46250
(317) 503-1936

Brown Township Trustee
67334 Windward Ct.
Brownsburg, IN 46112
(317) 852-0899

DANVILLE CHAMBER  
NEW MEMBER

Los Patios Mexican 
Restaurant
50 Old Farm Rd.
Danville, IN  46122
 

Indy Propane LLC
6980 US HWY 36
Danville, IN  46122
317-539-4656

Direct Wholesale 
Products
1621 East Main St., Ste. E
Danville, IN  46122
317-745-0817

Danville Indy Lube
803 East Main St.
Danville, IN 46122
317-745-1299

PLAINFIELD CHAMBER  
NEW MEMBERS

Flora Brothers Painting
1834 S. CR 1050 E.
Indianapolis, IN 46234
(317) 447-5227

Morse Moving & Storage
4219 S. High School Rd.
Indianapolis, IN 46241
(317)856-1700

JA Benefits
1630 H St.
Bedford, IN 47421
(812) 279-9500
 

*Please note that some 
meeting dates may be 
subject to change with the 
Presidents Day holiday.  

** Please note that the 
2015 has not been 
approved at press time 
and may change meeting 
dates. Please call the 
municipality to confirm 
meeting dates prior to 
attending.

COUNTY AND  
MUNICIPAL MEETINGS

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-9221

Council
(Second Thursday  
every month)
Feb. 12, 1 p.m.

Plan Commission 
(Second Tuesday  
every month)
Feb. 10, 6:30 p.m.

Board of Zoning Appeals
(Third Monday  
every month)
Feb. 17, 7:30 p.m. *

Commissioners 
(Second and fourth 
Tuesday every month)
Feb. 9, 9 a.m.
Feb. 23, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

Town Council 
(Second and fourth 
Thursday every month)
Feb. 12, 7 – 9 p.m.
Feb. 26, 7 – 9 p.m.

Advisory Plan 
Commission
(Fourth Monday  
every month)
Feb. 26, 7 p.m.**

Board of Zoning Appeals
(Third Thursday  
every month)
Feb. 15, 7 p.m. in  
the Court Room**

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

Town Council
(Second and fourth 
Thursday every month)
Feb. 12, 7 – 9 p.m.
Feb. 26, 7 – 9 p.m.

Plan Commission 
(Fourth Monday  
every month)
Feb. 23, 7 p.m.
Brownsburg Town Hall

Board of Zoning Appeals
(Second Monday every 
month)
Feb. 9, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
(317) 745-4180
Note: Call (317) 745-3001 
to confirm meetings have 
not been cancelled.

Council
(First and third Monday 
every month)
Feb. 2, 7 p.m. 
Feb. 17, 7 p.m.*

Plan Commission
(Second Monday  
every month)
Feb. 9, 7 p.m.

Board of Zoning Appeals
Meets as needed on the
(Third Tuesday  
of the month)
Feb. 17, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building
206 W. Main St.
Plainfield, IN 46168
317-839-2561

Town Council
(Second and fourth 
Monday every month)
Feb. 9, 7 p.m.
Feb. 23, 7 p.m.

Plan commission
(First Monday every 
month) Feb. 2, 7 p.m. 

Board of Zoning Appeals
(Third Monday every 
month) Feb. 19, 7 p.m.*

SALES LEADS
Newly incorporated 
businesses through 
January 10, 2015.

Before & After  
Carpet Cleaning
Julie Banich
3085 N. C.R. 950 E.
Brownsburg, IN 46112

City Web Pros
Michele Morrical
7385 Oakview Dr.
Avon, IN 46123

DM Real Estate Group
Central Indiana Real 
Estate Group
Dale Schmidt
Matthew Reffeitt
131 Stambord Dr.
Pittsboro, IN 46167

EZ-AD
Scott Lindley
1992 E. C.R. 300 N.
Danville, IN 46122

ICE Editing
Matthew Brann
8268 Iris Dr.
Brownsburg, IN 46112

Inside Job Remodeling
Timothy Allan Sowers
725 Hanna St.
Plainfield, IN 46168

J & A Service  
Auto Repair
Keith J. Carlson
33 N. Grant St.
Brownsburg, IN 46112

JL Tax Consultant
James N. Le
2218 Banburry Ct.
Avon, IN 46123

Laver Home Improvement
Michael E. Laver
Jenifer K. Laver
753 Willow Ridge Ct.
Plainfield, IN 46168

Power Services Indy
Sean Michael Power
472 E. C.R. 200 S.
Danville, IN 46122

Taylor Corporate 
Marketing
John and Laura Taylor
1340 Wood Sage Dr.
Avon, IN 46123

PLANNER OF NOTE

We’ll get the job done. Fast!

directdeliveryinc.netSchedule online. Save money 
on your next delivery!

Direct Delivery isn’t the new delivery company on the block. We’ve 
been around for decades, delivering materials of all sizes on time and 
on budget. Let’s face it, when you need something delivered, you just 
want to make the call with confidence that your shipment is as good as 
delivered. Well, you’re at the right place.

Direct Delivery is the answer for your shipping needs. In fact, you’ll 
find that we are a reliable and responsible company that is always will-
ing to work with you regardless of your needs. Not only do we take our 
business serious, we take our role in the business community serious 
as well. Welcome to our site, feel free to browse it or if you just need a 
delivery contact us and make it a Direct Delivery.

“We have used Direct Delivery for a number of years and have developed a 
strong relationship with them. Like us, they are locally owned and though 
we know there are other companies we could use, we know that the owner, 
Greg Mertz is always a phone call away, and we take great comfort in 
that...” - RJ Pile, Indianapolis

Direct Delivery
PH: 317.353.1111 TF: 1.888.446.7087
email - gmertz@directdeliveryinc.net

Address:
1633 Howard St. 

Indianapolis, IN 46221
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THE SOUTHSIDE TIMES  •  BEECH GROVE,  CENTER GROVE,  GREENWOOD,  
SOUTHPORT & FRANKLIN/PERRY TOWNSHIPS

Products of Times-
Leader Publications

CENTER GROVE

Reach the best markets in metro Indianapolis.
To advertise, call 300-8782

SBA GUARANTEED 
LOANS

Boone County

Mike’s Five Star Truck 
Wash, Inc.
602 Friend Way
Lebanon, IN 46052
$395,000
Premier Capital 
Corporation

Fort Wayne Audiology 
Consultants, LLC
55 Lexington Ct.
Zionsville, IN 46077
$35,000
First Federal Savings Bank 
(Huntington)

Hamilton County

AES Restaurants, LLC & 
Focus Realty Group
4000 W. 106th St.
Ste. 125
Carmel, IN 46032
$375,000
Ridgestone Bank 

The Abbey Tap  
House, LLC
12702 Meeting House Rd. 
Carmel, IN 46032
$122,100
The Huntington  
National Bank

Beaver Gravel Corp.
16101 River Ave.
Noblesville, IN 46062
$150,000
Indiana Business Bank

Darlington Cookie Co.
8001 E. 196th St.
Noblesville, IN 46062
$475,000
$104,000
Premier Capital 
Corporation

Hamilton Designs, LLC
11086 Westoves Dr. 
Noblesville, IN 46060
$37,400
The Huntington  
National Bank

Jazzy A Trucking, LLC
10643 Summerwood Ln.
Fishers, IN 46038
$6,600
The Huntington  
National Bank

Jung Design, Inc. 
10857 Pine Bluff Dr.
Fishers, IN 46037
$56,000
Newtek Small Business 
Finance, Inc. 

The Pickled  
Pedaler Corp.
499 Banbury Rd. 
Noblesville, IN 46062
$40,000. Fifth Third Bank

Plan B Marketing, Inc.
12 W. Main St.
Carmel, IN 46032
$430,000
Merchants Bank of 
Indiana

Sage Construction, Inc. 
16529 N. Gray Rd. 
Noblesville, IN 46062
$98,000. The Huntington 
National Bank

Town and Country  
Land Works, Inc.
12071 E. 131st St.
Fishers, IN 46037
$107,100
Chase Bank 

Richard C. Weber,  
D.D.S., LLC
9780 Lantern Rd.,  
Ste. 110
Fishers, IN 46037
$100,000
Chase Bank

Hendricks County

Indy Metal Finishing, Inc.
451 Southpoint Circle, 
Ste. 40
Brownsburg, IN 46112
$400,000
Ridgestone Bank

Sunrise Logistics, Inc
3671 Pickwick Circle
Plainfield, IN 46168
$34,400
The Huntington  
National Bank

Johnson County

Whiteland Vet, P.C.
6540 N. U.S. Hwy. 31
Whiteland, IN 46184
$233,800
Village Bank & Trust

Marion County

A2R, Inc.
5535 Macy Dr.
Indianapolis, IN 46235
$90,000
PNC Bank

Action Enterprises of 
Indianapolis, Inc. 
1105 Prospect St.
Indianapolis, IN 46203
$3,520,000
$100,000
Stock Yards Bank 
& Trust Co. 

Action Towing, LLC
3898 N. Keystone Ave.
Indianapolis, IN 46205
$33,200
$10,000
The Huntington  
National Bank

Allied Logistical 
Services, Inc.
400 S. Ritter Ave.
Indianapolis, IN 46219
$136,000
$50,000
The Huntington  
National Bank

All Points  
Transportation, LLC
6470 Michigan Rd. 
Indianapolis, IN 46268
$50,000
The Huntington  
National Bank

BAMC, Inc., dba 
Gelaburst
300 S. Carroll Rd. 
Indianapolis, IN 46229
$540,000
Ridgestone Bank

Buds & Suds  
Enterprises, Inc.
11693 Fall Creek Rd. , 
Ste. D
Indianapolis, IN 46256
$50,000 
The Huntington  
National Bank

Canine Safety Corp.
9413 E. Thompson Rd. 
Indianapolis, IN 46238
$50,000
The Huntington  
National Bank

Cheema Brothers, Inc.
4921 W. 71st St.
Indianapolis, IN 46268
$150,000
Golden Pacific Bank

Creative Carpets 
Company, Inc. 
7252 E. 86th St.
Indianapolis, IN 46250
$9,600
The Huntington  
National Bank

Dream Street  
Graphic, Inc.
6011 E. Hanna Ave., Ste. I
Indianapolis, IN 46203
$75,400 
The Huntington  
National Bank

E.M. In The Best Hands 
Cleaning Services, Inc.
4045 N. Kitley Ave.
Indianapolis, IN 46226
$25,000. KeyBank

Energy Systems 
Maintenance, LLC
1936 S. Lynhurst Dr.
Indianapolis, IN 46241
$2,900,000
Ridgestone Bank

Glana Group 2, LLC
7254 Stones River Dr. 
Indianapolis, IN 46259
$136,700
The Huntington  
National Bank

Indy Fuel Mart
2801 Massachusetts Ave.
Indianapolis, IN 46218
$668,000
Indiana Statewide CDC

JMIN 1, LLC
8857 Boehning Lane
Indianapolis, IN 46219
$209,600
The Huntington  
National Bank

Magic Nails, LLC.
1004 C N. Shadeland
Indianapolis, IN 46219
$25,000
The Huntington  
National Bank

Master Movers, LLC
1433 Sadlier Circle W. Dr.
Indianapolis, IN 46239
$326,500
Merchants Bank of 
Indiana

Modern Glass, Inc. 
3340 Madison Ave.
Indianapolis, IN 46227
$40,000
Chase Bank

Nimo, Inc. 
5906 Edgewood  
Trace Blvd.
Indianapolis, IN 46238
$25,000
KeyBank

Posters 2 Prints, LLC
5136 E. 65th St.
Indianapolis, IN 46220
$50,000
The Huntington  
National Bank

Rocket Epicurean 
Ventures, LLC
602 N. Park Ave.
Indianapolis, IN 46204
$500,000
Indiana Business Bank

Craig E Schroeder, PC
4404 N. Franklin Rd. 
Indianapolis, IN 46226
$368,000
Evolve Bank & Trust

Simply Drive Executive 
Search, LLC
5201 W. 86th St.
Indianapolis, IN 46278
$50,000
The Huntington  
National Bank

Stevens Mortuary
6202 N. Michigan Rd. 
Indianapolis, IN 46268
$237,000
Premier Capital 
Corporation

Taste, Inc. 
5164 N. College Ave.
Indianapolis, IN 46205
$25,000. The Huntington  
National Bank

Technetics Corporation  
of America, Inc.
8383 Craig St., Ste. 300
Indianapolis, IN 46250
$145,000
Indiana Business Bank

West 16th Street 
Phoenix, LLC
1160 W. 16th St. 
Indianapolis, IN 46202
$880,000. $200,000
Regions Bank

Shelby County

Colour Palette Corp. 
514 N. Harrison St. 
Shelbyville, IN 46176
$100,000
First Merchants Bank

PLANNER OF NOTE

TECHNOLOGY DISPATCHES
n FACEBOOK TO DISTRIBUTE AMBER ALERTS The social media giant 
is now working with the National Center for Missing & Exploited Children 
to be an official distributor of AMBER Alerts—alerts which are already 
visible on TV, radio, mobile phones and billboards. Since AMBER Alert’s 
inception in 1996, 725 missing children have been found after an alert 
had been issued. Advantages to the partnership with Facebook include 
the network’s ability to quickly share detailed information and photos, 
though whether or not a user will see a particular AMBER Alert depends 
on a person’s location and “the range of the target area determined by 
law enforcement.” Whether or not this implementation will increase the 
number of children found in the coming years is yet to be seen. 

– Yahoo Tech

n SPOTIFY TO IMPROVE MUSIC “DISCOVERY” In an attempt to thwart 
the same type of person who might judge a book by its cover, Spotify 
is making a slight change to its music-streaming experience that will 
allow users to “preview” albums and songs before actually selecting and 
perusing through them. This new feature, dubbed “Touch Preview” hopes 
to make finding new music easier. Not only is this adjustment an attempt 
to improve user interface, but it’s also part of Spotify’s business plan—
the more users click through the app and listen to more songs, the more 
revenue Spotify will see from ads and streaming. – CNET

n MICROSOFT UNVEILS WINDOWS 10 AS FREE UPGRADE For 
Microsoft users currently working with operating systems Windows 7, 
Windows 8.1 and Windows Phone 8.1 will be able to upgrade to Windows 
10 for free “for one year after the operating system launches.” This has 
come as welcome surprise to many who expressed displeasure with 
Microsoft’s unveiling of Windows 8—which made numerous users forego 
upgrading and staying with Windows 7. Stipulations include various 
hardware and software requirements along with the exclusion of the 
Enterprise OS and Windows RT/RT 8.1. – PC World



HEART AND VASCULAR SCANS FROM THE STATE’S EXPERTS

Don’t ignore your concerns. 
Listen to your heart.

Why put it off any longer? A low-cost heart or vascular scan is an important fi rst step in your heart health. Find out if you’re 

at risk of heart disease at the state’s only cardiovascular program on U.S.News & World Report’s 2013-14 National Honor Roll.  

Get an affordable heart or vascular scan from the cardiovascular experts.

Is a heart/vascular scan right for you? 
Call 1.800.265.3220 or visit 

iuhealth.org/heartscans 

©2015 IU Health


