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Looks at  
Local Leaders

Each month, the Business Leader 
focuses on how Leadership Hendricks 
County delivers the skills local residents 
need to provide leadership in our com-
munities.

Learning never lets up
In late April, dozens of Leadership 

Hendricks County alumni gathered at 
the Hendricks County Courthouse for 
the latest edition of the LHC Aware 
program. They chatted with judges 
and other county officials to better 
understand the challenges they face on 
a daily basis.

Learning about county government is 
a key part of the Leadership Hendricks 
County class year, so why were so many 
alumni interested in what some would 
see as a refresher course? Most of them 
would cite two reasons. First, it gave 
them an opportunity to deepen their 
knowledge of county government and 
our justice system. They were able to 
get answers to matters that had always 
been intriguing or puzzling. How does 
a judge determine bail? Why do two 
people convicted of the same crime 
receive different sentences? How can 
an attorney defend someone he or she 
knows is guilty? What does the Drug 
Court do? And just what do you wear 
under that robe?

The judges and other officials enjoyed 
the conversations, too, because they’re 
proud of the work they perform on 
local residents’ behalf. Talking about 
their work helped them overcome 
common myths and misconceptions 
(for example, the constant barrage 
of technical motions you’ll see in a 
typical “Law and Order” episode don’t 
reflect reality). Although courtrooms 
are public spaces and anyone can sit in 
on the proceedings, few people have 
the time to do so, and even then, the 
process can be confusing to novices. 
The event expanded upon LHC’s 
mission to educate local leaders.

The second reason LHC alumni 
were eager to spend an evening at 
the courthouse is that it provided an 
opportunity to catch up with their 
classmates and get to know other LHC 

graduates. From its beginning back in 
1993, one of LHC’s primary goals has 
been to create a network of leaders 
that would share knowledge to make 
Hendricks County an even better place 
to live, work, play, and pray.

Beyond their day-to-day occupations, 
most LHC graduates are involved 
with a variety of civic and community 
groups, and meeting other graduates 
allows them to build connections with 
other organizations. It’s common at 
gatherings like these for one graduate 
who is facing a challenge to meet 
another who either has a solution 
or access to someone who can help. 
That’s why these local leaders jump at 
the chance to make new contacts and 
reconnect with others.

Want to know more about Leadership 
Hendricks County can do for you or 
your company? Visit our website at 
leadershiphendrickscounty.org or call 
Susan Rozzi at 718-6076. 

Annual Golf  
Outing – July 9

Join the Who’s Who of Hendricks 
County at Quail Creek Golf Club for 
our annual outing and fundraiser. 
You’ll enjoy great food, fellowship, 
and a roomful of prizes while you 
help us keep LHC tuition affordable! 

Register now by visiting 
LeadershipHendricksCounty.org

for details!

Leadership Hendricks County is a not-
for-profit organization whose mission is to 
seek, prepare, involve and sustain leaders 
from diverse backgrounds to address 
community and countywide changes. 
Since 1993, Leadership Hendricks County 
has given citizens the background and 
inside information they need to take on 
effective leadership roles in the Hendricks 
County community.  To learn more about 
Leadership Hendricks County or leadership 
training for your organization, email me 
at SRozzi@LeadershipHendricksCounty.
org or visit our website at www.
LeadershipHendricksCounty.org.

LHC member see renovations  
of Hendricks Superior Court 5.

LHC members gather in the rotunda with Judge Love,  
Judge Smith, Judge Stuart, and Judge Zielinski. 

(From left to right) Susan Rozzi, Ben Comer,  
Sherriff Brett Clark and Judge Smith.
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From the Publisher›

BIZ NEWS / OPINION

TECH DISPATCHES
n Hybrid airplanes taking off
Cambridge University researchers, 
partnered with Boeing, have built and 
successfully tested the first-ever hybrid 
airplane engine. As scientists and 
engineers around the world develop new 
methods of travel to decrease reliance 
on fossil fuels, the world has seen an 
influx of sustainable energy like ocean 
turbines, solar panels and wind farms—
transportation, however, has been a bit 
trickier. The Boeing-Cambridge team, 
however, successfully tested a hybrid 
aircraft engine which is capable of 
recharging mid-flight. The single-seat 
plane weighs only 309 pounds (sans 
fuel or pilot) and uses nearly 30 percent 
less fuel than a petrol engine of a similar 
size. Boeing is excited about the success 
and hopes new technologies will make 
hybrid flights more feasible and possibly 
even commercially available in the 
future. - CNET

n Before you trash old devices
There are various methods of safe 
disposal for outdated or broken 
electronics, but in order to ensure your 
private data doesn’t fall into the wrong 
hands, take the following precautions:

•	 Back up data from the old device—
especially the hard-to-replace 
information.

•	 Wipe it clean with a factory reset and 
be sure to remove any SIM cards.

•	 If wiping isn’t an option, destruction 
is (sledge-hammer, scratches, etc.)

•	 Recycle the device with a 
responsible recycling program.

•	 Keep a record, especially if you 
donate to a nonprofit or school.

- Yahoo Tech

Rick Myers
FOUNDER/PUBLISHER

Vision. To say 
that Brad and 
Christine Born, 

owners of the Mayberry 
Cafe have it, is an 
understatement.

A few weeks ago I 
visited my first May-
berry in the Midwest 
in Danville and it won't 
be my last.

The two traveled a 
few years ago to par-
take in Mayberry Comes to Westminster, 
S.C.  – and from there, Mayberry in the Mid-
west evolved. 

“They (Brad and Christine) really are the 
heart of Mayberry (in the Midwest),” said 
Christa Salyers of the Downtown Danville 
Partnership – the group that organized the 
event. 

 “We just thought it would be a great idea 
for our town and Hendricks County,” Chris-
tine, said.

She remembers when the Danville High 
School marching band played the Andy 
Griffith Show theme song in last year’s first 
parade. 

“That was a real emotional moment for 
me,” she said. 

Christine said the crowds at the Mayberry 
Café were great – out of the door, but what 
especially pleases her is how all of Danville 
rallies around the event.  From the Kiwan-
is Club to the Rotary Club, Visit Hendricks 
County, and many more – it’s truly a team 
effort.

“That’s nice to see everyone come togeth-
er,” Christine said.

Indeed it is. For one weekend in May, not 
only did the Borns win, but so did the entire 
community of Danville and the county. 

I can’t wait for next year’s Mayberry in 
the Midwest. One request though: Where’s 
Sheriff Taylor? I have the answer. Let’s bring 
former Hendricks County Sheriff Dave Gal-
loway in for a cameo appearance. 

The Borns' vision good for 
Danville, all of county 

We want to help you  
get into your new home.

We‘ll make it as easy and comfortable as sitting on your front porch with your favorite  
four-legged friend. Whether you are buying your first home, needing more space or ready to 
downsize, we will walk you through the home buying process without overwhelming you. You 
can count on us for great rates and low fees. And with our quick preapprovals, you are sure to get 
the home you really want and close on-time.   

Why, shucks, you’ll be in your new home before you know it, sitting on the front porch. 

Subject to credit approval.

866.348.4674 
www.StateBankofLizton.com

Avon/Prestwick | Brownsburg East | Brownsburg North | Dover | Jamestown 
Lebanon North | Lebanon South | Lizton | Plainfield | Pittsboro | Zionsville

Welcome
Home

Mortgage Lending Manager
NMLS #543429
Direct line: 317-858-6112

Gretchen  
Patterson

Our mortgage loan options:
• 15 and 30 year fixed rate loans    

• 3,5,and 7-year ARM loans  
• Lot Loans   • Construction Loans   
• Portfolio Loans   • Business Loans 

It all starts with a simple phone call.  
State Bank of Lizton. Try us first.  

Apply online at  
http://statebankoflizton.mortgagewebcenter.com

Don’t wait! This is a limited time offer. 
Call 317-994-5115 Today!

Step-Up CD Special

*APY = Annual Percentage Yield. This offer is for a limited time and is subject to change without notice. There is a $5,000 
minimum deposit required for this offer; personal or business accounts are welcome.  APY based on semi-annual compounding 
of interest. There is a substantial penalty for early withdrawal of funds. Fees may reduce earnings on account.

1.00%
APY

Year 1
1.50%

APY
Year 2

2.00%
APY

Year 3

This is the offer you have been waiting 
for! The first year’s APY is 1.00%, the 
second year APY adjusts to 1.50%, and 
the third year APY adjusts to 2.00%. 

www.StateBankofLizton.com 
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"I can’t wait for next year’s 
Mayberry in the Midwest." 
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Yes, we want your letters: 

Readers of the Hendricks County Business Leader 
are encouraged to send letters to the editor as often 
as they wish. The stipulations are that the letter is 
timely, focused (not more than 200 words) and veri-
fiable. Please make sure to provide your complete 
name and daytime and evening telephone contact 
numbers. All letters are subject to editing for brev-
ity, clarity and grammar. Please direct correspon-
dence to info@businessleader.bz.

OPINION

The Hendricks County Business Leader is published 
by Times-Leader publications, LLC. Content published 
alongside this icon is sponsored by one of our valued 
advertisers. Sponsored content is produced or commis-
sioned by advertisers working in tandem with Times-

Leader’s sales representatives. Sponsored content may not reflect 
the views of The Hendricks County Business Leader publisher, edi-
torial staff or graphic design team. The Hendricks County Business 
Leader is devoted to clearly differentiating between sponsored con-
tent and editorial content. Potential advertisers interested in spon-
sored contact should call (317) 300-8782 or email sponsored@busi-
nessleader.bz.

Recently, it has come to 
my attention that I am a 
jerk. (Readers will refrain 

from commenting on the word 
"recently.") I'm a jerk because I 
have been loosely using the word 
"retarded." I'll admit to using it to 
describe a stupid situation or even a 
friend who has made a poor choice 
in the past. But normally, I use it 
to describe my sister. Andi was 
born seven months after my mom 
contracted Rubella. The sickness 
robbed my sister of normal development. 
In today's terms, she would be classified as 
profoundly disabled, mentally and physically. 
We just celebrated her 50th birthday, so 50 
years ago, the terminology was "retarded." 
Now, that term is mean and thoughtless. It's 
derogatory and tantamount to the "N" word in 
today's parlance. "Retarded" was never meant 
to belittle her, rahter an honest assessment of 
her abilities and what to expect when you met 
her. Everyone used the same term. 

Old habits die hard. Now there is a cam-
paign to rid our language of such a negative 
word. Don't you dare use the "R" word!

To prove the change, remem-
ber that the group ARC is actual-
ly an acronym for Association of 
Retarded Citizens. Now, like KFC 
and FedEx, the association has 
erased that usage from its name. 

What's wrong with a perfectly 
good word English word like "re-
tarded?" Well, it has to do with 
connotation. Actually, it's a very 
negative label that has been over-
used and, frankly, never in a posi-
tive way. It reduces a person to a 

label and most people have a dim view of 
"retarded."

Labels are an easy way to make sense of 
the world. Humans are prone to using them 
as a shorthand. Imagine ancient man seeing 
his colleague devoured by a ferocious saber-
toothed bear. Imagine, same man greeting 
saber-toothed tiger with "Here, kitty-kitty!' 
because ancient man did not label either sa-
ber-toothed animal as "dangerous." This is 
why labels can be helpful. No labeling equals 
no survival. 

But, as usual, the need for such labeling 
has become passé and humans need to try 

harder to avoid easy labeling. Studies have 
shown that when we label people, true or 
not, they become that label to us. One study 
put subtle shades of blue together and asked 
participants to name the color. Russians 
have a name for the subtle differences, but 
English-speaking people only have blue. It's 
like native Alaskans, Inuit, or eskimos, hav-
ing several different words in their language 
describing different types of snow. They 
have the labels ready, while we do not.  

In your own experience, does the label 
"difficult" shade your treatment of a custom-
er? What do you think, if someone is labeled 
"poor" or "disadvantaged?" What are your 
preconceived perceptions when you inter-
nally label a person as "black" or "white?"

Labels help us make sense of our world, 
but we should think before we leap. I've 
stopped using the word "retarded," what 
word are you going to stop using?

"Jerk" is also a label, but since it is self-
deprecating, it's OK.

Gus Pearcy
COLUMNIST

When good men allow labels

Humor›

Quote of the Month›

Lots of companies don't succeed 
over time. What do they 

fundamentally do wrong?  
They usually miss the future.

Larry Page, Google co-founder

Editor's Note›

Pressing forward:
A freshened  

Business Leader
Welcome to your new Business 

Leader. If you notice a slightly dif-
ferent format with the newspaper 
you’re holding in your hands, you 
are correct. If you notice a clean-
er, brighter presentation with en-
hanced color reproduction, you’re 
on target. We have aligned with a 
different print vendor, not because 
our previous vendor did anything 
untoward, but mostly because the 
new vendor has the capacity to ac-
commodate the Business Leader’s 
growth. It really was that simple 
… in the end it came down to this: 
There are all sorts of efficiencies 
that now are available to us in this 
new relationship, including differ-
ent methods of advertising-mes-
sage display and delivery, and we 
aim to make use of them. We sim-
ply had to do it, because the growth 
curve of our company has been 
steep and should be so well into 
the future. We’re encouraged for 
what we believe the future holds. 
We urge you to give this new-and-
improved version of The Business 
Leader a test drive and let us know 
your thoughts. As always, drop us a 
line at info@businessleader.bz and 
thank you for reading the Business 
Leader.
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Chicago's Pizza
2230 Stafford Rd.

Plainfield, IN 46168
(317) 837-1717

What’s the best advice you ever 
received? Work hard and treat people 
right.

Best business decision you ever made: 
Opening a restaurant in Plainfield.

In five years, I want… To take winters 
in Reynoso, Mexico and work with a 
homebuilding mission down there.

My secret to success… Surround myself 
with people so much smarter than me 
that it doesn't matter how dumb I am.

How Tom did it?

By Gus Pearcy
Tom Booher tells it like it is. Pure honesty 

like that can be a burden. It cut short a 14-
year stint as a Marion County Sheriff's dep-
uty. But Booher recovered with a position 
with the Southport Police. He spent a year 
in Afghanistan with the Army Reserve Corp 
of Engineers and then opened the Chicago's 
Pizza franchise in Plainfield in 2009. He's 
not your typical business owner. He traded 
a gun and badge for pizza dough and tomato 
sauce and he never wears a suit. He is always 
in shorts because, "I'm a fat, old man and I 
sweat very easily."

Interestingly, Booher couldn't continue 
his career as a police officer when he put his 
name on an Indiana liquor license.

"You can't be a police officer in Indiana 
and also be on a liquor license," Booher siad. 
"You can't be any kind of an officer with ar-
rest powers."

Booher said it was an easy decision to 
switch careers, even though he had very lit-
tle business acumen.

Booher opened the Plainfield Chicago's 
Pizza in 2009 with one of the franchise's 
original founders, Ron Epple. The Booher 
and Epple families attended church together 
and their sons grew up as friends. Chicago's 
Pizza was founded in 1979 by Epple and Bob 
McDonald. Epple helped establish Booher's 
son in two Chicago's Pizza locations, then 
did the same for Tom. The partnership end-
ed last year when Booher bought out Epple, 
an indication of how successful the Plainfield 
location is.

Booher is looking to open a Brownsburg 
location with the franchisee in Clermont. It's 
still early, but he'd like to open a 4,000 sq. ft. 
location, very similar to Plainfield.

"It will have a community room and a din-
ing room, which will seat somewhere be-
tween 130 and 150, I would guess," Booher 
said of a possible Brownsburg Chicago's Piz-
za.

When he returned from Afghanistan in 

2005, Booher was urged by his son, Sean, 
to get into business. So he said something 
to Epple. Four years later, Epple approached 
Booher about opening a restaurant and, ac-
cording to Booher, he said, "Sure, why not?" 

Tom Booher grew up in the Homec-
roft area graduating from Southport High 
School in 1974. In 1984, he was hired by the 
Marion County Sheriff's Department.

By his own admission, Booher knew noth-
ing about business when he started the res-
taurant in 2009. In fact, he said almost no 
skills in police work could be carried over.

With his son, Booher hopes to open a third 
restaurant and then stop making dough and 
just be the business ambassador.

"My goal is to go the schools, go to the 
chambers, go to the community events, be 
the face, meet everybody and know who ev-
erybody is," Booher said.

Chicago's Pizza offers lunch and dinner 

and carry out. Plainfield has been good to 
Booher and he believes in giving back. 

"I didn't know anything about Plainfield 
before we came out here," Booher said. "But 
I'm glad we got it. This is a great commu-
nity. This is fabulous out here. It's got great 
schools and the people out here are friendly."

An Indy southsider for life, Booher admits 
he would move in a heartbeat, but his wife 
enjoys living across the street from her four 
grandkids. For now, they stay put. 

"If you expect the community to support 
you, then you need to support the commu-
nity," Booher said. "That's in our DNA. We're 
here to make this place better. And I think 
you do that by helping the schools and help-
ing the kids.

"I don't think the Lord put me here to pile 
up money in the bank," he added. "I think 
I'm here to make life better for other people 
in whatever way that I can."

Five books: I read that millionaires read 
two nonfiction books a month to better 
themselves. I read for enjoyment. I don't 
read to try and learn anything. It's all 
Grisham or Patterson. 

The List

COVER STORY

Tom Booher in his Plainfield Chicago's Pizza.

Tom Booher works hard to get his share of the Hendricks County pizza pie.

Photo by Rick Myers

www.StateBankofLizton.com 

Call 317-994-5115 Today!
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Step-Up CD Special
This is the offer you have been waiting for! The first year’s APY is 1.00%, the second year APY  
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A piece of the pie
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Howard Hubler can be reached at howard@hubler.com.

find us on...

3925 River Crossing Pkwy, Suite 300   |    Indianapolis, IN 46240   |    317.472.2 200   |    somersetcpas.com

Somerset is an Indianapolis-based accounting, tax and advisory team of 
forward thinking, proactive experts.  Whether you are a start-up business or 
representing a multi-million dollar corporation, Somerset is ready to work 
with you, not just for you.

With experts in the following industries, Somerset is capable of helping you 
reach all of your business and financial goals: 

Any firm can give you an opinion. 

We will give you a partner.

 · agribusiness
 · architecture & engineering
 · construction
 · dealerships
 · dental

 · entrepreneurial
 · health care
 · manufacturing & distribution
 · not-for-profit
 · real estate

For additional locations, call MoneyGram at 1-800-926-9400 or visit our website at MoneyGram.com.

Pay your Hendricks 
Power bill with cash at 
any of these convenient 
MoneyGram agent 
locations:

MoneyGram Locations
Wal-Mart

CVS/pharmacy
For more locations visit 

MoneyGram.com

• Use Receive Code 15128
• Immediate posting for late and 

disconnected accounts
• For both Pay As You Go and 

Standard Billing customers
• Competitive Fee of $1.50
• Cash payments only

Now 
$1.50

2014 MoneyGram International – All rights reserved.
Prices subject to change at any time.   Hours of operations for agent locations vary.    

Well, everybody wants to be in on the 
next big thing. In my little world, 
I seemed to have discovered the 

next big thing. I live in a small town, population 
400. I'm not kidding. On Main 
Street, most of the times we have 
had nothing but lots of dirty 
blacktop. Now, we have nothing 
but bumper-to-bumper cars every 
night of the week. What's the big 
draw? You got it: a microbrewery. 
I have five kids all under the age 
of 35. I am finding out that these 
guys would rather be sitting in a 
microbrewery than on a free trip 
to Disneyland. 

My wife Janet seems to really 
get off on it as well; the bartend-
er or the waitress always wants her to try 
the latest beer. To her, you would think she 
was selecting a new wedding dress; it takes 
you 10 minutes to select a beer. To me, I al-
ways say, "Give me whatever tastes like Mill-
er Light beer." Again, not a joke. The draft 
beer handles are generally mounted on a 
large pipe that's 35 feet long. You see, there 
are now brewpubs on every corner so each 

community has 100 different brands. Every 
brewpub has to offer virtually every brand in 
that community; hence, they mount them on 
a 35 foot long pipe. Clever, eh? This entire in-

dustry is born of necessity.           
So here's the deal: we have turned 

into microbrewery fans. We have 
been all over the city, not to mention 
elsewhere around the country. If you 
build it, they will come. All you need 
is stainless steel brewing equipment, 
a college dropout with a nose for 
hops, a great big warehouse looking 
building, and furniture made out of 
old plumbing fixtures. Your menu is 
pretty exotic; I generally find that a 
hamburger 14 ways is a big draw. If 
you find that exciting, you have tried 

nothing until you have tried tacos 15 ways. 
Of course, that must include fish tacos. Your 
table is made out of repurposed wood, as 
well is your chair, the bar, along with the en-
tire place. I don't know what the draw is for 
repurposed, old junk, but apparently these 
millennials are in for thrift.

I always close my business article by say-
ing if there's not something teachable in it 

for you here, I should not be writing about 
it. Well, we all talk about getting in on the 
ground floor. Here it is sports fans: I don't 
think this thing is going away anytime soon. 
I think if there are three or four microbrew-
eries in walking distance of your home, it's 
probably an ideal opportunity to build two 
or three more. Don't let some drop out 
from Purdue or Notre Dame get the jump 
on you! Get a big box truck and fill it with 
bunch of old junk from an auction and find a 
large warehouse in your neighborhood! The 
world is your oyster. Remember it's all about 
the hops. Who knows, maybe your wife can 
figure out how to cook chili 15 ways; a new 
trend is born! Hey, I'm not joking! 

 

Howard Hubler
COLUMNIST

Microbreweries: the next big thing

"…these guys would 
rather be sitting in a 

microbrewery than on a 
free trip to Disneyland."



Sports Medicine • Physical Therapy • Fracture Care • Rehabilitation • Joint Replacement • Spine Care

At Franciscan St. Francis Health, our 
orthopedic and sports medicine specialists 
are committed to helping you maintain a 
healthy, active lifestyle. We’re also here to help 
you avoid or recover from any sports-related 
injuries you may encounter.

For fi tness tips, visit 
FranciscanStFrancis.org/sportsmed.

SUPPORTING YOU 
EVERY STEP 
OF THE WAY.

Inspiring Health
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Jim Ittenbach is owner of SMARI, a research company, and 
he offers insights based in his years conducting research.

Historically, it was an employee’s 
responsibility to impress the employer 
– no more!  As we emerge 

from the “Great Recession,” a clash 
is occurring between the employee 
work-life-balance expectations 
and the employer’s need to remain 
relevant in hyper-competitive 
markets. 

On the employer’s side, a survey 
among decision makers revealed 
that successful companies must 
hire committed individuals pos-
sessing three essential skills: criti-
cal thinking, effective communica-
tion and the perseverance to drive 
results.  

This is certainly true within our consult-
ing organization. Unfortunately, our skills 
assessment profiles are proving that, even 
among short list contenders, few have this 
skill set. So, when a job seeker profiling 
these attributes materializes, we are quick to 
make an employment offer. To our chagrin, 
once negotiations have settled salary, vaca-
tion, benefits, and career path determinants, 
the more pivotal conditions of employment 
quickly surface among the talented.  

On the employee’s side, a similar survey 
indicated that talented workers are unwilling 
to commit to a job that does not 1) provide 
an engaging work environment, 2) promote 
continuous learning, and 3) support a work/
life balanced culture.  

Employers can only blame themselves for 

these dispositions; after all, little employ-
ee protection was provided while manag-

ing profitability during the vola-
tile market conditions of the Great 
Depression. So, it should be of lit-
tle surprise why workers are un-
willing to invest amazing time and 
effort, void of recognition that 
work is only one part of their life. 

One such example occurred at 
my office when a job candidate 
turned down our offer because it 
did not include: fitness member-
ship, spring break vacation time, 
a company phone, comp time for 
work after 5 p.m. and a signing 

bonus of $5K. Wow, I definitely need to im-
prove my negotiating skills! 

That said, competitive capitalism works 
best when organizations earn more money 
than the cost to deliver relevant value to cus-
tomers. Now, we all know that exceptional 
customer experiences can only be delivered 
by exceptional workforce commitments. 
Therefore, a win-win outcome must be co-
managed by employer and employee. 

My experience has shown that authentic 
relationships, supported by transparent per-
formance and reward metrics, keep it real 
and rewarding for all. Oh yeah, we also pro-
vide profit sharing! 

Live long and prosper.

Who should impress whom: 
Employer or employee?

BIZ RESEARCH

BIZ BRIEF

HC Businesses… do you have news to report?
Please direct correspondence to info@businessleader.bz.

Jim Ittenbach
COLUMNIST

The Plainfield Chamber of Commerce named Citizens Bank as Member of the Month 
for the month of May at its monthly members’ meeting. Citizens Bank has offices lo-
cated at 100 N St. Rd. 267 in Avon and 2402 E. Main St. in Plainfield. For more informa-
tion, call (317) 831-0110.

MEMBER OF THE MONTH

Citizens Bank named  
Member of the Month

Members of the Plainfield Chamber of Commerce present Citizens Bank with Member of the Month.

Submitted Photo

On May 11, the Avon Chamber of Commerce held a ribbon cutting for First Financial 
Bank. The office is located at 9554 E. US Hwy. 36, Avon. Following the ribbon cutting, 
First Financial held an open house at its location. 

Ribbon cutting at  
First Financial Bank

Members of Avon’s chamber and First Financial employees at ribbon cutting

Submitted Photo
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Jim and Darinda Dragon, Flood and 
Rezny honored at May Cover Party

The Hendricks County Business Leader held its May Cover Party, sponsored 
by State Bank of Lizton, May 12 at Avon Gardens, 6259 CR 91 N., Avon. Hon-
ored were March cover, Jim and Darinda Dragon (Avon Wedding Barn); April 
cover, Scott Flood (Scott Flood Writing); and May cover, Jerry Rezny (Hand-
crafted Beverages). In addition, State Bank of Lizton awarded Habit of the 
Heart a check for $2,500. The Aug. 13 Cover Party, which will also celebrate the 
Business Leader’s 10th anniversary, is slated for 4:30-6:30 p.m.  A location has 
yet to be determined. For more information contact, coverparty@businesslead-
er.bz or call (317) 918-0334.

Adriann Barger and Emily Bunder. From left, Tim Lynch  and  Charles Ogborn. From left, Linda Krampen, Ginger Nelson and Susan Rozzi.

From Left Mike Baker , Jim Dragon and Dorinda Dragon.

Mike Baker with women of Habit of the Heart.

From Left, Mike Baker and Jerry Rezny. From left Mike Baker and Scott Flood.

Photos by Catie Myers
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Scott Flood can be contacted via email at sflood@sfwriting.
com or by calling (317) 839-1739, or visit his blog at: sfwrit-
ing.com/blog/.

Erin Smith is co-owner of Spotlight Strategies a print, ap-
parel, promo and sign company located in Franklin, Ind.  She 
may be reached at erin@spotlight-strategies.com.

Erin Smith
COLUMNIST

This should ring a bell if you have read 
the classic, The EMyth Revisited: Why 
Most Small Businesses Don’t Work and 

What to do About It, by Michael 
E. Geber. This is a must read. The 
concepts articulated in this book 
particularly resonated with me as I 
pondered growth decisions for my 
business. Going back to the simple 
tried and true advice of Mr. Gerber 
is just what I need to be sure my 
decisions are good ones.  As a quick 
reminder, here are abbreviated 
definitions of each personality:

•	 Entrepreneur: The dreamer,  
visionary and force of energy  
to be reckoned with!

•	 Manager: The master of order  
and process.

•	 Technician: The do’er.
All three personalities are required to 

start, grow and run a business. Many busi-
nesses start with only one person and must 
balance wearing all three “hats” to keep the 
business moving forward.  Seems relatively 
straight forward and yet so many businesses 
fail or their owners are miserable. I learned 
early in my business journey that the En-
trepreneur personality fits me like a glove. I 
thrive in the creative mode. Strategizing how 
to make the next project come to fruition is 
like a natural high. 

The Manager personality fits me more like 
an old pair of blue jeans that are three sizes 
too small and you have to jump up and down 

to get into and then lay on the bed 
to get buttoned. Not pretty! 

Ironically, the Technician per-
sonality fits like a comfy pair of pa-
jamas, but who has time to sleep 
with so much work to be done? If I 
have to engage my Technician per-
sonality, it can only be for a small 
amount of time or a certain proj-
ect. Otherwise, I grow bored and 
slowly slip into the dreadful abyss 
known as depression.

The conflict these personali-
ties create within can wipe out 

any progress for growth. So, it is important 
to know which one you thrive at. Certainly, 
we can all learn the other personalities and 
improve our skills, but when you are at your 
best, which would you be? What is your so 
called “default” personality: Entrepreneur, 
Manager or Technician? 

Now, here is the challenge. Can you stay 
true to your “default” personality as your 
company grows? The balancing act changes. 
I sometimes have difficulty “staying in my 
lane” – the Entrepreneurial one. I will walk 
by production teams and think (out loud!), 
“That doesn’t look right” or “I wouldn’t use 
that color.” Seriously, I stop production, slow 

down the process and aggravate my employ-
ees. I have gotten better about this. Although 
I may still think the same things, I don’t say 
them out loud. The Technician gets packed 
away. I am fortunate to have many great 
team members who fill this role which is vi-
tal to keep the business growing. Who man-
ages all these technicians, you might ask? 
Thank goodness for co-owner Susan McCar-
ty. She wears the Manager Personality  like a 
boss. I call her the process queen. She whips 
me back in line when my ideas seem too far-
fetched and seamlessly creates the frame-
work around ideas that increase our compa-
ny’s profitability.  She is a genius.

So, as my company embarks on a signifi-
cant software upgrade, I am comforted that 
I have competent employees that will fill the 
Technician role and a business partner that 
will ensure all the right processes are in place 
for smooth roll out. I am praying for patience 
and discipline to help my team along.  Trans-
lated: I will do my best to follow the roll out 
procedures and manage my expectations 
of getting this software executed.  It should 
only take a week, right? Ha! There goes that 
dreamer! 

Three business people walk into an office…

THE PERSONAL TOUCH

Scott Flood
COLUMNIST

You’ve heard that death is the only fear 
that’s more common than having to 
speak in public. Fortunately, most 

people only die once, but you may 
face multiple occasions in your 
career or civic life in which you’re 
forced to get up in front of a crowd 
of people and share important 
information. 

There are two simple ways to re-
duce the anxiety associated with 
speaking, and you’re already famil-
iar with both.

The first is preparation. Being 
prepared for a public speech does 
more than keep your stomach’s 
butterflies down to a gentle flap-
ping. It dramatically increases your ability 
to capture the audience’s attention and de-
liver the message. The better prepared you 
are, the less nervous you’ll be, so your audi-
ence will concentrate on what you’re saying, 

instead of on watching your knees wobble. 
You’ll appear to be more confident, so your 
audience assumes that you truly know your 

subject.
I recommend that you start by 

writing your speech (or having it 
written for you). Put it in a large 
font with at least double spacing. 
Many experts suggest using no 
more than bullet points or rough 
notes, but taking the time to write 
out a speech provides two key 
benefits. 

First, it helps you think through 
and organize everything you want 
to say, so you can ensure that the 
important messages are delivered. 

Next, having a copy of your speech can be 
a life preserver if your mind chooses to go 
blank while you’re standing at the podium. 

The second secret is to rehearse the speech 
once it’s written. Try to practice it at least 

ten times before the actual presentation. You 
don’t need an audience. A quiet room where 
you won’t be disturbed is perfect.

The goal of rehearsals isn’t to allow you to 
memorize the speech, but to make you more 
comfortable with the material. By the time 
you actually present it, you’ll know it so well 
that it won’t sound like a prepared speech. 

Preparation and rehearsal are sound in-
vestments in ensuring that we present our-
selves in the best possible light. If your 
speech is critical to your company’s stock 
price, your professional reputation, or a 
cause you support, it’s worth the extra time 
and trouble. After all, you’ll have one oppor-
tunity to either succeed magnificently – or 
embarrass yourself because you thought that 
time would be better spent catching up on 
Facebook and your fantasy team.

Two secrets for better speeches

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.
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Carolyn Goerner is a Professor of Management at Indiana 
University-Bloomington’s Kelley School of Business. Email: 
goerner@indiana.edu.

The board of directors play an important 
role in any organization. It provides 
oversight and insight to the CEO, 

helps set strategic direction, 
and generally monitors decision 
making to ensure that the firm acts 
in the best interests of its equity 
holders. A typical board has 10 to 
15 people: the top management of 
the firm, and selected individuals 
outside the firm. Despite the 
importance of this group, very little 
research has examined the effect of 
particular kinds of directors on firm 
performance.

Typically, professors from key 
business schools, or other academic institu-
tions with background relevant to the firm’s 
operations, have been popular additions to a 
board of directors. There are many reasons 
for their popularity. First, obviously, they 
have valuable knowledge. Second, they are 
often perceived by outside agencies as vigor-
ous monitors of the firm’s activities. Third, 
professors may provide perceived legiti-
macy, as they seem to add credibility to the 
firm’s decision-making processes. Perhaps 
more centrally, conventional wisdom holds 
that firms with academics as directors would 
have more oversight on their boards, result-
ing in better performance and more robust 
accounting reports.

Three researchers recently set out to test 
these commonly held beliefs. They com-
pared companies with academics on their 

boards to similar organizations that did not 
count professors among their directors. The 
results were interesting. The hypothesis that 

firms with academicians on their 
boards were likely to have greater 
vigilance was not supported. How-
ever, those firms that did have aca-
demician directors were perceived 
by the marketplace as being more 
valuable.

It appears that the real impor-
tance of professors on a board of 
directors is largely symbolic. The 
organization appears more legiti-
mate to the marketplace when ac-
ademics are on board, even though 

their presence does not result in more vigi-
lant oversight of the organization.

So should you invite your favorite busi-
ness school professor to join your board? 
Sure, if he or she has expertise and insight 
that you want. But if you’re looking for more 
stringent accounting, more careful over-
sight, or more vigilance in policing the firm’s 
activities, this research suggests you look 
elsewhere. Professors are valuable, just not 
in the ways you might think.

Atinc, G., Kroll, M., & Walters, B. (2013). 
An investigation of the impact of Academi-
cians as Directors. Journal of Leadership & 
Organizational Studies, 20, 327-334.

The value of a college professor 
on a board of directors

BIZ MANAGEMENT

Dan Miller is founder and president of Historical Solutions LLC 
-  Ideas and Inspiration Through History. Dan uses history to 
help people strengthen their leadership. His website is histori-
calsolutions.com.

You try something. You fail. A year 
passes. You give it another go. This 
time, it succeeds. And then you file 

your experience away for another 
day, another challenge. 

This precisely tracks a real lead-
ership story from the life of Benja-
min Franklin. It might hold a les-
son for you in the year upcoming.

Franklin was all of 24 years old 
when he hit upon the new concept 
of a lending library. It was 1730.

Franklin envisioned a lending 
library not for a ruler, a church, 
or a church-related university. He 
thought of a library 
that loaned books to 
people who wanted 
to read them with-
out any particular 
allegiance or affili-
ation. The library 
would be secular, 
the first of its kind.

The key to suc-
cess, Franklin be-
lieved, was the exis-
tence of a platform 
for executing his 
plan. He had al-
ready formed a club 
— called the Jun-
to — of like-mind-
ed young men. His 
club was comprised 
of men who were 
smart, curious, am-
bitious, interested in 
new ideas and eager 
to promote change. 
They were also avid 
readers. The Junto would start the lending li-
brary on its own.

Franklin's thinking was sound. Common 
values, highly motivated, similar outlooks. 

The problem was that it flopped. 
At this point, any number of options and 

choices were open to Franklin. He might 
have shelved the whole thing; the concept 
was pointless if this group couldn't make it 
work. He might have become somewhat bit-
ter or jaded; if they can't see the good in it, 
why bother? He might have cut his losses 
and moved on; there are too many positive 
activities to undertake without knocking 
one's head against the wall.

But Franklin held on to the concept. He 
spent the next several months getting to 

know better his newly-adopted home of 
Philadelphia, the most forward-looking 
community in British Colonial America. He 

continued meeting with the Junto. 
And he turned over and over in his 
mind the challenge of exactly how 
to start the lending library.

Then he realized what to do.
Franklin re-structured. Keeping 

the Junto as the core group of the 
lending library, Franklin ventured 
into the community, seeking sub-
scriptions from interested lead-
ers. He found that people outside 
the Junto loved the concept. They 

quickly signed on as 
potential members. 
They pledged finan-
cial support. A year 
after it had failed 
inside the Junto, 
Franklin's lending 
library succeeded 
in the broader com-
munity. 

The effort result-
ed in the hiring of 
the first librarian, 
the purchasing of 
books, and the lo-
cation of a facility. 
It was everything 
Franklin had envi-
sioned and much, 
much more.

Twenty years 
later, a local doc-
tor would approach 
Franklin with the 
idea of starting the 
first community 

hospital in North America. Not surprising-
ly, Franklin had a plan in mind for precisely 
how to proceed.

It's possible that you'll fail in the pursuit 
of something new in 2015. My counsel is to 
embrace the example of Benjamin Franklin 
at age twenty-five. Use the time available to 
you. Reflect on what happened. And be open 
to adjusting your concept in small yet sig-
nificant ways. You might be surprised at the 
value of a year. 

Success: Franklin's vision 
BIZ HISTORY

Dan Miller
COLUMNIST

Carolyn Goerner
COLUMNIST

EXPERTISE & INSIGHT…

"Portrait of Benjamin Franklin" Circa 1785 by Joseph-
Siffrein Duplessis (oil on canvas). Public Domain 
image.



It’s a challenge to provide employees with 
convenient, affordable, high-quality healthcare. 
Hendricks Regional Health is overcoming the 
healthcare dilemma by developing great solutions 
for employers in central Indiana.

Outstanding patient care is the main focus at 
Hendricks Regional Health. By delivering high 
quality care at a lower cost than other healthcare 
providers, Hendricks Regional Health has 
developed an award-winning track record. 
Out of 3,500 hospitals nationwide, Hendricks is 
among only 251 to earn the government’s new 
� ve-star rating. Because of the exceptional 
care provided by an extraordinary healthcare 
team, Hendricks Regional Health is also proud 

to be one of only 16 hospitals nationwide to 
be recognized in the top � ve percent for eight 
years in a row for the Healthgrades® Outstanding 
Patient Experience Award™. 

For easy access to care, Hendricks Regional 
Health offers locations throughout Hendricks 
and Putnam Counties. When you consider the 
convenience, quality and the guarantee to 
provide care at a 15% lower cost than other 
providers, Hendricks Regional Health is a great 
value for your healthcare dollars.

Learn more at HENDRICKS.ORG/EMPLOYERS 
or by calling (317) 745-3532.
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Andrew Angle is the owner of Net Gain Associates, Incorpo-
rated.  He can be reached at (317)534-2382.

All too often we hear unsettling news 
stories about businesses going broke 
for failing to keep watch over their own 

financials. Think back to the story of 
country singer Willie Nelson being 
on the road again making money 
with his friends while his accountant 
sent a fortune up in smoke. We hear 
tragedies of hard workers craving 
early retirement, yet finishing 
with little to show for decades 
of toil. Had they actively sought 
the advice of a professional early 
in their career their golden years 
would have remained untarnished. 
Failing to plan, monitor, and take 
calculated action 
spawns unplanned, 
undesirable results. The 
same principle applies 
to monitoring the 
performance of your 
website.

Companies with suc-
cessful online market-
ing campaigns rarely 
take traffic for grant-
ed. They set goals, in-
stall analytics and 
monitoring tools, and comb the reports to 
track progress and catch things that break. 
Through responsible diligence, they pin-
point problems and grasp opportunities.

Website audit reports are so crucial that 
you should make using them become a key-
stone habit – a part of your scheduled rou-
tine.

Sooner is better, but it’s not too late. As 
with bookkeeping, beginning internal audits 
early in the life of the business ensures that 

“best practices” are being followed 
throughout the life of the business, 
rather than allowing decades to 
slip away only to realize that past-
tense blunders cost you a fortune.

Are errors lurking behind your 
site’s veil of pretty graphics? Are 
important pieces of your content 
invisible to search engines? Can 
search engines read and rank the 
information you consider most 
important to enable buyers to find 
you? Do you routinely get reports 

about your competi-
tors’ websites? If not, 
why not? Chances are, 
competitors are keep-
ing an eye on yours.

The impact of tak-
ing informed action in 
a business compounds 
itself over time. Know 
the best practices. Put-
ting site health and per-
formance reports into 
regular use tops the list 

of best practices. That which you measure, 
you can improve.

You get the point.
……………………………………………

Now do a DIY website audit at:
http://BusinessLeader.bz/webaudit

Audit or else
BIZ WEB

"Companies with 
successful online 

marketing campaigns 
rarely take traffic  

for granted."

Andrew Angle
COLUMNIST

By Gus Pearcy
Dan Arnholt retired from the Bar-

tholomew County Rural Electric Member-
ship Cooperative six years ago. The 69-year-
old has made himself available to other 
electrical coops on an interim basis. Since 
March 3, Arnholt has been the interim CEO 
of Hendricks Power Co-op, the former Hen-
dricks County REMC.

"Every once in a while, REMCs have a 
need for somebody short-term," Arnholt 
said. "I've done this a couple of times. It's 
kind of the way things are done in the REMC 
business."

Arnholt spent more than 20 years with 
electrical coops and is not a candidate for 
the Hendricks Power position. A nationwide 
search is expected to begin with a job post-
ing by July. Arnholt said the position is ex-
pected to be filled by this fall.

Arnholt took over for former CEO Don-
nis Mizelle. 

"The board brought me in here to not look 

back," Arnholt said. 
"To look forward and 
to help the employees 
provide services for 
the membership."

Arnholt said the 
company is asking em-
ployees for help in de-
fining the attributes 
the next CEO should 
have. This will be used 
to help form the job 
description.

He says it is a great job for any prospective 
employees.

"It's a great location, close to the metro 
and airport," Arnholt said. "From an electri-
cal utility standpoint it's got high growth. It's 
a good community. We've got a great bunch 
of employees. So everything is very positive. 
If anyone wants to lead an organization, this 
is a great one to lead."  

Hendricks Power looks  
for new CEO

BIZ FEATURES

Dan Arnholt

By Gus Pearcy
The reason Tenne-

see-based Poag Shop-
ping Centers wants to 
sink $11 million into 
the Plainfield lifestyle 
mall Metropolis is to 
appeal to the female 
shopper.

"When we bought 
it, we wanted to do a 
few things," President 
and CEO Josh Poag 
said. "One, we wanted 
to improve the man-
agement and make 
sure everything was running smoothly. Two, 
we had a vision we wanted to implement, 
which was we wanted to soften the center.

"Eighty percent of our customers are fe-
male, yet all the architecture was very harsh, 
very metallic. The bright sputniks that are in 
the central area ... It just didn't lead itself well 
to a family-friendly environment."  

Last month, Metropolis's owners an-
nounced the makeover, which will include 
a redesigned central area to accommodate 
events and community gatherings. Other 

changes will be to parking spaces to elimi-
nate parallel parking and better lighting. The 
changes will also include a different name: 
The Shops at Perry Crossing. All this will 
be done this fall, presumably in time for the 
Christmas shopping season. There will also 
be a re-grand opening.

The private company purchased Metrop-
olis in December 2013. They have a track re-
cord for lifestyle malls and what appeals to 
shoppers and what, in turn, will appeal to 
prospective tenants. 

One of the goals is to add parking Poag 

Metropolis to 'soften' its look

said and to add lighting to illuminate some 
of the darker areas of the 600,000 sq. ft. mall 
that opened in 2005.

"Last but not least, we're really working on 
signage and branding," Poag added. "We're 
putting in an LED sign." 

Poag Shopping Centers has 28 years of ex-
perience in making malls work. Poag, whose 
father started the company, said they've 
stubbed their toes many times, but has fig-
ured out what works.

Poag says the mall is more than 80 percent 
of its capacity. One exception is the second-
story space that has had fluctuating tenants. 
Poag says he has seen mixed-use projects 
work, but it is in areas that has greater de-
mand for office space and Plainfield doesn't 

have that strong of demand.
Since the lease agreements are contractu-

al, the tenants get a say in the renovations 
and all have signed off on the project. Of 
course, he would like to draw more shoppers 
from a wider area, but that's not the only 
reason for the changes.

"Overall, just making it a more cohesive 
project that will really make it shine and help 
it to be the jewel that we believe it is," Poag 
added. "(We want) to provide a better ex-
perience for the community that is already 
shopping with us so that they will come 
more often and enjoy the property and that 
we can be more the cultural, social hub of 
that southwest area of Indianapolis."

A look at the new Shops at Perry Crossing, the former Metropolis, in Plainfield. 
Submitted Rendering
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Compiled by
Cathy Myers

Becoming buff in Brownsburg
Kyle Schlichter and Rachel Younger have teamed up 

to give Brownsburg Exact Fitness. Schlichter has over 10 
years and more than 14,000 hours of personal training 
and group fitness experience. Younger, a certified personal 
trainer, has been a fitness professional for four years, but 
she says fitness has been a passion her entire life.

Schilichter and Younger say they are interested in edu-
cating clients on becoming the best and healthiest version 
of themselves. Between them, they see clients of all ages 
and ability levels. Schilichter says, “I have trained novice 
exercisers to people dealing with disabilities, and all the 
way from amateur to professional athletes.”  

Younger is excited to help others, “I have an upbeat per-
sonality and try to see the positive in everything.  But, 
most importantly I am here for you!” 

What is the most valuable piece of advice  
you've been given? 

Work hard and never give up. To always be passionate 
with what you do, and no matter what the job is give 100 
percent effort. 

How have things changed since you 
started your business? 

We feel like we have found our purpose 
in life.  We get to manage the gym the way 
we feel is best for our members. Owner-
ship is typically not local, especially with 
corporate facilities. We have learned you 
cannot manage gyms with checklists, and 
what works for one club might not work 
for another. We believe knowing mem-
bers' wants and needs are more valuable 
than using generic operating produc-

es. We get to use our experience and 
knowledge to make our facility the 
best.   

Tell us about your biggest chal-
lenge and how you overcame that:

The biggest challenge is getting 
people to see the value in our facil-
ity, in comparison to chain gyms. Kyle 
and I are the only ones who work here, 
and we try to get to know every one 
of our members. We take pride in our 
facility and see the gym as our second 
home. We want everyone to feel wel-
come and know that we are here to 
help them in whatever goal they might 
have. Our member’s success is what 
makes us successful.  We believe that 
is what sets us apart from corporate 
facilities. 

What do you wish someone had 
told you before you 
started your busi-
ness? 

We spent a lot of time in our planning 
phase and had so much help and advice 
from our family and friends. However, we 
have learned that everything does not go 
as planned. But this is our passion and 
what we love to do, so we never allowed 
those setbacks to effect the outcome and 
vision of our facility.   

What is the hottest new trend in in your industry? 
We are not about gimmicks and quick fixes. The fitness 

industry is always changing and coming up with new ways 
to workout, which is great. However, we believe nothing 
beats hard work and dedication.  Fitness is a lifestyle, it's 
not just something you do to get in shape for summer or 
a special event and then quit. Our goal is to try and make 
people see this and educate them for long-term success.  

Exact Fitness
Rachel Younger

and Kyle Schlichter, owners
1551 N. Green St., Ste P

Brownsburg, IN 461

From left, Rachel Younger and Kyle Schlichter. Exact Fitness, Brownsburg, has been open for six 
months. Photo by Rick Myers

LIFESTYLE DISPATCHES
n Depression linked to higher risk of death
A study presented at Heart Failure 2015—an annual 
meeting of the Heart Failure Association of the European 
Society of Cardiology (ESC) in Spain—claims that heart 
failure patients who are suffering from depression 
may be at a higher risk of death. Researchers observed 
three groups of individuals—those suffering from mild 
depression, moderate depression, and individuals 
without any mental illness issues. Of the 51 patients 
with either mild or moderate depression, 20 had died 
within a year of being discharged from the hospital, 
which caused researchers to conclude that severe 
depression “increases the risk of death up to 80 percent.” 
– uncovermichigan.com
 
n Ireland makes history with referendum vote
Recently, the people of Ireland voted on a referendum 
that would make Ireland the first country to recognize 

same-sex marriages by way of popular vote. After one 
of the largest voter turnouts on record, 62 percent voted 
in favor of the referendum. “The answer is yes to their 
future, yes to their love, yes to equal marriage. That ‘Yes’ 
is heard loudly across the world as a sound of pioneering 
leadership from our people,” Prime Minister Enda Kenny 
told a news conference. “Ireland, thank you.” 

– reuters.com

n Top 5 family resorts in Caribbean
1. Royal Isabela Golf Resort, Puerto Rico
2. Secret Harbour Beach Resort, St. Thomas
3. Sandy Lane, Barbados
4. Beaches Turks & Cacicos Resort & Spa
5. Sandals LaSource Grenada
– abcnews.com

“I have trained novice exercisers 
to people dealing with disabilities, 

and all the way from amateur to 
professional athletes.…I have an 
upbeat personality and try to see 

the positive in everything.  But, most 
importantly I am here for you!” 

~ Kyle Schilichter
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Many consultants, coaches and 
pundits have tried to answer this 
one question: What do small 

businesses that achieve sustained 
growth do differently from those 
that do not grow?

Working with companies all 
over the United States of all sizes 
and in almost every industry, I've 
come to the conclusion that there 
is no single best way, no silver 
bullet or umpteen-point check-
list that will lead to guaranteed 
growth. There are, however, seven 
specific strategies that companies 
who have sustained growth follow 
wholeheartedly.

1. A Strong sense of purpose. Many lead-
ers of companies who have achieved sus-
tained growth discover that it takes more 
than a goal for financial reward to fuel their 
aspirations and ambitions. They find a high-
er calling than simply the pursuit of "more 
money.” As the late Jim Rohn said, “If you 
have enough reasons, it will pull you through 
most anyhow.”

2. Outstanding market intelligence. This 
is an organization's ability to first recognize 
and then adapt to fundamental changes in 
the marketplace. Many times, small business 
owners become cynical and focused on only 
their situation, seeing only a limited view of 
the markets in which they compete. Growth 
leaders see and understand the bigger pic-
ture.

3. Effective growth planning. This is the 
best predictor of whether or not a business 
will grow. To be effective, a plan for growth 
does not need to be overly formal or compli-

cated. However, it does need to be written, 
well-communicated to the employees and 
regularly updated. It’s the vision the leader 

casts that creates desire of all to 
buy in to the journey.

4. Customer-focused processes. 
These days every business believes 
it is customer-focused, when ac-
tually very few really are. Take a 
look at all of the business process-
es from a customer's perspective. 
Unfortunately, most are in place to 
make it easier for the company and 
not to help deliver on the promise 
of faster, cheaper and better for the 
customer. 

5. Harness technology. Success-
ful leaders adapt and harness technology 
and use it to their advantage. If a company is 
in business, it is in the technology business. 
To think otherwise is naïve.

6. The best and brightest people. Growth 
leaders recognize that they are only as good 
as their people. The ability to recognize, at-
tract, hire, train and retain the best and the 
brightest people is often the difference be-
tween success and failure. Making do won’t 
do.

7. Seeing the future. Few company lead-
ers rarely take the time to regularly consid-
er the future. Growth leaders learn how to 
diligently monitor and interpret the many 
forces of change affecting the world in which 
they live.

Take a look at your business… how many 
of these seven do you have in place? 

Jack Klemeyer
COLUMNIST

Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (gybcoaching.com). Contact him at: Jack@
GYBCoaching.com.

Seven strategies for  
small business growth

COACH’S CORNER

Kevin Speer is president and CEO of Hendricks Regional 
Health.

Kevin Speer
Columnist

HEALTHY BUSINESS

Businesses struggle every day with the 
balancing act of revenue and expenses. 
One of the biggest challenges we all 

face are rising healthcare costs for 
employees. Creative solutions are 
helping some employers contain 
these rising costs.

The vast majority of CEOs 
and other decision makers rank 
healthcare as a “Top 5” concern. 
Establishing a partnership with a 
healthcare provider that is com-
mitted to giving you more value 
for your healthcare dollars can 
benefit your employees and your 
bottom line. Hendricks Regional 
Health is a great option for many 
local employers; we guarantee that our hos-
pital’s overall pricing will be 15 percent low-
er than other healthcare providers.

The Avon Community School Corpora-
tion is one of our satisfied com-
munity partners. Facing 
extraordinary budget chal-
lenges due to falling rev-
enue from tax cuts, 
Avon schools needed 
to find a way to reduce 
expenses for employ-
ees’ healthcare costs. 
At the same time, they 
wanted to improve the 
health of their teach-
ers and support staff to 
boost the quality of edu-
cation they were delivering 
in the classroom.

After weighing several options, 
Avon school officials decided it was in the 
best interest of the school corporation, and 
its employees, to forge a partnership with 
Hendricks Regional Health. The result has 
been better than anyone anticipated. School 
corporation employees have access to:

• an on-site primary care clinic
• health and wellness education for stu-

dents, staff and visitors, including sem-
inars, health screenings and preventive 
programs

• athletic team services
• a professional-level nursing education 

program and more.
While comparable school systems have 

experienced double-digit percentage in-
creases in health costs, Avon Community 
School Corporation has been able to control 

cost increases while improving health offer-
ings for its staff. Avon Community School 
Corporation has averaged less than a six per-

cent annual increase in insurance 
premiums in the past three years. 
This cost containment is direct-
ly attributed to a utilization rate 
of more than 85 percent of the 
corporation’s insured employ-
ees using the Hendricks Regional 
Health Clinic.

The school corporation has 
given its staff members the abil-
ity to take control of their health, 
while at the same time incurring 
less expensive out-of-pocket cost 
compared to traditional medical 

providers. One example of success comes 
from Avon Intermediate School West, where 
a number of staff members got involved in 
our Fresh Start wellness program that focus-

es on establishing sensible, and sus-
tainable, healthy habits. From 

January to April, 2014, 
13 participants at the 

school received well-
ness coaching and par-
ticipated in regular lab 
measurements, as well 
as weigh-ins and mea-
surements. In just four 
months, the group saw 
an average decrease of 
14.5 points per person 

to their total cholesterol 
levels and lost an average 

of 7.4 pounds per person. In 
total, the group lost 96.25 inches 

during the measurement period. Results like 
these are exciting not only for the partici-
pants, but for our organization as well. Our 
intervention and support has made a mea-
sureable impact on the school employees 
that sought our help.

Collaborative partnerships, such as the 
one between Hendricks Regional Health and 
Avon Community School Corporation, can 
be beneficial for all involved. If your business 
needs to lower its health care expenses, and 
improve the health of employees, Hendricks 
Regional Health may be able to help; call 
(317) 745-3532 for more information.

A case study: Saving money  
for Avon schools



Join us for the 2015 
Hendricks County Business Leader’s

Women’s Business Leader Luncheon

DON’T MISS!

June 9th
Guest Speaker: 
Christy Huston

You’re Invited to Join Us!

Luncheon time is 11:30 am to 1pm
at Prestwick Country Club; Cost: $15 

5197 Fairway Drive • Avon, Indiana 46123

Stay tuned for more information
in upcoming months!

See you there.

For additional information, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334.

Presented by
Meet Christy: 

Christy holds a Bachelor of Arts 
degree from Indiana University, 
where she majored in journalism 
and minored in business. Christy 
attended the Notre Dame Institute 
for Organization Management 
for five years and completed the 
program her final year at the 
University of Arizona. She was a 
Governor’s Fellow. She is also a 
graduate of the Richard G. Lugar 
Excellence in Public Service Series 
and Leadership Hendricks County.

Previously, Christy served as 
director of development for the 
Miller College of Business at 
Ball State University, working 
with the president, dean, faculty 
and foundation on major gift 
development. She also was the 
executive director of a local K-12 
education foundation and director 
of development of a statewide 
nonprofit health care organization.

Her additional work experience 
includes both foundation and 
government grant management, 
and serving as assistant director 
of legislative and information 
services for a state government 
agency.

Christy and her husband, Jim, are 
parents to four sons ages 11–23 
and live in Brownsburg. They are 
active members of Calvary United 
Methodist Church.

Christy Huston

A portion of the proceeds to benefit Leadership Hendricks County.
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Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@the-
binkleygroup.com or (317) 697-1618.

James R. Bailey, DDS
123 Dover Street
Avon, IN  46123

Ph: (317) 272-9300
Fax: (317) 272-9302

baileydental.netYour Family is Our Family

START SUMMER WITH 
A GREAT SMILE! 

We Specialize in General Family Dentistry
with a Personal Touch!

FREE Denture Consultation
New patients only. Some restrictions may 

apply. Bailey Family Dental. Expires 6/30/15

FREE Teeth Whitening
With initial exam and cleaning.

New patients only. Some restrictions may 
apply. Bailey Family Dental. Expires 6/30/15

$48 Child Cleaning
Includes x-rays, cleaning, exam and fluoride.

New patients only. Some restrictions may 
apply. Bailey Family Dental. Expires 6/30/15

NOW Accepting new patients 
at our new location!

NOW OFFERING

INVISALIGN 

SERVICES

MOST INSURANCE ACCEPTED!

Good news on the 401(k) front. 
Does your employer offer a 

401(k)?  If so, you may be in for a 
pleasant surprise. A recent survey of em-
ployers by Vanguard found that 57 percent 
of global employers expect to increase the 
level of company contributions to 
their employee’s 401(k) accounts 
in the next five years. What’s bet-
ter, 14 percent of employers plan 
to increase their contributions 
dramatically. 

One of the foundational pieces 
of your retirement plan should be 
a significant contribution to your 
employer sponsored retirement 
plan, if your employer provides 
one.  Often one of the benefits to 
those plans is the employer match-
ing a portion of the contributions 
you make yourself.  Another benefit employ-
ers often provide to these plans is through 
making a nonmatching contribution. These 
are profit sharing or employee stock own-
ership contributions the company makes to 
employee accounts regardless of whether or 
not the employee contributes any of their 

own money. The Vanguard study found that 
the amount of match U.S. employers granted 
between 2005 and 2013 was relatively steady. 

However, between 2010 and 2013 the 
amount of nonmatching contributions re-
turned to then passed pre-recession levels.  

As much as some anti-capitalist, 
anti-corporate populists 
want you to believe that 
big corporations don’t 
care about their employ-
ers or their future retire-
ment needs, the data ar-
gues differently.

For decades now, em-
ployer provided retire-
ment plan have been 
shifting from old-school 
defined-benefit pension 
plans to 401(k) plans. This 

has led to a significant shift in responsibil-
ity for saving for retirement from the em-
ployer to the employee. The Vanguard study 
indicates that through this increase in prof-
it sharing and non-matched contributions, 
employers are recognizing and returning to 
taking more shared responsibility in their 

employees’ retirement savings.
A number of employers in the study were 

found to contribute up to 6 percent as a 
401(k) match and/or up to 10 percent or 
more of pay in non-matching contributions.  
These bigger employer contributions will re-
sult in larger 401(k) accounts. But employ-

ees still need to do their part. Jean Young, 
a senior analyst with Vanguard’s Center for 
Retirement Research says, “For 401(k) plans 
to work, people need to get two things right:  
people have to save enough, and they have 
to have a balanced portfolio.  The danger is 
some people think 5 percent is enough.”  

What percentage is enough? I tell my cli-
ents that they need to contribute as much 
as possible within their cash flow. Vanguard 
suggests 12 percent to 15 percent. I like 
those percentages, but even more is neces-
sary if you’re getting a late start (Say you’re 
already 35 or older).  But what if your cash 

flow doesn’t allow you to 
contribute 10 percent or 
more to your 401(k) or re-
tirement plan? Then maybe 
it’s time to take a good, hard 
look at your present lifestyle, 
figure out where you can 
make some changes in or-
der to fund a more comfort-
able retirement.  If, however, 
you’d rather keep your cur-
rent lifestyle and make min-
imal contributions toward 

your future, only one question remains: How 
much do you like macaroni and cheese?  

Jeff Binkley
COLUMNIST

Retirement planning for a financially sound future

"One of the foundational pieces  
of your retirement plan should be a 

significant contribution to your employer 
sponsored retirement plan, if your 

employer provides one."
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The 9th Annual Excelerate Hendricks County featured HRH’s ‘Pathway to a Healthy Business’
The 9th Annual Excelerate Hendricks County was May 7 at The Palms Ban-

quet & Conference Center, 2353 Perry Rd., Plainfield. Sponsored by Hendricks 
Regional Health, the annual small business expo featured HRH’s “Pathway to a 
Healthy Business” where representatives Cindy Myers (Physical/Occupational 
Therapy), Debbie Plummer (Occupational Medicine), Matt Rees, (Sleep Dis-
orders Center), and Martha Rardin (Nutrition & Dietetics), provided those in 
attendance with helpful tools and resources on employer health topics. HRH’s 
Jenny Bates moderated the discussion. In addition, Travis Caulk (First Mer-
chants), Stacey Lee (Kindle Media/Marketing) and Rex Miller (Donovan CPA) 
gave those wanting to own their own businesses start-up tips. Omar Robin-
son, one of the founders of Sun King Brewing, was the keynote speaker. Over 
34 booth vendors participated as well. Also, the Hendricks County Business 
Leader awarded its first-ever Community Business Icon Spirits Awards to the 
following: Bill Estes Ford, Binkley Wealth Management Group, Bread Basket 
Café & Bakery and The Palms Banquet & Conference Center. The winner of the 
"Hendricks Regional Health Healthy Gift Basket" was Tammy Hession from 
Wicker Works. 

Brad DuBois, Gus Rojas and Rick Myers Tom Downard, Jeff Binkley and Rick Myers

Marcia Lynch, Judy Sexton and Rick MyersMike Arnould, Andy Wernsman and Rick Myers

Omar and Judi Robinson Jenny Bates

Susan Webb visits a Hendricks Regional Health booth.Matt Rees and Cindy Myers

From left, Phillip Hilligoss, Jeff Pipkin, Travis Falls,  
Alex Hershey, Haresh Desai and Brandy Perrill.

Shannon Burnett and Joanie Schmidt Lisa Ham and Beth Harlin

Angi Abke and Stephanie Edwards Randy Sorgius and Chris Tencher

Photos by Catie Myers and Rick Myers



SAVE THE DATE!
Business Leader Cover Party

Food • Fun • Networking

For more information, contact us at: coverparty@businessleader.bz or (317) 918-0334

2015 COVER PARTY • AUGUST 13th

Presented by

STAY TUNED FOR MORE 
INFORMATION!
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Compiled by
Katie Mosley

Crafting entrepreneurial adventures

Still living in his hometown of Brownsburg, Philip Hilli-
goss, comes from a long line of entrepreneurs.  He gradu-
ated from Butler University in 2007 with a degree in Sec-
ondary Education and then moved up to Chicago to work 
as the office manager for a nonprofit. Hilligoss returned 
home after a year and a half to help run a family business. 
After a few years helping out his family, Hilligoss decid-
ed to venture out and start Midwest Breweries. Working 
for a few months gaining support from local breweries, 
he launched his business with a new website highlighting 
beer adventures across the Midwest.  

Why did you open the business? 
I wanted to get into a field that I had a strong and grow-

ing following. My first idea was to jump into the jeep com-
munity. After a lot of research, I realized I would have to 
move to California to be able to really be involved with 
the major players of that industry. So my next big passion 
was craft beer.  Going back into research mode, I realized 
that there was only about 6 percent of the population that 
drank craft beer. Yet last year was the first year that, as a 
whole, craft beer outsold Budweiser for the first time. Re-
alizing that it was a growing passionate community, I un-
derstood there was a strong audience.  

What did you do to prepare for  
opening your business?

My preparation was extremely time consuming. I have 
worked tirelessly on creating an effective business strategy. 
Creating multiple phases of what, when and how to roll 
out each stage.  Keeping in mind the best business mod-
els have built into them the ability to adapt and change; 
I knew what the core mission statement was but how to 
make that happen is up for how well each idea is received 
by my audience. This flexibility has allowed me to change 
portions of my strategy to best meet my audience.  

With by all estimates putting the number of breweries 
well over a hundred just in Indiana, I needed to begin by 
hitting as many as I could. After a few visits to each one 
I began, not by selling Midwest Breweries, but by selling 
myself. After a few months, I gained confidence from the 
breweries that I was not there to speak negatively about 
them or to take money from them for writing articles. 

I was working on my skills as a writer. It had been a few 
years since I wrote anything longer than a two sentence 
email. I knew I needed a platform, so I started a basic blog. 
I worked for about 4 months with a few friends editing my 
material so I knew where I needed to focus on getting bet-
ter. After that, I found a friend to help build the website 
that I had envisioned and now I am off to the races.

Who is your ideal customer? Client?
This is an interesting question and a little more compli-

cated than the straightforward brick-and-mortar business 
models. My customers are those who are just getting into 
the world of craft beer. They have tasted a few beers while 

out at a restaurant and have become curi-
ous about what other breweries are out in 
the market. The last thing anyone wants 
is for a person’s first impression of going 
to a brewery to be a bad one.  That be-
ing the case, my customers are those who 
want to see what options are out there be-
fore choosing which brewery they should 
visit.  

Now, my clients are advertisers who 
want to reach this audience. Soon I am 
going to roll out an online store full of 
merchandise. I will also have a few other 
ideas that I am not ready to share but will 
continue to cater to both my clients and 
customers and their needs.  

How do you plan to be successful?
Success is a fickle idea, differing from 

person to person.  As per my business 
plan and the goals I have set out when 
I started, I am exceeding those goals by 
leaps and bounds. So right now I would 
say I am very successful.  But the true test 
will be in 6 months. I have limited my 
personal expenses to the bare necessi-
ties. So if I can make a living wage by that 
point then I will be ecstatic. Yet that does 
not mean I will slow down on how hard I 
am working.  I love what I do; if that stays 
the same, my audience continues to grow, 
and the breweries are happy then I know 
I am taking the right steps.

What would we be surprised to learn 
about you and your company?

I would say two things would surprise 
my readers. First is I do not get paid and 
have no intentions of getting paid to write 
any article about a brewery. I might get 
press passes to different events but I will 
not accept money to highlight something 
or write something that I do not person-
ally believe in wholeheartedly.  

That I am open to suggestions, comments and meeting 
my readers. I have met with several people who have read 
my articles and just want to pint somewhere to pick my 
brain.  Most of the time I end up going to breweries by 
myself, so it has been nice in the recent weeks for people 
to reach out on twitter and come and hangout for a pint or 
two as I enjoy different breweries.  

Philip Hilligoss hops to success with Midwest Breweries 

Midwest Breweries
Phillip Hilligoss, owner
midwestbreweries.com

Facebook: Midwest Breweries
Twitter: mwbreweries

Instagram: Midwestbreweries
Email: midwestbreweries@gmail.com

Submitted Photo

Philip Holligoss on one of many brewery visits.
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10 - Danville Chamber 
of Commerce (members’ 
meeting): Wednesday, 
June 10, 11:15 a.m.; 
Hendricks County 
4-H Fairgrounds and 
Conference Complex, 
1900 E. Main St., Danville. 
For more information, call 
(317) 745-0670

16 - Plainfield Chamber 
of Commerce (member’s 
meeting) Tuesday, 
June 16, 11:30 a.m.; 
Plainfield Rec and Aquatic 
Center, 651 Vestal Road, 
Plainfield.  For more 
information, call (317) 
839-3800

17 - Brownsburg 
Chamber of Commerce 
(members’ meeting): 
Wednesday, June 17, 11 
a.m.; Brownsburg Fire 
Territory, 470 E. Northfield 
Dr. Brownsburg. For more 
information call (317) 
852-7885

23 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, June 
23, 11:30 a.m.; Prestwick 
Country Club, 5197 
Fairway Dr., Avon.  For 
more information, call 
(317) 272-4333 

BROWNSBURG 
CHAMBER NEW 
MEMBERS

Ella Mae’s boutique
33 S Green St.
Brownsburg, IN 46112
(317) 500-1233

Lombardo Homes of 
Indiana, LLC
378 Morning Side Dr.
Brownsburg, IN 46112
(317) 863-9015

Kemper CPA Group, LLP
4002 Clarks Creek Rd.
Plainfield, IN 46168
(317) 839-9136

Diversified  
Business Systems
8200 Haverstick Rd. 
Ste 260
Indianapolis, IN 46240
(317) 254-8668

DANVILLE CHAMBER  
NEW MEMBERS

Patterson Horth
5745 Progress Dr.
Indianapolis, IN 46241
(317) 243-6104

Misty Eyes  
Animal Center
640 E. Main St.
Brownsburg, IN 46112
(317) 858-8022

Family Promise of 
Hendricks County
360 N. Avon Ave.
Avon, IN 46123
(317) 296-3742

Kemper CPA Group, LLP
4002 Clarks Creek Rd.
Plainfield, IN 46168
(317) 839-9136

PLAINFIELD CHAMBER 
NEW MEMBERS

WEDO Charity Auctions
10532 Cedar Dr.
Fishers, IN 46226
(317) 460-9244

MS-IL Staffing
2685 E. Main St., Ste 103
Plainfield, In 46168
(855) 243-5562

Fantastic-Sams
1828 E. Main St.
Plainfield, IN 46168
(317) 839-2954

County and  
Municipal Meetings

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-9221

Council
(Second Thursday every 
month) June 11, 2 p.m.

Plan Commission 
(Second Tuesday every 
month) June 9, 6:30 p.m.

Board of Zoning Appeals
(Third Monday every 
month) June 15, 7:30 p.m. 

Commissioners 
(Second and fourth 
Tuesday every month)
June 9, 9 a.m.
June 23, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

Town Council 
(Second and fourth 
Thursday every month)
June 11, 7 – 9 p.m.
June 25, 7 – 9 p.m.

Advisory Plan 
Commission
(Fourth Monday every 
month) June 22, 7 p.m.

Board of Zoning Appeals
(Third Thursday every 
month) June 18, 7 p.m. in 
the Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

Town Council
(Second and fourth 
Thursday every month)
June 11, 7 – 9 p.m.
June 25, 7 – 9 p.m.

Plan Commission 
(Fourth Monday every 
month) June 22, 7 p.m.
Brownsburg Town Hall

Board of Zoning Appeals
(Second Monday every 
month) June 8, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
(317) 745-4180

Note: Call  
(317)745-3001 to 
confirm meetings have 
not been cancelled.

Council
(First and third Monday 
every month)
June 1, 7 p.m. 
June 15, 7 p.m.

Plan Commission
(Second Monday every 
month) June 8, 7 p.m.

Board of Zoning Appeals
Meets as needed on the
(Third Tuesday of the 
month) June 16, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building
206 W. Main St.
Plainfield, IN 46168
(317) 839-2561

Town Council
(Second and fourth 
Monday every month)
June 8, 7 p.m. 
June 22, 7 p.m.

Plan commission
(First Monday every 
month) June 1, 7 p.m. 

Board of Zoning Appeals
(Third Monday every 
month) June 15, 7 p.m.

SALES LEADS
Newly incorporated 
businesses through  
May 10, 2015.

AllService Property 
Solutions
John H. Ferrell, Jr.
Jesse John Ferrell
127 Casco Dr.
Avon, IN 46123

Asairis
Steve Kinser
561 Crestwood Ct.
Danville, IN 46122

Bean Oil Company
Diana S. Via
5991 S. S.R. 39
Clayton, IN 46118

Giddy Up Go Transport
Pamela Baker
Brian M. Baker
Brent Baker
1825 E. Main Sst.
Plainfield, IN 46168

Hendricks County 
Educational Media
WYRZ
Michael S. Ray
Shane Dunigan
Darrell Fife
701 N. Green St.
Brownsburg, IN 46112

Jackson Consulting
Christopher Jackson
739 Stonehenge Way
Brownsburg, IN 46112

McKinney Plumbing
Ludwig McKinney
8400 Crawfordsville Road
Indianapolis, IN 46234

Red Card Regiment
Joseph Lucas
259 Production Dr.
Avon, IN 46123

S Harris Music
Scott Harris
216 Avon Ave.
Plainfield, IN 46168

Silver Fox Photography
Megan L. Hopper
214 Creeekview Dr.
Danville, IN 46122

Sirrah Sounds  
Music Group
Scott Harris
216 Avon Ave.
Plainfield, IN 46168

Stage Coach Designs
Janet Thomas
Colleen Potts
7455 Jack Pine Ct.
Avon, IN 46123

Sunshine Cleaners
Sandeep Patel
Lata Patel
824 Edwards Dr., Ste. 148
Plainfield, IN 46168

Tidy Tabs, LLC
Tabbetha J. Sells
800 E. Wood Dr., Apt. F
Danville, IN 46122

Veritech Solutions
Craig Franklin
Dustin Webster
8530 Baypointe Dr.
Avon, IN 46123

Watson’s Body Werkz
Brook Watson
454 Johnson Ln., #A
Brownsburg, IN 46112

Wordsmith Woodworks
Gregory Mayo
1725 Beech Dr. S.
Plainfield, IN 46168

SBA GUARANTEED 
LOANS 

Boone County

JMI Subs, LLC
11525 Mears Dr.
Zionsville, IN 46077
$335,000
Ridgestone Bank (WI)

Jay Harsiddhi Mata, LLC
6685 Whitestown Pkwy.  
Zionsville, IN 46077
$150,000
Salin Bank & Trust Co.

Hamilton County

Amici Italian Bistro, LLC
15740 E. 146th St.          
Noblesville, IN 46060
$278,500
First Merchants Bank 

BLM Landscaping, LLC
26040 Cal Carson Road
Arcadia, IN 46030
$40,000
KeyBank (OH)

Mathoo's  
Eggrolls, 
LLC                             
11470 Hanbury  
Manor Blvd.       
Noblesville, IN 46060  
$13,700
The Huntington  
National Bank (OH)

Urban Farmer, LLC
140 E. 161st St.            
Westfield, IN 46074
$153,000
Premier Capital 
Corporation    
            
Wolfie's Grill 4, LLC
15740 E.  
146th St. 
Noblesville, IN 46060  
$350,000
First Merchants Bank 

Hancock County

Hoosier Pretzel LLC 
d/b/a Ben's Soft Pretzel
1965 N. State St.        
Greenfield, IN 46140  
$150,000
Lake City Bank      

Neat Trucking, Inc. 
2167 S. Moeller Cir. 
New Palestine, IN 46163
$76,000
Chase Bank (DE)

Hendricks County
                       
Amy Brauman dba 
Brauman  
Law Office 
125 E. Main St.        
Brownsburg, IN 46112  
$12,500
The Huntington National 
Bank (OH)

Arkanoff Painting, Inc. 
10566 N. S.R. 267           
Brownsburg, IN 46112  
$100,000  
The Huntington National 
Bank (OH)

Butler Garden  
Center, LLC 
3 Manor Dr.           
Danville, IN 46122  
$22,000  
The Huntington National 
Bank (OH)

Neely and  
Associates, Inc. 
2469 Auburn Way 
Plainfield, IN 46168  
$244,000
$10,000  
The Huntington National 
Bank (OH)

Tieken & Tieken 
Construction, Inc. 
7065 E. C.R. 300 N.       
Brownsburg, IN 46112  
$25,000
First Merchants Bank 

Zionlea, LLC
7351 Janean Dr.          
Brownsburg, IN 46112  
$100,000  
The Huntington National 
Bank (OH)

Johnson County

Asana, Inc.
1251 U.S. 31 N., P150 
Greenwood, IN 46142  
$50,000
The Huntington  
National Bank (OH)

Binder Trucking, Inc.  
1682 Turning Leaf Dr.
Franklin, IN 46131  
$50,300  
The Huntington 
National Bank (OH)

Binder Trucking, Inc. 
1682 Turning Leaf Dr.
Franklin, IN 46131  
$50,300  
The Huntington  
National Bank (OH)

Indy South IT, LLC                                 
3301 Cheyenne Ct.
Bargersville, IN 46106  
$150,000  
Celtic Bank (UT)

O'Malia's Living Ltd.  
115 Medical Dr.         
Carmel, IN 46143  
$684,000  
Wells Fargo Bank (SD)

Sodi Transport, Inc. 
462 Dougherty Lane 
Greenwood, IN 46143  
$54,300
$144,200  
The Huntington 
National Bank (OH)

U First  
Transportation, LLC 
2946 Welcome Way 
Greenwood, IN 46143  
$25,000
The Huntington 
National Bank (OH)

WBS Indianapolis, Inc. 
2159 Dockside Dr. 
Greenwood, IN 46143  
$50,000  
The Huntington  
National Bank (OH)

Marion County

A Coy Protection, LLC                              
3725 E. Southport 
Road, Ste. D
Indianapolis, IN 46227  
$50,000
The Huntington 
National Bank (OH)

PLANNER OF NOTE



businessleader.bz • June 2015   23Hendricks County Business Leader

Auralex Acoustics, Inc. 
9955 Westpoint Dr.    
Indianapolis, IN 46256  
$250,000
The Huntington  
National Bank (OH)

Brothers Transport, LLC
2073 W. Raymond St.   
Indianapolis, IN 46221  
$344,000
Pacific Premier Bank (CA)

Bullseye Ticket  
Group, LLC
6358 N. College Ave., 
Ste. A
Indianapolis, IN 46220  
$100,000. $50,000
The Huntington  
National Bank (OH)

Bytecafe  
Consulting, Inc. 
4930 Emco Dr ., Ste. B
Indianapolis, IN 46220  
$75,000
Chase Bank (DE)

Connor &  
Associates, Inc.
1650 One America 
Square
Indianapolis, IN 46282  
$40,000
Chase Bank (DE)

D & D Construction  
& Design, Inc. 
8824 Key Harbour Dr. 
Indianapolis, IN 46236  
$25,000
The Huntington National 
Bank (OH)

Dhaliwal Trans., LLC
4818 Sunpoint Cir.,  
Apt. 503
Indianapolis, IN 46237  
$58,600
The Huntington  
National Bank (OH)

Fishers EWC, LLC
5881 Carvel Ave.          
Indianapolis, IN 46220  
$270,000
Spirit of Texas Bank 

GBW Bark, Inc.
10830 Pendleton  
Pike, Ste. K
Indianapolis, IN 46236  
$413,500  
Wells Fargo Bank (SD)

Givelify, LLC
47 S. Pennsylvania St.
Indianapolis, IN 46204  
$25,000. KeyBank (OH)

Harding Materials, Inc.
1100 S. Tibbs Ave.         
Indianapolis, IN 46241  
$1,891,000  
Indiana Statewide CDC

INC Investments, LLC
6506 Hazelwood Ave. 
Indianapolis, IN 46260  
$75,000
The Huntington 
National Bank (OH)

Indianapolis  
Concrete, Inc. 
5363 W. 86th St.
Indianapolis, IN 46268  
$100,000
The Huntington 
National Bank (OH)
J.A.K. Properties, LLC
361 S. Post Road
Indianapolis, IN 46219  
$92,400
The Huntington National 
Bank (OH)

Jass Trucking, Inc. 
5324 Grassy Bank Ct.    
Indianapolis, IN 46237  
$139,000 
The Huntington  
National Bank (OH)
Just On Time Trans., Inc.
5829 Edgewood 
Trace Blvd.
Indianapolis, IN 46239  
$100,400  
The Huntington  
National Bank (OH)

Ladle, LLC
44 Virginia Ave.
Indianapolis, IN 46204  
$46,600
BMO Harris Bank (IL)

Malden Express, LLC 
2021 E. 52nd St., Ste. 101
Indianapolis, IN 46205  
$25,000
The Huntington  
National Bank (OH)

MST Group LLC
1005 N. Shadeland Ave.    
Indianapolis, IN 46219
$720,000  
Ridgestone Bank (WI)

No Bad Ideas, Inc. 
7946 Zionsville Road
Indianapolis, IN 46268  
$500,000  
FIRST FEDERAL SAV. BANK 
(Huntington)
 Profyle, LLC
2727 E. 86th St., Ste. 125
Indianapolis, IN 46240
$105,000
$45,000
Lake City Bank     
                        
RX Compounding, Inc. 
1101 E. 86th St.        
Indianapolis, IN 46240  
$926,000
$100,000
BMO Harris Bank (IL)

Simar Trans., Inc.
7854 Newhall Way
Indianapolis, IN 46239  
$69,400
The Huntington 
National Bank (OH)

Trab Corp.
9546 Allisonville  
Road, #103
Indianapolis, IN 46250  
$100,000
Celtic Bank (UT)

VB3 Hospitality, LLC 
4450 Southport 
Crossing        
Indianapolis, IN 46237  
$1,340,000
First Western SBLC (TX)

BIZ BRIEFS

Hendricks County Recorder Theresa Lynch was re-elected vice president of the As-
sociation of Indiana Counties’ (AIC) West Central District during the annual meeting 
in Putnam County last week. As district vice president, Lynch represents the elected 
county officials in the West Central District of the state, which includes the follow-
ing counties: Boone, Clay, Clinton, Fountain, Hendricks, Montgomery, Morgan, Owen, 
Parke, Putnam, Tippecanoe, Vermillion, Vigo, and Warren. There are six districts in the 
state. Lynch serves on the AIC’s Board of Directors, which determines policies and leg-
islative goals for the AIC. Clay County Commissioner Paul Sinders was re-elected dis-
trict president during the meeting as well. The district meeting also included a synopsis 
of the 2015 Indiana General Assembly by AIC staff. 

Lynch re-elected as VP
of AIC during annual meeting

From left: Theresa Lynch, Hendricks County Recorder and Paul Sinders, Clay County Commissioner

Submitted Photo
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Job seekers on the Indianapolis west side can meet with potential employers at the first 
West Side Chamber of Commerce Job Fair-aganza. The event will occur on Wednesday, 
June 10 from 10 a.m. – 2 p.m. at Pike Performing Arts Center, Pike High School, 6701 
Zionsville Rd., Indianapolis. Contact David L. Shank a by email at dshank@shankpr.
com, cell (317) 753-1440, or at his office  (317) 293-5590.

West Side Chamber of  
Commerce  hosts job fair

FINANCE DISPATCHES
n Renters’ pockets hit harder
In April of 2015, rents (on average) were 4 percent higher than the previous year, 
according to a Zillow report. It’s the quickest increase in two years and even outpaced 
home prices which rose by only 3 percent. According to Svenja Gudell, senior director 
of economic research at Zillow, this trend is likely to 
continue. “We will continue to see rental increases, 
and affordability will worsen before it gets better.” 
Gudell also cited stagnant incomes as a source of 
strain for renters, and even so, there is still a large 
demand for rental properties. According to Zillow’s 
Rent Index, Indianapolis wasn’t hit as hard as some 
cities (San Francisco at 14.9 percent, for example), 
but rent prices in Indy still jumped by 1.5 percent. 
– CNN Money

n Need extra cash? ‘Flip’ Ferraris
Monaco millionaire, Pieter van Naeltwijck, primarily 
maintains his fortune by way of real estate, but of 
late he’s taken to buying limited edition supercars 
as a means of investment. “If you’re lucky enough 
to buy them, you can sell some of them for double 
the price,” he told CNN Money. “There’s much more 
demand than available cars, much like Monaco real estate ... It’s a good investment.” 
Among his Ferrari collection, van Naeltwijck also owns an Aston Martin Vanquish 
Volante, two Porsches and a McLaren P1. – CNN Money

ATTENTION: 
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