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Looks at  
Local 

Leaders
Each month, the Business Leader 

focuses on how Leadership Hendricks 
County delivers the skills local 
residents need to provide leadership in 
our communities.

Aware of 
Healthcare

During a Leadership Hendricks 
County class year, participants develop 
so much knowledge that some have 
described it as trying to drink from 
a fire hose. But one thing that nearly 
everyone who participates in a class 
comes to realize is that learning never 
ends.

That’s one of the ideas behind a 
series of programs called LHC Aware. 
These events bring LHC alumni from 
different classes together to develop 
a deeper understanding of some facet 
of the community, whether it’s a new 
facility or an existing operation that’s 
seen a great deal of change.

The most recent LHC Aware 
program was an example of the latter 
category. About 40 alumni and friends 
gathered at Hendricks Regional 
Health’s flagship campus in Danville 
for a behind-the-scenes look at recent 
updates and changes in the world of 
healthcare. President & CEO Kevin 
Speer welcomed the attendees, who 
then split into small groups to tour 
the facility. Tours were led by several 
HRH employees, including three LHC 
graduates: Speer (class of 2014), Vice 
President of Nursing and Professional 
Services, COO, and Chief Nursing 
Officer Yvonne Culpepper (1995), 
Clinical Director Jo Morton (1998) 
and Executive Director of Professional 
Services Shane Sommers (2009).

Attendees visited everything 
from the hospital’s massive laundry 
facilities, to the cardiac catheterization 
lab, to the Radiology Department, 
and the operating rooms. One 
highlight for many of the alumni 

was enMotion Recovery Care, the 
facility’s new transitional care unit, 
which is operated by Golden Living 
Centers. Alumni who hadn’t been 
in the hospital in several years were 
impressed at the improvements and 
enhancements they saw. 

Health is an important component 
of a community’s quality of life. In 
addition to servicing residents when 
they become ill or injured, a healthcare 
organization like HRH provides a 
full array of services, programs, and 
care designed to encourage healthy 
lifestyles. What began as a 70-bed 
county-run hospital in 1962 has grown 
into a comprehensive health system 
with a medical staff of 250 physicians in 
more than 50 specialties that recorded 
more than a half-million interactions 
with patients and provided $7.2 
million in charity care during 2014. 

The other benefit of LHC Aware 
is that it offers an opportunity for 
alumni to socialize with fellow class 
members and get to know people who 
participated in other years. Those 
new connections become part of a 
countywide network of leaders who 
work together to make Hendricks 
County an even healthier place to live, 
work, play, and pray.

……………………………………………
Leadership Hendricks County is a not-
for-profit organization whose mission 
is to seek, prepare, involve and sustain 
leaders from diverse backgrounds to 
address community and countywide 
changes. Since 1993, Leadership 
Hendricks County has given citizens 
the background and inside information 
they need to take on effective 
leadership roles in the Hendricks 
County community.  To learn more 
about Leadership Hendricks County 
or leadership training for your 
organization, email Susan Rozzi at 
SRozzi@LeadershipHendricksCounty.
org or visit our website at www.
LeadershipHendricksCounty.org. 

Hendricks Regional Health President & CEO Kevin Speer 
presenting to Leadership Hendricks County.

LHC alumni touring HRH’s Laundry Room.

LHC alumni continue touring Hendricks Regional Health.
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By Rick Myers
Back in March we commissioned a read-

ership study through SMARI, a full-service 
market research company based in metro 
Indianapolis, that reveled much about about 
what readers   want to read and what they like 
to do.

 Overwhelmingly, food – or dining out – 
was at the top of the charts. 

For instance, 96% of our readers stated they 
dine out at a sit-down restaurant; 92% dine 
out at a fast-food restaurant; and 76% enjoy 
fine dining.

So what do you do with data?  You use it. 
And we plan to as I am pleased to announce 
that the Business Leader’s sister publication, 
Hendricks County ICON, will be hosting the 
inaugural ICONic Tastes of Hendricks Coun-
ty & Greater Indy, Sunday, Oct. 2, 4 –7 p.m., 
at The Palms, Plainfield.

Tickets for the event will be $30 in advance; 
$35 at the door; and $40 for a VIP experience, 
which entitles holder to gain entrance one 
hour early (3 p.m.). You may purchase tickets 
online via the Hendricks County Communi-
ty Foundation at hendrickscountycf.org. We 
are looking at 100 vendors with a mix of food, 
including micro-breweries, wineries, bak-
ers, coffee - you name it, and it will be there. 
Vending is free of charge. 

We will also have the Iconic Chef Challenge 
as well as a mixology contest. Sponsorships 
are available. Proceeds in part will benefit the 
Hendricks County Community Foundation 
and Leadership Hendricks County. For more 
information, contact me at at rick@business-
leader.bz or at (317) 557-1111. 

……………………………………………
As a way to show our support to the men 

and women who wear blue, I’d like to invite 
all Hendricks County police officers – all ju-
risdictions – to our Aug. 11 Cover Party,  
sponsored by State Bank of Lizton, Aug. 11, 
4:30-6:30 p.m., at Wicker Works & Patio Too, 
70 Mardale Dr. Brownsburg. We’ll have a spe-
cial presentation. I can’t – we can’t as a com-
munity – thank these individuals enough 
for all they do to keep us safe. RSVP to  
coverparty@businessleader.bz or by calling 
(317) 918-0334. 

Inaugural 
‘Taste’ event is 

data driven
Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

FROM THE PUBLISHER

Avon/Prestwick | Brownsburg | Dover | Jamestown 
Lebanon | Lizton | Plainfield | Pittsboro | Zionsville

866.348.4674
www.StateBankofLizton.com

Local Decisions.   
People You Know.  

We Do That!
“We’ve added some well-known lenders to 
our team at State Bank. They want you to 
have the kind of relationship that makes a 
difference for your business. And we’re giving 
them the tools to do that.” — Mike Baker

Put our strength to work for you. 

900 E. 56th Street
Brownsburg

317.858.6182 

Mike Baker
President and CEO

Vice President,  
Commercial Lender
5201 E. US 36, Suite 213 
Avon 

317.858.6118 

Cathy 
Adams

Vice President,
Commercial Lender 
2100 Stafford Road
Plainfield

317.858.6178 

Emily
Biehn

Senior Vice President,
Commercial Lending 
Manager
5201 E. US 36, Suite 213 
Avon 

317.858.6154 

Greg
Zusan

Diane
Stennett

Vice President,  
Retail Leader &  
Business Development
900 E. 56th Street
Brownsburg 

317.858.6144 
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or pearcy.gus@sbcglobal.net. Gus blogs 
frequently at guspearcycommunica-
tions.wordpress.com.

Yes, we want your letters: 

Readers of the Hendricks County Business 
Leader are encouraged to send letters to the 
editor as often as they wish. The stipulations are 
that the letter is timely, focused (not more than 
200 words) and verifiable. Please make sure 
to provide your complete name and daytime 
and evening telephone contact numbers. All 
letters are subject to editing for brevity, clarity 
and grammar. Please direct correspondence to 
info@businessleader.bz.

The Hendricks County Business Leader 
is published by Times-Leader publications, 
LLC. Content published alongside this icon is 
sponsored by one of our valued advertisers. 
Sponsored content is produced or commissioned 
by advertisers working in tandem with Times-

Leader’s sales representatives. Sponsored content may not 
reflect the views of The Hendricks County Business Leader 
publisher, editorial staff or graphic design team. The Hendricks 
County Business Leader is devoted to clearly differentiating 
between sponsored content and editorial content. Potential 
advertisers interested in sponsored content should call (317) 
300-8782 or email sponsored@businessleader.bz.

By Gus Pearcy
Well, I'm prepared for the two weeks 

where I feel inferior as a human or what ev-
eryone else calls the Olympics. The summer 
Olympics has always had an effect on my im-
age of what I could or 
should be doing with 
my abilities as a hu-
man.

Oh, sure, I tell my-
self that these are ex-
traordinary specimens 
with a genetic predis-
position to physical 
excellence. Then I see 
Olympic swimmer Mi-
chael Phelps and I'm 
back to wondering what could have been if I 
had just applied myself in gym class all those 
years ago.

Well, now it appears these Olympians like 
performance enhancing drugs. I don't judge, 
I just report. Many people are hell bent on 

removing them from the sport, but some en-
tire countries look the other way and count 
the medals when the freak show is over.

It seems almost impossible to now have a 
drug-free Olympics. It's costing us money, as 

well. And let's be hon-
est, it takes away from 
the gold medal ceremo-
nies if we all must wait 
24 hours to discover 
the results of a post-
event drug screen.

This calls for some 
outside the box think-
ing. Why don't we con-
cede that performance-
enhancing methods are 

legal and just as much a part of the sport as 
hydrating with Gatorade or abstaining from 
sex? Let's transform the Olympics to be a 
showcase of the latest science has to offer in 
advances in human performance. 

Instead of features of athletes and how 

hard they train and sacrifice for their event, 
we can get background on their drug regi-
men and the side effects of whatever cocka-
mamie drug they're trying this week.

Just as the Indianapolis 500 was instru-
mental in innovating technology advanc-
es for the automobile, the Olympics could 
be the laboratory for human performance. 
Then we will see how dedicated these ath-
letes really are. Lance sacrificed a testicle for 
his sport, what will you give?

We work so hard at preventing people 
from being idiots. It would be nice just to let 
the chips fall where they may.

How depressing is the Olympics?

Our View

OPINION

CartoonQuote of the Month

You don't have to 
be a genius or a 

visionary or even a 
college graduate to be 

successful. You just 
need a framework 

and a dream.

~ Michael Dell, founder 
and CEO Dell Inc.

Humor

Road funding 
critical to economy

With Governor Mike Pence in pur-
suit of the vice presidency and out of 
the governor's race, leaders left behind 
may have an easier time raising money 
for road repair and construction. Pence 
had a very devout conviction to not raise 
taxes from his days as a congressman, 
something he touted during his accep-
tance speech at this summer's Republi-
can National Convention.

We support the pledge.
But maintaining our title as the Cross-

roads of America is also very important 
in Hendricks County. Commerce runs 
through our county daily, keeping our 
property taxes lower and keeping us 
high on the list of companies who want 
to locate here. They almost always bring 
jobs.

Recent news of Weston Foods mov-
ing its U.S. headquarters to Brownsburg 
is the kind of news we can continue to 
see if we can maintain the roads so that 
manufacturers can move product.

Hendricks County sits about one day's 
drive from a third of the U.S. population 
which is why so many distribution cen-
ters set up shop here. With scary things 
like the I-65 bridge shut down last sum-
mer, it is a harbinger of things to come if 
we continue to put off maintenance.

Kudos to Pence for finding $800 mil-
lion from tightening up the budget. 
However, that's a drop in the bucket.

We don't ever want to advocate a tax 
increase, but we need our roads to be 
the best. What could happen if we were 
to lose that?

"…now it appears  
these Olympians  
like performance  

enhancing drugs." 
"We don't ever want to 

advocate a tax increase, 
but we need our roads  

to be the best." 
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By Gus Pearcy
We've all heard that passion is the fuel for a 

happy life, but compassion is just as necessary 
for a full life. Danville's Sloan Shockley has a pas-
sion for art. For three years, she helped grow and 
develop the Hendricks County Arts Council into 
one of the leading organizations of our commu-
nity. But her fuel comes directly from compas-
sion. Together, these two fuels have sparked a fire 
that has greatly helped our community.

The Hendricks County Arts Council promotes 
art, visual and performing, through programs 
and supporting the local arts community. The 
flagship project is the Gallery on the Square in 
Danville, but other projects include Art in the 
Street Mural Project, Art in the Park (formerly 
ArtsGo!) and, most recently, a poster contest for 
the Indiana Bicentennial torch run.

"We're just trying to promote local artists and 
artisans and what's here in Hendricks County," 
Shockley said. "Hendricks County has so much 
talent."

After three years as president of the Arts 
Council, Shockley stepped down this past Janu-
ary but is still an active board member. Because 
of her passion for art, she is a member of an Avon 
committee working on the five -year comprehen-
sive plan for the community.

Shockley's mother was an artist in her own 
right, but she had a day job with the state of In-
diana. Her father was a banker. Her grandparents 
were farmers in Danville. She's named for a char-
acter in the movie "Diamondhead," that her par-
ents saw at the Royal Movie Theater. 

While passionate about the arts, her day job 
exudes compassion. Shockley is a senior and mo-
bile pantry programs manager for Gleaners Food 
Bank.

She coordinates programs aimed at senior citi-
zens and supervises the mobile pantry program across Central Indi-
ana. Gleaners Food Bank serves 21 central and southeastern Indiana 
counties. This includes Richmond and Madison, Ind.

"There may not be enough food pantries or we are there to support 
the ones that are there," she said. "We help get additional pounds (of 
food) into the community so everyone is able to have access to emer-
gency food assistance."

Shockley has been dedicated to Gleaners longer than her 18 years. 
She started there in 1997 as an AmeriCorp member. Born and reared 
in Danville, Shockley loved the visual arts. Her passions were paint-
ing, graphic arts, pottery, fiber, photography, just about anything in 
the field.

After working for about six years, Shockley decided it was time 

for something different. She moved to Arizona 
and worked as a mentor and art teacher with the 
American Indian Christian Mission. She had a 
passion for working with the Native American 
community and found AmeriCorp. She built 
webpages and did grant-writing for Navajo com-
munities.

"It was a great opportunity to learn a differ-
ent culture, a different way of life, and realizing 
that our Native American reservations are third-
world countries right in the middle of our own," 
she said.

Fittingly, Shockley used her graphic arts and 
visual communications degree from Herron 
School of Art and Design to create marketing 
collateral for Gleaners. Now, as an administrator, 
Shockley helps directly get food and services to 
clients and member agencies.

Five years ago, Gleaners moved from down-
town Indianapolis to the former Monarch Bever-
age distribution site by the Indianapolis Interna-
tional Airport. Besides the extra space, Gleaners 
has opened a food pantry on site that serves 
5,000 families each month.

Gleaners and Shockley work with the Hen-
dricks County Food Pantry Coalition and Glean-
ers brings out the mobile food pantry twice a 
month. Shockley said the need in Hendricks 
County is great.

"Hunger doesn't discriminate," she said. “It can 
go into anybody's home and oftentimes it is the 
elderly and the children that are the most vulner-
able or the working poor."

Shockley's need to bring art to Hendricks 
County is similar to her need to help others. At 
Gleaners, she helps people with sustenance. 

"I wake up every day knowing that I'm help-
ing someone," Shockley said. "I'm meeting some-
one's basic need, which is food.

"When you're out there face-to-face and you hear the stories and 
struggles of the folks in line, it's not easy to stand in line with your 
neighbor sometimes," she added. "It's a very humbling experience."

"Sloan Shockley has been tireless in her efforts to support the arts 
in Hendricks County," Peg Glover, current vice president of the Hen-
dricks County Arts Council said. "Being an artist herself, she has 
been a champion of the arts for many, many years. As president of 
the Hendricks County Arts Council the past three years, she utilized 
her platform to strongly promote, as well as support, the art and art-
ists in our community. I applaud her accomplishments and appreci-
ate her experience as she continues to serve the Arts Council in an 
advisory position.”

Art matters
Danville's Sloan Shockley promotes the arts with passion

How Sloan did it?
What’s the best advice you ever received? 
Do what you feel is right, you are the one 
who has to live with your choices.

Best business decision you ever made: To 
take chances and be open to new ideas

Worst advice you ever received: Don't color 
outside of the lines!

In five years, I want ... To see Hendricks 
County be a vibrant cultural center for the 
arts and overall, have enhanced quality of life 
that embraces both the new and historical 
roots.

My secret to success... Be accountable  
and honest.

COVER STORY

The Hendricks County  
Arts Council

51 S. Washington St.
Danville, IN 46122

(317) 386-3111
hendrickscountyarts.org.

Sloan Shockley holding silk scarves printed 
with original artwork.  Photos by Gus Pearcy

"We're just trying 
to promote local 

artists and artisans 
and what's here in 
Hendricks County."

~ Sloan Shockley

We Do That!We Do That!
www.StateBankofLizton.com | 866-348-4674

APPLY ONLINE:  
https://gpatterson-statebankoflizton.mortgagewebcenter.com

We have the right tools for your Construction Loan!
BENEFITS • Competitive fixed rates • Up to 12 months to build 
• Maximum loan-to-value ratio of 90%  • Interest only monthly payments

Gretchen Patterson
Mortgage Lending Manager

317-858-6112  
NMLS #543429

#38407 SBL ConstructionLoans_F10.25x1.5.indd   1 5/31/16   2:13 PM

Sloan's list…
What are your favorite books?

n The Holy Bible
n The Glass Castle by Jeannette Walls
n All Creatures Great and Small series by 
author James Herriot, I have re-read these 
several times!
n The Foxfire series by Eliot Wiggington

because

Art on display.
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OPEN 4 BIZ

Cassi Still, a licensed high school science 
teacher who worked for a variety of zoos and 
aquariums in the education program depart-
ments, always loved working with and teach-
ing children –just not in a traditional class-
room setting. Her husband, Jay Still, along 
with their business partner, Tom Weber, 
created Premier Inflatables out of public de-
mand back in April.

The Stills, who owned a Bounce U fran-
chise in Fishers which they purchased two 
years ago, would constantly get asked about 
renting out inflatables. “We were always tell-
ing our customers that we do not rent inflat-
ables, and one day we realized we are send-
ing our customers away!” explained Cassi. 

“We knew we wanted to expand, not just 
the Bounce U franchise but why not get in 
the inflatable rental business?” she ques-
tioned.

 That is where Tom Weber comes in. 
“About six months ago Tom came on board 
so we could expand,” said Cassi. With Pre-
mier Inflatables based out of Avon, the Stills 
hope to service not only Hendricks County 
but the surrounding areas also. They are not 
done expanding either. The plan is to open 
up another BounceU franchise in Hendricks 
County later this year.

Describe your business in one sentence.
Premier Inflatables is Indy's newest rental 

company that brings out the latest and great-
est inflatables and bounce houses to your 
backyard, company picnic, church or corpo-
rate outing.

Why did you want to open your business?
We own BounceU of Fishers, an indoor fa-

cility that hosts kid’s private birthday parties 
and is open to the general public for open 
bounces. We started to get calls and requests 
from schools, community events and com-
panies to come out to their sites that we de-
veloped the plan to launch Premier Inflata-
bles. We are now your go-to people for any 
of your bounce house needs both indoors or 
out!

What advice would you 
give someone starting 
their own business?

Pick something that you 
love to do, make a plan and 
then work the plan. There 
will be many bumps in the 
road and times that the 
plan needs to change, but 
always keep the end goal 

in the front of your mind. You are choosing 
to be your own boss to create a life that you 
want!  Go for it and don't ever give up!

What is the one thing that  
would help your business?

Word of mouth and referrals are vital to 
this industry.  We would appreciate feed-
back from people who have rented from us 
or seen us at events to pass our names on to 
their friends, families, and colleagues.

 
What do you think about  
your business's future?

We believe that the sky is the limit with 
this business. We have gotten such a great 
response from the community that we are 
already placing orders for next season for 
water slides, more interactive inflatables and 
bounce houses.  We also see our business ex-
panding into tables, tents and chairs in fu-
ture years.  

Business in bouncing

Premier Inflatables
7643 Jessica Ln.
Avon, IN 46123
(317) 567-2144

Premier-Inflatables.com
info@Premier-Inflatalbles.com

Compiled by Sherry Moodie

Premier Inflatables jumps  
into Hendricks County

Cassi Still. Photo by Sherry Moodie

Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be reached 
at Jeff@thebinkleygroup.com or  
(317) 697-1618.

By Jeff Binkley
Politics. Politics. Politics! We won’t hear 

about anything else for the foreseeable future.  
So let’s talk “third rail.” Let’s talk plainly about 
Social Security and when to start your benefit. 

Disclaimer: This column is for informa-
tional purposes only. Any action taken by you 
based on this column without discussing your 
particular situation with a knowledgeable ad-
viser… 

Well, that would be just plain stupid! So 
don’t do it. Talk with a knowledgeable adviser 
before taking any action.

When it comes to when to take your ben-
efit, consider the advice of almost a quarter of 
benefit recipients: start later! Rodney Brooks 
reporting in the July 4, Washington Post 
writes, “The third annual  ‘Nationwide Retire-
ment Institute’ survey* of nearly 1,000 people 
50 or older, approaching retirement or retired, 
found that 23 percent would change when they 
started drawing Social Security to a later age. 
And 24 percent of recent retirees said their 
benefits were less than expected.”    

Plus, there’s a bonus for delaying retire-
ment. An individual reaching the full-benefit 
age in 2015 (66 years old) receives an addition-
al 8 percent benefit each year he delays receiv-

ing benefits. Delay until 70, and the benefit is 
32 percent higher. However, the max benefit 
for that 70 year old is $3,501 a month. Do the 
numbers, the maximum Social Security ben-
efit is $42 grand. Can you live at your present 
lifestyle on $42 grand?  

I’ve written in these pages before that the 
quality of your future health, both financial 
and physical, rests largely on your own shoul-
ders. The choices you make now are the foun-
dation of your future. This survey validates my 
belief. 

 “You know I really coulda. I truly wish I 
woulda.  And now I recognize I shoulda!” is a 
statement too many people come in my office 
and confess to me.  Some in tears.

Unlike them, many of you still can. Some of 
you have the will. Now it’s time to say, “I shall!”   

*https://nationwidefinancial.com/media/
pdf/NFM-15550AO.pdf

Social security benefits
MONEY MATTERS

BIZ BRIEF
Wings of Golf swings into town

The 13th Annual Wings of Golf Outing will be Aug. 17, at Deer Creek Golf Club in 
Clayton. This year’s event begins with registration at 9 a.m. and tee time beginning at 
10 a.m. Entry includes participation in a Florida Scramble with complimentary driving 
range, green fees, cart, breakfast and dinner. You can enter a team or as an individual, 
and spots still remain. All proceeds from the event benefit Hendricks County Senior 
Services, Mental Health America of Hendricks County, Sheltering Wings and Syca-
more Services. Visit VisitHendricksCounty.com/Wings-of-Golf for more information, 
event pricing and to register online. Sponsorships are also still available by contacting 
Tracy Whetstone at Tracy@VisitHendricksCounty.com.



Have you ever said to yourself “I’d love to get a 
computer, if only I could figure out how to use it.” 
Well, you’re not alone. Computers were supposed 
to make our lives simpler, but they’ve gotten so 
complicated that they are not worth the trouble. 
With all of the “pointing and clicking” and “dragging 
and dropping” you’re lucky if you can figure out 
where you are. Plus, you are constantly worrying 
about viruses and freeze-ups. If this sounds familiar, 
we have great news for you. There is finally a 
computer that’s designed for simplicity and ease of 
use. It’s the WOW Computer, and it was designed 
with you in mind. This computer is easy-to-use, 
worry-free and literally puts the world at your 
fingertips. From the moment you open the box, 

you’ll realize how different the WOW Computer 
is. The components are all connected; all you do is 
plug it into an outlet and your high-speed Internet 
connection. Then you’ll see the screen – it’s now 
22 inches. This is a completely new touch screen 
system, without the cluttered look of the normal 
computer screen. The “buttons” on the screen are 
easy to see and easy to understand. All you do is 
touch one of them, from the Web, Email, Calendar 
to Games– you name it… and a new screen opens 
up. It’s so easy to use you won’t have to ask your 
children or grandchildren for help. Until now, the 
very people who could benefit most from E-mail 
and the Internet are the ones that have had the 
hardest time accessing it. Now, thanks to the 
WOW Computer, countless older Americans are 
discovering the wonderful world of the Internet 
every day. Isn’t it time you took part? Call now, and 
you’ll find out why tens of thousands of satisfied 
seniors are now enjoying their WOW Computers, 
emailing their grandchildren, and experiencing 
everything the Internet has to offer.Call today!

Call now and find out how you 
can get the new WOW! Computer.

Mention promotional code 65331 

for special introductory pricing.

1-800-577-9974

81
05

9

© 2016 first STREET for Boomers and Beyond, Inc.

TECHNOLOGY SIMPLIFIED – BIGGER AND BETTER

Wow! A Simple to Use Computer 
Designed Especially for Seniors!

Easy to read. Easy to see. Easy to use. Just plug it in!

• Send & Receive Emails
• Have video chats with family and friends
• Surf the Internet:
 Get current weather and news
• Play games Online:
 Hundreds to choose from!

“I love this computer! It is easy to read
and to use!  I get photo updates my 
children and grandchildren all the time.”

– Janet F.

FREE
Automatic

Software Updates

NEW
Now comes with...

Larger 22-inch hi-resolution 
screen – easier to see

16% more viewing area
Simple navigation – so you  

never get lost
Intel® processor – lightning fast
Computer is in the monitor – 

No bulky tower
Advanced audio, Better speaker  
configuration – easier to hear
Text to Speech translation –  

it can even read your  
emails to you!

U.S. Based Customer Service



IN Gaming #140757

Boss Hog sponsors

September 16, 4-11pm 

September 17, 3-11pm 

RIDES • GAMES • FOOD • BINGO

LIVE ENTERTAINMENT • BEER GARDEN 

SILENT AUCTION • REVERSE RAFFLE

2016



businessleader.bz • August 2016   9Hendricks County Business Leader BIZ FOCUS

Top left: Kristi Boatman-Timmons at the Avon 
Farmers Market.
Bottom, left: Price list for Kristi's Soap Market.

Photos by Gus Pearcy

Three photos on right: Kristi goes through the 
soap-making process in her home.

Photos by Rick Myers

Soap maker’s business  
begins out of necessity  

By Rick Myers
Seems like yesterday when Kristi Boatman-Timmons was working as a commercial inte-

rior designer. Now she has found a new gig, out of necessity: creating soap and skin products.
Under Kristi’s Soap Market, Boatman-Timmons of Brownsburg began making soap in 

2012 as a way to help her infant son overcome patches of reoccurring dry skin – she was 
spending a lot of money, but nothing was working – with her son’s skin issues history, she’s 
been selling the soap and other skin products since 2015. She can be found at area craft 
shows as well as Famers Markets - she also has some out- of- state customers in Colorado 
Springs, Ft. Lauderdale and Sacramento. Her soap retains all of the natural glycerin which is 
a humectant and helps skin stay exceptionally smooth, clean and moisturized. She’s thinking 
about her future now:  retail location, more than one, etc. , but wants to take her time with 
a decision. “I’m in control of it right now and I don’t want it to be in control of me,” she said.  
“So, I guess my motto right now is slow, steady growth and I’m open to whatever comes at 
me I guess.”

For more information, visit kristissoapmarket.com.

CAstleton square mall
P : 317.849.5790

the fashion mall at keystone
P : 317.574.0777

SHOP NOW FOR
BACK TO SCHOOL!



For children, play and exercise go together. We believe that no matter your age, the journey 
to a healthier lifestyle can also be fun. That’s why our workplace wellness strategy is to design 
innovative health solutions that employees actually want to participate in. While it might sound 
simple, it’s really quite extraordinary. We start with understanding your company’s goals, and 
then create programs that motivate, engage and inspire. 

Because of this unique approach, we were among only 13 organizations nationwide to earn the 
2016 Community Innovator Award from the American Heart Association for our commitment to 
employee health. Call (317) 745-3836 or visit HENDRICKSATWORK.COM to discover how we can 
innovate wellness at your organization. 

WORK SMARTER
Play Harder

Pictured:
Our award-winning wellness team
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2016 Hendricks County Business Leader’s
Women’s Luncheon

DON’T MISS!  To register, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334.

Presented by

A portion of the  
proceeds to benefit  

Leadership Hendricks County.

Save the 
Date!

September 13th

Our September Speaker: Toni Neely
Director of membership relations, 

Indy Chamber

Topic: “Vision –  
Intention – Commitment…. 

Getting From Where You Are  
to Where You Want To Be”

A graduate of Indiana University in 
Bloomington, Toni spent her first 15 years 
with a statewide spirits and wine wholesaler 
in Indiana. She began her career as a sales 
trainee and in 5 short years, earned her 
place as the General Sales Manager for the 

Northern third of the state. In fact, Toni was the first female General Sales 
Manager in the company’s history. Three years later, Toni was promoted again 
and became the company’s first female Marketing Brand Manager.

As Toni grew, so too did her passion for coaching and training. Between the 
years 2002-2011 Toni achieved the following training/facilitating certifications: 
Statewide Sales Trainer, Paradigm Discovery Coach and Facilitator (leadership 
and coaching curriculum), Team Building Facilitator (low and high ropes), 
Diversity Trainer- delivered training to the following organizations: Eli 
Lilly, WellPoint, Heinz, Progressive Insurance, The Christ Hospital, Darden 
Restaurants, and many more.

She also launched an Intern Program for entrepreneur and inventor, Scott 
Jones. The success of the Intern Program led to a personal appearance on Inside 
Indiana Business.

Toni’s love of sales coupled with her passion for learning and development are 
what led her to her current role as Director of Membership Relations at the Indy 
Chamber. In addition to those responsibilities, she serves as a Board Member 
for the Diversity Round Table of Central Indiana and is a member of SHRM’s 
Diversity Sub Committee. Since 2005, she has volunteered for an organization 
called, “Feed Everyone,” and has volunteered in the past for Hospice, Special 
Olympics, the YMCA, and for a variety of walks and runs to support research 
and cures for various diseases.

Toni and her partner, Chris, reside in Carmel, have 2 daughters, 2 labradoodles 
and are celebrating their new status of ‘empty nesters’ as of August, 2016.

Luncheon time: 11:30am-1pm
Cost: $15.00

Prestwick Country Club
5197 Fairway Dr, Avon, IN 46123

Toni Neely



businessleader.bz • August 2016   13Hendricks County Business Leader

Do you know an 

outstanding  

young Professional 

who works and 

lives in Hendricks 

County? 

For the first time ever 
we are acknowledging 

Young Professionals of HC 
at our November 8th Cover Party 
to by held at TKO Graphics 
from 4:30-6:30 p.m. 

TOP 10
YOUNG 

PROFESSIONALS 

Send your nominations to:
info@businessleader.bz

Fainberg is an analyst at SMARI 
Research 

BIZ RESEARCH

Commentary by Sasha Fainberg
How good do you feel about the quality of 

the information collected from research stud-
ies you have received, as it takes place in the 
context of a client-vendor relationship? Is it 
bound to be as clearly flawed as the smoking 
studies funded by the tobacco industry dur-
ing the 1950s and 60s? Or is the data and de-
rived analysis sound and insightful?

In the age of digital publishing, our per-
sonal news environments tend to be more 
skewed than they’ve ever been. No one sees 
the same Google or Facebook, and the con-
tent is curated to your tendencies, as well as 
in ways that optimize advertising dollars. In-
formation may bump up to the top of popu-
lar platforms based on their style, not their 
substance. Academic or publicly funded re-
search seems like an unbiased environment, 
but is there not strings attached to grants, 
connections, tenure and careers contingent 
upon publishing novel results? 

The simple truth is that bias, and the in-
fluence of money in research, can never be 
eliminated. The solution: acknowledge it, 
then take it by the reigns and mitigate its in-
fluence upon findings. 

In the world of market research, part of 

our job description is to be on high alert 
for what may skew results, whether it is an 
oversampling of a demographic, data collec-
tion in a way that self-selects, or merging de-
scriptive with inferential data.  

When commissioning research, compa-
nies are able to have a participatory stake 
in the process. They become architects of 
research, but the guidance of a third par-
ty keeps it objective: following established 
best practices and standards, asking ques-
tions that aren’t obvious from the client side. 
In this way, a market research project does 
form around the needs of a business, but the 
value of a third party is their objectivity in 
handling the information revealed.  

In the end, paying for research means that 
everyone starts off on the same page; this is 
as much a transaction as it is a truly invested 
fact-finding mission for all parties involved. 
From there, the data tells the story. 

The paradox of paying for it
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Howard Hubler can be reached at 
howard@hubler.com.

PEER TO PEER

By Howard Hubler
My son Greg married golfer and vodka 

great Fuzzy Zoeller's daughter Heidi. This 
has given me a chance to watch the birth of a 
small national brand, and watch it be rolled 
out in a fashion that I can sit back and pon-
der it and create my own opinion. At the 
same time, I might even enjoy a little Fuzzy 
and lemonade. 

Fuzzy and his partners teamed up with 
Tony Hulman George's son, Ed Carpenter 
for the fifth year in a row for an IndyCar 
team endeavor to spread the word about 
Fuzzy vodka. 

This weekend, I watched the IndyCar race 
in Iowa with the Fuzzy car driven by Joseph 
Newgarden win the race. Between Car-
penter and Newgarden, they have sat on as 
many poles and won as many races as any 
small independent team in operation today. 
If anyone has gone to the 500 in the last few 
years, the seven and eight story elevators are 
wrapped to look like huge Fuzzy vodka bot-
tles. The same goes for support posts at the 
airport.

On more than one occasion I have gone 
with Fuzzy to a bottle signing. The people 
have one or two cases in hand ready to be 

signed. In one bottle signing, they sell hun-
dreds of cases of product. Fuzzy works as 
hard as ever, visiting with fans and signing 
autographs on his vodka.

These are just a couple of elements that I 
have been involved with. Fuzzy has created 
a tremendous product and named it after a 
very unique person in the way of Fuzzy. It is 
tied to both golf and automobile racing in a 
unique way. 

So that is my story of a very successful 
launch that I have had an opportunity to wit-
ness from day one. A great product with a 
successful media campaign can produce tre-
mendous results. If you're not driving, try a 
Fuzzy and cranberry juice. You haven't lived 
until you have been "fuzzed up." 

All fuzzed up  

From left: Mike Arnould, executive director; Mike Baker, president of State Bank of Lizton; Diane Stennett, 
senior vice president State Bank of Lizton; Chuck Damler, owner of Ben’s Soft Prezels; and Marie Damler

Opening with a twist
Ben’s Soft Pretzels opened for business on June 1, and celebrated with a ribbon cut-

ting ceremony on July 11. Located inside the Brownsburg Walmart, 400 W. Northfield 
Dr., members of the Brownsburg Chamber of Commerce Board along with Brownsburg 
town officials and the community at large were around to help celebrate one of Browns-
burg’s newest businesses. 

RIBBON CUTTING

Photo by Sherry Moodie

OPERATION
ROUND-UP

www.hendrickspower.com

Operation Round-Up is a voluntary fundraising program that lets 
members round-up their energy bill to the next whole dollar. So it is 
never more than 99 cents per month. The difference is then deposited 
into a fund held at the community foundation. Together, the co-op and 
the community foundation determine the most appropriate uses to 
benefit the community.

Together, our small change makes a big difference! If 5,000 members 
participate with an average donation of $6 per year, that’s $30,000 
we can put to work in our community. This is a great way to give 
back. 

Call our office at (317) 745-5473 to sign up! 

Operation Round-Up helps your small change 
make a big difference in your community. 

Those interested in receiving funds for the good of the community can find our 
guidelines and application at www.hendrickspower.com.
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Carolyn Goerner is a Professor of 
Management at Indiana University-
Bloomington’s Kelley School of Business. 
Email: goerner@indiana.edu.

BIZ MANAGEMENT

By Carolyn Goerner
The stressful demands of two-job families 

do have a long-term negative effect on physi-
cal health. Just one of the ways you might be 
affected is through an increase in your body 
mass index, or BMI.

Two scholars from the University of Illi-
nois conducted a 16-year longitudinal study 
in which they examined the effects of an in-
crease in demands in either the work or home 
realms on participants’ BMI. Increased work 
demands were identified as an increased 
number of work hours or responsibility, while 
increased demands at home included things 
like adding a child, increasing a child’s level 
of formal/organized activities, or even an in-
crease in spouses’ work hours requiring the 
other partner to spend more effort on home-
related activities.  

Using a national sample of more than 4,000 
people, they found that increases in home re-
sponsibilities resulted in an increased BMI. 
Most surprising, however, was the finding 
that an increase in one partner’s work hours 
had a negative effect on the BMI of the other 
spouse, largely due to the resultant increase 
in the home-related work the spouse was ex-
pected to absorb.

For employers, an employee’s increased 
BMI can be the impetus for a number of 
long-term health issues: diabetes and joint 
pain/damage, just to name two. These out-
comes – for the worker and/or their partner 
and family potentially covered by the employ-
er’s health insurance plan – can result in sig-
nificant financial penalties in the form of in-
creased insurance premiums and sick days.

So what to do? Two major suggestions 
come from the wellness literature: Encourage 
family participation in physical activity, and 
make sure employees who work 50 or more 
hours/week have flexibility in their schedules 
for family activities.  

Finally, just being aware of the situation 
can encourage folks to be proactive. Sched-
uling an extra evening walk with the kids or 
just choosing to buy fresh fruit for snacking 
are important lifestyle changes that require a 
mindful effort to achieve.

Job/home stress and BMI WIN FIELD LEVEL 
COLTS TICKETS!

Register today at
www.raystrash.com

for your chance to be a part of the 
Trash for Cash promotion at an Indianapolis 

Colts game in  Lucas Oil Stadium. 
The lucky winner will receive four field level 
tickets, a Colts Jersey, and a chance to win

$1,000 in cash!

VISIT OUR WEBSITE TO FIND OUT MORE

RAYSTRASH.COM
3 1 7 - 5 3 9 - 2 0 2 4

Wednesday
September 7th, 2016

6:00 - 8:00pm
hendricks county Fairgrounds

1900 East Main strEEt • DanvillE, in 46122
Register at: getinvolved16.eventbrite.com

(THIS IS NOT A FUNDRAISER)

Looking for ways to make a
difference in your community?

Belong  �  Engage  �  Succeed



Food • Fun • Networking

2016 COVER PARTY

Join us for the Hendricks County Business 
Leader’s August Cover Party, sponsored by 
State Bank of Lizton. Enjoy wine and hors 
d’oeuvres and mix with colleagues and 
your peers from throughout Hendricks 
County during this fun and casual after-
hours business affair as we honor: June 
cover, Alex Hershey, The Branches 
Community Church; July cover, Dave 
Byrdwell, Dave’s All-American Pizza; and 
August cover, Sloan Shockley, Hendricks 
County Arts Council.

RSVP to coverparty@businessleader.bz  
or by calling (317) 918-0334.

Thurs., Aug. 11th
4:30-6:30 p.m.

presented by

Wicker Works & Patio Too
70 Mardale Dr. 

Brownsburg, IN 46112
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Andrew Angle is the owner of NetGain 
Associates, Inc. He can be reached at 
(317)534-2382.

By Andrew Angle
One risk of relying exclusively on organic 

search traffic is that small changes in rankings 
can make a hefty impact on sales. How you 
approach the effort to grow visibility matters.

With brick & mortar, businesses traffic 
patterns are predictable. Street traffic sel-
dom appears or disappears without advance 
notice. But, suppose you have a website that's 
plugging along with a steady stream of traf-
fic as your site floats around the #3 position 
in Google’s organic (free) results for relevant 
keywords. Knowing that your sales volume 
could be better with higher positions, you 
get quotes from digital marketing agencies 
and hire the one with the lowest bid. Weeks 
later you check your email and gasp as you 
see several times more orders than usual. It’s 
working!

You add staff, invest in equipment, lease 
more space and watch the business grow a 
nice profit.

Then, one day your Inbox isn't packed with 
order notifications. The eerie calm in the of-
fice is deafening. You test your order forms. 
They work fine. A peek into your campaign’s 
analytics reveals that keyword searches that 
once listed your site #1 now put yours some-

where near the bottom of the page, down in 
“no click” land.

Deeper analysis could reveal outdated 
techniques, shortcuts that cut corners and 
worked only briefly before backfiring. Or, 
maybe Google ran an update. Whatever the 
cause, such a decline puts jobs at risk and 
can take months of costly work to recover, 
especially if the previously impressive posi-
tions were gained by cheap tactics.

How to reduce the volatility risk:
1. Beware of cheap SEO bids. Holding 

onto organic rankings takes a lot of work.
2. Organic efforts usually yield the best re-

turns in the long run, but paid search is im-
mediate, predictable, and keeps traffic flow-
ing even if organic rankings slip.

3. Offline ads bring customers while help-
ing to boost rankings.

Balanced efforts
BIZ WEB

Scott Flood can be contacted via email 
at sflood@sfwriting.com or by calling 
(317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.

THE PERSONAL TOUCH

By Scott Flood
What is the optimal length of copy for web-

sites, emails, ads, letters, and brochures? The 
simple answer is “exactly what it takes to ac-
complish the objective.” Contrary to popular 
belief, length will not deter people from read-
ing, as long as they believe your words to be 
meaningful and worthy of their time.

It is true that typical copy lengths have 
been shrinking over the past generation. One 
reason is that our attention spans are shrink-
ing, driven largely by television and the web.   
How we use the Internet has also led to short-
er copy. Handheld devices have intensified 
the trend. Now the key elements of a message 
have to fit on a screen that’s smaller than the 
palm of your hand. 150 to 200 words may be 
visible on a typical desktop, but you’ll be lucky 
to get 30 or 40 on a device. 

Lower word counts mean every word must 
count. There’s no room for fluff, and making 
words work their hardest is where profession-
als excel. However, anyone can benefit from 
the tips that follow.

When you’re creating copy for something 
on a screen, make sure that your opening sen-
tences contain the information that’s most 
important to your target audience. Don’t 

waste their time sharing things they already 
know. 

If you’re developing printed pieces such as 
brochures or white papers, remember that 
nobody is going to read every word. Instead, 
cater to skimmers and scanners by breaking 
large subjects into smaller chunks. Use sub-
headings, lead-ins, and shorter paragraphs to 
guide them through the document, so they 
can quickly find what matters most to them. 
Don’t be offended if they read less of what 
you’ve developed, because the portions they 
do read will be more relevant to their needs.

Don’t waste words or the reader’s time try-
ing to satisfy misguided ideas of how long 
or short copy should be. Just make sure ev-
erything you write is exactly long enough to 
accomplish the objective. That’s the perfect 
length.

How long is long enough?

From left: Krista Kraemer, Trine University; Kristin Conley, Trine University; Lauren Tait, Trine University; 
Keith Gerhart, Trine University Lori Hiatt, Plainfield Chamber of Commerce.

 

Trine University: Member of Month
Trine University, located at 7508 Beechwood Centre Rd., Avon, was named the Plain-

field Chamber of Commerce Member of the Month at its recent members’ meeting. 
Trine University School of Professional Studies caters to adult students, offering accel-
erated associate, bachelor, and master degrees in various disciplines. For more informa-
tion, call (317) 775-8410.

MEMBER OF THE MONTH

Submitted Photo

3925 River Crossing Pkwy, Suite 300   |   Indianapolis, IN 46240   |   317.472.2200   |   info@somersetcpas.com

BUILDING  RELATIONSHIPS,
DELIVERING  RESULTS.

somersetcpas.com
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Jack Klemeyer is the founder and head 
performance coach of GYB Coaching 
(gybcoaching.com). Contact him at: 
Jack@GYBCoaching.com.

COACH’S CORNER

By Jack Klemeyer
It’s hard to believe all the drama that seems 

to live in the workplace today. Drama reigns 
from the frantic posts on Facebook and other 
social media to the chatter at the water cooler. 

I like to look for patterns in things to trace 
any issue back to its cause and then fix it. The 
same is true for drama. Believe it or not, there 
are actually Four Pillars to Drama and when 
you eliminate these four, you virtually elimi-
nate the drama.

Jumping to conclusions: 
We all have things going on in our lives 

that may cause us to fly off the handle … once 
and a while for some, a regular occurrence for 
others. When this happens, it’s an indicator 
that the person who flipped out jumped to a 
conclusion or two.

Making “stuff” up:
This isn’t the false sales call report. Making 

stuff up is close to jumping to conclusions but 
different in the fact that when there’s nothing 
to jump to … they make that part up. 

Ignoring “noble” intent:
In most cases when someone does some-

thing that offends or upsets another person, 
that wasn’t the result they were looking for in 
the first place. Many times a well-intended act 
goes awry and never gets noticed for the no-
ble intent from which it was meant initially.

 
Looking to be offended:

Are you looking for a way to be offended? 
This one comes from the attitude that the 
person being offended has assigned respon-
sibility to someone or something other than 
themselves. We alone are responsible for our 
thoughts, our actions, and our results. Any 
time we assign that responsibility to some-
one or something other than ourselves, we’ve 
been had.

Keep your eyes open and begin to notice 
how and when the drama show begins. Stay 
calm and quietly trace the source back to its 
inception. I’m betting you’ll find one of the 
Four Pillars of Drama.

Remove these four to rid drama

BIZ BRIEF

From left: Charlotte Martin, Yvonne Matlock, Lisa Nesbit, Ariane Cagle, Chris Lynch, and Cheryl Teague-
McClendon

 

WPW installs incoming officers
Westside Professional Women (WPW) held an installation ceremony for incoming 

officers for 2016-2017 at its recent meeting. The installed officers were Ariane Cagle, 
president; Cheryl Teague-McClendon, vice president; Lisa Nesbit, recording secretary; 
Chris Lynch, corresponding secretary; Yvonne Matlock, treasurer; and Charlotte Mar-
tin, chaplain. WPW meets the second Tuesday of each month from 11:30 a.m. to 1:00 
p.m. at Buffalo Wild Wings, 9875 E. U.S. Highway 36, Avon, and the fourth Tuesday of 
each month in the evening at various Hendricks County locations for networking and 
socialization. For more information, visit www.westsideprofessionalwomen.com.

Proceeds in part benefit:

@ The Palms
2353 E. Perry Road
Plainfield, IN 46168

October 2, 2016 
4 p.m. to 7 p.m.

Hosted by
Share your cuisine with 
Hendricks County and 
Greater Indy featuring
a Chef and Mixology 

Challenge. To sign up for 
sponsorship or register for a 

vendor booth, email: 
rick@icontimes.com

or call: (317) 451-4088.

Submitted Photo
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SERVICE GUIDE
FINANCING10 - Danville Chamber 

of Commerce 
(members’ meeting): 
Wednesday, Aug. 10, 
11:15 a.m.; HC 4-H 
Fairgrounds,1900 E 
Main St. Danville. For 
more information, call 
(317) 745-0670

16 - Plainfield 
Chamber of Commerce 
(member’s meeting): 
Tuesday, Aug. 16, 11:30 
a.m.; The Palms 2353 
E, Hadley Rd. Plainfield.  
For more information, 
call (317) 839-3800

17 - Brownsburg 
Chamber of Commerce 
(members’ meeting): 
Wednesday, Aug. 17, 
11 a.m.; Brownsburg 
Fire Territory, 470 
E. Northfield Dr. 
Brownsburg. For more 
information call  
(317) 852-7885

No Aug. meeting - Avon 
Chamber of Commerce 
(members’ meeting): 
No regular meeting 
due to Golf outing.

Avon Chamber  
New Members

Group One 
Communications
1810 S. Lynhurst Dr., 
Ste. Q
Indianapolis, IN 46241 
(317) 876-7300

Andrew N. Amborski 
DDS, LLC.
7393 Business Center 
Dr., Ste. 400
Avon, IN 46123 
Andrew Amborski
(317) 272-3002

Heritage Estates Co.
515 N Green St.
Brownsburg, IN 46112
(317) 852-2218

Kona Ice South  
Indy to Avon
5333 Commerce Square 
Dr., Ste. K
Indianapolis, IN 46237
(317) 987-5662

Chatham Glen by 
Redwood
2057 Downshire Hill 
Court
Avon, IN 46123
(317) 296-9392

Brownsburg Chamber 
New Members

North Salem  
State Bank
7 N. Broadway
North Salem, IN 46165 
(765) 676-5100

Hendricks County 
Humane Society
3033 East Main St.
Danville, IN 46122 
(317) 745-3338

Danville Chamber  
New Member

Shelter Insurance
5530 E US Hwy 36, 
Ste. 230
Avon, IN 46123
(317) 697-7332

Plainfield Chamber 
New Member

WorkHere
5348 N. Tacoma
Indianapolis, IN 46220
(317) 753-8106

County and Municipal 
Meetings

Hendricks County
Unless otherwise noted, 
all meetings held at 
Government Center 355 
S. Washington St.
Danville, IN 46122
(317) 745-9221

Council
(Second Thursday  
every month)
Aug. 11, 2 p.m.

Plan Commission 
(Second Tuesday every 
month) Aug. 9, 6:30 p.m.
 
Board of Zoning 
Appeals (Third Monday 
every month)
Aug. 15, 7:30 p.m. 

Commissioners 
(Second and fourth 
Tuesday every month)
Aug. 9, 9 a.m.
Aug. 23, 9 a.m.

Town of Avon
Unless otherwise noted, 
all meetings held at 
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

Town Council 
(Second and fourth 
Thursday every month)
Aug. 11, 7 – 9 p.m.
Aug. 25, 7 – 9 p.m.

Advisory Plan 
Commission
(Fourth Monday  
every month)
Aug. 22, 7 p.m.

Board of Zoning 
Appeals (Third Thursday 
every month)
Aug. 18, 7 p.m. in the 
Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

Town Council
(Second and fourth 
Thursday every month)
Aug. 11, 7 – 9 p.m.
Aug. 25, 7 – 9 p.m.

Plan Commission 
(Fourth Monday every 
month) Aug. 22, 7 p.m.
Brownsburg Town Hall

Board of Zoning 
Appeals (Second 
Monday every month)
Aug. 8, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
(317) 745-4180

Note: Call  
(317) 745-3001 to 
confirm meetings have 
not been cancelled.

Council
(First and third Monday 
every month)
Aug. 1, 7 p.m.**
Aug. 8, 7 p.m.

Plan Commission
(Second Monday  
every month)
Aug. 8, 7 p.m.

Board of Zoning 
Appeals
Meets as needed on the
(Third Tuesday of the 
month) Aug. 16, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building
206 W. Main St.
Plainfield, IN 46168
(317) 839-2561

Town Council
(Second and fourth 
Monday every month)
Aug. 8, 7 p.m.
Aug. 22, 7 p.m.

Plan commission
(First Monday every 
month) Aug. 1, 7 p.m.

Board of Zoning 
Appeals
(Third Monday every 
month) Aug. 15, 7 p.m.

SALES LEADS 

Newly incorporated 
businesses through 
July 25, 2016

38th Division  
Cyclone Ball
Kristine C Gardner
Jason Thornbury
3912 W Minnesota St
Indianapolis, IN 46241

Buchanan Construction
Jacob Buchanan
790 N Washington St
Danville, IN 46122

Diane’s Darling 
Boutique
Diane Gonzales
10367 Waverly Dr
Indianapolis, IN 46234

J & Q Nails
Soi Pham
9655 E US HWY 36, 
Unit H
Avon, IN 46123

Laughing Man Comics 
& Collectibles
Richard Zimmer
3417 Congress Ave
Indianapolis, IN 46222

Liquid Metal Designs
Anthony M Prine
1044 Delwood Drive
Mooresville, IN 46158

Troubadours Odds  
and Ends
Dakota Steven Schmidt
LegalZoom Com Inc
101 N Brand Blvd FL 10
Glendale, CA 91203

Vertical Church of God
James Christopher 
Gilbert
Attn: Sherry Manning
PNC Bank
10523 Heartland Blvd
Camby, IN 46113

PLANNER OF NOTE

Catering for any Occasion • Delivery Available • Call or Place Order Online!
                                (Minimum Order Required)

Avon
10791 E. U.S. Hwy. 36

Avon, IN 46123
(317) 271-7760

www.Cfarestaurant.com/Avon

Plainfield
2687 E. Main St.

Plainfield, IN
(317) 839-4886

www.Cfarestaurant.com/Plainfield

HYPNOSIS

Visit online today!

Jarod Turner, Loan Officer
23 South County Road 200 East
Danville, IN 46122
jturner@hendrickscountybank.com
NMLS ID 883631

O: (317) 745-0501
C: (317) 431-4604
F: (317) 745-8839

Know your advertising power! 
Call today for more information. 

(317) 451-1088



BREAST CANCER
SPECIALIST

You shouldn’t have to wait to see a cancer specialist. And at Indiana University Health West Hospital  
you won’t have to. You can see a highly skilled breast cancer expert within 48 hours of diagnosis, get your 
questions answered and learn about treatment options for the confi dence you ,need for the fi ght ahead.

Schedule a consultation with a breast specialist at 1.844.440.48HR or visit iuhealth.org/48Hour
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