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As La Mie Emilie prepares to close, owner Emilie Myers shares the ins and outs of going out of business
By Jordan Fischer
Carmel Business Leader

The last of La Mie Emilie’s pie- and French-cuisine-loving 
patrons dropped in to say their goodbyes weekend, as the restau-
rant officially closed its doors at 9 p.m. Saturday.

The French café and patisserie, owned by mother-daughter duo 
Cathy Egler and Emilie Myers, had served French fare in the Arts 
& Design District since August 2009.

“It’s extremely bittersweet,” said Myers of the decision to close. 
“I’m sad to leave my regulars. I’m sad to say goodbye to something 
profitable. But, at the same time, I’m gaining free time and some 
normalcy to my 26-year-old life.”

Egler and Myers decided to close the restaurant earlier this 
month, they said, to spend more time with Myers’ grandparents, 
whose health is failing.

“Because over the last three years we’ve put in so much time 
and dedication to the restaurant, we haven’t had much free time,” 
Myers said. “So we thought, maybe it was time to take some time 
for ourselves and spend time with our family.”

Because of the influx of well-wishers, Myers said the shop’s 
business tripled in the last few weeks following the closing 
announcement. 

“It’s been a fun ride,” said Egler. “I feel very fortunate to have 
spent almost every waking hour of the last three years laughing 
and singing and playing with my daughter. Not many mothers get 
to do that.”

‘A lot hArder thAn opening’
Though it may have been less a surprise to Egler, who previously 

owned The Pie Safe bakery, Myers said she’s been surprised by 
how challenging closing a business is – even a successful one.

“Honestly, I think closing is a lot harder than opening,” Myers said.

Like many small business owners, much of the financing neces-
sary to start up the business was done in Myers’ name. Now, she 
said, she’s double checking that all of her Ts are crossed and Is are 
dotted, since its her finances on the line.

“My biggest fear is: My credit is attached to everything,” she 
said. “What if I don’t close something correctly?”

For small business owners in Myers’ shoes, the IRS has a 

14-item checklist for closing a business. There are also additional 
state and federal labor laws to comply with, and all registrations, 
permits, licenses and business names must be filed, along with dis-
solution documents. 

For those in business with a partner, things can become even 
more complicated, as assets must be calculated against any debt 
the business may have incurred. If the business was doing well, it’s 
possible an outgoing partner could be compensated for his/her 
percentage ownership in the company. In a failing business where 
one partner is continuing, the leaving partner could be expected to 
buy out his/her portion of the business’ debt.

And then, as Myers found out, there are employees.
“The other hardest thing is the employees,” Myers said. “They’re 

very loyal, and it’s hard to say, ‘You’ve been with us for X-amount 
of years or months, and now you’re out of a job.”

It’s generally recommended that closing businesses pay all 
employees by their last day of work, and some states require 
employees to be paid for their unused leave as well. Businesses 
with more than 100 employees need to provide 60-days notice of 
closing, per the Worker Adjustment and Retraining Notification 
Act (WARN).

Despite the challenge in closing up shop, Myers and Egler say 
they look back on the restaurant fondly.

“We’ve met some wonderful people,” Egler said, “and you 
couldn’t have asked for a better partner, a better helper, a better 
worker than Emilie. That girl worked and worked and worked.”

To her customers and her employees, Myers said she couldn’t 
say “thank you” enough.

“It was nice knowing you served a product and provided a ser-
vice that people kept coming back for,” Myers said. “And that’s 
what any business wants.”

•	Make	final	federal	tax	deposits
•	File	final	quarterly	or	annual	employment	tax	form
•	Issue	final	wage	and	withholding	information	to	
employees

•	Report	information	from	W-2s	issued
•	File	final	tip	income	and	allocated	tips	information	
return

•	Report	capital	gains	or	losses
•	Report	partner’s/shareholder’s	shares
•	File	final	employee	pension/benefit	plan
•	Issue	payment	information	to	sub-contractors
•	Report	information	from	1099s	issued
•	Report	corporate	dissolution	or	liquidation
•	Consider	allowing	S	corporation	election	to	terminate
•	Report	business	asset	sales
•	Report	the	sale	or	exchange	of	property	used	in	your	
trade	or	business

More	information	can	be	found	online	at	irs.gov/busi-
nesses.

irS CloSing-A-BuSineSS CheCkliSt

La Mie Emilie owner Emilie Myers, left, with mother and business partner Cathy Egler
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Education is the new 
battlefield for business

Lowe’s and Home Depot are in intense competition, but it 
isn’t over price. It’s over education. Lowe’s is hitting hard with 
“myLowe’s,” a free online tool to organize your projects and 
home maintenance information. Both companies have exten-
sive “how-to” content on their websites. Both have YouTube 

channels dedicated to DIY 
projects. These two mor-
tal enemies are only a small 
example of what all busi-
ness are beginning to real-
ize: Whoever educates and 
empowers their market the 
most wins. 

No one knows your indus-
try, your product, your service, 
or business better than you 
do. That’s why you started 
a business! However, your 
advantage is also your disad-
vantage. If customers knew 
your industry as well as you 
do, they would buy from you, 
but they don’t. Instead they 
are lead astray by promises of 
discounts, unrealistic benefits, 

and irrelevant differentiators. What you don’t realize is that it’s 
not the price pulling them away (most of them anyway), it is 
the feeling of being smart.

I can’t tell thingamabob A from thingamabob B, they look 
the same to me. Therefore, if thingamabob B is 50 percent off, 
I would be stupid not to buy it. However, if you tell me that 
thingamabob A is higher quality, longer lasting, and impresses 
the opposite sex I will gladly pay the extra 50 percent for the 
value. Many cynical business owners scoff at the concept of 
value, but this is usually because they have never been able to 
communicate their value... or just because their product is the 
crappier thingamabob B.

If you have the best product, you can’t just say you do, you 
have to explain why. You have to educate the customer on what 
makes a product good or bad in your industry. You have to 
make them feel like they are now expert consumers thanks to 
your messaging. You have to do all this, and you have to make 
it fun to learn at the same time. I know it’s hard, that’s why so 
few do it.

Beyond educating your customers to understand the awe-
some value of your products or services, the next step is posi-
tioning yourself as the industry expert. It is why people buy 
food with photos of chefs they see on TV. People want to feel 
smart, but they also want to feel like they are following smart 
people. Investing in creating educational resources, such as 
“mylowes.com,” goes farther than just about any other PR dol-
lars you will spend.

Take the time and effort to pull some expertise out of your-
self and give it to your customers. Make them experts, at least 
enough to understand the value of your products and services. 
Don’t leave your customers defenseless and in the hands of 
the GIANT DISCOUNT BRIGHT COLORS AND BIG 
PRINT monster. People more or less know they get what they 
pay for; you have to help them know if they are comparing 
apples to apples, or nasty-stale-wormy-apples to freaking-awe-
some-better-tasting-cures-the-common-cold apples.

Chris	 “The	Brain” Hoyt	 is	 the	 chief	 operating	 officer	 of	 Fat	 Atom	 Internet	
Marketing	in	Carmel.	To	contact	him,	e-mail chris@fatatom.com or	visit www.
christhebrain.com.
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Jordan Fischer

When I was younger, let’s say around 10, my family shared a 
dial-up Internet connection with my grandparents.

As you might recall, one of the quirks of 
the 56k connection was that, because it ran on 
the same line as the telephone, anyone using it 
would be kicked offline if another member of 
the household picked up the phone. My younger 
self, being something of a budding gamer at the 
time, suffered a lot of angst having to compete 
with two different households’ worth of phone 
calls – my grandmother is a prolific chatter – for 
my Internet access.

With that as a preface, my younger self is 
about to laugh at this next sentence.

I enjoyed a novel experience this month, as a 
slight southward move to a larger apartment – 
and, admittedly, my own delay in contacting the 
utility – left me without Internet access at home 
for a week. It would be a mild inconvenience for 
anyone, definitely, and as I tend to work from 
home several days a week, it was certainly one 
for me.

Still, after the shock of unplugging from the Web cold-turkey 
wore off, I found myself beginning to enjoy the experience. 
Though much of my work requires access to the Web for research 
and fact-checking, there is plenty that can be done offline. And, 
as anyone who gets near the e-mail volume as I do can attest, any 

excuse to be rid of that wonderful communication medium is a 
welcome one.

The whole experience got me thinking about 
how we interact with our productivity tools – 
e-mail, smart phones, etc. It’s a common theme 
among productivity blogs like LifeHacker that 
our productivity tools drain us of valuable work 
time and energy as much as they facilitate them. 
In my case, for example, as much as responding 
to reader e-mails is part of my job, there has to 
be a balance between it and my primary work: 
writing and reporting. 

There are, of course, new productivity tools 
designed to help us mediate our experience with 
our productivity tools. For Firefox users, an add-
on called “LeechBlock” is available that will block 
“time-wasting sites that can suck the life out of 
your working day.” You set the sites and the time 
to block them, and it keeps you away from them.

At any rate, I once again have Internet access 
and a seemingly ever-flowing inbox. But my 
week away from the Web offered some valuable 

insight into prioritizing work that’s important versus work that’s 
quick and easy.

Jordan	 Fischer	 is	 the	managing	 editor	 of	 the	 Carmel	 Business	 Leader.	 To	
reach	Jordan	write	him	at	jordan@youarecurrent.com

Chris hoyt

“What you don’t realize is that 
it’s not the price pulling them 

away (most of them anyway), it 
is the feeling of being smart.”
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Ever watch a magician? The audience becomes so focused on the 
magician’s trick that they lose sight of the slight of hand. When we 
focus on one thing, we lose sight of other things. People like to think 

they are multi-taskers, but most of 
us focus on a single task at a time. 
At least that is the case when we 
accomplish things. 

If you want to capture the atten-
tion of your audience, make sure 
you aren’t asking them to do mul-
tiple things. Make sure you are only 
asking them to do what you want 
them to do. Make sure you are pro-
viding them a single task, a call-to-
action that is clear and concise; an 
undiluted message that draws their 
attention and focus. 

Imagine yourself in a dark room, 
and someone turns on a flashlight. 
Everyone follows the light. Every-
one pays attention to what is lit. 
Everyone is keenly focused on what 
the flashlight spots. Marketing is 

creating the light of the flashlight. But what’s more important than 
the light is creating the dark room. The “dark room” is eliminating all 
the confusion, eliminating the distractions and providing a clear path 
to a desired action. That desired action doesn’t have to be a purchase 
of a product; it could be to learn something. 

The flashlight in the dark room is also a concept that applies to 
home. If you want people to accomplish something – learn some-
thing, consider buying something or do something good – eliminate 
the distractions and focus everything on that call-to-action. Create 
the dark and turn on the flashlight. And if you want it to happen 
faster, make your flashlight a floodlight.          

David	Cain	works	at	Magnitude,	a	sales	and	marketing	company	in	Carmel.	Con-
tact	David	at	David.Cain@MarketMagnitude.com.

Marketing in the dark

david Cain

on SuCCeSS SnApShotOn Success Snapshot

Making HR better means making your business better. Let us develop 

a customized human resources program for you, and put the time and 

resources you save back into building your business. 

Call 317-587-1019 or email contact@axiomhrs.com to switch today.

Switch to Axiom 
Human Resources 
Solutions and get two 
months of service free.

Better. Smarter. 
Faster.

axiomhrs.com

By Jordan Fischer
Carmel Business Leader

Dr. Matthew Will spoke to members of the Carmel Cham-
ber of Commerce Wednesday at the organizations monthly 
luncheon, held at the Monon Community Center.

Will is the director of external relations for the University of 
Indianapolis School of Business. He is the co-author of “Inno-
vative Investor,” a software/text book package covering invest-
ment and portfolio management topics.

Will spoke to Chamber members about the impact of global 
trade on the economies of America and Indiana.

“Sometimes global trade gets a bad rap,” he said. “But I’m 
telling you, without global trade, we couldn’t have absorbed 100 
million more people (from 1970 to 2007) and found jobs for 
them. We need trade.”

For the complete article about Will’s speech, and more 
Chamber event photos, see the August edition of the Carmel 
Business Leader, or go online at currentincarmel.com.

Carmel Chamber luncheon

Matthew Will and Mo Merhoff doreen Squire-Ficara, tammy haney and Cherie piebes

too keller and Matt Macaluso
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SuCCeSSSuccess

Well, sports fans, Obamacare, or the Afford-
able Care Act as your progressive friends call it, 
is the law of the land. In case you were vacation-
ing under a rock last month, you are aware that 
Chief Justice Roberts defended 
the Obama administration, but 
reclassified the charges as a tax. 
Now, while this classification 
may have ramifications going 
forward, to the small business 
person, a fee or a tax or a pen-
alty, no mater what you call it, 
is all the same to us. It is an 
expense, pure and simple.

Let’s examine just a few 
regressive areas of the bill, as 
this entire newspaper could be 
devoted to adverse comments 
about the bill in general. We 
will highlight just a few areas 
here in the interest of brevity. 
Like many tax issues, including 
income tax, it is bracket driven. 
If you have 1-25 employees for example, you are 
subject to some ramifications. If you have 26-50, 
you are subject to others, and so it goes. I would 
bet that we all know at least one or two busi-
ness owners that know the brackets well, and are 
right up against the next bracket. They have told 
their human resources dept., “Don’t you dare 
hire another person, we have a freeze on until we 
find out more about Obamacare,” and the cost 
of going to the next bracket. When you examine 
unemployment on a national basis, how many of 
us would guess this hiring stagnation to number 
in the tens of thousands? 

Recall when the health care bill passed in Con-
gress? Why did the federal government do a grab 
on college loans as well? Among other things, 
progressives want us to look to the federal gov-

ernment for all our needs; this 
was just an intuitive action for 
them. As young adults, they can 
teach all of our nation’s college 
educated adults that if it was not 
for the federal government, they 
may not have a college educa-
tion. Well, they enacted another 
“grab” as well; it is called the 
1099-MISC tax form report. 

Today, our spending in our 
businesses is a private mat-
ter between us and our cho-
sen vender. Well, it won’t be 
anymore! From Obamacare-
enactment forward, any vender 
that you do $600 worth of 
business with in a year has to 
be “1099’d.” You must get basic 

information such as the tax I.D., officers’ names, 
addresses and the like. I could call my CPA to 
find out what the compliance violation could be 
here, but why bother? The entire bill, all 2700 
pages, 400,000 words, is just a litany of orders 
for us to obey, and related fines and penalties. 
This will consume countless nonsense hours in 
a small business that is not staffed to deal with 
the federal morass of paperwork!

Howard	 Hubler	 is	 a	 partner	 with	 Hubler	 Express	 Colli-
sion/NAPA,	and	the	owners	of	St.	Augustine	Toyota. He	
can	be	reached	at	hhubler@statoyota.com.

Obamacare and your business

howard hubler

Barrington of Carmel team 
receives top industry award	–	The	
sales	and	marketing	team	of	The	
Barrington	of	Carmel	–	a	19-acre	
life	care	retirement	community	
now	under	development	in	Carmel	
by	Mayflower	Communities	–	
announced	last	week	that	it	has	
received	the	2012	Outstanding	
Pre-Operational	Sales	Team	Award	
from	Greystone	Communities,	
Inc.	“The	team	at	The	Barrington	
worked	extremely	hard	last	
year,	and	I	cannot	think	of	more	
deserving	recipients	of	this	
award,”	said	Mark	Andrews,	
president	of	Greystone.	“Their	creativity,	their	drive	to	sell	successfully,	their	flexibility	as	a	
team	to	overcome	challenges,	and	their	ability	to	build	camaraderie	among	the	staff	and	
future	residents	is	commendable.”	For	more	information,	visit	TheBarringtonofCarmel.com.

From left: Amber twibell, marketing assistant; 
Jana Faultless, Vp of community relations; 
penny hurst, senior living counselor; and lisa 
Fosnaugh, senior living counselor.
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Burnett horn McClary Stover

World’s largest IT network for small business. 
Over 1,200 professional computer technicians.

317-867-0900
www.CTcarmel.com
info@ctcarmel.com 
Ranked #1 Technology Solutions

Franchise by Franchise
Business Review

Our Service Center has a large 
selection of PCs, Macs, laptops, 
and accessories. We also offer 
Servers, Networking, and Parts. 
Visit us in downtown Carmel at 
316 S Rangeline Rd., or call us 
anytime and see what we can do 
to help you thrive.

Fast Response Time 

Data Backups & Recovery Plan 

Ability to Plan Scalable IT Solutions 

That Boost Your Advantages In the 

Marketplace 

Computer Troubleshooters doesn’t 

just offer outstanding services with 

mission-critical technologies. We’re 

a valuable partner in planning the 

future of your business.

If You Have Any Doubt About Your Current IT Partner’s Ability to Deliver On 
These Critical Factors, It’s Time To Call Computer Troubleshooters

!

!

!

World’s largest IT network for small business – 
over 1,200 professional computer technicians

www.CTcarmel.com
!"#$%&#$'(''

Offer Expires 

Business Review
Franchise by Franchise 

Ranked #1 Technology Solutions 

100 OFF$

customers only. 
party fees. Limit one per business, new business 
labor charges only, does not include parts or 3rd 
Troubleshooters, just for trying us out!  Applies to 
Take $100 off your first service call with Computer 

!"#$"%&!"#$!%&#%

Offer expires
Dec. 31, 2012

Find Out Why Price Is The 3rd Thing You 
Should Be Worried About When Looking 

For An IT Guy For Your Network

At Computer Troubleshooters
we pride ourselves on our fast
response times.

Our know-how and outstanding
service have helped us grow to 
be the best Technical Support 
and Business Solutions IT 
Provider – PERIOD.

Truly Knowledgeable Techs

A Support Team
(Not Just One Guy)

The Price
(By The Way, We Average

17% Less Than The Geek Guys)

CANAD
A

GOOSE

CONTR
OL

SHEPHERD
I NSURANCE & F INANCIAL

S E R V I C E S

New home, same 
seriously good insurance

We have moved to our new location at 111 Congressional Blvd. 
Our new home is right inside the main entrance on the first floor. 
We can’t thank our clients, friends and family enough for their 
continued support!

(317)846-5554
shepherdins.com

Meridian CPAs joins Somerset CPAs firm	–	Somerset	CPAs	announced	last	month	that	
Meridian	CPAs,	located	in	Carmel,	will	join	the	firm.	Principals	from	Meridian	joining	Somerset	
are	David	A.	Burnett,	Jay	R.	Horn,	John	R.	McClary	and	Michael	A.	Stover.	Additional	
professionals	from	Meridian	CPAs	will	join	the	firm	as	well,	for	a	combined	total	of	more	
than	140	associates	in	the	unified	entity.	Meridian	specializes	in	the	service	areas	of	Health	
Care,	Construction	and	Real	Estate,	Accounting,	Tax	and	Business	Valuation	and	Litigation	
Support. “We	couldn’t	be	more	excited	to	join	with	Somerset	CPAs,”	said	Horn.	“We	have	great	
respect	for	Somerset’s	exceptional	people	and	client	service. 	With	this	merger,	our	clients	will	
have	access	to	additional	services,	which	will	allow	us	to	better	serve	their	needs	now	and	
in	the	future.” All	professionals	will	be	located	in	the	Somerset	CPAs	offices	at	3925	River	
Crossing	Parkway	in	Indianapolis.

Pete Dunbar named KeyBank VP of private banking	–	Carmel	resident	
Pete	Dunbar	has	been	named	vice	president	and	relationship	manager	in	
the	Private	Banking	Division	for	the	Central	Indiana	District	of	KeyBank,	
according	to	Aaron	Reitz,	senior	vice	president.		In	his	new	position,	
Dunbar	will	be	responsible	business	development	and	relationship	
management	in	the	high	net	worth	market	focusing	on	business	owners	
and	corporate	executives.		Previously,	Dunbar	was	vice	president	at	JP	
Morgan	Private	Bank	in	Indianapolis.	Dunbar	holds	a	Bachelor’s	degree	
in	finance	from	the	Indiana	University	Kelley	School	of	Business.		He	also	
earned	an	MBA	in	finance	and	real	estate	from	DePaul	University	Kellstadt	
Graduate	School	of	Business	in	Chicago.	Dunbar	serves	on	the	boards	of	
The	Booth	Tarkington	Civic	Theatre	and	the	Indiana	University	Foundation	Board	of	Associates.

dunbar

Franciscan St. Francis Health to open Immediate Care Center	–	Franciscan	St.	Francis	Health	
announced	last	week	that	it	will	open	a	new	immediate	care	center	on	U.S.	31	North	next	
month.	The	center,	to	be	called	Immediate	Care-Village	Park	Plaza,	will	be	located	at	14641	
U.S.	31,	and	will	offer	urgent	care	by	physicians	without	an	appointment.	An	open	house	of	the	
new	5,500-square-foot	facility	will	be	held	Saturday	from	1-5	p.m.
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CHAMBER OF COMMERCE

4420 East 146th Street Carmel, IN 46033
(Just West of Gray Road)

317-733-8655 | www.StorAmerica146th.com

• 24 Hour Move In Kiosk
• Heated/ Cooled Units
• Wine Cellar With Generator Back-Up
• Drive-Up Units
• Covered RV Parking

StorAmerica
Self Storage & Wine Cellar

StorAmerica
Self Storage & Wine Cellar

StorAmerica
Self Storage & Wine Cellar

StorAmerica
Self Storage & Wine Cellar

• Boat & Trailer Storage
• Complimentary Customer Business Center
• 21 Property Cameras
• Electronically Controlled Access Gate
• Month to Month Lease Term

1/2 OFF AUG. & SEPT. RENT

By Jordan Fischer
Carmel Business Leader

Indiana University Health last week earned 
the distinction of being the first Hoosier health-
care system to be named to the U.S. News & 
World Report Best Hospitals “Honor Roll.”

The title is the top distinction given to the 
best medical centers across the country, as deter-
mined by the national news magazine. 
“These hospitals are the kinds of medical centers 
that should be on your list when you need the 
best care,” said U.S. News Health Rankings Edi-
tor, Avery Comarow. “They are where other hos-
pitals send the toughest cases.”  

IU Health was named No. 16 on the U.S. 
News Best Hospitals “Honor Roll” and 11 clini-
cal programs, including cancer, cardiology, neu-
rosurgery and orthopedics, were cited among the 

top specialty programs in the United States. 
“We are honored and humbled to be part of 

a system that is held in such high esteem by our 
national medical peers,” said Jonathan Goble, 
president and chief executive officer, IU Health 
North Hospital and IU Health Saxony Hospi-
tal. “This is a big day for the 26,000 IU Health 
employees across the state that contribute to our 
success, day in and day out.”

IU Health was also ranked the No. 1 hospital 
in the Indianapolis metropolitan area. St. Vincent 
Hospital and Health Center took second place 
and earned five nationally ranked specialties: ear, 
nose and throat; gastroenterology; gynecology; 
orthopedics; and neurology and neurosurgery.

More information, and complete rankings 
and methodology, is available online at health.
usnews.com/best-hospitals.

IU Health earns best in state, national honor roll

“TweetUp” at Hubbard & Cravens 
Coffee Co. at Carmel City Center.

Photos by Jennifer Riley Simone,  
CASE Design/Remodeling
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12955 Old Meridian St, Suite 103
Carmel, IN 46032

www.us605.alphagraphics.com
us605@alphagraphics.com

317.844.6629 P
317.844.6636 F

Your brand is important to your business. It’s 

how you reach out to customers and what they 

see when they think about your company. That’s 

why you need to ensure that your brand stays 

consistent, no matter where you are.

agOnline gives you the power to do just that, 

providing you with on-demand printing services 

that are available anytime, anywhere. Just give 

us your file or template, and we’ll take care of 

the rest. 

Consistent messaging
to grow your brand

VISIT US ON THE WEB

You get pAid to do thAt?You Get Paid To Do That?

By Lana Bandy
Carmel Business Leader

What do you do at Bear Brandt? I do 
blacksmithing, which is forging the steel. In 
forging, you heat up the steel and it gets soft 
like clay and you shape it with hammers and 
tools. I don’t just do blacksmithing, making 
things, but also restorations of old saws and 
tools, as well as sharpening and tuning. What 
I wanted to do when I started was introduce 
people to a craft that was dying. The tools were 
still around, but the lifestyle was going away. 

How did you get started as a black-
smith? I got started when I was 11. I lived 
on a farm in Ohio and went to a lot of trac-
tor shows where they showed the old ways of 
doing things. My grandfather is really into 
that. He took me to the tractor shows and 
taught me how to rebuild steam engines, swing 
an ax and build just about anything. My grand-
parents were huge influences in my childhood. 
My dad has been a master fabricator and weld-
er for 40 years. My great-grandfather was a 
pattern maker at Wagner Ware (skillets). Metal 
has always been around me.

Are there many blacksmiths today? It has 
exploded and is coming back, which is cool to see. 
But it is really difficult to make a living, which is 
why I have another job (in graphic design). This is 
really my passion, so I’m trying to figure out how 
to make it work in today’s society. I’ve met just 
one other guy who is a professional blacksmith. 
For everyone else, it is just a hobby. 

Where can people see or buy your 
work? I have a wall in Soho Café with art and 
jewelry. I also have a booth in the Carmel Old 
Town Antique Mall. 

What is it that people like about your 
pieces? It’s important that people sense and feel 
the authenticity of my work. Anybody who buys 
a piece from me knows I care about it. The piece 

will last hundreds of years and I don’t want people 
saying ‘that guy wasn’t good at what he did.’ When 
I make something, I work really hard and sweat a 
lot. So much work goes into every little thing. 

What is it you like so much about 
blacksmithing? I’ve done art my whole life. 
My whole family is artists. This has been the 
first art medium I’ve found that is useful. I 
struggled with painting. You finish it and it is 
ornamentation on a wall. With this, someone 
can take it and cut down a tree. They can take 
the tools I make and make something else. The 
actual process of it is so cool to me. I come in 
the shop that is all dirty and smells like coal 
and in the winter, it is especially great to start 
the fire. The anvil I use was made in 1903. 
There’s so much history to everything I do and 
use. You can’t fake that. You can’t replace 200 
years of dirt and sweat on a tool. 

Do	you	or	someone	you	know	have	an	interesting	job?	
Or	is	there	an	occupation	you	would	like	to	know	a	little	
more	about?	Send	your	story	ideas	to	lcbandym@yahoo.
com	and	we	might	feature	you	in	an	upcoming	issue	of	
The	Carmel	Business	Leader.

nathan Brandy works in his 
Carmel shop

By Jordan Fischer
Carmel Business Leader

The Carmel Business Leader, in partnership 
with Current Publishing, publisher of Current 
in Carmel, will present a 
CEO Boot Camp and the 
Power of Small Group 
Dynamics this month.

The boot camp, which 
will take place Aug. 28, 
will feature keynote 
speakers Jim Muehlhau-
sen and Howard Hubler.

Muehlhausen, CPA, 
JD, the founder of the 
Business Model Institute and the author of “The 
51 Fatal Business Errors … and How to Avoid 
Them,” will speak on the most grievous errors he 
sees businesses commit. He started his career by 
becoming the youngest franchisee in Meineke 
Discount Muffler history while attending Indi-
ana University School of Law. Over the past 
nine years, he has given nearly 4,000 face-to-
face coaching sessions to business owners across 
North America, Europe, Asia, Africa and the 
Middle East. Muehlhausen’s clients have been 
recognized with the Indiana Blue Chip Award, 
as Ernest & Young Entrepreneur of the Year 
finalists and NAWBO Businesswomen of the 
Year. He served previously as an adjunct profes-
sor of business at the University of Indianapolis.

Hubler, a partner and owner of the Hubler 
Automotive Group, which owns 10 locations in 
Central Indiana and employs 550 people, will 
speak on “The New Normal.”

“A lot of people say 
when things get better 
I’m going to do this or 
that,” Hubler said. “My 
presentation will say, 
things aren’t going to get 
better. If they wait for 
that, they’re going to go 
broke. So my presentation 
is about making it in the 
new normal.”

Hubler holds a Masters degree in adminis-
tration from Indiana University, and has more 
than 30 years of “on-the-job” training. In the last 
several years he has been active as a speaker, col-
umnist and business coach – offering CEOs and 
small business owners the benefits of the wisdom 
he’s gained from three decades of successes and 
failures.

The CEO Boot Camp will be held from 7:30-
9:30 a.m. Aug. 28 at Kincaid’s Restaurant, 14159 
Clay Terrace Blvd., Carmel. Space is limited to 
the first 50 applicants, and is intended for CEOs 
and general managers. For more information, or 
to register for the event, contact Heather Grey at 
heather@youarecurrent.com. There is no cost to 
attend this event. 

Muehlhausen, Hubler to 
speak at CEO Boot Camp

hublerMuehlhausen
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Mike Hurst  |  Meridian Plaza, Indianapolis  |  317.566.6121  |  mhurst@firstmerchants.com

First Merchants Bank
Banking Solutions for Business Owners

Dave Clark  |  Meridian Plaza, Indianapolis  |  317.844.2143  |  dclark@firstmerchants.com

Michael Joyce  |  Meridian Plaza, Indianapolis  |  317.566.6151  |  mjoyce@firstmerchants.com

1.800.205.3464 |  www.firstmerchants.com

Knowing who to trust and surround yourself with is a key to success in 
business. At First Merchants, our Business Bankers provide solutions 
that meet your unique needs, while providing the service you expect 
from a community bank.

We know your business and your life are not separate issues.  Work with 
a team that knows both the professional and personal side of running a 
business.

Sound advice, solutions that meet your needs and superior service. 
That’s the Strength of BIG and the Service of Small. 

That’s First Merchants!

Mike Hurst, Regional President  |  Michael Joyce, Director of Small Business Banking  
Dave Clark, Private Advisory

“Bad things happen
to good people.”

If you've been injured in an
accident or arrested for DUI,
you need a lawyer who is: 

1. Experienced
2. Tested
3. Tough
And willing to give you
his cell phone number!

317.634.IZZI (4994) | carlbrizzi.com

Carmel Business Leader
William E. Wendling Jr. has been 

selected to serve as a member of the 
Board of Directors for The Center for the 
Performing Arts in Carmel. Wendling, 
a partner with the Carmel and Nobles-
ville law firm of Campbell Kyle Proffitt, 
joins Chairman Rollin M. Dick and Vice 
Chairman Frank M. Basile to work with 
Tania Castroverde Moskalenko, the Cen-
ter’s newly appointed CEO, to continue 
to bring an extraordinary listening experience to 

central Indiana. 
The Center for the Performing Arts 

includes the 1,600-seat Palladium 
concert hall, the Tarkington 500-seat 
proscenium theater and the 200-seat 
Studio Theater. 

Wendling was admitted to the 
Indiana bar in 1983 following gradu-
ation from Indiana University School 
of Law. His practice is focused in civil 
litigation, personal injury, real estate 

transactions, land use law and divorce.

Wendling joins performing arts board

Carmel Sheraton completes transformation 
to Holiday Inn	–	InterContinental	Hotels	
Group	announced	Wednesday	that	the	
former	Four	Points	by	Sheraton	Hotel	at	
251	Pennsylvania	Pkwy.	in	Carmel	has	
reopened	as	the	newly	renovated	Holiday	
Inn-Indianapolis	North-Carmel.	The	location	
features	the	Holiday	Inn	brand’s	new	sign,	
part	of	a	complete	rebranding	effort..

Midwest School of Voice grand opening 
Aug. 4	–	The	Midwest	School	of	Voice	will	
hold	a	block	party	for	its	grand	opening	Aug.	
4	from	11	a.m.	–	2	p.m.	The	grand	opening	
will	feature	an	open	house	and	entertainment	
from	the	Blue	Monkey	Side	Show.	The	
Midwest	School	of	Voice	is	located	at	336	
W.	Main	St.	in	Carmel.	For	more	information,	
visit	midwestschoolofvoice.com.

Forbes ranks America’s “Most Trustworthy 
Companies”	–	Forbes	recently	released	its	list	
of	the	“most	trustworthy	companies”	in	America,	
broken	up	into	large,	medium	and	small-cap	
brackets.	The	list	includes	such	recognizable	
names	as	Bob	Evans	Farms,	Buffalo	Wild	Wings	
and	Columbia	Sportswear.	Presented	are	the	top	
five	“most	trustworthy”	large-cap	companies:
1.	 Avago	Technologies	(Market	value:	$9.17B)
2.	 Boardwalk	Pipeline	Partners	LP	(Market	

value:	$5.73B)
3.	 Cincinnati	Financial	(Market	value:	$5.82B)
4.	 Enbridge	Energy	Partners	LP	(Market	value:	

$7.23B)
5.	 Essex	Property	Trust	(Market	value:	$5.17B)

- Jacquelyn Smith via Forbes.com

Inc. Magazine recognizes top job 
creators	–	Inc.	Magazine	released	its	
annual	list	of	the	top	job	job-creating	
companies	on	the	Inc.	5000.	Of	the	
top	five	companies,	three	provided	
either	outsourcing	or	temporary	worker/
recruitment	services.	Those	companies	
are	presented	here:
1.	 SeatonCorp	–	14,680	jobs
2.	 Sutherland	Global	Services	–	

12,500	jobs
3.	 Senior	Helpers	–	7,560	jobs
4.	 Universal	Services	of	America	–	

7,393	jobs
5.	 Integrity	Staffing	Solutions	–	6,796	

jobs

Wendling
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Mario Massillamany

Those who use the social networking site 
LinkedIn.com should be alert to investment 
fraud on the site. A possible multi-billion dollar 
investment scam has surfaced 
which should make users cau-
tious before going after any 
too-good-to-be-true online 
offer. Regulators say LinkedIn 
has become another online 
platform for promoting bogus 
investments.

The Securities and 
Exchange Commission (SEC) 
filed an enforcement action 
in January against Anthony 
Fields, an Illinois-based invest-
ment adviser, alleged to have 
made fraudulent offers in 
excess of $500 billion in false 
securities through different 
social media networks.

“Fraudsters are quick to 
adapt to new technologies 
to exploit them for unlawful purposes. Social 
media is no exception, and today’s enforcement 
action reflects our determination to pursue 
fraudulent activity on new and evolving plat-
forms” according to Robert Kaplain, co-chief 
of the asset management unit of the SEC’s 
enforcement division.

Fields is accused of using false and mislead-
ing information in SEC filings when he repre-
sented himself as a broker-dealer (even though 

he wasn’t registered with the 
SEC) and failed to keep man-
datory records.

The case exemplifies the 
effort in Washington to crack 
down on fraudulent invest-
ment schemes. The SEC’s case 
is centered around Field’s use 
of the website LinkedIn. He 
has allegedly posted fake “bank 
guarantees” and “medium-term 
notes” supposedly tied to J P 
Morgan Chase, UBS and other 
large banks.

More than 135 million pro-
fessionals around the world 
are on LinkedIn.com. It is a 
website predominately used 
to highlight the skills, talents 
and professional experiences of 

its users. It functions as an online resume, with 
many working, professional, career-driven and/
or job-searching persons using it for present 
and future employment efforts.

Mario	 Massillamany	 is	 an	 associate	 attorney	 at	 Starr	
Austen	&	Miller	LLP.	To	reach	Mario,	write	him	at	massil-
lamany@yahoo.com.

Even LinkedIn users vulnerable to investment scams

Forbes ranks world’s top technology companies	
–	As	part	of	its	Global	2000	list,	Forbes	Magazine	
ranked	the	top	technology	companies	across	the	
globe.	It	should	be	no	surprise	that	Apple	tops	the	
list	after	the	massive	popularity	of	both	the	iPad	
and	the	recently	released	iPhone	4s.
1.	 Apple	(U.S)	–	Hardware	and	equipment
2.	 Samsung	(South	Korea)	–	Semiconductors
3.	 IBM	(U.S.)	–	Software	&	services
4.	Microsoft	(U.S.)	–	Software	&	services
5.	Hewlitt-Packard	(U.S.)	–	Hardware	&	equipment

- Andrea Murphy via Forbes.com)

Tech stocks to watch in 2012	–	
Speculating	on	another	round	of	
quantitative	easing	from	the	Federal	
Reserve	later	this	year,	TheStreet.com	
picked	out	five	companies	(and	their	
stocks)	which	would	stand	to	benefit.
1.	 Apple
2.	 IBM
3.	 VMware
4.	Microsoft
5.	 Oracle

- Chris Ciaccia via TheStreet.com)

Video files tend to be very large files that 
often exceed the file size limitations of most 
mail systems, resulting in the recipient getting 
the message with the attachment stripped out.

Both your mail system and your recipient’s 
mail system come into play, 
and the lower limit between 
the two of you will be the 
maximum size you can send. 

Every e-mail system and 
e-mail program has its own file 
size restrictions, so trying to 
figure out who has what limita-
tion can be time consuming or 
downright impossible. Even if 
there weren’t file size limitations, 
sending a video file as an attach-
ment to someone via e-mail is a 
bad idea for a number of reasons.

Since opening file attach-
ments in general is considered 
to be risky behavior, don’t put 
your friends in a position of try-
ing to figure out if your message 
is legitimate or not (remember, 
scammers can spoof your e-mail address mak-
ing any message appear to be from a friend). This 
method is also very inefficient.

Fortunately, there are a host of options that 
are more efficient and more reliable and the 
best part is that most of them are free.

If you send large files infrequently and rarely to 

the same person, you can use a site such as Trans-
ferBigFiles.com which is essentially an online file 
transfer service. The basic service is free and allows 
you to send one or many files as long as you don’t 
exceed 100MBs total. It also allows you to send 

the file(s) to as many as 20 
recipients and the files are avail-
able for five days. 

If you need to send files larger 
than 100MBs, you can purchase 
credits that allow you to send 
files up to 2GBs that can be 
downloaded up to 100 times. 

Another option is Free.
MailBigFile.com which allows 
you to send a single file up to 
300MBs to a single recipient.

If you aren’t concerned about 
the speed of the upload and 
download, you can use Send-
ThisFile.com to send files up to 
2GBs for free, but understand 
that this free service throttles 
down the speeds to encourage 
you to upgrade to a pay package. 

There are a number of slightly more compli-
cated options you can consider, such as upload-
ing the video to YouTube, or, if you need to 
collaborate privately on a regular basis with a 
group, setting up an account on services such 
as DropBox.com, Google Drive or Microsoft’s 
Sky Drive may make the most sense.

How to (not) send video files

ken Colburn



Done right, by

Electrical - Heating - Cooling, Co.
Authorized TRANE, KOHLER & GENERAC dealer

Same-day service • Call 317.24POWER
www.CallDowdy.com

1400 S. Guilford Road, Carmel 46032 • (317)641-8600
(116th and Guilford)

11720 Olio Road, Fishers 46037 • (317)348-8600
(116th & Olio - Kroger Plaza)

FREE TRIAL WEEK

GET IN SHAPE
FOR WOMEN

Get your card in front of more than 93,000 households in Hamilton County! Call Dennis O’Malia @ 370-0749 for details

Hamilton County Business Contacts

13636 N Meridian, Carmel, IN 46032
317.574.9500

www.anylabtestcarmel.com

WE OFFER THOUSANDS
OF LAB TESTS!

WE OFFER THOUSANDS
OF LAB TESTS!

Affordable & Convenient • No Appointment Necessary
 No Insurance Necessary • No Doctor’s Order Required

Save 15% off 1st Time Cleaning
(317) 645-8373

* Commercial / Residential Window Cleaning * Gutter Cleaning
* Fully Insured * Free Estimates(317)846-5554

shepherdins.com

Jeremy Stacy
Owner

317-607-0445
 3676 East 106th St.

Carmel, IN 46033
jstacylandscaping@gmail.com

www.jstacylandscaping.com

• Landscape Design
• Mulching & Edging
• Patios & Walkways
• Decorative Walls
• Water Features

L. Siebert
632 Ironwood Drive
Carmel, IN 46033

(317) 846-4166
(317) 509-3943

bsiebert@indy.rr.com

(317) 565-3808
M-F: 9AM - 5PM
nikki@notonyourtime.com
www.notonyourtime.com

• Breach of Contract Actions
• Business and Real Estate Disputes
• Civil Mediation Services:
• Call to Request Mediation Services to Resolve
   Your Dispute Out of Court

CALL 317-819-8380 OR 317-525-7754

HAVEL LAW OFFICE, PC
600 E. Carmel Drive, Ste. 141, Carmel, IN | www.havel-law.com

Providing Representation to Individuals and Businesses

Linda Havel

BANKRUPTCY
In most cases, you may be able

to protect your home & car!
Get rid of most debts!

Free Consultation
Attorney F.A. Skimin | Indianapolis

317.454.8060
We are a Debt Relief Agency. We help people file for relief under the Bankruptcy Code.



Less than an inch. The difference 

between off and on. For you, there 

is no in-between. Just today’s 

deals and deadlines. Clients to 

email and copies to make. You 

don’t think about all that goes on 

behind that switch. Because we do.


