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OPEN 4 BUSINESSOpen 4 Business

Walk into A Bed of Roses Floral & Gift 
Boutique in Edinburgh and your hosts at the front 
door will be a couple of three-pounders named 
Harley and Ocho. Owner of the dogs as well 
as this downtown Edinburgh business is Esme 
Streeval. So when the front door jingles, she is 
never far away from her tiny buddies, who greet 
customers as warmly as their owner does. 

Open since Nov. 1, 2011, Streeval o!ers all-
occasion "owers, greeting cards, gifts and event 
planning. She also accepts some local artwork, sold 
on consignment. 

 After growing up in Columbus, Streeval 
graduated from Indiana University. She was always 
the designated craft person in the family, often 
designing and creating artwork as a child for the 
walls of her family home.

 #ough she always loved "oral design as well, 
Streeval didn’t initially plan a career that focused so 
heavily on "owers.

 When her mother, Janet Bowker, died two years 
ago from breast cancer complications, Streeval said 
that, in the midst of grieving her mother’s passing, 
she was shocked by the expense of funeral "owers. 
Her mother grew up in Edinburgh and had 
fond memories of life in the friendly, small town 
atmosphere. Relatives still reside in the Edinburgh 
area. She opening the boutique in Edinburgh 
was not just a great business venture it was also a 
wonderful way to honor her mother, Streeval said 
with a smile. 

 Whether the occasion is a celebration or a sad 
goodbye, the purchase of something beautiful like 
"owers should never be a hardship for customers, 
Streeval said. 

What is the difference between your 
business and others? 

I am really prideful about o!ering beautiful 

products at very reasonable prices. I also deliver as 
far south as the city of Columbus and as far north 
as Franklin. 

Were you concerned about opening a new 
business in this tough economy? 

I have to have faith that things in the economy 
will get better for everyone. It’s scary to open a 
business at any time, really. 

How were you prepared for this venture? 
 I studied Tourism and Event Management in 

college. So I merged those skills with "oral design. 
For example, I have a party coming up next week. 
I have done all the planning, all the invitations and 
"owers, too. I will take care of the entire event for 
my clients. 

How has business gone so far? 
I am already seeing repeat customers and 

I believe the service in my shop, along with 
reasonable prices work together to bring people 
back. 

Has this been a dif!cult venture? 
 I love everything about being here. I love my 

shop and I hope other people like it as much as I 
do. I don’t have employees, it’s just me. But I have 
a lot of help from family and friends. 

Compiled by Sherri Coner

 Streeval is a Bed of Roses 
Floral & Gift Boutique

A Bed of Roses Floral  
& Gift Boutique

Owner: Esme Streeval
120 E. Main Cross St.
Edinburgh, IN 46124

(812) 526-2700
(812) 526-2707

COVER PART Y

RSVP by Friday, Feb. 17 to Coverparty@businessleader.bz
or by calling (317) 451-4088.

Join us for the Johnson County Business Leader’s 
February Cover Party, sponsored by First 

Merchants Bank. Connect with your community’s 
business leaders  and enjoy food, fun and 

networking, as we honor these covers: December 
cover, Dr. Anna Piper, Angel Animal Hospital, 

Greenwood; January cover, Donna Booth, Franklin 
Cornucopia Health Foods, Franklin; and February 

cover, Frank Dean, Frank’s Guitars, Franklin. 

Tuesday, Feb. 21 . 5:30  to 7:30 pm
Johnson County Museum of History

135 N. Main St., Franklin

A n d you’r e  invited…
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“Your Partners in Visual Design”
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Marketing is essential to your business’s success. 
Let the pro’s show you how to grow your business the easy way.
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Key West Flair 
 for Animal Care
Key West Flair 
 for Animal Care

Greenwood’s Angel Animal Hospital strives to be different
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Rick Myers
Founder and Publisher

FROM THE PUBLISHERFrom the Publisher

For the last three months I 
have been re-introducing myself 
to the Johnson County business 
community – and I must say it’s 
been a great time.

With each person I meet 
for the $rst time or reacquaint 
myself with I‘m reminded why 
we launched the Business Leader 
back in September of 2006. #e 
work ethic of the small business 
owners in Johnson County amazes 
me and it further quanti$es to me 
what really makes our economy 
work. 

In my discussion with folks I’ve 
talked about all things Business 
Leader, but to recap to those of 
you I have not had an opportunity to meet with 
yet, below is why we publish the Business Leader: 

We want to help make you wealthy and wise 
with the content that we publish. Whether 
it’s our Cover Story or Open 4 Business 
feature, it is my hope that there is something 
in all of our content that makes you think 
about how you could better run your 
businesses. 
We enjoy putting face on local business. How 
many times have you driven down the street, 
looked over at a business and wondered what 
goes on in it? Who are the personality behind 
that business? We enjoy $nding out for you. 
We want to be a connector of Johnson 
County business. Obviously you can connect 
with other business people through our 
content, but the other way is thorough our 
cover parties, which we plan to expand in 
2012. More on that next month. However, 
the $rst one will be at the Johnson County 
Museum of History, 135, N. Main St., 
Franklin, on Tuesday, Feb. 21 from 5:30-

7:30 p.m. #ere we will honor 
December cover Dr. Anna 
Piper, Angel Animal Hospital, 
Greenwood; January cover Donna 
Booth, Franklin Cornucopia 
Health Foods; and February cover 
Frank Dean, Frank’s Guitars, 
Franklin. #is is a free event where 
the networking is always good. I 
encourage you to attend. You may 
RSVP by Feb. 20 at coverparty@
businessleader.bz or call (317) 
451-4088. 

Finally, If you have story idea 
for the Business Leader or you just 
want to chat about business in 
general please email me at rick@
businessleader.bz or give me a call 

at (317) 451-4088.
Meeting the Mayors

In January I had an opportunity to meet 
Franklin Mayor Joe McGuinness and Greenwood 
Mayor Mark Myers. #anks to the Franklin 
Chamber of Commerce, Greenwood Chamber of 
Commerce and Johnson County Development 
Corporation for setting up the receptions. It was a 
fantastic way to bring governmental leadership to 
the business community. 

Cash Bash Feb. 25
Tickets are on sale for the Franklin Chamber 

of Commerce’s 5th Annual Chamber Cash Bash 
which will take place Feb. 25 at Indiana Downs, 
Shelbyville. Tickets are $125 and admits two 
with one entry into the ra%e. Grand Prize for 
the Reverse Ra%e has been raised to $7,500 and 
Runner-Up will pay $750. Visit the chamber web 
site at www.franklincoc.com or call (317) 736-
6334 for more information.

Rick Myers is publisher of the Johnson County 
Business Leader. E-mail him at rick@business-
leader.bz.

The reasons why we 
publish the Business Leader

Extend your brand and advertising 
message to more than 5,000 Johnson 
County Business businesses by U.S. Mail 
every month. For pennies on the dollar! 
(You may thank us later.)

(317) 451-4088
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Ever encounter a task that leaves you breathless? 
Have you faced a task that you knew had to be 
done but you wait until the last possible moment 
to do it because of some unexplainable lethargy 
that attacks you from within? Have you ever wasted 
time fretting over this situation? #en you are a 
procrastinator.

What do you think of procrastinators? Do you 
label them a slothful idiot who doesn’t understand 
the way business works? Do you think less of them 
and then complain about their work? What about 
when it happens to you? (Don’t deny it. Everyone 
procrastinates on something. It’s human nature.)

But, what causes procrastination? Why do we 
stall on a task until deadline forces frantic action? I 
searched my own motivations for no motivation and 
then got distracted by a shiny object. #ere’s nothing 
worse than peering deep inside yourself and getting voicemail.

Author and Canadian Mark Kingwell believes procrastination is 
discordant desire. #e thing you need to do most doesn’t match the 
thing we want to do the most. I know it sounds circular, especially 
when you throw in the whole guilt aspect.

Procrastinators have a great amount of stress in their lives. 
Contrary to outward appearances, procrastinators actually “want” to 
do the tasks they are putting o!. Unlike the idler, procrastinators put 
o! tasks but feel guilty about it. #ey know it needs to be done and 
feel beholden to do it, yet stall or take many breaks. Reasons for this 
range from fear of doing it wrong to being overwhelmed at the pile 
on your desk and struggling with where to start.

It’s not just an issue of resolve. We all have times 
when we don’t want to do something. #ink about 
the morbid fascination of auto racing accidents. 
It’s repulsive yet many of us watch the replay over 
and over. #is is the type of friction facing the 
procrastinator.

Solutions can be just as elusive as pinpointing the 
source of the problem. Of course, the easiest $x is to 
align our wants and needs with what we need to do. 
#at truly is the luxury of being an entrepreneur.

Kingwell says one way to overcome 
procrastination is to trick yourself. List the things 
you need to do. Put the most pressing item – i.e. the 
thing you wish to put o! – at the top. Kingwell says 
do all the items underneath it. #at way you are a 
productive procrastinator. I think he’s right, I just 
haven’t done anything about it.

Personally, I schedule many appointments because they keep me 
accountable. I know I’m getting something done if I’m meeting with 
many people. However, I’m a writer who can be stymied by a blank 
page. Oftentimes, I just start a stream of consciousness and hope I 
can put it altogether later.

Another solution is to focus on the big picture. Follow your 
star and all the asteroids in your path will seem much smaller. 
Procrastination is inevitable, how you handle it in 2012 can make a 
big di!erence in your bottom line.

Gus Pearcy is a contributing columnist to the Hendricks County 
Business Leader. He may be reached at (317) 403-6485 or pearcy.
gus@sbcglobal.net.

‘Right-to-work’ law would

be Super for Hoosier business
What do the New England Patriots, the New York 

Giants and Indiana’s right-to-work law have in common? 
!ey all appear headed for a February showdown in 
Indianapolis. (At press time, the outcome of the right-to-
work legislation had not been determined.)

Regardless of who wins the Super Bowl, Indianapolis, 
all of Indiana really, is poised to score a trifecta should the 
controversial right-to-work law pass the Legislature in time 
to promote its merits to the multitude of high-powered 
decision makers soon to visit our area. 

"Right-to-work" laws, in a nutshell, are laws that 
forbid agreements between labor unions and employers 
that require payment of dues or fees as a condition of 
employment. Right-to-work laws do not ban unions. 
Instead, they protect an employee’s right to choose. Unions 
retain every right and opportunity to prove they are 
viable and desirable entities to be part of and "nancially 
support. Right-to-work will make unions better and union 
membership even more valuable to its members.

!e lines have been drawn. !e sides have been set. 
One side believes right-to work would weaken unions 

and ultimately drive down average pay. !ey argue that 
right-to-work would lead to high-skilled, Indiana-trained 
workers leaving the state in search of better working 
conditions.

!e other side believes right-to-work would drive down 
unemployment rapidly by reinforcing Indiana’s reputation 
as a good place to do business. Many site selection experts 
think that a substantial percentage of companies looking 
for a place to move or expand their businesses rule out 
states without right-to-work laws. Indiana borders only 
non-right-to-work states and with passage could position 
itself as the only Midwestern industrial state to have its 
protections.

Both sides fervently believe in their respective cases as 
witnessed by the passions on display at Gov. Mitch Daniels’ 
recent State of the State Address. Likewise, the airwaves 
have been "lling up with messages both pro and con about 
the issue. 

Pro or con, this decision will have impact on the state’s 
future for decades to come. And what it says about Indiana 
and our commitment to being business -friendly while 
protecting the needs of our workers will speak volumes to 
those many CEOs here in town for the NFL championship 
game. Like it or not, Indiana is on display and we will be 
judged. Our hospitality, our friendliness, our commitment 
to excellence will not be found wanting. What about our 
business leadership? !ere are 22 other states that have 
right-to-work protections already in place with the most 
recent convert being Oklahoma in 2001. Let’s hope that 
Indiana becomes the 23rd. !at would be Super. 

EDITORIAL/OPINIONEditorial/Opinion

Gus Pearcy
Columnist

Yes,we want your letters
Readers of the Johnson County Business 
Leader are encouraged to send letters to the 
editor as often as they wish. The stipulations 
are that the letter is timely, focused (not more 
than 200 words) and veri!able. Please make 
sure to provide your complete name and daytime and 
evening telephone contact numbers. All letters are subject 
to editing for brevity, clarity and grammar. Please direct 
correspondence to info@businessleader.bz.

QUOTE OF THE MONTH
“Under pressure you’ve got to perform 

your best.” -Mike Ditka, former Chicago 
Bears football coach

Putting o! can be o! putting

Photo by Rick Myers
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How Frank did it…

By Sherri Coner
After traveling the country for years 

with well-known musicians, Frank 
Dean decided in the mid-1980s to re-
turn to his native Indianapolis and 
open a guitar store. But it was a strug-
gle to form personal relationships with 
customers.  

Unwilling to give up on creating the 
atmosphere he craved, Dean moved 
seven years ago to Franklin and opened 
Frank’s Guitars.

“It’s really hands-on,” he said of 
the business. “I’m owner, janitor, 
and everything in between.” 

Photographs of Dean, posing 
with recording artists such as Marty 
Stuart, Johnny Cash and Emmy-
lou Harris, fuss for space alongside 
guitars. Ampli! ers line the walls 
and customers perch frequently on 
random stools with instruments in 
hand.  

" is environment - Dean said of the 
nearly-constant twang of guitars - is ex-
actly the business he envisioned.

“It’s really old-school,” he said. “It’s 
like the music stores I worked in as a 
kid.  And that’s the only way I know to 
do things.”

Like many small business owners, 
Dean feels the economic crunch. Sur-
vival is di#  cult.  But then again, Frank’s 
Guitars has never focused primarily on 

the green stu$ . 
“If the Recession has shown us any-

thing, isn’t it that greed is not good? 
Not everything in life should be about 
pro! t,” he said.

Last year, several parents ap-
proached the teachers at Frank’s Gui-
tars, to cancel classes for their kids. 
Employment and budget struggles were 
to blame. In the midst of their own bud-
get struggles, Dean and his sta$  took 

the opportunity to show their hearts to 
the community.

“I am really proud that a child has 
never been turned away from music 
lessons here because of money,” Dean 
said with a smile.  “It was a decision I 
made with the teachers.  We all had to 
give something up for that. And that 
was ok with us.” 

Fees were reduced, delayed or 
waived to help students continue gui-
tar, piano or other classes. 

Last October, the Indiana Histori-
cal Society asked to purchase violins 
for an exhibit. Dean, who had already 
been stewing about the fact that Frank-
lin’s elementary schools had no string 
programs, struck a  community-minded 
deal. He sold the violins to the Histori-
cal Society at cost.  But added a stipula-
tion that once the display was complete, 
the violins would be returned to Franklin.

“" en I donated the violins to the 
Boys and Girls Club and the kids 
are learning to play,” he said.

Music brings people together 
and this statement is de! nitely 
true of Frank’s Guitars.

“" e kids like to hang out here.  
" ey know they are welcome,” 
Dean said.

When asked how he competes 
with chain or ‘box” stores,  Dean 

answers % atly that he strives “not to be 
them. We have a big teaching program 
and they don’t.  Our customer service 
is our foundation. I have customers 
who’ve borrowed amps or guitars for 
gigs at the last minute and we’ve been 
able to help them. We’ve loaned cus-
tomers cases when it was raining and 
helped them a$ ord instruments, things 
that would take 30 days and 300 signa-
tures on 30 memos for a chain store to 
do. To me, it’s just old fashioned taking 
care of business.”  

Strumming a community tune
Frank Dean’s love of guitars bene! ts community not necessarily his pocketbook
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Frank's Top 5 

Favorite Songs:

Q “Gimme Shelter” 

by The Rolling Stones

Q�“The Dark End of the Street” 

by James Carr

Q�“Saint Dominic’s Preview” 

by Van Morrison

Q�“We Had It All” 

by Waylon Jennings

Q�“Hoochie Coochie Man” 

by Muddy Waters
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“It’s really old-school. 
It’s like the music stores 

I worked in as a kid.  
And that’s the only way 

I know to do things.”

Dean with Dickey Betts, Johnny Cash and Emmylou Harris

Best Business Advice:
To be independent. For years, gui-

tar companies demanded that you 
buy a certain amount of guitars. Linda 
Ozborne, owner of Arthur’s Music said, 
“Don’t let them bully you right out of 
business.”  So I took that advice. I al-
ways say,” If I do business with you, I will 
buy what I want when I want it or we 
won’t do business.” 

Worst Business Advice:
It was suggested that I move my 

store.  But I can’t be part of the com-
munity if I’m on the highway. I want kids 
to be able to get here.

 
Best Business Decision:

Moving to Franklin. I wanted to be 
part of the community, not just a store 
somewhere. This is the best worst-pay-
ing job in the world.  We see kids’ faces 
when they ! nally get what they are do-
ing.  We listen to music and play guitar 
all day. 

In Five Years… 
In ! ve years: I hope to see more stu-

dents.  Every year, a new batch of kids 
hears The Beatles like I did and they 
want to learn to play. 

Secret to My Success…
I am really proud of the teaching 

staff and how we treat people. We 
teach kids who have autism and Down 
Syndrome. We have kids as young as 
four and as old as 83.  Music should be 
for everybody. 

The List
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Jeff Owen
J Owen Media LLC
Full-Fill Industries LLC
LJC Graduate 1997

How has Leadership Johnson County impacted your life personally? 
LJC broadened my perspective about diverse and 
successful leadership styles, and taught me how 
to better appreciate other people’s knowledge and 
talents. I still have my !le of “Best life practices of 
people I met through LJC”, and refer to it often. 

How has Leadership Johnson County impacted your 
life professionally? 
Shortly after completing the program, I was promoted 
to the point leadership position. I often relied on my 
LJC training in collaboration and con"ict resolution to 
help a group of outstanding employees achieve a high 
level of success. 

How has Leadership Johnson County bene!ted 
Johnson County? 
It is amazing these days to see leaders in our 
businesses, non-pro!ts, local government and 
community organizations who are LJC graduates. They 
are everywhere. It gives me great hope for the future 
of our community.

Why should Leadership Johnson County continue to 
educate the leaders of Johnson County?
We need LJC more than ever. We face great economic 
and social challenges. This program is our best hope 
to cultivate local leaders and to provide them the tools 
they need to guide and direct us toward best solutions. 

What one thing did you like best about the 
Leadership Johnson County program?
I developed (and continue to have) close relationships 
with people who share a common passion about 
helping our community become a great place to live 
and work.

Kerri L Faulkner
First Merchants Bank
LJC Graduate 2012
How has LJC impacted your life personally?
I’ve always been proud to live and work in Johnson 
County. However, LJC has made me more aware of 
how abundant our county is with history, culture and 
opportunities. The experience has also made me 
more self aware, to understand and value peoples’ dif-
ferences. I’ve met some amazing people in my class 
and look forward to those relationships continuing 
long after graduation.

How has LJC impacted your life professionally?
LJC has expanded my networking base in the commu-
nity. It has provided me with leadership skills and life 
experiences which will translate to shaping my future 
career path. It has inspired me to be a better leader, 
listener and citizen.

How has LJC bene!ted Johnson County?
Johnson County bene!ts because LJC provides the av-
enue to educate leaders about the county and provide 
them with the tools to make a difference! 

Why should LJC continue to educate the leaders of 
Johnson County?
Educating the leaders of Johnson County guarantees 
investment and engagement of the members of our 
community who then become stakeholders in the 
future of its success. 

What one thing did you like best about the LJC 
program?
The opportunity to participate in a group project that 
will educate, inspire and motivate others to !nd a way 
to make a positive impact in the community! If given 
the opportunity to participate in LJC….I highly recom-
mend it!!

Leadership Johnson County (LJC), in partnership with Franklin College, began in 1995 to promote 
community involvement, creative problem-solving and collaboration among people who live and/or 
work in Johnson County, Indiana. A non-pro"t, non-political organization, LJC welcomes a new class of 
participants each year and has nearly 500 alumni.

Graduates complete a nine-month, interactive curriculum, which emphasizes local history, government, 
agriculture, industry, media, economic development, infrastructure, social services and leadership theory. 
LJC graduates become part of a formal and informal network of community leaders who take action to 
make Johnson County a better place to live, work, and raise families.

We are now accepting applications for the 2011-2012 class of 25 – 35 participants. !e program 
opens with a retreat on a Friday and Saturday in September. October through May the program days 
are the second Wednesday. Emphasis is placed on leadership skill training and community awareness 
enhancement. Involvement in a community service project is required. !e community service project is 
completed outside of program days.

For more information and an application, visit www.LeadershipJohnsonCounty.org or call (317) 738-
8264.

Leading the Way!
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Matt Green
American Family Insurance 
LJC Graduate 2011

How has Leadership Johnson County impacted 
your life personally?
I have developed several good friendships from 
participating with LJC. I also have a better sense of 
how, and with whom, I can work to help to make a 
difference in our county.

How has Leadership Johnson County impacted 
your life professionally?
LJC gave me the opportunity to develop a better 
understanding of the county and an opportunity to 
meet people I may not have otherwise met.

How has Leadership Johnson County bene!ted 
Johnson County?
LJC brings the county leaders to the participants, 
through the program. Reviewing current topics and 
understanding how things work helps everyone cre-
ate a better county in the future.

Why should Leadership Johnson County continue 
to educate the leaders of Johnson County?
The concept of improving the area we live in, 
and ourselves, should never go out of style. LJC 
provides a forum to learn about the past, see how 
things are done now, and creates an opportunity for 
discussion and thought of how things can be better 
in the future.

What one thing did you like best about the Leader-
ship Johnson County program? The people who 
work with the program.

Brandi R. Foster
Van Valer Law Firm, LLP
LJC Graduate 2006

How has Leadership Johnson County impacted your life personally?
It’s easy to say that LJC enhances my professional life and personal life more than I even realize. With sincerity, I will 
say that LJC means more to me that completing 
a “class.” Being involved with LJC in each capac-
ity, as class member and board member, provides 
more bene!t to me than I can contribute. 

How has Leadership Johnson County impacted 
your life professionally? 
The resources and ideas generated by participation 
in the program provided personal growth as I began 
my professional career. These personal and profes-
sional relationships have further developed through-
out the years and continue to provide an invaluable 
resource on a professional and personal level. Not 
too often does a week go by without either personal 
or professional interaction involving LJC. 

How has Leadership Johnson County bene!ted 
Johnson County? It is rare to see community news, 
events or an activity that doesn’t have a !ngerprint 
from LJC. The cohesiveness and bene!ts of such a 
widespread program are invaluable for our com-
munity. 
 
Why should Leadership Johnson County continue 
to educate the leaders of Johnson County? LJC 
should be seen as the foundational program to 
educate our community leaders because it consis-
tently provides a common framework and theme for 
our community leaders. 

What one thing did you like best about the Leader-
ship Johnson County program? As a lifelong John-
son County resident, the program allowed me to ex-
plore areas of the County that I didn’t know existed; 
and ignited a personal interest in further exploration. 
I am sure that anyone answering this question will 
reiterate that the relationships established during 
the 9-month program, and beyond, are without a 
doubt the “best” experience of the program.

Leadership Johnson County (LJC), in partnership with Franklin College, began in 1995 to promote 
community involvement, creative problem-solving and collaboration among people who live and/or 
work in Johnson County, Indiana. A non-pro"t, non-political organization, LJC welcomes a new class of 
participants each year and has nearly 500 alumni.

Graduates complete a nine-month, interactive curriculum, which emphasizes local history, government, 
agriculture, industry, media, economic development, infrastructure, social services and leadership theory. 
LJC graduates become part of a formal and informal network of community leaders who take action to 
make Johnson County a better place to live, work, and raise families.

We are now accepting applications for the 2011-2012 class of 25 – 35 participants. !e program 
opens with a retreat on a Friday and Saturday in September. October through May the program days 
are the second Wednesday. Emphasis is placed on leadership skill training and community awareness 
enhancement. Involvement in a community service project is required. !e community service project is 
completed outside of program days.

For more information and an application, visit www.LeadershipJohnsonCounty.org or call (317) 738-
8264.

Leading the Way!
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You allow your employees 
to be on Facebook at work?

I remember when I opened 
my Express o&ce in 2005. At the 
time, neither Express nor I would 
allow our employees on Facebook 
or My Space. Wow, things have 
changed since then. Now my 
employees often text clients or get 
a direct message from an associate 
on their cell phone that is sitting 
out on the desk. Even the idea of 
having your personal cell phone 
on your desk was frowned upon. 
Today though, it’s become much 
more common for employees to 
spend time on social media in 
the workplace. Employees update 
their Facebook status, Tweet, 
connect on LinkedIn and text – all as part of the 
normal course of communicating. 

Now you may be saying – well in your line of 
work, you allow it because you’re in the connecting 
business. True, we are in that business, but I 
have found that it’s become just another tool. I 
remember when I got my $rst Blackberry. People 
would ask me - Why would you want to be that 
accessible? #at’s funny now. I can’t imagine not 
being that accessible. 

So the question I get asked most often now is 
– How do you manage it? #e answer is – I don’t. 
Even though much of the communication can be 
personal, I have found it’s usually casual and not 
excessive. If it is, it becomes obvious and other 
workers get irritated. My o&ce is a fairly young 
workforce. We have employees from 21-44 years 
of age. #ose of us that are towards the top range 
of that, have kids that don’t understand why they 
can’t have a mobile phone at 12. At 12, I played 
Atari Pong for fun. #e truth is, my kids are very 
savvy and I have had to stay on top of Social 
Media just so I know what is going on. For this 
next generation, it’s a way of life.

With all that said, employers today have 
multiple generations and cultures working together 
and communication means di!erent things to 
di!erent people. I have found that if you leave 
your employees with the "exibility and autonomy 
to take responsibility for how they spend their time 
– it’s rarely an issue. If it becomes an issue – then 

normally there are more issues to 
deal with than that. I think you 
want to create an environment 
where your employees are trusted 
and respected. If you have done a 
good job of letting your employees 
know that you care about them, 
what is expected of them and what 
a good job looks like, and then the 
time they spend with social media 
or mobile phone is really trivial. In 
most cases, the 5 sec “please don’t 
forget the milk on way home” 
text or Tweet often saves time and 
allows for minimal disruption.

I think the biggest issue 
that many employers should 

worry about is how the employee is conducting 
themselves “on-line”. Since many of our employees 
utilize social media for communication, it can 
become an issue. Employers should watch their 
image on-line and look for areas that con$dential 
or protected information could be or has been 
compromised. A brand can be damaged quickly 
on-line and can bring question to an employer’s 
reputation in the marketplace. #is is much more 
challenging and almost impossible to monitor. 
Since this is the case, I think one of the basics 
is to foster a workplace culture that contains 
professional conduct where common sense 
prevails. Most employers have chosen to put some 
type of social media guidelines together to utilize 
in their employee handbooks or new employee 
orientation.

What many employers lose sight of is the fact 
that employees that communicate well via social 
media can really help their brand. If your team 
is good at interacting and building relationships 
on-line, this can be a power marketing tool. My 
advice for those that are still resisting social media 
is – stop worrying about how to manage the risk 
and $nd ways to leverage it.

Mike Heffner is the owner of the Greenwood 
Express Employment Professionals franchise. 
Contact him at mike.heffner@expresspros.com or 
visit www.expressindysouth.com.

Mike Heffner
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Indoff Of!ce Supplies 
107 S. Water St. Franklin In. 

46131
Contact: Joe Kelly 

Website: Supplies.Indoff.com 
Email: joe.kelly.indoff.com

set your radio button to KORN Country 100.3!

Two businesses are better than one for Kelly
By Sherri Coner

More than a decade ago, Deena Kelly was a 
new mom who launched a home business in 
Franklin called Kelly Promotional Products. 
Every day, Deena Kelly’s husband, Joe Kelly, 
drove north to Indianapolis and frequently 
traveled with his career in sales. 

 When the economy spiraled downward 
more than three years ago, Joe Kelly found 
that life in sales was a lot more of a challenge. 
He was also tired of being on the road and 
wondered what some options might be. Why 
not give up the commute and work in his 
community? So the couple moved the Kelly 
Promotional Products from their home to 
a quiet street near downtown. Soon after, a 
local business woman o!ered them a limited 
partnership. Now Joe and Deena Kelly 
successfully operate two Franklin businesses: 
Kelly Promotional Products and Indo! O&ce 
Supplies. 

 “We do not o!er retail o&ce supplies, but 
we have a place to meet with customers and 
a show room for the promotional products 
business,” Joe Kelly said.
1. How are you different from your competitors? We are local so we 

can give back to the community we love and live in. We o!er next-day 
free delivery service with no minimum order. We rarely charge a restock 
fee and the delivery guy owns the business.

2. What do you like most about being self-employed? I love being 
able to assist our customers the way I see $t. We try so hard to go above 
and beyond the industry standards of service. We set the guidelines and 
stand by them. 

3. What do you like least about owning your own business? My 
wife and I share this business so when it gets tough, the only people 
we have to turn to is each other. I realize that is not only part of being 

married (almost 27 years) it’s also about having to take full responsibility 
when things go wrong. It is tough not to take it home with you, but 
sometimes it $nds its way there. 

4. What’s something you have learned about yourself along the 
way? I really enjoying being part of the Franklin business community, 
I have always worked in Indianapolis and was very limited before in my 
community involvement. Franklin is a great town and the people are 
even better.

5. How do you make it work- to work with your spouse? I have 
been part of the business for three years now and we have had our ups 
and downs, especially when the economy turned. We try really hard to 
settle business as soon as possible- good and bad. Keeping it away from 
home is a challenge, but we deal with it as it comes. 
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Signs that the worst is behind us 
in Johnson County

Consumer con$dence among 
Johnson County residents and 
businesses is gaining momen-
tum. New home construction 
is rebounding with the highest 
number of building permits since 
2008. #e demand for commer-
cial services always follows in the 
footsteps of residential growth. 
Homebuilders such as Arbor, M/I, 
Ryan, Fischer and several scattered 
lot builders pulled 484 permits 
across the county compared 
to 383 in 2010. Arbor Homes 
built 25 homes in Hilltop Farms 
located in New Whiteland brining 
new life to the community. 
Multi-family developers are 
expected to respond to the demand as land prices 
remain low and the number of renters increase. 
Looking ahead, we are seeing familiar signs along 
the road to recovery. Johnson County banks and 
mortgage companies are shedding properties, 
which will help the market “right size” itself. 
In other area business news:

Local dentist, Dr. Ed Garry, has opened a 
practice in the Meridian Meadows Center 
on State Road 135. Across the street, 
Protein Nails has opened a salon next to the 
Bone"sh. Allyne Parke lost tenant, “Posh” a 
children’s boutique shop.
Sears Holding Company announced it 
will close 120 underperforming Sears and 
K-Mart stores. Fortunately, the Sears at 
Greenwood Park Mall will remain open as 

will the K-Mart located at US 31 
and Smith Valley Rd. 

Rumor has it the former 
Walgreen’s Store located at the 
southeast corner of County Line 
and State Road 135 will be the 
future home of Aldi Foods. 

Speaking of Walgreens, the 
new freestanding store located on 
the west side of State Road 135 
and County Line Rd. has proved 
it is a one-stop shop. Stop by and 
see the doctor, have a salad and 
sandwich while you wait for your 
prescription to be "lled. While 
you are there, pick up a gift and 
card, buy dog food and don’t 
forget your "u shot! Walgreen’s has 

out done themselves in providing customer 
friendly services. Wonder if CVS will put in 
a petting zoo for the children while they wait 
for the prescriptions to be $lled! 

Clearly, the worst is behind us. #e nation impa-
tiently awaits the results of the November election. 
History clearly provides positive attributes to the 
majority of the election years. Johnson County is 
involved with an opportunity of a lifetime as the 
Super Bowl creates excitement and enthusiasm 
that is long overdue. 

Brenda Richards, CSP, CGP. MIRM, is an associ-
ate broker with Carpenter Realtors specializing in 
commercial real estate. She can be reached at 
brichards@callcarpenter.com.

Brenda
Richards

MENTION THIS AD AND ENJOY A COMPLIMENTARY WASTE ANALYSIS VALUED AT $75.
CALL RAY’S TODAY (317) 539-2024. (COMMERCIAL AND INDUSTRIAL CUSTOMERS ONLY)

TRASH SERVICE
www.raystrash.com

We LOVE Our

Customers

Is !nding quality professionals  
an overwhelming process?

Express has the solutions.

We can help you...

If you’re ready to meet that  
new professional you’ve been  
looking for, ask how we can help.

 
 
 

 

 of organizations feel the skills of their  
 current workforce do not match today’s  
 market challenges.
51% 

(317) 888-5700
 

 
expressindysouth.com

INTRODUCING 
TOM WOOD LEXUS 

VIP

tomwoodlexus.comtomwoodlexus.com

LIAISON.
Annette Wright

VIP Liaison
317-339-9826

annette_wright@tomwood.com

4610 East 96th St.
Located On The Indy Auto Mile

At 96th & Keystone

317-580-6888
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7 - Greenwood Chamber 
of Commerce (Trendsetter 
Luncheon featuring Greenwood 
Mayor Mark Myers’ State of 
the City Address): Tuesday, 
Feb. 7, 11:30 a.m., Valle Vista 
Golf & Conference Center, 755 
E. Main St., Greenwood. For 
more information, call (317) 
888-4856.

9 - Franklin Chamber of 
Commerce (members’ meeting): 
Thursday, Feb. 9, noon, Franklin 
Parks & Recreation Facility, 
Beeson Hall, 396 Branigin Blvd., 
Franklin. For more information, 
call (317) 736-6334.
16 Franklin Chamber of 
Commerce/Greenwood 
Chamber of Commerce 
joint Business After Hours, 
Thursday, Feb. 16, 5 – 7 p.m., 
Greenwood Park Mall, 1251 US 
31 N., Greenwood. For more 
information, call (317) 736-
6334 or (317) 888-4856.

Franklin Chamber of 
Commerce: New members
Vicki Garrett
839 Willark Dr.
New Whiteland, IN 46184
(317) 535-7573

Greenwood Chamber of 
Commerce: New members
ABT Computer Services, Inc.
Trent Tirsway
704 S. St. Rd. 135 D 214
Greenwood, IN 46143
(317) 701-0945

The Bene!ts Firm
Billy Fowler
1 N. Pennsylvania St.
Indianapolis, IN 46204
(317) 822-7700

BrainCore Therapy Indiana
Leanne O’Neil
2801 Fairview Place
Greenwood, IN 46142
(317) 888-8500

C&A Express Inc.
Todd Roberts
1002 W. Hanna Ave.
Indianapolis, IN 46217
(317) 787-2994

Central Indiana Ventures
Jim Oxley
5353 E. 700 N.
Franklin, IN 46131
(317) 535-4610

Pat Chaney
3209 W. Smith Valley Rd., Ste 
213
Greenwood, IN 46142
(317) 989-9222

Chicago’s Pizza
Jordan Heid
1280 US 31 N.
Greenwood, IN 46142
(317) 865-6200

CPT Protection Services, Inc.
Kelly S. Zeigler
2510 Flintwood Dr.
Columbus, IN 47203
(317) 288-3401

Dimitri’s Casual Dining & 
Pancake House
Dimitri Adamopoulos
4902 S. E. St.
Indianapolis, IN 46227
(317) 791-1118

Dream Street Graphics
John Wiley
6011 E. Hanna Ave. Ste. I
Indianapolis, IN 46203
(317) 784-7775

Dunbar, Cook & Shepard, P.C.
Teri Pascone
8250 Wood!eld Crossing Blvd.
Indianapolis, IN 46240
(317) 469-0169

Girls Inc. of Franklin/Johnson 
County
Sonya Ware-Meguiar
200 E. Madison St.
Franklin, IN 46131
(317) 736-5344

Greenwood Family Chiropractic
Dr. Leanne Shiro
520 N. St. Rd. 135, Ste. R
Greenwood, IN 46143
(815) 603-1814

Indy Black Signs, LLC
Brian Hurrle
100 Haywood Rd.

Greenwood, IN 
46142
(317) 435-
9653

Jimmy John’s 
Gourmet Sandwiches
Bill Spaulding
773 Lowes Blvd, Ste. D
Greenwood, IN 46143
(317) 887-2400

Juvenile Diabetes Research 
Foundation
Cindy Lorentson Cook
8440 Wood!eld Crossing # 201
Indianapolis, IN 46240
(317) 469-9604

Lawrie CPA Group
Mr. Judd Lawrie
4741 E. Stop 11 Rd.
Indianapolis, IN 46237
(317) 886-7456

Main Street Grille
Terry Moberly
200 S. Emerson, Ste. F
Greenwood, IN 46143
(317) 215-4326

Nice Slice Pizza
Kevin Bernhardt
916 E. Main St., Ste. 110
Greenwood, IN 46143
317-442-5257
Roach Law Of!ce LLC
Chuck Roach
4741 E. Stop 11 Rd.
Indianapolis, IN 46237
(317) 888-7620

Stewart & Irwin
Mickey Lee
251 E. Ohio St., Ste. 1100
Indianapolis, IN 46204
(317) 639-5454

StorKwik Self Storage
Mandy Long
920 W. County Line Rd.
Indianapolis, IN 46217
(317) 889-4898

Thy Kingdom Come Ministries
Dr. Frank Grif!n
1180 Wilson Dr.
Greenwood, IN 46143
(317) 294-6887

Van Valer Heating, Cooling and 
Plumbing LLC
Pat Van Valer
500 US 31 S.
Greenwood, IN 46142
(317) 881-9074

Newly incorporated business in 
Johnson County to Nov. 10:
A Plus Integrity
Jeremy Christmas
1200 Yellowstone Lane
Franklin IN 46131

Kentrolco Electrical 
Contractors
Ken Benosky
451 Prince Drive
Greenwood IN 46142

Wave Creative Group
Tyler J. Drake
1555 Lenorite Ln. #22
Greenwood IN 46142

Tech Centennial Committee
Ronald Jackson
Kent L. Smith
P.O. Box 47653
Indianapolis IN 46247

Artisan Builders
Jared D. Duke
Laura J. Duke
1170 Fiesta Drive
Greenwood IN 46143

Jerry Martin Developers
Jerry Martin
7812 Oak Grove Ct.
Indianapolis IN 46259

Ron’s Screen Repair
Ron Witt
3950 W. Smokey Row Rd.
Greenwood IN 46143

DC Pedal Board
John Feasel
150 Meadow Creek Blvd.
Whiteland IN 46184

SS Training
Sean Stahlhut
4096 Olive Branch Rd.
Greenwood IN 46143

Angel’s Gutter & Window 
Cleaning
Angel Todorov
Jamie Todorov
919 Kings Mill Rd. # 236
Greenwood IN 46142

Lucy’s Landscaping
Teresa Graham
9002 S. Nineveh Rd.
Nineveh IN 46164

Fortune Bail Bonds
Cheryl Fortune

1126 N. Main St.
Franklin IN 46131

Security Equity Group
Kyle Roberts
1126 N. Main St.
Franklin IN 46131

Kenworthy Consulting
Todd Kenworthy
1169 W. Honey Creek Rd.
Greenwood IN 46143

HB Construction
Larry Hicks
Jim Barger
610 Hamilton Ave.
Franklin IN 46131

Bennett Stables
Dianne Bennett
6384 E. 500 N.
Franklin IN 46131

Wick Four Seasons Inc. DBA 
Four Seasons Travel
Sandra L. Wick
John L. Wick
65 E. Jefferson St.
Franklin IN 46131

Mowmasters
Sean Kean
929 Dawn Dr.
Franklin IN 46131

OP Nails & Spa
Kenny Tran
Thai Hoa Ho
4800 W. Smith Valley Rd.

SBA Guaranteed Loans
Boone County
Advanced Technologies in 
Elect.
417 Lafayette Ave.
Lebanon, IN 46052
$150,000
Farmers Bank Frankfort Indiana

Highly Intense
1927 Williams Glen Blvd.
Zionsville, IN 
$7,500
Superior Financial Group, LLC

Tabs Technologies, LLC
2340 S. 950 E.
Zionsville, IN 46077
$100,000
Chase Bank, N.A.

Hamilton County
Chad L. Bailey, D.D.S.
341 Logan St., Ste. 110

Noblesville, IN 46060
$432,000
Lafayette Community Bank

Behavior Analysis Center for 
Autism
9929 E. 126th St.
Fishers, IN 46038
$822,000
Premier Capital Corporation
Concrete Industries, Inc.
10340 Pleasant St.
Noblesville, IN 46060
$1,738,800
$405,000
Centrebank

Famous Dave’s Barbeque
13455 Tegler Dr.
Noblesville, IN 46060
$814,000
Premier Capital Corporation

Rapid Freight Solutions, LLC
11611 N. Meridian St.
Carmel, IN 46032
$300,000
Chase Bank, N.A.

Sage Construction
16529 Gray Rd.
Noblesville, IN 46062
$47,900
The Huntington National Bank

Thompson Appraisal Service
3141 Donegal Circle
West!eld, IN 46074
$113,000
First Merchants Bank, N.A.

Hancock County
Sonicu, LLC
3645 S. Farmstone Circle.
New Palestine, IN 46163
$55,000
Star Financial Bank

Hendricks County
101 W. Lincoln
Danville, IN 46122
$1,155,000
North Salem State Bank

Meaningful Day Services, Inc.
640 Patrick Place, Ste. B
Brownsburg, IN 46112
$13,100
The Huntington National Bank

No Net Solutions, LLC
1886 Creekside Dr.
Brownsburg, IN 46112
$80,000
Ameriana Bank

Johnson County
Electro-Spec, Inc.
1800 N. Commerce Pkwy.
Franklin, IN 46131
$706,000
Indiana Statewide Cert. Dev. 
Corporation

Combs Chiropractic Clinic, Inc.
1000 N. S.R. 135
Greenwood, IN 46142
$100,000
The Huntington National Bank

Meredith Machinery, LLC
994 Gerdt Ct.
Greenwood, IN 46143
$329,000
Premier Capital Corporation

Marion County
A2R, Inc.
5535 Macy Dr.
Indianapolis, IN 46235
$2,179,000
$350,000
PNC Bank, N.A.

Ameriprise Financial
2900 E. 96th St., Ste. B
Indianapolis, IN 46240
$185,000
Indiana Statewide Cert. Dev. 
Corporation

Belle Holdings, LLC
4026 E. 82nd St., Ste. A3
Indianapolis, IN 46250
$275,000
The Huntington National Bank

Preston E. Harrison
1015 W. Hanna Ave.
Indianapolis, IN 46217
$326,100
Chase Bank, N.A.

ISF, Inc.
5157 E. 64th St.
Indianapolis, IN 46220
$411,000
Premier Capital Corporation

Indianapolismoes, LLC
910 W. 19th St., Ste. 15
Indianapolis, IN 46202
$400,500
KeyBank, N.A.

JM Castleton LLC and Andy’s 
Be
5025 E. 82nd St.
Indianapolis, IN 46250
$215,000

KeyBank, N.A.

Jata’s Hair Design, LLC
2902 W. 86th St., Ste. 60
Indianapolis, IN 46268
$10,000
$20,000
The Huntington National Bank

KMM9 Holdings, Inc.
8501 Bash St., Ste. 800
Indianapolis, IN 46250
$50,000
Wells Fargo Bank, N.A.

Mama R’s Trattorias Southport
2132 W. Southport Rd.
Indianapolis, IN 46217
$280,000
Indiana Business Bank

Midwest Nonwovens, LLC
4555 W. Bradbury Ave., #4
Indianapolis, IN 46241
$742,000
Small Bus. Growth Corp.

Modern Dimensions, Inc.
5329 E. 82nd St.
Indianapolis, IN 46250
$133,900
Regions Bank

Pinnacle Solutions, Inc.
426 E. New York St.
Indianapolis, IN 46202
$238,000
Indiana Statewide Cert. Dev. 
Corporation

Planet Soul, Inc.
6223 Meridian W. Dr.
Indianapolis, IN 46260
$5,000
The Huntington National Bank

LD Smith Plumbing, Inc.
4646 Rookwood Ave.
Indianapolis, IN 46208
$16,600
The Huntington National Bank

TF Wellness, Inc.
2505 N. Delaware St.
Indianapolis, IN 46205
$15,000
Star Financial Bank

Vista Hills Animal Hospital, LLC
6733 McFarland Rd.
Indianapolis, IN 46227
$25,000
$50,000
The Huntington National Ban

The Professional MBA from Indiana State University
Now you can earn the Scott College of Business Professional MBA 
in our Plainfield location, with two distinct advantages:

– The dynamics of in-class, face-to-face discussion
– Real-world projects and practice through virtual learning

Top 5 Reasons to Consider the Scott College 
of Business Professional MBA

1. Accredited by the Association to Advance Collegiate 
    Schools of Business International–the highest standard 
    of achievement for business schools. 

2. A cohort style of learning so you work with the same peer group 
    throughout the two-year program. 

3. Live classes taught by outstanding faculty in our Plainfield facility, 
    located just minutes from I-70. 

4. A meaningful curriculum including 36 semester hours in five areas 
    of study:  business tools, integrative seminars, a global experience, 
    electives, and culminating experience. 

5. A flat fee that includes tuition, books, and fees so you will see a return 
    on your investment sooner.

www.indstate.edu/business/PROMBA/
FIND OUT HOW TO GET STARTED:

A Di!erent MBA Program. 
To Make A Di!erence In Your Career.

PLANNER/OF NOTEPlanner/Of Note
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Business Online Banking...

one size doesn’t fit all.
All businesses will benefit from the secure and convenient up-to-the-minute 

information provided by our Business Online Banking system. Every business 

client has FREE access to review account information, pay bills, download info 

into financial software like QuickBooks, and transfer funds between accounts.

Each level of service provides valuable features and capabilities that let you 

manage your accounts the way you want – anytime, anywhere. For pricing 

information, please contact your business banker or Business Customer 

Service at 1.866.833.0050.

Visit www.firstmerchants.com/onlinebanking/business to register for free today!

Banking. Insurance. Trust.
www.firstmerchants.com


