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Rick Myers
Founder and Publisher

It’s hard to believe that 
the end of the year is near. 
As we close it out, I want to 
take this time to wish all the 
very best during this won-
derful time of the season. We 
celebrated in September our 
7th anniversary and there are 
so many people in Hendricks 
County to thank for the suc-
cess of that milestone. I have 
thoroughly enjoyed immers-
ing myself into the Hendricks 
County business community 
over the years. I can’t wait to 
meet even more of the peo-
ple who make business hap-
pen in Hendricks County in 
2013. Thank you for allowing me to share your 
stories with our readers.

  Merry Christmas and Happy New Year.

…………

Hopefully the Brownsburg Chamber of 
Commerce’s move out of Town Hall will rep-
resent a new era for it.  Good for the cham-
ber taking it upon itself to make the move 
before the end of the year. As you may know, 
the Brownsburg Town Council originally, in 
a September meeting, was going to give the 
chamber until the end of the year to be out of 

Town Hall. It later, by a vote 
of 3-2, changed the deadline 
to April of 2013. With the 
new move comes a new logo 
as well and it looks as if the 
chamber is serious about re-
defining itself as an organiza-
tion (See this page). 

…………

The Plainfield Chamber of 
Commerce will be changing 
its monthly meeting from a 
morning meeting to a lun-
cheon meeting beginning 
Jan. 15. The meetings, begin 
at 11:30 a.m. and will be the 
third Tuesday of each month 

at the Plainfield Recreation and Aquatic Cen-
ter, 651 Vestal Rd. One thing I really like is the 
idea of a lunch card that will be sold for $75 – 
the card is available from now until March 14 
and it is valid through the Dec. 17 meeting. If 
you buy one, you will save 25%  off your lunch-
es. Cards are also transferable, so you can give 
it to someone on your team if you can’t make 
the meeting. Great idea.  For more informa-
tion, contact the chamber at (317) 839-3800. 

A warm Business Leader  
holiday greeting

Rick Myers is publisher of the Hendricks County 
Business Leader. E-mail: rick@businessleader.bz

Tell your back, neck or joint pain 
you’re making other plans.

2012-13 U.S.News & World Report’s Best Hospitals

If you’re fed up with chronic back, neck or joint pain, Indiana University Health West Hospital can help. Our nationally 
ranked back, neck and joint specialists offer expert care and minimally invasive surgery options to help you get 
rid of your pain for good. So you can look forward to less pain, and get back to doing what you love.   

Look forward to less pain at iuhealth.org/less-pain

©2012 IU Health

By Gus Pearcy
It would be difficult for most businesses to 

turn a $10,000 loss of revenue and being evicted 
from your location into a positive, but that’s ex-
actly what the Brownsburg Chamber of Com-
merce is doing.

There has been a squabble between the Town 
of Brownsburg council members and the cham-
ber over the last six months. For years, the town 
subsidized the operating budget of the cham-
ber with a $30,000 grant, a full one-third of its 
annual budget and gave them office space in 
the Town Hall. In September, the Brownsburg 
Town Council adopted an amendment to not 
fund the chamber next year and start charg-
ing the organization for rent beginning January 
2013.

Brownsburg Council member and liaison to 
the Brownsburg Chamber Rob Kendall was the 
council member who proposed the complete 
withdrawal of funds and removing the cham-
ber because he said he witnessed the chamber 
board being nonresponsive to its membership. 
In a piece written on the Brownsburg fire po-
litical action weblog, Kendall wrote that the 
chamber was getting a “taxpayer bailout” and 
therefore beholden to the government and that 
would change when the chamber was “account-
able only to its members and not the cash-flush 
hand of government.”

He also accused the Chamber of deficit 
spending and avoiding advocating on behalf of 
its members for fear of losing the $30,000 sub-
sidy.

Chamber leadership denied the accusa-
tions vehemently citing instances where they 
advocated on behalf of the membership and 
explained the deficits with plausible explana-
tions, including the legal fees paid to defend the 
chamber against the suit brought by former ex-
ecutive director Walt Duncan. 

This set up a dramatic final reading of the 
budget at the Oct. 11 Brownsburg Council 
meeting. Several chamber members and sup-
porters spoke on behalf of the chamber. Then 
Council Member Dave Richardson read a state-
ment which acknowledged the council’s frus-
tration with the Brownsburg Chamber but that 
he believed in second chances. He proposed 
that the funding to the chamber be restored to 
$20,000 and the move out date be extended to 
April 1, 2013. The measured passed on a 3-2 
vote.

But the chamber has wasted no time letting 

moss grow on a stone. By Christmas, Executive 
Director Brian Rose said the chamber will move 
to the north side of Brownsburg just off County 
Road 700 N. and S.R. 267. And that the orga-
nization has taken this opportunity to remake 
itself.

“A new face, a new image, a new everything,” 
Rose said. “We’re even looking at our bylaws.”

The makeover of the organization is an at-
tempt to meet the needs of the businesses in the 
community. It also might open new doors for 
new revenue generators.

Rose added that they are even getting rid of 
the logo that has been around for 30 years.

“Now’s the time to change everything about 
us,” Rose said. “We’re going to have to change 
the letterhead anyway.”

“We have an opportunity to really make a 
‘wow’ impression and turn a few heads,” Rose 
added. “That’s what we are trying to capitalize 
on.”

The Brownsburg Chamber of Commerce op-
erates on an annual budget of about $100,000. 
It has a part-time executive director and a part 
time assistant and it resides rent-free in the 
Brownsburg Town Hall. The Town of Browns-
burg subsidizes the chamber with $30,000 and 
the free rent. Last month, 

Executive Director Brian Rose said losing the 
$30,000 contribution from the Town’s Econom-
ic Development Income Tax fund would initial-
ly hurt the chamber.

“What that is forced us to do is change the 
entire structure of the Brownsburg Chamber,” 
Rose said.

Rose said that all options would be consid-
ered including raising membership dues and 
holding many more fundraisers. Currently, the 
chamber has a golf outing, a pinewood derby 
evening, and the former Arts in the Park as an-
nual fundraisers.

Kendall and Sawyer continued to be against 
any tax funds going to the chamber, but the 
swing vote belonged to Council member Gary 
Hood. In his statement, Hood expressed his re-
luctance to fund advocacy organizations. 

“I was consistent that four years ago I felt 
the chamber should be self supporting and self 
funding,” Hood said. “That said, I believe the 
chamber should have a chance.”

The amendment to partially restore chamber 
funding in the 2013 Budget was passed on a 3-2 
vote. The budget eventually passed the same 
evening. 

Chamber begins to sever  
ties with Brownsburg
Leaving Town Hall before Christmas

HC BUSINESSHC BusinessBefore Christmas, 
the Brownsburg 
Chamber of 
Commerce will call 
a suite at this 67 
Garner Rd.  
location home. 

Photo by Rick Myers
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Business is simply getting people to want to 
give you money. This is easier when they like 
you. So as a public service, I am compiling a list 
of subjects that garner admiration, a smile and 
cheap applause from anyone. It’s not necessary 
for them to be truthful. If you are feeling down, 
whip a couple of these gems out and let the 
good feelings roll.

1. “It’s my birthday!” Everyone wants to root 
for people who have lived another year. No one 
roots for a dead guy. Announcing your age is 
only good if it is a significant milestone such as 
21 or 121. By the way, the older you are the more 

applause you get. Perhaps people 
are applauding for your heart. 

P.S. Watch carefully to see if 
there is any speck of sur-
prise in the audience’s 

faces. If no one thought you would 
make it this far, then you should 
probably start worrying.

2. “I’ve lost 25 pounds.” This is 
in the “Good for you!” category. 

People love it when you meet 
a particular accomplishment. 
Same rule about quantity ap-
plies to this as well. If you lose 
more than 75 pounds, be pre-

pared for a “Way to go!” and 
maybe even a few cat calls. If 

you’re going to a class reunion, 
buy clothes that are extra larger 
than you for added realism.

3. “I quit smoking.” More health related stuff. 
For extra-long clapping include 20 years or the 
fact that you were a four-pack-a-day puffer. 
Most people understand that you are doomed 
to die quickly anyway, so they’re being polite 
and encouraging now … next week could be 
too late, you know.

4. “I’m pregnant!” This only works if you 
are older than 18. The correct male phrase is 
“We’re expecting!” Later, add that you are wor-
ried about unhealthy weight gain or sympathy 
weight gain. This will usually get a few encour-
aging words. Of course, you must skip alcohol, 
smoking, and caffeine for the rest of the year.

5. “We’ve been married for (x number) of 
years” The intensity of this applause is direct-
ly proportional to the familiarity the audience 
has with your spouse. If they don’t know your 

spouse at all, the applause can be spotty, but generally apprecia-
tive. If they know your spouse and don’t like him or her, you 
might actually get a few condolences. If your marriage is longer 
than 30 years, be prepared to answer the obligatory how-did-
you-do-it questions. Even if your answer is the stale, “I drink,” 
you are still likely to get a laugh because you have been married 
a long time.

Honorable mentions: “I’m getting 45 miles to the gallon!” “I 
just published my first book (does not work for self-publishing)” 
“I’m getting a kidney today!” “Look Ma, no cavities!”

Gus Pearcy
Columnist

Gus Pearcy is a contributing columnist to the Hendricks County 
Business Leader. He may be reached at (317) 403-6485 or pearcy.gus@
sbcglobal.net. Gus blogs frequently at guspearcycommunications.
wordpress.com.

Five cheap applause lines

QUOTE OF THE MONTH

Yes, we want your letters
Readers of the Hendricks County 

Business Leader are encouraged to 
send letters to the editor as often as 
they wish. The stipulations are that 
the letter is timely, focused (not more 
than 200 words) and verifiable. Please 
make sure to provide your complete name and 
daytime and evening telephone contact numbers. 
All letters are subject to editing for brevity, clarity and 
grammar. Please direct correspondence to info@
businessleader.bz.
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And while the law of  
competition may be  

sometimes hard for the  
individual, it is best for  

the race, because it ensures  
the survival of the fittest.

~  Andrew Carnegie

EdITORIaL/OPINIONEditorial/Opinion

A culture of distraction
We wrote on this page less than a month ago 

about our disconnected president. Well, his dis-
connectedness has been approved of and rewarded 
by our voting public. And maybe there’s a lesson 
in that.  

Maybe we don’t have a disconnected president; 
rather, maybe, it’s We the People who are discon-
nected. And willfully so. There’s a scene in the 
Disney Pixar movie “Up” where Doug the talking 
dog continues to be distracted by the thought of 
the simplest, furry, woodland creature: “Squirrel!”   
Maybe We the People, or at least 50%+ of us, are 
Doug. Willfully distracted by the simple, frivolous, 
shallow amusements our compliant media are so 
happy and profitably willing to spoon out to us.   

We live in a culture of distraction. From email, to 
texting, to YouTube on our smart phones, to Twit-
ter, which lets us share every banal triviality of our 
own lives and read everyone else’s as well. So in 
this time of Christmas and family and friends and 
traditions, we encourage you to try a little experi-
ment. Turn the phone off. Instead, focus on that 
business colleague, that family member, or that 
spouse across the table or sitting beside you.   

Communicate instead of chatter. Enlighten in-
stead of attempting to entertain. Discuss rather 
than debate. Love rather than lament. It’s Christ-
mastime. Act like it! Forget about the “squirrel!”  
He’ll still be there to distract you when you think 
you need him again. Or maybe, just maybe, you’ll 
find you don’t need him at all.   

“We live in a culture of distraction. 
From email, to texting, to YouTube 

on our smart phones, to Twitter, 
which lets us share every banal 

triviality of our own lives and read 
everyone else’s as well. “

MONEY MaTTERSMoney Matters

Jeff Binkley
Columnist

Jeff Binkley is the Founder and Managing Director  
of Binkley Wealth Management Group. He can 
be reached at Jeff@thebinkleygroup.com or  
(317) 697-1618.

Indiana’s College Choice 529 
savings plans offer many great 
benefits.  But if you don’t take 
advantage of those benefits and 
fail to make a 2012 contribution 
by Dec. 31, you will lose out on 
earning an Indiana tax credit 
for 2012.  Unlike IRAs, there is 
a hard cutoff for a 529 contribu-
tion of Dec. 31 of the year you 
wish to earn the tax credit for.   
And that credit can have a sub-
stantial impact to your Indiana 
income tax bill come filing time.  
Now, I am not a tax advisor nor 
do I play one on TV, nor did I 
sleep at a Holiday Inn Express 
anytime lately, so what I discuss 
here should be clarified with your tax advisor 
regarding your own personal tax situation.   

But here goes. Indiana has a flat income tax 
rate of 3.4%.  The maximum tax credit any In-
diana resident can earn for a $5,000 contribu-
tion to an Indiana 529 College Savings Plan is 
$1,000.00.  If you know anything about filing 
your Indiana income tax forms, you know that 
the reductions to gross income in Indiana are 
few and far between.  But the $1,000 tax credit 
granted with the 529 contribution is like reduc-
ing your Indiana taxable income by just over 
$29,000.  Let me put it another way.   If you have  
$100,000 taxable income, you will pay approxi-
mately $3,400 in Indiana state income tax.  But 

if you have been prudent and 
put aside $5,000 in a 529 plan, 
you will qualify for a $1,000 tax 
credit, meaning your tax bill 
for that $100k income drops 
to $2,400. This effectively low-
ers your top line Indiana tax-
able income by almost $30,000. 
Neat huh?

But Bink, I don’t have kids 
nor do I anticipate any college 
expenses for me in the future.  
Okay.  But do you pay Indiana 
income tax?  Do you like sav-
ing money in a tax-deferred 
way?  Do you like paying 
more taxes than you need 
to?   529 plan contribu-

tions don’t HAVE to be used for college 
expenses.  If they’re not used for qualified 
college expenses, you could be subject 
to regular income taxes on any earnings 
and a 10% penalty on funds removed from 
the account in the future.  But that doesn’t 
change the 20% current year tax credit on the 
contributions you make.   Nor does it change 
the powerful effects of tax-deferred growth of 
any funds in the account. 

You get a 20% tax credit right now and tax-
deferred growth for as long as funds remain 
in the account and you MAY incur a 10% pen-
alty on withdrawals sometime in the future.  If 
you’ve got an extra $5k lying around and you 

want to reduce your Indiana tax burden while 
growing that money tax deferred, I just don’t 
see that much of a downside to the strategy.   
And with Washington now rumbling about new 
taxes on invested assets and dividends, maybe 
you should sit down with your tax advisor be-

fore the New Year arrives and see 
if this makes sense for you.   

Merry Christmas.

Wishing to all a good tax credit

RECYCLE.RETHINK. REWARD.

Chances are the older refrigerator or freezer in your 
basement or garage is running up your utility bill by an 
average of $150 a year. Recycle it, reduce your energy use 
and keep harmful materials out of land� lls. We’ll pick it up 
and you’ll pick up $35.

For a FREE pickup call 1-877-395-5535 or visit  
www.powermoves.com.

Refrigerators and freezers must be in working condition, and must be between 10 and 30 cubic feet 
in size, using inside measurements. Wabash Valley Power Association (WVPA) contracts with JACO 
Environmental, an appliance recycler, to pick up and recycle refrigerators and freezers that are in 
working condition. This program is funded by WVPA and is available to residential electric customers 
in Hendricks Power Cooperative territory on a � rst-come, � rst-served basis until funding is expended. 
Customers must own the unit(s) being recycled. Limit two units per residential address. A check will 
be mailed to participants within 4-6 weeks after the appliance collection. Some restrictions apply.

SAVE UP TO

$150/YR 
IN ENERGY COSTS

 GET

$35  

HC BUSINESS PEOPLEHC Business People

Each quarter, Hendricks Regional Health se-
lects a nurse to receive the DAISY Award for 
Extraordinary Nurses. The award is presented 
in collaboration with The American Organiza-
tion of Nurse Executives.  

This quarter’s award recipient is Susan Smith, 
RN, from the Hendricks Regional Health child-
birth center. 

HRH honors nurse  
with Daisy Award

To the editor,

In the November issue of The Business Lead-
er, Gus Pearcy wrote a column riddled with 
misinformation related to his blind allegiance 
to the Brownsburg Chamber of Commerce.  
Gus’ writing proves he is fully supportive of us-
ing other people’s money to prop up projects 
he favors, regardless of clear evidence of their 
failure. As the taxpayers’ appointed watchdog 
to the chamber, I must correct the erroneous 
information he put forth, and explain why I at-
tempted to remove the public subsidy of that 
organization.

Gus spelled out several things a chamber 
should do, including attract new businesses, ad-
vocate on key issues, and networking.  What he 
did not tell you, is our chamber is doing none 
of these things. The chamber has refused to 
involve itself in key issues facing the business 
community, including the sign and zoning ordi-
nance rewrite. Members of the chamber board 
admitted they had no desire to advocate against 
those government policies for fear of loss of 
town funding. The chamber is completely re-
actionary when it comes to economic develop-
ment.  I would challenge them to point to busi-
nesses that have located to Brownsburg as a di-
rect result of their proactivity. They are simply a 
very expensive welcoming committee once the 
business has set up shop. And when it comes to 
networking, outside of the chamber’s glorified 
monthly “lunch club” (which attracted roughly 
40 people in October), where they ask you to 

stand up and introduce yourself if the director 
fails to secure a speaker, they do almost none 
of it.

Gus also insinuated a reduction in funding 
was tied to a tax decrease. Nothing could be 
further from the truth.  The tax rate for Browns-
burg was already lowered more than a whop-
ping 12 percent in the 2013 budget. Reducing 
the chamber funding was about accountability 
for our residents and refusing to waste other 
people’s money on an organization that pro-
duces nothing for the funds it receives.  

Gus failed to mention that our chamber does 
do one thing well: spend money. Through Octo-
ber, without the taxpayers’ annual bailout, the 
chamber is $42,115.78 in the hole. Even with the 
government handout, the chamber is still more 
than $11,000 in the red. It is a pathetic misman-
agement of public money, and should not be 
tolerated. 

Gus makes the insinuation that if the public 
handout is eliminated, the chamber will disap-
pear. By doing so, he has unknowingly revealed 
how pathetic this chamber actually is. He knows 
it is an organization that membership finds so 
little value in, that they will not pay the dues to 
keep it afloat. Yet because he likes it, he expects 
everyone to pay for it, regardless of their lack of 
results. Gus Pearcy may think it is acceptable to 
fund failed special interest projects with other 
people’s money. I do not.

Rob Kendall.
Brownsburg Town Council  

Pearcy’s column  
‘riddle with misinformation’

REadER’S vIEwSReader’s Views



7December 2012

Less than an inch. The difference 
between off and on. For you, there 
is no in-between. Just today’s 
deals and deadlines. Clients to 
email and copies to make. You 
don’t think about all that goes on 

behind that switch. Because we do.

How Sue did it…

The List

By Gus Pearcy
For 50 years, the county hospital of Hen-

dricks County has been helping citizens with 
their medical needs. Like many other com-
munity hospitals, it holds special meaning 
for area residents. It is the site of the birth 
of children and the death of loved ones. It is 
a beacon of hope that has provided care for 
thousands. In the summer of 2008, the health 
network moved to establish an internal foun-
dation that would help to fund some of the 
medical needs that fall outside of HRH’s bud-
get. The Hendricks Regional Health (HRH) 
Foundation has made significant progress in 
its short history and much of that credit goes 
to Sue Bogan, executive director.

Foundation board member, Rhett Stuard 
says Bogan is “simply the best at what she 
does.” 

“In just a few short years, she took the HRH 
Foundation from a small, almost inconse-
quential, entity, to a driving force in promot-
ing the hospital’s mission,” he added.

A 26-year veteran of fundraising and de-
velopment, Bogan has seen success at other 
nonprofits such as Easter Seals Crossroads 
Rehabilitation, The Indianapolis Children’s 
Museum, and 16 years at the private Park Tu-
dor schools. The challenge she accepted was 
to build a nonprofit wrapped inside a nonprof-
it and make it a viable philanthropic choice. 
Not an easy task given the economic condi-
tions of 2009.

The HRH Foundation supports medical 
needs of the health network. No grants are 
given to outside organizations. These projects 
include financial support for health screen-
ings for instance. Other projects include 
funding scales for the cardiac department to 
give out to patients and blenders for cancer 
patients who have trouble eating because of 
their treatment.

“Our nutrition department 
works with (the patients) to 
teach them how to make that 
super milkshake that will help 
sustain them calorie-wise,” 
Bogan explained. “The easi-
est way to keep a patient who 
has had heart issues out of 
the hospital is make sure they 
watch their weight.”

Bogan says the foundation 
was established several years 
ago but wasn’t used as a philan-
thropic organization until about 
six years ago. There was a golf out-

ing that raised some funds every year, but 
those were quickly dispersed as scholarships. 
Bogan says the hospital trustees decided that 
they should get serious about a philanthropic 
arm of the health network or shut down the 
foundation altogether. Within a few months, 
Bogan was hired. She says that starting a 
foundation with very little donors and no real 
mission was a scary proposition but intrigu-
ing all the same.

Her first task was to recruit a new board 
and develop a mission statement. At the sug-
gestions of hospital staff and leadership, she 
began to meet new people in the community. 
She was able to find a group of community-
minded citizens who embraced the mission of 
the hospital.

Then she had to find donors.
While Bogan had experience working with 

previous organizations, this organization was 
a bit different. All the others were established 
and had a list of donors. Hendricks Regional 
Health’s new foundation had no donors. To 
boot, the scholarship program exceeded the 
funds raised by the annual golf outing and had 
left a deficit of about $40,000 in the founda-
tion’s budget.

The next task was to talk to people about 
the foundation and ask for donations. As al-
ways, a difficult task, but it was compounded 
by the fact that she had to introduce the foun-
dation to everybody. No one had any clue as 
to why Hendricks Regional Health needed a 
foundation or that there was one.

With direction from her newly formed 
board, the foundation continued the golf out-
ing and began to look for other events that 
would not only raise funds but increase com-
munity awareness also. That’s about the time 
that Bogan heard that HRH’s marketing de-

partment was discontinuing the Treat People 
Better Awards. The ceremony recognized the 
people who were making Hendricks County a 
better place to live. It was a free meal at the In-
dianapolis Colts Complex on West 56th Street 
and a very expensive proposition for the mar-
keting department. Bogan co-opted the idea 
with them, but she turned the focus to hos-
pital staff and volunteers and added an auc-
tion. It has been the keystone fundraiser for 
the foundation for the last four years.

Hendricks Regional Health provides the 
operating costs for the foundation, so all do-
nations raised go to philanthropic causes. 
There has been much to crow about in four 
years.

Recently, Robert Sexton, a retired dentist 
serving on the foundation board, took out a 
life insurance policy in his parent’s names that 
will pay $500,000 to the foundation. The Flor-
ence Cartlidge estate gave a $100,000 dona-
tion a few years ago. Bogan says the events 
and efforts raise about $100,000 each year. 
The board has voted to squirrel away a portion 
of those proceeds to create an endowment 
that will ensure the foundation can continue 
its mission forever. Earlier this year, long-time 
CEO and President Dennis Dawes retired and 
the foundation decided to name the endow-
ment fund after him. Dawes was also honored 
at last month’s Treat People Better banquet 
and auction.

Bogan also signed up for the 2009 Leader-
ship Hendricks County class and credits it for 
helping her get her “balance” when it comes 
to understanding the county and making new 
connections.

Personally, Sue is married to David Bogan 
of Bogan Eyecare. She was born in Atlanta, 
Ga., but grew up in the Pike High School area 

on the northwest side of Indianapolis. She 
graduated with a degree in elementary 

education, but when she couldn’t find 
work, she began working with non-

profits. She is a Certified Fund Rais-
ing Executive. She has two sons. 

One is a pilot with Republic Air-
lines and the other a junior at 
Purdue University. 

Despite her lack of medical 
knowledge, Bogan feels as if the foun-
dation and all its volunteers are making 

a difference.
 “We’re not doctors,” Bogan observed. “I 

couldn’t stitch up a cut if I needed to, but the 
impact that we have saves lives. I think that’s 
good.”

What’s the best advice you ever 
received? There’s no sense worrying about 
things that are beyond your control.

Best business decision you ever 
made: Deciding to take a risk to leave 
a comfortable long-term job to accept 
the newly-created position as executive 
director of Hendricks Regional Health 
Foundation. So wonderful to work in the 
community where my husband and I live 

and have raised our boys. Amazing to know 
our work helps save lives!

Worst advice you ever received: Can’t 
think of any - even seemingly “terrible” 
advice either reinforces what you already 
know or gives another perspective to 
consider. It doesn’t mean you have to heed 
it.

In five years, I want …Community 

members to hold Hendricks Regional 
Health Foundation among their top local 
charitable giving priorities. Our hospital 
changes lives and contributes to the 
quality of life for thousands. It helps people 
during the most vulnerable times of their 
lives.

My secret to success: Working hard and 
engaging others in the rewarding work of 
philanthropy.

Hendricks Regional 
Health Foundation

998 East Main St., Suite. 105
Danville, IN 46122

Executive Director Sue Bogan, CFRE
sebogan@hendricks.org

(317) 745.7376        
Supporthendricks.org

This was a tough one for Bogan. 
She claims she is not a huge 
movie buff, reads primarily 
fiction, and doesn’t own an iPod 
or MP3 player. 

So it’s music. “… not necessarily 
because it has had a big 
influence in my life, just a few 
very eclectic artists I enjoy,” she 
states.

n  James Taylor-Gorilla album

n  Marc Antoine-The Very Best of 
Marc Antoine album

n  Various Motown artists-Earth 
Wind & Fire, Harold Melvin 
& the Blue Notes, Michael 
Jackson

n  Neil Diamond- 
oldies but goodies

n  Lady Antebellum-a few 
singles, including  
“Need You Now”

Building the foundation of a foundation 
Sue Bogan makes an impact at HRH 

“The Hendricks Regional 
Health (HRH) Foundation has 
made significant progress in 

its short history and much 
of that credit goes to Sue 

Bogan, executive director.”

Photo by 
Rick Myers

Sue Bogan

www.statebankoflizton.com | 866.348.4675

Milestones are our specialty.
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BUSINESS OF THE MONTHPlainfield Chamber Business of the Month

The Homewood Suites by Hilton® Indianap-
olis-Airport/Plainfield, located at 2264 East 
Perry Rd., Plainfield, was named Business of the 
Month for November by the Plainfield Cham-
ber of Commerce.   

Members of the chamber, along with staff of 
Homewood Suites, were present for the award 
presentation.

Homewood Suites named BOM

From left,  Lance Angle, Plainfield Chamber board president; Becky Adams, Plainfield Chamber 
board member; Brad Dubois, Plainfield Chamber executive director; Linda Adams, director of 
sales; and Kirby Kirkpatrick, Plainfield Chamber board member.

Submitted Photo

We get all the
attention we need.

The Franciscan St. Francis Health Plainfi eld Health Center offers easy access to a wide range of medical 
services for you and your family. You can take comfort knowing it’s all right here in your neighborhood.

Family Medicine • Physical Therapy 
Imaging/Mammography • Laboratory
Podiatry • Sports Medicine

Please call (317) 837-4700 for more information.
Plainfield Health Center

Fine Jewelry in 18-karat, 14-karat, 
Platinum, Custom Design and In-House 

Jewelry Repair Services Available

You’re invited ...
Holiday Events 2012:

December 1 – Thistle & Bee Jewelry Show
Save 20% on your purchase of Thistle & Bee.

 
December 8 – Alisa Jewelry Show

Enter a raffle to win an Alisa bracelet 
(no purchase necessary).

22 East Main Street, Brownsburg
317.852.2306 · www.nelsonjewelers.com

See holiday hours on our website.

Since 1958

Holiday Hours 
beginning Dec. 8

M-F 9:30 am to 8 pm
Sat. 9:30 am to 5 pm

Sun. Dec. 23 – 1 pm to 5 pm
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What is Leadership Hendricks County?

®

YOUTH LEADERSHIP HENDRICKS COUNTY 
The youth program is designed for high school sophomores and its schedule is synchronized 

with the school year. Five students from each of the county’s six public high schools and a few 
students from private/home schools are chosen for the program. Class members meet monthly 
to learn about the many components of life in Hendricks County. These include government, 
business, agriculture, “life’s realities”, and infrastructure.

YOUTH ENCOURAGING PHILANTHROPY 
The Youth Encouraging Philanthropy (YEP) program is designed for high school juniors or 

seniors that want to promote philanthropy in their community. Up to 10 students from each 
public high school and some private/home school students are selected. The program consists 
of class sessions covering topics like creative thinking, parliamentary procedure, presentation 
skills, and community agencies. Participants must also design and execute a school commu-
nity service project which must be completed by the end of the school year.

ADULT LEADERSHIP 
HENDRICKS COUNTY 

Each year, a diverse group of 25 participants 
are selected from a pool of applicants. Class 
members meet monthly from January through 
November to study the many facets of life in 
Hendricks County. These include education, 
economic development, quality of life, govern-
ment, agriculture, transportation, industry, 
social services, and public safety. Each class 
member also participates in a team project 
designed to study and address a community 
challenge. Applications for the 2013 class 
were due December 1; consider applying next 
year! 

A non-profit organization whose mission is to seek, prepare, involve, and sus-
tain leaders from diverse backgrounds to address community and county-wide 
challenges. Leaders are not an elite group. They’re ordinary citizens who help 
their communities, organizations, and workplaces accomplish what needs to be 
done. 
Since 1993, Leadership Hendricks County (LHC) has brought hundreds of 

people together to learn more about leadership and to gain insight into our 
county’s challenges. LHC graduates become part of a formal and informal net-
work of community leaders who step up to make Hendricks County better. 
Leadership Hendricks County consists of separate adult and youth programs, 

as well as a Youth Encouraging Philanthropy program.

Leadership Hendricks County is funded through participants’ fees, corporate 
sponsorship, an annual golf tournament, and donations from our leaders and 
those in the community who recognize the value of leadership in community 
development. Simply put, without the generosity of our donors, the LHC pro-
gram could not continue to exist. We invite you to become a Leadership Hen-
dricks County sponsor. For more information or to donate, please contact Su-
san Rozzi, Executive Director, at srozzi@LeadershipHendricksCounty.org or 
317.718.6076. 
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To our Chamber Members:

Merry Christmas
and thank you for your continued support.

SCENES FROM a COvER PaRTYScenes from a Cover Party

The Hendricks County Business Leader held 
its November Cover Party, sponsored by State 
Bank of Lizton, Nov. 13 at The Crown Room, 
900 E 56th St., Brownsburg. Honored were Sep-
tember cover, Doug Esamann (Duke Energy 
Indiana); October cover,  Jack Klemeyer (GYB 

Coaching) and Les Mongell (State Bank of Liz-
ton). The 2013 cover party schedule will be re-
leased in late December. For more information, 
contact coverparty@businessleader.bz or call 
(317) 451-4088.

Esamann, Klemeyer and 
Mongell honored at 

November Cover Party

Tonya Smith and Thad Smith

Jake Girouard Craig Brunkhart and JR Prentice

Mike Baker

Julie Evers, Sue Wallpe and Steph Parish

Support local causes 
special to you.

Invest in your 
community forever.

The Community Foundation opens the door for you to: 

Learn more and donate at 
www.hendrickscountycf.org or call 317.268.6240.

I want to

GIVE CLOSE
TO HOME
but how do I choose?

GIVE ONE
GIFT...

and open doors to a 
stronger community!

THE PERSONaL TOUCHThe Personal Touch

Leading up to the November election, I 
watched the debates and was as interested in 
the moderators and the reactions their perfor-
mances generated as much as what the candi-
dates had to say. I have empathy because their 
challenge is very similar to what those of us who 
write copy face.

Our responsibility is not to the participants, 
but to the recipients or consumers of the mes-
sages.  An effective moderator has to defend the 
audience’s interest in gaining information from 
those who wish to control the message. 

To be truly effective, the moderators must 
operate with objectivity and continually ask 
themselves whether the audience is getting the 
information it wants. Those of us who develop 
marketing communications materials also have 
to approach projects with objectivity and a fo-
cus on providing the information the audience needs. Like the 
moderators, we’re most effective when we become advocates for 
the audience, although that can be tough to explain to the people 
who are signing the checks.

In the midst of the debates, I sat across from an executive who 
was dissatisfied with his company’s marketing. He knew it wasn’t 
as effective as it needed to be, but he just wasn’t sure why that 
was.

I pointed out that the marketing materials did a great job of 
sharing everything that made the company and its leadership 
proud. It was full of long descriptions of every element of the 
products and services they offered, and to the excellence and su-
periority of those elements.

Then, I noted that his prospective clients didn’t care about 
that. Put simply, they wanted someone who could take an un-

pleasant but critical job off their hands and 
could make them look smart. They didn’t care 
about the engineering needed to pull that off. 

The marketing materials broadcast what the 
company’s executives thought was most im-
portant. An effective copywriter would have 
challenged those assumptions and brought the 
discussion back to what the audience wanted to 
know. 

We don’t always win those battles. I recently 
lost a client after sitting in a roomful of C-level 
types and offering honest answers about what 
their Web site said, based upon conversations 
I had with a dozen users of the site. Their take 
(and mine) was that the site did nothing except 
trumpet the company’s belief in its own great-
ness. I’m sure the company has since hired 
someone wise enough to recognize that great-

ness.
Whether you’re trying to give voters a candid look at what 

makes political candidates different, or you’re trying to make 
sure that someone thinking about buying a product or service 
has the right information, you have to approach the situation 
from the viewpoint of the audience. 

Yes, that approach will invariably put them in hot water 
among those whose egos and sense of self-worth lead them to 
lose sight of what really matters. But experience has taught me 
that it’s well worth the risk. And if it means I’m going to gain the 
indignation and lose the business of those who disagree, that’s a 
risk I’m willing to take. 

Scott Flood
Columnist

Scott Flood can be contracted at sflood@sfwriting.com or 317-839-
1739, or visit his blog at: sfwriting.com/blog/.

Why copywriters are like moderators

Les Mongell, Jack Klemeyer,  
Doug Esamann and Mike 
Baker

From left, Rhonda Wiles, 
Thad Smith with Farmers  
Hunters Feeding the 
Hungry (Boone County), 
Don Emry (FHFH Hendricks 
County), Cheryl Crawford 
(Hendricks County Food 
Pantry Coalition), William 
Rhodehamel (HCCF) and 
David Keith (HC Food pantry 
coalition)

Photos by Gary Martin
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7378 Business Center Dr. Suite 100 
Avon, In 46123 • 317-272-1010

www.mantoothinsurance.com

With Mantooth  
Insurance Agency
handling your commercial 

insurance program, you can  
take comfort knowing your 

business is protected.

“Success”  It’s worth protecting!

7378 Business Center Dr. Suite 100 
Avon, In 46123 • 317-272-1010

www.mantoothinsurance.com

With Mantooth  
Insurance Agency
handling your commercial 

insurance program, you can  
take comfort knowing your 

business is protected.

“Success”  It’s worth protecting!

7378 Business Center Dr. Suite 100 
Avon, In 46123 • 317-272-1010

www.mantoothinsurance.com

With Mantooth  
Insurance Agency
handling your commercial 

insurance program, you can  
take comfort knowing your 

business is protected.

“Success”  It’s worth protecting!7378 Business Center Dr., Suite 100
Avon, Indiana 46123

317-272-1010 • www.mantoothinsurance.com

Insuring business in 
Hendricks County
for over 30 years.

May Your Season be 
Merry & Bright!

 Wade Ralph

Demand created 
Plainfield Fox’s Pizza,  

says owner

Compiled by Rick Myers

OPEN 4 BUSINESSOpen 4 Business

Steve Kissel remembers visiting relatives in 
Pennsylvania in 2008, and one of them talked 
about a new pizza restaurant he had opened. 
That piqued Kissel’s interest and he took a year 
or so to mull it over before deciding to check 
into opening a Fox’s Pizza Den franchise. “Our 
son wanted to be the manager for our first store 
which is in Zionsville/Anson. So we went out to 
visit my cousin in Pittsburgh and worked in his 
restaurant for a week and decided that is what 
we wanted to do,” Kissel says.

He opened his first restaurant in December 
of 2009 in Zionsville. After a couple years, he 
started thinking of opening another restaurant. 
He says friends from 
church had mentioned 
a desire for there to be 
a pizza restaurant close 
to them in Saratoga 
and Fox’s Pizza Den in 
Plainfield opened Sept. 
14 of this year.

Why did you open 
Fox’s Pizza Den? To 
accomplish a couple 
of things; it provided 
me with something I 

can do when I get older and am not able to do 
the more physical work I have been doing, and 
it gave my son, who had been laid off, a job as 
manager.

What did you do to prepare for the open-
ing of Fox’s Pizza Den? I worked in a number 
of restaurants in my high school and college 
years. Also, in the last 17 years, I have been do-
ing installation, service and repair on restaurant 
equipment.

Who is your ideal client? Someone who likes 
and appreciates good quality pizza.

How do you plan to be successful? Provide 
good quality food at a fair price with good cour-

teous service.
What would we be 

surprised to learn 
about you or Fox’s 
Pizza Den?  All of 
our appetizers such 
as zucchini sticks and 
mozzarella sticks are 
baked, not fried. We 
don’t even have a fryer.

Some people get back 
to their roots.

We never left ours.
As a community bank, there’s no question about our focus. 

We’re here to serve the people who live and work here. 

Investing in our community with flexible products and 

services, highly personalized service and local decision-making 

is our priority and our pleasure. So, stop by for a coffee and 

a chat. We’d love to show how State Bank of Lizton can go to 

work for you.

10 Hendricks and Boone County locations

866.348.4674
www.statebankoflizton.com

Photo by Rick Myers

Steve Kissel, owner

TWLX258099.indd   1 11/14/12   12:58 PM
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GROwING SMaLL BUSINESSGrowing Small BusinessBUSINESS BRIEFBusiness Brief

Troy Galbraith  |  7648 E. U.S. Highway 36, Avon  |  317.272.0467  |  tgalbraith@firstmerchants.com

First Merchants Bank
Banking Solutions for Business Owners

Michael Joyce  |  Meridian Plaza, Indianapolis  |  317.566.6151  |  mjoyce@firstmerchants.com

1.800.205.3464 |  www.firstmerchants.com

Knowing who to trust and surround yourself with is a key to success 
in business. At First Merchants, our Business Bankers provide 
solutions that meet your unique needs, while providing the service 
you expect from a community bank.

We know your business and your life are not separate issues.  Work 
with a team that knows both the professional and personal side of 
running a business.

Sound advice, solutions that meet your needs and superior service. 
That’s the Strength of BIG and the Service of Small. 

That’s First Merchants!

Michael Joyce

Troy Galbraith

Many business owners have 
little time for some much need-
ed reflection in December. The 
ISBDC has some very effective 
methods for helping you align 
your business activities with 
your core vision. The ISBDC 
strategic planning process leaves 
clients with tangible plans they 
can start implementing imme-
diately. In a two or three hour 
brainstorming session, your IS-
BDC advisor can help your team 
develop goals, strategies and 
tactics to reach your company 
vision.

How it works
We will fa-

cilitate a struc-
tured conver-
sation among 
the company 
leadership and 
ensure that all 
information is 
captured dur-
ing the session 
and all voices 
are heard when building consensus. Your ISBDC 
advisor will present specific questions focused 

on the company’s future to the 
group, providing every stake-
holder present the chance to 
be heard, and as important the 
chance to hear others.

Once the team has consen-
sus around the company vision, 
facilitators continue using the 
Simplex process to determine 
what may be preventing the 
company from attaining its ob-
jectives. This sequence allows 
the company to identify and ar-
ticulate goals and tactics to draw 
a clear path to achieve growth 
or whatever the company’s vi-
sion states.

ISBDC busi-
ness advisors 
across Indi-
ana have been 
trained in a 
variation of the 
Simplex Cre-
ative Problem-
Solving Process 
developed by 
Min Basadur 

and popularized in his book “The Power of In-
novation.” Originally used as a product develop-

ment brainstorming process, Simplex has grown 
into a strategic planning tool used by small busi-
nesses and Fortune 500 companies alike.

Strategic Implementation
A strategic plan will only drive results if it is 

implemented. Consequently, helping a business 
develop a strategic plan is only one part of ISB-
DC’s service. An advisor assists clients by hold-
ing them accountable to the tactics they develop 
during the process. We are available to help re-
form any objectives that may need to change due 
to unforeseen disruptions.  

Drive your business forward with a clear, con-
cise strategy that encourages everyone to work 
towards an obtainable vision.

The ISBDC helps grow the economy one busi-
ness at a time. Through one on one counseling 
and a focus on informed decision making, we 
help existing businesses and aspiring entrepre-
neurs diagnose business issues, implement solu-
tions, and evaluate results

To access this no-cost service you can contact 
me at mchestovich@isbdc.org or call 916-7503. 
To learn more about the ISBDC visit the website 
www.isbdc.org.

Driving your business forward  
with a clear strategic plan

Marti Chestovich is a business advisor with the SBDC 
in central Indiana. She counsels small business own-
ers in a variety of topics like strategic planning, mar-
keting and financing to help them get their start-ups 
launched or assisting existing businesses to thrive.

Marti Chestovich
Guest Columnist

“In a two or three hour brainstorming 
session, your ISBDC advisor can help your 
team develop goals, strategies and tactics 

to reach your company vision.”

The Hendricks County Community Founda-
tion’s request for a $30,000 grant was approved 
by the Smithville Charitable Foundation.

Funds will be applied to a variety of pro-
grams and projects in Hendricks County. These 
include the Community Foundation’s FAFSA 
Days program on college financial aid (provided 
for parents and students this February at local 
high schools), the Hendricks Regional Health 
Foundation, improvements to the Lizton Lions 
Club Park, the Cartlidge Barn relocation and 
renovation, and LINK, the Hendricks County 
Senior Services Transportation Assistance Pro-
gram. A portion of the funds will also go toward 
operating expenses of the HCCF. 

HCCF  
receives grant

To Advertise 
in the 

next issue 
of the  

Business Leader, 
call today! 

(317) 451-4088
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December Chamber of 
Commerce Meetings

5 - Brownsburg Chamber 
of Commerce (annual 
members’ meeting); Dec. 
5, 11 a.m., Brownsburg 
Fire Territory, 470 E. 
Northfield Dr., Brownsburg. 
For more information call 
(317) 852-7885.

6- Westside Chamber 
of Commerce (Second 
Anniversary Celebration); 
Dec. 6, 6 p.m., Indy West 
Convention Center,  400 
N. High School Rd., 
Indianapolis, IN 46214. 
For more information, call  
(317) 247-5002.

12- Danville Chamber 
of Commerce (annual 
members’ meeting); Dec 
12 , 6:30 p.m., Hendricks 
County 4-H Fairgrounds 
and Conference Complex, 
1900 E. Main St., Danville. 
For more information, call 
(317) 745-0670.

20 - Plainfield Chamber 
of Commerce (members’ 
meeting); Dec. 20, 7:30  
a.m., Plainfield Recreation 
& Aquatics Center, 651 
Vestal Rd., Plainfield., For 
more information call  
(317) 839-3800.

No meeting December- 
Avon Chamber of 
Commerce (members’ 
meeting); Next meeting 
Jan. 22, 11:30 a.m. – 
1p.m., Prestwick Country 
Club,  5197 Fairway 
Dr., Avon.  For more 
information, call (317) 
272-4333

Brownsburg Chamber  
New Members

Primerica 
Andy Gaston
8730 Commerce Park Pl. 
Suite H
Indianapolis, IN 46268
(317) 446-0876

Buttons Galore Inc
110 E. College
Brownsburg, IN 46112
(317) 258-6741

Target Metabolism
10234 E. US Hwy 36
Avon, IN 46123
(317) 271-5030

Plainfield Chamber  
New Members

Beazer Homes
Robert Glovanini
9202 N. Meridian 
St., Suite 300
Indianapolis, IN 
46260
(317) 569-3592

Mill Creek  
Community 
School Corp.
Pat Spray
6631 S. CR 200 W
Clayton, IN 46118
(317) 539-9217

P & L Supply
Don Landis
210 N. Mill St. Suite 
151
Plainfield, IN 46168
(317) 839-2431

Sales Leads
Newly incorporated 
businesses through 
November 10, 2012

AVA Sports and More
Veronica Fritsch
247 N. Adams St.
Brownsburg, IN 46112

Blind Fury Fabrication
Tim Smith
132 Parkview Dr.
Danville, IN 46122

Bur Oak Studio
Jennifer Davies
650 N. C.R. 800 E
Avon, IN 46123

Danville Furniture 
Outpost
Jeffrey Davis
4140 Sagewood Ct.
Greenwood, IN 46143

Don’t Think Marketing
Michele Morrical
7385 Oakview Dr.
Avon, IN 46123

El Cerrito Mexican 
Restaurant Bar & Grill
Susana G. Vazquez
Osmin Salgado
C/O Nelson Baber
2401 E. Main St.
Plainfield, IN 46168

Fredall Enterprises
Kay Allen
Frederick Allen
1707 Cedar Mill Dr.
Avon, IN 46123

Frogs of Indiana
C/O Kevin Hinkle
Hinkle & Gooch
35 W. Marion St.
Danville, IN 46122

Mark A. Hayes, Psy D 
HSPP, Mark A. Hayes
LegalZoom.com, Inc.
100 W. Broadway, Ste. 100
Glendale, CA 91209-9096

Indy Sound Rentals
Daniel 
LaPlante
10330 Split 
Rock Way
Indianapolis, 
IN 46234

Kappel 
Farms
William 
Kappel
9597 E. C.R. 
100 South
Avon, IN 
46123

Kennedy Contracting 
Services
Scott Kennedy
5299 Boulder Ct.
Plainfield, IN 46168

KJD Legal Services
Kathleen Davis
10850 Riverwood Blvd.
Indianapolis, IN 46234

Komfort Experts
Ryan DeWeese
104 Oakhill Dr.
Brownsburg, IN 46112

Mediterranean Grill
Rebecca Abdelhak
10230 E. U.S. Hwy. 36
Avon, IN 46123

Next Reformation 
Publishing
Jon. O. Nessle
C/O PNC Bank
2401 E. Main St.
Plainfield, IN 46168

Porter Construction Co.
Sally B. Porter
Stephen M. Porter
8910 N. C.R. 650 East
Brownsburg, IN 46112

Pressing On
Julia A. Stewart
Grant M. Stewart
7856 Juniper Lane
Avon, IN 46123

Raintree Landscape
Shawn Carpenter
2488 N. S.R. 39 
Danville, IN 46122

SMRT Indiana
Brad Sparks
704 Woodberry Dr.
Danville, IN 46122

Tina May Massage 
Therapy
Christina Sharp
1105 Pinewood Dr.
Plainfield, IN 46168

Tree Hugger Arborists
Ben Wright
35 Parkwood Dr.
Brownsburg, IN 46112

SBA Guaranteed Loans

Boone County

IGH Steel Fabrication, 
Inc.
1334 W. Main St. 
Lebanon, IN 46052
$155,700
The Farmers Bank, 
Frankfort  

CK Opportunities, Inc.
11750 E. 200 S.
Zionsville, IN 46077
$80,000
$40,000
Lake City Bank 

Hamilton County

AllCare Rheumatology, 
LLC
18077 River Rd.,  
Suite 206 
Noblesville, IN 46062 
$210,000
$ 50,000 
KeyBank

Hotbox Carmel, LLC
1 East Carmel Dr.
Carmel, IN 46032
$139,500
Ameriana Bank 

The Polygraph Group, 
LLC
813-815 Westfield Rd.
Noblesville, IN 46062
$172,000
Indiana Statewide Cert. 
Dev. Corp. 

Flywheel Fitness, Inc.
4218 Alverdo Ln.
Carmel, IN 46033
$30,000
Chase Bank 

Raewell Enterprises, LLC
12510 East 116th St.
Fishers, IN 46037
$ 60,100
Ameriana Bank 

KBIC LLC
10420 Hague Rd., Suite F
Fishers, IN 46038
$  50,000
The Huntington National 
Bank 

Theatrical Rentals, LLC
10019 Brooks Edge Circle
Fishers, IN 46040
$25,000
The Huntington National 
Bank 

Hendricks County

R & M Electric, Inc.
917 Tyne Circle
Danville, IN 46122
$150,000
Forum Credit Union 

Children’s School of 
Brownsburg
1065 Patrick Place
Brownsburg, IN 46112
$668,000
Premier Capital 
Corporation 

Johnson County

SBK Services, LLC
3227 Woodhaven Way
Bargersville, IN 46106
$50,000
Citizens Bank 

Stor-A-Lot Storage
6601 N. U.S. Hwy. 31
Whiteland, IN 46184
$394,000
Indiana Statewide Cert. 
Dev. Corp. 

Marion County

The Laundry Connection 
of Indiana
7329 W. 10th St.

Indianapolis, IN 46214
$108,000
Indiana Business Bank 

Kenneth A. Smith, Jr. dba 
Superior
7620 N. Chester Ave.
Indianapolis, IN 46240
$3,500
$5,000
The Huntington National 
Bank 

Nation Wide Medical 
Review
7160 Graham Rd.
Indianapolis, IN 46250
$226,000
Premier Capital 
Corporation 

Mama R’s Trattorias 
Bridgewater
2132 W. Southport Rd.
Indianapolis, IN 46217
$293,000
Community First Bank of 
Indiana 

CG Bear Enterprises, Inc.
7301 W. 10th St.
Indianapolis, IN 46214
$275,000
Community First Bank of 
Indiana 

L.D. Smith Plumbing, Inc.
4646 Rockwood Ave.
Indianapolis, IN 46208
$20,700 
The Huntington National 
Bank 

Ram Lodging, LLC
401 Washington St.
Indianapolis, IN 46204
$3,200,000
The Farmers Bank, 
Frankfort  

Northwind Electronics, 
LLC
9402 Uptown Dr.,  
Suite 1100
Indianapolis, IN 46256
$33,000. $35,000
First Merchants Bank 

Jerry Rose DDS, Inc. 
8130 S. Meridian St. 
Indianapolis, IN 
46217 
$50,000. The Huntington 
National Bank 

Kins Hospitality  
Group, LLC 
2930 Waterfront  
Pkwy. West
Indianapolis, IN 46214
$1,875,000
Hanmi Bank 

David Taylor dba  
Taylor Law Firm
8730 Commerce Park Pl.
Indianapolis, IN 46268
$25,000
The Huntington  
National Bank 

A Yellow Bucket, LLC
1945 N. Graham Ave.
Indianapolis, IN  46218
$10,000. Chase Bank 

Barkefellers West, LLC
8151 Country Village Dr.
Indianapolis, IN 46214
$1,015,000
Premier Capital 
Corporation 

Associated Drywall  
Partners, Inc.
2920 N. Arlington Ave.
Indianapolis, IN 46218
$1,250,000. $ 350,000
Stock Yards Band  
& Trust Co.

Roller City, Inc.
6445 W. Washington St.
Indianapolis, IN  46241
$155,500
Chase Bank 

AGP Automotive, Inc.
2502 N. Arlington Ave. 
Indianapolis, IN  46218
$322,700
Chase Bank 

Jeffery A. Benz dba IPCD 
Engineering
8402 Notting Hill Dr.
Indianapolis, IN 46234
$48,000
The Huntington National 
Bank 

Champlin Group, LLC
1712 N. Meridian St.
Indianapolis, IN 46202
$350,000
KeyBank

Circle City Rebar, LLC
6722 Aintree Ct. 
Indianapolis, IN 46250
$350,000
KeyBank

Murphy’s Wallbed
3450 Developers Rd.
Indianapolis, IN 46227
$618,000
Premier Capital 
Corporation 

Morgan County

After Action Medical  
and Dental
5231 E. S.R. 144
Mooresville, IN 46158
$300,000
BMO Harris Bank

Buy this space!
(317) 451-4088

PLaNNER OF NOTEPlanner of Note

Why spend time at the mall? Ology Spa’s Gift CardS  
have you covered with frEE Shipping and a frEE 20%  
BONUS Value. Order your Ology Gift Card online worth  
$75 or more, and we’ll add 20% more for free - and  
our elves will wrap it, and ship it right to your door.  

So, put your feet up and start your laid-back,  
stress-free holiday with relaxOLOGY.

~
No shoppiNg, No stress. 
the art of relaxologY

317.814.4100
317.217.2200

NORTH 
CARMEl

WEST 
AVON

(Free shipping and 20% bonus on Gift Cards from 
$75.00 - $500.00 value. Offer expires 12/29/12)

Brownsburg Branch Coming Soon!
1553 North Green Street

Jay Puckett, Regional Manager
317-341-1852

jpuckett@imcu.com
imcu.org




