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Gated town 
of the future

The town of Avon recently 
updated its zoning ordinanc-
es to restrict the size of in-
dustrial facilities to no more 
than 400,000 square feet. This 
is in response to public com-
ments made on the Activate 
Avon comprehensive plan, so 
it’s what the people want, or 
at least what the people want 
who participated in the sur-
vey.

To put 400,000 square feet 
into perspective, the Walmart 
Distribution Center in Plain-
field is around 1 million, and 
the Don Schumacher Racing 
facility in Brownsburg stands 
at 150,000. 

While we understand that 
most of us don’t plan on 
building a 500,000-square-
foot warehouse anytime 
soon, it’s nevertheless impor-
tant to understand what it 
means culturally.

Avon is building a gated 
community on a municipal 
level. And just like every gat-
ed neighborhood, the home-
owner’s association wants the 
“Leave it to Beaver” atmo-
sphere, but with businesses 
in this case. 

Eyesores, however, come in 
all shapes and sizes. So what’s 
next? Mandatory fountains, 
trail access and low emission 
semi trucks? While we hope 
these restrictions attract the 
kind of business that fosters a 
utopian environment, we are 
skeptical.

By Gus Pearcy

My favorite movie is “Monty Python and 
the Holy Grail.” It’s just so silly. In one scene, 
the brave knights must cross a bridge guarded 
by a mean troll who asks three questions. An-
swer correctly and you cross the bridge with 
no problems. Answer incorrectly and you are 
flung into a chasm to your death. In August, it 
appears the use of a single word brought down 
two people.

First, it was Bob Lamey, veteran Indianapo-
lis Colts announcer, who retired abruptly after 
telling an anecdote to a group that contained 
a very bad word. It was a story he heard from 
veteran Indy 500 commentator for WISH-TV, 
Derek Daly 30 years ago. The next day, Daly 
gets fired for also telling the same story.

Later that same week, the principal of Ron-
calli High School sends an alert to parents and 
staff where he apologizes for using that same 

word in an all-school assembly. This time the 
principal was telling students examples of un-
acceptable epithets. At the time of writing 
this, there doesn’t seem to be a movement to 
remove the principal, but I can’t help but won-
der what prompted the apology.

If you haven’t figured it out, we are talking 
about the N-word. It is the most heinous word 
in the English language. You may get away with 
sexually assaulting your underling, but there is 
no return from the use of the N-word. It is, ap-
parently, a life-altering word that no organiza-
tion wants any part of.

While I certainly don’t condone any type of 
racism, it still seems a bit extreme to punish a 
principal for an example. 

The world is starting to lose it regularly 
these days. It’s starting to feel like the Span-
ish Inquisition out there. Maybe the N-word 

is more prevalent than I am aware of. It rep-
resents a horrible racist movement meant to 
demean African Americans, but it is still just 
a word. It doesn’t ignite a bomb once it is spo-
ken. We must begin to look at intent of the 
speaker or son of the speaker to decide if the 
use warrants this punishment. People, who 
had no intention of demeaning an entire race, 
are being hurt.

“Claims that cannot be 
tested, assertions immune 
to disproof are veridically 
worthless, whatever value 
they may have in inspiring 

us or exciting our sense  
of wonder.”

Carl Sagan

OUR VIEW
QUOTE OF THE MONTH CARTOON

HUMOR:  Controversial word causes controversial calls

Gus Pearcy is a contributing columnist 
to the Hendricks County Business Leader. 
He may be reached at (317) 403-6485 
or pearcy.gus@sbcglobal.net. Gus blogs 
frequently at guspearcycommunications.
wordpress.com.
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Are you an Indiana fifth through 
eighth grader making a difference 
in your community? APPLY NOW! 

Five winners will be selected to 
travel to Indianapolis in December 
to be recognized at a special 
program in their honor. They’ll 
also receive $500, enjoy a free 
night’s stay in Indianapolis, and be  
featured in an upcoming issue of 
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they have been involved in their 
local communities, and a reference 
letter from a trusted adult. 
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By Rick Myers

I have to admit, I wondered why Jarod Turner wanted to 
leave his job at a local community bank to head up the Avon 
Junior Athletic Association over two years ago.

Now, maybe I know. He loves competition and he seems 
determined to make AJAA the best youth sports entity in 
Hendricks County. Not only have I watched him grow the or-
ganization over the past couple of years I also have witnessed 
him first hand in his approach to making all things AJAA pos-
itive.

I won’t call him the Bill Veeck of youth sports as of yet, 
but like Veeck, the former owner/promoter of the Chicago 
White Sox, he is always thinking of ways to raise money, give 
his supporters visibility and make the games fun for the kids 
- and after all it’s the kids who should prosper through the 
AJAA experience.  And he seems to be delivering. He’s ev-
erywhere he needs to be in Avon - chamber functions, you 
name it. There are folks in the private sector who could learn 
a few things from his networking practices.

According to Turner, the AJAA has provided over $165,000 
of financial support to the Avon Community School Corpo-
ration since March of 2016. “The support has come in the 
means of maintaining nearly 10 acres of under-utilized base-
ball and softball diamonds, investing in materials to add 
fencing and batting cages at the two middle schools, and 
subsidizing High School Athletics by sending kids to varsity 
coaches for camps and instruction,” Tuner recently released. 

He continues: “We are a community of resources, and 
we have been able to create programming that benefits our 
community by giving the children a place to play and fos-
tering great relationships with our school sports teams to 
maintain continuity for our growing community.”

Turner shared with me the benefits of youth sports sports 
and as a former graduate student in youth development I 
am aware of the research that suggests that participating in 
youth sports has many benefits. 

Tuner states that AJAA has serve over 3,600 youth annu-
ally. “AJAA was my family’s first encounter with organized 
activity when we moved to Avon in 2010. I immediately fell 
in love, and have spent the last seven years dedicating my-
self as a coach, committee member, board member, and two 
years ago as the executive director of this wonderful organi-
zation,” recalls Turner.

If you want to learn more about AJAA, visit ajaaonline.
org.

For Turner, AJAA, youth sports are serious business

FROM THE PUBLISHER MONEY MATTERS

Jeff Binkley is the Founder and Managing 
Director of Binkley Wealth Management 
Group. He can be reached at Jeff@
thebinkleygroup.com or  
(317) 697-1618.

Rick Myers is founder and publisher of the Hendricks County 
Business Leader. Email: rick@icontimes.com

By Jeff Binkley

Not that long ago, much of the trading gang on 
Wall Street had written off Walmart as too stodgy, 
too stuffy and too slow to be able to compete with 
the innovative powerhouse of the online greatness 
that is the mighty Jeff Bezos and his superstore of 
money-making magnificence, Amazon.com. 

Well, Walmart has shown that it can still hold 
its own in an online world and actually not only 
compete there, but succeed. Walmart has begun to 
figure out how its physical presence (over percent 
of the US population is within 10 miles of one of its 
stores) is not a burden, but rather a boon to online 
shoppers. At press time (8/16/18), Walmart had 
just astounded Wall Street by reporting its stron-
gest comparable-store sales results in a decade. 
Much of Wall Street is recognizing that Walmart’s 
strategy of using its physical store base to attract 
and retain customers is key to fending off Ama-
zon. The recent same-store sales increases show 
that Walmart is still bringing in people and that 
this wolf in sheep’s clothing is still resonating with 
shoppers. Ok, wolf may be a predator too far in 
metaphorical terms but Walmart is again a preda-
tor and in pursuit of the alpha predator, Amazon.

So if Walmart can do it, why are the formerly 
mighty retail behemoths of Sears and JC Penney’s 
continuing to move ever closer to their final rest-
ing place of the great clearance bin in the sky? Why 
haven’t they figured it out?  For one thing, neither 
of those companies has figured out how to “fail 
faster.” That’s right; Walmart is now “failing faster” 
with its innovative ideas. Remember hearing about 
Walmart’s idea of having their store employees de-
liver online ordered items to customers on their 
way home after their shift? Yea, they actually im-
plemented that in several test market stores only 
to figure out, quickly, that it didn’t work well. They 
failed faster.

So next time you read a financial media article 
about another too stodgy, too stuffy and too slow 
company heading pell-mell towards insignificance, 
take a closer look under the surface and see if man-
agement has started to act courageously and begun 
to embrace new techniques and ideas.

If not an Amazon 
killer, Walmart still 
remains in the hunt

Jarod Tuner has ben the executive director of the Avon Junior Athletic Association for over two years. (Photo by Rick Myers)
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SAVE 
THE 

DATES
SEPTEMBER 
14 & 15

St. Malachy Church
9833 E County Rd 750 N

Brownsburg
www.stmalachy.org

IN Gaming #145622

•  Pork Dinners
•  Reverse Raffle 
•  Silent Auction
•  Brett Wiscons; Joe Hess & 

the Wandering Cowboys

FRIDAY
• Pork Dinners
• Grand Raffle 
•  Ennis Clare;  

Brendan Loughrey

SATURDAY Boss Hog sponsors:

Beer Garden  • Casino • Bingo • Midway • Kid’s Games

Fireworks on Saturday 10 pm
All-you-can-ride wristbands $15
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By Mark Ambrogi

It didn’t take long for Suzanne Whicker 
to recognize there was something special 
about Marina Keers.

Keers, then an Avon High School stu-
dent, was in the youth leadership program 
of Leadership Hendricks County.

“She was one of those outstanding kids 
that we all looked at each other and say 
she is going places some day,” said Whick-
er, who was the executive director of the 
group for 18 years before retiring in 2012. 
“She is going to make a difference. She 
was a natural leader. She always was very 
thoughtful.”

Keers later returned to the program.
“I think she was the first kid that went 

through the youth leadership program 
and then in the adult leadership program,” 
Whicker said.

Keers, a 2001 Avon graduate, has used 

that leadership as executive director of 
Hendricks County Senior Services for six 
years.

“That was a match made in heaven be-
cause the girl is so compassionate, so car-
ing, so thoughtful,” Whicker said. “She’s 
really smart. “

Keers replaced Beth Ann Leach, who 
had been with the nonprofit for more than 
30 years.

“It was a beautiful transition because 
there wasn’t a crisis that needed to be 
solved,” Keers said. “The agency was in 
great position to really step up and take it 
to the next level and try to meet the de-
mands of the Baby Boomer generation. 
The strategic plan for the agency for at 
least 20 years all referenced the Silver Tsu-
nami as they were calling it. We were right 
at the beginning of the wave of folks retir-

ing and trying to figure out how to meet 
the needs of older adults.”

Keers, a Clayton resident, said research 
shows one in six caregivers is a millennial 
for a parent in poor health or a grandpar-
ent.

“Certainly the bulk of the group are 
those Baby Boomers who are the caregiv-
ers for parents or a spouse,” Keers said.  
“Our caregiver support services continue 
to grow and part of that is the in-home 
service that the department is really grow-
ing to try to meet the need right now. I’m 
really proud of the individuals (who) are 
serving in that way to help clients in their 
home, which is very personal care but it’s 
very important because it’s what keeps 
people independent.”

Keers said one of the independent non-
profit’s missions is to keep people as inde-

pendent as they possibly can be.
“For some it may mean we are doing 

meal preparation, for others it may mean 
we’ll be there for hours through the week 
so their loved one can take a break or may-
be so they can go to work,” she said.

Another new partnership Keers said she 
is proud of is Hendricks Go as the agency 
is providing transportation services as a 
partner with Hendricks Regional Health.

“It’s helping people get to doctors’ ap-
pointments or medical care they may oth-
erwise have missed,” she said.

The agency does receive some public 
grants to support programs, such as the 
transportation receives some state and 

MARINA continued on page 7

Marina Keers shares a laugh with long-time volunteer, Ray Vastag, Avon. Vastag volunteers in the Senior Services Center’s kitchen 30 hours a week and has been doing so for seven years. (Photo by Rick Myers)

???

Marina Keers brings it all to her 
leadership role at Hendricks 

County Senior Services

KEERS 
PACKAGE
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federal grants. Operating the Danville-
based senior center and meeting the 
needs inside the facility does not have 
much public support and must rely on 
private donations.

The agency typically hovers between 
45 and 50 employees, mostly part-time. 
There are about 150 to 200 volunteers.

Kim Baver, the nonprofit’s business 
manager, said Keers is passionate about 
helping seniors in the community.

“She has an amazing open door pol-
icy and is always listening to the com-
munity as well as the needs of our se-
niors and our staff,” Baver said.

Previously, Keers worked at Coburn 
Place Safe Haven in Indianapolis and 
Sheltering Wings in Danville. Both or-
ganizations work to provide shelter for 
domestic violence victims.

“My entire career has been focused 
on keeping people independent,” Keers 
said. “The way we did that with domes-
tic violence work was providing people 
with safe housing. Some people won-
der how I went from domestic violence 
work to work with seniors. But to me, 
the missions are really similar.”

Keers, who majored in public rela-
tions from Franklin College’s journal-
ism program, once thought she would 
be an investigative journalist.

After all, Keers, whose maiden name 
was Hennessy, received national atten-

tion as a high student journalist when 
she reported on hazing as part of the 
Avon football team’s summer camp in 
1999. At first, the school principal at 
that time tried to kill the story, but it 
was eventually published after the pa-
per agreed to include a statement from 
the coach and remove some quotes. At 
first, the student paper considered not 
agreeing to the censorship, but then de-
cided it was more important to publish.

Keers said she had two life-changing 
experiences in college. One was a Janu-
ary project called inner-city missions.

“We went to Indianapolis and 
worked in a homeless shelter for a week 
and provided services,” Keers said. “The 
second was an internship at Sheltering 
Wings. That got me exposed to fund-
raising.”

Following her graduation from 
Franklin in 2004, Sheltering Wings had 
an opening for a caseworker and she 
said she felt the call to return.

“That was a real on-the-job train-
ing, how to do you help women in crisis 
when you are 21 and don’t know any-
thing about social work,” Keers said. “I 
made it work and then when they had a 
community outreach position come up, 
that’s when I made the transition from 
direct service work to fundraising.”

Keers said she and her husband, 
Dustin, were middle school sweet-
hearts. They have two children, Maggie, 
8, and son, Joseph, 5.

MARINA continued from page 6.

How Marina did It
Best advice I’ve ever received: 

“Eat the frog.” In other words, don’t 
procrastinate on the tasks and 
decisions that are unpleasant. Get 
them done first and enjoy the rest 
of your day satisfied that you’ve 
completed difficult tasks!

Best business decision I’ve ever made:

I loved my work at Sheltering Wings 
and I loved my work at Coburn Place. 
The best business decisions I’ve 
made were decisions to leave jobs 
I loved because I knew I was being 
called to serve in a new way. 

Worst advice I’ve ever received:

“No one likes change.” We all know 
change is inevitable. It’s important to 
acknowledge that some people love 
and embrace the opportunities that 
come from change.

In 5 years, I want to: 

Right now, nearly 30% of seniors 
in Hendricks County are at risk for 
premature placement in a nursing 
home. Every day we are working 
to help those at-risk seniors 
live with the greatest degree of 
independence. In five years, I want 
to see this agency grow to meet the 
demand for services in our county.

Marina’s List 

Five books that have had an impact 
on me:

1. The Screwtape Letters by CS 
Lewis

2. The Elements of Style by EB 
White

3. Dreamland by Sam Quinones
4. Five Days at Memorial by Sheri 

Fink
5.  The 21 Irrefutable Law of 

Leadership by John Maxwell

HOPE HEALTHCARE:

HEALTHCARE
-  F O R  T H E  -
UNINSURED

107 Park Place Blvd., Avon | 317.272.0708 | myhopehealth.org

Medical & Dental Services provided by Licensed, Volunteer Professionals

OF HOPEst ries gala

Please join us for our Second Annual

This will be an evening of celebration and collaboration as 
Lisa Kent Johnson, storyteller, reveals how 

HOPE’s story continues to unfold.

Saturday, September 29, 2018
5:30 - 8:30 in the evening
Dallara Indy Car Factory

1201 Main Street, Speedway, Indiana

Experience a Street-legal Indy Car ride, Indy Car Green Screen 
photo booth, hor d’oeuvre & drink reception, and dinner. 

Visit www.myhopehealth.org to learn more and purchase your tickets.

GALA TICKET
$100

TABLE FOR 8
$750

SPONSORED TABLE
$1,000

Includes recognition 
at the event.
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Biz History

Hendricks County Historical Museum is at 170 S. Washington St., Danville and open Friday and Saturday, 11 a.m. - 3 p.m.  
There is no admission fee to tour the museum but donations are gladly accepted. For more information, visit hendrickscountymuseum.org.

Happy Valley Sand & Gravel
A Heart for Stone

By Deanna Hindsley

In 1945 Cleo and LaVina Potts drove from Morgan to 
Hendricks County looking for a new place to live.  When 
they saw the present location on US 40 west of Plainfield, 
Mrs. Potts exclaimed, “This valley is beautiful.  I would be 
so happy here.”

And that is how Happy Valley Sand & Gravel was born.
Cleo raised cattle and also dug gravel from his creek 

bed and delivered to new roads being built, for mainte-
nance of existing gravel roads, and for gravel driveways.

They delivered Bedford stone for houses, like the one 
we met in, which were built through the 1970s. The busi-
ness grew as they began excavating, subdivision develop-
ment, and demolition.

Cleo’s son, Ronald worked with him from childhood, 
and in 1974 they bought their first draglines.  When Ron’s 
son, Gordon, was born he also worked with dad and grand-
pa. Gordon and his wife Kim now own Happy Valley.

I met with Kim, daughter Grace, and assistant Heath-
er in their in-home office across the field from the actual 
business.  This Bedford Stone house is where each gen-
eration of the Potts family has lived.

Throughout the visit, calls came in and Kim directed 
drivers on where to deliver, what to bring back, and then 
talking with an interested client when Kim ended with 
a very positive, “We’d love to have your business!”  This 
woman is the consummate customer service ambassador.

And she loves stone.  Kim grew up in farming and after 
graduating from school, went to work in gravel sales.  She 
and Gordon met when he and his dad were customers in 
the scale house where she worked.

Heather quips, “I think it was love at first ton!”
Happy Valley Sand and Gravel grew and Gordon be-

came skilled at driving many kinds of equipment. 
“He’s the most amazing driver,” Kim beams.  “He can 

go from a dragline to a dump truck to a dozer, and all the 
pieces of equipment we have, easily operating them all.  
If you go to school to learn this, you are taught only one 
kind of vehicle.  He can do it all.”

This, of course, enables him to train their employees.
Gordon and Kim are very careful in hiring a new em-

ployee.  She further explains Gordon’s ethic.  Gordon 
thinks it through before hiring a person.  He doesn’t want 
to just hire a person for the short term.  He wants the 
right person – one who he can train and is dependable, 
and who can depend on this job to provide for his family.

Gordon learned his skills and work ethic through his 
father and grandfather, and it carries on to their three 
children: Grace, who is a senior at the University of India-
napolis, 15-year-old Michael, and Jacob, 12. She pointed 

to the equipment barn across the field to a beautiful big 
dump truck, saying, “There’s Grace now, getting ready to 
deliver a load of stone.”

Don’t tell Kim, but I have always wanted to drive a 
piece of big equipment.  Wow.  This 21-year-old Univer-
sity of Indianapolis senior who is majoring in marketing 
and logistics, is living my dream!

So what’s in the future? They have installed a building 
pad for their new building on the site of the original barn, 
which they had to demolish after a 50-year flood in 2013. 
To be completed within a year, this will house equipment, a 
place to work on equipment and a second floor for offices.

“Next year the business will be eligible for a 75-year 
Hoosier Heritage Award,” says Kim.  “And I hope to see 
Happy Valley receive the 100-year Hoosier Heritage 
Award.”

The brochure states they also dig septic systems, base-
ments and foundations, do stormwater installation and 
equipment hauling.   And ends with what I saw during 
my visit there: They take pride in their workmanship, do-
ing the job right the first time, and are dedicated to seeing 
customers succeed on each project.

I’m sure Cleo and LaVina would be pleased with what 
their family has accomplished at their “Happy Valley”.
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The Personal Touch

By Scott Flood

Today’s companies offer an amazing 
array of products and services. Surpris-
ingly, the best way to promote those 
products and services is to stop talking 
about them.

No, I’m not advocating that products 
should sell themselves, or that market-
ing efforts are useless. Quite the con-
trary. What I’m saying is that so often, 
companies become so focused on their 
products and services that they forget 
why those products and services exist.

Most companies are proud of the 
products and services they offer, so they 
figure the best way to promote them is 
to tell everything about them. They tend 
to list as many features as they can. And 
they like to use words that make the 
products and services seem even bet-
ter, like “top-quality” and “world-class.” 
Isn’t that what marketing is all about?

Well, not really. In simple terms, ef-
fective marketing is about finding a 
need, developing a way to fill that need, 
making the person in need aware of it, 
and convincing them to buy it. So what 
should you do instead of talking about 
your products and services? Start by 
getting to know the people who need 
them. Then help them understand how 

your product or service will improve 
their lives, lower their stress, save them 
money—whatever its advantages may 
be. 

Instead of talking to customers about 
what’s important to you, talk about 
what matters to them. And the best 
way to explain how well your product 
or service fits the bill is to put it in the 
form of a story. Instead of forcing the 
prospect to guess at what using what 
you offer can do for them, share a story 
that shows what it did for someone else. 

Not sure what your customers want 
to hear or how they say it? Spend some 
time in the field with your sales staff. 
Talk to people at trade shows. Then use 
what you learn to transform your ads, 
your website, your brochures, and all 
those other materials to language that 
means more to your customers than to 
your internal team. That’s what’ll get 
customers talking about you.

It’s about people,  
not products

Scott Flood creates effective 
copy for companies and other 
organizations. You’ll find more 
articles at sfwriting.com. ©2018 
Scott Flood All rights reserved.

Visit our web site at  
Bassettservices.com

to see what over 6,000 customers like  
you say about our service!

317-204-2179

SERVICES, inc

HEATING & COOLING

of heating & cooling service to
our Hendricks County family!

Celebrating

40 years

Air-conditioner not working properly? 
Call us for a tuneup today!
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By Howard Hubler

I’m getting so old I should probably start 
getting my bucket list together. Here is one 
of the things I was going to put in it, I now 
can check off before I get my bucket. This 
last week and my wife Janet and I went 
to the Biltmore Estate in Asheville North 
Carolina. George Vanderbilt built this 
place, the interesting thing is, in its heyday, 
the house which was also a business, nev-
er made a dime. That’s probably code talk 
for even in early part of the century, it lost 
hundreds of thousands 2018 dollars. It was 
then and currently is the largest home built 
in America at 175,000 ft.². George was be-
fore his time, with his 8000 acres, he was a 
local dairy man, beef producer and farmer. 
If he had just waited another 75 years he 
could’ve taken advantage of farm subsidies 
and probably been home free.

Today, the great great grandson and 
daughter of the founder George Vander-
bilt are firmly at the helm. Whatever great 
grandfather lost, well, he finally threw off 

threw off some offspring that “get it “. I don’t 
think they had to go to the Disney Institute 
to figure this out, I think it was part of their 
DNA. They will not tell you their income, 
but they will tell you how many tickets they 
sold last year. I did the math, but I’m sor-
ry to say I’ve thrown the napkin away. They 
make tens of millions of dollars annually on 
all the schtick that they sell. An overstated 
analogy today is that of a “well oiled ma-
chine”. Here is one if I ever have seen one.

Janet and I were walking down the path; 
the next thing we knew we were in an un-
derground tunnel. I shared with her that 
this seemed to be the perfect place to put 
a winery even if it did not have the ben-
efit of California soil and weather. When 
we came upstairs lo and behold , there was 
a sign that read, this was quite clever, “Bilt-
more Winery”. There’s an old saying, if you 
want to have the best restaurant, find out 
where most people go every day and stick 
one there. So with their property, I couldn’t 

tell you if it bears a good or a bad grade 
grape but I can tell you there are a lot of 
people that congregate there every day. So 
what is the “brag”upon entering the win-
ery? The sign says the most visited Winery 
in America, go figure!

In my limited week spent in the multi 
media visual arts world, I got to appreci-
ate the blown glass of world renowned art-
ist Chihuly. All of their European gardens 
have these massive brilliantly colored glass 
sculptures displayed in them, done by this 
famous crazy artisan. Now, this place lives 
on events that drive ticket sales. So what’s 
the big tour deal in the heat of the sum-
mer, after dark they featured night garden 
tours with these awesome chandelier qual-
ity art pieces, some of which are 6 or 7 feet 
in diameter glowing in the cool night air. 
Needless to say, they have created an en-
tirely new season! Although they don’t say 
this, gratuitously, I’ve got a believe they sell 
more Chihuly that any place in America. 

Again, go figure.
According to my surgeon friends, both 

of them, when the medical practice world 
seemed as though it was impossible to 
make a dime, they got involved in “ancil-
laries”. They describe this to me as taking 
their core service, then wrapping around 
them more profitable services to create 
a higher return on investment. This, my 
friends, is not unlike the Vanderbilts.

So here is my teachable moment of the 
day. Is your business going along fine, or is 
it even going along less than fine? All you 
need is a yearning to make more gross prof-
it and have an improved ROI. Like the Van

A perfectly running business is a beautiful thing
PEER TO PEER

866.348.4674 | STATEBANKOFLIZTON.COMAVON/PRESTWICK | BROWNSBURG | DOVER | JAMESTOWN | LEBANON | LIZTON | PITTSBORO | PLAINFIELD  | ZIONSVILLE

*Annual Percentage Rate. State Bank of Lizton will pay flood certification, drive-by appraisal, title search, and document recording fees. Hazard and, if applicable, flood insurance is required and the responsibility of the borrower. This offer is available for new lines of credit only. Minimum credit line 
amount of$5,000 with a maximum amount of $350,000 and up to 80% of the value of your 1-4 family owner-occupied residential IN property. This loan is not available for the purchase of a primary residence. The introductory fixed rate will apply only during the first 6 billing cycles after your SBL 
HELOC is opened; beginning the seventh month, the APR will convert to the applicable variable APR plus a margin up to 1.00% depending on your credit score. The variable APR may vary monthly based on the latest U.S. Prime Rate as published in The Wall Street Journal as of the first business day of the 
month. The APR will never exceed 21%. As of 6/15/18, the U.S. Prime Rate is 5.00%. The minimum payment may not be sufficient to repay the outstanding balance and may result in a single balloon payment. This loan may have a prepayment penalty; ask us for details. There is a $50 annual fee, which 
is waived the first year. APRs and other terms are accurate as of 6/15/18 and may change thereafter. Check with your tax advisor for tax deductibility of interest payments. Offer and rate may be changed or withdrawn at any time. See a loan officer for full details. State Bank of Lizton NMLS #504503

3.25% 
5.00% 
INTRODUCTORY RATE

AFTER SIX MONTHS

Thinking about remodeling this summer? Put your home to work for you!

APR*

APR*

Home equity line of credit

Howard Hubler can be reached at 
howard@hubler.com.



In Celebration of the Hendricks County 
Business Leader’s 13-year Anniversary, 

 We Ask Local Professional Women: 

What 

Empowers 
you 

Professionally?
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Avon Community School Corporation (ACSC) is home to 10,000 students and staff. Eight years 
ago, ACSC administrators approached Hendricks Regional Health with the same challenges many 
organizations face: increasing healthcare costs and concern over the health of their employees. 

Together, we’ve developed a collaborative partnership that benefits the well-being of the ACSC 
students and staff, while bettering the school system’s bottom line and the Avon community as a 
whole. Our athletic trainers and physicians are on the sidelines at their games; our nurses educate 
and care for students in their schools; and our onsite clinic and network health plan give affordable, 
easier access to care for their employees and dependents.

Hendricks Regional Health understands that every business is different. That’s why we offer customized 
wellness solutions to each organization we serve. Healthier employees. Healthier business. Learn 
more at HENDRICKSATWORK.COM or call (317) 745-3836.
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Pictured from left to right:
Dr. Scott Wyndham, Director of Finance & Operations
Dr. Margaret Hoernemann, Superintendent of Avon Community School Corporation
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The core of my professional 
empowerment is driven by 
successfully empowering and 
assisting others. Empowering 
others empowers me both 
personally and professionally. 
I am energized when I am 
able to empower clients 
through my professional 
services, by managing staff, 
mentoring others, and 
focusing efforts on women’s 
leadership initiatives. When 
I am a dynamic member 
of a network or team, my 
confidence is lifted and 
I am able to share that 
confidence and empower 
others. Empowered people 
empower people. I believe 
it is our moral obligation to 
pass it on. 

In a word: Attitude. Empowerment, to 
me, comes from within. I was raised 
from a young age to believe that I could 
accomplish whatever I wanted if I worked 
hard enough. (Thanks, Mom and Dad!) 
I see many people who have the ability 
and desire to do something, but lack the 
confidence to make it happen. I think 
having the confidence to begin, as well as 
embracing the possibility of failure, are key 
components to empowerment. That doesn’t 
mean I don’t rely on experts for help in my 
business projects, I most certainly do. But I 
have a sense of trust in my instincts, which 
has improved as I have gotten older, and 
has helped to guide me in my journey as 
a business owner. I also find it rewarding 
to create a work environment where the 
employees feel empowered as well. I believe 
it is one of the reasons why I have many 
long-term employees. So what empowers 
me as a professional? To put it simply, me.

What empowers me 
professionally? I am a 
people pleaser and my 
passion with flowers helps 
me to accomplish this 
in many ways. It can be 
comforting flowers for a 
grieving family, celebrating 
a bride’s smile seeing her 
bouquet on the big day or 
a simple bunch of daisies 
to brighten someone’s 
life. I truly enjoy creating a 
personalized arrangement 
for any occasion or 
celebration. I want to 
thank Hendricks County 
and especially Danville 
for making my business 
a success and we look 
forward to many more years 
pleasing the community. 

What empowers 
me professionally is 
seeing the significant 
positive impact that 
can be made when 
people who want to 
make a difference in 
the community join 
together.

Working alongside others, both 
internal to Hendricks Regional Health 
as well as with our external community 
and employer partners, to develop 
strategic, smart, surprising and 
sustainable solutions is empowering 
to me in my professional role. I find 
being able to serve with individuals 
and teams with whom I have a similar 
focus, passion and approach is very 
rewarding. This is especially true in 
the field of health care where you 
can demonstrably impact the health 
and well-being of those who work 
and live in Hendricks County and the 
surrounding communities. I also strive 
to practice the guiding principles 
of servant leadership by enabling 
and helping others to learn and 
understand their respective strengths 
and to build upon them for their 
personal and professional growth.

Years ago, I worked within 
the auto racing industry 
and remember feeling 
empowered just to have 
been a part of the action.  
I could have spent 24/7 
at the racetrack and 
sometimes actually did.  
As I have taken on other 
roles and gained more 
experience, I now feel more 
empowered by encouraging 
and supporting others.  
Helping an individual or 
an organization develop 
can be a true testament 
to your own worth.  When 
someone asks for my 
advice or direction, I take 
it as a compliment.  They 
wouldn’t have asked if they 
didn’t trust my input.

Throughout my 
professional 
career, the 
one thing that 
empowers or 
inspires me 
the most is 
helping people 
be successful. 
Successful means, 
they are learning, 
growing, and 
achieving goals 
and vision they 
want. I have 
been blessed to 
be a part of that 
process. 

In Celebration of the Hendricks County Business Leader’s 13-year Anniversary, We Ask Local Professional Women: 

What 

Empowers 
you 

Professionally?

Kelly Allen, Owner
Danville Florist

Rene Behrend, Executive Director 
Brownsburg Education Foundation

Elizabeth (Beth) Cisco
Executive Director, Marketing 
and Employer Strategies 
Hendricks Regional Health

Dana Servaes Cochran
Director of Marketing & 
Member Engagement
Hendricks Power Cooperative

Beth Groninger, O.D. 
Plainfield Eye Care

Carrie Hanni
Kemper CPA Group

Heidi Jo Maddox, Owner
B&B Consign & Design
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Hands down, trust 
is what empowers 
me professionally.  
Trust from my 
leaders: that 
they believe I 
am able to not 
only do the work 
they’ve asked me 
to do but that I 
am capable of 
bringing even 
more to the table; 
and trust with my 
team: that they 
know I believe 
in their ability to 
excel and deliver 
and that I am 
there to help 
remove barriers to 
their success.

My foundation helps empower me in 
decisions made both in my professional 
and personal life. Below are integral parts 
of my foundation:
1. Values: Growing up I was taught to work 

hard, work until the job is finished and 
to do it right the first time.

2. Faith: I ask myself- is it right? Is it just? 
Does it make this world better? 

3. Education: In both my undergraduate 
and graduate studies- I learned that if 
you need to know an answer, find it- use 
books, the internet & experts around 
you. 

4. Experience: I have found that if it doesn’t 
feel right, it probably isn’t. Use the 
strengths of those around you to do 
good and help create positive outcomes.

Staying true to these points helps me feel 
empowered to make the best decisions. I 
have found that when I stray from any of 
these points, it’s a struggle.

Being a working 
mom is what 
empowers me 
professionally.  A 
successful career 
gives me a sense of 
identity, financial 
independence, a 
broader outlook 
and a lot of 
positivity that 
makes me a better 
wife and mother.

What empowers me 
is helping women feel 
beautiful and to bring out 
their confidence to be the 
best they can be in life.

I have found a passion in building 
community, listening to each other, 
and being simply honest. When I came 
to this area I knew only one person 
so it took me a minute to realize we 
all belong and are responsible for 
change. We have the power to make 
change happen, we just need to 
make the decision and start working 
toward it as we ignore the limitations.  
I have the incredible opportunity at 
Hendricks College Network to listen 
and respond to the needs of our 
community by collaborating, sharing 
resources, and making connections. I 
am proud of the work my colleagues 
do to build bridges instead of walls as 
we work toward long lasting benefits 
and I look forward to serving in a 
community that empowers everyone 
to obtain their full potential. Together 
we can do so much.

The core of my professional 
empowerment is driven by 
successfully empowering and 
assisting others. Empowering 
others empowers me both 
personally and professionally. 
I am energized when I am 
able to empower clients 
through my professional 
services, by managing staff, 
mentoring others, and 
focusing efforts on women’s 
leadership initiatives. When 
I am a dynamic member 
of a network or team, my 
confidence is lifted and 
I am able to share that 
confidence and empower 
others. Empowered people 
empower people. I believe 
it is our moral obligation to 
pass it on. 

In a word: Attitude. Empowerment, to 
me, comes from within. I was raised 
from a young age to believe that I could 
accomplish whatever I wanted if I worked 
hard enough. (Thanks, Mom and Dad!) 
I see many people who have the ability 
and desire to do something, but lack the 
confidence to make it happen. I think 
having the confidence to begin, as well as 
embracing the possibility of failure, are key 
components to empowerment. That doesn’t 
mean I don’t rely on experts for help in my 
business projects, I most certainly do. But I 
have a sense of trust in my instincts, which 
has improved as I have gotten older, and 
has helped to guide me in my journey as 
a business owner. I also find it rewarding 
to create a work environment where the 
employees feel empowered as well. I believe 
it is one of the reasons why I have many 
long-term employees. So what empowers 
me as a professional? To put it simply, me.

Throughout my 
professional 
career, the 
one thing that 
empowers or 
inspires me 
the most is 
helping people 
be successful. 
Successful means, 
they are learning, 
growing, and 
achieving goals 
and vision they 
want. I have 
been blessed to 
be a part of that 
process. 

Lisa Nesbit
Mary Kay Sales Director

Brandy Wethington Perrill
Executive Director
Hendricks College Network 

Melissa A. Yetter
Marketing Director
Hendricks County Bank 
and Trust Company

Diane Stennett
Senior Vice President, Retail 
Leader and Business Development
State Bank of Lizton

Cathy Stoll, Marketing Communications  
and Community Outreach Director
Indiana University Health Suburban 
Indianapolis Region

The relationships 
with others we’ve 
built are what 
empower me. I 
couldn’t do what 
I do without my 
incredible staff and 
the support of both 
our community 
and visitors. 
Every day I get to 
meet someone 
new as well as 
interact with 
faithful familiar 
faces, and that 
excitement and 
encouragement 
keeps me going. It’s 
an honor to be part 
of so many people’s 
lives.

Judy Sexton, Owner
Bread Basket Cafe & Bakery
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Meet the Business Women of Mantooth Insurance

7378 Business Center Dr Ste 100 
Avon, IN 46123

Phone: 317-272-1010
Fax: 317-272-8085

How many years in insurance? Thirty 
years with Mantooth Insurance Agency 
in January 2019. I will have 33 years in 
March 2019 in the Insurance Industry.

What do you most like about your 
profession? It is definitely not a boring 
job. I still learn something new every day. 
I like to help people understand insur-
ance and why they need it. I have really 
enjoyed the technology changes in our 
profession, from hand written 3 page car-
bon applications to a paperless office and 
e-signature applications.

Who is the person that has influ-
enced you the most professionally? I 
honestly can’t say it was only one person. 
It started with my dad who was a very 

hard working farmer. He worked from 
the proverbial sunrise to sunset provid-
ing for our small family. He always told 
me that if you work hard you can lay your 
head down at night knowing you con-
tributed something to this world. This 
instilled in me my current work ethics. 
When I started with Mantooth Insur-
ance Agency, I was mentored by Lisa 
Patton. She taught me not only the insur-
ance business but also how to be a young 
professional woman and to believe as a 
woman I can accomplish anything. The 
last person that has really had an influ-
ence on me not only as a professional but 
a person is Ralph Mantooth. He has al-
ways believed that I could do anything if 

I sat my mind to it even when I thought 
I couldn’t. He has given me the wisdom, 
knowledge and confidence that I needed 
to excel in my position at the agency.

Your best tip to give a young women 
beginning her career? Don’t ever doubt 
yourself,  there is always someone that 
will push you to achieve your goals and 
believe in you.

What is your off-duty passion? I love 
spending time collecting Hot Wheel cars 
with my grandson and going to the casi-
nos with my friends.

Terry Sutherlin  
terry@mantoothinsurance.com

Terry Sutherlin

How many years in in-
surance? Two years

What do you most like 
about your profession? I 
love having interaction with 
people from all over and 

making sure I protect everything they love 
and care for, from their home to business 
and their loved ones.

Who is the person that has influ-
enced you the most professionally? 
Ralph Mantooth, Wade Mantooth, Terry 
Sutherlin and Jesse Smith.  With them 
taking a leap of faith on me, they have 
been my rock, my mentors and have 
made me into what I am in the insurance 
world today.  They have showed me noth-
ing but kindness and patience and I am 
positive they will continue to influence 
for years to come!

Your best tip to give a young women 
beginning her career? Network, network, 
network. Remember that in this process 
you are selling yourself and the company 
you work for. Also, always show confidence!

What is your off-duty passion?  
Volunteering.

 I am a part of the Danville Rotary 
Club, Avon Kiwanis Club and United 

Way, which are service organizations that 
give back to the community. 

Angel Wells 
angel@mantoothinsurance.com

How many years in insurance? Seven-
teen years

What do you most like about your 
profession? I think the best part of my job 
is building the professional relationships 
with my customers and company repre-
sentatives.  I like knowing a customer’s 
name when they walk in or call the office, 
and having extended conversations with 
company representatives who become like 
friends.

Who is the person that has influ-
enced you the most professionally? 
Both my mom and dad influenced my 
work-life.  They both have worked very 
hard at whatever life has given them, and 
always made the best of it.  They both 
have shown me that you have to work 
hard for everything you have, which 
brings a great sense of appreciation. 

Your best tip to give a young women 
beginning her career? Best tip would 
have to be always have an open mind and 
make the best of your current career.  To 
make it your own and do it to the best of 
your abilities.

 What is your off-duty passion? Off 
duty I enjoy every moment of family time 
with my husband and three kids.  Also 

time spent with my animals, anything out-
doors and riding motorcycles.

Jesse Smith  
jesse@mantoothinsurance.com

Jesse SmithAngel Wells
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Meet the Business Women of the 
Danville Chamber of Commerce

Marcia Lynch
Marcia@danvillechamber.org

How many years 
working for the cham-
ber? I am currently in 

my 9th year as executive director of the 
chamber. I spent 23 years in the banking 
industry before working at the chamber.

What do you most like about your 
profession? Working with people ev-
ery day. Helping businesses succeed and 
making connections is very fulfilling.

Who is the person that has influ-
enced you the most professionally? 
Greg Sheridan, former Indiana Presi-
dent of Huntington Bank. He inspired 
me to be more than I thought I could 
be. He also showed me what profes-
sionalism was.

Your best tip to give a young women 
beginning her career? Stretch out of 
your comfort zone every day and don’t be 
afraid to take risks. The rewards are great.

What is your off-duty passion? 
Family is first and foremost. After that, 
creative crafts such as knitting, quilting 
and crochet projects.

Shelby Marshall
shelby@danvillechamber.org

How many years working for the 
chamber?  Two years and some change.

What do you most like about your 
profession?  The businesses and people 
I get to work with every day.  It’s never 
the same!

Who is the person that has influ-
enced you the most professionally? 
Tony Smarrella, Kaplan University.  My 
first boss at my first “big girl” intern-
ship I had during my professional career.  
He taught me how to have fun at a job, 
enjoy experiences, and never stop 
learning.  He ALWAYS wore 
a smile and was friendly 
to everyone and that 
is why I always 
smile wherever I 
go.  (He’s also the 
reason I met Ed 
Sheeran! Lol)

Your best tip to give young women be-
ginning their career?  Have confidence in 
yourself and your work.  Never stop learn-
ing.  Be respectful and nice.  Don’t work 
24/7.  Enjoy life, family and friends, too.

What is your off-duty passion?  
God, family and fitness.

Kadie Burgess
kadelynb@gmail.com

How many years working for the 
chamber? One

What do you most like about your 
profession? I love networking with 
other business professionals and learn-
ing the things they have experienced and 
discovered from owning and working 
for different types of businesses.

 Who is the person that has influ-
enced you the most professionally? 
I’m not sure any one person has influ-
enced me.  As a growing future leader, 
I hope to have the drive, passion, and 
heart to lead and grow a company while 
using my resources to serve God.

 Your best tip to give a young wom-
an beginning her career? As a young 
professional entering a new organiza-
tion, it becomes your job to shake up the 
old ways.  Be persistent and don’t let fear 

strike you out.
 What is your off-duty 
passion? I love reading 

and writing.  Anything 
from fiction to business 
oriented books, you 

can learn and say so 
much!

From left, Marcia, Kadi and Shelby.

317-745-0670 • 49 N. Wayne St., Danville, IN  46122

Meet HomeBank’s 
Kathy Spencer-Ellis

Kathy Spencer-Ellis, Home Bank
317-754-2896 • kspencer-ellis@homebanksb.com

 990 West Main Street, Suite 165
Plainfield, IN 46168

How many years in 
banking? Twenty-nine 
years in banking. (5 merg-
ers. 3 banks.)  Positions 
held: commercial loan 
assistant, credit analyst,  

private banker and commercial lender. 
 What do you most like about 

your profession?  
I love the variety of  people and busi-

nesses I get to meet and be involved 
with. It’s amazing to listen to business 
owners discuss how they started their 
businesses. They are so passionate 
about what they do.  I enjoy businesses 
becoming more successful by helping 
with their financial needs.   

 Who is the person that has influ-
enced you the most professionally?

I cannot point to one person. There 
were many people along the way that 
influenced me.

 Your best tip to give a young 
women beginning her career? 

I have two tips:  1) Find a mentor. 
Someone you can  talk to and learn 
from. Today, there are many organiza-
tions that have mentoring programs.   
2) Get involved. Get involved with 
your company and your community. 

 What is your off-duty passion?
My husband, Phil, and I love to 

play golf together and play with our 
new puppy. 

Kathy Spencer-Ellis, Commercial Lending Of-
ficer at Home Bank
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DON’T MISS! To register, contact Cathy Myers
cathy@icontimes.com or call/text (317) 918-0334

Presented by

Save the Date!
September 11, 2018

7:30-9:30 a.m.
Cost: $15.00

The Pavilion Center
in the Avon Washington Township Park

 The Empowerment Project
Join thousands of women and girls from across the world who have 

been inspired to live their dreams by participating in “The Empowerment 
Project.” Witness the incredible journey of a crew of female filmmakers 
driving across America to encourage, empower and inspire the next 
generation of strong women pursue their career ambitions. 

This special program, which takes the place of the usual quarterly 
Business Women’s Lunch, is anchored by a 50-minute documentary 
film and challenges viewers to ask themselves, “What would you do if 
you knew you would succeed?” 

Registration and a continental breakfast begin at 7:30. The film begins 
promptly at 8:00, followed by a brief time of reflection and discussion. 
You will be on your way by 9:30, inspired and refreshed by this 
showcase of ordinary women doing extraordinary things.

A portion of the proceeds to benefit Leadership Hendricks County

Breakfast sponsor

2018 Hendricks County Business Leader’s
Women’s Breakfast

KEMPER
 CPA GROUPLLP

Certified Public Accountants and Consultants
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Biz Briefs

Plainfield electronics recycling  
company expands operation  

Electronic Recyclers International Indiana, an 
electronics recycling and destruction company, 
recently launched its new 315,000 square-
foot facility at 3100 Reeves Rd., Plainfield. 
The move from its former location at 2540 
Airwest Blvd. gives the company 95,000 more 
square footage. “The goal is significant volume 
increases, which will result in additional jobs to 
run a second and possible even a third shift as 
we reach maximum capacity. Ultimately, that 

could result in hundreds of jobs being added 
to the facility over time,” said Paul Williams, VP 
of Communications for ERI. Additionally, ERI 
has submitted a proposal for Recycling Market 
Development Program’s (RMDP) grant funding 
to add mobile technology (mobile shredder 
trailer)  to the Plainfield facility that will add 
seven jobs immediately. ERI did not disclose 
the dollar amount for its investment in the new 
facility.

Working hard
for your 

Business!

317.754.2896
Kspencer-ellis@homebanksb.com
www.homebanksb.com

With over 20 years of experience in 
commercial banking, Kathy Spencer-Ellis 
is committed to helping your business 
move to the next level.  
Offering a solutions-oriented approach 
and unmatched personal service, she 
will bring professional solutions that 
work for you and your business. 

 Stop by or call Kathy today! Visit our new 
Plainfield 
location at 

990 W. Main St.

 
Ladies Luncheon and Purse Auction

 

September 29, 2018

Country Club of Indianapolis
2801 Country Club Road
Indianapolis, IN  46234

Real estate report: Hendricks County homes  
selling 15 days faster on average

Hendricks County homes continue to leave 
the market quickly while Avon, Brownsburg 
and Plainfield experienced price increases 
and Danville saw a slight decrease. According 
to F.C. Tucker, in July 2018 the average price 
for homes sold in Avon was $233,043, a 
12.3 percent increase from July 2017, and 
$218,151 in Brownsburg, a slight 0.5 percent 
change. Plainfield homes also increased in 
price to $247,054, an impressive 34.9 percent 

difference from July 2017. Meanwhile, 
Danville homes sold for $180,486, a 3.5 
percent decrease from July 2017.
Hendricks County homes sold in 30 days 
on average, 15 days faster than July 2017. 
Homes in all cities spent significantly less 
time on the market: Avon homes sold in 29 
days, Brownsburg homes sold in 27 days, 
Danville homes sold in 37 days and Plainfield 
homes sold in 26 days.





Hendricks County Business Leader hcbusinessleader.com  •  August 2018  21

Bisque Barn blends creativity  
with rustic atmosphere

Christi Swanson, co-owner of Bisque Barn, 9778 US-36, Avon. Photo by Chris Cornwall

Mantooth Insurance has been serving the local   
community for 36 years and will continue to do so 
for decades to come.  We are honored for all those 
years we have had a partner like Erie Insurance to 
offer our clients. 

Superior products, superior service.  Don’t wait, call 
us today to see how we can help you.   

 

 
317-272-1010          www.mantoothinsurance.com 

Auto   Home   Life    Business  

7378 Business Center Dr., Suite 100
Avon, Indiana 46123

(317) 272-1010 
www.mantoothinsurance.com

Auto  
Home
Life 
Business

Thinking about 
insurance?

Hendricks County’s Insurance Agency

It’s been nearly two years since 
Bisque Barn owners Steve and Christi 
Swanson opened their doors at 9778 
US-36, Avon, offering customers the 
chance to customize their own pottery 
within a rustic atmosphere. 

The shop derives the ‘bisque’ part of 
its name from the pottery after it’s been 
poured into a mold, cleaned and initial-
ly fired. 

The firing of the clay transforms it 
into ceramic, making the structure of 
the pottery stronger, porous and ready 
to be glazed. 

However, the ‘barn’ in the title rep-
resents not just the rustic atmosphere 

within the shop but also reflects the do-
it-yourself country spirit that made the 
shop what it is today. 

A mini-wooden barn behind the 
counter and the wooden tables sta-
tioned around the room were all made 
by Steve Swanson in his woodshop. 

Steve and Christi hope people as-
sociate Bisque Barn with “crafting and 
creating,” and encourage everyone, 
no matter your artistic talent, to enjoy 
making pottery. 

“We want people to associate Bisque 
Barn with creativity, a relaxing atmo-
sphere and family,” Steve said. 

WHAT’S IN A NAME
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BIZ LEADERSHIP

The leadership of succession

Karl is a father, speaker, author, and 
successful CEO. We encourage questions 
& comments. Karl can be reached via 
Zimmer Success Group in Plainfield 
(Z-Success.com). RULE® is a Registered 
Mark of Karl R. Zimmer III.

By Karl Zimmer

One of your most important roles as a lead-
er is to plan for and implement the transition 
of leadership and/or ownership of your orga-
nization. You are better off being involved in 
and leading that process than having it hap-
pen out of necessity. So how do you go about 
it, and when is a good time to start?

I have been through this from both leader-
ship and ownership positions, and it is clear 
that the best time to start is before you think 
you need to. Another way to put that might 
be, “Start now!” When you begin succes-
sion planning before it is needed, you have 
the best chance of it turning out the way you 
want and that is best for the organization, 
whether a transition of leadership or of both 
leadership and ownership. Certainly, if the 
succession will encompass both, the process 
will take more thought, planning, and time. 
The time spent will be worth it, not only for 
the organization, but also for your wellbeing.

Closely held, family-owned businesses 
tend to want to pass down the ownership 
and leadership to the next generation, and 
though this is often appropriate, it may not 

be in all cases. Just because someone grew 
up in the business or has the right name, that 
does not mean they are capable leaders and 
the right leader for your organization. I lik-
en it to the reality that a great salesperson 
doesn’t always make a great sales manag-
er. The skillset is different, and the context 
of relationships may not be conducive to a 
leadership role. Every leader should identi-
fy a potential successor. Sometimes it is best 

to identify someone from within your or-
ganization to groom as your successor, but 
consider hiring from outside if no appropri-
ate candidate exists within. Take the time to 
mentor and train the selected person in a 
variety of roles throughout the organization 
leading up to the leadership position so that 
you can assess whether that person is going 
to perform the way you want. 

Besides the sale of your organization, suc-

cession and the transition of ownership will 
take additional time and planning, and there 
are many options available from trusts, gift-
ing, employee buyouts, alternative stocks, 
mergers and acquisitions, and more. In this 
regard, an appropriate professional can be 
invaluable, and though it may cost signifi-
cant money to engage one, it can save you 
both time, money, and even some stress in 
the long run.

This column is dedicated to sharing ex-
periences, research, and ideas about great 
leaders, for great leaders, and to explore how 
best to inspire and motivate the highest per-
formance and satisfaction at work. Please 
send in your comments, questions, and sug-
gestions.

 Every leader should identify a potential successor. …
Take the time to mentor and train the selected  

person in a variety of roles throughout the 
organization leading up to the leadership position  

so that you can assess whether that person is 
 going to perform the way you want.
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By Jim Ittenbach

Your online reputation is your brand’s 
true reputation; regardless of your pro-
motional efforts. While you can’t control 
what social media post about your brand, 
you can control the experience that oc-
curs when individuals interact with your 
product or service.  

Most people look for a brand’s online 
reviews before making purchase deci-
sions, whether about ordering takeout or 
selecting a physician or committing to an 
organizational relationship. Cultivating 
the right, but authentic, online presence 
takes time and persistent commitment to 
ensuring that the desired portrait of your 
brand is being painted for all to view on-
line.

Allowing for real-time consumer feed-
back is the first line of assurance that 
the intended brand experience is meet-
ing promoted expectations. In addition, 
your marketing plan should incorporate 
proactive communications that will posi-
tively reinforce your brand’s story, estab-
lishes thought leadership surrounding 
the impact that your brand provides with 
consumers and demonstrates an emo-
tional or visceral connection with your 
consumer desired outcome as a result of 
interacting with your brand.

A team must become adept in devel-

oping relevant and vibrant content that 
positions your company in a positive 
light and validates the authenticity of 
your brand’s desire to become a contrib-
uting partner in providing the consum-
er’s desired outcome/experience.

To do so, one must embrace the art of 
storytelling to integrate a human con-
nection and always from the customer’s 
perspective. This allows your story to 
feel comfortable and real to the reader—
whether it’s a series of short customer 
videos or written words accompanying 
photos of customer interactions; authen-
tic realism must be portrait.

Each communication team should 
identify a dedicated resource for manag-
ing and responding to reviews and online 
comments quickly and positively on so-
cial media. Such vigilance will cultivate 
and preserve a winning market share 
brand persona as well as elevate your 
sensitivity to market realities.

Brand management  
in the digital marketplace

BUSINESS RESEARCH

Jim Ittenbach is owner of SMARI, 
a research company, and he 
offers insights based in his years 
conducting research.

©2018 IUHealth

“So it’s an annual thing for me now?”
For women 40 years old and older, and for those with a family history of breast 
cancer, getting an annual mammogram is a part of life. The highly skilled team 
at Indiana University Health is here to answer all your questions and help make 
things easier on you.

SCHEDULE YOUR ANNUAL MAMMOGRAM TODAY.
Call 317.217.3272 or visit iuhealth.org/mammo

Biz Briefs

Kemper CPA promotes Rhoden to partner
Lesley Rhoden from Avon was named a 
partner with Kemper CPA Group at the 
company’s annual meeting on June 26. 
Rhoden works in the firm’s Avon office and 

has more than 17 years of public accounting 
experience. As a partner, she will continue to 
specialize in the tax area, working with not-
for-profit organizations.

Plainfield hotel employee receives  
Hoosier Hospitality Award

Staybridge Suites Guest Services Manager 
David Torres has received the 2018 Lt. 
Governor’s Hoosier Hospitality Award for his 
outstanding work in customer service at the 
hotel in Plainfield. Lt. Gov. Suzanne Crouch 

presented Torres with the award on Aug. 
17 at the Indiana State Fairgrounds. Torres 
was one of 16 recipients. Winners were 
selected by the Indiana Office of Tourism 
Development.
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Small business tech, ‘I did it my way’ 

TRENDS IN TECH

By Chet Cromer

Early this morning I talked shop with one of our clients 
at our local gym. We’ve had a project on tap for several 
months and it’s been tabled here and negotiated there, but 
now it’s GO time... they’d like the job done yesterday, and 
they’d like to do some of the work themselves to help save 
on the expense.

If you’re in the business of serving, I’m sure you’ve been 
through these conversations a dozen times. “If it’s going to 
cost that much and take that long, why wouldn’t I just do it 
myself?” Sure, the client will call when they run into a road-
block, but once the plan is down on paper, it looks so simple! 
Of course, this is often a short-sighted objection, but how do 
you communicate that to a client or prospect, especially in 
the world of technology where most things are “just point 
and click?” Let me share four conversations we have with 
those who want to stay highly involved in their projects.

1. We’re experienced problem solvers.
We’ve been around the block of technology a time or 

two. We know many of the roadblocks to expect and how 
to navigate around them. We’re also prepared for the un-
expected and ready to respond to it.

2. You’ll appreciate our  
outside perspective.

Your project may seem simple and help you achieve that 
goal you’re looking at right now, but what else should you be 
considering? What else might this technology initiative help 
you achieve, or how might it cause unwanted consequences?

3. This is a partnership —  
you won’t be left out.

I’ve never seen a project where a client feels “left out” in 
the end. Whether it’s helping pick the colors for their web-
site or gathering important information to help GO LIVE 
day run smoothly, we’ll need the knowledge only you pos-
sess to get the job done right and on time.

4. You’ve probably got  better  
(and more profitable) things to do.

While our project fee or hourly rate may be higher than 
you’d like to pay, what could you be doing while we get 
the job done? If we get something done much faster and 
smoother than you could do on your own, what value is 
there to that?

Technology businesses aren’t that much different than 
other service-oriented businesses. Any one of us could 
file our own taxes, represent ourselves in court, or change 
our own oil. The questions we ask ourselves and those we 
serve as we explore the best way to bring new solutions to 
life often bring out the true motivations behind the urge to 
do it on our own. Once these are known, it’s much simpler 
to build a plan that balances what can be done in-house 
and what’s best delegated to an experienced expert.

We’ve found a great path forward with our client. They 
feel involved, know they’re paying a fair price, and recog-
nize the value our team brings to the project. We aren’t 
hampered, we have specific boundaries to work within, 
and the final result is still achievable. It’s a win-win.

Chet Cromer is the president of C2IT Consulting, Inc., a 
Plainfield-based technology business that provides websites, 
mobile apps, and IT consulting/support to businesses 
across central Indiana. He can be reached at chetcromer@
c2itconsulting.net or (317) 721-2248.

SEPTEMBER 19, 2018 • 6:00 - 8:00 PM 
HENDRICKS COUNTY FAIRGROUNDS 

Free Volunteer Fair

Whipple 
Eye Center & Associates
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Medical spa 
NOW OPEN

(317) 399-4567 • sharpersurgery.com

10090 East US Highway 36
Suite D

Avon, IN 46123

Offering:
Coolsculpting fat reduction 

Facials & chemical peels • Microneedling 
Sun spot & spider vein laser treatments  
Laser hair removal • Eyelash extensions 

Microblading for eyebrows

$25 
OFF  
your first 

visit!

mobileme

Dr. Margaret Hoernemann is Superintendent of the Avon 
Community School Corporation. Here we connect with 
Margaret to share her Mobile Me.

The first app you check in the morning? Email

If you could be any emoji, what would you be? 

Favorite texting lingo? Lol

Most used niche app on your phone? I don’t even 
know what a niche app is....

How many unread text messages sit in your inbox? 
Zero

Latest/Earliest call you’ve ever received? 
Latest: 11:30 p.m. 
Earliest: 4:30 am (usually weather related)

How many contacts are on your phone? 1,659. Time 
to purge.

What is one app you wish existed on your phone? I 
don’t need another app!

What is one app you can’t live without? New York 
Times & USA Today
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ROCKIN’ HENDRICKS COUNTY

BULL RIDING 

CONTEST
MECHANICAL

BENEFITS LOCAL NOT-FOR-PROFIT 
ORGANIZATIONS

WYRZ PRESENTS

Purchase tickets at
https://rockinhc.eventbrite.com

GATES OPEN @ 6PM
CONTEST BEGINS @ 7PM

$20 early bird
$30 at the door

Hendricks County 4-H 
Fairgrounds Horse Arena

mEET the RIDERS

live music featuring
     MISSISSIPPI RAGLIPS & THE RIVER DOGS

Riding for
Hendricks College 

Network

Heather Thompson Kevin Kerzee

Riding for
Brownsburg Education 

Foundation

Whitney Driver

Riding for
MIBOR 

Clothe a Child

Melissa Luebbert

Riding for
Hendricks Regional 

Health YMCA

Riding for
Avon Education 

Foundation

Jake Ellingwood Kim Starr

Riding for
Rock Steady Boxing

Krystal Shirrell

Riding for
Indy Honor Flight

Fred Kintzel

Riding for
Lakeland Center

Riding for
Danville Community 

Education Foundation

Mike Neilson

Riding for
North West Hendricks 
Education Foundation

Stacey Begle Trip Nazdak

Riding for
Sheltering Wings 

Center for Women

Nate Krahn

Riding for
Hendricks Regional 
Health Foundation

Jenna Hunsacker

Riding for
Hendricks County 
Humane Society
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Planner of Note

Avon Chamber New Members

THE COUNTRY CLUB OF INDIANAPOLIS 
2801 Country Club Road 
Indianapolis, IN 46234  
317-291-9770

CENTURY 21 SCHEETZ AVON 
7994 East US Hwy 36 C 
Avon, IN 46123  
317-268-1800

WELLNESS EVENTS LLC 
8206 Rockville Road #305 
Indianapolis, IN 46214  
317-331-2273

MOSAIC APARTMENTS 
8155 Montage Ave 
Avon, IN 46123  
317-909-8409

APPLIED THERAPY AND BEHAVIOR SERVICES 
10 Coronado Rd 
Indianapolis, IN 46234  
317-527-5437

SHELTER INSURANCE - SALLY SHIRLEY 
5530 US Hwy 36, Suite 230 
Avon, IN 46123  
317-745-2243

Brownsburg Chamber New Members

NATIONAL GUARD ASSOCIATION  
OF INDIANA FOUNDATION 
2002 South Holt Road 
Stout Field #5 
Indianapolis, IN 46241 
317-247-3196

SO ITALIAN 
515 East Main Street 
Brownsburg, IN 46112 
317-858-4777

UNION GREEN APARTMENTS 
339 N. Green St. 
Brownsburg, IN 46112 
317-286-7242

WANZER FINANCIAL LLC 
119 East Main Street 
Brownsburg, Indiana 46112 
317-644-6432

Danville Chamber New Members

WEST BRIDGE CHURCH 
1521 S County Road 75 W 
Danville, IN 46122 
317.745.2266

REDS DONUTS 
60 S Jefferson Street 
Danville, Indiana 46122 
317-563-3223

CHALFANT FAMILY CHIROPRACTIC 
238 Demarest Dr. 
Indianapolis, IN 46214 
317-200-8155

Plainfield Chamber New Members

APPROVAL PAYMENT SOLUTIONS, INC. 
10999 Stahl Rd. 
Newburgh, IN 47630  
812-217-6998

SECOND CHANCE CHURCH 
149 Vestal Rd 
Plainfield, IN 46168  
317-941-9814

EXPRESS EMPLOYMENT PROFESSIONALS 
6233 Corporate Dr. 
Indianapolis, IN 46278  
317-532-2742

PRINTINGHYPNOSIS

SERVICE GUIDE

Newly Incorporated Businesses

SEPTEMBER 2018

12 - Danville Chamber of Commerce 
(members’ meeting): Wednesday, 
September 12 at 11:00 a.m. at HC 4-H 
Fairgrounds, 1900 E Main St. Danville. 
For more information, call (317) 745-
0670 

18- Plainfield Chamber of 
Commerce (member’s meeting): 
Tuesday, September 18 at 11:30 a.m. at 
Holiday Inn Indianapolis Airport, 8555 
Stansted Dr. Indianapolis, 46241.  For 
more information, call (317) 839-3800

25 - Avon Chamber of Commerce 
(members’ meeting): Tuesday, 
September 25 at 11:00 a.m. at Avon 
American Legion, 4812 E Main St, Old 
US 36  Avon.  For more information, call 
(317) 272-4333

Brownsburg Chamber of Commerce 
(members’ meeting): No regular 
luncheon meeting due to golf outing

DOUBLE G RANCH
Horse Boarding
7/24/18
Christine Garver
Luke Garver

NEXT SOURCE INC.
Consulting
7/26/18
Jennifer Wright

BROVIAKS OILS
Oils and Herbs
7/26/18
Mark Broviak
Twyla Broviak

AOIBHNEAS LIFE
Handmade Jewelry
7/27/18
Amy C Hacker

STABLE MANAGEMENT
Horse Stable Management
7/30/18
Monica Kurbursky

POSH MODEL PRODUCTIONS
Brand Ambassador
8/3/18
Lindsey Dru Sutherlin

JINUS ALTERATIONS
Alterations
8/6/18
Hae Kim

TECHNOLOGY SUPPORT GROUP
Tech Support
8/6/18
Kevin Francis



SPEEDS SO FAST, 
THEY’LL MAKE 
YOUR TAIL WAG!

Who says you can’t teach an old dog
new tricks? With Endeavor’s Ridiculously 
Fast Internet speeds, it’s now easier for you 
to watch, play, and do more than ever! 
Endeavor offers high-speed service that 
businesses and residences need to stay 
ahead. Get the internet performance that 
makes it all happen ridiculously fast. 
Your internet’s best friend,  
Endeavor Communications.

Visit join.weEndeavor.com 
today to sign up for service!
 

Questions? Feel free to call us at 
1-800-795-6677


