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Looks at  
Local Leaders

Each month, the Business Leader focuses on how 
Leadership Hendricks County delivers the skills local 
residents need to provide leadership in our communities.

Leadership begins early
Take a moment to remember your life at age 15. For 

most of us, it was something of an awkward age, in 
which our primary goals were making the school day 
as short as possible, hanging out with friends, listening 
to our favorite music, playing sports we enjoyed, and 
desperately wanting to be noticed by the opposite sex.

You probably weren’t studying how local government 
operates, chatting with an Indiana Supreme Court 
justice, identifying resources for people in poverty, 
getting advice from local entrepreneurs, discussing 
sentencing alternatives for drug offenders, or learning 
about challenges facing farmers. That’s because you 
probably didn’t have the opportunity to participate in 
Youth Leadership Hendricks County.

YLHC began in 1998 as an extension of Leadership 
Hendricks County. Every school year, all six high schools 
in the county select a group of sophomore participants. 
They join peers who are homeschooled or who attend 
area parochial schools in a yearlong exploration of the 

community and leadership. Many of the students don’t 
consider themselves to be leaders at the beginning of 
the program, openly wondering why they were selected.

As they go through each class session, they come 
to realize the impact an individual can have upon 
organizations and the community as a whole. They talk 
frankly with local leaders and elected officials about 
what they do, and why they’re willing to step up and 
do it. They get answers to questions they didn’t even 
realize they had. They learn more about themselves and 
how they can work more productively with people who 
don’t quite think or act the same way.

The students develop an understanding of just how 
interconnected the many sectors of communities really 
are. They see how the private sector, public agencies, 
and non-profit organizations work together to find 
ways to address needs. They learn that there are rarely 
easy answers for problems, and that finding solutions 
demands broad viewpoints.

After finishing their year in YLHC, the students go on 
to serve their schools and communities in a variety of 
ways. Sure, some become class presidents and athletic 
captains, but others demonstrate the power of “leading 
from behind” -- taking on roles that support more 
visible leaders and ensure that what needs to happen 
gets done.

Some of them demonstrate extraordinary leadership. 
An example of that is Cascade High School senior 
Autumn Holden, who was recently named the 2015 
Youth Leader of the Year. Autumn, who was an eager 
YLHC participant during her sophomore year, was 
recognized for her service to her school’s organizations 
and the community. Besides lettering in golf and 
participating in S.A.D.D., Varsity Choir, Swimming, and 
the Sea Cadets, she has been serving as an intern for 
the Navy Recruiting Center. We hope to hear soon that 
Autumn’s application to the U.S. Naval Academy has 
been accepted, so this outstanding student can serve 
our nation.

Leadership Hendricks County is a not-for-profit 
organization whose mission is to seek, prepare, 
involve and sustain leaders from diverse backgrounds 
to address community and countywide changes. 
Since 1993, Leadership Hendricks County has given 
citizens the background and inside information 
they need to take on effective leadership roles in the 
Hendricks County community.  To learn more about 
Leadership Hendricks County or leadership training 
for your organization, email Susan Rozzi at SRozzi@
LeadershipHendricksCounty.org or visit our website at 
www.LeadershipHendricksCounty.org. 

Youth Leadership Hendricks  
County students learning  

how to cooperate!

Youth Leadership Hendricks County students at 
the Hendricks County Government Center.

2015 Youth 
Leader of the Year 
Autumn Holden.
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Rick Myers is founder and publisher of 
the Hendricks County Business Leader. 
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By Rick Myers
It’s not often that I write in this space about 

someone who appears on our cover, but then 
again, I’m not sure since we’ve been publish-
ing the Business Leader I’ve met someone 
quite like Cleda Janke. 

Cleda, 84 years young, owns Ginger n 
Spice in Avon. I won’t spill the beans on the 
story – read it for yourself on page 5. It’s tru-
ly inspirational. And it comes at a time when 
we have a presidential candidate like Socialist 
Bernie Sanders who would like to make folks 
think – and he’s been rather successful - that 
the capitalist world is rigged and only a small 
percentage raise the trophy in the end.

Cleda’s story is about perseverance com-
bined with enjoying what you do for a living. 
God bless her. She is what this country is all 
about, hard work and no excuses.

 Of course, it’s because of excuses and en-
titlement that has caused a movement to pay 
unskilled individuals $15 a hour. It used to be 
those entry-level jobs were jobs that helped 
build character, determination and work ethic 
– it was the prerequisite  to eventual success. 

Cleda renewed my belief that hard work 
brings about success. She is tougher than a 
pine knot and I‘m happy I met her. 

…………………………………………………
We will be publishing in our May issue our 

annual Hendricks County Golf Guide. If you 
know of - or are planning – a charity outing, 
please let us know and we will publish the 
event. Simply send it to me at rick@business-
leader.bz. Thank you for reading the Business 
Leader.

Cleda renews my
faith in hard work

Cleda, 84 years young, 
owns Ginger n Spice in 
Avon. I won’t spill the 
beans on the story – 

read it for yourself  
on page 5. 

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

FROM THE PUBLISHER

Avon/Prestwick | Brownsburg | Dover | Jamestown 
Lebanon | Lizton | Plainfield | Pittsboro | Zionsville

866.348.4674
www.StateBankofLizton.com

Local Decisions.   
People You Know.  

We Do That!
“We’ve added some well-known lenders to 
our team at State Bank. They want you to 
have the kind of relationship that makes a 
difference for your business. And we’re giving 
them the tools to do that.” — Mike Baker

Put our strength to work for you. 

60 Garner Road
Brownsburg

317.858.6182 

Mike Baker
President and CEO

Senior Vice President,
Commercial Lending 
Manager
5201 E. US 36, Suite 213 
Avon 

317.858.6154 

Senior Vice President,  
Chief Lending Officer
60 Garner Road
Brownsburg 

317.769.7345 

Jerry  
Miser

Vice President,
Commercial Banker 
2100 Stafford Road
Plainfield

317.858.6178 

Emily
Biehn

Greg
Zusan

Diane
Stennett

Vice President,  
Retail Leader &  
Business Development
60 Garner Road
Brownsburg 

317.858.6144 
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Yes, we want your letters: 

Readers of the Hendricks County Business 
Leader are encouraged to send letters to the 
editor as often as they wish. The stipulations are 
that the letter is timely, focused (not more than 
200 words) and verifiable. Please make sure 
to provide your complete name and daytime 
and evening telephone contact numbers. All 
letters are subject to editing for brevity, clarity 
and grammar. Please direct correspondence to 
info@businessleader.bz.

The Hendricks County Business Leader 
is published by Times-Leader publications, 
LLC. Content published alongside this icon is 
sponsored by one of our valued advertisers. 
Sponsored content is produced or commissioned 
by advertisers working in tandem with Times-

Leader’s sales representatives. Sponsored content may not 
reflect the views of The Hendricks County Business Leader 
publisher, editorial staff or graphic design team. The Hendricks 
County Business Leader is devoted to clearly differentiating 
between sponsored content and editorial content. Potential 
advertisers interested in sponsored content should call (317) 
300-8782 or email sponsored@businessleader.bz.

By Gus Pearcy
Cleda Janke, owner of Ginger N Spice in 

Avon, has a passion for helping people. Her 
area of expertise is ladies fashion. She also 
has a big heart. 

Before Avon, Ginger N Spice was in the 
Chapel Hill Shopping Center, a couple doors 
west of O'Malia's Market. It was Christmas-
time in the 1980s, and Cleda began to notice 
two boys, brothers, both under 12, who ad-
mired a dress in her window. They lived in 
the apartments next door and would often 
go to the market.

Over the course of a few weeks, the boys 
would inquire about the dress. Cleda learned 
that the boys wanted to get the dress for their 
mom for Christmas. Each had $25 from their 
birthday cards. Unfortunately, the dress was 
$300.

Cleda wasn't even sure the dress would 
fit their mom, but the boys assured her that 
they checked and it was perfect. 

The last week before Christmas, the boys 

started coming in every day to see if the 
dress had dropped to their price range. En-
couraged by the spirit of giving, Cleda final-
ly gave in. She told the boys that the dress 
should have gone on sale months ago. When 
they excitedly ask how much the dress cost, 
Cleda responded on cue, $50. With joy in 
their hearts, the boys took the wrapped gift 
– free service she gave the boys – to their 
mom. Cleda even gave them $10 in change 
so that they would still have some birthday 
money to spend for themselves.

A few days after Christmas, the boys' 
mom came into the store to return the dress. 
"Does it not fit?" Cleda asked. No, it fit per-
fectly. "Don't you like it?" Cleda asked. No, it 
was the most beautiful dress and perfect fit. 
The mother finally admitted that she knew 
her boys couldn't afford the dress and she 
didn't want the charity.

Cleda said the deal for the dress was a pri-
vate matter between her and the boys.

Reluctantly, the mother left. But she 

promised to repay Cleda for her kindness. 
Then she promptly went to her job in a near-
by factory. 

Cleda's eyes tear up when she tells the 
next part of the story. The next afternoon, 
she looked out into the parking lot and saw 
it was filling up with co-workers who were 
coming to Ginger N Spice. The mother had 
spread the word and now the co-workers 
were coming to buy. It wasn't expected. Cle-
da gave out of the goodness of her heart. It's 
one of her favorite stories.

There are hundreds of stories just like this 
in the business world. I hope to bring you 
more.

A story about kindness

Our View

OPINION

CartoonQuote of the Month

“I don’t pay good  
wages because I have a 

lot of money; I have  
a lot of money because  

I pay good wages.”

~ Robert Bosch,  
German industrialist 

Humor

Loss of an icon
The Republican newspaper and the 

Hendricks County community bid fare-
well to an icon March 23. Betty Weesner, 
90, passed away. Her contribution to her 
community was invaluable. As publisher 
and editor of the Republican, Weesner 
carried on a 150-year tradition of com-
municating information to her readers. 
She was opinionated, but rarely let that 
shade her coverage. She knew what read-
ers wanted and she gave it to them.

"The death of Betty Weesner is such a 
loss to the Danville and Hendricks Coun-
ty community and she will be greatly 
missed,"wrote Marcia Lynch, president 
of the Danville Town Council. "Anyone 
who met her knew what an extraordi-
nary woman she was."

"The Republican was a true reflec-
tion of Betty and how she perceived the 
community that she was a part of for 90 
years," Gary Eakin, Danville town man-
ager wrote in an email. "Her passion will 
be missed. The community, I believe, will 
continue to enjoy the Republican, which 
offers up local news, the past 100 years 
of news, legal notices and free obits. It 
will still be reflective of the community 
as seen through Betty's eyes."

When she inherited the publisher po-
sition from her father in 1974, Danville 
still depended on the Republican for 
news and advertising. Yet she kept work-
ing a formula that had been tweaked and 
revised over a century and a half. She 
still came into the office to write and edit 
copy. She printed all the news about the 
schools and town. She ran a small busi-
ness that struggled often, yet she kept it 
going. For that alone, she should be com-
mended.

Betty Weesner was a journalist, but 
she was also a small business owner who 
had the savvy to make her formula work. 
As business owners, we can all take a 
pride in her example.
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By Gus Pearcy
If and when Cleda Janke writes about 

her more than 40 years in business as the 
owner of Ginger n Spice Ladies Fashions, 
she says she will title it, "Selling from the 
Heart." It's a philosophy that has kept her 
profitable in a market where independent 
clothiers are all but gone.

Janke, a tiny, spry woman with perfect-
ly quaffed hair, who turned 84 in Febru-
ary, will write about the time she sold a 
$300 dress for $40 to two boys under 12 
who wanted their mother to have it for 
Christmas. She'll write about the time 
she fell down the stairs and broke ev-
ery bone in her foot; she couldn't walk 
for two and a half years, but still came to 
work every day.

"I learned to drive with my left foot," 
she said. "I've been through the 
mill, but you can see I like it, or I 
wouldn't be here."

Her book will include a chapter 
about how she used fashion shows 
to build her business using nor-
mal women, not models, to sashay 
around in her products.

Janke was reared in London, Ky. 
Her father passed away when she 
was 5. She was the oldest of five 
kids. Within a year, she was work-
ing in the fields. Hard work is all 
she's ever known.

She was working in a retail job 
when she applied to work for Lu-
cille Whitman, who had a ladies re-
tail shop called Ginger n Spice in 
the Chapel Hill shopping center in 
Indianapolis. Within a few years, 
Janke had proven herself and was 
able to buy into a partnership in 1976. Whitman was a hands-off 
owner who lived in Angola helping primarily with buying and fash-
ion shows. Janke said Whitman never gave any praise to her. So she 
finally asked if there was anything she was doing wrong.

"I said, 'Tell me something,'" Janke said in a pleading tone. "And 
she said, 'You have to eat what you buy if you don't sell it, and if you 
ever get fat, you're out of here.' And that was the only thing I ever 
heard."

Twenty-eight years ago, she moved Ginger n Spice to Avon to a 
brand new shopping center near Prestwick. It was so far out at the 
time. However, it didn't matter. Her boutique is a destination. Cus-

tomers seek her.
After her husband passed away 21 

years ago, Janke made a decision to work 
only five more years and then retire. But 
her passion is selling and running the 
floor. She knows each of her customer’s 
names and what they purchased last. She 
can size up a customer within a few min-
utes of walking in and know exactly what 
colors and styles would look best and of-
ten she is right. Ginger n Spice counts a 
mailing list of 6,000 customers who have 
dispersed to almost all 50 states. Many 
come back and make it a point to get 
their clothes from Janke.

"We do a big business in mother-of-
the-bride and mother-of-the-groom," 
Janke said. "I just sent a dress to Ireland. 
It was a woman who used to live in Dan-

ville. It cost $138 to mail."
Ginger n Spice is elite. The racks 

are filled with work and special oc-
casion fashion. It's not like anything 
you can find at a discount retailer. 
Janke buys exclusively from cloth-
ing lines specifically designed for 
boutiques like hers. 

"It's what I call dressy casual," 
Janke said. "We sell purses, hats, 
and scarves and tons of jewelry. A 
lot of people will come here just to 
buy jewelry."

Her biggest problem is help. 
She can't seem to find anyone who 
wants to work as hard as she does. 
She's had several offers to buy the 
store, but she won't sell until the 
prospective buyer understands how 
hard the work is.

She's not changed sizes in 40 
years. She buys products with her customers in mind. Janke's clien-
tele is fading. She laments the "throw-away" generation who won't 
buy her type of quality.

It's evident in all she does, that Janke loves helping people. What 
started as a part-time job for a bored housewife has turned into a 
40 year journey of so many great stories. A life filled with Ginger n 
Spice. 

On the Cover: Cleda Janke at Ginger n Spice.
Photo by Rick Myers

Original SPICE GIRL
Cleda Janke offers unique shopping experience with Avon’s Ginger n Spice

Cleda's List
Two books that made her business: 

What Your Mother Never  
Told You About Retail 

Success to Retail Sales  
 

(Note: both books are more than 40 years  
old and out of print. Authors are unknown.

How Cleda did it?
What’s the best advice you ever received? 
Treating people like you like to be treated.

Best business decision you ever made:
 Taking the job at Ginger n Spice.

Worst advice you ever received: 
Lie to people. I tell the truth. People will 
ask, "Is this too big?" Well, maybe I do, but I 
always answer with a question. "How does 
it feel?"

In five years, I want… 
…to be alive. I mean I'm 84.  
Anything can happen.

My secret to success... 
Hard work and dedication.

COVER STORY

Ginger n Spice Ladies Fashions
5201 E. U.S. 36 Suite 110

Avon, IN 46123
(317) 745-3175

Open 10 a.m. to 7 p.m. Mon. - Fri.
and 10 a.m. to 5 p.m. Sat.

Greg Zusan
Avon

317-858-6154

Local Decisions. People You Know.
Put our strength to work for you. We Do That!

www.StateBankofLizton.com | 866-348-4674

#41006 SBL WeDoThatStripZusan_HCBL9.7x1.5.indd   1 10/27/15   12:09 PM

Cleda Janke in 1994 at Ginger n Spice.
Submitted Photo

A portrait of Ginger n Spice 
founder Lucille Whitman.

Submitted Photo

Ginger n Spice store front in 1994.
Submitted Photo
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OPEN 4 BIZ
Presented by Cathy Sturm of REMAX & Ryan Wohlert of Meridian Mortgage Solutions

What do you do when a hobby 
that consist of collecting Doctor 
Who memorabilia out grows your 
home and then a warehouse? Keith 
and Jany Bradbury, owners of Who 
North America, can answer that 
question. Build a retail store and a 
museum. After collecting, selling, 
and trading online for more than 
18 years, the couple has opened 
a Doctor Who retail store in the 
southernmost part of Hendricks 
County in Camby. 

“The retail space is a work in 
progress,” explained Jany Brad-
bury. “We are working on two 
more rooms, a game room and 
the museum. We still need to fin-
ish our parking lot,” she added. Al-
though they are open for business 
now, the official grand opening will 
be this summer. 

“We hope to bring in special 
guest, Doctor WHO actors this 
summer,” said Jany.

Describe your business in one 
sentence: Who North America is 
America's Doctor Who store, dedicated 
to providing merchandise and a fun 
environment for fans of the long-running 
BBC Science Fiction Television Program.

What has been your biggest lesson so 
far? Never buy more than you can pay 
for in a month.

What would be the one thing that 
could help your business? The more 
people know that the biggest Doctor 
Who retailer this side of England is 
located right outside of Indianapolis, the 
better!

What would you tell someone starting 
his/her own business? Don't get into 
debt buying product; interest will eat 
your profits and your ability to function 
as a business. You better love what 
you are doing, otherwise you will lose 

interest when the business gets rough. 
Cannibalism is still illegal in the State 
of Indiana. Know your competition 
and beat them on the service end of the 
equation.

What do you think about your 
business’s future? Doctor Who is all 
about Time Travel. We've been to the 
future and it is grand! Seriously, any time 
you build a business with such a narrow 
focus, the possibility that interest in your 
niche market will dry up is VERY real. 
Make it a fun place to be and there will 
always be a good group of loyal customers 
who will insure your continued success.

Who’s in the house

Who North America
Keith & Jany Bradbury, owners

8901 S. St Rd. 67
Camby, IN 46113
(317) 481-8189

whona.com

Compiled by Sherry Moodie

Cathy Sturm 
(317) 402-7177
7341 E US Highway 36
Avon, IN 46123
cathysturmhomes@gmail.com

Centerstone

cathysturmhomes.com

Ryan Wohlert 
(317) 968-9500
8500 Keystone Crossing, Ste 350 
Indianapolis, IN 46240

meridianmortgagesolutions.net

SERVPRO of Hendricks County was named the Plainfield Chamber of Commerce’s 
Member of the Month at its recent members’ meeting.  SERVPRO assists with emer-
gency service restoration of residential and commercial properties following a fire, 
smoke, sewer, or water damage situation. Other services include:  mold remediation, 
move outs and contents restoration, document drying, air duct and HVAC cleaning, 
biohazard and crime scene/vandalism cleaning, carpet and upholstery cleaning, and 
deodorization. For more information about SERVPRO, contact the SERVPRO office at 
(317) 838-0100. 

MEMBER OF THE MONTH

SERVPRO named Member of Month

Brad DuBois, executive director Plainfield Chamber of Commerce; Emily Biehn, Chamber 
secretary; Kevin Ponto, Chamber director; Rick Shaw, Chamber director; Steve Blacketer, 
Chamber director; Deborah Hadley, Servpro business development; Joanna Carter, Chamber 
director; Neal McNalley, Servpro general manager; Steve Bahr, Chamber director; Lori Hiatt, 
Chamber director; Joanie Schmidt, Chamber director .

Submitted Photo

Jany and Keith Bradbury
Photo by Sherry Moodie

Visit online 
today!
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Dan Miller is founder and president 
of Historical Solutions LLC -  Ideas 
and Inspiration Through History. 
Dan uses history to help people 
strengthen their leadership. His website 
is historicalsolutions.com.

BIZ HISTORY

By Dan Miller
Stay with me on this. A new phase be-

gins in your leadership. It's announced to the 
group at large that you've been chosen to lead 
a particular project or initiative. It's a big deal 
that, by itself, is a new chapter in your leader-
ship. Your followers recognize it as such.

You realize that somewhere ahead in time 
— perhaps a day, a week — you will formally 
take up the duties involved in this new chap-
ter. So, you expect and understand that the 
beginning (the announcement) and the start 
(of the actual work) are two different points 
in time. 

Say hello to George Washington in 1775.
On June 15, the Second Continental Con-

gress at Philadelphia announces that Wash-
ington is unanimous choice as general and 
commander-in-chief of all military forces sur-
rounding British-held Boston. Eighteen days 
later, on July 3, Washington and others arrrive 
outside Boston and conducts his first review 
of the roughly 15,000 armed colonists there.

But during these eighteen days is a cata-
clysmic event. These American forces kill 
or wound nearly 1000 British soldiers at the 
Battle of Bunker Hill. Washington found out 
while traveling through New York City. 

Everything changed. In a single day, the 
struggle exploded from violent tension into 
a full-fledged war. Bloodshed wasn't acciden-
tal, it was purposeful. The chances of a settle-
ment and negotiation were all but obliterated 
by Bunker Hill. 

As a leader, Washington had nothing to do 
with the event but everything to do with the 
event's repercussions. There was greater ur-
gency to train the raw units outside Boston. 
Strategy had to be developed with the knowl-
edge that severe combat had upped the stakes 
to a dangerous level. The nature of the chal-
lenge ahead took a sharp turn toward an un-
known direction.

That's how it often is. A gap exists between 
beginning and starting. An event intervenes 
that you as the leader didn't expect, hadn't 
signed on for. And yet, everyone will look to 
you for how to go forward. 

Remember George Washington.   

Five minutes in 18 days

Andrew Angle is the owner of NetGain 
Associates, Inc. He can be reached at 
(317)534-2382.

By Andrew Angle
SEO, or Search Engine Optimization, is 

mainly about doing whatever you need to do 
to get your website to appear at the top of the 
free section of the search results pages for key-
words related to your business as possible.

When the Web was new and businesses 
were still scratching their heads about how 
to get a website of their own, search engines 
were fully unsophisticated. If you had an e-
commerce page, all you had to do was make 
a page that contained the keywords you were 
going after, re-save the page and enter its ad-
dress in the search engine's submission form. 
Within minutes your page would land in the #1 
spot for your chosen keywords – until a com-
petitor re-saved their own page. Results were 
displayed newest to oldest. That was great for 
people who figured it out; bad for users be-
cause so many sites shown were bogus.

Today, the search engines with overly sim-
plistic search algorithms delivering crappy 
search results are long forgotten. They lost the 
race to Google, which started as the project of 
a couple smart programmers who knew they 
could do it better. It's hard to fathom how big 
Google has become. Google has become more 
than a search engine. It has become a habit. 

When you want to find something, you look 
it up on Google.

Although competition is fierce, the oppor-
tunity is immense. Everybody uses it. 

In the past, SEO was mainly about design-
ing your site to work for search engines. Today, 
SEO is mainly about designing sites that work 
for users.

Google's new computer is 100 million times 
faster than your laptop. They know what they 
are looking for in a website. Trying to outsmart 
what's arguably the world's smartest company 
is beyond risky.

SEO is more complex than it used to be. Fo-
cus on building content that people like, get-
ting others to send their traffic to it through 
links and sharing and improving your user’s 
on-site experience. The opportunity available 
to those who do it well is bigger than ever.

Follow SEO Best Practices for 2016 at http://
www.businsessleader.bz/tech.

SEO: Then and now
BIZ WEB

Jim Ittenbach is owner of SMARI, a 
research company, and he offers insights 
based in his years conducting research.

BIZ RESEARCH

By Jim Ittenbach
Empirical evidence indicates that what gets 

measured, gets managed. Once key perfor-
mance indicators (KPI) are revealed, behavior 
adjusts accordingly. While this is the purpose 
of a KPI, intended and unintended conse-
quences both exist. 

Our studies have identified two divergent 
approaches to monitoring a KPI. The primary 
use is to track current realities of critical busi-
ness functions. These tend to be exactly what 
leadership needs to create real-time decision 
making that keeps an organization on track 
with targeted outcomes. Again, while this 
yields an observational advantage to ensure 
goal achievement, a KPI can be equally be em-
ployed to foster opportunity.

A frequently overlook function of a KPI is 
to go beyond its use to prevent disruption or 
loss by exploring the interconnectedness of the 
KPI to opportunity. The best example is a Net 
Brand Performance Score (NBPS). The NBPS 
is a very popular indicator of how an organi-
zation is fulfilling its promised value proposi-
tion by protecting the customer experience. 
The equation is simple. With a scale of 0 – 10, 
where the higher the number provided the 
more willing a customer is to recommend your 

brand to others, you take the composite of the 
top two ratings (Promoters) and subtract all 
those who rated you 0-6 (Detractors). An or-
ganization with a net score of 60+ is cultivat-
ing customer loyalty. A net score of 80+ is ex-
ceptional.  

Obviously, the best way to improve your 
score is to eliminate detractors. Examining the 
reasons “why” scores are low allows organiza-
tion to stop service failures, mitigate negative 
commentary and accelerate their NBPS. 

Yet, the best way to improve profitability is 
to examine what’s different between customers 
who rated you on top versus those who rated 
you in the middle (Passives). Creating service 
strategies that migrate Passive customer rela-
tionships to Promoter customer relationships 
can have a double impact. It improves loyalty; 
which improves share of wallet. Focusing upon 
middle tiered customer relationships is often 
the most rewarding. Live long and prosper.

Pick your KPI carefully

RIBBON CUTTING

Brad DuBois welcomes Yogurt In Love to Plainfield. Photo by Sherry Moodie

New option for a treat in Plainfield 
Yogurt In Love, located at 100 E. Main St, Ste. 125 in Plainfield, held its soft opening 
Friday, Feb. 26. The grand opening was celebrated with a ribbon cutting ceremony on 
Saturday, Mar. 5. Plainfield Chamber of Commerce Executive Director Brad DuBois 
extended the ceremonial scissors and red ribbon to owners, Doug and Misty Hess 
and Aaron and Rene Hankins.
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Saturday, April 30, 2016
Brownsburg American Legion, Post 331

Join us for a fun night of socializing and networking
with business & community leaders

6:00pm - Cocktails, Silent Auction Begins
7:00 pm - Dinner

The Brownsburg Chamber of Commerce
Annual Dinner and Auction

For ticket & sponsorship 
information: (317) 852-7885

www.brownsburg.com

Pinewood Derby Race

Live & Silent Auction,
Music & Games, Casual Attire

Green Flag Sponsor
Media Sponsor

Pit Crew Sponsor

Brownsburg Community School Corporation 
* Hendricks Regional Health * Hendricks Power

* HC Business Leader/HC ICON * Old National Bank  
* State Bank of Lizton …PLUS THE LIST INCREASES DAILY!

TABLE SPONSORS: 

RIBBON CUTTING

Ron Crabbe; Adam Burk; Ruari Crabbe; Jess Crabbe; and Brad DuBois, executive director  
of the Plainfield Chamber of Commerce. Photo by Sherry Moodie

Owners of the Brew Link Brewing Company along with Brad DuBois, executive di-
rector of the Plainfield Chamber of Commerce, celebrated the official grand opening 
with a ribbon cutting ceremony. The event was attended by many in celebration of 
one of Plainfield's newest businesses. It is located at 212 E. Main St., Plainfield.

Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be reached 
at Jeff@thebinkleygroup.com or (317) 
697-1618.

By Jeff Binkley
“Correlation, in the world of finance, is a sta-

tistical measure of how two securities move in 
relation to each other… used in advanced port-
folio management.” (Investopedia)

Oil makes the world go ‘round, in multiple 
ways other than powering the combustible-
engine-based global economy. We use it to 
heat our homes, power our electricity plants 
and as a base material – not a sole compo-
nent – in countless products. So why are “oil, 
[and] stocks at [their] Tightest Correlation in 
26 Years?” (WSJ 1/25/2016) 

China. And fear. 
Not fear of China per se but a rising fear 

that as its economy, the most dynamic since 
our own back in the late 19th and early 20th 
centuries, begins to dramatically slow, is pos-
sibly heading toward a global recession.

Rather than the VIX, oil has become the 
new “fear index.” As economic news comes 
out to bolster the idea that we’re headed for a 
global recession, oil tanks. (Pardon the pun.)  
As news comes out to pooh-pooh the glob-
al recession idea, oil experiences a blowout. 
(Ditto the pun.)  Wall Street traders by their 
nature are simple-minded (not stupid by any 
stretch, but simple-minded) emotional and 

greedy lemmings. With companies continu-
ing to report unconvincing earnings amidst 
declining revenues, while a feckless FED pro-
vides no clear direction as to future inter-
est rates, those simple-minded traders have 
glommed onto oil as an ersatz crystal ball. 
Add to that short-sellers, short squeezes, 
program trading and that aforementioned 
lemming mentality snow-balling, what else 
should we expect to see other than these dra-
matic triple-digit moves up and down on a 
daily and sometimes intraday basis?  

What’s the astute investor to do? I suggest 
you keep your lines of communication with 
your own trusted advisor(s) wide open.  An-
other suggestion is that part of those discus-
sions should be around the idea that if you 
have not yet established a level of dry-pow-
der (cash) in your portfolio that you feel good 
about, then taking some profits into strength 
may make a bit of sense. 

Correlation: Oil and stocks?
MONEY MATTERS



businessleader.bz • April 2016   9Hendricks County Business Leader BIZ LOCAL

Leigh-Ann Glidden with the Kemper CPA Group  
and Mary Turkal of the Plexus Worldwide.

Kim Chastain with the Brownsburg Ballroom Dance 
Studio and Ann Rogers with Copper Tack Creative.

Photos by 
Gus PearcyJulie Grice with the Indy Chamber, Monica Kozolowski with  

Senator Dan Coats office and Carrie Henderson with the Indy Chamber.

Deborah Hadley with Servpro Fire and Water Cleanup and  
Anna Marie Fallon with Family Promise of Hendricks County.

Mary Chastain and Stefanie Davis  
with First Financial Bank.

Emily Langer of Ascension Health Ministry Service 
Center and Sara Barker with Medxcel.

Nicole McCoskey with Gadberry Insurance  
and Julie Kitcoff with PNC Wealth Management.

Lisa Herndon with the Dress Barn and Jennifer Andres 
with Bamberger, Foreman, Oswald and Hahn, LLP

Kate LeGrand with Donovan CPA and Advisors  
and Patti Wilson with Citizens Bank.

HCBL Business Women’s Luncheon speaker Joy Dietz with the  
Krannert School of Management at Purdue University  

spoke to the crowd about women in management.

Leader luncheon attendees  
learn about best  

management practices 
The March Hendricks County Business Leader's Women’s Business Lead-

er Luncheon was held at Prestwick Country Club, Avon. Presented by the 
Kemper CPA Group and Hendricks Regional Health, the attendees listened 
to Joy Dietz, director of women in management at the Krannert School of 
Management of Purdue University. The next luncheon will be held June 7 
at Prestwick Country Club, 11:30 a.m. To RSVP, call/text Cathy Myers at  
(317) 918-0334.



In early 2015, DePauw University, Hendricks Regional Health and Putnam County Hospital forged 
a fi rst-of-its-kind partnership called DePauw Health. The goal? Completely transform health and 
wellness on campus, and propel DePauw to a place among the nation’s healthiest colleges. All 
while decreasing the University’s rising healthcare costs. 

Today, the Hendricks At Work team can be seen across DePauw’s grounds – whether it’s 
providing care in the Wellness Center, participating in classroom health education, or supporting 
student athletes and student musicians through tailored programs. Yet despite growing services 
for its campus population, the University is projected to reduce healthcare spending by a 
minimum of two percent annually, realizing $1.9 million in net savings over 10 years. Employees 
are reducing their out-of-pocket health costs as well.

Working in tandem with both DePauw leadership and their broker, LHD Benefi t Advisors, has 
been a critical success factor. With over 50 percent of plan members without a primary care 
doctor, the group had an early focus on preventative care. Within fi ve months, annual wellness 
check-ups became the second most common reason employees visit the Center. 

Get smarter about your organization’s healthcare. We can help. Call (317) 745-3836 or
visit HENDRICKSATWORK.COM today.

BRINGING EDUCATION 
And Health Together

Pictured from left to right:
Amy Haug, Director of Human Resources and Title IX Deputy, DePauw University

Dr. David Harsha, DePauw Health Medical Director, Hendricks Regional Health
Stevie Baker-Watson, Associate Vice President for Campus Wellness, DePauw University
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Photos by Rick Myers
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Amped up for his future
By Rick Myers

Walk into Getchell Amplifier Co. and you’re likely to think it’s owned by a baby boomer.
Instead you’ll be greeted by 27-year-old Bobby Getchell, who will proudly tell you he built 

his first guitar amplifier when he was 15. 
“I put my name on it and decided that’s what I wanted to do,” he says.
Getchell Amplifier Co. has been in business for a year–and–a–half. Getchell specializes in 

hard-wired boutique guitar amplifiers as well as vintage guitar amplifier service and restora-
tion. Housed at the former Brownsburg Guitars, 521 E. Main St., Getchell still offers guitar 
lesson – same teachers as before – and sells vintage turntables and vinyl records.

“I got my first hi-fi amplifier when I was 15,” he recalls And I was amazed at how much bet-
ter it sounded than something like form the 80s or 90s, he says. “And that really turned me 
on to, you know, vintage hi-fi from a collectability standpoint, just playing around with it.”

Getchell learned how to build tube amplifiers, which he says he wanted to do for a living – 
and “stuff just started falling into my lap … it kind of snowballed.”

Getchell will be selling his custom-made amplifiers at the Indiana Guitar Show, Sunday, 
April 10, 11 a.m. – 4 p.m. at the Wyndham, 2554 Executive Dr., Indianapolis.

For more information, go to getchellampco.com or call (317) 919-1061.

Above and other photos: Bobby Getchell and scenes from Getchell Amplifier Co. in Brownsburg.
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FEATURE

By Gus Pearcy
We all have our "missed opportunities" 

pile. A collection of near misses that haunt 
us or just make us sigh or say "Drat!" For Jai-
me Bohler-Smith, executive director of the 
Hendricks County Tourism Commission, it's 
the Rose Growers Association of Indiana. 

"We lost it years ago," Bohler-Smith re-
calls. "They would not take their prized roses 
out into the weather.

"An attached hotel to a meeting space of 
that size is a deal-breaker for a lot of busi-
ness. The main reason we do conventions of 
size is because the hotel is not attached."

That has all changed with the announce-
ment made last month.

The Hendricks County Tourism secured 
a deal for a new full-service Embassy Suites 
hotel and conference center to be built in 
Plainfield by 2018.

Sum Companies, in conjunction with the 
tourism commission, announced the multi-
million dollar agreement which will include 
a 175-room hotel, 5,000 sq. ft. of meeting 
space and a 20,000 sq. ft. of conference space 
near the I-70 and Quaker Boulevard inter-
change on land originally purchased by the 
tourism commission more than a decade 
ago.

In addition to the hotel and conference 
complex, Indianapolis-based Sun Compa-
nies will add a full-service restaurant and 
other amenities to the land just west of The 
Palms Banquet and Conference Center. Fifty 
people will be employed and the estimated 
annual payroll will be $1.5 million.

More importantly, it is another tool in the 
toolbox to entice more tourism to the county 
like the rose growers.

Since 2002, studies conducted by the tour-
ism commission have indicated the need for 
a project like this.

"A full-service hotel changes the vitality 

of that exit," Bohler-Smith said. Full service 
means a restaurant and room service. All 
175 rooms in the new Embassy Suites will be 
suites. "This is a completely different prod-
uct that elevates that area to a different tier."

To that end, the Hendricks County Tour-
ism Commission purchased 18 acres of land 
more than a decade ago at the I-70 exit with 
the hopes of attracting this type of a deal. 
Since then, the commission has released at 
least four requests for proposals using the 
land as bait. Bohler-Smith says this deal is 
ideal.

"The goal from the very beginning was to 
incentivize somebody to over-build the con-
ference space and under-build the lodging," 
she said. "One hundred seventy five rooms is 
not enough rooms for 25,000 feet of meet-
ing space. They would need more like 225. 
So we're asking them to build an additional 
20,000 sq. ft. of meeting space to get to that 
(25,000 sq. ft. of meeting space) when they 
would be perfectly happy and make tons of 
money with 2,000 sq. ft. of meeting space."

The Hendricks County Council approved 
a construction bond of $6 million supported 
by the Innkeeper's Tax, to help offset, essen-
tially, the purchase of the land. Sun Compa-
nies owns 32 hotels in 12 states, including 
four Embassy Suites.

This changes the types of events that Visit 
Hendricks County can entice to come. Par-
ticularly, Bohler-Smith hopes this will in-
crease the lag in weekend events.

"You can have a 700-person event that has 
multiple breakout rooms," she said. "That's 
what we don't have today."

……………………………………………………
Editor's Note: In the March issue of the Busi-
ness Leader we published the incorrect ren-
dering to this story. The correct rendering is 
published above. We regret this error.

A conceptual rendering of the full-service Embassy Suites that is coming to Plainfield by 2018. 
Submitted Rendering

Full-service hotel and conference 
center coming to Plainfield

RIBBON CUTTING

The Central Indiana Innovation Hub, 5250 E Us Hwy 36 Suite 1101, Avon, held a rib-
bon cutting and Open House was held on March 15.  Form left are CIIH Board Member 
Jeff Binkley, Avon Chamber Executive Director Tom Downard, CIIH Board Member 
Vic Ruthig, Secretary of State, Connie Lawson, CIIH Board Member Julie Nicoll, Avon 
Town Councilwoman Bev Austin, Avon Community School Corporation Superinten-
dant Margaret Hoernemann and Avon Town Councilman Greg Zusan.  The CIIH offers 
co-work space and other opportunities for entrepreneurs. For more information, go to 
www.indianahub.com or call (317) 696-3050.

Know your advertising 
power! Call today for 

more information. 
(317) 451-1088

EXPAND 
YOUR REACH!



Join us for the 2016 Hendricks County Business Leader’s

Women’s Business Leader Luncheon

Luncheon time is 11:30 am 
to 1pm • Location TBD

For additional information, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334.

Presented by

A portion of the proceeds to benefit  
Leadership Hendricks County.

See you 
there!

SAVE THE DATES!
June 7th

September 13th

December 13th

Lead the way!
Lead the way!

Lead the way!
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Scott Flood can be contacted via email 
at sflood@sfwriting.com or by calling 
(317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.

THE PERSONAL TOUCH

By Scott Flood
An insurance company commercial that 

began with its ending may have been tongue-
in-cheek, but it offered a valuable lesson 
about today’s marketing communications ef-
forts.

That lesson is that it’s critical to present 
your most important message immediate-
ly and clearly because you’ll rarely have the 
viewer or reader’s complete attention for the 
entire piece. You need to identify the message 
that matters most and make sure it’s memo-
rable.

Smart marketers have known for decades 
that there’s value in identifying and driv-
ing home the most important point or ben-
efit. Today’s reader or viewer is overwhelmed 
with an astounding number of media choices 
and channels, and absolutely pummeled with 
thousands of marketing messages every day. 
In fact, we’re exposed to so many messages 
that we notice fewer of them. 

What does this mean for marketers? A 
generation ago, you may have had time to 
introduce your company or product by talk-
ing about the big picture, and then gradually 
working your way into what you had to offer.

Think of the opening paragraph on your 

website, in your brochure, or in your ad as 
your most valuable piece of real estate. What 
is the one thing you want a prospective cus-
tomer to know about you? That’s what you 
need to put in that real estate. If you provide 
significantly better service than everyone else 
in your market, lead with that. If your product 
offers value that nobody else can touch, say 
that before you get into anything else.

Want to share your company’s history or 
similar information? That’s fine. Just put it 
somewhere where people who are interested 
can find it easily, such as in a link from the 
“About Us” page. 

Reserve what viewers and readers see first 
for what’s most important and most relevant 
to them. Avoid the temptation to use that first 
impression to deliver what you or the man-
agement team finds most interesting, unless 
you’re also the target audience.

Cut the clutter, get to the point

Howard Hubler can be reached at 
howard@hubler.com.

PEER TO PEER

By Howard Hubler
I recently read an article in a liberal rag 

that had a lengthy plea from an individual 
who made a life career out of minimum wage 
work at a local hamburger stand. If you did 
not know any better, and you read his tedious 
remarks (how was difficult for he and his 
family to feed themselves, how it was hard to 
pay rent), you would come away really bro-
kenhearted. It was in one of those western 
cities that mandates how much minimum 
wage that we pay. Whatever it was, this guy 
needed more.

Well, I gear my article to the small busi-
ness person. Let's say that you or I were sell-
ing a good or a service that we stumbled 
upon by chance and thought it was the next 
miracle widget. Let's say we set up our tent 
and we were selling away this product and 
after several months it became abundantly 
clear the marketplace did not like this prod-
uct as well as we did. Let's say after repeated 
small loans from friends and family you were 
getting further in debt.

Perhaps one day you would find yourself 
at a local pub with a friend of yours enjoy-
ing a beer. You were telling him how this 
career of selling widgets is entering its per-

haps second or third year and year and you 
are hocked up to your eyeballs, you ask your 
friend desperately, what you should do. 

So here's the point that you and I as busi-
ness people can take to heart. Why is it when 
this person makes this error, we all have to 
backfill his problems and pay for his life-
style? If you and I made his mistake, the best 
we could hope for is to file bankruptcy and 
make others participate in our misery for a 
one time deal. When the deal was over, game 
over.

This is my rant, you and I get one shot at 
a correction, and individuals can make a life-
style out of the correction. One unafford-
able, illegitimate baby, then the next. One 
minimum-wage job not paying for your life-
style, then the next. 

Time to quit flippin'

3925 River Crossing Pkwy, Suite 300   |   Indianapolis, IN 46240   |   317.472.2200   |   info@somersetcpas.com

BUILDING  RELATIONSHIPS,
DELIVERING  RESULTS.

somersetcpas.com

Date
Saturday, April 9, 2016 
  

TIME
7:30 am (Registration, breakfast and booths)
9:00 am (Meeting begins)

LOCATION
Hendricks County 4-H Fairgrounds 
Exposition Hall & Conference Center
1900 E Main Street, Danville 46122

www.hendrickspower.com 

We will be    giving away over $4,500 in energy credits!* 

*Requirements and guidelines apply. Event is for members of Hendricks Power Cooperative. 

celebrating 80 years
Save the dat e! 2016 Annual Mee t i ng
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Jack Klemeyer is the founder and head 
performance coach of GYB Coaching 
(gybcoaching.com). Contact him at: 
Jack@GYBCoaching.com.

COACH’S CORNER

By Jack Klemeyer
You may not now be aware that there is a 

court here in our country that is the most un-
balanced, unfair, and egregious to those who 
come before it. The court I am talking about 
may be other places in the world, too, for that 
matter, but I do not have personal experience 
in that arena. There has not been this kind of 
injustice known since the inhumane treat-
ment of human beings in Eastern Europe and 
Asia during World War II.

This court is prolific too … it surrounds us! 
By now, you are probably wondering if this 

a political rant, or perhaps I have lost my nut 
by writing about such a travesty. I will let you 
decide that as you read on.

Have you ever been in a situation when a 
friend, colleague or, worse yet, spouse or fam-
ily member creates the belief that you have 
done something grievously wrong? The court 
is convened, the prosecutor presents a water-
tight case, the judge and jury find the defen-
dant guilty, judgment is passed, and the sen-
tence is given all in the person’s head? I am 
sure they did not even check in with you, the 
defendant, on the facts of the case. Oh no, in 
this court, you are guilty until (maybe) proven 
innocent.

It is in times like these that it is important 
to remember the advice from Don Miguel 
Ruiz, author of “The Four Agreements.” 

1.) Be impeccable with your word. Speak 
the truth and forego gossip. 

2.) Don’t take things personally. Doing so is 
the highest form of arrogance. 

3.) Don’t make assumptions (you know 
what that makes of both you and me), and 

4.) Always do your best.
You cannot control the thoughts or actions 

of others, but you have complete control over 
your own thoughts and actions. Be calm. 
Take your heart full of curiosity and have a 
conversation with that person. Remember, 
you are in charge of only your own thoughts 
and actions. Apply Ruiz’s advice from “The 
Four Agreements” and carry on.

The most egregious court ever

GIVE FOR
GOOD

to the community you love.
$1 for $1 match is still available at the 

Hendricks County Community Foundation
through the Lilly Endowment Gift VI initiative.

Call us today 317.268.6240.

www.hendrickscountycf.org

Go Green!
Ray’s Your Roof…
Rays Trash Service diverts post consumer 

asphalt shingles from landfills and incinerators to be recycled back into 
road materials. Removal of the shingles at your worksite is the first step. 

Ray’s can haul the material, or you can deliver it to one of our four convenient 
locations. The material is quality tested and then ground to be incorporated into 
hot asphalt mix.

Be Green • 100% of Materials Reused • More Cost Effective than Landfill 
Disposal • Helps Save our Natural Resources • Quality Testing on Every Load

TELL YOUR ROOFER YOU WANT  
TO RECYCLE WITH RAY’S! 

Call (317) 539-2024 • (800) 531-6752
www.RaysTrash.com

Carolyn Goerner is a Professor of 
Management at Indiana University-
Bloomington’s Kelley School of Business. 
Email: goerner@indiana.edu.

BIZ MANAGEMENT

By Carolyn Goerner
Do former high school athletes make bet-

ter employees than nonathletes? A group of 
researchers set out to determine if partici-
pation in high school sports correlated with 
early and late career success, and the answer 
to the question was yes.

The researchers found that those who 
participated in high school sports showed 
a number of traits that contribute to pro-
fessional success in business. Building on 
studies from the military showing that prior 
sports participation was a strong predictor 
of future leadership among military cadets, 
they confirmed that former student-athletes 
tended to demonstrate greater self-respect 
and self-confidence, two traits that contrib-
uted to leadership effectiveness. Addition-
ally, people who played high school sports 
showed more “pro-social” behaviors, such as 
volunteering for special assignments. They 
found no differences related to which sport 
had been played, or whether it was a team 
or individually-based athletic activity.  They 
also found no differences based on gender of 
respondents.

The cautionary note here is that the study 
shows correlation … not causation. In other 

words, participating in high school athlet-
ics does not “cause” career success. In fact, 
it may be the case that people whose intel-
lectual and emotional make-up is already 
primed for business success are drawn to 
competitive sports at an early age, and the 
same underlying factors are responsible for 
both.  

Still, it is noteworthy that personality vari-
ables of self-confidence and self-respect are 
valued in both competitive sports and suc-
cess in business careers.  Indeed, it suggests 
that the common practice of asking job ap-
plicants during an interview if they played 
a high school sport has more validity than 
previously thought.  Despite these find-
ings, though, employers need to be cautious 
about the legal and moral implications of 
prioritizing high school athletes in the hir-
ing process.  

School sports and business traits



SAVE THE DATE
Business Leader Cover Party

Food • Fun • Networking

For more information, contact us at: coverparty@businessleader.bz or (317) 918-0334

2016 COVER PARTY • 4:30-6:30 PM
Presented by

May 12th 
State Bank of Lizton

900 E. 56th St., Brownsburg

SEE YOU
THERE!
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SERVICE GUIDE
HEATING & COOLING

HYPNOSIS

HEAT
&COOL LLC. SINCE 1970

72 W. Main St., Danville, In 46122
Call: (317) 745-5635
Fax: (317) 745-1340

SALES • SERVICE
HEATING • AIR CONDITIONING

www.heatandcool.net

“Your comfort is our business!”

Advertise in the Service Guide!
(317) 451-4088

13 - Danville Chamber 
of Commerce 
(members’ meeting): 
Wednesday, Apr. 13 at 
11:15 a.m.; Hendricks 
County 4-H Fairgrounds, 
1900 E Main St. 
Danville. For more 
information, call  
(317) 745-0670

19 - Plainfield 
Chamber of Commerce 
(member’s meeting): 
Tuesday, Apr. 19 at 
11:30 a.m.; Plainfield 
Rec and Aquatic 
Center, 651 Vestal Rd., 
Plainfield.  For more 
information, call  
(317) 839-3800

20 - Brownsburg 
Chamber of Commerce 
(members’ meeting): 
Wednesday, Apr. 20 at 
11 a.m.; Brownsburg 
Fire Territory, 470 
E. Northfield Dr., 
Brownsburg.  
For more information 
call (317) 852-7885

26 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, 
Apr. 26 at 11:30 a.m.; 
Prestwick Country Club, 
5197 Fairway Dr., Avon.  
For more information, 
call (317) 272-4333

Avon Chamber  
New Members

Michaelis
2601 E 56th St.
Indianapolis, IN 46220 
(317) 710-4214

Chateau Thomas 
Winery
6291 Cambridge Way
Plainfield, IN 46168 
(317) 837-9463

Cass and Company 
Salon
7374 Business Center 
Dr.
Avon, IN 46123
(317) 272-3770

Michael Berry,  
Carpenter Realtors
5491 E Main St.
Avon, IN 46123 
(317) 440-0386

WYRZ 98.9 FM
701 N. Green St.
Brownsburg, IN 46112 
(3170 852-1610

Brownsburg Chamber  
New Members

Rick Bolt
P.O. Box 196
Brownsburg, IN 46112
(317) 440-0428

B & R Services
P.O. Box 430
Brownsburg, IN 46112 
(317) 858-8066

Farmers Insurance - 
Kevin Kerzee Agency
701 N. Green St.
Brownsburg, IN 46112
(317) 350-2142

WYRZ 98.9 FM
701 N. Green St.
Brownsburg, IN 46112 
(317) 852-1610

Danville Chamber  
New Member

WYRZ 98.9 FM
701 N. Green St.
Brownsburg, IN 46112 
(317) 852-1610

Plainfield Chamber  
New Member

Apex Benefits  
Group, Inc.
3755 E 82nd St.,  
Ste. 100
Indianapolis, IN 46240 
(317) 254-1600

Infinity Dance 
Academy/Simply 
Custom Apparel
1005 E. Main St., Ste. B
Plainfield, IN 46168 
(317) 837-6333

Brew Link Brewing
212 East Main St.
Plainfield, IN 46168
(317) 431-0561

Plainfield Tri Kappa
P.O. Box 776
Plainfield, IN 46168
(317) 221-3600

Howard Family 
Insurance
203 W. Main St.
Plainfield, IN 46168
(317) 502-4493

Tel Tec
1302 S. High School Rd.
Indianapolis, IN 46241 
(317) 390-8585

Thirty-One Gifts
842 Quillen Ct.
Avon, IN 46123 
(317) 626-6886

Belflex  
Staffing Network
5215 E. Thompson Rd.
Indianapolis, IN 46237
(317) 634-0100

Fairfield Inn  
& Suites, Avon
119 Angelina Way
Avon, IN 46123 
(317) 319-3595

WYRZ 98.9 FM
701 N. Green St.
Brownsburg, IN 46112 
(317) 852-1610

County and Municipal 
Meetings

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-9221

Council
(Second Thursday every 
month) Apr. 14, 2 p.m.

Plan Commission 
(Second Tuesday  
every month)
Apr. 12, 6:30 p.m.
 
Board of Zoning 
Appeals
(Third Monday  
every month)
Apr. 18, 7:30 p.m. 

Commissioners 
(Second and fourth 
Tuesday every month) 
Apr. 12, 9 a.m.
Apr. 26, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

Town Council 
(Second and fourth 
Thursday every month)
Apr. 14, 7 – 9 p.m.
Apr. 28, 7 – 9 p.m.

Advisory Plan 
Commission
(Fourth Monday  
every month)
Apr. 25, 7 p.m.

Board of Zoning 
Appeals
(Third Thursday  
every month)
Apr. 21, 7 p.m. in the 
Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

Town Council
(Second and fourth 
Thursday every month)
Apr. 14, 7 – 9 p.m.
Apr. 28, 7 – 9 p.m.

Plan Commission 
(Fourth Monday  
every month)
Apr. 25, 7 p.m.
Brownsburg Town Hall

Board of Zoning 
Appeals
(Second Monday 
every month)
Apr. 11, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
(317) 745-4180

Note: Call (317) 
745-3001 to confirm 
meetings have not 
been cancelled.

Council
(First and third Monday 
every month)
Apr. 4, 7 p.m.
Apr. 18, 7 p.m.

Plan Commission
(Second Monday  
every month)
Apr. 11, 7 p.m.

Board of Zoning 
Appeals
Meets as needed on the
(Third Tuesday of the 
month) Apr. 19, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building, 206 W. Main St.
Plainfield, IN 46168
(317) 839-2561

Town Council
(Second and fourth 
Monday every month)
Apr. 11, 7 p.m.
Apr. 25, 7 p.m.

Plan commission
(First Monday every 
month) Apr. 4, 7 p.m.

Board of Zoning 
Appeals (Third  
Monday every month)
Apr. 18, 7 p.m.

Sales Leads
Newly incorporated 
business through  
Mar. 28, 2016

AGS Property 
Management
Annette Sperback
56 Walnut St.
Danville, IN 46112

ALN Elite Football 
Development
Antwan Kennedy
PNC Bank
Attn: Sherry Manning
10523 Heartland Blvd.
Camby, IN 46113

Andy Strains  
Helpful Services
Andy Strain
5670 Hammon Dr.
Brownsburg, IN 46112

Blu Ribbon Fitness
Brad Uebinger
421 Woodberry Drive
Danville, IN 46122

Bobs Home Projects  
& Repair
Robert & Lisa Peterson
10445 Wilson Rd.
Brownsburg, IN 46112

Few Acres Transport
Dennis Swanson
510 S Wayne St.
Danville, IN 46122

Furniture Forge
Anthony Willoughby
221 Spring Street
Plainfield, IN 46168

ICV Computing
Augusta Inez Charron
518 Enderly Ave., #8
Brownsburg, IN 46112

Jacquelines
Kristin Foster
622 Parker Oaks Way
Brownsburg, IN 46112

K ANN Photography
Kennedy Brackin
7345 Glendale Dr.
Avon, IN 46123

Night Owls Diversified 
Solutions
Anthony Laws
5949 Mt. Auburn Dr.
Indianapolis, IN 46224

Rent-A-Sign
Ross Bradley
Laura Elkins
831 Bristle Lake Dr.
Brownsburg, IN 46112

R M Smith Electric
Ryan Smith
8413 Braid Circle
Avon, IN 46123

Surplus Tools
Cameron Riccardi
7882 Southern Ridge Dr.
Mooresville, IN 46158

Twisted Gold Band
David T & Beverly A 
Benson
38 Butler Dr.
Plainfield, IN 46168

Quality Cut Lawn Care
Eddie M Rock
3980 Wellington Way
Plainfield, IN 46168

PLANNER OF NOTE

Catering for any Occasion • Delivery Available • Call or Place Order Online!
                                (Minimum Order Required)

Avon
10791 E. U.S. Hwy. 36

Avon, IN 46123
(317) 271-7760

www.Cfarestaurant.com/Avon

Plainfield
2687 E. Main St.

Plainfield, IN
(317) 839-4886

www.Cfarestaurant.com/Plainfield

YOUR AD COULD BE HERE!
Advertise, call (317) 451-4088



You’re there for each other. Indiana University 
Health is here for both of you. We offer the latest in 
mammography technology for your best chance at 
early detection. Our advanced digital mammography 
options now include 3D mammograms with breast 
tomosynthesis—a clearer, more accurate scan for 
women at higher risk. Let our highly skilled doctors 
fi nd the right options for you and your loved ones. 

©2016 IU Health


