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Looks at  
Local Leaders

Leaders among leaders
Each month, the Business Leader focuses on how 

Leadership Hendricks County delivers the skills 
local residents need to provide leadership in our 
communities.

Among the hundreds of adults who have 
graduated from Leadership Hendricks County, 
you’ll find many who have distinguished themselves 
through their service. Each year, one is surprised 
to be recognized as Hendricks County’s Leader of 
the Year. Past winners of that award gather each 
December to review nominations and select the 
current year’s honoree. This year, they chose to 
recognize two local leaders, whose awards were 
announced at LHC’s January 21 Annual Reunion 
event.

The 2015 Hendricks County Leader of the Year 
is Brett Clark, who currently serves as Hendricks 
County Sheriff. A lifelong county resident, Brett 
grew up in North Salem. His father served with 
the Indiana State Police, so Brett had a firsthand 
look at both the challenges and the satisfaction of 
work in law enforcement. After attending Purdue 
and serving in the Navy, he joined the Sheriff ’s 
department in 1989 and married Karie in 1995. The 
couple has two sons, Chance and Jack.

Throughout his career, Brett has served in a variety 
of roles with the department, gaining exposure to all 
facets of its operation. In 2006, the department sent 
him through Leadership Hendricks County, where 
he deepened his knowledge of the community. In 
2014, he earned the trust of county voters and was 
elected Sheriff. Brett has long been active in his 
church and in a wide range of community activities, 
from youth sports, to Scouting, to 4H, and the 
FFA. He has a special interest in helping victims of 
domestic violence, so he’s been an active supporter 
of Sheltering Wings, even when that meant being 
photographed in high heels for a fundraiser.

The letter nominating him said, “Brett epitomizes 
the characteristics of a leader while remaining 
humble and true to his beliefs and values. We all 
could learn a thing or two from Brett’s servant 
leadership and dedication to the betterment of 
people and our community.”

The second honoree is well-known to this 
publication’s readers, because he’s the man who 
makes it possible. Rick Myers was recognized with 
the Suzanne Whicker Distinguished Service Award 
for leadership he has demonstrated in his role as 
owner of Times-Leader Publications, publisher of 
the Hendricks County Business Leader and its sister 
publication Hendricks County ICON. The year 2015 
marked the tenth anniversary of the HCBL credited 
with bringing the county’s business community 
together. Rick has been a tireless promoter of local 
companies, celebrating their accomplishments 
through cover stories and well-attended receptions.

He’s also been active in local chambers of 
commerce, serves on the Hendricks College 
Network board, is a longtime member and 
former Lt. Governor of the Kiwanis Club of Avon, 
and belongs to the Knights of Columbus at St. 
Malachy Parish. Rick received the Avon Chamber’s 
Outstanding Professional Award in 2009.

Rick earned a Bachelor’s in Journalism from Ball 
State and a Master’s in Youth Development from 
Kansas State. He began his career as a copy boy 
for the Indianapolis Star while attending Crispus 
Attucks High School. Rick has worked at many 
publications and has been involved in launching 13 
of them since 1997. He lives in Avon with his wife  
Catherine and three children.

If you’d like to know more about what LHC does 
to promote community leadership, visit our website 
at leadershiphendrickscounty.org or call Susan 
Rozzi at 718-6076.

Leadership Hendricks County is a not-for-profit 
organization whose mission is to seek, prepare, 
involve and sustain leaders from diverse backgrounds 
to address community and countywide changes. 
Since 1993, Leadership Hendricks County has given 
citizens the background and inside information 
they need to take on effective leadership roles in the 
Hendricks County community. To learn more about 
Leadership Hendricks County or leadership training 
for your organization, email Susan Rozzi at SRozzi@
LeadershipHendricksCounty.org or visit our website 
online at www.LeadershipHendricksCounty.org. 

 2014 Leader of the Year Jay 
Puckett with 2015 Leader of 

the Year Brett Clark. 

Rick Myers and Brett Clark 
with their awards at the 

Leadership Hendricks County 
Annual Reunion and Meeting.
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Rick Myers is founder and publisher of 
the Hendricks County Business Leader. 
Email: rick@businessleader.bz

By Rick Myers
In April of this year we will be celebrat-

ing the Hendricks County ICON’s 8th an-
niversary. Along with its sister publication, 
Hendricks County Business Leader, we have 
enjoyed, over the years, producing what we 
believe to be the best community news prod-
uct serving the Avon, Brownsburg, Danville 
and Plainfield marketplaces. 

After much discussion, we have decided 
to increase the frequency of ICON to two 
times per month beginning in April – launch 
date will be April 16. Our mission in produc-
ing the ICON has always been to provide our 
readers with a snap shot of the community 
while providing our advertisers an affordable 

direct-mailed marketing opportunity.  
You may be asking why would we want to 

increase frequency at a time when newspa-
per readership is on the decline? Great ques-
tion. Unfortunately, because of the failure 
of major metropolitan daily newspapers, 
combined with the misinformation that ev-
eryone turns to electronic devices for news, 
there is a myth that no one reads newspapers 
any more – not true.

The Pew Research Center, citing a Nielsen 
Scarborough report, shows that 56 per-
cent of people who read a newspaper prod-
uct read print exclusively. We are currently 
conducting research on our own, which I 
believe will further quantify these findings. 
Please take the survey at http://survey.smari.
com/tc1. This information will go a long way 
in helping us create the type of community 
news publication that you would like to read.

The ICON is a labor of love for my staff 
and me. We can’t wait to begin publishing a 
second issue of ICON per month. If you have 
additional questions, never hesitate to con-
tact me via email at rick@myicon.info  or call 
me (317) 451-4055.  Happy March!

Take our HC ICON survey 
and ready for our

twice-a-month circulation

We are currently conducting 
research on our own…

Please take the survey at:
http://survey.smari.com/tc1

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

FROM THE PUBLISHER

Avon/Prestwick | Brownsburg | Dover | Jamestown 
Lebanon | Lizton | Plainfield | Pittsboro | Zionsville

866.348.4674
www.StateBankofLizton.com

Local Decisions.   
People You Know.  

We Do That!
“We’ve added some well-known lenders to 
our team at State Bank. They want you to 
have the kind of relationship that makes a 
difference for your business. And we’re giving 
them the tools to do that.” — Mike Baker

Put our strength to work for you. 

60 Garner Road
Brownsburg

317.858.6182 

Mike Baker
President and CEO

Senior Vice President,
Commercial Lending 
Manager
5201 E. US 36, Suite 213 
Avon 

317.858.6154 

Senior Vice President,  
Chief Lending Officer
60 Garner Road
Brownsburg 

317.769.7345 

Jerry  
Miser

Vice President,
Commercial Banker 
2100 Stafford Road
Plainfield

317.858.6178 

Emily
Biehn

Greg
Zusan

Diane
Stennett

Vice President,  
Retail Leader &  
Business Development
60 Garner Road
Brownsburg 

317.858.6144 
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Gus Pearcy is a contributing columnist 
to the Hendricks County Business Leader. 
He may be reached at (317) 403-6485 or 
pearcy.gus@sbcglobal.net. Gus blogs fre-
quently at guspearcycommunications.
wordpress.com.

Yes, we want your letters: 

Readers of the Hendricks County Business 
Leader are encouraged to send letters to the 
editor as often as they wish. The stipulations are 
that the letter is timely, focused (not more than 
200 words) and verifiable. Please make sure 
to provide your complete name and daytime 
and evening telephone contact numbers. All 
letters are subject to editing for brevity, clarity 
and grammar. Please direct correspondence to 
info@businessleader.bz.

The Hendricks County Business Leader 
is published by Times-Leader publications, 
LLC. Content published alongside this icon is 
sponsored by one of our valued advertisers. 
Sponsored content is produced or commissioned 
by advertisers working in tandem with Times-

Leader’s sales representatives. Sponsored content may not 
reflect the views of The Hendricks County Business Leader 
publisher, editorial staff or graphic design team. The Hendricks 
County Business Leader is devoted to clearly differentiating 
between sponsored content and editorial content. Potential 
advertisers interested in sponsored contact should call (317) 
300-8782 or email sponsored@businessleader.bz.

By Gus Pearcy
People believe Van Gogh cut off his ear for 

love. In my estimation, he cut off his ear so 
people would stop telling him that God gave 
him two ears and one mouth for a reason. It's 
an annoying truism designed to make people 
shut up and listen to you, but it makes a good 
point: Listening is the best way to make peo-
ple like you.

I had an Uncle Orly who lost his ear in a 
welding accident. He could hear just fine. 
And he wouldn't just hear people; he listened 
to them. He had a genuine interest in every-
one.

Now, I think about Uncle Orly when I lis-
ten. He was intense when he listened. He 
would nod, contemplate and smile as he lis-
tened to you. He was a master listener de-
spite his lack of an ear saddle. I've thought 
about what I learned from Uncle Orly and as 

a journalist myself. Here are some keys.
Listen with intent. Listening with intent is 

to listen with a goal.
Listen for the nonverbal. These are things 

like body language and context. Listen for 
how people say the words. Are they excited? 
Sad? This will help you synthesize the words 
into meaning. 

Listen for their pride and joy. Listen for 
an accomplishment that you can refer to the 
next time you meet someone. This validates 
the reason they told you about the accom-
plishment in the first place. 

Coolest trick of all: Pay attention to 
plaques and programs. If a name rings a bell 
in a future conversation, ask them if they are 
the same John Smith who is VP of the cham-
ber or was employee of the month at their 
organization. I can't tell you what an impact 
this has on someone. 

Showing sincere interest in another will 
instantly make you likable and memorable. 
Uncle Orly used to rub off his own ear (rep-
lica he bought by mail) to people who never 
met him before. He would palm it and vi-
ciously rub his ear and exclaim in a falset-
to as he brought down the ear in his palm. 
Women would faint. Men would swoon, but 
no one ever forgot him. Ever.

Listening without ears

Our View

OPINION

CartoonQuote of the Month

There is only one boss. 
The customer. And he 
can fire everybody in 

the company from the 
chairman on down, 

simply by spending his 
money somewhere else.

~ Sam Walton

Humor

Innovation Hub
will be a good biz tool
for Hendricks County

There’s nothing we enjoy more than 
watching entrepreneurs do their thing. 
An idea that births employment – and 
better yet, a service to the local commu-
nity and beyond – is a creative endeavor 
like no other. That’s why we applaud the 
creation of the Central Indiana Innova-
tion Hub @ 46123, 5250 E. US Hwy 36, 
Suite 1101, Avon, which will be a co-
working space for those creative minds.

Behind the effort are Bill and Julie 
Nicoll, who are owners of American 
Mold Experts. We’ve known Bill and Ju-
lie for some time and know them to be 
equally excited about those who want to 
launch their own businesses.

For those of you who are not famil-
iar with co-working space, the concept 
is easy: make it affordable for those who 
want to start their own business to have 
space and resources. Says Cinda Kelly 
Hutchings, President of the Board of 
Directors: “The hub is designed to serve 
the needs of all of West Central Indiana 
to have a dedicated office space that is 
available at a low cost that creates the 
right atmosphere for ideas and concepts 
to be developed and blossom from ideas 
to products that serve not only Indiana 
but our nation and the world."

On Tuesday, March 15, the CIIH will 
have its grand opening. Doors will open 
at 8:04 a.m. and a ribbon cutting, featur-
ing Secretary of State Connie Lawson, 
will commence between 8:30-9 a.m. 
In addition, there will be a demonstra-
tion by Avon High School's Robo Ori-
oles. It will continue to be open all day 
with a reception scheduled from 4-7 
p.m. To register for the event,  go online 
to info@indiananhub.com or call (317) 
696-3050.
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By Gus Pearcy
What John Mollaun remembers 

about the first time he heard about 
Kingsway Community Care Center 
was enthusiasm for the outreach.

"I thought this is the greatest 
thing that Kingsway [Christian] 
Church has ever done," Mollaun 
recalled. "Because it was explicitly 
about everyone else in the commu-
nity." 

The vision was to offer health-
care services to the uninsured. 
Mollaun just exited a 26-year ca-
reer at Duke Energy, when the op-
portunity arose for the position of 
executive director of the center. 

Since 2007, Mollaun has run the 
healthcare center renamed Hope 
Healthcare Services. He moved 
the center from a small house to 
a former laundry and tan building 
more than tripling the size. There 
are four exam rooms and four den-
tal operatories, all decked out with 
donated equipment. There is a 
pharmacy that dispenses a limited 
amount of medicines, but the clinic 
pays for software that will connect 
patients with low-cost medicine 
programs from manufacturers. 
Recently, the center added some 
mental health services, counseling 
and spiritual care.

It is the only charity-care clinic 
to offer dental services between 
here and Terre Haute, Mollaun 
added.

There are only two require-
ments to get an appointment at 
Hope Healthcare Services: You must be uninsured and you can't live 
in Marion County (only because Marion County has numerous re-
sources available to its own residents).

The services aren't free. Office visits are $10. Prescriptions are $5 
for a three or four month supply. Only 7 percent of revenues is gener-
ated by these fees. The rest is community donations.

"We've never turned anyone away for lack of payment," Mollaun 
stresses. A Grace fund helps patients when they can't pay, but Mol-
laun says the nominal fee charged has done two things. "It brings dig-
nity to the patient and there's a higher accountability. There's more 
buy-in. Doctors have even told me that patients are more compliant 

when they're paying."
Since Indiana expanded the 

Medicaid program in 2015, the cli-
entele at Hope has changed, Mol-
laun said. A United Way needs 
study looked at the new tier of Hen-
dricks County residents needing 
healthcare services. Identified as 
ALICE (Asset Limited, Income-re-
strained, and Employed), this tier of 
the working poor (above the federal 
poverty guidelines but struggling to 
meet the basic needs) have very lit-
tle savings and usually are hard hit 
by even small medical bills.

"The United Way identified 20 
percent of the county as ALICE," 
Mollaun said. "That doesn't count 
the 5 percent that are below the 
poverty level."

Mollaun and Chet Linson are 
the only full-time staff members. 
If Hope can't help with a particular 
service, Mollaun and Linson nego-
tiate with other service providers to 
get discounted rates for Hope refer-
rals.

Mollaun has no medical back-
ground, save for his father who 
worked at Hill-Rom, the medical 
device manufacturer. Mollaun at-
tended the Latin School, a board-
ing high school in Indianapolis 
where he graduated valedictorian 
and went to Indiana University on 
a scholarship. He was a math ma-
jor.  He sees his job, now, as getting 
the resources so the professionals 
can do their job. For instance, Hope 
covers the medical malpractice in-

surance for volunteers. 
Hope's Board of Directors are researching the possibility of add-

ing a staff physician in order to fill some of the downtime at the clinic 
and leverage the facility to help even more people.

"You'd be surprised who doesn't have insurance now," Mollaun 
said. "It is very much the middle class right now and it is moving into 
higher and higher income (classes).

"What we are trying to do is catch people falling through the 
cracks," Mollaun added. "Now the cracks are changing, but there are 
still cracks. Our mission is to catch those people.

"I get to see a miracle everyday."

A bit of  faith, HOPE and love
As executive director of Hope Healthcare Services,  

John Mollaun gets to see a miracle every day

John's List
Five movies that have had an  
influence on your life: 

•	 Rocky	–	although he loses the fight, he 
accomplishes his goal.

•	 Rocky	II	–	he wins by getting up one more 
time than he got knocked down.

•	 True	Grit – indomitable persistence.

•	 High	Noon – you don't always need an 
army behind you to win.

•	 Hoosiers – the great story of second 
chances (and I am #55 of the Verdi 
Hornets)

How John did it?
What’s the best advice you ever received? 
You are the same today that you are going to 
be five years from now except for two things: 
The people with whom you associate and the 
books you read.

Best business decision you ever made: 
Stepping out on faith to leave Duke Energy 
(amicably.)

Worst advice you ever received:  When it 
comes to business, focus on products rather 
than people.

In five years, I want… to have been a 
catalyst for good in the community.

My secret to success… is named Karen, and 
I have been married to her for 36 years.

COVER STORY

Hope Healthcare Services
107 Park Place Blvd.

Avon, IN 46123
(317) 272-0708

Hours: 1-5 p.m. and appointments

Greg Zusan
Avon

317-858-6154

Local Decisions. People You Know.
Put our strength to work for you. We Do That!

www.StateBankofLizton.com | 866-348-4674

#41006 SBL WeDoThatStripZusan_HCBL9.7x1.5.indd   1 10/27/15   12:09 PM

The original home of the Kingsway Community Care Center on U.S. 36 in 
Avon. The building was too small for executive staff to work out of. It was two 
railroad cars mounted side by side with a breezeway connecting them.

Submitted	Photo

John Mollaun
Photo	by	Gus	Pearcy

Hope Healthcare Services (formerly Kingsway Community Care Center) in 
Avon just west of the Ivy Tech Avon campus. Photo	by	Gus	Pearcy
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OPEN FOR BUSINESS

Growing up keeping her “eye on 
the ball,” Dr. Keely Allen traded in 
her years of playing college basket-
ball for the opportunity to attend 
the IU School of Optometry gradu-
ate program. Now, her eyes are on 
other people’s eyes.  When she was 
young, Allen was always interested in 
the medical field. While 
studying for medical 
school, Allen had an op-
portunity to work part-
time for an optometry 
group and that is when 
she began to focus on a 
career in optomology.

“You can learn so 
much from examining 
the eye,” explained Al-
len. “Signs of thyroid disease, diabetes and 
other health concerns can be spotted from 
an eye exam,” she added. 

Dr. Allen may be familiar to some. After 
working with another doctor in Danville, Al-
len opened her own practice this past No-
vember. She has been busy ordering the 
newest diagnostic equipment, welcoming 
new patients of all ages and needs and add-
ing to her large line of glasses and contact 
lenses.

She is married and lives in Plainfield.

Describe your business in one sentence.
Expert eye care with the latest in eyewear.

What has been your biggest  
lesson so far? 

Patience. In life there are unexpected cir-
cumstances, timelines, deadlines and chal-
lenges. I have learned to be more patient and 
flexible as a result of choosing this business 
endeavor and it has been absolutely worth it!

What would be the one thing that 
could help your business?

One of the biggest things that has 
helped us to provide better service to 
our patients is that we have acquired 
state-of-the-art technology in an in-
strument called the iFusion. This al-
lows me to gather detailed informa-

tion about someone’s 
eyes through pictures, 
scans and ultrasound 
technology. Having this 
information has be-
come the standard of 
care in ocular health. 
With this information, 
I can better diagno-
sis, treat and manage a 
number of ocular con-

ditions including glaucoma, macular degen-
eration and diabetic retinopathy.

What would you tell someone  
starting his/her own business?

Surround yourself with good people. The 
winningest college basketball coach of all 
time, Pat Summit, once said at the beginning 
of a speech, “You win in life with people”. I 
believe this wholeheartedly! In my opinion, 
one of my biggest blessings is the team of co-
workers that I have working with me. These 
individuals have experience, skill and com-
passion and I can tell that they truly enjoy 
what they do and helping people every day. 

What do you think the future holds for 
your business?

We are excited to see what the future 
holds for us. I truly enjoy my profession and 
I look forward to serving the people of the 
Danville and surrounding communities for 
many years to come!

A new vision
Dr. Keely Allen opens new practice in Danville

Danville Family Eye Care
Dr. Keely Allen, owner

Danvillefamilyeyecare.com
95 N. Tennessee St.
Danville, IN 46122

(317) 699-2000

Compiled by Sherry Moodie

Dr. Keely Allen

FEATURE

By Gus Pearcy
We all have our "missed opportunities" 

pile. A collection of near misses that haunt 
us or just make us sigh or say "Drat!" For Jai-
me Bohler-Smith, executive director of the 
Hendricks County Tourism Commission, it's 
the Rose Growers Association of Indiana. 

"We lost it years ago," Bohler-Smith re-
calls. "They would not take their prized roses 
out into the weather.

"An attached hotel to a meeting space of 
that size is a deal-breaker for a lot of busi-
ness. The main reason we do conventions of 
size is because the hotel is not attached."

That has all changed with the announce-
ment made last month.

The Hendricks County Tourism secured 
a deal for a new full-service Embassy Suites 
hotel and conference center to be built in 
Plainfield by 2018.

Sum Companies, in conjunction with the 
tourism commission, announced the multi-
million dollar agreement which will include 
a 175-room hotel, 5,000 sq. ft. of meeting 
space and a 20,000 sq. ft. of conference space 
near the I-70 and Quaker Boulevard inter-
change on land originally purchased by the 
tourism commission more than a decade 
ago.

In addition to the hotel and conference 
complex, Indianapolis-based Sun Compa-
nies will add a full-service restaurant and 
other amenities to the land just west of The 
Palms Banquet and Conference Center. Fifty 
people will be employed and the estimated 
annual payroll will be $1.5 million.

More importantly, it is another tool in the 
toolbox to entice more tourism to the county 
like the rose growers.

Since 2002, studies conducted by the tour-

ism commission have indicated the need for 
a project like this.

"A full-service hotel changes the vitality 
of that exit," Bohler-Smith said. Full service 
means a restaurant and room service. All 
175 rooms in the new Embassy Suites will be 
suites. "This is a completely different prod-
uct that elevates that area to a different tier."

To that end, the Hendricks County Tour-
ism Commission purchased 18 acres of land 
more than a decade ago at the I-70 exit with 
the hopes of attracting this type of a deal. 
Since then, the commission has released at 
least four requests for proposals using the 
land as bait. Bohler-Smith says this deal is 
ideal.

"The goal from the very beginning was to 
incentivize somebody to over-build the con-
ference space and under-build the lodging," 
she said. "One hundred seventy five rooms is 
not enough rooms for 25,000 feet of meet-
ing space. They would need more like 225. 
So we're asking them to build an additional 
20,000 sq. ft. of meeting space to get to that 
(25,000 sq. ft. of meeting space) when they 
would be perfectly happy and make tons of 
money with 2,000 sq. ft. of meeting space."

The Hendricks County Council approved 
a construction bond of $6 million supported 
by the Innkeeper's Tax, to help offset, essen-
tially, the purchase of the land. Sun Compa-
nies owns 32 hotels in 12 states, including 
four Embassy Suites.

This changes the types of events that Visit 
Hendricks County can entice to come. Par-
ticularly, Bohler-Smith hopes this will in-
crease the lag in weekend events.

"You can have a 700-person event that has 
multiple breakout rooms," she said. "That's 
what we don't have today."

A conceptual rendering of the full-service Embassy Suites that is coming to Plainfield by 2018. 
Submitted	Rendering

Full-service hotel and conference 
center coming to Plainfield
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Dan Miller is founder and president 
of Historical Solutions LLC -  Ideas 
and Inspiration Through History. 
Dan uses history to help people 
strengthen their leadership. His website 
is historicalsolutions.com.

BIZ HISTORY

By Dan Miller
We want them — the strong team mem-

ber. You search for the person with the best 
résumé, recommendations, and potential to 
add talent and ability to your team. 

However, a problem can emerge when you 
as the leader do, in fact, find that team mem-
ber who is truly gifted and accomplished. 
Such a team member will often have his or 
her own thoughts on getting things done. 
Hemay not believe what you believe. He may 
prefer a different direction on a project or 
task and, as strong team members, will have 
the ability to convince your other followers 
you are wrong. 

This was President Harry Truman's situ-
ation in 1948 when he decided to recognize 
Israel as a nation-state. No other nation had 
done so yet.  

His strongest team member disagreed ve-
hemently. Secretary of State George Mar-
shall, rightly praised as Army Chief of Staff 
during World War II, was the most out-
standing member of Truman's team. He op-
posed Truman's stance toward Israel and 
sought to undercut the president's position 
at every turn. In meetings, newspaper inter-
views, and more Marshall pushed his view 

on Israel. Regardless of how Truman ex-
plained his proposed policy, Marshall denied 
his support.

At the final hour, on May 15, 1948, after 
five months of wrangling, Marshall told Tru-
man he would not make his opinions pub-
licly known. Later that day, the United States 
announced to the United Nations its recog-
nition of Israel. 

Truman's approach to Marshall offers you 
lessons for your leadership of strong team 
members. First, team members are unique 
and often require different approaches. Sec-
ond, having the patience to let consensus 
unfold can avoid many difficulties. Third, 
knowing and trusting the character of the 
strong team member is vital.

You should want a team of George Mar-
shalls. But just be ready to emulate the lead-
ership experience of Harry Truman. 

Strong team members

Andrew Angle is the owner of NetGain 
Associates, Inc. He can be reached at 
(317)534-2382.

By Andrew Angle
As a digital marketer, obsessing over ways 

to get my clients' offers found is the core of 
my profession. When businesses invest in 
newspaper advertising, it makes sense that 
their print ad could be useful online, too. A 
challenge in making that happen effectively 
is that building the ad manually takes time. 
The software used in the production of the 
newspaper's print edition is not readily com-
patible with web publishing. What seems like 
common sense to web publishers actually re-
quires an intense investment in software and 
manual data entry labor to redesign every ad 
in a meaningful and valuable way. Fortunate-
ly, a company called OwnLocal developed a 
system to solve this challenge and offers it as 
a service to newspaper publishers. Business-
Leader.bz is embracing the service.

Print ads in the Business Leader can now 
be turned into a web page that will be pub-
lished within the BusinessLeader.bz domain. 
OwnLocal will extract all of the text from ev-
ery print advertisement, run it through the 
OwnLocal machine, and put that content on 
the web. This provides new, relevant content 
about the local business advertiser, which im-
proves their online presence and their SEO.

This is good for advertisers and for digi-
tal marketing guys like me, because we crave 
new content and ways to drive traffic back to 
our clients' websites. Moreso than most local 
business websites, newspapers are all about 
content. They generate tons of articles that 
Google can index, which boosts page rank 
and other factors that make a difference in 
driving traffic through search results.

OwnLocal offers other traffic generation 
services with the ads, including additional 
optimization and Pay Per Click advertising. 
To aid in making informed decisions, the new 
system has a reporting system to help the 
publishers measure visibility and fine tune ad 
performance. 

As the new digital ad system is embraced, I 
am anxious to see the process in action, mea-
sure the results, and determine how to best 
utilize OwnLocal's features to feed my obses-
sion for clients to gain online traffic.

Digital advertising system
BIZ WEB

Jim Ittenbach is owner of SMARI, a 
research company, and he offers insights 
based in his years conducting research.

BIZ RESEARCH

By Jim Ittenbach
Consumers migrate to brands that trigger 

emotionally charged experiences that fulfill 
emotional aspirations. Without an emotion-
al connection, a brand will not capture a cus-
tomer – just a transaction. 

The path to creating an alluring brand 
invitation begins with an in-depth under-
standing of what “emotional triggers” drive 
behavior. Companies that master these un-
derstandings are making brand connections 
that attract and retain very profitable and 
very loyal customer relationships.

The companies that do master this type of 
strategy seem to be making the right choic-
es about what type of emotional linking val-
ue to offer and how to deliver it throughout 
the consumer decision journey. However, 
these types of marketing choices often run 
contrary to the conventional wisdom with-
in your industry. The process begins by dis-
covering what “inspires” your most profit-
able customers: a sense of freedom, securing 
control, inspiring confidence, protecting the 
environment, feeling secure, or enjoying a 
sense of well-being. 

Mapping a consumer’s decision journey 
reveals how brands can recognize, measure 

and appeal to the consumer’s most rousing 
inner feelings. These understandings con-
firm that your brand’s messaging and cus-
tomer experiences are meaningful and sup-
port the undertow of emotional fulfillment. 
Brands that foster fully engaged customer 
relationships also experience double digit 
annual profit growth. 

Modern multi-platform research methods 
now allow marketers to structure learning 
processes that enrich every step throughout 
their customer’s decision journey, ensuring 
that a relevant and personalized value chain 
is delivered. 

The pivotal aspect in cultivating custom-
er loyalty, however, is sustaining product or 
service relevance by integrating all of your 
customer’s digital and interpersonal touch-
points with this sense of personalized inti-
macy that can truly connect your brand with 
their desired sense of self-inspiration.

Energizing the consumer

Date
Saturday, April 9, 2016 
  

TIME
7:30 am (Registration, breakfast and booths)
9:00 am (Meeting begins)

LOCATION
Hendricks County 4-H Fairgrounds 
Exposition Hall & Conference Center
1900 E Main Street, Danville 46122

www.hendrickspower.com 

We will be    giving away over $4,500 in energy credits!* 

*Requirements and guidelines apply. Event is for members of Hendricks Power Cooperative. 

celebrating 80 years
Save the dat e! 2016 Annual Mee t i ng



In early 2015, DePauw University, Hendricks Regional Health and Putnam County Hospital forged 
a fi rst-of-its-kind partnership called DePauw Health. The goal? Completely transform health and 
wellness on campus, and propel DePauw to a place among the nation’s healthiest colleges. All 
while decreasing the University’s rising healthcare costs. 

Today, the Hendricks At Work team can be seen across DePauw’s grounds – whether it’s 
providing care in the Wellness Center, participating in classroom health education, or supporting 
student athletes and student musicians through tailored programs. Yet despite growing services 
for its campus population, the University is projected to reduce healthcare spending by a 
minimum of two percent annually, realizing $1.9 million in net savings over 10 years. Employees 
are reducing their out-of-pocket health costs as well.

Working in tandem with both DePauw leadership and their broker, LHD Benefi t Advisors, has 
been a critical success factor. With over 50 percent of plan members without a primary care 
doctor, the group had an early focus on preventative care. Within fi ve months, annual wellness 
check-ups became the second most common reason employees visit the Center. 

Get smarter about your organization’s healthcare. We can help. Call (317) 745-3836 or
visit HENDRICKSATWORK.COM today.

BRINGING EDUCATION 
And Health Together

Pictured from left to right:
Amy Haug, Director of Human Resources and Title IX Deputy, DePauw University

Dr. David Harsha, DePauw Health Medical Director, Hendricks Regional Health
Stevie Baker-Watson, Associate Vice President for Campus Wellness, DePauw University
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Scott Flood can be contacted via email 
at sflood@sfwriting.com or by calling 
(317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.

THE PERSONAL TOUCH

By Scott Flood
Looking for a truly powerful way to dif-

ferentiate your company from your pack of 
competitors? What if you simply fulfill your 
promises?

That may sound ridiculously simple, and 
frankly, it is. But several recent experiences 
with companies that depend upon top-notch 
service to draw repeat business have con-
vinced me that far too many organizations 
view their own promises as empty marketing 
tactics. That leaves the door wide open for 
competitors who truly believe in delivering 
what they say they will.

If I seem cranky, I’m not alone. I’ve talked 
to a lot of folks who are encountering similar 
situations, even from companies with which 
they’ve been doing business for years. Those 
companies make all sorts of promises and 
don’t seem to think twice about breaking 
them. You want your customers to trust you, 
but few things erode that trust more quickly 
than failing to do what you said you would.

Before I started my business, I paid close 
attention to the things that frustrated my 
employers’ clients. So I made it clear that 
my billing would always match my estimates 
and that I would never miss a client’s dead-

lines. Those are promises that shouldn’t even 
need to be voiced, but the fact is that they’ve 
gained me several nice pieces of business. 
One client told me she worked with me spe-
cifically because “you do what you say you’re 
going to do, you charge me what you say you 
will, and you deliver it when you promise to.” 
Shouldn’t that be the norm instead of some-
thing extraordinary?

So it seems to me that if you want your 
business to become incredibly successful in 
today’s environment, you don’t need to wor-
ry about having the best product, the most 
competitive price, or the most compelling 
marketing program. All you need to do is 
live up to what you tell your customers that 
you’re going to do. To me, that’s more than a 
little sad, but I’m afraid it’s become the real-
ity of our marketplace.

Fulfill your promises

Howard Hubler can be reached at 
howard@hubler.com.

PEER TO PEER

By Howard Hubler
If you listen to Bernie and Hillary, you 

might wonder what world they come from. 
Has it ever occurred to them that most 
Americans don't want to live in Denmark or 
Canada? To hear them go on about the state 
of our country, you would've thought that 
their immediate predecessor was George 
Bush not Barack Obama. After seven years 
of Obama, they think that this country is in 
a perpetual state of misery. A friend recently 
gave me a statistic sheet about life in social-
ist countries. The sheet starts out by listing 
11 states in the US that have more people 
on welfare than they have in employment 
roles. It indicates that welfare now pays al-
most $30 an hour for a 40 hour week to sit 
on your butt while hundreds of people in In-
diana are thrilled to death to work and make 
$20 an hour.

But let's look at the efficiency of the medi-
cal industry once it became more socialized. 
Five year cancer survivorship in Canada was 
42 percent of patients, and in the US it was 
a whopping 65 percent. If you were diag-
nosed with diabetes in Canada, 43 percent 
of patients receive treatment in six months 
while in the US it was 90 percent. Amongst 

the elderly, those who claim to be in excel-
lent health in total: Canada 6 percent; US is 
double that at 12 percent! 

Back to my friends list of comparisons be-
tween socialist countries and the US, it seems 
that most presidents have anywhere from 40 
to 50 percent of their cabinets coming from 
the corporate sector. In Barack Obama's 
case, it was reported at 8 percent. The big 
question is if either of these two Democrats 
become elected, will the 8 percent number 
from corporate America go up or will it go 
down? Conventional wisdom says at 8 per-
cent, that number can only go up. Don't be 
too sure, these people distain you just for 
making a profit. If they could have less than 
8 percent on their board, I perceive that they 
would. Recall that they can only do this if 
your neighbor puts them in office. Maybe it 
is time to educate your neighbor. 

Bernie/Hillary's big adventure

The Plainfield Chamber of Commerce announced at its monthly members’ meeting 
that the Oasis Diner is the February Member of the Month. The Oasis Diner is located 
at 405 W. Main St., Plainfield. To learn more about the Oasis Diner, visit oasisdiner.com.

MEMBER OF THE MONTH

Oasis Diner named Member of Month

Heather Thompson, Plainfield Chamber Board of Directors; Rick Shaw, Plainfield Chamber 
Board of Directors; Linda Adams, Plainfield Chamber Board of Directors; Don Rector, Oasis 
Diner; Doug Huff, Oasis Diner; Kevin Ponto, Plainfield Chamber Board of Directors; Lori Hiatt, 
Plainfield Chamber Board of Directors; Brad DuBois, Plainfield Chamber Board of Directors; 
Emily Biehn, Plainfield Chamber Board of Directors; Joanie Schmidt, Plainfield Chamber Board 
of Directors

Submitted Photo

3925 River Crossing Pkwy, Suite 300   |   Indianapolis, IN 46240   |   317.472.2200   |   info@somersetcpas.com

BUILDING  RELATIONSHIPS,
DELIVERING  RESULTS.

somersetcpas.com
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Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be reached 
at Jeff@thebinkleygroup.com or (317) 
697-1618.

By Jeff Binkley
Now I’ve never been one to say, “I told you 

so,” but sometimes, I do get things a little 
right. Back in September of 2015 I wrote in 
this column the following:

“As I gazed deeper into this crystal shard, 
I speculated at what may happen once in-
terest rates start to go up, companies would 
no longer be able to borrow cheaply so they 
would stop buying so much of their own 
stock. Higher rates, decreased demand lead-
ing to less support for current stock prices.  
A vicious cycle could ensue.”

Back to the near present. On Dec. 16, The 
FED announced the first rate hike in almost 
a decade. Since that date, we have seen the 
worst market start to a new year ever. At 
press time (mid-February) we are just a lit-
tle over half-way through earnings season 
and what has happened? About 50 percent 
of earnings are coming in on average about 
5 percent under analyst expectations. What 
has been uncomfortable to me has been 
how revenue numbers are coming in much 
worse than expectations.  What’s even worse 
is that this marks three straight quarters of 
S&P 500 corporate profit declines and four 
straight quarters of revenue declines. And 
yet what does Wall Street say is the fix? More 
buybacks. 

University of Massachusetts Lowell pro-
fessor of economics William Lazonick says 
there’s a warning for the U.S. economy when 

it comes to stock buybacks. He warns that 
companies are using shareholder capital to 
line their pockets with more lucrative stock 
options and stock grants, which make up the 
majority of executive pay “instead of invest-
ing their profits in growth opportunities, 
corporations.” He estimated that the 449 
firms in the S&P 500 that were publicly list-
ed from 2003 through 2012 “used 54 percent 
of their earnings—a total of $2.4 trillion—
to buy back their own stock. Dividends ab-
sorbed an extra 37 percent of their earnings. 
That left little to fund productive capabili-
ties or better incomes for workers.” (http://
www.foxbusiness.com/features/2016/02/08/
goldman-sachs-stock-buybacks-to-rescue-
stock-market.html)

The FED raises rates, earnings miss again 
while revenues continue to decline. And 
Wall Street says buybacks will be the sav-
ior for this declining market and our ailing 
economy. Nope. Policy makers must instead 
finally step up and make the necessary and 
difficult regulation and tax policy changes to 
set the US economy back on the right path. 

I told you so!
MONEY MATTERS

READERS' WRITES

A little more than two months into 2016 
and we have some exciting news to share 
with you in regards to the Hendricks County 
Business Leader.

We proudly announce the hiring 
of Marka Sonoga, our first sales man-
ager. She comes to us from El Dora-
do, Ark., where she was the advertis-
ing director, having previously served 
in a similar capacity in LaGrange, 
Ga. Prior to that, she was involved 
in ad sales for print and television in 
Youngstown, Ohio. 

Needless to say, we are excited to 
have her aboard. We have tasked 
Marka with building a newer and im-
proved sales culture here – for all of 
our Times-Leader Publications titles 
- a challenge she readily accepts. 

You’ll find her out in the communi-
ty as often as in the office, because she 
wants to become immersed in all the goings-
on. It’s striking and energizing to sit back 

and realize how far this company has come 
with the help of incredibly talented people 
and valued advertising partners. We antici-

pate Marka only will add to it. 
Moreover, we have hired Haleigh 

Inscore at the Times-Leader Publica-
tions' home office. 

Haleigh graduated in December 
2015 from The Ohio State University, 
where she earned a Bachelor's of Arts 
degree in English with a minor in Cre-
ative Writing. She is originally from 
Mansfield, Ohio. She will be visible 
in the community and I believe you 
will enjoy working with her. You may 
contact Marka or Haleigh via email at 
info@businessleader.bz or by phone 
at (317) 300-8786.

Staff Report

Two new staffers on board

Marka 
Sonoga

Haleigh 
Inscore
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O’Brien and Harlor honored 
at February Cover Party

The Hendricks County Business Leader held its February Cover Party, sponsored by State Bank of Lizton, Feb. 11., at Prest-
wick Country Club, 5197 Fairway Dr., Avon. Honored were  January  cover, Cory O’Brien (Diesel’s Sports Grille and Jack’s 
Pizza) and February cover Renee Harlor (Misty Eyes Animal Center). December cover, Jim Sharp, Magnum Logistics could 
not be in attendance and will be honored at the Business Leader’s May Cover Party. In addition, Rita Fiorentino was awarded 
the 2015 Hendricks County ICON of the Year. State Bank of Lizton awarded the Danville Chamber of Commerce $1,000.  The 
May 12 Cover Party will be held at Avon Gardens, 6259 CR 91 N., Avon, from 4:30 – 6:30 p.m. For more information, contact 
coverparty@businessleader.bz or call/text (317) 918-0334. 

Andrea Duke, Jana Gilbert, Marcia Lynch

Renee Harlor’s, Greg Zusan

Bekah O’Brien, Cory O’Brien, Greg Zusan

Sharon Lovejoy, Emily Biehn, Britney Pruitt

Christina Herbert, Joan Herbert, Janet Krebs, Kimberly Hargis

Steve Bahr. Brad Dubois, Tom Booher

Tracy Whetstone, Mary Kay Hood

Photos by Dave Gansert

RIBBON CUTTING

Mike Arnould, President of the Brownsburg Chamber of Commerce officially wel-
comed a newly constructed building to Brownsburg with a ribbon cutting ceremony 
attended by many on Friday, January 29. Mitchell Albright, store manager along with 
Dan Will, vice president of sales were also joined by other employees. TCC Cellu-
lar Connection moved into its new location December 4. "We wanted a standalone 
building with more space and better location," said Albright. Photo by Sherry Moodie

This newspaper is for, by and about
the community it serves.

Our editorial content is wholly dependent on independent 
marketplace research, and in order to remain relevant,  

it’s time to freshen our data. 

You may be contacted via e-mail by SMARI, Inc., the firm  
Hendricks County ICON uses for such research. 

If you receive the e-mail, please take a few minutes to  
complete the survey in it so we may remain focused on what 

it is you want and expect in your monthly newspaper.

If you do not receive an e-mail, please visit
http://survey.smari.com/tc1 to take the short survey.

Thank you in advance for your participation, and thank you, 
as always, for reading Hendricks County ICON, where 

we’re fond of saying, “News is what our readers say it is.” 

HELP US HELP YOU!

Rick Myers, Rita Fiorentino
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2016 Hendricks County Business Leader’s

Women’s Business Leader Luncheon

To register, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334.

Presented by

A portion of the 
proceeds to benefit  

Leadership 
Hendricks County.

See you 
there!

JOIN US!

March 8th

Our March Speaker: Joy Dietz
Joy Dietz has been with the Krannert School of Management since 

1999. Since 2013, she has served as Director of Krannert’s new Women in 
Management Program. Her prior Krannert roles include Director of the 
Leadership Communication Center from 2011-2013, Director of the Full-
time Master’s programs (MBA, MSHRM, MSIA, and MSF) from 2009-2011 
and Director of Student Services in the Master’s programs from 1999-2009. 
In all, Joy has worked in higher education for 20 years in positions that have 
included administration, admissions, recruiting, student services, advising, 
and student development. She is an enthusiastic supporter of students as 
they strive to reach their goals for success. Women’s issues have been central 

to Joy’s educational and career interests. She received her B.A. in Speech Communication from 
The Pennsylvania State University and her M.A. in Communication from Purdue University. Her 
undergraduate research focused on women’s breast cancer treatment decisions, and her graduate 
research focused on how the MBA socialization process impacts women students. She is a member 
of Krannert’s Diversity and Inclusion Committee. Education: B.A., Speech Communication, 
The Pennsylvania State University Honors Thesis: Influences of informal information and social 
support on the breast cancer treatment decision.  M.A., Organizational Communication, Purdue 
University Thesis: Investiture vs. Divestiture in MBA Socialization: Toward understanding its impact 
on women.

Luncheon time: 11:30am-1pm | Cost: $15.00

Prestwick Country Club
5197 Fairway Dr, Avon, IN 46123

Joy Dietz

Jack Klemeyer is the founder and head 
performance coach of GYB Coaching 
(gybcoaching.com). Contact him at: 
Jack@GYBCoaching.com.

COACH’S CORNER

By Jack Klemeyer
Having everyone on the same page is one 

of the most important things you can do to 
take your business to the next level. Here are 
three quick behaviors you can employ right 
now without costing any additional capital 
investment: include to engage, hold account-
able to buy in, and give feedback to develop.

The first behavior is to include your team in 
your business. Every business has key people 
who must be engaged in order for the com-
pany to be successful. The Gallup organiza-
tion has been studying employee engagement 
since the 1990s. Here are some key findings 
from their research regarding engaged em-
ployees: 41 percent fewer quality defects; 48 
percent fewer safety incidents 

28 percent less shrinkage; 65 percent less 
turnover (low-turnover organizations); 25 
percent less turnover (high-turnover organi-
zations) and 37 percent less absenteeism.

Make sure everyone is crystal clear on what 
“work” is in your business. Provide clear ex-
pectations.

The second behavior is to hold your em-
ployees accountable. Once you have told or 
showed them what to do, make sure they do 
it. I find that the reason most employees do 
not excel is because the instructions given on 

what they were to do were poor. Being clear 
on what to do is not about what you think, it’s 
about what they think and understand. 

The third behavior, and quite frankly, it is 
the one that most employers do not do very 
well (or at all) and that is provide feedback. 
Employers do not provide feedback because 
they view the conversation in the wrong per-
spective. They need to think of the conversa-
tion being developmental, not confrontation-
al. 

From your vantage point you can see what 
employees may have done incorrectly, but if 
you do not check to see if they know what 
they did wrong, your feedback will not be ac-
cepted and the needed change implemented. 
This will cause your employee to begin to 
check out and your frustration level to rise. 

Employ these three behaviors when work-
ing with others and enjoy the growth of your 
company.

Business to the next level

GIVE FOR
GOOD

to the community you love.
$1 for $1 match is still available at the 

Hendricks County Community Foundation
through the Lilly Endowment Gift VI initiative.

Call us today 317.268.6240.

www.hendrickscountycf.org
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RAYS TRASH SERVICE
317.539.2024 
800.531.6752 

www.raystrash.com

SPRING

• Crushed Concrete Available

•  Large Roll-Off Containers 
Available

• Landclearing

• Scrap Metal Recycling

•  Secure Documentation 
Destruction

CLEANUP

Carolyn Goerner is a Professor of 
Management at Indiana University-
Bloomington’s Kelley School of Business. 
Email: goerner@indiana.edu.

BIZ MANAGEMENT

By Carolyn Goerner
We all know that trust – or the willingness 

to be vulnerable to another – is the lynch-
pin of many a business relationship. In fact, 
past research suggests that employees who 
feel trusted by their managers also feel val-
ued and empowered, and are more likely to 
be fully engaged employees and perform bet-
ter on the job.   

But while being trusted triggers feelings 
of pride, it can also bring feelings of obliga-
tion. When the boss trusts you, you become 
the go-to person to answer colleagues’ ques-
tions, work extra shifts, and take on new du-
ties. This can prompt physical and emotion-
al exhaustion, and as previously discussed in 
this column, being tired has a detrimental ef-
fect on work performance. When their man-
agers express trust, are employees more likely 
to report enhanced or diminished work per-
formance?

This question prompted a group of re-
searchers from five different universities to 
examine how employees whom supervisors 
trusted reacted to this situation. As expected, 
they discovered that being trusted has both 
benefits and consequences. While trusted 
employees reported a sense of pride in them-
selves and their work, it also came with some 

psychological baggage. These same employ-
ees thought they had a greater workload than 
their peers, with more responsibility. The ef-
fects of perceived higher workload and rep-
utation maintenance resulted in feelings of 
emotional exhaustion – and that sense of de-
pletion negatively impacted job performance.  

The key takeaway for managers is to be 
careful to distribute workloads evenly and 
equitably, rather than relying on favored or 
trusted employees first to take on new re-
sponsibilities. The more trust that is present 
in the workplace, the more productive and 
engaged employees can be – provided that 
managers think strategically about utilizing 
their important, valuable, trustworthy human 
assets.
Baer, M. D., Dhensa-Kahlon, R. K., Colquitt, J. A., Rodell, J. 
B., Outlaw, R., & Long, D. M. (2015).  Uneasy lies the head 
that bears the trust: The effects of feeling trusted on emo-
tional exhaustion.  Academy of Management Journal, 58, 
1637-1657.

It's all about trust

RIBBON CUTTING

Photo by Sherry Moodie

Mike Arnould, president of the Brownsburg Chamber of Commerce, joined oth-
er Chamber board members and members of the Brownsburg community at a rib-
bon cutting ceremony on Jan. 22 at Brownsburg Ballroom Dance Studio. Owner Kim 
Chastain opened for business at 1650 E. Northfield Dr., Suite 400, on Dec. 17, after 
teaching more than 40 students in her home the last several years. 
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SERVICE GUIDE

HEATING & COOLING

HYPNOSIS

HEAT
&COOL LLC. SINCE 1970

72 W. Main St., Danville, In 46122
Call: (317) 745-5635
Fax: (317) 745-1340

SALES • SERVICE
HEATING • AIR CONDITIONING

www.heatandcool.net

“Your comfort is our business!”

Visit online today!

COUNSELING

Ph: (317) 852-2300 • Fax: (317) 852-2416
515 N. Green Street, Suite 301 • Brownsburg, IN 46112

ccscounseling.net

Specializing in:
•  Business Destressing
• Individual • Family

WE OFFER 
NATURAL

ALTERNATIVES 
WITH 

TREATMENT

Catering for any Occasion • Delivery Available • Call or Place Order Online!
                                (Minimum Order Required)

Avon
10791 E. U.S. Hwy. 36

Avon, IN 46123
(317) 271-7760

www.Cfarestaurant.com/Avon

Plainfield
2687 E. Main St.

Plainfield, IN
(317) 839-4886

www.Cfarestaurant.com/Plainfield

Advertise in the Service Guide!
(317) 451-1088

County and MuniCipal 
Meetings

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-9221

Council
(Second Thursday every 
month) Mar. 10, 2 p.m.

plan Commission 
(Second Tuesday every 
month) Mar. 8, 6:30 p.m.
 
Board of Zoning appeals
(Third Monday every month) 
Mar. 21, 7:30 p.m. 

Commissioners 
(Second and fourth Tuesday 
every month)
Mar. 8, 9 a.m.
Mar. 22, 9 a.m.

town of avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

town Council 
(Second and fourth Thursday 
every month)
Mar. 10, 7 – 9 p.m.
Mar. 24, 7 – 9 p.m.

advisory plan Commission
(Fourth Monday every month) 
Mar. 28, 7 p.m.

Board of Zoning appeals
(Third Thursday every month) 
Mar. 17, 7 p.m. in the Court 
Room

town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

town Council
(Second and fourth Thursday 
every month)

Mar. 10, 7 – 9 p.m.
Mar. 24, 7 – 9 p.m.

plan Commission 
(Fourth Monday every month) 
Mar. 28, 7 p.m.
Brownsburg Town Hall

Board of Zoning appeals
(Second Monday every 
month) Mar. 14, 7 p.m.
Brownsburg Town Hall

town of danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
(317) 745-4180

Note: Call (317) 745-3001 to 
confirm meetings have not 
been cancelled.

Council
(First and third Monday every 
month)
Mar. 7, 7 p.m.
Mar. 21, 7 p.m.

plan Commission
(Second Monday every 
month) Mar. 14, 7 p.m.**

Board of Zoning appeals
Meets as needed on the
(Third Tuesday of the month) 
Mar. 15, 7 p.m.

town of plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal Building
206 W. Main St.
Plainfield, IN 46168
(317) 839-2561

town Council
(Second and fourth Monday 
every month)
Mar. 14, 7 p.m.
Mar. 28, 7 p.m.

plan commission
(First Monday every month)
Mar. 7, 7 p.m.

Board of Zoning appeals
(Third Monday every month)** 
Mar. 21, 7 p.m.

9 - Danville Chamber of 
Commerce (members’ 
meeting): Wednesday, 
Mar. 9, 11:15 a.m. ; HC 
4-H Fairgrounds, 1900 E 
Main St. Danville. For more 
information, call (317) 745-
0670

15 - Plainfield Chamber 
of Commerce (member’s 
meeting): Tuesday, Mar. 15, 
11:30 a.m.; Plainfield Rec 
and Aquatic Center, 651 
Vestal Rd., Plainfield. For 
more information, call (317) 
839-3800

16 - Brownsburg Chamber 
of Commerce (members’ 
meeting): Wednesday, Mar. 
16, 11 a.m.; Brownsburg Fire 
Territory, 470 E. Northfield 
Dr. Brownsburg. For more 
information call  
(317) 852-7885

22 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, Mar. 22, 
11:30 a.m.; Prestwick Country 
Club, 5197 Fairway Dr., Avon.  
For more information, call  
(317) 272-4333

avon CHaMBer  
new MeMBers

Midwest Balloon rides
11807 Allisonville Rd. #209
Fishers, IN 46038
(317) 863-0318

welcome wagon
243 Queensway Dr
Avon, IN 46123 
(317) 213-0799

granite City Food  
and Brewery
150 W. 96th Street
Carmel, IN 46290
(317) 218-7185

MM entertainment - 
sunshine Bowling Center
10809 E. US Hwy 136
PO Box 34159
Indianapolis, IN 46234 
(317) 280-7670

danville CHaMBer  
new MeMBers

skylight  
Commercial lending
6319 E. U.S. Highway 36, 
Ste 210
Avon, IN 46123
(317) 416-4369

aramark
2596 N. Girl School Rd.
Indianapolis, IN 46214
(317) 244-3387, ext. 436

plainField CHaMBer  
new MeMBer

who north america, inc
8901 S. SR 67
Camby, IN 46113 
(317) 441-2778

Marsh supermarkets
2002 Stafford Rd.
Plainfield, IN 46168
(317) 839-5964

rose promotions, inc.
709 E. Main St.
Brownsburg, IN 46112 
(317) 858-3872

ellis & associates, llC
1020 Creekside Ln.
Plainfield, IN 46168 
(317) 440-5604

double Creek Flats
335 Double Creek Dr.
Plainfield, IN 46168 
(317)243-9000

sales leads
newly incorporated 
businesses through  
Feb. 18, 2016

andrew Construction  
& remodel
Ben Andrew
4384 N 500 E.
Danville, IN 46122

Big tex trailer world inc.
950 I-30 East
Lisa Turner Legal 
Administration
Mount Pleasant, TX 75455

danny’s Mexican  
ice Cream
Angel D Benitez
10186 Clear Sky Drive
Avon, IN 46112

Farmers insurance Kevin 
Kerzee agency
Kevin Kerzee
8880 Banner Dr.
Brownsburg, IN 46112

g&M tax and accounting 
group, Cliff Molife
10444 Kensington Way
Indianapolis, IN 46234

Healing touch
Dolores Greulich
575 Green Meadows Dr.
Avon, IN 46123

Madame royale
9655 US Hwy 36, Unit H
Avon, IN 46123

norelu designs
Brooke Canada
10532 N Co Rd. 475 W
Lizton, IN 46149

omega drafting services
Joe Bavar
4195 Scioto Drive
Plainfield, IN 46168

r imaging, Randy Richards
968 N Co Rd. 50 E.
Danville, IN 46122

sunday ruiz photography  
& Facials, Sunday Ruiz
4535 County Rd. 150 N.
Avon, IN 46123

super 8, Dharmendra Patel
718 Greenridge Pkwy, Apt 0
Brownsburg, IN 46112

thrive strategic Hr
Kevin P Porath
7239 Windridge Way
Brownsburg, IN 46112

veseria llC, Corey Lusk
5745 N Co Rd 901 E
Brownsburg, IN 46112

westside wellness warrior 
Julie Foust
10971 Cobblestone Way
Indianapolis, IN 46234

PLANNER OF NOTE



You’re there for each other. Indiana University 
Health is here for both of you. We offer the latest in 
mammography technology for your best chance at 
early detection. Our advanced digital mammography 
options now include 3D mammograms with breast 
tomosynthesis—a clearer, more accurate scan for 
women at higher risk. Let our highly skilled doctors 
fi nd the right options for you and your loved ones. 
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