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We take the guess work out of  

retirement and income planning.

Listen to our radio show on 

Saturdays at 10 a.m. on Freedom 95.9 or 950 AM  

and Sundays at 5 p.m. on WIBC 93.1.

We help create clearly defined retirement income 
strategies for people in or nearing retirement so they 
can have confidence that their retirement income will 
last as long as they do!

Since 1996, Singer Financial Group has been working with 
friends and neighbors throughout the greater Central Indiana  
area to help meet their financial goals.

Contact Us Today!
317-852-9153

480 E Northfield Drive Suite 200
Brownsburg, IN 46112
singerfinancialgroup.com

• Retirement Income Strategies

• Asset Protection

• Annuities

• Life Insurance

• Tax Strategies

SINGER
F I N A N C I A L  G R O U P

SF_G



Discover the many opportunities available 

to help secure your financial future.SF_G
The Gift of Time
How can we make the best of an extra 30 years?

Time is a very precious asset, one that we all value 

dearly.  A recent survey reveals that most Baby Boomers 

are inspired by the possibilities associated with extended 

longevity, but have yet to take advantage of the benefits 
themselves.   

According to Dr. Laura Carsten, founding director of the 

Center on Longevity and author of A Long Bright Future, 

those of us living today could outlive our 20th-century 

ancestors by as many as 30 years.

Today’s Baby Boomers possess a clear understanding 

about what they’d need to maintain a happy and fulfilling, 
longer life – and there’s general agreement on what 

matters most.    

In the interest of pursuing an alternative life path, most 

people accept the need for budgeting, good planning, and 

self-discipline.  When asked what they’d need to follow 

their dreams, money was the top choice for 57% of  

survey respondents.

What about you?  What do you really need to follow your 

dreams?  

How would you live your life in retirement if you could 

wake up each morning knowing there was enough money 

coming in to cover not only your basic needs, but also 

your goals and dreams?

Are you ready to pursue your dreams for the next 30 

years?  We can help put you on the path toward financial 
independence.

Singer Financial Group is an independent financial  
services firm helping individuals create strategies utilizing 
insurance and investment products.

At Singer Financial Group, we can help you determine  
a strategy appropriate for your financial situation.

Contact Us Today!
317-852-9153

Listen to our radio show on 

Saturdays at 10 a.m. on Freedom 95.9 FM or 950 AM  

and Sundays at 5 p.m. on WIBC 93.1.

Or visit us at 
singerfinancialgroup.com
info@singerfinancialgroup.com
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By Chris Cornwall
Renee Harlor will soon open Maddie’s, a 

sandwich shop inspired by her life growing 
up in upstate New York. In addition to New 
England favorites like “the Upstater” and 
“Vermonter,” the menu will feature some of 
Renee’s own creations and family recipes.

“I was lucky. I grew up with my great-
grandma, grandma and grandpa, my mom, 
and myself in a big house. There was always 
something cooking - everyone was relaxed – 
I want to bring that feeling – that mentality 
to this,” she said.

Harlor, the founder of Misty Eyes Animal 
Center, Avon feels like she’s ready to open 
her new business. Aside from running a 
successful non-profit for five years, Harlor 
worked full-time in hotel operations. She 
also has 10 years’ experience in the food 
industry going back to her college years. Her 
passion for business, however, began much 
earlier. 

 “When I was a kid in fourth grade, 
instead of taking recess, I stayed in and made 
business plans. I even had a clubhouse where 
I would gather my friends and we would run 
little businesses,” Harlor said. 

Patrons of Maddie’s can expect some 
unique selections. “A lot of the items come 
from family recipes and things I came up 
with as a kid,” she said. Examples include: 
“the Fluff a’ Nutter,” made with marshmallow 
fluff and peanut butter; and the “the Bronx,” a 
spaghetti sandwich which features meatballs 
and sauce made from a Sicilian family recipe.   

Maddie’s will also sell homemade pies, 
soups and salads. 

Harlor expects to open in Brownsburg the 
first or second week of January.

As a tribute, she named the shop after 
“Maddie,” the German Shepard she lost four 
years ago.

Describe your business in one sentence.
         
Maddie’s is an old-school New England 

inspired eatery with a welcoming, laid back 
atmosphere.

Why did you want to open your own 
business?

I wanted to provide people with great food 
served in a welcoming atmosphere.  I also 
wanted to create a place where people are 
happy to work.  I would love to be included 
in the “best places to work”.

What advice would you give someone 
starting their own business?

You have to love what you do and be 100% 
committed.

What is one thing that could help your 
business?

Letting people know where we are. 

What do you think about your business’s 
future?

I hope to prove to the community that 
I run a business based on integrity and 
kindness.  I hope these principles will help 
me be successful and continue to grow.

Open 4 Biz
Upstate taste: Renee Harlor shares 

a slice of east coast life 

Maddie's
640 E. Main Street, Brownsburg

Facebook
renee@eatmaddies.com

eatmaddies.com

Maddie's, 640 East Main Street in Brownsburg. Submitted Photo.

By Gary Owen
North Salem State Bank (NSSB) was 

organized in July 1923 by local business 
owners after the original bank closed the 
previous year. The Live Stock Exchange 
Bank of Indianapolis assisted in organizing 
the new venture. The first Board of 
Directors consisted of J. Henry Clay, 
George Wendling, David L Tucker, Edward 
Meyers, Frank Sellers, Charles E. Higgins 
and Lou I. Davis. J. Henry Clay also served 
as the first president, with David L. Tucker 
serving as Vice President, Taylor W. Owen 
as Cashier and Fred Smith as Assistant 
Cashier. Succeeding bank presidents 
include Taylor W. Owen, Russell T. Owen, 
John H. Colvin and current president, 
Matt Howrey. 

NSSB began expanding in 1989, opening 
its first branch in Danville. Since that first 
expansion, NSSB has opened six more 
branches in five different locations, with 
another slated for a Spring 2017 opening. 
NSSB has used these locations and the 
expansion of its market area to grow 

aggressively to its current size of $280 
million in assets, with 72 employees. Its 
steady growth has allowed it to expand its 
customer base, providing quality products 
and quality service, while still maintaining 
its community-oriented focus.

NSSB values its community and its 
customers. Officers and employees of 
the bank are encouraged to have a heart 
for service and many are involved in 
local organizations and events. This 
community-driven focus has extended 
into a somewhat unusual agreement with 
staff, allowing them the flexibility to be first 
responders in the community and actively 
participate in local events. NSSB sponsors 
local teams, events, and 4-H members at 
the fair auction. The importance placed on 
building and supporting the community is 
at the heart of the success of NSSB. 

Gary Owen is the Trust Officer at NSSB 
and Director of Friends of the Hendricks 
County Historical Museum.

Biz History from the Hendricks County Historical Museum
North Salem State Bank

Hub Pickel (at window) with Junior Pickel, Taylor Owen (Cashier), and Assistant Cashier Fred Smith. NSSB 
images and North Salem High School Book of Remembrance 1897-1997.

Submitted Photo

BIZ BRIEF
Moore receives inaugural INSPIRE Award

Dan Moore, President and CEO of Home Bank 
SB, recently was the recipient of the first INSPIRE 
Award for leadership presented by ADVISA, a 
management consulting firm based in Carmel. 
Presentation of the award to Moore was at the 
INSPIRE conference in late Oct. in Lansing, MI. 
ADVISA created the INSPIRE Award to honor 
a leader exemplifying these qualities. Moore is a 
native of Danville. Home Bank SB will open its first 

retail location in Plainfield in the spring of 2017.
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Rick Myers is founder and publisher of 
the Hendricks County Business Leader. 
Email: rick@businessleader.bz

Hudnut way of 
thinking

From The Publisher

I was about to pen my annual New Year's 
resolution piece to business people. But then 
I learned of the death of former Indianapolis 
Mayor William H. "Bill" Hudnut.

I have more appreciation for Mayor Hud-
nut than maybe I did as a high schooler, 
when he first took office in 1976. I look at 
the city I grew up in and it has come so far 
– not only in development, but in national 
stature as well. I attribute all of this to Mayor 
Hudnut’s vision. 

Per a press release that Hudnut’s former 
Press Secretary, Dave Arland, sent out - dur-
ing his tenure as mayor, over $4 billion was 
committed to downtown Indianapolis re-
development; the Colts rode into town; the 
Hoosier Dome was built; and in 1987 Indy 
hosted the Pan Am games. If you would have 
asked anyone in Indianapolis 15 years prior 
if all that would happen, they would have 
laughed you off.

 “The vision I have for Indianapolis is a 
city that is both economically competitive 
and compassionate toward urban and hu-
man problems,” Hudnut said during his last 
term as Indianapolis Mayor, per Arland’s 
press release. “To make the city more livable 
involves more than just creating beautiful 
spaces and buildings.  It’s more than a solid 
economic foundation, and more than good 
jobs. It’s embracing future change. It’s deal-
ing with tough human issues that touch the 
compassionate side in all of us.  It’s a good 
future for our kids.”

So, this is what I would advise business 
people about pursuing their goals for 2017: 
Think like Mayor Hudnut. It takes just as 
much energy to think small as it does to 
think big. He was the ultimate cheerlead-
er. If you want to be successful in 2017 you 
need to be, if not already, your firm’s biggest 
cheerleader. 

 Think big, work hard, garner support for 
your initiatives, and great things will hap-
pen.

Here’s to prosperous New Year!

OPERATION
ROUND-UP

www.hendrickspower.com

Operation Round-Up is a voluntary fundraising program that lets 
members round-up their energy bill to the next whole dollar. So it is 
never more than 99 cents per month. The difference is then deposited 
into a fund held at the community foundation. Together, the co-op and 
the community foundation determine the most appropriate uses to 
benefit the community.

Together, our small change makes a big difference! If 5,000 members 
participate with an average donation of $6 per year, that’s $30,000 
we can put to work in our community. This is a great way to give 
back. 

Call our office at (317) 745-5473 to sign up! 

Operation Round-Up helps your small change 
make a big difference in your community. 

Those interested in receiving funds for the good of the community can find our 
guidelines and application at www.hendrickspower.com.

By Andrew Angle
Every year, as the time for pondering New 

Year’s resolutions arrives, I search for other 
digital marketers’ lists of predictions for the 
year ahead. The predictions usually contain 
some common threads year after year, 
especially about devices getting smaller, 
faster, and more mobile. Here’s my own list.

1. “Big data” domination! Google might 
know you better than Santa Claus does. 
Their system tracks where your visitors have 
been, what they are looking for now and in 
the past, whether or not they found it on 
your site, and whether they end up finding it 
somewhere else.

2. Satisfying Google means satisfying 
users. Does your site do the best job of giving 
visitors exactly what they came for? Do that, 
and Google is more likely to reward you.

3. Mobile First! (Again) It used to be that 
you could make your site entirely for the 
desktop without messy mobile experiences 
affecting rankings. Now Google appears 
to be counting mobile performance as a 
high ranking factor for desktop search. 
That could be to help promote the new 
tech released by Google in 2016 known as 
“AMP” which stands for “Accelerated Mobile 
Pages”. AMP pages load fast and get first 
priority in mobile rankings. Like many new 
ranking factors, early adopters can sweep 
up some traffic quickly before competitors 
know what you’re up to. The design tools are 
rough, but it’s worth investing the time into 
using it well.

4. Content is still king. Be organized in 
how you create it and promote it. Tip: If 
you use Wordpress, add the plugin called 
“Editorial Calendar”. This tool will help you 
plan and write your content in advance and 
makes it super convenient to simply publish 
on a scheduled basis.

5. The cost of getting traffic will continue 
to rise. Google is not a charity; it’s a profit 
machine. Their strategy of dropping the right 
sidebar in 2016 shocked advertisers into 
paying a premium for paid ads. Meanwhile, 
the added complexity of winning organic 
positions makes SEO efforts more costly, as 
well.

As always, don’t set it and forget it. Know 
the numbers to make smarter decisions..

Digital trends 
for 2017

Andrew Angle is the owner of NetGain 
Associates, Inc. He can be reached at 
(317)534-2382.

Biz Web
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Three dreams for 2017

Our View

OPINION

CartoonQuote of the Month

Humor

Something to 
look forward to

Now that 2017 is finally here, 
no doubt many Hendricks County 
business people have made resolutions. 
It is a time for new beginnings correct?

The author Charles Lamb said, 
“New Years is every man’s birthday,” 
suggesting we are entitled to a new 
beginning. For those who did not have 
a particularly good year – financially or 
personally – this way of thinking may 
look inviting. 

Why wouldn’t it? Who wouldn’t 
want debts erased, slighting words 
taken back, or (dare I say) better luck?

But Mr. Lamb was a children’s 
author (and English). His words are 
as arbitrary as assigning supernatural 
significance to time. One revolution 
around the sun is nothing more than 
a sensible way of keeping that time. 
Of course, we celebrate holidays for 
spiritual and patriotic reasons. They 
are in remembrance of great things that 
have occurred – good or bad.

But someone who waits until the 
New Year to change a behavior, or 
hopes his luck and reputation will 
improve, will be hoping again next year. 

For too many, New Years is the 
celebration of what hasn’t yet occurred. 
Rather it should be a celebration of 
what you achieved throughout the year. 

We encourage you to make your own 
luck one day at a time.

Twenty-sixteen was a pretty crappy year, 
personally and professionally, for me. Of 
course, it was worse for many, but I'm too 
wrapped up in me to see the struggles of 
others. Here are five things I would like to see 
in 2017.

Stop saying Two-thousand and seventeen
Wow. This one has hung on for almost two 

decades. The habit of calling it two thousand 
and whatever is a pet peeve of mine. We all 
know that when we hit 2020, we will be saying 
“twenty-twenty,” why don't we beat the rush 
and start with twenty seventeen now. Nobody 
ever said, “one thousand nine hundred and 
ninety-nine” for 1999. Prince (RIP) would not 
have been able to party if he had to say that.

Be a trendsetter, say, “Twenty-seventeen.”

Fly the flag, proudly
Last year was a banner year in the number 

of notable deaths. We lost so many voices 
from our culture. By default, 2017 (did you 
say it right?) will be a much better year. With 
that said, the days our flag flew at half-staff 
rivaled full mast. Maybe it was because it was 
an election year, but we were dropping the 
flag for weeks at a time for tragic losses, that 
did not deserve the half-mast treatment.

Tragedy aside, we should reserve 
that drastic, commemorative tribute for 
accomplishments in government or science. 
Lower the flag for John Glenn? Yes. Lower 
the flag for a mass shooting? I don't think 
so. This does not diminish the tragedy of 
losing anyone. It just reserves the right for 
individuals who contributed greatly the idea 
of being a citizen of the United States or of 
Indiana.

More peace
One of the crappiest aspects of 2016 was 

the discord over the presidential election. It's 
over. While it is totally unlikely that Trump-
haters will keep their opinions to themselves, 
the effort to find common ground is necessary. 

I expect it will be a very interesting year. 
We will set many precedents. Let's tone 
down the rhetoric and stop acting like we 
are irreparably damaged. There are so many 
checks in place and we will get to see the 
inner-workings of democracy. 

“Every time you tear 
a leaf off a calendar, 
you present a new 
place for new ideas 

and progress.”
 

      
                     ~ Charles
                Kettering

Yes, we want your letters: 

Readers of the Hendricks County Business 
Leader are encouraged to send letters to the 
editor as often as they wish. The stipulations 

are that the letter is timely, focused (not 
more than 200 words) and verifiable. Please 
make sure to provide your complete name 

and daytime and evening telephone contact 
numbers. All letters are subject to editing for 

brevity, clarity and grammar. Please direct 
correspondence to info@businessleader.bz.

"For too many, New 
Years is the celebration 

of what hasn’t yet 
occurred. Rather it 

should be a celebration 
of what you achieved 
throughout the year."
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By Gus Percy
Tom Downard, 53, has been the only executive 

director of the Avon Chamber, which has been 
17 years this month. The Avon Chamber has 245 
members give or take, making it the second largest 
chamber in the county.

Before becoming a chamber director, Downard 
was an entrepreneur with his lifelong buddy, 
Charlie Rodgers. Together, they formed DRI 
Management Group and got heavily into Subway 
franchises.

"It kind of grew from Subway franchises to 
Amoco (BP)," he said. "We moved from there too. 
By chance really and by opportunity, we purchased 
the ground around us and built retail centers." 
From there, it became a property management 
group.

Since then, DRIMG has sold off most of its retail 
centers. They still do some property management. 
Most recently, they sold off the Hendricks County 
Community Foundation building.

"We're pretty much out of the office retail 
business," he added.

A graduate of Ben Davis High School and the 
University of Indianapolis, Downard would spend 
his summers at Prestwick Country Club and Golf 
Course. When he graduated from U of I in 1986, 
he moved to Avon permanently.

The Avon Chamber of Commerce is successful 
on many levels, but one event it puts on every year 
is the Avon RibFest, a huge gathering from all over 
Central Indiana. Melanie Allen is the Chamber 
Executive Assistant. Downard credits her with 
much of the recent success and growth of the 
chamber.

As director, Downard says he has his finger on 
the pulse of the community. Plus, his background 
in development is helpful to his members and, he 
hopes, his town.

Downard says Avon missed a huge opportunity 
to diversify its tax base when the AllPoints 
Midwest development on Morris St. chose to be 
annexed into Plainfield. 

"We'll never get that back," Downard said. 
"That revenue is lost forever."

He'd like to stop that from ever happening 
again. Thus, begins his pitch on why he should be 
designated as the Avon Economic Development 
Director, or some similar title. He wants to be 
on the front lines of development for Avon, be a 
liaison to the town council, and market Avon in 
a new light.

"Somebody's got to go out and find those 
people," Downard said. "I think it should be me. 

The Hendricks County Economic Development 
Partnership does a great job, but their focus is not 
just Avon. It (An economic development person) 
is a needed thing we don't have and it's a perfect fit 
for the chamber."

Being sandwiched between two communities 
which have superior access to interstates is a bit of 
a challenge. Downard, however, believes Avon is 
ripe for medium sized office buildings and service 
centers. 

The 10th Street corridor is slated for medical 
office or senior community buildings. Also, Avon 
has a business park designated for the site of the 
old Speedway Airport on N. County Rd. 900 E. 
But Downard says Avon has been reactive to the 
development, rather than focused on a plan.

"You can sit down with the (Town) council and 
say, 'What do you want?'" Downard said. "Then I 
can go out there and get it for them."

Downard believes this is the next step for the 
chamber. It's the next level.

How Tom did it:
What’s the best advice you ever received?

Never fall in love with your business 
investments.

Best business decision you ever made: 

To get into business. (In college, Downard 
was an education major. He wanted to teach 
high school and coach. Now he coaches girls 
basketball at Ritter High School.)

Worst advice you ever received:

Get a steady job and a steady paycheck.

In five years, I want ...

To help our community grow from a business 
standpoint. The other is that I want my kids 
to be healthy and happy.

My secret to success is...

Working hard and getting out into the 
community to talk with people.

COVER STORY

Avon Chamber of Commerce
Avon Station Medical Center

8244 E. U.S. 36 Suite 140
Avon, IN 46123

We Do That!We Do That!
www.StateBankofLizton.com | 866-348-4674

Dave actually started his banking career at State Bank of Lizton over 30 years ago. We 

welcome him back to his roots!  As we look to grow our commitment to the businesses 

in Hendricks County, Boone County and the Metro Indy area, we are certain they will and 

we will benefit from his experience and expertise. Dave can be reached at 317-858-6145.

Dave Clark, Vice President Commercial Lending
317-858-6145 
900 E. 56th Street, Brownsburg 

State Bank of Lizton is pleased to welcome Dave Clark to our Team of Bankers. 

#43906 SBL WelcomeDaveClark_HCBL10.249x1.5.indd   1 11/28/16   10:27 AM

Tom's list…
Five books that that had an impact on  
Tom Downard: 
n  Who moved my cheese by Dr. Spencer 

Johnson
n How full is your bucket by Tom Rath
n Never Ever Quit by Jane Hoeppner
n Beyond Baskteball by Mike Krzyzewski
n  A season on the Brink by John Feinstein

Growing Avon: Tom Downard works to grow the 
Chamber of Commerce and his community

Photos & Cover Photo by Rick Myers

”
Somebody's got to  

go out and find those 
people. I think it 

should be me.
- Tom Downard

Downard also coached varsity basketball at Cardinal 
Ritter High School. 

Downard has been the executive director of the Avon Chamber of Commerce for 17 years.
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By Jim Ittenbach
A marketer’s life is certainly interesting, as 

many are forced to operate within 3-year rolling 
business plans that are struggling to remain 
relevant while also forming loyal customer 
relationships. My own company is no exception! 
SMARI, historically known as Strategic 
Marketing and Research, is just that: a primary 
research-driven marketing consulting company.  
While we work with mid-sized to multi-national 
clients, guiding brand management, product 
positioning, promotional messaging, product 
development and customer experiences, we 
have had to reinvent ourselves more times in the 
past 10 years than we did in the prior 25 years.

Guiding clients in the art of consumerism 
has recently escalated to unfathomable 
levels of complexity. To grasp control, many 
organizations have migrated toward leveraging 
“massive amounts of data” to both discover 
consumer patterns via killer algorithms as well 
as to identify emerging behavioral shifts that 
can trigger new service opportunities as they 
monitor their customers’ purchase and usage 
journey.  To this objective, two marketing 
strategies seemingly dominate: 1) disruptive 
and 2) incremental.

While SMARI is working with clients seeking 
both endeavors, those continuously pursuing 
incremental improvements are driving better 
ROI outcomes.

Regardless of the strategic path, however, 
our clients’ go-to-market process always 
evolves from a similar starting point: an acute 
understanding of the consumer acquisition 
dynamic, supported by organizational 

agility that can accommodate real-time 
personalization. To achieve this level of ongoing 
clarity in brand fulfillment, both real-time 
monitors and comprehensive understanding of 
the drivers of noted shifting behavior must be 
understood.

Unfortunately, consumers’ value tenets 
are continuously migrating, driven in part by 
advancing technology and innovative delivery 
systems. As such, consumer feedback systems 
must become interactive and capable of truly 
reflecting individual desires. 

While organizations are developing these 
types of applications that can monitor and 
create improving customer experiences in real 
time, many lack the organizational ability to 
support new consumer desires to retain fewer 
brand relationships via relational cross selling 
of multiple services.  To survive, relational 
partnerships will likely become a critical 
component in reaching a sustainable marketing 
scale capable of delivering inventive “one 
customer, one account, multiple services, and 
multiple products.” Undoubtedly, collaborative 
partnerships will become imperative among 
small- to mid-sized organizations seeking cost 
effective scale to create and preserve relational 
customer loyalty models.  Live Long and 
Prosper!

p3,089,500
Total Non-Farm Jobs (SA)

Indiana saw a monthly increase of 13,100 jobs

p2,660,900
Private Sector Jobs (SA)

Indiana saw a monthly increase of 13,300 jobs

p516,200
Manufacturing Jobs (SA)

Indiana saw a monthly increase of 1,400 jobs

q4.2%
Unemployment Rate (SA)

Indiana saw a monthly decrease of -0.2 points

p0.4%
Employment (SA) Monthly Change
Indiana saw a monthly increase

q64.5%
Labor Force Participation Rate

Indiana saw a monthly decrease of -0.50 % percent

p4,845
Unemployment Insurance Initial Claims

Indiana saw a weekly increase of 449 claimants

q$8,328
Exports (millions of dollars)

Indiana saw a quarterly decrease of -$399 million dollars

Monthly statistics from Indiana Department of 
Workforce Development

Biz Research

Starting a revolution!

Jim Ittenbach is owner of SMARI, a 
research company, and he offers insights 
based in his years conducting research.

By Jeff Binkley
January is a time of new beginnings and 

reflecting on the past. The investment big 
media complex often use these first few 
weeks to give you logical sounding reasons 
on how the past will show you exactly what 
will happen in the future.  

Bou scwha (that’s French I think but I 
could be wrong. I took two years of German 
in high school a LONG time ago and only 
got B’s).

So I’m not gonna try to predict the year 
ahead. But I am gonna try to explain what’s 
happened in the recent past. Disclaimer: 
Investment guys and gals have as many 
different opinions as there are investment 
guys and gals. So understand that this is just 
one investment guy’s opinion.  Talk with 
your own guy or gal, or chat with me more 
in depth before taking any action.

This guy’s opinion is that the market has 
moved to a “risk on” phase. So what does 
that mean?

Investors’ appetites for risk change over 
time. Sometimes they think risk is low and 
move toward higher risk investments, i.e. 
“risk on.” Often times, investors perceive risk 
is high and go “risk off,” moving to cash and 
short-term bonds etc. Since the election, it 
appears investors have gone full “risk on,” at 
least when it comes to equities.  

Bonds are an entirely different matter. 
Bonds, to put it mildly, have not done well. 
Well, what did you expect? Mr. Trump has 
a history of being comfortable with debt 
in his business dealings. And he has often 

said we need to “Rebuild America” with 
new roads, bridges, rail, energy, and other 
infrastructure investments. Where does that 
money come from? New debt. I.e. new issues 
of government bonds. And what happens 
when you provide more of something that 
the market already has plenty? The value 
of that existing somethings falls. That’s why 
the 20+ treasury etf (TLT) is down over 
9 percent since Election Day (11/8/16 – 
12/14/16), the market thinks Mr. Trump is 
going to go on a borrowing spree. And all 
that borrowed money is gonna go into the 
economy, which is a partial reason why “risk 
on” is happening. 

Another reason is the promise of de-
regulation. Industries that have seen massive 
increases in government regulation during 
the Obama years are anticipating some 
respite in Mr. Trump.  Industries like energy 
and financials have done very well. Energy 
investments are up 12 percent since Election 
Day. And financial companies are up a 
whopping 17 percent (11/8/16 – 12/14/16 
XLE and XLF respectively per BigCharts.
com).

So now what? How long will we stay in 
“risk on” mode?  If anybody tells you they 
know the answer, use some French on them.

‘Risk on’
Money Matters

Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be reached 
at Jeff@thebinkleygroup.com or  
(317) 697-1618.

Labor Force, 2015 Number Rank in 
State

Percent 
of State Indiana

Total Resident Labor 
Force 82,290 10 2.5% 3,265,761

 Employed 79,162 10 2.5% 3,109,217

 Unemployed 3,128 12 2.0% 156,544

Annual  
Unemployment Rate 3.8 83 79.2% 4.8

October 2016 
Unemployment Rate 3.2 79 82.1% 3.9

November 2016 
Unemployment Rate

3.2 81 82.1% 3.9

Source: STATS Indiana, using data from the Indiana Department of Workforce Development

Hendricks County Labor Stats

Source: Indiana Dept. of Workforce Development, http://www.hoosierdata.in.gov/indicator/



MKT-06089-0410
Tracking #641565

LPL Financial located at State Bank of Lizton
Jake  Girouard
Investment Executive

900 E. 56th Street
Brownsburg, IN 46112
317-858-6150 Office
jacob.girouard@lpl.com
www.liztonfinancialservices.com

Securities offered through LPL Financial, Member FINRA/SIPC. Insurance products offered through LPL Financial or its licensed
affiliates. State Bank of Lizton is not a registered broker/dealer nor affiliate of LPL Financial.

CHECKUPS
ARE GOOD FOR
YOUR FINANCIAL
HEALTH
You have an annual physical to make sure you are 
healthy. What do you do to make sure you remain 
financially fit?

Once a year, you should have a thorough financial 
checkup. I specialize in thoughtful and unbiased 
investment guidance designed to keep your 
finances in shape.

Call today for more information or to schedule 
a consultation.

SmartVestors are recommended by Dave Ramsey.

#43703 LFS InvestmentAd_BL9.7x10.indd   1 11/29/16   11:02 AM



When communities are healthier, employer health care costs are reduced, paving the way for 
economic vitality. More and more innovative companies across the country recognize that 
wellness is also at the core of employee satisfaction and personal fulfi llment.

At Hendricks Regional Health, we believe successful business starts with collaborating to create 
and implement health-promoting strategies that have the potential to impact every person in the 
community. It’s why we proudly work with more than 200 non-profi t organizations and over 400 
businesses to support our neighbors. 

Partner with a team that believes a healthier place to call home means building a community 
where your employees – and your organization – can grow and fl ourish. You’ll see for yourself 
why we are one of only 13 national recipients of the Community Innovator Award by the American 
Heart Association.

Let’s begin with a conversation. Request a consultation today at HENDRICKSATWORK.COM or 
call (317) 745-3836.

Pictured: Hendricks Regional Health
Brownsburg Medical Center

Opening Late 2017
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For Rob Staley, the owner of Furniture 
Fix/Bulldog Glass and Mirror (FFBGM), it’s 
impossible to predict what project will walk 
through the door next. It seems anything 
capable of taking damaged could end up at 
his workshop in Brownsburg.

 For example, the old bar from the 
Snakebite (now A Stone’s Throw) recently 
landed on his shop floor. It was clear the bar 
had seen better days. It was covered in black 
soot as a result of the owner’s home catching 
fire.

 “The Snakebite was iconic around 
Hendricks County, if you are old enough to 
remember it,” said Mike Myers

Myers is a veteran carpenter specializing 
in furniture construction and repair. He has 
also restored homes damaged by fire and 
storms. He began working at FFBGM when 
Staley bought the business back in May of 
2015.

Prior to this, Staley did all the finish-work 
for Southeastern Supply in Indianapolis. “We 
would do a lot of work for state exhibitions 
and universities,” he said. Ball State and the 
Indianapolis Museum of Art were just a few 
places he named off.

With their combined skill, Staley and 
Myers can “fix” almost anything. This 
includes home and commercial projects. A 
good portion of their business comes from 
refinishing dated furniture and cabinetry – 
things the homeowner would have otherwise 
replaced. 

For more information on FFBGM, visit: 
furniturefixindy.com

Photos and story by Chris Cornwall

Above: Destined for future cabinetry projects, a 
wood plank is fed by Myers through the shop’s 

planer. Staley and Myers refinish and build custom 
cabinets for homeowners in the Hendricks County 

area. 

Left: Myers sands a table top made from Black 
Walnut. This type of wood is coveted for its drastic 

change in color from white to dark brown. A 
sapwood jacket encases the darker wood found 

inside. 

Right: Staley collects the pieces of mirrored glass he 
cut to replace broken ones from mirror brought in by 

a customer.

Below: Revealing years of etching, Staley wipes soot 
from the old Snakebite bar -top. It was brought in 
for restoration by the owner after it suffered fire 

damage. 

Furniture Fix/Bulldog Glass and 
Mirror

604 East Main Street, Brownsburg
317-858-7246

Facebook | Pinterest
furniturefixindy.com

From apart to finished: restoration pros at work

”
The Snakebite was 

iconic around
Hendricks County, if 

you are old enough to
remember it,. 

-Mike Myers



Leadership Hendricks County is a not-for-profit 
organization whose mission is to seek, prepare, 

involve and sustain leaders from diverse backgrounds 
to address community and countywide changes. 

Since 1993, Leadership Hendricks County has given 
citizens the background and inside information 

they need to take on effective leadership roles in the 
Hendricks County community.  To learn more about 
Leadership Hendricks County or leadership training 
for your organization, email Susan Rozzi at SRozzi@
LeadershipHendricksCounty.org or visit our website 

at www.LeadershipHendricksCounty.org.

Each month, the Business Leader focuses on how Leadership Hendricks County delivers the 
skills local residents need to provide leadership in our communities.

Graduation is the beginning
Just 12 months ago, they didn’t know each 

other. Now the thought of no longer attending 
monthly gatherings has them a little sad. They’re 
the 2016 class of Leadership Hendricks County, 
and last month, they met for their closing retreat. 

Each of their groups presented the Capstone 
projects that had been a source of both stress 
and learning. They shared stories of the past 
year, laughing frequently and even shedding a 
tear or two as each stood up and talked about 
the lessons learned. Most expressed sadness at 
seeing it all come to an end.

Actually, they’re only beginning. While most 
people think of Leadership Hendricks County 
as a year-long program, it’s actually a long-term 
commitment to the community. As alumni, 
they’re now part of a countywide network of 
community leaders, each working to make 
Hendricks County an even better place to live, 
work, play, and pray.

They may not have noticed the changes in 
themselves over the past year. Sure, they know 
a lot more about the places they call home. 
But when they may not realize is how much 
more they understand themselves and the 
ways they interact with those around them. 
They’ve learned to take a more holistic look 
at challenges, because they’re aware of just 
how interconnected elements of life in our 
communities are.

They speak with more confidence and listen 
with greater intention, knowing that being 
a leader doesn’t necessarily mean being the 
dominant voice in the room. More often, it 
involves leading collaborative processes, tapping 
into everyone’s skills and knowledge to find the 
most effective solutions.

Some have already served in leadership roles 
for years. Others will now move into those roles, 
whether that involves seeking public office, 
joining a non-profit’s board of directors, or 
accepting a new mission from their employer. 

On a chilly January morning, they sat 
nervously and felt alone in a crowd. Now 
they know that they’re a critical element of 
something larger, and that knowledge has 
changed the way they view everything.

In just a few weeks, another group of strangers 
is going to gather on another chilly morning. The 
alumni may have suggested that some of those 
people apply for the 2017 class. The alumni will 
point out that an amazing year is ahead of them, 
warn them that it will pass much too quickly … 
and advise them to enjoy every minute.

If you’d like to know more about what 
Leadership Hendricks County could bring to you, 
your team, or your company, call Susan Rozzi at 
718-6076. 

Back Row: Jarod Turner, John Anderson, Andrew Klinger, Ryan Tanselle, Frank Meyer, Steven Hite, Jeffrey Lewis, Jeffrey Dixon, and 
Adam Scott. Middle Row: Marvin Blade, Amy Boyles, Sara Servaes, Amy O’Hearn, Nicole Lawson, Angie Tilton, Marisa Donovan, 

Tamara Jessup, Charles Fippen, and Tracey Shafer. Sitting: Kara Harlan, Elizabeth Ford, Dana Carter, Amanda Babinec, Jenna Price, 
Ariane Stallard, Whitney Driver, and Anne Stegemoller. Not pictured: Ryan Morrison and Julia Smalley.

LHC Class of 2016 visit Little Ireland Farms.

Looks at Local Leaders

LHC Class of 2016 members visit Hendricks County government offices.
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Floras add a fresh coat to painting industry
By Chris Cornwall

At first glance, one could easily mistake 
Aaron and Justin Flora for college students. 
But don’t let their beards and youth fool you. 
Since starting their interior painting business 
five years ago, the Floras have secured a firm 
grasp on the local market. They are part of the 
millennial wave carving out a niche with new 
approaches.

Yet, they also value and benefited from 
those who came before them. The brothers 
first broke into the industry working for their 
uncle, Gary Thayer, at Thayer’s Painting & 
Wallcovering in West Lafayette, IN. There 
they learned the job “from the ground up,” a 
philosophy they carried over into their own 
business. 

Justin and Aaron graduated from Purdue 
University in 2010. A year later, they opened 
Flora Brothers Painting just north of Six 
Points in Hendricks County.

During the start-up process, the Floras 
maintained a close connection with their 
uncle. “When we came up with the idea to 
start this business, he gave us a lot of good 
guidance. We still call him to this day,” said 
Aaron. 

They learned a lot from Thayer, but now he 
is learning from them as well. Aaron recently 
returned to West Lafayette to train his uncle’s 
company on new “estimate software.” The 
Floras use this software with IPads capable of 
turning measurements of homes and business 
into quick and accurate estimates for clients. 

In addition to streamlining the tedious 
task of taking measurements, technology 
in the form of social media has also become 
an invaluable tool. The Floras see it as more 
than just a place-holder for their business’s 
information. “When we first started, I 
actually sat down and studied Facebook,” said 
Justin. “It’s a medium that lets you target any 
demographic.” 

Although the Floras recognize the potential 
of social media marketing, nearly half their 
business comes from referrals. This is notable 

considering they don’t try to match bids from 
other contractors. 

“From day one, we set out to try and change 
the perception of this industry,” Aaron said. 
They believe in a transparent way to doing 
business, even letting the customer know 
how much money they stand to earn from 
each job. “I’ll show them what our percentage 
is, and ask them if they think it fair. There will 
always be bargain shoppers, but we found out 
a lot of people are willing to pay for quality.”

In fact, many of these clients would ask 
them to paint their exteriors as well. The 
question came up so much that they felt 
the need to establish an entirely separate 
company. “We just got tired of being asked the 
same question over and over, so we started All 
Brothers Exteriors,” Aaron said jokingly. 

The company was established last summer, 
but Justin says they are taking the winter to 
prime it for the busy season.

The Flora brothers have blended tried-and-
true methods with their own fresh approach, 
but they attribute much of their success to 
taking a realistic view of progress. 

“Set goals that are achievable. You don’t 
want to set unobtainable goals, but you need 
to push yourself.”

”
From day one, we set 

out to try and change 
the perception of this 

industry. 
-Aaron Flora 

Flora Brothers Painting
1834 S. Co. Rd. 1050 E., Indianapolis

(317) 447-5227
info@florabrotherspainting.com

Aaron (left) and Justin Flora in their warehouse on South Co. Road 1050 E. in Plainfield. Photo by Chris Cornwall

Pictured: (From left) MacKenzi Abel, Sky Zone Operations Manager;  Joanna Kingery, Sky Zone; Gary Kingery, Sky Zone 
Brad DuBois, Executive Director Plainfield Chamber of Commerce; Tom Booher, Chamber Director

Plainfield Chamber Member of the Month:
Sky Zone Plainfield

Sky Zone was recently selected as the Plainfield Chamber’s Member of the Month for their 
active role in giving back to the community. Since opening in 2012, the company has participated 
in several charitable causes including: American Heart Association’s Jump Rope for Heart, Giving 
Hearts a Hand, and Breast Cancer Awareness. Sky Zone Plainfield is owned by Gary and Joanna 
Kingery of Brownsburg. For more information, visit: plainfield-in.com/member-of-the-month.
html.

Sky Zone Plainfield
851 Columbia Rd,

Plainfield, IN  46168
(317) 268-3200

MEMBER OF THE MONTH



We’re proud to announce that Angel Wells of Danville has 
accepted a position with the Mantooth Insurance Agency, 
Avon. Angel is looking forward to serving Hendricks 
County and the surrounding area. In her new  
professional role she  will be able to offer a full line of 
insurance products,  including: auto, home,  
commercial and life.  Give Angel a call at 
 (317) 272-1010 or  (317) 371-0305 or 
 email her  at angel@mantoothinsurance.com. 

7378 Business Center Dr., Suite 100
Avon, Indiana 46123

(317) 272-1010 
www.mantoothinsurance.com

ANGEL WELLS JOINS
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Biz Leadership

By Karl Zimmer
We all have an idea of what leadership 

is and how it manifests in the work place 
and around the world. Most of us have had 
experience with people we thought were good 
leaders and others we felt were not. Have you 
ever known someone whom you felt was a 
great leader, a one-of-a-kind, best leader? Isn’t 
that the kind of leader you’d like to be or work 
for? Isn’t that the kind of leadership we need 
in the world, today?

A simple definition of a leader is someone 
who has followers. That doesn’t require 
a person to be anything but higher on an 
organizational chart. Think about leaders 
around the world, especially dictators. 
Technically they might be leaders, but they do 
little to make the world better. What makes a 
true leader is one who is not only able to get 
followers to join in the leader’s vision, but to 
do so willingly and enthusiastically, creatively, 
unselfishly, collegially, timely, and continually, 
all for a greater good. I believe a true leader, 
one who exemplifies a new paradigm of 
leadership, is a conscious leader. Much 
has been written about servant leadership, 
from the early days of Robert Greenleaf 
and beyond, and it continues to serve many 
organizations well. What the new paradigm 
of conscious leadership exhibits, in addition 
to servant leadership, is an awareness of how 

the world and people function on a visceral 
level.

Is it enough for you as a leader to know 
why people do what they do so that you can 
get them to do what you want them to do? 
Understanding why someone is motivated to 
do something may be helpful. But what would 
cause them to continue enthusiastically, 
creatively, unselfishly, collegially, and timely? 
Showing that you care, though essential, may 
also not be enough. In many workplaces, the 
organizational politics prevent much more 
than compliance. So what’s the answer?

This column is dedicated to sharing 
experiences and research about what makes 
great leaders, not by a Predictive Index or 
Extended DISC profile, but based on the value 
a true leader brings to an organization and to 
the world as a whole. Won’t it be exciting to 
learn how a leader is made, not born, and to 
understand that anyone can become a great 
leader by following some simple yet powerful 
tenants?

Leadership, a new paradigm

Karl Zimmer III is a Speaker and Board 
Certified Hypnotist. He is Advisory Board 
Chair for the International Center for 
Intercultural Communications at IUPUI, 
the former CEO of a leading packaging 
company and founder of a limousine 
company. His practice, Zimmer Success 
Group (http://Z-Success.com), is in 
Plainfield, IN.

Scott Flood can be contacted via email 
at sflood@sfwriting.com or by calling 
(317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.

The Personal Touch

By Scott Flood
Between your work computer and the 

Internet, you have access to tens of thousands 
of fonts. But you probably shouldn’t use more 
than a couple of them. Why? 

Using several different fonts in a single 
document confuses the eyes and brain. 
Instead of providing a logical order to follow, 
it creates visual chaos. In addition, many 
of the fonts that people see as particularly 
creative or cool actually tend to be difficult to 
read.

The simple fact is that the most readable 
typefaces are generally the ones many people 
consider to be boring. Fonts such as Times, 
Palatino, Century, Garamond, and Goudy are 
readable because they use a character design 
that’s familiar to the eye. They have what are 
known as serifs, which are those tiny little 
feet at the bottom or edges of letters. Pick 

up nearly any book, and you’ll notice that 
the pages are set with a simple font that uses 
serifs. Publishers do that because they know it 
provides the greatest readability.

Your fonts should be large enough to 
be readable. Most books are set in 11- or 
12-point text, because that’s a familiar and 
comfortable size for the eyes. Be careful about 
going with anything smaller than 10-point, 
especially if a large portion of your audience 
is older than age 45. (Readers older than that 
understand why; younger readers will learn 
when they get there.) If you’ve decided to use 
a font that doesn’t have serifs, like Calibri or 
Arial, make the type a little larger.

Finally, one way to make your font choices 
more effective is to make healthy use of white 
space. Resist the temptation to fill every 
square inch with type, your logo, or other 
images. Leaving white space around type 
makes it easier for readers to zero in on the 
most important parts of your message.

Don’t fall for the font frenzy



FUN • FOOD • NETWORKING

Don’t Forget!
Business Leader

Cover Party
SAVE THE DATES FOR 2017

February 9 - Hendricks Power Cooperative
May 11 - Avon Gardens

 August 10 - TKO Graphix 
November 9 - Mystery venue ???

4:30-6:30 pm

For more information, contact us at: coverparty@businessleader.bz or (317) 918-0334

Presented by
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The Hendricks County Business Leader’s Women’s 
Luncheon, presented by Hendricks Regional Health 
and Kemper CPA, was held Dec. 13 at Prestwick 
Country Club, Avon. The featured speaker was Lori 
Ball, president of Lab Strategies, LLC. She spoke on: 
“Gender bias in the workplace." The 2017 Women’s 
Business Leader Luncheon schedule will be released in 
February. For more information, contact Cathy Myers  
info@businessleader.bz or call (317) 918-0334. 

Lori Ball speaks on gender bias in work place at Leader Luncheon

1) Lori Ball
2) Susan Lindgren and Amy Beers

3) Tammy Carroll and Dawn Lowden
4) Patty Homoky and Jessica Minton

5) Mary Chastain and Juanita Lavy
6) Carrie Hanni and Andrea  Pedregon

Photos by Rick Myers

1

2
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4 5 6
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Service Guide

FINANCING

11 - Danville Chamber of 
Commerce (members’ meeting): 
Wednesday, January 11 at 11:15 
a .m. HC 4-H Fairgrounds. For more 
information, call (317) 745-0670

17 - Plainfield Chamber of 
Commerce (member’s meeting): 
Tuesday, January 17, 11:30 a.m. at 
Plainfield Rec and Aquatic Center, 
651 Vestal Road, Plainfield., Plainfield.  
For more information, call (317) 
839-3800

18 - Brownsburg Chamber of 
Commerce (members’ meeting): 
Wednesday, January 18, 11 a.m. at 
the Brownsburg Fire Territory, 470 E. 
Northfield Dr. Brownsburg. For more 
information call (317) 852-7885

24 - Avon Chamber of Commerce 
(members’ meeting):Tuesday, 
January 24 at 11:30 a.m. at Prestwick 
Country Club, 5197 Fairway Dr., 
Avon.  For more information, call (317) 
272-4333

Avon Chamber New Members

9Round Kickbox Fitness                     
7615 East US Highway 36                             
Avon, IN 46123           
317-268-6486

Danville Chamber New Member

Comcast Business
5330 E 65th St
Indianapolis, IN 46220
734-254-1699

Park Square Manor
6990 East CR 100 North
Avon, IN 46123
317-272-7300

Plainfield Chamber New Members

Prospertality Business Solutions
7835 Quail Ridge South
Plainfield, IN 46168
317-561-0829

Edwards-Rigdon Construction Co., 
Inc.
105 Commerce Dr.
Danville, IN 46122 
317-745-0033

Holiday Inn Indianapolis Airport
8555 Stansted Rd
Indianapolis, IN 46241
317-856-6200

Morgan Insurance Group
990 W. Main St., Suite 125
Plainfield, IN 46168
765-342-6619

Sales Leads
Newly incorporated businesses 
through December 23, 2016

Mafia Eighteen Turpin
Nov. 29, 2016
Aaron Turpin

Eye Bu-Tea
Dec. 5, 2016
Sylvia Morris

Joye Event Planning
Dec. 8, 2016
Tiffany Clay

Dan General Construction
Dec. 8, 2016
Danny Nguyen

317 Grain
Dec. 9, 2016
Ashley Bacsu

Vitas Vibes
Dec. 23, 2016
Lavita Dixon

Nichols Taxidermy
Dec. 23, 2016
Dustin Nichols

PLANNER OF NOTE

HYPNOSIS

Scott Elamon, Loan Officer
23 South County Road 200 East
Danville, IN 46122
selamon@hendrickscountybank.com

NMLS ID 883631
O: (317) 745-0501
F: (317) 745-8839

Know your advertising power! 
Call today for more information. 

(317) 451-1088

COUNSELING

Ph: (317) 852-2300 • Fax: (317) 852-2416
515 N. Green Street, Suite 301 • Brownsburg, IN 46112

ccscounseling.net

Specializing in:
•  Business Destressing
• Individual • Family

WE OFFER 
NATURAL

ALTERNATIVES 
WITH 

TREATMENT

Visit online today!

Thank you to our 2016 corporate partners who helped
us make a lasting impact for good in Hendricks County!

Hendricks County Community Foundation Partners:

Foundation Friends
· Avon Orthodontic
· The Coachman Restaurant
· CSX Corporation
· First Merchants Bank
· Estep Burkey Simmons,
  LLC
· The Knall Cohan Group of
  Stifel Nicolaus 
· The National Center for
  College Costs
· The Payroll Department,
  Inc.
· Robert Hall Insurance
· RLS Building Corporation
· Stoops Buick

Bronze Partners
· BGBC Partners
· Boulder Creek Dining
· Charbonos & Stone Creek
  Dining Co.
· Donovan Certified Public
  Accountants and Advisors
· State Bank of Lizton

Gold Partner
· NSSB

Silver Partners
· Butler
· Fairman & Seufert
· Duke Energy Indiana
· Hendricks County    
  Business Leader/ICON
· Hendricks Power 
  Cooperative
· Hendricks Regional Health
· Indiana Media Group/The
  Flyer Group



IS SOMEONE TRYING TO TELL YOU SOMETHING?

If you’re overweight, smoke or have a family history of heart disease, 

a $49 heart scan from the leading heart and vascular experts in 

Indiana isn’t just simple and convenient, it might save your life.

 Avon  |  Carmel  |  Indianapolis  |  Lafayette  |  Muncie  |  Fishers  |  Tipton   ©2016 IU Health


