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We take the guess work out of  
retirement and income planning.

Listen to our radio show on 
Saturdays at 10 a.m. on Freedom 95.9 or 950 AM  

and Sundays at 5 p.m. on WIBC 93.1.

We help create clearly defined retirement income 
strategies for people in or nearing retirement so they 
can have confidence that their retirement income will 
last as long as they do!

Since 1996, Singer Financial Group has been working with 
friends and neighbors throughout the greater Central Indiana  
area to help meet their financial goals.

Contact Us Today!
317-852-9153

480 E Northfield Drive Suite 200
Brownsburg, IN 46112
singerfinancialgroup.com

• Retirement Income Strategies

• Asset Protection

• Annuities

• Life Insurance

• Tax Strategies

SINGER
F I N A N C I A L  G R O U P
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Discover the many opportunities available 
to help secure your financial future.SF_

G

The Gift of Time
How can we make the best of an extra 30 years?

Time is a very precious asset, one that we all value 
dearly.  A recent survey reveals that most Baby Boomers 
are inspired by the possibilities associated with extended 
longevity, but have yet to take advantage of the benefits 
themselves.   

According to Dr. Laura Carsten, founding director of the 
Center on Longevity and author of A Long Bright Future, 
those of us living today could outlive our 20th-century 
ancestors by as many as 30 years.

Today’s Baby Boomers possess a clear understanding 
about what they’d need to maintain a happy and fulfilling, 
longer life – and there’s general agreement on what 
matters most.    

In the interest of pursuing an alternative life path, most 
people accept the need for budgeting, good planning, and 

self-discipline.  When asked what they’d need to follow 
their dreams, money was the top choice for 57% of  
survey respondents.

What about you?  What do you really need to follow your 
dreams?  

How would you live your life in retirement if you could 
wake up each morning knowing there was enough money 
coming in to cover not only your basic needs, but also 
your goals and dreams?

Are you ready to pursue your dreams for the next 30 
years?  We can help put you on the path toward financial 
independence.

Singer Financial Group is an independent financial  
services firm helping individuals create strategies utilizing 
insurance and investment products.

At Singer Financial Group, we can help you determine  
a strategy appropriate for your financial situation.

Contact Us Today!
317-852-9153

Listen to our radio show on 
Saturdays at 10 a.m. on Freedom 95.9 FM or 950 AM  

and Sundays at 5 p.m. on WIBC 93.1.

Or visit us at 
singerfinancialgroup.com
info@singerfinancialgroup.com
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OPEN 4 BIZ

Lauren Anderson recently opened 
Brownsburg Massage Therapy. A former 
special education teacher, Lauren is driven 
by her need to help others reach their goals. 
Her new business strives to do this by focus-
ing on clients as individuals with specific 
health concerns. She offers a range of thera-
peutic techniques from ionic foot detoxifica-
tion to deep tissue massage.

Prior to becoming a massage therapist, 
Anderson worked as an educator for 15 
years. She taught special education at sev-
eral schools in central Indiana with the most 
recent being North Montgomery in Craw-
fordsville. 

Andersons wanted to become a busi-
ness owner but also continue to help oth-
ers. “I decided to switch careers and pursued 
sports and medical massage,” she said. “After 
working in a spa last year and gaining some 
experience I wanted to move to Brownsburg 
and reach out to residents there.”

In addition to deep-tissue therapy, An-
derson offers prenatal massage for expecting 
mothers, Chinese face massage for things 
like sinus issues and TMJ, and hot-stone 
massage for stress relief.

“I also offer a service called ionic foot de-
toxification, which is similar to a cleanse,” she 
said. The client’s feet are placed in a channel 
system of water containing pure Himalayan 
salt. According to Anderson, the body then 
absorbs the water mixture and releases tox-
ins back through the 4,000 large pores on 
your feet.     

Anderson hopes her new business will 
assist people with chronic pain, emotional/
physical stress, or just help them unwind and 
relax. “I am a people pleaser and love help-
ing so just like teaching did, this career gives 
me great joy.”

  
Describe your business in one sentence.

Massage therapy that is custom to your 
needs.  

 
Why did you want to open your own busi-
ness?

I love helping people, and taking care of 
ourselves and bodies is incredibly impor-
tant.  Having my own business allows me to 
take care of myself, my family, and also help 
clients with their health goals while working 
around their schedule. I love how Massage 

therapy aids in healthy muscles, better cir-
culation, calming the nervous system, and 
overall relaxation. Owning a business allows 
me to achieve these things. 

What advice would you give someone 
starting their own business?

Staying positive is important. Also, you 
need to get out and meet new people to 
market yourself. If your aim is to help others, 
then you will receive it in return. 

What is one thing that could help your 
business?

More people spreading the word about 
massage therapy in general. Some believe 
massage therapy is a luxury, but that idea 
needs to change. Massage therapy should be 
thought of as a life-need. It is beneficial to 
people in many different ways and we need 
more people to know it and experience it!  

What do you think about your business’s 
future?

I hope to gain clients that need massage 
therapy on a regular basis in order to meet 
their health goals. I would like to be a part of 
healthy living and have clients look forward 
to feeling better with their body along with 
getting an hour of needed pampering. 

Loosening up: 
massage therapist 

offers a custom, 
hands-on approach 

to healthy living  

Brownsburg Massage Therapy
1630 South Green Street, Suite I

Brownsburg, IN 46112
Phone | (765) 427-5385

brownsburgmassagetherapy@gmail.com
brownsburg-massage-therapy.

massagetherapy.com

Compiled by Chris Cornwall

Lauren Anderson, owner of Brownsburg Massage 
Therapy. Photo by Chris Cornwall

Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be reached 
at Jeff@thebinkleygroup.com or  
(317) 697-1618.

By Jeff Binkley
Within 3 days of Mr. Trump’s stunning 

win of the White House, the S&P 500 was up 
over 3% from its election eve close.  Within 
11 days, the S&P 500 had achieved a 5% gain. 
I have written in this column numerous 
times how “conventional wisdom” is so very 
often neither conventional nor wise. The 
2016 election proves that axiom yet again. 

As we head into 2017, it appears that the 
market has already begun to choose some 
winners and losers, at least in the investment 
world.  Mexico?  Loser.  Investments with a 
Mexican bent had already begun to nod off 
as Election Day got closer, but when Mr. 
Trump won, they promptly fell all the way 
out of bed losing 20% of their value within a 
few days. (WWW.Bigcharts.com) 

On the plus side, infrastructure companies, 
aerospace and defense companies, energy, 
and financials started to move higher.  Both 
Mrs. Clinton and President-Elect Trump 
had often spoke of the need to invest in the 
bridges, roads, airports, power companies 
and railway systems that undergird our 
economic system.  After Election Day with 
Trump on top, people spoke of their belief 
in his abilities by snapping up companies 

closely poised to profit from his anticipated 
infrastructure spending. The new president 
has made no bones about his ill will to 
federal regulations.  The financial industry 
is highly regulated and is a prime target for 
Trumpian deregulation focus.  Big banks 
and other BIG MONEY companies shot up 
dramatically following the election.  And 
last but certainly not least, Aerospace and 
Defense companies shot up as well (Pardon 
the pun).  Apparently investors think Mr. 
Trump will come through on his campaign 
pledge to rebuild our military into what it 
once was.  

Conventional wisdom said a Trump 
presidency would send the markets into a tail 
spin.  For now at least, We The People seem 
to have spoken in defiance of conventional 
wisdom.  And We’re speaking with our 
investment dollars.  

The Trump effect
MONEY MATTERS

Pictured:  Joanna Carter, Chamber Director; Steve Blacketer, Chamber Director; Linda Adams, Chamber Director; 
Lori Hiatt, Chamber Director; Rick Shaw, Chamber Director; John Anderson, Anderson Financial Planning; Robin 
Brandgard, Chamber Director; Brad DuBois, Executive Director of the Plainfield Chamber.

 

Plainfield Chamber Member of the Month:
Anderson Financial Planning Group

Anderson Financial Planning Group, LLC was started by John C. Anderson in 2012 and 
provides goal based financial planning to young individuals and their families.  In addition to 
helping younger clients, Anderson Financial Planning Group also provides low cost retirement 
plans for small businesses.  Anderson and his company have been very active in the Plainfield 
Chamber since April 2015. 

Anderson Financial Planning Group
5229 McKellips Ct.

Plainfield, IN  46168
(317) 431-0544

MEMBER OF THE MONTH

Submitted Photo
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Rick Myers is founder and publisher of 
the Hendricks County Business Leader. 
Email: rick@businessleader.bz

 Don Wahle Award
 fitting for Booher

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

FROM THE PUBLISHER

One of greatest joys I get in publishing the 
Business Leader is the opportunity to meet 
a wide variety of personalities. After all, it’s 
the personalities that make the people and 
I truly have a front-row seat with the busi-
ness community of Hendricks County that 
enables me to witness them in full-view.

But an even greater joy for me is getting 
to know someone who is recognized for his/
her service back to our community. 

That’s why I was extremely happy to 
learn that Tom Booher, owner of the Chi-
cago’s Pizza, Plainfield, was the recipient of 
the first-ever Don Wahle Spirit of Service 
Award given by the Plainfield Chamber of 
Commerce during its annual Dinner at The 
Palms on Nov. 1.

I couldn’t think of a better person to re-
ceive the award than Tom, not to mention a 
better person to name the award after than 
Don.  Don, who passed away in April, was a 
great guy and cared deeply about the Plain-
field Chamber of Commerce and his com-
munity. 

My own experience of Tom, and let me 
state for record we do business together, is 
his unselfishness. He is undoubtedly one 
of the most giving individuals in the entire 
Hendricks County business community – 
and that’s saying a lot because there are so 
many who give. 

But it’s not just the simple things like 
donating product. It’s Tom rolling up his 
sleeves and donating his time. I have never 
had any encounter with him where I got the 
impression that it was all about him. Yes, 
I’m sure it helps him sell pizza but my guess 
is that’s the last thing on his mind when he 
agrees to serve. 

Also, worthy of note: Tom does not live in 
Hendricks County. I’ve often said that if you 
did your research you’d find there are prob-
ably people who don’t live in our community 
who give back to it more than those who do. 
Tom’s a perfect example.   

The Plainfield Chamber got this right. 
Honoring a man who gave so much of his 
time to his community and an organization 
that was important to him with an award to 
a man who will continue, just like Don did, 
to give so much back to the Plainfield com-
munity. 

Job well done, Plainfield Chamber of 
Commerce. 

R AY ’ S  T R A S H  S E R V I C E  H O L I DAY  S C H E D U L E

RAY’S HOLIDAY RECYCLING TIPS:
You can recycle magazines, cardboard boxes, catalogs, and even eggnog 
cartons using curbside recycling or at a local drop-off site.

Helpful hints:
Place ALL materials loose in the bin - do NOT bag

Bundle/breakdown cardboard boxes

Wrapping paper, gift bags, and party supplies should NOT be placed in 

the recycling bin

For Christmas trees, remember to cut the tree into 4' sections and 

remove ALL ornaments - check your local government website for tree 

recycling information

DECEMBER
21

Normal Pickup

DECEMBER
22

Normal Pickup

DECEMBER
23

Normal Pickup

DECEMBER
24

No Pickup

DECEMBER
25

No Pickup

DECEMBER
26

1 Day Delay

DECEMBER
28

Normal Pickup

DECEMBER
29

Normal Pickup

DECEMBER
30

Normal Pickup

DECEMBER
31

No Pickup

JANUARY
1

No Pickup

JANUARY
2

1 Day Delay

317-539-2024       800-531-6752      W W W. R AY S T R A S H .C O M

DON’T FORGET TO SET YOUR TRASH AND RECYCLING OUT BY 7:00 AM
BECAUSE PICKUP TIMES CAN FLUCTUATE AROUND THE HOLIDAYS!
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6319 E. U.S. Hwy 36, Ste 3C, Mailbox #16
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Yes, we want your letters: 

Readers of the Hendricks County Business 
Leader are encouraged to send letters to the 
editor as often as they wish. The stipulations are 
that the letter is timely, focused (not more than 
200 words) and verifiable. Please make sure 
to provide your complete name and daytime 
and evening telephone contact numbers. All 
letters are subject to editing for brevity, clarity 
and grammar. Please direct correspondence to 
info@businessleader.bz.

The Hendricks County Business Leader 
is published by Times-Leader publications, 
LLC. Content published alongside this icon is 
sponsored by one of our valued advertisers. 
Sponsored content is produced or commissioned 
by advertisers working in tandem with Times-

Leader’s sales representatives. Sponsored content may not 
reflect the views of The Hendricks County Business Leader 
publisher, editorial staff or graphic design team. The Hendricks 
County Business Leader is devoted to clearly differentiating 
between sponsored content and editorial content. Potential 
advertisers interested in sponsored content should call (317) 
300-8782 or email sponsored@businessleader.bz.

Gus Pearcy is a contributing columnist 
to the Hendricks County Business Leader. 
He may be reached at (317) 403-6485 
or pearcy.gus@sbcglobal.net. Gus blogs 
frequently at guspearcycommunica-
tions.wordpress.com.

5 million were silent

Our View

OPINION

CartoonQuote of the Month

Humor

Keep shopping
HC’s small
businesses

On Nov. 26 many businesses in 
Hendricks County took part in Small 
Business Saturday. 

According to the Post-Small 
Business Saturday Consumer Insights 
Survey from the National Federation 
of Independent Business (NFIB) and 
American Express, a record 112 million 
consumers shopped on Small Business 
Saturday, marking a 13% increase over 
2015. Additionally, awareness of Small 
Business Saturday reached 72%, slightly 
above the 70% recorded last year.

While we don’t have data as it 
relates to Hendricks County’s SBS 
participants, we’re betting that it was a 
successful venture nonetheless. 

Here’s the challenge: Let’s keep it 
up, consumers. When you need that 
“whatever” go to that Mom-and-Pop 
down the street. You’ll have a fantastic 
experience – you might even be treated 
like your presence is appreciated. 

We, over the years, have witnessed 
far too many small retail businesses 
close their doors. Remember, these 
businesses are the ones that support 
many of the things that make our 
community great. Those who run 
small businesses do so with a lot of 
passion – it’s not easy work at all. But 
it’s rewarding.

So with the holiday season upon us, 
we encourage you, proudly, to keep 
shopping Hendricks County’s small 
businesses. In doing so there’s no 
question your community is better for 
it.

Author's note: With the election of Donald 
Trump, mass deportations are imminent. In a 
renewed sense of volunteerism, I have decided 
to give one lucky female alien a chance at per-
manent U.S. citizenship by marrying me. The 
selection committee is accepting applications.

As a result of the election, half of the elec-
torate is terrified like deer on opening day of 
hunting season. Trump is a wildcard about to 
take over the leadership of the free world and 
no one is sure what will happen. I get that.

What I don't get is the constant barrage 
shaming Trump voters. At least they made a 
choice which, according to media (and that is 
an important caveat) many traditional Demo-
crat eligible voters did not.

In the days following the election, the 
analysis of voting made one important con-
clusion: Democrats, about 5 million, did not 
vote compared to the 2012 results of Presi-
dent Barack Obama.  Where's the shaming of 
not voting?

According to several news organizations, 
the African-American vote stayed home. The 
damage was most keenly felt in Detroit and 

Philadelphia, where a higher voter turnout 
could've swayed the outcome of the election. 

Even though I am a member of the press, 
I was completely giddy about the comeup-
pance of the media. They were so sure that 
Sec. Clinton would win the White House 
handily. Surprise!

This is not to say I am a Trump supporter. 
My beef is with the implied media message 
that likely did damage to Clinton: Clinton will 
win, your vote isn't necessary. Of course, they 
didn't say that explicitly, but it likely had that 
effect.

Finally, voter analysis, polls and tea leaves 
were proven to be an unreliable source. This 
did such a number on the media that, long af-
ter it was obvious that Trump would win, no 
organization was willing to pronounce it. Sec. 
Clinton phoned Trump and conceded before 
any news organization was willing to broad-
cast that Trump won.

What went wrong? The media developed 
a narrative that there is no way a candidate 
like Trump could win. After all, look at all the 
embarrassing stories reported on his rheto-

ric and bigotry. Still, Trump won because the 
economy has not recovered for all Americans 
and the government has refused to recognize 
that except in half-hearted sympathy.

The media are out of touch. They seem to 
believe in the power and have stopped doing 
the work. The polls were useless. The analysis 
was wrong. The result was billed as an upset, 
but is that really possible? Just because the 
media didn't see it coming? The anchors that 
we once trusted have frittered away any au-
thority they may have possessed.

It's time to get back to an unbiased press. 
It's time to report on what is happening, not 
what the media think is happening. It's time 
to report both sides of an argument, and stop 
pushing agendas.

It can't happen soon enough, for me.

Christmas gives us the 
opportunity to pause and 
reflect on the important 
things around us - a time 
when we can look back on 
the year that has passed 
and prepare for the year 

ahead
 

              ~ David 
           Cameron
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HowJeff did it:
What’s the best advice you ever received?

Never burn a bridge with someone. You 
never know when that relationship will come 
back around. It’s always better to stay on 
good terms with someone.

Best business decision you ever made: 

The decision to stay within the economic 
development industry and not the industry 
that matched my college major (Computer 
Information Systems). I believe this industry 
has been much more fulfilling than what I 
would have had in computers. Every project 
is different and you get to interact with a lot 
of great people.

Worst advice you ever received:

It is not actually advice, rather something I 
learned from observing someone. Shooting 
down every idea or always playing the devil’s 
advocate when your board members are 
offering ideas gets tiresome very quickly.

In five years, I want ...

I would like for the HCEDP to be back and 
firing on all cylinders with a full staff of 3 
(maybe 4) and Hendricks County to continue 
to be one of the fastest growing counties in 
the State.

My secret to success is...

Always being honest, approaching all ideas 
with an open mind, and listening first rather 
than speaking.

COVER STORY

Hendricks County Economic 
Development Partnership

5250 E. U.S. Hwy 36, Suite 1101 
Avon, IN 46123 
(317) 745 - 2400 
www.hcedp.org 

We Do That!We Do That!
www.StateBankofLizton.com | 866-348-4674

Dave actually started his banking career at State Bank of Lizton over 30 years ago. We 

welcome him back to his roots!  As we look to grow our commitment to the businesses 

in Hendricks County, Boone County and the Metro Indy area, we are certain they will and 

we will benefit from his experience and expertise. Dave can be reached at 317-858-6145.

Dave Clark, Vice President Commercial Lending
317-858-6145 
900 E. 56th Street, Brownsburg 

State Bank of Lizton is pleased to welcome Dave Clark to our Team of Bankers. 

#43906 SBL WelcomeDaveClark_HCBL10.249x1.5.indd   1 11/28/16   10:27 AM

Jeff's list…
Five books that that had an impact on  
Jeff Pipkin: 
n  To Kill a Mockingbird by Harper Lee
n The Shack by C. Baxter Kruger
n Atlas Shrugged by Ayn Rand
n Benjamin Franklin by Walter Isaacson
n  Slaughterhouse Five by Kurt Vonnegut

By Chris Cornwall
While earning his degree in computer 

information systems (CIS), a career in economic 
development never crossed Jeff Pipkin’s mind. 
Today, Jeff is the Executive Director of the 
Hendricks County Economic Development 
Partnership (HCEDP). “A lot of people in this 
industry get into it by accident,” he said. 

Pipkin graduated from Franklin College in 
2001, a time sandwiched between the ‘tech-
bubble’ and ‘Early 2000’s Recession.’ Consequently, 
the recent graduate had trouble finding work in 
the CIS industry.

Needing a job, he heard that the Mooresville 
Economic Development Commission was looking 
for someone good with computers. “I took that 
job thinking I’d be there for six months,” he said. 

But what he thought was nothing more than 
a temporary position, soon revealed itself as 
a possible career path. His interest in the area 
grew, and he began taking training classes with 
University of Oklahoma.  “I was able to get deeper 
in the weeds of economic development. Before, 
there really wasn’t a curriculum for it,” Pipkin said.

His efforts certainly paid off. Presently, and 
just twelve years after taking that first job in 
Mooresville, Jeff Pipkin was named Executive 
Director of HCEDP.

He learned however, when first coming to 
Hendricks County as Director of Business 
Development in 2013, that the work-demands 
were quite different. “It’s night and day with 
respect to the amount of projects that come here 
in comparison to Morgan County,” he said.

Pipkin  
says that 
many of

these projects look to Hendricks County for its 
transportation infrastructure. Two of its most 
attractive assets are Interstates 70 and 74.  “Most 
large projects need to be within five miles of an 
interstate to make business-sense,” he said. “We 
also are near the airport (IIA) which has the 
second largest FedEx hub in the world.”

He also described the racing industry as key 
for future development. Brownsburg is currently 
home to almost 30 race teams. But it’s not just 
that these teams are doing business here that’s 
valuable.  “There’s so much innovation and 
precision that has to go into making race parts 
- getting the cars to work the way they do,” said 
Pipkin. “Some of those skills can transfer over to 
medical device companies for example.”

The high volume of potential projects has 
continued since Pipkin joined the HCEDP in 2013. 
But more recently, with the departure of former 
Executive Director Cinda Kelley-Hutchings in 
January, his workload increased significantly. 
He was tasked with running the day-to-day 
operations by himself as
Interim Executive 
Director. “We were 
already busy with 
3 people. So with only 
me it was just chaotic. 
I was working 70-
80 hours a week to keep 
everything going,” he 
said.

Jeff 
persevered 
however, and 
his “interim” 

status was dropped in October. He has also 
begun rebuilding the team. Pipkin recently 
hired Laura Steele, the current communications 
manager. “She has taken a lot off my plate. I met 
her at Leadership Hendricks County and she has 
been fantastic,” he said.

Now that he is Executive Director of the 
HCEDP, Pipkin looks to future with specific goals 
in mind. His plan follows the initiatives set forth 
by the Inspired financial campaign in 2013. One of 
these is trying to get Hendricks County working 
synergistically. Although the towns are very 
different from each other, he said it’s important 
they work together towards the same targets.

Another focus for Pipkin is business retention 
and expansion. He makes it a point to check on 
local businesses to see if they are having issues. 
“…that could be anything from issues with the 
police or fire, or shaky internet or electricity. Then 
we can get them in touch with resources that can 
take care of that, or we can call them ourselves” 
he said. Additionally, if a business is looking to 
expand, Pipkin says they will help with potential 
incentives that many are unfamiliar with.

Over the course of his young career, whether it 
was taking extra classes to cope with a new job, or 
working 16 hours a day just to maintain it, Pipkin 
has proven capable of overcoming every obstacle 
in his way. But now that Pipkin isn’t working 
80    hours a week, he is thankful to have more    

time with his family. He and his wife Erin 
have three children together. Erin Pipkin 
is currently Vice President of Borshoff, an 
advertising and public relations company 
based out of Indianapolis. Their sons are 
Sam (13), Max (10), and Alex (7).

“It’s a good feeling when I drive by a 
building that I helped bring a company 
into. I can say, ‘hey I had a hand in 
bringing business here that just gave 

300 people jobs.”

After months of serving the Hendricks County Economic Development Partnership 
as its interim executive director, Jeff Pipkin finally gets the green light to lead

Duke Energy has awarded a grant of $5,000 to 
the Hendricks County Economic Development 
Partnership for a marketing program focused 
on specific properties in combination with a 
targeted industry study.  
“Through Duke Energy’s Marketing Partnership 
Program, we provide funding to local and 

regional economic development organizations 
in our service territory to help attract jobs 
and business investment,” said Erin Schneider, 
Duke Energy Indiana director of economic 
development. “We’re proud to support these 
groups who are working hard to bring economic 
vitality to their communities.”

Duke Energy selected a total of 12 Indiana 
economic development groups to receive the 
grants through a competitive application process 
that demonstrated their plans for creating and 
achieving long-term strategic goals.

HCEDP receives $5,000 grant from Duke Energy

Photo & Cover Photo by Rick Myers

Taking the helm
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p3,077,700
Total Non-Farm Jobs (SA)

Indiana saw a monthly increase of 1,800 jobs

p2,649,100
Private Sector Jobs (SA)

Indiana saw a monthly increase of 3,400 jobs

q514,000
Manufacturing Jobs (SA)

Indiana saw a monthly decrease of -600 jobs

q4.4%
Unemployment Rate (SA)

Indiana saw a monthly decrease of -0.1 points

p0.1%
Employment (SA) Monthly Change
Indiana saw a monthly increase

q65.6%
Labor Force Participation Rate

Indiana saw a monthly decrease of -0.60 % percent

p4,070
Unemployment Insurance Initial Claims

Indiana saw a weekly increase of 1,300 claimants

q$8,328
Exports (millions of dollars)

Indiana saw a quarterly decrease of -$399 million dollars

p1,815
Residential Building Permits

Indiana saw a monthly increase of 110 permits

p3,511
Business Establishments (annual change)

Indiana saw a quarterly increase

p2.2%
Business Establishments (annual percent change)

Indiana saw a quarterly increase

q76,598
Job Postings (SA)

Indiana saw a monthly decrease of -2,684 postings

q30,873
New Job Postings (SA)

Indiana saw a monthly decrease of -427 postings

Source: Indiana Dept. of Workforce Development, http://
www.hoosierdata.in.gov/indicator/

Monthly statistics from Indiana Department of Workforce Development

BIZ RESEARCH

When our information is faulty

Sasha Fainberg is a Consumer Insights 
Analyst at SMARI Research.

By Sasha Fainberg
With the advent of personalized media, it’s 

easier than ever to disappear into a rabbit hole 
of content that is custom tailored to our inter-
ests. Sometimes algorithms do the filtering, 
sometimes it’s just a matter of clicking on just 
a few preferred emails amid the never-ending 
tsunami. We can’t blame ourselves for cutting 
some corners in this turbulent flow of informa-
tion! 

It’s more important than ever to understand 
and actively pursue the narratives or metrics 
your world may NOT be visible in your [busi-
ness] world. The consumer research industry 
has long traded on these principles. We send 
out surveys, conduct interviews, run cross tab-
ulations, connect the dots, find trends, and de-
clare a set of truths that represent the fairest as-
sessment of current realities. 

Truthfully, we must rewind. How was sam-
pling done? Did the communication method 
have a chance at reaching the right people? Was 
the provided list feeding self-selection bias? 
How were the questions asked? Who were the 
populations that contributed opinions? Were 
conclusions statistically significant in the most 
objective forms of the metric? Research, in a 
way, is a confrontation of the unknown (hear-
kening back to Secretary Rumsfeld’s examina-
tion of considering ‘known unknowns’). 

To truly grasp current business realities, the 
siren song of personalized media (and faulty in-
formation) must be resisted. Just as Facebook 
serves up stories based on algorithmic program-
ming of our existing interests, it is possible that 
businesses are not realizing their full potential 
because of assumptions of customer attitudes, 
or a failure to speak directly to stakeholders and 
consumers, missing significant “nuggets” of in-
formation. Consider these situations:

a. A sales department is blind-sighted by 
contract non-renewal (clients have never been 
asked their satisfaction with current processes, 
and there is a crisis of confidence in the product 
road map) 

b. A loyalty program flounders at retail 
locations (staff operates cautiously since there 
hasn’t been sufficient communication for them 
to understand a corporate initiative)

c. A membership organization sees a pla-
teau in new sign-ups (little value was assigned 
to the offering since it didn’t speak to life de-
mands of potential members)  

So, gather data, question it always, and make 
sure multiple paths are being considered. For 
research studies, this means to include non-cus-
tomers as a segment, to see what a non-engaged 
demographic may believe about your brand. It 
can also mean merging multiple internal and 
external data sources to see if they tell the same 
story. Even asking employees, rather than board 
members, about their projections, can reveal 
previously undiscovered truths and guide lead-
ership’s vision and decisions.

It’s up to us to heed Shakespeare’s advice, 
which rings truer now more than ever: “a fool 
thinks himself to be wise, but a wise man knows 
himself to be a fool.” May we continue to get 
closer to objective truth by examining the fal-
libility of our own information systems, then 
course-correcting with carefully considered 
data gathering efforts. A robust information au-
dit is the key to acting with confidence.

Sasha Fainberg is Consumer Insights Analyst, 
SMARI Research 

By Howard Hubler
I was talking to a corporate business 

friend of mine recently who is all up in the 
air because they had to reclassify some 
personnel. You see there's a new law that 
demands that we pay people more money 
based on a certain crazy matrix. Who is it 
that dares get in my business without an act of 
Congress and tells me how to pay the people 
that I have hired? I'll tell you who, a president 
who uses a ballpoint pen or a cell phone with 
a smug look on his face to make an executive 
demand. He has no respect for who I am, no 
respect to the risk I'm taking and no respect 
to the perpetuation of the American dream 
of which I'm contributing.  

I don't know what goes on in surgery 
in a hospital room every day, I've never 
been there. Barack Obama does not know 
what goes on inside of our Friday morning 
corporate meetings, he hasn't a clue, he's 
never been there. He's not been in yours 
either. Small business survivorship is 
not on his continuing education radar 
screen. Nor has his board, with a couple of 
exceptions, none of them have ever worked 
for a corporation, they are for the most part 
educators by trade. 

Yet with gall, he's going to tell me what 
I've got to pay somebody that I could've 
otherwise not ever hired in the first place. 
He's telling me to assume a lot of additional 
expense and giving me no offsetting gross 
profit. I could've simply doubled up my 
staff and made their workload harder and 
nobody would've really been the wiser. 
Instead I reached out and grew our staff in 
an honest attempt to give our organization a 

higher quality of life and improved customer 
handling. Sounds familiar, I'm sure you 
have made the same decision for the same 
reasons. You know the new law don't you, if 
you hire the same personnel classifications 
as I do, you're dealing with this right now.

According to an article I read in NPR, 
since Obama has taken office, his party has 
lost more legislative positions, as well as 
state governors than any other president 
in history. Because of the wisdom of our 
governor, we are the only state contiguous to 
our border that has not experienced double 
digit increases for 2017 in Obamacare 
premiums. The liberal media is still 
scratching their heads wondering where last 
month’s calamity ever came from. Need I say 
more? 

Donald Trump reminds me of the broken 
down cushion in my easy chair. Initially 
it annoyed me, but now that I've grown 
accustomed to it, the cushion is rather 
comfortable. If we get the best of Donald 
Trump not the worst, I'm anticipating a 
good four years. They say his copilot is a 
steady hand. 

Howard Hubler can be reached at 
howard@hubler.com.

PEER TO PEER

Trump this, Bayh Bayh Barack!
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CHECKUPS
ARE GOOD FOR
YOUR FINANCIAL
HEALTH
You have an annual physical to make sure you are 
healthy. What do you do to make sure you remain 
financially fit?

Once a year, you should have a thorough financial 
checkup. I specialize in thoughtful and unbiased 
investment guidance designed to keep your 
finances in shape.

Call today for more information or to schedule 
a consultation.

SmartVestors are recommended by Dave Ramsey.
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Book Your  
Holiday Party 
 Now!

2353 Perry Road, Plainfield, Indiana 46168
Phone: (317) 839-9990
fivestarc.com/thepalms
info@fivestarc.com

Delicious food,  
attentive service and 
great atmosphere for 
your holiday party.

Full-service catering
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COACH’S CORNER

Jack Klemeyer is the founder and head 
performance coach of GYB Coaching 
(gybcoaching.com). Contact him at: 
Jack@GYBCoaching.com.

By Jack Klemeyer
In the wake of the most negative and divisive 

presidential campaign in United States history, 
there are three “Ts” we need now more than ever 
before. 

Truth - Everyone needs to return to truth-
telling and less prevaricating in everything we 
do. In all the negative, partisan spin of advertise-
ments and messages, it seems the truth was ab-
sent. Perhaps the truth didn’t serve either side 
or maybe the truth was inconvenient. Whatever, 
truth needs to be in all we do now, tomorrow, 
and in the future. 

Trust - Trust is one of the most sacred gifts 
we can give another person or group. Consid-
er how you feel about trust. Is it absent today? 
Make efforts to build and extend trust to others. 
It is truly taking the high road.

Tranquility - Tranquility is the ability to 
maintain calm. I’ve heard of friendships of 20 
years or more being ripped apart over a social 
media post of one political position or another. 
Let’s all just calm down. As the late Rodney King 
once said, “Can’t we all just get along?”

Here are three simple beliefs that can help 
you remain calm and at peace:

The first is the belief that I hold to be true, “If 
I am not the problem, there can be no solution.” 
To me that thought is so powerful. It reminds 
me that we are the source of our problems and 

that I must look to my responsibility first before 
jumping to blame someone else.

The second and third beliefs come from 
my studies of Neuro-linguistic Programming 
(NLP). The first of the two is: The only mean-
ing in something is the meaning I assign to it. If 
you hold that as a personal belief and someone 
says or posts something, then it is truly up to you 
whether or not you become offended. 

Lastly is this: Behind every behavior there 
is positive intent. To move from judgment and 
condemnation of others, ask yourself, “What on 
earth could possibly be the positive intent be-
hind that behavior?” Remember that not every-
one holds the same values, beliefs or morals, and 
so the answer doesn’t really matter, just stopping 
to ask the question is what changes our perspec-
tive – and produces a different point of view. 

We should all stop looking for ways to be of-
fended, remain calm, and look at others and the 
world with a more open perspective. That will 
allow us to tell the truth, trust, and truly offer 
peace and good will to one another. 

3 ‘Ts’ we need now more than ever

3925 River Crossing Pkwy, Suite 300   |   Indianapolis, IN 46240   |   800.469.7206 / 317.472.2200   |   somersetcpas.com

ACCOUNTING.  ADVISING. 

ART!
We are thrilled to be sponsoring the Somerset CPAs 
and Advisors 50th Annual Penrod Arts Fair  !
Saturday, September 10th   9:00 am - 5:00 pm 
www.penrod.org

®

OPERATION
ROUND-UP

www.hendrickspower.com

Operation Round-Up is a voluntary fundraising program that lets 
members round-up their energy bill to the next whole dollar. So it is 
never more than 99 cents per month. The difference is then deposited 
into a fund held at the community foundation. Together, the co-op and 
the community foundation determine the most appropriate uses to 
benefit the community.

Together, our small change makes a big difference! If 5,000 members 
participate with an average donation of $6 per year, that’s $30,000 
we can put to work in our community. This is a great way to give 
back. 

Call our office at (317) 745-5473 to sign up! 

Operation Round-Up helps your small change 
make a big difference in your community. 

Those interested in receiving funds for the good of the community can find our 
guidelines and application at www.hendrickspower.com.



We’re community-minded and business-focused, with the unique understanding that our 
employer partners are also our neighbors. That’s where Debbie and Kelly come in. They take 
their jobs personally. As members of the Hendricks Regional Health Occupational Medicine 
team, this dynamic duo focuses on helping employers create healthier work environments. In this 
goal, Debbie and Kelly are devoted partners. Plus, they work with a full bench of experienced 
occupational health and wellness experts.

We are confi dent that our relational approach is what makes us di� erent. Of course, we still 
believe in the time and money-saving benefi ts of e�  ciency. We just achieve it without sacrifi cing 
face-to-face conversations and truly getting to know our employer partners. 

Find a team that is devoted to your organization’s health and wellness. Call (317) 745-3836 or 
visit HENDRICKSATWORK.COM today.

LOOKING OUT FOR 
Our Neighbors

Pictured from left to right:
Debbie Plummer, Clinical Manager
Kelly Van Remortel, Employer Representative
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Regaining 
the reins

Ever since a pony graced her third birth-
day party, Emily Rose Phoenix has been 
hooked on horses. Today she is the owner of 
Phoenix Rising Horsemanship. As a profes-
sional horsewoman, Emily travels through-
out the county giving lessons to riders, and 
training horses for their owners.

Phoenix began taking lessons at eight 
years old. At 15, she self-financed her first 
horse, a Half Arabian named Arrow, and be-
gan teaching riding lessons. She even earned 
a degree in Equine Training and Instruction 
from St. Mary of the Woods in Terre Haute. 
While in school, Phoenix was able to teach 
on a part-basis. “The real education comes 
from working under people who do it, and 
from hands-on experience,” she said.

After school, Phoenix made the leap to 
full-time and became a professional riding 
instructor. But like any young career, it hit a 
few snags along way. It seemed that whenev-
er she found a venue to lease, the owners ei-
ther sold their stables or eventually became 
opposed to Phoenix’s client traffic. “I finally 
just shut done,” she said. “It was dishearten-
ing and I took a lay-off for a while.” Phoenix 
took an assistant teaching job. 

Although Phoenix was burned out on 
the business end, her love of horses led her 
to compete in the 2016 Hoosier Horse Fair 
last April. She displayed her horsemanship 
prowess, catching the attention of many 
equine enthusiasts. “Out of nowhere, peo-
ple were coming up and asking me if I could 
train their horses,” she said. Re-igniting her 
interest, she quit her day-job and reestab-
lished herself with Phoenix Rising Horse-
manship.

 “A lot of people tell me that your passion 
should be your hobby, not your job. “But also 
I hear that if you love what you do, then you 
won’t work a day in your life. I’m trying to 
find the balance in between.” 

Left:  Phoenix riding Cocoa through the creek that runs in front of Swalley Stable. 
Above: Phoenix warms up Cocoa in the vast pastures of Swalley Stables in Brownsburg.
Below:  Emily helps Asciyana Herndon (8) mount her Mustang before starting the day’s lesson. Asciyana 
has been riding since age 2. "Emily has really furthered her riding skills,” said mom Kyra Herndon.
Left Below: Emily with Cocoa, a Morgan Horse at Swalley Stables in Brownsburg.
Bottom: Phoenix riding Cocoa in the vast pastures of Swalley Stables in Brownsburg. 

For more information about Phoenix Ris-
ing Horsemanship, visit: www.phoenixris-
inghorsemanship.com. 

Photos and story by Chris Cornwall  



Leadership Hendricks County is a not-for-profit organization whose mission is to seek, prepare, involve and sustain leaders from diverse 
backgrounds to address community and countywide changes. Since 1993, Leadership Hendricks County has given citizens the background and 
inside information they need to take on effective leadership roles in the Hendricks County community.  To learn more about Leadership Hendricks 
County or leadership training for your organization, email Susan Rozzi at SRozzi@LeadershipHendricksCounty.org or visit our website at www.
LeadershipHendricksCounty.org.

Each month, the Business Leader focuses on how Leadership Hendricks County delivers the 
skills local residents need to provide leadership in our communities.

Applying the Lessons Learned
Leadership Hendricks County educates local 

leaders from the business community, non-
profit sector, and government bodies through 
monthly sessions that deepen their knowledge 
of the community and sharpen their leadership 
skills. But that’s only part of the process.

All class members are required to participate 
in group efforts known as Capstone Projects. 
They’re not told what those projects have to be 
or what they’re supposed to address. Instead, 
class members are gathered into groups based 
upon common interests or concerns, and are 
charged with coming up with their own ideas. 
They use the resources and skills they acquire 
during the class to bring their projects to 
fruition.

Over the years, many of those Capstone 
Projects have created significant assets for 
Hendricks County. The Hendricks College 
Network and the Hendricks County Arts Council 
are direct results of previous project groups. 
The county’s Food Pantry Coalition is another 
bright idea that continues to transform the way 
local churches and other food pantries serve 
the needy locally. And the theyreourkids.org 
website is a clearinghouse for information for 
local parents.

The 2016 Leadership Hendricks County class 
has been at work on six separate Capstone 
Projects, which were presented in November. 
One group helped the Town of Plainfield market 
a performing arts festival called Play’nfield in the 
Park that debuted this summer and is expected 
to become an annual event. Another group 
undertook a nonpartisan effort to improve voter 

turnout by educating individuals about the 
impact of each person’s vote. Watch the video 
at https://www.youtube.com/watch?v=GB_
iD0z45us. 

How much do you know about the history 
of Hendricks County? One group’s project, 
which was recognized as an official Bicentennial 
project by the state, involved developing a video 
that shared our county’s 200-year history. The 
video can be found at https://www.youtube.
com/watch?v=NdoLHw2pJQg. It will be made 
available to schools and local organizations (and 
will probably be watched by future LHC classes).

One group made recommendations to Big 
Brothers Big Sisters to mentor local young 
people, seeking connections between programs 
to improve their impact. Another group created 
educational materials to help middle and 
high school students and their parents better 
understand the problems associated with heroin 
use. Watch the powerful videos at https://www.
youtube.com/watch?v=gZlCsIccdzA. Finally, 
the sixth group created an approach through 
which citizens, schools, employers, restaurants, 
grocery stores, and community leaders can 
collaborate on policies and programs that move 
the community towards better health and well-
being.

History of Indiana team members: Chuck Fippen, Tracey Shafer,
Marissa Donovan, Marvin Blade and Whit Driver.

Looks at
Local Leaders

Heroin videos team members: Beth Ford, Tammi Jessup, Kara Harlan and 
Jenna Price.

Voting videos team members pictured: Jarod Turner, Nikki Lawson, Dana 
Carter, Eileen Servaes and Amy O’hearn.
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1. Becky Maners, Nancy Jarial,
Susan Rozzi

2. Chase Yocom, Tina Magyar,
Ericka Groves

3.Blake Uhler, Alex Hershey
4.Gina Ramirez, Angel Wells

5. Tim Doty, Mike Arnould, Rick White
6.Faith Toole, Bart Fisher,

Tracy Whetstone
7. Lauren Anderso, Nick Jaworksi

8. Shirley Wurster, Natalie Bowden, 
Tenneva McKnight

1 2 3 4

5 6 7

8

               Blake Uhler, Emily Biehn, Bill Bailey        Emily Biehn, Blake Uhler, Lance Rhoades   Emily Biehn, Blake Uhler, Dana Cochran

The fall weather put a chill in the air, but the stars burned brightly as the Hendricks County Business Leader held its quarterly Cover Party sponsored by State Bank of Lizton held on 
November 10. Honored was September cover, Bill Bailey of ACME Masking; October cover, Lance Rhoades of Rhoades Beverage; and November cover, Dana Cochran of the Hendricks 

Power Cooperative. The event was held at TKO Graphix, 2751 Stafford Rd., Plainfield.

Bailey, Rhoades, and Cochran honored at November Cover Party

Photos by Dave Gansert
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Scott Flood can be contacted via email 
at sflood@sfwriting.com or by calling 
(317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.

THE PERSONAL TOUCH

By Scott Flood
When confronted with a portfolio of sam-

ples, intelligent businesspeople scan the con-
tents, nod their approval, then point to an 
example and say, “I really like this one” or 
“That’s cool!” Then they slide the portfolio 
off to the side, and smile nervously. As one of 
the people whose work is often judged in this 
manner, I feel sorry for them -- and frustrated 
that my expertise is often evaluated so inef-
fectively.

The best way to review a portfolio (or any 
collection of samples) is through a careful 
analysis of the thinking that went into what’s 
being reviewed. It’s easy to be wowed by the 
samples in a portfolio, but keep two things in 
mind. First, you’re looking at the prospective 
supplier’s very best work. Second, cleverness 
and beauty cannot tell you whether the sup-
plier actually served the particular client’s 
needs.

Ask about the client’s specific objectives, 
and what led her to choose that approach. 
Listen for candor, enthusiasm, and signs of 
collaboration. The supplier should be proud 
of a job well done, and should speak respect-
fully of the client. Ask about results and lis-

ten for specifics. There’s a big gulf between “I 
think it did pretty well” and “sales rose 26 per-
cent during the quarter.” 

Ask open-ended questions. “Have you ever 
taken an existing project that wasn’t working 
and turned it into a success?” will offer insight 
into the supplier’s strategic approach. “What 
do you do when a client’s wishes conflict with 
his or her business objectives?” examines the 
ability to disagree constructively. If the an-
swers make you uncomfortable, or seem to be 
evasive, you probably haven’t found the right 
supplier. It demands more time and effort, 
but when you consider the impact having the 
right professional will have upon the success 
of your business, it’s well-spent.

 It really is okay to say that you like the way 
a particular sample looks. Just be sure that 
you don’t make such an important selection 
on looks alone.

Friendly advice from the other side
of a portfolio 

Labor Force, 2015 Number Rank in 
State

Percent 
of State Indiana

Total Resident Labor 
Force 82,290 10 2.5% 3,265,761

 Employed 79,162 10 2.5% 3,109,217

 Unemployed 3,128 12 2.0% 156,544

Annual  
Unemployment Rate 3.8 83 79.2% 4.8

October 2016 
Unemployment Rate

3.2 79 82.1% 3.9

Source: STATS Indiana, using data 
from the Indiana Department of 

Workforce Development

Employment 
statistics for

Hendricks 
County

Wade Mantooth
Mantooth Insurance Agency
7378 Business Cntr Dr Ste 100
Avon, IN 46123-8662
wade@mantoothinsurance.com
317-272-1010

*Discount eligibility, rates and coverages vary by state. **Life insurance not available in N.Y. S1041 
Not all companies are licensed or operate in all states. Not all products are offered in all states. Go to 
erieinsurance.com for company licensure and territory information.

Don’t pay  

your auto insurance yet 

You may be 
able to save up to 30% with:
Safe Driver Discount
Multi-Policy Discounts*
Life Multi-Policy Discount**
Multi-Car Discounts

Pay Plan Discount
First Accident Forgiveness
Discounts for Safety Features
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BIZ RESEARCH

With appointments and meetings to remember, tasks to complete 
and jobs to finish, life can get crazy in the business world. That’s why busy 
professionals need to stay on top of their game with simple tricks to help take 
care of work and life, day in and day out.

Luckily, solutions exist so that your schedule won’t drag you down. To help 
limit the stress and anxiety of everyday business life, here are a few “hacks” for 
you and your busy colleagues.  

4 hacks to increase productivity

1 Get Some Rest

Without getting good sleep and recharging 
your brain, it’s impossible to stay on top of 
everything going on around you. It may be 
challenging to carve out time dedicated to 
resting, but it can pay off in the long run by 
planning to cut yourself some slack and get 
out of the office. 

Make sure to get away from your cell 
phone, computer and other devices well 
before crawling into bed, that way your brain 
isn’t still charging ahead when you’re trying to 
shut down. 

2 Keep a Calendar

One of the simplest ways to organize your 
life is to write down your schedule – even the 
simplest, most mundane appointments. Being 
able to take a quick peek at your calendar to 
see what you have to do in the coming hours, 
days and weeks can help take pressure off 
trying to memorize everything. 

Whether you’re using a physical calendar 
or typing appointments and reminders into 
an app on your phone or computer, it’s an 
easy way to stay on track. 

3 Utilize Technology

With so much technology available at your 
fingertips today, make sure you’re taking 
advantage of the technological tools at your 
disposal, such as Bamboo Slate and Bamboo 
Folio smartpads.

These tools seamlessly bridge the gap 
between paper and digital life by turning your 
handwritten notes into digital files, helping 
you to keep track of appointments, ideas and 
anything else that pops into your brain. 

“Paper notebooks still play an essential 
role at the beginning of the idea process,” said 
Mike Gay, Senior Vice President for Wacom’s 
Consumer Business Unit. “They are often 
the last analog step within an otherwise fully 
digital lifestyle. So our goal was simple: Add 
the benefits of digital technology to the paper 
notebook and create an intuitive tool to help 
make ideas, no matter where and how they 
start.”

Bamboo smartpads sync paper notes 
through the Wacom Inkspace app, which 
offers the advantages of working digitally, 
including easy editing, organizing and 
sharing. The sleek tablets also allow files to 
be exported and made available to several 
third-party apps, that way you have options 
at your fingertips. Find more tools for staying 
organized at bamboo.wacom.com.

4 Keep a Clean Desk

Although it’ll take a few extra minutes each 
day, cleaning your workspace can help take 
away stress. With a messy desk, you might feel 
cluttered, disorganized and overwhelmed, so 
toss your trash and unnecessary papers. 

Cleaning can also be a good way to wind 
down when it’s almost time to clock out for 
the day. By clearing your mind and wiping 
down your space instead of stressing over 
the final few minutes of work, you’re helping 
yourself in more ways than one. 

Life can get hectic and it’s not always easy 
to slow things down. Instead of letting time 
– or a lack thereof – wear you down, use the 
resources around you to help take on the day, 
every day. 

Source: Wacom

Brownsburg School Administrator named 2016 
State Assistant Principal of the Year

Amber Schroering of Brownsburg was recently named 
the 2016 State Assistant Principal of the Year by the 
Indiana Association of School Principals. In addition 
to serving as Assistant Principal for Brownsburg East 
Middle School, Schroering was chosen as the District 
8 Assistant Principal. This district covers parts of west 
central Indiana including Clay, Greene, Hendricks, 
Owen, Parke, Putnam, Sullivan, Vermillion and Vigo 
Counties. The Indiana Association of School Principals 
is a not-for-profit, professional association serving over 
2600 building level administrators in the state of Indiana.

Photo by Wacom
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BIZ FOCUS

Seizing a 
jewel of an 

opportunity
Almost nine years, Sarah Fentz was at a 

career crossroads. She was studying interior 
design at IUPUI and even held a job in the 
industry. But just before graduation, the job 
was no more.

So the 2003 Brownsburg High School 
graduate did what many of those who are 
about to graduate from college don’t do - 
start her own business. 

“It was just kind of a hobby, side income,” 
she says.  Well it’s paid off - Enter Seize the 
Night Handmade Jewelry & Accessories, 
Danville. She then just, “put more time into 
my jewelry and it took off.” 

Peruse her shop and you will see all kinds 
of eclectic jewelry – rings made of old type-
writer keys, etc.  Customers can come in and 
ask Fentz to expand on the many designs or 
simply create something custom. 

She has been in her present location for 
a little over two years – prior to that she 
worked out of a home studio. “Small-town 
charm,” she says of her desire to be on Dan-
ville’s Square. “I wanted a place to separate 
my personal life from my business.”

Fentz says she’d like to grow her business 
but it’s not easy finding someone who can 
duplicate her talents as an artist. “It’s a lot to 
try to teach someone, but if I could expand 
I would.”

Photos and story by Rick Myers

Above: Sarah Fentz, owner/operator 
of Seize the Night Handmade 

Jewelry & Accessories in Danville.

Left: Fentz crafting a piece of custom 
jewelry in her workshop.

Above Left:  Fentz takes inspiration 
from anything and everything as 

evidenced by her workshop.

Above Middle:  With artistic 
precision, Fentz pieces together a 

daisy pendant.  

Above Right: Pieces of jewelry that 
Fentz has crafted.

Seize the Night
51 W. Marion St., Danville

(317) 563-3190
FB/ Instagram / Twitter

seizethenightsigns@gmail.com



6th Annual 
Hendricks County ICON 

Bridal Show

January 29, 2017 
Noon to 4pm

Held at the Prestwick Country Club 
5197 Fairway Drive 

Avon, Indiana 46123

Bridal Show

HOSTED BY

For questions or vendor space information, please contact  
Debbie Abshier at: debbie@icontimes.com or call: (317) 443-6191

When is your big day?

FREE 
EVENT 
for Brides, 
Grooms & 

Guests!

To register, please email: debbie@icontimes.com



businessleader.bz • December 2016   21Hendricks County Business Leader

Andrew Angle is the owner of NetGain 
Associates, Inc. He can be reached at 
(317)534-2382.

Web advancements for 
simplicity and sales

By Andrew Angle
When I got started in the web business 

20 years ago, building a website was a much 
more geeky endeavor than it is now. You 
had to learn HTML coding, which isn't all 
that complicated on its own, but the tools 
for writing HTML that worked well were 
primitive. The graphics tools available were 
not very evolved, either. Overall, the process 
of creating a website had the designer so 
consumed with just getting the code to 
work properly that they didn't have time to 
think about the bigger things like generating 
sales. They need to polish their on-screen 
presentation and promote the page they 
labored to create. Putting code before design 
drains your creative energy and budget.

The web was ugly back then. Practically 
every page that loaded through your 
squealing 28.8 modem looked like it was 
designed by the computer guy who otherwise 
gets paid to run LAN cables when he wasn't 
playing video games. Every page was built by 
computer geeks, not designers or marketers.

Early in '96 I called several ad agencies 
around Indy. It was amazing to see how 
many designers with blazing talent for visual 
storytelling had never seen a web page, let 
alone made one. I could tell from their tone 
that they did care.

Meanwhile, software makers raced to 
make web design tools that would enable 
designers to express their vision on screen. 
The WYSIWYG ("What You See Is What 
You Get") software tools had one thing 
in common: They were awful! They still 
are. Pages made with them rarely appear 
in search engines. The underlying code is 
clumsy, slow, and inflexible. Squarespace, 
Weebly, and Wix fall into that category.

Wordpress software was born about ten 
years ago. Except for its learning curve, it's 
free. I can write HTML code, but would 
rather eliminate code from my scope of 
attention and focus exclusively on the 
message, not the syntax madness.

I just discovered new tools for doing 
more with less in Wordpress. It’s so simple 
that I can fearlessly give technophobic 
entrepreneurs a login. Just as it should be, 
let’s focus on sales, shall we?

CURRENT10

Thank you to our 2016 corporate 

partners who helped us make 

a lasting impact for good in 

Hendricks County!

Hendricks County Community Foundation Partners:

Gold Partner
· NSSB

Silver Partners
· Butler
· Fairman & Seufert
· Duke Energy Indiana
· Hendricks County Business Leader/ICON
· Hendricks Power Cooperative
· Hendricks Regional Health
· Indiana Media Group/The Flyer Group

Bronze Partners
· BGBC Partners
· Boulder Creek Dining
· Charbonos & Stone Creek Dining Co.
· Donovan Certified Public Accountants
  and Advisors
· State Bank of Lizton
 

Foundation Friends
· Avon Orthodontic
· The Coachman Restaurant
· CSX Corporation
· First Merchants Bank
· Estep Burkey Simmons, LLC
· The Knall Cohan Group of Stifel Nicolaus
· The National Center for College Costs
· The Payroll Department, Inc.
· Robert Hall Insurance
· RLS Building Corporation
· Stoops Buick

Crane sworn in as District 24 state senator 
As his wife, Jean, looks on, senator-

elect John Crane (R-Avon) takes the oath 
of office Nov. 22, officially becoming 
the state senator representing District 
24. Crane, along with eight other new 
members of the senate, was sworn in 
by Indiana Supreme Court Chief Justice 
Loretta Rush.  Crane will serve portions 
of Hendricks and Putnam counties. He 
fills the Senate seat previously held by 

State Sen. Pete Miller.

Submitted Photo



2016 Hendricks County Business Leader’s
Women’s Luncheon

DON’T MISS! To register, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334

Presented by

Save the Date!
Luncheon time: 11:30am

Cost: $15.00

Prestwick Country Club
5197 Fairway Dr., Avon, IN 46123

A portion of the proceeds to benefit
Leadership Hendricks County

KEMPER
 CPA GROUPLLP

Certified Public Accountants and Consultants

Our December Speaker: Lori Bail

Lori has a diverse 
professional background 
and established career 
with 30 years of 
experience, beginning 
in college athletics and 
consumer products with 
a significant number of 

years in life science – all have the common link 
of leadership.

Throughout her various leadership positions, 
Lori has spearheaded growth strategies at the 
corporate, business and functional levels.  She 
has been instrumental in geographic expansion 
initiatives throughout the world that have 
delivered top and bottom line sales growth and 
market share leadership for the companies she has 
served. Lori has cultivated her career path through 
an expanding range of executive functions 
including business development, service launch 
teams, sales, marketing, logistics and supply chain, 
technology and operations.

Most recently, Lori applied her extensive 
knowledge in global strategic business 
development as President and Chief Operating 
Officer at BioStorage Technologies, Inc.  Since 
joining BioStorage in 2007, she helped foster the 
growth of the company from a modest start-up to 
an international leader in biomaterial management 
solutions and cold chain logistics.  BioStorage is 
now a dedicated service partner for most of the 
top pharmaceutical and biotech companies in 
the world.  As celebrated in recent industry news, 
BioStorage was successfully acquired by Brooks 
Automation and continues to hold a significant 
presence in the research community.

Lori is a recognized pioneer in the research 
industry as she founded and is currently leading 
an international industry standards group.  She 

has become an industry resource for knowledge 
on the challenges and trends affecting the 
biobanking industry.  She has presented at a 
number of national and international conferences, 
and is a published thought leader.  In addition, she 
is passionate about presenting to and mentoring 
future leaders and has developed a speaking 
series on various topics including leadership, 
negotiating, and career management.  

The sale of the company was instrumental in 
the official launch of Lori’s consulting business.  
Although she has been managing strategic 
engagements for years, she is now focused on 
advising companies of all sizes in various industries 
on strategic planning, executive development, 
segment analyses as well as general management 
challenges and opportunities.

In her spare time, she serves on multiple national 
and local boards & committees including Pass the 
Torch Foundation, BioCrossroads, Girls, Inc., 
Anderson University Falls School of Business and 
is a strong advocate and supporter of non-profit 
organizations such as, Susan G. Komen for the 
Cure and neighborhood historical associations.  
To keep the sanity, she enjoys challenges such as 
writing a book, barefoot water skiing and creative 
outlets such as steel sculpture & welding. 

Lori is an established leader, visionary and 
mentor who has agreed to share her professional 
journey with us this evening.

December 13, 2016

Talk: Interrupting Unconscious Gender 
Bias in the Workplace
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SERVICE GUIDE

FINANCING

7- Brownsburg 
Chamber of Commerce 
(members’ meeting): 
Wednesday, Dec. 7 at 11 
a.m. at the Brownsburg 
Fire Territory, 470 E. 
Northfield Dr. Brownsburg. 
For more information, call 
(317) 852-7885

20- Plainfield 
Chamber of Commerce 
(members’ meeting): 
Tuesday, Dec. 20 at 
11:30 a.m. at Plainfield 
Rec and Aquatic Center, 
651 Vestal Road, 
Plainfield.  For more 
information, call (317) 
839-3800

No regular meeting 
- Avon Chamber of 
Commerce (members’ 
meeting): For more 
information, call (317) 
272-4333

No regular meeting - 
Danville Chamber of 
Commerce (members’ 
meeting): For more 
information, call (317) 
745-0670

Avon Chamber New 
Members

Elite Pro Painting
383 Williams Court
Avon, IN 46123 
(317) 388-1848

Mini Mart Stores, Inc.
8925 Prairie Trail
Avon, IN 46123 
(317) 696-8284

Avon Wedding & Event 
Barn
7424 E County Rd 100 N
Avon, IN 46123 
(317) 430-5391

First Light Home Care
1647 E Main St, Ste. E
Plainfield, IN 46168 
(317) 586-2273

Bisque Barn
9778 E US Hwy 36
Avon, IN 46123 
(317) 426-4319

O'hana Hawaiian BBQ
2681 Knockawuddy Dr.
Brownsburg, IN 46112 
(317) 520-1117

Prospertality Business 
Solutions
7835 Quail Ridge South 
Dr.
Plainfield, IN 46168 
(317) 308-8604

Dental Solutions of 
Avon
105 S. Raceway Rd, Suite 
140
Indianapolis, IN 46231
(317) 273-9666

Danville Chamber New 
Member

Edward Jones 
Investments
95 N. Tennessee St.
Danville, IN 46122
(317) 386-3662

Huntington National 
Bank
108 E. Main St
Danville, IN 46122
(317) 745-6414

Money Mailer of 
Western Indianapolis
8103 E. US Highway 36, 
Ste. 143
Danville, IN 46122
(317) 982-1349

Blush Skin Studio & 
Boutique
68 South Jefferson Street
Danville, IN 46122
317-563-3344

Socio Labs Inc.
133 North 4th St., Ste. 
606
Lafayette, Indiana 47901
(574) 807-1711

Sales Leads
Newly incorporated 
businesses through  
November 23, 2016

Shirley Rentals
Sally A. Shirley
5316 Royal Troon Way
Avon, IN 46123

Danville Florist
Kelly Allen
101 S. Washington St.
Danville, IN

AG Equipment CO
Robert H. Meranda
Unlisted

K & A Painting
Annette Nunaley
2372 E. Co. Rd. 100 N.
Danville, IN 46122

Connexion Point 
Business Solutions
Reginald McGuire
Unlisted

Doodle and Groove 
Designs
Denise Bain
3566 Romar Dr.
Brownsburg, IN 46112

SRE Construction
Sean R. Ellis
Unlisted

Mediterranean Grill
Rebecca E. Abdelbak
7023 Oaklane Ct.
Avon, IN 46123

HIG Resources LLC.
Charles Ingraham
5704 Springhollow Ct.
Avon, IN 46123

HC Homes
Herbert Crutcher
1031 Parkside Ct.
Plainfield, IN 46168

PLANNER OF NOTE

Catering for any Occasion • Delivery Available • Call or Place Order Online!
                                (Minimum Order Required)

Avon
10791 E. U.S. Hwy. 36

Avon, IN 46123
(317) 271-7760

www.Cfarestaurant.com/Avon

Plainfield
2687 E. Main St.

Plainfield, IN
(317) 839-4886

www.Cfarestaurant.com/Plainfield

HYPNOSIS

Scott Elamon, Loan Officer
23 South County Road 200 East
Danville, IN 46122
selamon@hendrickscountybank.com

NMLS ID 883631
O: (317) 745-0501
F: (317) 745-8839

Know your advertising power! 
Call today for more information. 

(317) 451-1088

COUNSELING

Ph: (317) 852-2300 • Fax: (317) 852-2416
515 N. Green Street, Suite 301 • Brownsburg, IN 46112

ccscounseling.net

Specializing in:
•  Business Destressing
• Individual • Family

WE OFFER 
NATURAL

ALTERNATIVES 
WITH 

TREATMENT

Visit online 
today!



IS SOMEONE TRYING TO TELL YOU SOMETHING?

If you’re overweight, smoke or have a family history of heart disease, 

a $49 heart scan from the leading heart and vascular experts in 

Indiana isn’t just simple and convenient, it might save your life.

 Avon  |  Carmel  |  Indianapolis  |  Lafayette  |  Muncie  |  Fishers  |  Tipton   ©2016 IU Health


