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I enjoy dressing in a suit and 
for the last several years I’d 
buy mine, and other clothing, 
exclusively at Laughlin’s 
Menswear in Brownsburg. 

By the end of year I’ll have 
to go elsewhere to make those 
purchases. 

If you haven’t driven by 
Laughlin’s recently, the “Quitting 
Business” signs posted all over 
Steve Laughlin’s storefront are a 
bit overwhelming, and for loyal 
customers, sad, to say the least. 

I can analyze why Steve is 
closing his doors after 25 years 
of business, but it doesn’t matter. 
What I do know is Brownsburg 
and Hendricks County is losing another fine 
locally-owned business. Steve always had a great 
selection of clothing, both casual and dress at 
reasonable prices. He also catered to the big and 
tall crowd, and was the place for high school 
students who needed that prom tux. 

But what was just as important to me and 
others who shopped there was Steve’s way of 

Speak like a gentleman 
Here is our monthly lesson from How to be A 

Gentleman – A Timely Guide to Timeless Manners 
by John Bridges. 

This is an English reminder: “A gentleman 
does not end a sentence with the preposition 

‘at,’ as in ‘where did you get that at?’ Instead, he 
simply asks, ‘Where did you get that?’” 

Rick Myers is publisher of the Hendricks County 
Business Leader. E-mail him at rick@business-
leader.bz.

interacting with his customers. In 
a world where the phrase “great 
customer service” is overused, at 
Laughlin’s it was a reality. 

Steve also gave unselfishly 
to not only the community 
of Brownsburg through his 
volunteer work with the Sertoma 
Club and his membership in 
the Brownsburg Chamber of 
Commerce, but to many other 
organizations in Hendricks 
County as well. You’ve got to 
wonder if the whole “giving back” 
thing pays dividends. 

At any rate, I suspect Steve 
will land on his feet. He says he 
would be interested in pursuing 

an outside sales opportunity and if that doesn’t 
pan out, he’ll buy a lawnmower and trailer. 

The best thing about being able to tell the 
business stories of Hendricks County is that I 
get to meet people like Steve Laughlin, a true 
Hendricks County original. Steve, thanks for all 
you have done through your business – here’s 
hoping the best for your future.

No analysis needed, closing of Laughlin’s 
Menswear is a loss to Brownsburg and county
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Welcome, Mr. DuBois
The Business Leader sends a hearty 

congratulations to Bradley DuBois, the new 
executive director of the Plainfield Chamber of 
Commerce. DuBois replaces long-time chamber 
leader Kent McPhail who retired in October 
(See story, pg. 13). 

We applaud the chamber’s executive board in 
making the decision to hire DuBois. A resident 
of Plainfield, DuBois’ professional background 
includes two decades of retail management. We 

Let the Hendricks County  
business community in on what's  

going on with your company. 
Send news to info@businessleader.bz

are sure his credentials will be an asset to the 
chamber’s membership.

A chamber of commerce is the heart of a 
community and Plainfield is no different. Its 
business community is vital to all of Hendricks 
County. We’re confident that DuBois will work 
hard with agencies, businesses, and chambers 
throughout the county to continue to add value 
to its membership. 

NOVEMBER 8

900 E. 56th Street,#200, Brownsburg

Race for a healthy community.
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Jon Nolan of Avon turns the dream of Nolan Security and 
Investigations into a multi-million dollar reality
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Jon Nolan, Owner of Nolan Security and Investigations

More convenient hours for the 
most important date you’ll make all year.
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A LEGACY OF 
SERVICE AND 
SUCCESS Retiring Executive Director Kent 

McPhail leaves the Plainfield Chamber 
of Commerce optimistic and strong
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new millennia is a cakewalk compared to my childhood. How am 
I not constantly not slack jawed in awe of the times we live in?

Our familiarity with technological advances 
has soured us on some of the most amazing 
improvements. We get disappointed when our 
technology overlords don’t provide us with a 
“wow” factor. Take Apple’s announcement of the 
improved iPhone 4S. It provides better graphics, 
is seven times faster and accepts a bevy of voice 
commands including scheduling and hands-free 
dialing. It’s like nothing else that our species has 
ever seen before, but it was met, in some cases, 
with outright anger because it wasn’t spectacular 
enough.

This inoculation from bewilderment is sort 
of ingrained in us. It’s because humans have the 
quickest assimilation rate of any species. We get 
used to it. Whenever anything good happens to 
us, we feel a jolt of positive feelings for about a 
day, perhaps a week if it’s something really good. 

Soon, we go back to the status quo. Flying through the air to get 
to Los Angeles in a mere four hours is normal to us. We are not 
amazed.

It’s one of the great travesties of growing up.

Gus Pearcy is a contributing columnist to the Hendricks County Business 
Leader. He may be reached at (317) 403-6485 or pearcy.gus@sbcglobal.net. 
Gus blogs frequently at guspearcycommunications.wordpress.com.
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Gus Pearcy
Columnist

Yes,we want your letters
Readers of the Hendricks County Business Leader 
are encouraged to send letters to the editor as 
often as they wish. The stipulations are that 
the letter is timely, focused (not more than 200 
words) and verifiable. Please make sure to provide 
your complete name and daytime and evening 
telephone contact numbers. All letters are subject 
to editing for brevity, clarity and grammar. Please 
direct correspondence to info@businessleader.bz.

Quote oF the Month
This may seem simple, but you need 

to give customers what they want, not 

what you think they want. And, if you 

do this, people will keep coming back. 
- John Ilhan, founder and frontman of the Crazy John's 

mobile phones chain of retail stores in Australia.

The absence of gratitude
Comedian Louis C.K. appeared on Conan O’Brien last month 

and dove into a routine about how ungrateful we are as a society. 
He pointed out that we are living in amazing 
times and we don’t appreciate it. That struck a 
chord in my life. I admit a certain disgust with 
technology, especially when it doesn’t work as 
billed.

So let’s stop and look at where we’ve been.
I grew up with a rotary dial phone and had to 

sit in a couch no more than 3 feet from the phone. 
Now, I can call anyone from any room, any car in 
any position. Sure, this leads to some poor choices 
(bathroom), but isn’t it amazing?

I have maps from the 1980s that I still can’t get 
folded correctly. Now, Darth Vader tells me where 
to turn. Once I have your address, you can’t stop 
me from finding your home.

For years, I had to be in my bedroom to listen 
to my music. The best it ever got was a Sony 
Walkman and a 120-minute cassette that held 
three albums. Now, I can carry 1,000 songs in my breast pocket.

I remember the joy of being able to withdraw cash from my 
bank account after banking hours (which was NEVER open when 
I needed cash). Now, I never go to the bank because I use a card to 
pay for everything.

I remember that I used to have to go to a video store to rent a 
movie. I remember that I used to have to hold a joystick to play 
video games. I would wait for 60 minutes for a cake to bake. The 

What should we make  
of Occupy Wall Street?

Hendricks County – be grateful

They may have mouths, but are they speaking? They 
may have ears, but can they hear? Noses, but can they 
smell? With apologies to the Psalmist, it just so happens 
that Americans, and not only the ones in close proximity 
to the Occupy Wall Street protests, do have noses and 
have begun to smell plenty. 

It remains an interesting time for all of us who are 
witnessing this “revolutionary” event. (At press time 
it was unclear whether or not the “occupy” movement 
would be able to sustain itself.) 

At best, the protests provide a fascinating diversion 
for the national media to try and take our attention 
away from the serious problems that continue to face the 
country. Issues like stubborn high unemployment, rising 
home foreclosures, and a truly remarkable lack of ideas 
and leadership from Washington. 

At worst, they show clear evidence of the lack of 
knowledge, economic understanding and focus (some 
would call it idiocy) of Generation Y. What are they 
protesting? Many of them (most?) don’t even know 
themselves. When the cameras roll, they often resort 
to either silence, or mass, ritualistic repetitions of what 
some goateed, Lenin-like, Village-Voiced, tie-dyed 
t-shirt-wearing organizer shouts at them through a bull 
horn. 

At best, Washington finally takes notice and realizes 
that direction and true leadership is imperative. One of 
the reasons we’ve been in economic malaise for so long 
is that they keep changing the rules. Would you step up, 
place your bets and play a game where the house changes 
the rules every few minutes? 

At worst, unlike the Tea Party, Occupy Wall Street 
could just fade away making no real difference in the 
world. Indeed, it could end up strengthening the fear, 
frustration, learned helplessness and sense of entitlement 
those protestors appear to have. In other words, at worst, 
we could lose a generation.

The U.S. Postal Service is hurting, and, like many 
other businesses, is considering shuttering locations. 
And, once again, those who are going to feel the impact 
are the consumers. Yellow Pine, Idaho only has 60 
residents so it doesn’t seem much of a loss in the whole 
scope of things. But consider that the residents of that 
town will have to drive about three hours (six hours in 
winter) to get to the next nearest post office. Hendricks 
County has the benefits of small town America and the 
perks of an urban area – like post offices.
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the European comfort brands,” Brad says. “So 
we went from a size and width business to a 
comfort shoe business. Now, we’re transitioning 
to a more outdoor type of product.”

Brands Stout’s carry include Ecco, Keen, 
Merrel, Vibram FiveFingers, Mephisto, and J-41 
among others.

The latest move has been to online shoe sales. 
It’s a move as foreign to Brad as athletic shoes 
was to his father back in the 1980s. Luckily, 
Brad’s son, Brady, is heading up Shoestore.
com. The site just celebrated a record month, 
which started up in February of 2010. While 
everyone would love to sell shoes online, Brad 
says Stout’s gets the honor because of the vendor 
relationships that it has cultivated over the last 
125 years.

The Brownsburg store was a 
unique venture for Brad and his wife 
Stephanie. Stout also built the strip 
mall at 1430 N. Green St. Stout Realty 
has maintained more than 80 percent 
capacity at the Brownsburg Shoppes since 
it opened. 

Brad attributes this loyalty to 
understanding what it takes to maintain 
a local business, especially when the main 
road was tore up for 18 months.

“We’re retailers; they’re retailers,” Brad 

says. “As opposed to dealing with someone 
who is in the real estate business and doesn’t 
understand, we understand how it is to have 
a foot of snow on the ground and not to have 
customers. We feel the pain, too. We understand 
better than a management company does.”

Not only does winter bring the snow, but also 
the holidays and that means holiday shopping 
for retailers.

 “This holiday I expect to be about the same 
as last year,” Stephanie says. “However, we have 
some hot products for the holidays that people 
will be looking for, like Australia Boots.”

It’s evident that Stout’s is looking forward; 
ready to start on the next 125 years.

How Brad did it
Growing up in a family business, Brad Stout was tutored in that business every day. 
Taking over the reins and becoming the head of that family business after many 
successful years means taking what has been learned and putting it to work. 

What's the best advice you ever received? The best advice 
I ever received was to join the family business.

What's the best business decision you ever made? Opening the Brownsburg 
shoe store has been the best business decision I have made.

What was the worst advise you ever received? I don't know of any really 
bad advice, but just certain shoe brands over the years that have come in 
and been a total disaster ... after being assured that they would sell.

In five years, I want ... to travel the world.

My secret to success: My wife … and a lot of persistence.

November 2011

 

Brad Stout's interests and favorite things 
are as diverse as the shoes you’ll find on the 
shelves in Stout’s stores.

Bruce Springsteen

The New York Times

Eagle Creek Park

St. Thomas

The original Stout's store downtown

HCBL 5.0938” x 6.5 “

Dan doesn’t slow down. So neither 
do we. Over the past eight years, 
we’ve made it our business to 
understand his business. The result 
is a partnership that helps him 
reach a whole new level of success. 

We’re ready to do the same for 
you, too. 

We get our work 
ethic from our 
customers.

Prestwick at the Crossing - Avon  |  Brownsburg  |  Dover  |  Jamestown  |  Lebanon  | Lizton

Pittsboro  |  Marketplace at Anson - Zionsville  

866.348.4675  | www.statebankoflizton.com

“State Bank of Lizton and I set goals, 
and when we accomplish them, we 
set more.”

Dan Keers of Keers Development, Inc.
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Stout’s Shoes
1430 N. Green St.

Brownsburg, IN 46112
(317) 852-8300

Hours: Sun. 1–5 p.m. 
Mon. – Sat. 10 a.m. – 7 p.m.

By Gus Pearcy

There was a time when every small and large 
town had a full-service shoe retailer. It was a 
place where you were treated like royalty. Your 
feet were measured and a salesperson fetched 
appropriate selections from the stock room that 
matched your wants and desires.

It was an event.
Few retailers remember that event. In an 

age where you pump your own gas and you 
can get your license plates from a vending 
machine, shoe stores have become impersonal. 
Yet there are a few that remember the age of 
personal service and have maintained that close 
connection with their customers. Stout’s Shoes 
remembers because it practically invented it. 
Five generations of Stout men have sold shoes 
and worked to maintain the family legacy from 
the late Victorian Era to the Internet. Stout’s is 
the oldest shoe store in the nation.

The current president is Brad Stout, the great 
grandson of founder Harry Stout who opened 
Stout Shoes on Massachusetts Avenue in 1886. 

You could write a book on the changes over 
125 years, but the highlights include an early 
period of expansion through the 1920s. At one 
time, there were five stores in the Indianapolis 
area. An employee shuffled stock back and forth 
on a bicycle from the Mass Ave. location. 

During World War I, founder Harry Stout’s 
son was a well-decorated pilot. Stout Field in 
Indianapolis is named after Dick Stout. The 
retail shoe business was thriving until the Great 
Depression. Brad says the satellite locations were 
closed leaving only the main location. Harry’s 
two other sons, Oliver and Sidney, took over 
running the store from Harry’s brother, Edward 
after World War II. Oliver’s son, Harry, also 

became involved in the business.
During the 1950s, Stout’s Shoes still carried a 

large selection of shoes in a variety of sizes and 
widths, but they also bought and repaired factory 
seconds to sell to customers at a discount.

Harry’s son, Brad, joined the business in 1982. 
After remodeling the Mass Ave. headquarters, 
Brad began eyeing other locations. The first 
Stout’s Shoes of the modern era opened in 
Carmel. The next was in Greenwood, which 
today is a branded New Balance store. Then 
Brownsburg opened in 2002. Last June, Stout’s 
opened another New Balance store on Michigan 
Road in Carmel.

Stout’s developed a reputation for having a 
wide stock of sizes and widths. They also knew 
how to treat customers. It’s something that 
carries through to the present.

“When you come into our store, you 
get seated and measured and asked a lot of 
questions,” Stephanie Stout says. “It becomes 
more of a relationship.”

Stephanie is Brad’s wife. She works in the 
family business, too. She not only manages the 
Brownsburg location, but evaluates future brands 
and facilitates buying and even manages some of 
the advertising.

“(Brad’s) the president of everything, and I’m 
the vice-president of everything else,” Stephanie 
says with a chuckle. “Brownsburg was a 
challenge because we were the only (full-service) 
shoe store on the westside, so we had to be a 
little bit of everything to everybody. It’s a matter 
of having the right stock and good customer 
service. Last year, we had a 30 percent increase in 
that store.”

One of the reasons Stout’s has made it for 125 
years is noticing the trends and taking advantage 
of them. 

“When I first started, probably 90 percent of 
the men’s shoes we sold had leather soles and 
probably 90 percent of the women’s shoes that 
we sold were dress pumps,” Brad said. “Probably 
90 percent of the brands we sold back then are 
no longer in existence.”

When Brad first joined the family business, he 
was aware of a shift to athletic shoes and steered 
the business in that direction. 

“In the 1990s, we started transitioning into 

Stout’S ShoeS remaINS StroNg IN BrowNSBurg aNd throughout metro INdIaNapolIS 

Stout and solid- - 
125 years of shoes
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annette_wright@tomwood.com

4610 East 96th St.
Located On The Indy Auto Mile

At 96th & Keystone

317-580-6888

Desserts too pretty to eat – but too delicious not to

By Nicole Palmer

If the shoe fits, eat it. Chocolate high-heels 
are just the newest addition to Confection 
Delights ever-growing gourmet dessert 
collection. 

It all started with three recipes for cherry 
cordials, chocolate truffles and buckeyes. Pamela 
Powell-Warden’s candies were such a big hit, 
she started selling them at fairs around Indiana 
and other local events. She has since begun 
selling chocolate covered cookies, turtles, hollow 
chocolate ornaments and brownie balls shaped 
like sheep, chicks, rabbits and frogs. Name it and 
she’ll find a way to make it.

“A lot of stuff I couldn’t expect to make unless 
someone suggested it,” Powell-Warden said. “It’s 

kind of trial and error.”
The flawless look of her chocolates allowed 

her to begin selling the candies at the Gallery 
on the Square in Danville and June Bugs, a gift 

Pamela Powell-Warden displays some of her chocolates at Danville’s Gallery on 
the Square. She will now sell her gourmet candies at her storefront in Danville.

Photos by N
icole Palm
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shop in Pittsboro. She plans to open her 
own retail establishment at 41 W. Clinton 
St., Danville the first of November. It is the 
former location of the Bread Basket Café 
and Bakery.

Powell-Warden said she enjoys “the 
uniqueness of using that big old lump of 
chocolate and molding it into something. 
It’s tasteful and usually appealing.” 

“The comment I get, “It’s too pretty 
to eat,” or “I’ve never seen that before,’” 
Powell-Warden said. “As much stuff as I’ve 
made, I’m not tired of making it.”

Powell-Warden has saved her income 
with the intent to purchase her storefront, 
without taking out a loan.

“I’m not interested in going into debt 
for my business, so everything I make goes 
into the business,” Powell-Warden said. 
“You can be happier and value your product 
more that way.”

Though most of her business is during 
holidays, Powell-Warden has plans on 
making the off-season successful. She said 
she hopes to use her store as a place for girl 
scouts, book club meetings or chocolate 
parties where participants can create their 
own candies to take home. She also plans 
to use part of her profits to support local 
charities and donate items to fundraisers.

“I didn’t think a year ago I would be 
ready for a store yet,” Powell-Warden 
said. “But there’s been a lot of support 
from Danville, business owners and the 
Hendricks County CVB (Convention and 
Visitor’s Bureau). I’ve been really blessed.”

noW that We’Ve been oPenNow That We’ve Been Open

A friendly environment for all 
customers at Avon’s Auto-Lab

When Dave 
and Nancee 
Kimack moved to 
Indianapolis from 
St. Louis in 2000, 
Nancee decided 
she wanted to go 
back to work. With 
Dave being the COO of a trucking company 
in Indianapolis, Nancee was used to managing 
the household, including taking their five cars in 
for service and repair. With some research, the 
couple decided to open an auto repair shop that 
was clean, comfortable, honest and reliable.

Because of Nancee’s vision to be especially 
“woman friendly, the shop stresses cleanliness 
and profound customer service. They allow their 
customers to speak with the technicians and 
look at their vehicle with them. Since buying 
into the Auto-Lab franchise, the owners have 
maintained their vision of a clean and friendly 
shop, making every customer feel welcome as 

they walk in the door and knowledgeable 
about their automobile’s repair when 
they walk out. 

What has been your biggest 
lesson so far? Getting our name, 
services provided and our model out to 
the public is harder than we thought. It 
was amazing to see all the different types 
of advertising available. Not all work. It 
takes a lot of time and money to find the 
right ones. Take your time and don’t be 
rushed. While you need customers, you 
need to find the right way to advertise 

for your business.
What would be one thing that could 

help your business? I wish it was only 
one thing that could help. I think it is 
multiple factors but the biggest “thing” is up 
to us. I’m betting the ranch on good, quality 
customer service at a fair price. That’s what 

it is all about.  
What would you tell someone starting 

his/her own business? Have your family 
involved and be prepared for a lot of ups and 
downs. I enjoy working with my wife in the 
business. She has a lot of great ideas and we trust 
each other. You’ll need cash for at least the first 
six months of operation. So have some reserved.

So, what do you think about your 
business’s future? I think we’ll be fine. We 
will remain focused on the customer and build 
off of that.

Compiled by Nicole Palmer

Auto-Lab
10750 U.S. Hwy. 36

Avon, IN 46123
(317) 667-0211
Autolabusa.com

Photo by Elaine W
hitesidesNancee and Dave Kimack

Confection Delights
41 W. Clinton St.

Danville, IN  46122
(317) 718-7060

www.ConfectionDelightsIndy.com
Hours:

Tuesday -Friday  10 a.m. – 6 p.m.
Saturday  10 a.m. - 4.p.m.

Sunday and Monday CLOSED
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When Preston Gentry was laid off from his 
22-year long career in IT, he knew he wanted 
to start his own business doing something he 
loved. Thinking back to childhood memories, he 
reflected on the fun he would have baking in the 
kitchen with his grandmother. Gentry returned 
to school at the Art Institute of Indianapolis 
under its baking and pastry program and 
rediscovered a passion for the creativity that 
cooking delicious snacks entails. Gentry and his 
wife Jan began the process of opening DeLish 
Cakes, LLC in Brownsburg. Gentry says he 
knows his business will be a success. 

What prepared you for opening your 
business? My initial experience in a retail 
setting occurred when I was 15 during my first 
part-time job at a small five-and-dime store in 
northern Indiana. Over the next two years the 
store owner noticed my work ethic and provided 
me the opportunity to open the store, run the 
register and a lot of the store operations. I was 
hooked; I wanted to open my own store some 
time later in life.

What are the trends in your industry? 
I see an increased trend amongst consumers 
looking for cakes and desserts which are made 
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DeLish Cakes reintroduces a  
traditional bakery to Brownsburg

Consumers are 
looking for better 
tasting items 
and realize that 
this comes from 
using quality 
ingredients. This 
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a product that 
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Compiled by Nicole Palmer

DeLish Cakes
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Preston Gentry
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and Outsource the Rest”

We are a full service payroll processing
 company and have been since 1990.

701 North Green Street
Brownsburg, IN  46112

(317) 852-2568

www.PayrollDepartment.biz
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How has Leadership Hendricks County impacted your life 
personally? As a “fairly” new  resident to Hendricks County 
at the time I participated in Leadership Hendricks County, the 
program was a great way for me to not only meet a group of 
outstanding professionals, but also served as a way for me to learn 
about the county. As I learned about the history and culture of 
the county, I also was able to make several contacts that I can call 
upon today for a variety of reasons.
How has Leadership Hendricks County impacted your 
life professionally? In my role as school superintendent 
for Plainfield Schools, it is very important for me to have an 
understanding of how things work in our county. From the 
make-up of local government to business and industry, I need to 
be aware of where I can get answers to questions or get help on 
various projects. Leadership Hendricks County enabled me to 
learn where to go and who to go to for a variety of topics relating 
to the field of education. 
How has Leadership Hendricks County benefited Hendricks 
County? I have been fortunate to attend this program as well 
as a similar program in another county.  Hendricks County is 
fortunate to have such a high caliber program. As I continue to 
meet new people, I am amazed at the number who have graduated 
from Leadership Hendricks County. This program not only 
benefits new people to the county but also life-long residents. This 
program can help stop the phrase “I did not know that”. 
Why should Leadership Hendricks County continue to 
educate the leaders of Hendricks County? As a society, we 
constantly encourage our kids to be life-long learners. As adults, 
we should model that same philosophy. There is so much that can 
be learned from going through this program, and it is important 
for all of us to continue encouraging potential prospects to apply. 

How has Leadership Hendricks County impacted your life 
personally? LHC is an opportunity to get better acquainted 
with Hendricks County. I became aware of what makes it 
unique, and got to know the people and services that are active in 
making Hendricks County a great place to live. Meeting others 
in the community that have a passion and pride for the county 
was very inspiring. With the hard work and connections among 
the individuals, a lot can be accomplished to continue to keep 
Hendricks County a very desirable place to live and raise a family.
How has Leadership Hendricks County impacted your life 
professionally? I became more aware of how our county and 
municipal government works; and I learned of opportunities 
where I could help make a difference. After serving on the 
Plainfield Planning and Zoning Board, I then ran for town 
council. Seeing the businesses and residential growth made me 
want to be a part of the decision-making for our community. 
I wanted to be the voice of the people. As a teacher, I highly 
encourage students to apply to participate in the youth leadership 
program offered by LHC. I believe its curriculum is so important, 
and provides essential hands-on training. Working with the youth 
in the school to help them give back in their community through 
Youth Encouraging Philanthropy has been great. I’ve watched 
young teens become leaders within groups, and face success as 
well as the frustration of being a leader working with a group 
of drastically different individuals. I feel this experience is very 
difficult to duplicate.
How has Leadership Hendricks County benefited Hendricks 
County? LHC has brought together many people, both young 
and experienced, who have a common goal of improving the 
quality of life for Hendricks County. Everyone has their own gift 
to share; and by bringing the talents together, we are able to stay 
connected and network to help make great things happen. 
Why should Leadership Hendricks County continue 
to educate the leaders of Hendricks County? Each 
graduating class has done community projects that have 
affected the lives of the citizens here. I am amazed at the 

Scott Olinger
Superintendent
Plainfield School Corporation
LHC Graduate 2007

Renea Whicker

How has Leadership Hendricks County impacted your life 
personally? I learned so much about Hendricks County that 
I didn’t know; it made me enthusiastic about sharing my new-
found knowledge with friends and neighbors. For example, when 
someone complains about property taxes and school spending, I 
can educate them (a little bit) about how the schools have to work 
with different pots of money that can’t intermingle. 
How has Leadership Hendricks County impacted your life 
professionally? I once had a boss that called himself an “instant 
expert” – he knew a little bit about a lot. Alumni of LHC are 
“instant experts” about Hendricks County. With the knowledge 
we gain throughout the program, and the career and life skills we 
learn along the way, we can’t help but be more productive in our 
careers and better leaders in our community. 
How has Leadership Hendricks County benefited Hendricks 
County? Just look around! You’ll find alumni in leadership and 
supporting roles throughout the county. From our favorite state 
senator to the local bank manager to that volunteer at church, 
LHC is everywhere. Graduates come out of the program wanting 
to give back to their community by utilizing the skills they learned 
in the program. Once we “drink the Kool-Aid” of LHC, there’s 
no way we are satisfied to just sit back and watch life happen. We 
want to participate. 
Why should Leadership Hendricks County continue to 
educate the leaders of Hendricks County? Every year, 25 
people have the amazing opportunity to learn about the many 
facets of Hendricks County. This means that there are potentially 
25 people every year who will step out in a way that they haven’t 
before. Imagine the possibilities, as we have more and more people 
excited about making Hendricks County an even better place to 
work and raise a family.

Lori Wildman
Community Relations Coordinator
Hendricks Regional Health 
LHC Graduate 2007

Spanish Teacher
Plainfield High School
LHC Graduate 2003

I am committed to having an employee from the Plainfield 
Community School Corporation apply for the program each year, 
as I see the benefit it can bring to our school community.
What one thing did you like best about the Leadership 
Hendricks County program? The one thing I truly enjoyed is 
the opportunity to get to work with other individuals on various 
projects. It is so easy to get caught up in our own professional 
positions. Leadership Hendricks County afforded me the 
opportunity to work with groups of individuals outside of the 
education world.

What one thing did you like best about the Leadership 
Hendricks County program? During the program, participants 
take a couple of different personality tests – DISC and Real 
Colors. I have found that not only did I learn more about myself; 
I also learned how to relate to others, especially with True Colors. 
I am predominately “Gold” (no surprise to those who know me!), 
and it’s really helped me in relating to people who are strong 
in the other colors (I have to work on letting my “Blue” show 
through!). 

power of the bond that the LHC graduates have. There is a great 
deal of respect among the past graduates and future attendees. To 
be chosen to participate in this personal growing opportunity is an 
honor and a way to give back to the community where you reside.
What one thing did you like best about the Leadership 
Hendricks County program? I most like the leader, Suzanne 
Whicker, because she is inspiring with her social skills and 
knowledge of how to be persistent and not take ‘no’ for an answer. 
She can make things happen and will be deeply missed when she 
steps down from the program. Suzanne makes me being Renea 
Suzanne Whicker very proud to have her name in mine. It is 
a great name to have acquired by marriage here in Hendricks 
County, since the other Whickers are just incredibly awesome 
people!

www.edwardjones.com

Troy P Lingley, AAMS®
Financial Advisor
.

515 N Green Street Suite 101
Brownsburg, IN 46112
317-852-6572

Leadership Matters!
Since 1993, Leadership Hendricks County (LHC) has brought hundreds of people together to learn 
more about leadership and to gain insight into our county’s challenges. LHC graduates become part of 
a formal and informal network of community leaders who step up to make Hendricks County better.

A new class of 20 to 25 participants is selected each year from a list of applicants.We are now 
accepting applications for the new class of 20 to 25 participants selected each year. In January, they 
participate in an Opening Retreat, during which they learn more about themselves, leadership styles 
and the challenges facing the county. In addition, they are self-assigned to a Team Discovery project 
that addresses a current need in the county. For more information and an application, visit www.
LeadershipHendricksCounty.org  or call (317) 745-6694.

Each month they meet as a group for a full day to learn more about a facet of life in Hendricks 
County - everything from the educational system to how the jail operates. In November, they convene 
for a Closing Retreat to review what they’ve learned and present their Team Discovery projects.

Along the way, they learn that leaders aren’t an elite class of people. They’re ordinary citizens who 
step up to help their communities, churches, organizations and workplaces accomplish what needs 
to be done. And upon graduating, they become part of an ever-growing Network of Leaders serving 
Hendricks County.

Learn more about Leadership Hendricks County from these graduates featured at the Nov. 8 
Hendricks County Business Leader Cover Party at the Crown Room, 900 E. 56th St., Brownsburg, 
from 5:30-7:30 p.m.

 For more information, visit www.LeadershipHendricksCounty.org or call (317) 745-6694. How has Leadership Hendricks County impacted your life 
personally? My family enjoys hearty conversation. In fact, we 
can even debate about issues that we agree upon! Furthermore, 
the fast-paced environment of the physician office (up until 2002) 
also encouraged rapid-fire dialogue. However, these influences 
resulted in poor listening skills. Epictetus said, “We have two ears 
and one mouth so that we can listen twice as much as we speak”. 
LHC’s training in communication competency has made me a 
better listener, and therefore, a better husband and father (as well 
as co-worker).
How has Leadership Hendricks County impacted your 
life professionally? LHC helped me in the transition from 
practicing physician to hospital administration in myriad ways. 
LHC’s programming helped connect me to the local government 
and community, which provided insight on Hendricks Regional 
Health’s role in both arenas. It also helped me begin to understand 
elements of great leadership, and specifically where my weaknesses 
were (are!). Also, it provided an opportunity to meet friends from 
completely different backgrounds and professions. I can still use 
my “LHC network” today.
How has Leadership Hendricks County benefited Hendricks 
County? While the LHC experience is different for each class 
and for each individual, the general lessons in communication, 
leadership, and community have reached so many over the years. 
This sort of capability and knowledge positively impacts the 
work environments of countless businesses and organizations in 
Hendricks County. Like a pebble thrown in a pond, the ripples 
eventually spread across the whole surface.
Why should Leadership Hendricks County continue to 
educate the leaders of Hendricks County? The complexity of 

Vice President of Medical Affairs
Hendricks Regional Health
LHC Class of 2003

our evolving economy demands that we continue to train leaders 
to meet the new challenges. LHC provides a strong foundation 
for emerging leaders.
What one thing did you like best about the Leadership 
Hendricks County program? I’m a fan of the “Real Colors” 
exercise to evaluate personality traits. It is straightforward, easy 
to master, and helpful in understanding group dynamics and 
developing strong teams. 

John Sparzo, MD, MBA
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for Plainfield Schools, it is very important for me to have an 
understanding of how things work in our county. From the 
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be aware of where I can get answers to questions or get help on 
various projects. Leadership Hendricks County enabled me to 
learn where to go and who to go to for a variety of topics relating 
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County? I have been fortunate to attend this program as well 
as a similar program in another county.  Hendricks County is 
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want to be a part of the decision-making for our community. 
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program offered by LHC. I believe its curriculum is so important, 
and provides essential hands-on training. Working with the youth 
in the school to help them give back in their community through 
Youth Encouraging Philanthropy has been great. I’ve watched 
young teens become leaders within groups, and face success as 
well as the frustration of being a leader working with a group 
of drastically different individuals. I feel this experience is very 
difficult to duplicate.
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County? LHC has brought together many people, both young 
and experienced, who have a common goal of improving the 
quality of life for Hendricks County. Everyone has their own gift 
to share; and by bringing the talents together, we are able to stay 
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can educate them (a little bit) about how the schools have to work 
with different pots of money that can’t intermingle. 
How has Leadership Hendricks County impacted your life 
professionally? I once had a boss that called himself an “instant 
expert” – he knew a little bit about a lot. Alumni of LHC are 
“instant experts” about Hendricks County. With the knowledge 
we gain throughout the program, and the career and life skills we 
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I also learned how to relate to others, especially with True Colors. 
I am predominately “Gold” (no surprise to those who know me!), 
and it’s really helped me in relating to people who are strong 
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www.mantoothinsurance.com

With Mantooth  
Insurance Agency
handling your commercial 

insurance program, you can  
take comfort knowing your 

business is protected.

“Success”  It’s worth protecting!

“When you decide to make a difference,
the Community Foundation is the right place for you to give.  
Your gift helps us award Hendricks County organizations grants 
for improving education, arts, and parks as well as helping 
those in need in our communities."

Decide today.
We can create a fund in your name or add your donation to one of our 
managed funds.  Call Janet Haley at 718-1200 about how you can invest in the
future of Hendricks County or visit our website at www.hendrickscountycf.org 
to set up a tax deductible donation of $10 or more.

“And from me to you...thanks for joining 
our list of caring and generous donors.”

Dan Young, President, Board of Directors 
Hendricks County Community Foundation

just one visit.
This column is not meant 

to humiliate any chamber of 
commerce meeting in particular, 
although maybe some chambers 
should take notice of what Tim 
said and make some seemingly 
needed changes. This column 
is about your business and my 
business, and what others think 
when they come to do business 
with us. 

Consider the physical space 
and the experience the prospect 
or client has interacting with 
your business. You should 
review both aspects periodically 

during the year just to make sure the impression 
you intend to send is actually being sent. 

Explaining what he thought the chamber 
experience should be, Tim said, “To me, a 
chamber is a place where we can connect 
with other businesses, learn about news in 
the community and share our experiences 
as business owners/people. I also envision a 
chamber where one would leave feeling positive 
about the business community we work and live 
in and be able to carry that positivity into the 
rest of one's work day.” This is true but there is 
a big piece that Tim neglected to mention and 
that is the community and civic rolls a chamber 
fulfills in every community.

The question to remember is: What is your 
business saying to your clients? If you haven’t 
considered the experience your prospect or client 
has with you and your business, you really should 
… and soon.  
 
Jack Klemeyer is the founder and head performance 
coach of GYB Coaching (www.gybcoaching.com). 
Contact him at Jack@GYBCoaching.com.

coach’s coRneRCoach’s Corner

Jack Klemeyer

Look at your business through new eyes
When we walk in and out 

of our office on a daily basis 
we can easily lose sight of what 
impression we are we making 
with our work space and 
processes. We all too quickly 
forget what it might be like for 
someone who is experiencing 
where we work for the first time.

Recently a friend, I’ll call 
him Tim, went to a chamber 
of commerce meeting and 
gave a shocking report of his 
experience.

Here is some of what Tim 
had to say:

1.  There were no nametags 
for people who attended. 

2.  There was no recognition of guest(s) who 
attended or of first time visitors.

 3.  I did not feel welcomed. Without name 
tags, how can the executive director and board 
members know who the guests are so they can 
make them feel welcomed at the meeting?  

4.  There was no real networking between 
guests (he again added a name tag could help 
with this).

5.  When recognizing new members the 
executive director only gave a few of them the 
chance to speak.

6.  Time was wasted by reading materials left 
on tables out loud. It seems it would be more 
efficient to call attention to the materials and let 
participants read them on their own.

7.  The guest speaker’s subject was not 
something that didn’t appeal to me. Maybe, if I 
come back to another meeting, it might appeal 
to me.

8.  I've heard that a chamber can be an "Old 
Boys Club.” I could see that was very evident in 
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Applications available for Lilly 
Endowment Community Scholarship
The Hendricks County Community 

Foundation is proud to partner with Lilly 
Endowment, Inc. to select two Hendricks 
County high school seniors as nominees for the 
2012 Lilly Endowment Community Scholarship 
Program. The Lilly Endowment Community 
Scholarship Program is designed to raise the 
level of educational attainment in Indiana 
and leverage further the ability of Indiana’s 
community foundations to improve the quality 

of life of the state’s residents. 
The scholarship provides full tuition, required 

fees, and a special allocation of up to $900 per 
year for required books and required equipment 
for four years of undergraduate study on a full-
time basis, leading to a baccalaureate degree 
at any Indiana public or private college or 
university accredited by the Higher Learning 
Commission of the North Central Association 
of Colleges and tuition be eligible, student must: 
   

 ·  Be a Hendricks County resident
·  Be ranked in the top 15% (GPA) of his/her  

       class
·  Be involved in significant community  

       service activities throughout his/her high  
       school career

·  Be involved in extracurricular activities
·  Graduate by the end of June 2012 with a  

       diploma from a regionally accredited  
       Indiana high school

·  Be accepted to pursue a full-time  
       baccalaureate course of study at an  
       accredited public or private college or  
       university in Indiana

 
Applications must be submitted online. You may 
access the online application via the Hendricks 
County Community Foundation website at: 
http://www.hendrickscountycf.org/scholarships/
lilly_scholars/. The online application for the 
Lilly Endowment Community Scholarship 
becomes valid only when completed in its 
entirety by Dec. 15, 2011.
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Kevin Jones

4 Ways to retain customers
Remember the old song 

whose lyrics are “Make new 
friends, but keep the old. One 
is silver and the other gold.” 
Sound advice for our personal 
lives to be certain, but it’s 
also a good strategy for small 
businesses. Many small business 
marketing strategies focus on 
increasing sales by adding new 
customers (new friends). But 
there are plenty of good reasons 
why small businesses should 
be paying more attention to 
existing customers (old friends).

According to a report by 
Frederick Reichheld of Bain 
and Company, acquiring a new customer can 
cost six to seven times more than retaining an 
existing customer. This is because creating a new 
customer often involves getting someone to 
change their buying habits and behaviors – to 
try something new or to switch from a current 
supplier. Changing behaviors is not easy and it 
often takes more effort. 

The Reichheld report cited above, goes on 
to state that over a five-year period, customer 
attrition rates could reach as high as 50 percent, 
if databases are left dormant. In other words, 
your “old friends” will go away, if they are 
ignored. Finally, Reichheld’s findings say that 
businesses that boosted customer retention rates 
by as little as five percent saw increases in their 
profits ranging from five to an astounding 95 
percent.

What can you do to keep your “old friends”? 
Here are some suggestions for building a 
customer retention program: 

Know your existing customers – Remember 
the 80/20 rule? It says that 80 percent of 
your sales (or profits) are generated by just 20 
percent of you customers. Put another way – a 
relatively small portion of your customer base 
is responsible for a relatively large portion of 
your overall business. Do you know who these 
customers are? The first step to an effective 
customer retention program is to establish a 

customer database (not just a 
customer list). A database tells 
you how much each customer 
has spent in the last year/
quarter, what they spent it on, 
number of purchases, and much 
more. 

Maintain communications 
– Find a reason to reach out 
to your existing customers and 
follow-through. Whether it’s 
to say “thank you,” to share 
news or to transfer some useful 
information, this is a service that 
customers value. Talking directly 
with your best customers (by 
phone or in person) is always 

the best way to go. But depending on how many 
customers you have to communicate with, as 
well as the subject matter, you may use direct 
mail, e-mail or social media, such as Twitter.

Develop appropriate loyalty programs – 
Find ways to reward your customers for doing 
business with you. For retailers, good old punch 
cards that give customers a discount or free 
product after a set amount of purchases may 
work well. In B2B channels, cumulative quantity 
discounts may be more appropriate for building 
loyalty. Decide what you want to reward – e.g., 
repeat business, referrals, buying certain items or 
paying invoices on time – and design a program 
around those behaviors. But remember the KISS 
principle – don’t make it too complicated.

Don’t ignore dormant customers – Your 
customer database should reveal past customers 
who haven’t bought for a while. It’s important 
that you find out why. This could be informative 
and may reveal problems that you weren’t aware 
of. Resist price-cutting, though. Simply lowering 
prices may not get former customers to come 
back. It may be better to suggest other products 
or services that are more affordable.

Kevin Jones is a Business Advisor with the Central 
Indiana Small Business Development Center in 
Indianapolis. He may be reached at 317-916-7529 or at 
kjones@isbdc.org

Question oF the MonthQuestion of the Month

Q. If you could have the services  
of an expert in any business area,  

what area would benefit your  
business most and why?

A. A good staffing agency. One that 
will interview employees for you for various 
positions. They would also run background 
checks and motor vehicle records prior to 

Servpro interviewing them. We cannot hire 
someone without them being insurable under 

our auto policy and they cannot ever be 
convicted of a felony. We have a difficult time 
finding people who want to work hard. Our 
business does require 24 hour a day, 7 days 
a week service, so we need people who are 

responsible. I had one office that ran ads, did all 
of this, but the woman who assisted us left and 

the remaining people did not offer the same 
services. So, we have been searching ever since.

Cindy Hiland - McNalley
Servpro of Hendricks County

 (317) 834-6382 or (317) 838-010
CindyH@yahoo.com

Photo by Elaine W
hitesides

St. Francis Health appoints new 
clinical nutrition manager

Plainfield resident Nicole G. Barnes has been appointed clinical nutrition manager for Franciscan 
St. Francis Health. A registered dietician, Barnes received a master’s degree in dietetics at D’Youville 
College, Buffalo, N.Y. She received her undergraduate degree at Pennsylvania State University. 
Since 2006, she has served as a clinical dietitian and led nutritional assessments and education for 
the hospital’s radiation oncology outpatients and in clinical specialties such as pediatrics, neonatal 
intensive care, cardiac care, intensive/critical care and obstetrics.

4 hollaway blvd. brownsburg, indiana 46112
(317) 892-7888 www.westchasegolf.com

West Chase 
Golf Club

$30 Fall Rates Monday thru Friday
Golf Outings and Lessons Available

Memberships · Wedding Pavillion · Banquet Room

Inquire About

2012 Membership

Opportunities

(317) 892-7888

www.westchasegolf.com
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biz bReiFsBiz Briefs

business oF the MonthPlainfield Business of the Month

Banning Engineering honored  
as Business of the Month

Banning Engineering has been selected as 
the Plainfield Chamber of Commerce Business 
of the Month for October. Jeff Banning stated 
that, “This is quite an honor to be recognized 
once again as the Business of the Month. This 
can only happen with a total team effort. We 
have such a great group and I am really proud 
of everyone. Thank you to my peers for selecting 
us and most importantly thank you to my team 
for all of their efforts. Without those efforts this 
honor would not have occurred.”

Safe.  Strong. 
Still lending.

We’ve been lending money for over 100 years
and will continue to make loans in all of our communities. Whatever your
lending needs, from small business and commercial lending to residential 
mortgages or consumer loans, we’re here for you. Call or visit your nearest
State Bank of Lizton location and speak with our friendly, experienced 
employees.  A century of service.  A century of solutions.

866.348.4675 | www.statebankoflizton.com
Prestwick at the Crossing - Avon | Brownsburg | Dover | Jamestown
Lebanon | Lizton | Pittsboro | Marketplace at Anson - Zionsville | Plainfield

Pictured accepting the award from Plainfield Chamber of Commerce  
Executive Director Kent McPhail are Jeff Banning and his Banning Team.

Banning Engineering
853 Columbia Rd., Ste. 101

Plainfield, IN 46168
(317) 707-3700
banning-eng.com

Indiana Small Business Expo

Bruce Inman joins  
Hendricks Surgical Associates

2011 Treat People Better Award 
winners announced

The Indiana Small Business Expo will be held Thursday, Nov. 10 from 4 – 8 p.m. at Fountains 
Conference Center, 502 E. Carmel Dr., Carmel. Admission $5. Free seminars, exhibitors and booths, 
speed networking sessions. Go to http://www.indianasbc.com for more information.

Bruce C. Inman, M.D., has joined Hendricks Surgical Associates, 
part of the Hendricks Regional Health Medical Group. Dr. Inman 
is a general surgeon certified by the American Board of Surgery. Dr. 
Inman is a graduate of the Indiana University School of Medicine. 
His internship and residency was completed at Methodist Hospital of 
Indiana. He practiced for many years with Indiana Surgery. Dr. Inman 
joins P. Daniel Read, M.D., and Kimberly Kerr, M.D., in practice at 
Hendricks Surgical Associates. The group has two locations: 8244 E. 
U.S. 36, Ste. 1210, Avon and 998 E. Main St., Ste. 106, Danville. They 
can be reached at (317) 272-8272 or (317) 745-3740.

James Richardson, MD and Gina 
Kirk, NP are the recipients of the 2011 
Treat People Better Award at Hendricks 
Regional Health. They were nominated by 
grateful patient and Danville resident Grant 
Thompson. These two health care providers 
saved Grant's life when he was admitted to 
the intensive care unit in a coma as a result 
of bacterial meningitis. A Treat People 
Better Award & Auction will be held 
Saturday, Nov. 12 from 5:30 to 10:00 p.m. 
at the Colts Pavilion, Indiana Farm Bureau 

Football Ctr. 7001 W. 56th St., Indianapolis. Call (317) 745-7594 for tickets information.

James Richardson, MD

Bruce Inman, MD

Gina Kirk, NP
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the PeRsonal touchThe Personal Touch

scott Flood
Columnist

Talking about talking points 

DuBois new PCC leader

There’s something that the folks 
on the national political scene do 
exceedingly well, and that’s speak 
with a common language and a 
common voice on key issues. That’s 
a valuable lesson for companies 
and other organizations.

The lesson isn’t simply in the 
fact that everyone shares the same 
message. It’s in how they do it so 
quickly. One party’s leadership 
will make a statement, and within 
hours, everyone from the other 
party is using the same phrases 
and descriptions to explain their 
viewpoint.

Politicians aren’t telepathic. They arrive at 
their common language through the use of a 
very simple communications tool called talking 
points. 

When everyone in an organization uses 
the same language, important messages are 
strengthened and supported. Talking points are a 
remarkably simple way to do that. They take just 
minutes to develop, yet they can prevent hours 
lost to unclear and misspoken messages.

A simple definition of talking points is a short 
list of statements summarizing the organization’s 
position, or explaining an important matter. 

Suppose your company implements a two-
percent price increase in a very price-sensitive 
market. If you simply announce the increase to 
the marketplace and your employees, you’ll have 
very little control over how that announcement 
is received. Your customers wonder why you’re 
charging more, as will your salespeople. In 
the absence of any additional information, 
they’ll develop their own explanations: “I guess 
management just wanted to make more money.” 
“All I know is that when the price went up, I 
didn’t get a raise.” Who knows what they’re 
thinking?”

Now consider what would happen if your 
company coupled that announcement by sharing 
this list of talking points with your employees:

• Our raw-material costs  
 have increased by 27  
 percent in the last three  
 years.

• This is our only price  
 increase in that time.

• We’ve absorbed most  
 of the increases by  
 becoming leaner.

• Our quality remains  
 much better than that of  
 our competitors.

• We have no plans for  
additional increases in the foreseeable 
future.

When a customer expresses a concern about 
the increase, your employees can respond with 
a very simple answer. What’s more, if that 
customer talks to three different people at 
your company, he or she will hear a consistent 
message.

Talking points can be distributed in 
everything from a mass e-mail to employees to a 
printed business card-sized summary, but when 
you develop them, keep some basic ideas in 
mind. First, you shouldn’t try to say everything. 
Your goal is to distill the most important issues 
into short statements. Don’t make your talking 
points long, either. The fewer you have and the 
shorter each is, the more powerful they’ll be. 

Remember also that the most effective 
communication is designed around what matters 
to your audience, not to you. Consider what they 
would like to know about the issue. That’s what 
you need to share.

Talking points are a great way to get your 
key audiences to talk about you. Even more 
important, they’ll make sure everyone is saying 
the right things.

Scott Flood can be contracted at sflood@sfwriting.com 
or 317-839-1739, or visit his blog at sfwriting.com/
blog/.

By Ariane Cagle

Brad DuBois, 
the new Plainfield 
Chamber of 
Commerce 
executive director, 
feels he was in the 
right place at the 
right time when the 
position became 
available after Kent 
McPhail retired.

DuBois had been the general manager at Golf 
Headquarters in Plainfield from 1999 until it 
closed in August of this year. He was looking for 
a position that would allow his family to stay in 
the community.

DuBois felt it was now his turn to give back 
and help support the community after Plainfield 
supported him during the past 20 years at the 
Golf Headquarters and at Supreme Golf from 
1990 to 1999. 

While he was at Golf Headquarters, DuBois 
go to know many of the local business leaders, 
town council members and other politicians. His 
new position as executive director will allow him 
to cultivate and build upon those relationships.

One of his first goals will be to meet with the 
chamber members, especially those individuals 

that he doesn’t already know.
“I want to help people with their businesses,” 

DuBois says. “I want to be an advocate for them. 
I understand the challenges they face.”

Membership growth is another goal. In the 
golf business, he learned about the importance of 
discussing the features and benefits of products 
like golf clubs. This is a concept he would like to 
apply to chamber membership.

“We need to find the value for being a 
member,” he says. “I want members to want to be 
members. My goal is that when a new business 
comes to town that they want to become a 
chamber member, because it’s important for 
their business’s success in the community – 
whether that’s to find employees or to sell goods 
and services.” 

Economic development is an area DuBois 
wants to learn more about.

“I want to help Plainfield grow, but keep 
its small town flair,” he says. “Economic 
development is a big challenge, especially in 
these economic times. But I do see hopeful signs 
for the future.”

As DuBois settles into his new position, he 
says he’s looking forward to the challenge of 
doing the job.

“I’m fortunate to go from a job that I really 
loved to another job that I think I’m going to 
love just as much,” he says.

Brad DuBois
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Office Hours: 10am-4pm M-F

8244 E US Hwy 36, Suite 140 
Avon, IN 46123

Email: info@avonchamber.org
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searched website

Active leaders in events, 
networking and
online advertising!

Business-to-business 
return on investment!

Not For Profit 
Organization connected 
to the community

Joining the Chamber 
shows your customers 
that you care about 
your community!

Member businesses 
are perceived by 
consumers as more 
reputable  and trusted!

Our members are 
leaders in the 
business world!

Join your Avon 
Chamber today!
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2680 East Main Street, Suite 210 • Plainfield, IN 46168
(317) 837-6060 local • (866) 650-7070 toll-free • (866) 994-7070 fax

karl@z-success.com • www.z-success.com

Senior Apartments and Assisted Living Communities
The Way Retirement Living Is Meant To Be!

We’ve been taking care of seniors 
in Hendricks County since 1986!

PlanneR oF notePlanner of Note
9 - Danville Chamber of Commerce 
(members’ meeting): Wednesday, 
Nov. 9, 11: 15 a.m. at Hendricks 
County 4-H Fairgrounds and Confer-
ence Complex, 1900 E. Main St., 
Danville. For more information, call 
(317) 745-0670.

16 - There will be no Brownsburg 
Chamber of Commerce (members’ 
meeting) for the month of Novem-
ber. For more information call (317) 
852-7885

17 - Plainfield Chamber of Com-
merce (Annual Dinner meeting): 
Thursday, Nov. 17, 7:30 a.m. at 
Plainfield Recreation & Aquatics 
Center, 651 Vestal Rd., Plainfield. 
For more information call (317) 
839-3800.

22 - Avon Chamber of Commerce 
(members’ meeting): Tuesday, 
Nov. 22, 11:30 a.m. at Prestwick 
Country Club, 5197 Fairway Dr., 
Avon. For more information, call 
(317) 272-4333.

No regular November Westside 
Chamber of Commerce (members’ 
meeting). Next Chamber event is 
the First Anniversary Celebration 
December 6, 6 p.m. at The Country 
Club of Indianapolis, 2801 Country 
Club Rd., Indianapolis. RSVP 
required. For more information,  
call (317) 247-5002.

Avon Chamber New Members

Aflac
John Crumpacker 
8777 Purdue Rd., Ste. 220
Indianapolis, IN 46268
(317) 362-6353

Meineke Car Care Center
Lynsey Smith
9615 E. U.S. Hwy. 36
Avon, IN 46123
(317) 602-5737

Brownsburg Chamber New 
Members

Single Step Accounting
Dennis J. Shirley 
1715 Hawk Lane
Brownsburg , IN  46112 
(317) 520-1040

Patrick Custom Carbon
475 Northpoint Ct., Unit 400
Brownsburg , IN 46112
(815) 218-4868

Highsmith Financial Planning, LLC
Stephen D. Highsmith, Jr
130 E. Northfield Dr., Ste. 103
Brownsburg , IN 46112
(317) 340-4844

Plainfield Chamber New Members

John C. Drier, Attorney at Law
John Drier
1601 E. Main St.
Plainfield, IN 46168
(317) 800-8949

Sales Leads

Newly incorporated businesses 
through October 10, 2011

Ashtinrae’s Floral and  
Design Studio
Gary Brenneman
Brian Gates
220 Pickett St.
Plainfield, IN 46168

Bowles Economic Development 
Co., LLC
Matthew S. Bowles
Nathan L. Hutchings
Keller Macaluso, LLC
770 3rd Ave. S.W.
Carmel, IN 46032

ELOCIN Designs
Nicole D. Wilson
Legalzoom.com, Inc.
100 W. Broadway, Ste. 100
Glendale, CA 91209

ESC Technologies
Edward S. Conkle
7660 E. Hendricks County Rd.
Mooresville, IN 46158

Indiana Cartridges
Boyce D. Ruegsegger
3441 Timberbrook Ct.
Danville, IN 46122

Livesay and Sons
Craig A. Livesay

C/O Ryan Rash
Huntington National Bank
1531 N. Green St.
Brownsburg, IN 46112

Mad Hatter Cups and Cakes
Tara R. Cromer
169 N. Tennessee St.
Danville, IN 46122

Mid America Erectors
Alan R. Sipos
6873 Crown Dr.
Brownsburg, IN 46112

Morgan County Business Leader
James E. Hess
1088 N. C.R. 300 E.
Danville, IN 46122

Property Pro Services
James Padgett
404 Magnolia Dr.
Plainfield, IN 46168

Signlady.biz
Debbie Gillespie
Larry Gillespie
1056 S. C.R. 600 W.
Danville, IN 46122

Sonrise Studio
Andrea Dougherty
6537 Crown Dr.
Brownsburg, IN 46112

SBA Guaranteed Loans

Boone County

Kirk J. Klemme
2202 N. Lebanon St.
Lebanon, IN 46052
$20,000
KeyBank, N.A.

Midwest Toxicology Services, Inc.
517 W. Noble
Lebanon, IN 46052
$2,260,000
Lafayette Community Bank

RRB Services, LLC
6110 S. 275 E.
Lebanon, IN 46052
$25,000
The Huntington National Bank

Hamilton County

Alex Titus Dentistry, LLC
14557 Dublin Dr.
Carmel, IN 46033
$25,000
$191,000
The Huntington National Bank

Phillip Baker Group, LLC
14926 E. 113th St.
Fishers, IN 46040
$40,000
KeyBank, N.A.

Bub’s Burgers and Ice Cream
210 W. Main St.
Carmel, IN 46032
$345,000
Indiana Statewide Cert. Dev. Corp.

D. Carlson Building and Design
13660 S.R. 32 E.
Noblesville, IN 46060
$15,000
The Huntington National Bank

Direct Enterprises, Inc.
16545 Southpark Dr.
Westfield, IN 46074
$5,000,000
Ameriana Bank

Fishers EWC, LLC
2772 E. 146th St.
Carmel, IN 46033
$326,000
Wells Fargo Bank, N.A.

Grains of Grace, Inc.
12505 Old Meridian Rd.
Carmel, IN 46032
$60,000
The Huntington National Bank

Marcus Law Firm, LLC
11697 Lantern Rd.
Fishers, IN 46038
$143,000
Indiana Statewide Cert. Dev. Corp.

McDonough Properties, LLC
19475 Creekview Dr.
Noblesville, IN 46062
$440,800
Chase Bank, N.A.

Pinnacle Supply, LLC
11641 Eden Estates Dr.
Carmel, IN 46033
$15,000

The Huntington National Bank

Premier Sports Chiropractic
120 E. Carmel Dr.
Carmel, IN 46032
$260,000
KeyBank, N.A.

RF Manufacturing, Inc.
1780 S. 10th St.
Noblesville, IN 46060
$195,000
$82,000
Premier Capital Corporation

RMI Holding, LLC
9650 E. 148th St.
Noblesville, IN 46060
$835,000
Indiana Statewide Cert. Dev. Corp.

Venice Auto Service Corp.
10087 Allisonville Rd.
Fishers, IN 46038
$18,000
The Huntington National Bank

Waldo’s Personal Training, LLC
7266 Fishers Crossing Dr.
Fishers, IN 
$10,000
Chase Bank, N.A.

Wolfies Den, LLC
1168 Keystone Way
Carmel, IN 46032
$300,000
First Merchants Bank, N.A.

Wolfies, Inc.
7695 Crosspoint Commons
Fishers, IN 46038
$195,000
First Merchants Bank, N.A.

Wolfies Waterfront Grill, Inc.
20999 Hague Rd.
Noblesville, IN 46060
$125,000
First Merchants Bank, N.A.

Hendricks County

Dugan’s Sport Performance, LLC
2680 W. Main St.
Plainfield, IN 46168
$16,000
The Huntington National Bank

Nysewander Geans and  
Stucky, LLC
1917 Crown Plaza
Plainfield, IN 46168
$249,000
First National Bank

Quinn’s Landscape, Inc.
8050 E. C.R. 700 N.
Brownsburg, IN 46112
$50,000
The Huntington National Bank

Square One Acoustics, LLC
10159 Stillwell Dr.
Avon, IN 46123
$5,000
The Huntington National Bank

Johnson County

Attentive Personal Care, LLC
3199 S. Morgantown Rd.
Greenwood, IN 46143
$25,000
The Huntington National Bank

Bowers Enterprises, Inc.
49 N. S.R. 135
Greenwood, IN 46143
$35,000
Chase Bank, N.A.

Dashmesh Trucking, LLC
2918 Heatherside Dr.
Greenwood, IN 46143
$30,400
The Huntington National Bank

Sorley Horns, LLC
7295 W. 350 N.
Bargersville, IN 46106
$25,000
The Huntington National Bank

Marion County

A Better Used Tire, Inc.
2006 Shelby St.
Indianapolis, IN 46203
$10,000
The Huntington National Bank

Baptist Heating and Air, Inc.
3320 Newhart St.
Indianapolis, IN 46217
$25,000
The Huntington National Bank

Bobilya Enterprises, Inc.
8383 Craig St., Ste. 260
Indianapolis, IN 46203
$286,500
Wells Fargo Bank, N.A.

Boiler Group, LLC
941 E. 86th St., Ste. 2
Indianapolis, IN 46240
$765,000
$75,000
The Huntington National Bank

Bu Da Lounge, LLC
148 E. Market St.
Indianapolis, IN 46277
$149,000
The Huntington National Bank

Caress Law Group, LLC
5360 N. Meridian St.
Indianapolis, IN 46208
$225,000
The Huntington National Bank

Cheatham and Moore  
Barbershop, Inc.
3828 N. Illinois St.
Indianapolis, IN 46208
$82,000
The Huntington National Bank

Colonial Life
7250 Maplewood Dr.
Indianapolis, IN 46227
$25,000
The Huntington National Bank

Cumberland Flowers II, LLC
11817 E. Washington St.
Indianapolis, IN 46229
$150,000
PNC Bank, N.A.

Daleen1, Inc.
6455 W. Washington St.
Indianapolis, IN 46241
$400,000
State Bank of Lizton

Deckhart, LLC
1223 Nicholas Rd.
Indianapolis, IN 46220
$25,000
Chase Bank, N.A.

Dufour’s in Irvington
5648 E. Washington St.
Indianapolis, IN 46219
$10,000
The Huntington National Bank

Flywheel Healthcare Holdings
101 W. 103rd St.
Indianapolis, IN 46290
$1,000,000
Lake City Bank

Hae’s Transfer, LLC
3605 Commercial Dr.
Indianapolis, IN 46222
$10,000
The Huntington Na-
tional Bank

Bill R. Hayes
867 Treyburn Green Dr.
Indianapolis, IN 46239
$43,000
$40,000
The Huntington Na-
tional Bank

Hoosier Concrete  
Cutting, Inc.
1334 Legacy Ct.
Indianapolis, IN 46234
$10,000
The Huntington Na-
tional Bank

Jimmy John’s 
5224 W. Southern 
Ave.
Indianapolis, IN 46241
$229,000
Indiana Statewide 
Cert. Dev. Corp.

Key Sheet Metal Company
1120 E. Maryland St.
Indianapolis, IN 46202
$235,000
Premier Capital Corporation

Marcor, LLC
4101 N. Keystone Ave.
Indianapolis, IN 46205
$894,500
The Huntington National Bank

MCE Investments, Inc.
9346 Castlegate Dr.
Indianapolis, IN 46256
$500,000
KeyBank, N.A.

Noah’s Animal Hospital at Geist
5510 Millersville Rd.
Indianapolis, IN 46226
$150,000
Live Oak Banking Company

RND Ventures III, LLC
910 W. 10th St.
Indianapolis, IN 46202
$250,000
Old National Bank

Steven Sams, P.C.
8520 Allisonville Pointe Blvd.
Indianapolis, IN 46250
$25,000
The Huntington National Bank

Sayyah, LLC and Cedar Investment
511 E. Werges Ave.
Indianapolis, IN 46227
$396,000
KeyBank, N.A.

Scofield Editorial, Inc.
6345 Carrollton Ave.
Indianapolis, IN 46220
$430,000
Premier Capital Corporation

LD Smith Plumbing, Inc.
4646 Rookwood Ave.
Indianapolis, IN 46208
$15,000
The Huntington National Bank

Snappening, LLC
2446 N. Alabama St.
Indianapolis, IN 46205
$7,500
Superior Financial Group, LLC

Superior Systems and Supply, Inc.
5602 Elmwood Ave., 221
Indianapolis, IN 46203
$50,000
The Huntington National Bank

Rogers Marketing & Printing 
25¢ COLOR COPIES! 8½ x 11, 60# white 
(317) 838-7203 • Avon, IN 46123 

PRINTING

Allstate Insurance Co. 
The McBride Agency

locally at 317-852-SAVE (7283)
www.TheMcBrideAgency.com

INSURANCE

Diamond Collision, Inc.
Experts in Color Matching

317-272-6820
www.diamond-collision.com

AUTO REPAIR

 Premier Light Industrial Facility
3.7 Acres, 20,000 SF Facility, Only years young

24 Foot ceilings in warehouse, 2 dock and 3 drive doors

REMAX CENTERSTONE • 3990 CLARKS CREEK ROAD • 839-4330

Great for contractor light industry
Or small logistics operation
 
Flexible price and terms
Below replacement cost.

BUD GREEN
626-5826

JULIA BERBERICH
502-1928

Retail Land in Plainfield 
3 sites from 1.87 to 8 ac 

Can be combined

Office Spaces
2- 600 SF professional spaces 

on Main Street 
Ready to rent 

$600 per month, NNN

1200 SF Office  
with 2 Private spaces 

located in Bellville 
Private restroom plus break area. 

Only $795 per mo.

Development Sites
1 to 10 acres 

Call for Details
1 Acre O ce Site - Plain eld

$159,900
1.5 AC Industrial Site - Plain eld

$195,900

 

 

3.7 Acres
20,000 SF Facility
Only years young

24 Foot Ceilings in 
Warehouse

2 dock doors
3 drive doors

Great for contractor 
light industry or? 

Small Logistics operation

Flexible price and terms
Below replacement cost.

Several years of RE tax 
abatements to be 

transferred to buyer

Will consider Sale, Lease, or ?

Premier Light Industrial Facility

SOLD

Retail Corner
1.4 Acre Retail Site at Moon Rd 

and Us 40
Fully Signalized intersection

All Utilities Included and 
Drainage in place

Across from new CVS
$399,900

SALE PENDING

Advertise 
in the 

Business 
Leader  

call (317) 
451-4088



YOUWhether 
you want the 
fullness you loved 
before the birth of 
your children, or just to feel fabulously confident 
in any outfit, Breast Augmentation is safer and 
more natural-looking than ever before.  Talk with 
board-certified plastic surgeon Dr. Barry Eppley 
and find out whether it’s right for you.

•	Rapid recovery - 
be back to work and 
your regular activities 
within a few days

•	No visible scars

•	Sizing and implant  
styles to fit your  
unique body shape

    

WEST  317.217.2200     

EppleyPlasticSurgery.com

* Offer expires 11/25/2011.     
   Some restrictions may apply.

SPEciAl PRiciNg!  

Up to $1,000 OFF 
through November 25.  

cAll TODAY to reserve 
your consultation and 
get gorgeous just in  

time for the holidays!



First Merchants is a community bank that has been serving Hoosier customers since 1893. With honesty and integrity, our team 
of experienced financial professionals are ready to make running your business a smooth process. These talented advisors are 
empowered to make decisions and deliver responsive, customized solutions that meet your unique business needs. Serving 
customers throughout Central Indiana with a convenient banking 
center located near you, we invite you to experience the First 
Merchants difference today.

1.800.205.3464 • www.firstmerchants.com
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ICE

Sharon Durham 
Mooresville Banking  

Center Manager

Shiela Taylor 
Plainfield Banking  
Center Manager

Janna Kruml 
Brownsburg Banking  

Center Manager

Sandra Gammon 
Avon Banking  

Center Manager

Avon • 317.272.0467 | Brownsburg • 317.852.3134 | Mooresville • 317.834.4100 | Plainfield • 317.837.3640


