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Sherpa 
A knowledgeable, experienced guide that provides exceptional guidance 

and support when venturing into dangerous, unknown territory.  
 

Markets have recovered nicely.  
 However, the need for diligence and discipline has not diminished.  
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ready to be guided rather than told? 

Ready for investments focused on improving your results  
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Then maybe you should call us. 
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A Rasmussen Reports na-
tional telephone survey found 
that 66 percent of adult news-
paper readers prefer to get their 
news the traditional way: in a 
printed format.

This survey was conducted 
in late April and the sample 
was composed of 1,000 adults 
from across the US. The trend 
has not changed since 2009, the 
report cited. The data are com-
pelling to me since I, too, prefer 
a newspaper print product to 
that of an online version. A re-
cent trip to Canada confirmed 
my obsession as I brought way 
too many news-
papers back home 
with me.

The Business 
Leader brand will 
be celebrating its 
7th anniversary in 
September with its 
Hendricks Coun-
ty edition and the 
Johnson County 
edition’s 6th year 
anniversary, but 
during this time we 
have not been very 
serious about any online initiative to further 
extend the brand.   

I am happy to say that’s about to change – 
and it’s long overdue.

JR Prentice is Times-Leader Publications’ 
(the Business Leaders’ parent company) new 
director of digital advertising – a position that 
I have felt was long needed in order for us 
to take the next step into the digital content 
world. 

JR comes to us after over 30 years of work-
ing in the automotive business. His most re-
cent position was that of general manager at 

Pedigo Chevrolet – and it’s 
his auto expertise that has 
fueled his passion for digi-
tal marketing. I am not sure 
there is any industry that 
has done a better job of uti-
lizing the Internet than the 
automotive. 

JR has designed a site 
that will debut in Septem-
ber – perhaps sooner. It 
will heavily feature video 
that will give an advertiser 
the opportunity to brand 
a product/service in a way 
that will benefit them tre-
mendously. In addition, we 

will be able to GEO 
target ads as well. So, 
if someone wants to 
target only our John-
son County market 
they can do so.  

I might add, too, 
that I like the look of 
our site as it is today 
and with minimal 
effort we get pretty 
decent traffic. Once 
JR has completed his 
work, I am confident 
the new site will be-

come an Internet must-read for local business.
Finally, JR also understands that print is 

here to stay and that utilizing both print and 
the Internet in tandem will yield excellent 
marketing results. If you have ideas on how to 
make the Business Leaders’ Internet presence 
better, or if you want more information on 
how you can be part of our exciting new digi-
tal platform, please email JR at jr@ss-times.
com or call or text him at (317) 403-2058.

Business Leader gets  
serious with digital

“It will heavily feature  
video that will give an  

advertiser the opportunity  
to brand a product/service 

in a way that will benefit 
them tremendously.”

Make your business presence known!
Advertise next month by calling today! (317) 451-4088

BUSInESS BRIEFBusiness Brief

From left, Joseph Waltermann, Patrick Sherman, John Ditmars, Jerry Engle, Danielle Tippett, Gail 
Richards, Thom Hord and Linda Gibson.

First Merchants Charitable 
Foundation, Inc. awards grant 
to Johnson County Charities

First Merchants Charitable Foundation, Inc. 
awarded its annual grants to local charitable 
organizations in Johnson County and 5 other 
counties across Indiana 
recently. The grants for 
Johnson County to-
taled $10,950 and were 
awarded to the John-
son County Commu-
nity Foundation, Lead-
ership Johnson Coun-
ty, The Refuge, Baxter 
YMCA, and Flags over 
Greenwood. 

 First Merchants 
Charitable Founda-
tion, Inc. will award 
a total of $45,000 in 
grants this year to various community organi-
zations in Hendricks, Montgomery, Clinton, 
Johnson, Morgan and Brown counties. The 

foundation has issued a total of almost $1.5 mil-
lion in grants since it was formed in 1998. 

  “First Merchants understands and lives its 
mission as a commu-
nity bank,” said Mike 
Rechin, President 
and CEO of First 
Merchants Corpora-
tion. “We specialize 
in servicing the com-
munities that com-
prise our franchise. 
The Foundation de-
rives great satisfac-
tion from being able 
to financially support 
the growth initiatives 
and needs of all the 

markets which we serve. The Foundation exem-
plifies our brand with ‘The 

Strength of Big, The Service of Small.’” 

2 Great Markets • 1 Low Price

“The Foundation derives 
great satisfaction from being 

able to financially support 
the growth initiatives and 
needs of all the markets 

which we serve.”
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Gus Pearcy
Columnist

Gus Pearcy is a contributing columnist to the Johnson County Busi-
ness Leader. He may be reached at (317) 403-6485 or pearcy.gus@
sbcglobal.net. Gus blogs frequently at guspearcycommunications.
wordpress.com.

EdITORIaL/OPInIOnEditorial/Opinion

Yes, we want your letters
Readers of the Hendricks County 

Business Leader are encouraged to 
send letters to the editor as often as 
they wish. The stipulations are that 
the letter is timely, focused (not more 
than 200 words) and verifiable. Please 
make sure to provide your complete name and 
daytime and evening telephone contact numbers. 
All letters are subject to editing for brevity, clarity and 
grammar. Please direct correspondence to info@
businessleader.bz.
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Humans assign meaning to things. Real or fic-
tion, we have an emotional reaction to objects 
and words and what they mean. For instance, 
I can’t look at a drawn five-point star without 
getting patriotic. Because I was bullied by a guy 
named Jerry, and of course Jerry Springer, I have 
some preconceived notions about being intro-
duced to a “Jerry.”

Recently, I have begun to examine my biases 
and prejudices about tattoos.

Growing up, tattoos were for tough guys, 
usually military. Tattoos went along with mo-
torcycles, leather and an underworld, nefari-
ous culture. Perhaps because of my age or my 
conservative rearing, I never saw tattoos as a 
statement of individualism or even beauty. They 
were permanent marks of indelible ink that pi-
geonholed you in a certain category. Today, you 
aren’t cool unless you get a tattoo. Tattoos 
separate you from the masses. 

Women are getting more tattoos. At 
first, they were cute butterflies on the an-
kles but have progressed to entire skin can-
vases depicting some monumental struggle 
with fairies and Asian symbols. They view 
indelible ink as a symbol of independence, 
personal triumph and beauty.

Then came the lower back tattoos that caught on like pop 
rocks and monster trucks. These two-dimensional floral por-
traits are placed in an erotic zone that society has named “tramp 
stamps.” 

Because of my own ideas and what others have said in the me-
dia, you will understand my shock when my 5-year-old daugh-
ter came home with a “temporary” version of a tramp stamp 

or doll call or strumpet trumpet, whatever you 
want to call it, that her mother purchased from 
a vending machine outside the Avon Goodwill 
store.

Yes, my 5-year-old asked me to apply a tramp 
stamp to her… arm, thankfully. She didn’t bring 
all this baggage to her interpretation of this 
temporary tattoo. She just wanted to wear it. 
And she did. All over her lower arm. It looked 
like a flower threw up on her. Over the next 
three days, she wore it proudly, even as it de-
cayed off her arm and cleansed her reputation.

Now my fear is that she is now attune to 
these gaudy displays much like when you no-
tice everyone drives the same car you just 
bought. “Dora the Explorer doesn’t have a 
tramp stamp!” I wanted to say but didn’t want 
to draw that much attention to the issue.

Philosophically, I began to ponder 
the entire existence of temporary tramp 
stamps. Is it even possible? Can you shower 
away promiscuity or a reputation for wear-
ing tube tops? 

We live in a world that at once celebrates 
a women’s equality and then buys Katy 
Perry songs about teenage sex dreams and 
skimpy clothing lines. I’m already exas-

perated about controlling the messages my daughter sees and 
hears. She’s only five and already I’m exploring the viability of 
keeping her locked up in her room for the next 15 years.

The List

By Nicole Davis
It’s all about keeping 

an open mind and 
adapting to change 
for Ted Bishop. In 
the 19 years since he 

opened The Legends 
G o l f 

Club, he 
has continu-

ously altered his 
business model to best 

fit demand and the ever-
changing economy.

“Our philosophy has 
never changed since we 
opened, though,” Bishop 
says. “When you come and 
play at this golf course, you 
will get a championship ex-
perience all of the time.”

Bishop is currently vice 
president of the PGA of 
America, the largest run-
ning sports organization 
in the United States. He 
will become president in 
November and says this 
involvement has been the 
most beneficial to his suc-
cess, teaching him about 
business and improving 
his golf game. Bishop be-
gan his golfing career in 
the ‘70s when he got a sum-
mer job working at an 18-
hole course. He had never 
played golf before and says 
he fell in love with work-
ing there. He decided to 
change careers in college 
and got his first job in 1976 
in Linton, Ind. as a golf pro 
and course superintendent, 
where he worked for 17 
years. 

He acquired his PGA 
membership and became 
actively involved in the ear-
ly ‘90s. In 1993 he opened 
The Legends as an 18-hole 
course. He added 9 more 
holes in ‘96 and became 
president of the Indiana 
PGA in 1998. His course attracted the Indi-
ana Golf Association and the Indiana PGA 
to the area, which established facilities next 
door. The Legends has hosted more cham-
pionships, including high schools and Men’s 
and Women’s U.S. Opens, than anywhere 
else in the state.

Bishop said what he couldn’t predict was 

that in the late ‘90s, 24 additional golf cours-
es would open in central Indiana. It affect-
ed his business tremendously and made for 
a big push to rethink operations. He began 
offering senior discount days, coupons and 
membership packages, among many other 
enticements. The course has remained open 

to the public. He says the ability to book tee 
times online has also been beneficial. He lat-
er added 10 speakers to play music on the 
driving range, differentiating him even more 
from local competitors.

“I’ve tried to live my life out of the box,” 
Bishop says. “Sometimes my ideas are above 
my time and may have failed because of that.”

In 2008, he began to offer the Legacy life-
time membership, costing from $25,000-
$50,000. These members have the option to 
pass down their membership to someone of 
their choosing in case something happens to 
them. He added a building next to the main 
office designated for their lifetime members. 

They currently have 50.
 “That’s been a tremendous 

source of growth,” Bishop 
says. “It’s a program that we 
continue to sell. It’s a sus-
taining program. I feel pretty 
proud of the fact that we’ve 
been able to sell 50 of those 
with the way the economy has 
been.”

 Sharing his success, Bish-
op says he enjoys choosing 
the best ways to give back to 
the community. Last year, 
he worked with The Savvy 
Dames, a nonprofit group of 
businesswomen supporting 
women in the community. He 
donated the course to them 
for an outing. They raised ap-
proximately $25,000 for lo-
cal nonprofits. Bishop says 
he looks forward to working 
with them again. They will 
hold another event on Sept. 
13.

“When you’re in a busi-
ness, you want to give back 
to the community you’re in,” 
Bishop says. “It’s been great. 
I love working with the Savvy 
Dames.”

As vice president of the 
PGA, Bishop has traveled to 
courses all over the nation, 
speaking and even becoming 
friends with big name play-
ers and sports legends. On 
Sept. 6-9, he will attend the 
Crooked Stick Golf Tourna-
ment in Carmel as part of the 
PGA Tour Event. This event is 
the third in the series cham-
pionships, with 72 top golfers 
from the PGA.

With all the places he’s 
golfed in his 41-year involve-

ment in the sport, there is still one course 
Bishop says he enjoys most.

“I play here (at The Legends) more than 
anywhere because I enjoy playing here,” 
he says. “I’ve played in courses all over the 
world. There’s no place I enjoy playing more 
than right here at The Legends.”

Best advice you 
have received: 
When you’re in a 
business that deals 
with the public, 
the phrase ‘when 
you think you have 
seen it all, you have 
not.’ Expect the 
unexpected.

Worst advice you 
have received: You 
can always figure 
your customer out. In 
today’s society needs 
and wants change 
on a yearly basis.

Best business 
decision you have 
ever made: The best 
business decision 
I’ve personally ever 
made was to get into 
golf. It’s become a 
passion for me.

In 5 years… I’ll be 
right here at The 
Legend’s Golf Club. 
I thoroughly enjoy 
what I’m doing. I 
can’t imagine not 
doing this. In 20 
years, it will be the 
same answer.

Secret to my 
success: The secret 
to our success has 
been not being 
afraid to change 
our business model. 
We’re not doing the 
same things as in ’93 
when we opened,

How Ted did it…
The Legends 

Golf Club
2555 N. Hurricane Rd.

Franklin, IN 46131
(317) 736-8186

thelegendsgolfclub.com

Ted Bishop, Vice President of the PGA of America, looks forward to becoming 
President of the organization in November 2012.

Even with his busy schedule, 
Ted Bishop enjoys a good 
read. He shares some of his 
favorite books…
 
n The Making of the Masters, 
by David Owen: documents 
the early untold struggle of 
Augusta National Golf Club.

n Death of a President, 
by William Manchester: 
detailed account of 
President Kennedy’s 
assassination and the  
days after.

n Flags of Our Fathers, by 
James Bradley: real story of 
the flag raisers at Iwo Jima.

n Sea Biscuit, by Laura 
Hillenbrand: maybe the 
greatest sports story of  
all-time.QUOTE OF THE MONTH

Making a mint with tramp stamps

“Today, you aren’t cool  
unless you get a tattoo.  

Tattoos separate you  
from the masses.”

Photo by Rick Myers

“Bishop began his 
golfing career in the ‘70s 
when he got a summer 

job working at an 
18-hole course.”

Growing with 
the times

Franklin’s Ted Bishop shares secret to  
success of The Legends Golf Club and his  

rise in status with the PGA of America.

It is the working man who is 
the happy man. It is the idle 

man who is the miserable 
man.  ~Benjamin Franklin

Celebrating Labor Day
The first Monday in September (also 

known as Labor Day) traditionally marks 
the end of summer, the beginning of NFL 

and college football seasons and the start 
of the fall election campaigns in ear-

nest. We’ll let our readers decide for 
themselves which of these they rue 

and which they relish.
While the history of its found-

ing is somewhat disputed, it is 
clear that the holiday was en-

couraged and celebrated by 
labor unions as far back as 

1882.  Also undisputed is 
that Labor Day is meant 

to be a time for rest and 
relaxation.   

In more agrarian 
times, much of the 

country would 
use the day to 

spend time 
with family 

or friends 

before the arduous harvest time began.  
Factory laborers would use the day to travel 
and meet with extended family.  And stu-
dents would use it as yet another excuse for 
a party.  

As this Labor Day approaches, we look 
forward to putting this long, hot, dry sum-
mer behind us. We wish for our readers a 
day of rest, relaxation, fun and family. We 
would also encourage you to attend one of 
the many Labor Day festivals that Central 
Indiana has to offer.    
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OPEn FOR BUSInESSOpen for Business

Compiled by Jill Bode

Vintage, unique, unusual  
and one-of-a-kind

Vintage Originals is a prop rental company 
owned by Diane Schulz and Julie Stewart. They 
have a variety of props available for rental for 
weddings, special events and photography ses-
sions. Everything from unique glassware, un-
usual furniture, one-of-a-kind items are avail-
able for rental for a day, week or month.  Some of 
the more unique items include an antique child’s 
pedal car, a 12-foot harvest table, a vintage bird-
cage and shutters from historic homes. 

What prepared you for the opening of your 
business?

As the owner of Salvage Sisters, I had folks 
asking about renting various items that were be-
ing sold. I also knew that people were coming 
into the store to buy various items for a one-time 
use, like a wedding, and then they didn’t know 
what to do with them afterwards.

Diane and I already had a lot of items that 
we had collected over the years, so we jumped 
in with both feet. We did a lot of online re-
search since there really 
weren’t any local busi-
nesses doing this. We 
found that many of the 
companies that did this 
were based in Califor-
nia. We quickly realized 
that we needed a web-
site and Facebook page 
to serve as a kind of on-
line catalog. 

What are the trends in your industry?
I think the recycling trend is really huge.  Ev-

eryone wants to reuse and repurpose old items 
so that they have new life. A lot of young girls 
want to do vintage-themed weddings with older 
items as part of the decorations.  Photographers 
like using old suitcases and other items in por-
traits.  People seem to want to embrace history.

How do you differ from competitors?
We pride ourselves on the different and the 

unusual. While there isn’t anyone else in Johnson 
County doing this business, we think that our 
“product” is special and very cost effective. 

Do you have a mentor?
My parents started taking me to auctions 

when I was 15 and that helped me develop my 
eye for antiques.   I think the old stuff is way bet-
ter than the new stuff. My father was a furniture 
restorer so my parent’s entire house is filled with 
things purchased from auctions.

What do you plan to do to combat current 
economic conditions?

Since people are 
renting instead of hav-
ing to go out and buy 
special items, we’re 
helping them save both 
money and the hassle 
of needing to get rid of 
their purchase after us-
ing it. Co-owner Julie Stewart poses with some vintage rental pieces from Vintage Originals.  

Not pictured, co-owner Diane Schulz.

Photo by Jill Bode

expressindysouth.com

(317) 888-5700
707 South Madison Ave. Suite Q 
Greenwood, IN 46143

Are You Having Regulatory  

Nightmares?
Express has the tools  
and knowledge to help  
you keep up with  
constantly changing  
federal and state  
regulations. 

To see how Express can  
provide you with the  
solutions your business  
needs call or go online today.

A new federal rule hits the 
books roughly every two 
hours, 365 days a year.

Less than an inch. The difference 

between off and on. For you, there 

is no in-between. Just today’s 

deals and deadlines. Clients to 

email and copies to make. You 

don’t think about all that goes on 

behind that switch. Because we do.
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Mike Heffner
Columnist

Mike Heffner is the owner of the Greenwood  
Express Employment Professionals franchise. Con-
tact Mike at mike.heffner@expresspros.com or visit 
www.expressindysouth.com.

PERSOnnEL MaTTERSPersonnel Matters

Were you to ask me what 
my dream is, I would say, “to 
know what motivates each of 
my employees to be productive, 
stay engaged in their work and 
achieve the company’s goals.”  
I recently read a white-paper 
about this intriguing dream 
topic. It was published by fier-
ceinc.com in 2012, and was the 
result of the survey responses of 
800 corporate executives, em-
ployees and educators across a 
wide scope of industries.  The 
white-paper addressed three 
top-rated practices and uncov-
ered the three things employ-
ees crave.  These may not make 
your dreams come 
true, but they could 
help you build an even 
better culture.

First is Transpar-
ency. I couldn’t agree 
more on this one. 
“Transparency is a re-
quirement in the mod-
ern workforce,” the 
article stated.  In my 
article last month, I discussed the importance 
of building trust.  Nearly 50% of survey par-
ticipants identified lack of transparency as the 
#1 thing holding back their organization.  The 
article listed 3 actions that can facilitate trans-

parency in an organization: 
Report information continu-
ously – the absence of infor-
mation allows room for 
speculation and making 
assumptions; Make in-
formation accessible to 
all employees – this re-
moves the ‘us vs. them’ 
mentality; Engage em-
ployees to provide 
answers – people 
naturally want to help 
solve problems and en-
gage in the conversation.

Second is Autonomy, es-
pecially true with the Millen-
nial’s. They want to be able to 

make decisions and 
do things on their 
own terms.  Employ-
ees today want to be 
involved and under-
stand the direction of 
the company.  When 
you allow for auton-
omy, employees will 
take ownership (you 
are allowing them to 

make decisions they believe in), stay focused 
(it’s their idea, they want it to work)  and be-
come more empowered and engaged, which al-
lows for more strategic thinking because they 
are responsible for the outcome.

Third is Responsiveness, probably the most 
difficult of the three to execute as a leader.  It’s 
important that leaders encourage feedback and 
dialogue, but in our society of instant gratifica-
tion, it often becomes difficult to respond as 
quickly as is necessary to meet expectations.  
The survey respondents said that it is crucial 
for leaders to offer a time frame for a response 
when they ask for an opinion.  This is my advice 
as well. Forty percent of leaders fail to request 
a time frame in which they want to receive a 
response, according to the survey participants, 

and this creates a lapse in effective 
communication. 
What all three of these practices 

have in common is connecting with 
others on a regular basis. It may seem 

like you “meet” constantly, but frequent 
conversations build trust and relationships 

that last. Don’t leave important conversations 
to an e-mail or text – make sure you are com-
municating in person when possible.  You will 
find that even if it means putting off a meeting 
for a few days, it will actually speed up commu-
nication and allow quicker responses by making 
things clear, giving instant feedback during the 
conversation and giving clear communication 
of the information needed.

3 things that help make your dream a reality
THE PERSOnaL TOUCHThe Personal Touch

There are many differences 
between today’s online market-
ing tools and the brochures and 
other printed pieces that domi-
nated marketing for decades. 
Many of those differences are 
obvious, but one of the most 
important often slips right past 
people: a website is never com-
plete.

That’s where websites and 
other forms of online media of-
fer an extraordinary advantage. 
Because the content is stored as 
data, it can be changed and up-
dated instantly, usually within a 
matter of minutes.

So when you decide that you 
need to reword that paragraph, you can. When 
that improved version of your product is re-
leased, the copy on your site can reflect the lat-
est and greatest. 

Unfortunately, most companies handle 
their online projects with the approach they 
use for printed pieces. Every few years, they’ll 
undertake a complete website redesign, and 
after months of meetings, decision-making 
and hand-wringing, they’ll produce the new 
version—which will remain untouched until 
they’re brave enough to tackle it again.

Most of the time, companies won’t develop 
that courage for years. So instead of serving as 
an up-to-date portrait of the company, the web-
site becomes nothing more than an online bro-
chure, reflecting a single moment in time. 

Stop viewing your website as a one-time proj-
ect and start thinking of it as a living reflection 
of your business. Revise the content frequent-
ly—not because visitors want to see something 
new but because your company and your world 
are constantly changing. 

Be particularly careful about making dated 
material prominent. If your site still includes 

“Our goals for 2008” or offers 
your 2009 annual report as the 
most recent detail, a visitor will 
conclude that the rest of the in-
formation is dated, too.

Keep your website from be-
coming stale: review it regu-
larly and religiously. Designate 
a particular day each month, 
and take an hour or so to re-
view the entire site and consid-
er the content in light of what’s 
happening within your orga-
nization. Make all the need-
ed changes before the next 
month’s review.

Review your competitors’ 
sites regularly, too. That ex-

amination will alert you to any subtle changes 
in their marketing efforts, and it can call atten-
tion to things you need to add, delete or empha-
size on your own site. If none of your competi-
tors emphasize reliability, for example, you can 
hammer home the fact that your product will 
perform better for a longer time.

It may also be worthwhile to engage an out-
side marketing professional to perform a quick 
assessment of your site. A fresh set of eyes may 
identify shortcomings that are obvious to the 
outside world but haven’t been noticed inter-
nally.

Make sure you have the resources and agree-
ments to be able to update your site as frequent-
ly as you wish. If your web vendor is uncoopera-
tive about updates or drags its feet, find a more 
responsive vendor.

And whenever the CEO asks you when the 
new website will be done, smile and reply with 
complete confidence, “Never.”

Scott Flood
Columnist

Scott Flood can be contracted at sflood@sfwriting.
com or 317-839-1739, or visit his blog at: sfwriting.
com/blog/.

Is your website incomplete? 

MOnEY MaTTERSMoney Matters

Jeff Binkley
Columnist

Jeff Binkley is the Founder and Managing Director  
of Binkley Wealth Management Group. He can 
be reached at Jeff@thebinkleygroup.com or  
(317) 697-1618.

*There ain’t no such thing as 
a free lunch.  (Multiple origins.) 

August is a time when many 
kids head back to school.  Some 
to their local elementary, mid-
dle, and high schools.  Others 
back to college.   It is a time 
when parents, and some stu-
dents themselves, write rather 
large checks made payable to 
those ivory-walled hallowed 
institutions of higher learning 
known as “The University.” 

As a registered investment 
advisor and a parent of a uni-
versity student myself, I’m often 
asked about the best way to save 
for college.   We’re lucky in Indi-
ana to have the Indiana CollegeChoice 529 sav-
ings plans.  (www.in.gov/tos/iesa)  

In a nutshell, there are three different “flavors” 
of savings plans available through this program.   
The CollegeChoice 529 Direct Savings Plan of-
fers a low cost method of investing for college 
without the guidance of neither an advisor nor 
the sales loads they charge.  The CollegeChoice 
Advisor 529 Savings Plan is for those investors 

who really want 
to have an advisor 
help select your 
investments… and 
pay them a com-
mission for that 
help.  The Colleg-
eChoice CD 529 
Savings Plan is also 
a low cost method 
of investing for col-
lege but for those 
individuals who 
want an ultra-con-
servative plan. 

Regardless of 
which flavor you 
choose, all the plans 

offer tax advantages for Indiana in-
come tax payers.  And here’s where 
the (close to) free lunch comes in.  
If you anticipate that you’re going 
to have to pay Indiana income tax, 
and you’re going to have to write 
a check sometime  to a university, in Indiana 
or elsewhere,  The Indiana CollegeChoice 529 
plans offer a 20% TAX CREDIT to Indiana in-

come tax payers for every dollar they invest in 
the plan.  Subject to limitations.  Yes, there are 
limitations so make sure you speak with your 
tax advisor and or investment professional be-

fore you invest any funds.  It ba-
sically works like this…Make a 
$5,000.00 contribution to your 
son or daughter’s Indiana 529 
college savings plan and get a 
$1,000.00 tax CREDIT against 
your Indiana income tax burden.   
Remember, tax credits are dol-
lar for dollar reductions in the 
amount you owe in Indiana in-
come tax.  And if you’re going to 
be writing checks to universities 
anyway, wouldn’t it be nice to get 
a little “bonus” from your friend-
ly Indiana Dept. of Revenue?  

No this isn’t a free lunch.  
You’re gonna pay for college, and 
you’re gonna pay your taxes.  But 
the tax credit you gain by effec-
tive use of the tools available can 
sure make paying more palatable. 

TANSTAAFL*… but this may come close

COaCH’S CORnERCoach’s Corner

That’s a bold statement and 
I believe it’s true. I was intro-
duced to the 43 Folders system 
more than 20 years ago and it’s 
still relevant today. 

The Perfect System is based 
on simple math: 31 days plus 
12 months equals 43 folders. 
That’s it. If you’re in any profes-
sion where you need to follow 
up with someone or do some-
thing in the future, this system 
will work for you. 

What you need for the Per-
fect 43 Folders System:

•	A set of 31 folders  
numbered 1 to 31, for  
The Dates. 

•	A set of 12 folders each with 
a month of the year, for  
The Months. 

•	A place to keep your 43 
Folders system like a  
3-ring binder, portable  
file case or drawer. 

Set it up by first placing the 
Dates folders in numerical order 
at the front. The Months folders 
go in order at the back of the sys-
tem with the next month behind 
the Date tab numbered 30 or 31 
(last day of the month.) Tomor-
row’s Date is in the front of the 
system with the items, docu-
ments or reminders inside. 

As each day passes, that Date 
folder goes behind the next 
month tab so when you get to 
the next month you have the 
dates 1 to 31 in order and then 
that month goes to the back of the system. It’s 
perpetual. 

It’s easy to use the Perfect System. Say it’s Au-

gust 10, the Date folders 11 to 
31 are in front, followed by the 
Month folders Sept., Oct., etc. 
The tasks to follow up on to-
day (August 10) are on top. We 
talk to a client and are asked to 
call him back on the 20th of the 
month. We put his information 
as a reminder behind the 20th 
date tab.  Then, when the 20th 
arrives, there is the reminder to 
follow-up with that client.  

There are only two down 
sides to the Perfect System: it’s 
low-tech and you have to use 
it. That’s it. Other than that, it’s 
perfect.

Perfect follow-up system

Jack Klemeyer
Columnist

Jack Klemeyer is the founder and head performance 
coach of GYB Coaching (www.gybcoaching.com). 
Contact him at: Jack@GYBCoaching.com.

To Advertise in the next issue of the Business Leader, please call (317) 451-4088 today! 

“What all three of these  
practices have in common  
is connecting with others  

on a regular basis.”

EMPLOYEES
Producti

ve
engaged

BUSInESS BRIEFBusiness Brief

Somerset CPAs is 
pleased to announce 
that Meridian CPAs 
has joined the firm.  
The principals of 
Meridian CPAs that 
will be joining Som-
erset CPAs include: 
David A. Burnett, 
CPA, PFS, CFP; Jay 
R. Horn, CPA; John 
R. McClary, CPA 
and Michael A. Sto-
ver, CPA/ABV, CFF. 
Additional profes-
sionals from Merid-
ian CPAs will join 
the firm as well. The 
combined organiza-
tion will have over 
140 associates.  Me-
ridian specializes 
in the service ar-
eas of Health Care, 
Construction and Real Estate, Accounting, Tax 
and Business Valuation and Litigation Support. 
These services are a perfect fit within Somerset’s 
high-growth areas. In reference to the integra-
tion of firms, Michael McCaslin, CPA, a princi-
pal with Somerset CPAs Health Care Team, stat-

ed, “We’ve known 
the professionals 
at Meridian CPAs 
for many years and 
value the high level 
of quality services 
they provide to 
their clients. Their 
dedication to supe-
rior client service 
will be an excellent 
fit with Somerset’s 
mission, vision and 
values.” Jay Horn, 
CPA, now a princi-
pal with Somerset 
CPAs, comment-
ed, “We couldn’t 
be more excited to 
join with Somer-
set CPAs. We have 
great respect for 
Somerset’s excep-
tional people and 
client service. With this merger, our clients will 
have access to additional services, which will al-
low us to better serve their needs now and in the 
future.” All professionals will be located in the 
Somerset CPAs offices at 3925 River Crossing 
Parkway, Indianapolis. 

Somerset CPAs announces that  
Meridian CPAs has joined the firm

David Burnett

Jay R. Horn

John R. McClary

Michael A. Stover
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Leading the Way!
Leadership Johnson County (LJC), in partnership with Franklin College, began in 1995 
to promote community involvement, creative problem-solving and collaboration among 
people who live and/or work in Johnson County, Indiana. A non-profi t, non-political 
organization, LJC welcomes a new class of participants each year and has nearly 500 
alumni.

Graduates complete a nine-month, interactive curriculum, which emphasizes local history, 
government, agriculture, industry, media, economic development, infrastructure, social 
services and leadership theory. LJC graduates become part of a formal and informal 
network of community leaders who take action to make Johnson County a better place to 
live, work and raise families.

For more information, visit www.LeadershipJohnsonCounty.org or call (317) 738-8264.

Stephanie Wagner
PNC Bank
LJC Class 2010

How has Leadership Johnson County impacted your life personally?
Leadership Johnson County challenged me in many ways. I learned more about myself as a person and what motivates and 
pushes me to strive harder and achieve success, as 
well as what areas of personal growth I have. LJC 
helped me continue to develop my managerial skill set, 
and learn how to help create and cultivate an open and 
honest collaborative environment. 
 
How has Leadership Johnson County impact-
ed your life professionally?
In addition to expanding my network of professional 
contacts, I learned additional skills that can help 
assist me in being a great leader and mentor. As an 
extremely dedicated Branch Manager and community 
volunteer, I must lead by example and be an asset 
to my employer and organizations I am involved in.  
Leadership Johnson County helped me develop a 
more sophisticated approach to how I interact with 
my team members and fellow volunteers to achieve a 
common goal.

How has Leadership Johnson County benefi ted 
Johnson County?
Leadership Johnson County has and will continue to 
benefi t Johnson County in many ways, some of which 
will not be seen immediately. LJC will continue to de-
velop and create community leaders that will touch the 
lives of many individuals throughout the work they are 
doing in their organizations. LJC has and will continue 
to get a group of community citizens together that 
want to make a positive difference in the community 
in which they live. Johnson County is a better place to 
live, play and work because of the efforts provided by 
LJC alums.

Why should Leadership Johnson County
continue to educate the leaders of Johnson 
County?
Leadership Johnson County should continue to edu-
cate the leaders of Johnson County because of the 
lasting positive effects provided by LJC alums and their 
hard work and dedication to the community.  
 
What one thing did you like best about the Leadership Johnson County Program?
In addition to the lasting friendships that I forged, for me, the highlight of the LJC program was the group projects. Working 
closely together with a group of individuals that I would not necessarily have met or interacted with, that support the same 
cause, was a very rewarding experience.

Anji Brown
Franklin United Methodist Community
LJC Class 2000
How has Leadership Johnson County impacted your life personally?
Leadership Johnson County provided me the opportunity to meet many wonderful people with various backgrounds of exper-
tise.  Many of which I may have not had the chance to 
meet without the LJC experience.  Although I am a life-
long Johnson County resident, I was not aware of the 
history of the county and the many services that are 
available and provided to Johnson County residents.  
This was a great experience that helped me grow as 
an individual. 
 
How has Leadership Johnson County impact-
ed your life professionally?
LJC was a strong resource through my professional 
life.  I was able to gain knowledge from the educational 
aspect, but I also was able to make excellent contacts 
that have been benefi cial to providing services and 
opportunities for collaboration.  This helped to enhance 
the lives of residents of Franklin United Methodist 
Community and give them a better quality of life. 

How has Leadership Johnson County benefi ted 
Johnson County?
I feel that LJC has helped educate and develop great 
leaders within our community.  It has given them the 
knowledge and tools to be able to enhance Johnson 
County and has provided the networking to be able 
to collaborate and generate wonderful programs and 
services for Johnson County residents.

Why should Leadership Johnson County
continue to educate the leaders of Johnson 
County?
Leadership Johnson County should continue to edu-
cate leaders of Johnson County because it gives them 
a vested interest in the community they’re serving.  
LJC helps to promote working together for a better 
community.
 
What one thing did you like best about the
Leadership Johnson County Program?
I enjoyed the people!  The individuals who lead our 
class had such a passion for the community and for 
the betterment of its people.  It was also wonderful to 
develop close, lasting relationships with classmates.  
Being a graduate in 2000, I have been able to main-
tain friendships with many from LJC and utilize their 
knowledge and expertise throughout the years.  LJC 
is a wonderful program that continues to strengthen 
Johnson County.

John Ditmars
Senior Vice President, First Merchants Bank
LJC Class 1996

How has Leadership Johnson County impacted your life personally?
Participation in LJC has provided me with a unique opportunity to develop long-term friendships and relationships with people 
that I may otherwise not have met. 
 
How has Leadership Johnson County
impacted your life professionally?
Effective collaboration with colleagues has proven to 
be an invaluable practice when solving problems or 
making decisions.  In addition, consistent use of leader-
ship techniques as opposed to management directives 
is an approach that has served me well over time.  

How has Leadership Johnson County benefi ted 
Johnson County?
Participation in LJC provides an awareness of the 
many service opportunities that are available through-
out Johnson County. There is literally something for 
anyone who is interested and inclined to become more 
active in our community.

Why should Leadership Johnson County
continue to educate the leaders of Johnson 
County?
As Johnson County continues to grow, there will be 
more demand for capable people to assume leadership 
positions in a variety of ways.  LJC provides a curric-
ulum-based approach that both identifi es available 
opportunities and prepares its graduates to become 
valued contributors to groups or organizations that may 
appeal to them. 
 
What one thing did you like best about the
Leadership Johnson County Program?
I enjoyed the variety of activities and experiential learn-
ing that occurred during the program days.

Joe Kelsay 
Indiana State Department of Agriculture & Kelsay Farms
LJC Class 2002 

How has Leadership Johnson County impacted your life personally? 
Without a doubt, one of the biggest impacts that LJC makes on all its graduates is the development of relationships.  These 
grow in varied sectors of business, representing all parts of the county and extend beyond individual classes.  The real value 
is a sense of community, and the understanding and access to the wide array of resources and talent that exists in Johnson 
County.  

How has Leadership Johnson County impacted 
your life professionally? 
Investments that are made in learning pay dividends 
forever.  There is an especially high rate of return on 
learning to better understand your specifi c leader-
ship skills and styles, and then working to deliberately 
improve them.  LJC has helped me to understand the 
continual process of sharpening leadership skills and 
that awareness will help anyone better develop a sense 
of community, improve their business, and strengthen 
their relationships.     

How has Leadership Johnson County benefi ted 
Johnson County? 
The network of passionate and professional leaders 
that are trained and connected through LJC makes 
Johnson County a better place to live.  In Johnson 
County, the conversations are more intimate, the 
relationships are stronger, and the vision is more 
comprehensive, because year after year, a small group 
of citizens volunteer to participate in this program that 
does so much for the long term success of our county.  

Why should Leadership Johnson County
continue to educate the leaders of Johnson 
County? 
Leadership capacity development is among the most 
important of all activities a community does.  It makes 
me proud to know that our community has such a focus 
on the future, offering opportunities like this to be sure 
we can meet the challenges of tomorrow. 

What one thing did you like best about the 
Leadership Johnson County program? 
The program’s benefi ts reach far beyond the class time, 
especially the relationships that bring fulfi llment to both 
professional and personal life.
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TechnologyTechnology

Mario Massillamany

Those who use the social networking site 
LinkedIn.com should be alert to investment 
fraud on the site. A possible multi-billion dollar 
investment scam has surfaced 
which should make users cau-
tious before going after any 
too-good-to-be-true online 
offer. Regulators say LinkedIn 
has become another online 
platform for promoting bogus 
investments.

The Securities and 
Exchange Commission (SEC) 
filed an enforcement action 
in January against Anthony 
Fields, an Illinois-based invest-
ment adviser, alleged to have 
made fraudulent offers in 
excess of $500 billion in false 
securities through different 
social media networks.

“Fraudsters are quick to 
adapt to new technologies 
to exploit them for unlawful purposes. Social 
media is no exception, and today’s enforcement 
action reflects our determination to pursue 
fraudulent activity on new and evolving plat-
forms” according to Robert Kaplain, co-chief 
of the asset management unit of the SEC’s 
enforcement division.

Fields is accused of using false and mislead-
ing information in SEC filings when he repre-
sented himself as a broker-dealer (even though 

he wasn’t registered with the 
SEC) and failed to keep man-
datory records.

The case exemplifies the 
effort in Washington to crack 
down on fraudulent invest-
ment schemes. The SEC’s case 
is centered around Field’s use 
of the website LinkedIn. He 
has allegedly posted fake “bank 
guarantees” and “medium-term 
notes” supposedly tied to J P 
Morgan Chase, UBS and other 
large banks.

More than 135 million pro-
fessionals around the world 
are on LinkedIn.com. It is a 
website predominately used 
to highlight the skills, talents 
and professional experiences of 

its users. It functions as an online resume, with 
many working, professional, career-driven and/
or job-searching persons using it for present 
and future employment efforts.

Mario Massillamany is an associate attorney at Starr 
Austen & Miller LLP. To reach Mario, write him at massil-
lamany@yahoo.com.

Even LinkedIn users vulnerable to investment scams

Forbes ranks world’s top technology companies 
– As part of its Global 2000 list, Forbes Magazine 
ranked the top technology companies across the 
globe. It should be no surprise that Apple tops the 
list after the massive popularity of both the iPad 
and the recently released iPhone 4s.

1. Apple (U.S) – Hardware and equipment
2. Samsung (South Korea) – Semiconductors
3. IBM (U.S.) – Software & services
4. Microsoft (U.S.) – Software & services
5. Hewlitt-Packard (U.S.) – Hardware & equipment

- Andrea Murphy via Forbes.com)

Tech stocks to watch in 2012 – 
Speculating on another round of 
quantitative easing from the Federal 
Reserve later this year, TheStreet.com 
picked out five companies (and their 
stocks) which would stand to benefit.

1. Apple
2. IBM
3. VMware
4. Microsoft
5. Oracle

- Chris Ciaccia via TheStreet.com)

Video files tend to be very large files that 
often exceed the file size limitations of most 
mail systems, resulting in the recipient getting 
the message with the attachment stripped out.

Both your mail system and your recipient’s 
mail system come into play, 
and the lower limit between 
the two of you will be the 
maximum size you can send. 

Every e-mail system and 
e-mail program has its own file 
size restrictions, so trying to 
figure out who has what limita-
tion can be time consuming or 
downright impossible. Even if 
there weren’t file size limitations, 
sending a video file as an attach-
ment to someone via e-mail is a 
bad idea for a number of reasons.

Since opening file attach-
ments in general is considered 
to be risky behavior, don’t put 
your friends in a position of try-
ing to figure out if your message 
is legitimate or not (remember, 
scammers can spoof your e-mail address mak-
ing any message appear to be from a friend). This 
method is also very inefficient.

Fortunately, there are a host of options that 
are more efficient and more reliable and the 
best part is that most of them are free.

If you send large files infrequently and rarely to 

the same person, you can use a site such as Trans-
ferBigFiles.com which is essentially an online file 
transfer service. The basic service is free and allows 
you to send one or many files as long as you don’t 
exceed 100MBs total. It also allows you to send 

the file(s) to as many as 20 
recipients and the files are avail-
able for five days. 

If you need to send files larger 
than 100MBs, you can purchase 
credits that allow you to send 
files up to 2GBs that can be 
downloaded up to 100 times. 

Another option is Free.
MailBigFile.com which allows 
you to send a single file up to 
300MBs to a single recipient.

If you aren’t concerned about 
the speed of the upload and 
download, you can use Send-
ThisFile.com to send files up to 
2GBs for free, but understand 
that this free service throttles 
down the speeds to encourage 
you to upgrade to a pay package. 

There are a number of slightly more compli-
cated options you can consider, such as upload-
ing the video to YouTube, or, if you need to 
collaborate privately on a regular basis with a 
group, setting up an account on services such 
as DropBox.com, Google Drive or Microsoft’s 
Sky Drive may make the most sense.

How to (not) send video files

Ken colburn
To reserve your space, contact

J.R. Prentice at (317) 403-2058
or email: jr@ss-times.com
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COVER PARTY
presented by

Join us for the Johnson County Business Leader’s August Cover Party, 
sponsored by First Merchants.

presented by

Tuesday, August 21st
5:30 to 7:30 pm

RSVP by Friday, August 17 to 
Coverparty@businessleader.bz or by calling 

(317) 451-4088

Mallow Run Winery
6964 W. Whiteland Road Bargersville

Connect with your community’s business leaders and enjoy food, fun 
and networking, as we honor these covers:

June cover, Angie and Randy Stocklin, One Click Ventures

July cover, Richardson Family, Mallow Run Winery

August cover, Ted Bishop, Legends Golf Club
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As the Johnson County 4-H 
Fair finishes another hot but suc-
cessful year, it renews our sense 
of community felt through-
out the county. As the dog days 
of summer approach, families 
gather for last minute fun and 
making memories. Business-
es throughout Johnson Coun-
ty sponsor booths and donate 
money to continue on a tradi-
tion.  The purchase of a mere 
elephant ear, corn dog or pork 
sandwich is a contribution to 
an entrepreneur or fund raising 
group with a dream.

 A spirit of growth continues 
in the commercial real estate arena. Buyers, sell-
ers, tenants, landlords and lending institutions 
continue to improve a positive trend toward a 
slow building recovery. Leasing activity in all 
commercial real estate sectors has exceeded 
the expectations as we heal from the recession. 
Tenants are seeking longer lease terms to en-
sure lower rental rates. 

Johnson County is starting to see positive 
signs as residential home buildings have hit 
bottom and begin a healthy pattern of growth. 
New homes are up 26% percent, following be-
hind Hamilton, Hendricks, Hancock and Boone 
counties, according to numbers from the U.S. 
Census Bureau. Though bank-owned and dis-
tressed properties still plaque the market, in-

ventory is moving as banks are 
pushed to eliminate stale inven-
tory.  Investors are gaining con-
fidence in the market and seek-
ing opportunities while banks 
are cleaning out their closets. 
Low interest rates continue to 
entice first time home buyers 
as well as ten-
ants who have 
dreamed of 
owning their 
own building. 

Myers Pro-
tection Ser-
vice, a Green-
wood busi-

ness icon for many years, 
was recently acquired by F.E. 
Moran Alarm and Monitor-
ing.  All Seasons Heating 
and Cooling, a Bloomington 
based company has opened 
an office at State Road 37 and 
County Line Road. The com-
pany provides HVAC services 
plus solar services, indoor 
air quality products and duct 
cleaning services.

Work is in progress for at the Stones Cross-
ing Health Pavilion. Dirt is being moved and 
infrastructure is being installed.  The land to 
the south of the Pavilion has proposed plans for 

an assisted living community. Johnson Coun-
ty Memorial Hospital continues construction 
of phase 2 of its surgical expansion located in 
Franklin on Hospital Road. The work is sched-
uled to be completed in September.

Bargersville continues to grow with new en-
thusiasm created by the annexation and forward 
thinking leadership. The Bargersville Veterinary 

Hospital and Wellness 
Center opened a new 
clinic at 4253 N. State 
Road 135. The practice 
includes both tradition-
al and non-traditional 
healing methods. 

The former Light Gal-
lery located on State 
Road 135 has been 
leased to a new Scandi-
navian Furniture Store. 
Local owners have lo-
cations in Carmel and 
Bloomington. 

The long hot summer 
has devastated farmers 
and local growers with 
the worst drought in the 
history of Indiana.  Once 

again, we pull together to support yet another 
industry that struggles through hard times. 

A Community moving forward

Brenda Richards is a commercial real estate at Car-
penter Realtor. She is interested in new business 
and real estate in Johnson County. Brenda can be 
reached at Brenda.richards@comcast.net.

Brenda 
Richards

COMMERCIaLLY SPEaKInGCommercially Speaking

Michael Lenahan  |  1275 U.S. Highway 31 N., Greenwood  |  317.566.6151  |  mlenahan@firstmerchants.com

First Merchants Bank
Banking Solutions for Business Owners

Michael Joyce  |  Meridian Plaza, Indianapolis  |  317.566.6151  |  mjoyce@firstmerchants.com

1.800.205.3464 |  www.firstmerchants.com

Knowing who to trust and surround yourself with is a key to success 
in business. At First Merchants, our Business Bankers provide 
solutions that meet your unique needs, while providing the service 
you expect from a community bank.

We know your business and your life are not separate issues.  Work 
with a team that knows both the professional and personal side of 
running a business.

Sound advice, solutions that meet your needs and superior service. 
That’s the Strength of BIG and the Service of Small. 

That’s First Merchants!

Michael Joyce

Michael Lenahan

nOW THaT WE’VE BEEn OPEnNow That We’ve Been Open

Dixon Chiropractic & Acupuncture started 
in August of 1993 in St. Louis, Missouri. Af-
ter practicing for three years, Dr. Dixon moved 
his practice to Indiana and eventually moving 
to his present location in Whiteland, Indiana, 
where he has been treating patients for eight 
years. In addition to his 19 years practicing as 
a chiropractor and acupuncturist, Dr. Dixon 
was a licensed Nuclear Medicine Technologist 
and X-Ray technologist. Because of his medi-
cal background working in a hospital setting 
for 17 years, he has had experience working in 
surgery and working with spinal injury patients 
and their follow-up. 

Dr. Dixon employs a variety of chiropractic 
techniques for spinal adjustments, headaches, 
extremity pain and sports injuries. He uses acu-
puncture for pain management as well as head-
aches, neuropathy, fibromyalgia and a host of 
other maladies. He also provides rehabilitation 
services for sports injuries and automobile ac-
cidents. 

New patients get a full neurological workup 
to evaluate their health 
issues so that proper 
treatment technique 
is used. State of the 
art digital x-ray equip-
ment is used for diag-
nostics. Because of his 
reputation in the com-
munity and his work 
experience in the hos-
pital setting, Dr. Dixon 

has outstanding relationships with the ortho-
pedists in the community and can make refer-
rals if needed.

What has been your biggest lesson so far? 
One of the things I’ve learned over the years 

is to put the patient first. People don’t care how 
much you know until they know how much 
you care. At Dixon Chiropractic we treat our 
patients like family. We go the extra mile to 
serve our patients, whether it is explaining their 
problem in terms they can understand or pro-
viding good patient care.

What would be one thing that could help 
your business? 

One thing that has helped our business the 
most is word of mouth. We do not advertise 
much so people telling other people about their 
experiences is our best advertising. We also 
have quite a few patients who have read about 
us on Angie’s List. When people get relief from 
their pain and are restored to the lifestyle that 
they want to have, they tell others. Word-of-
mouth is the best referral source and happy 

satisfied people tell-
ing other people about 
their experiences is al-
ways the best referral 
that a business could 
get.

What advice would 
you give someone 
starting his/her own 
business?

The best advice I can 

give somebody about starting his own 
business is treat others as you would like 
to be treated. Provide the best service that 
you can possibly provide. Network with 
other successful business people because 
they know things that you don’t. Provid-
ing good service at a reasonable cost is 
helpful but good networking friends will 
help spread the word about what you do 
and who you are. 

Good networking friends help critique 
your business and give you guidance 
along the way. They give you a pat on the 
back when you needed it. They can give 
you advice that they have learned the 
hard way so you won’t have to experience 
it for yourself. 

Join the Greenwood Chamber of Com-
merce. I am telling you having access to 
650 businesses for only $260 dollars a 
year: what a great organization! Most of 
the members in the Greenwood Cham-
ber of Commerce are successful people 
and they are happy to help out fellow 
chamber members. Chamber members 
are fiercely loyal to each other and they 
try to use fellow chamber member’s ser-
vices. This money then stays in our com-
munity and helps businesses in our com-
munity thrive.

So, what do you think about your busi-
ness’s future?

Nobody’s quite sure what future of health-
care looks like. We’ll know more in 2014. But 

in good times and bad, quality service at a rea-
sonable price has always helped businesses suc-
ceed. Whether our patients have insurance or 
do not, at Dixon Chiropractic we will continue 
to provide quality, affordable acupuncture and 
chiropractic health care.

Making adjustments: Dr. Dixon puts patients first

Compiled by Jill Bode

Dr. Robert Dixon specializes in back and neck pain 
relief. 

Not getting out – At a time when many 
money-market mutual funds are piling out 
of Europe, some are looking for more of it 
in their quest for higher returns. Eight of the 
20 money funds with the most exposure to 
Europe increased their euro-zone holdings 
between last August and May 31. Managers 
of the eight money-market mutual funds that 
ramped up their European holdings include 
BlackRock Inc. and Goldman Sachs Group Inc. 
-wsj.com

Moving on – The hunt for a credible 
replacement for Libor – long the most 
accepted market measure of short-term 
interest-rate moves – is heating up. Libor 
suffered a fresh blow to its credibility the 
week of June 25, when Barclays admitted that 
its traders attempted to maneuver the rate 
and agreed to pay fines totaling $455 million.  
-wsj.com

Wait it out – Each year you delay claiming 
your benefits past your normal retirement 
age, your benefit ticks about 8% higher, up 
to age 70, thanks to what the Social Security 
Administration calls “delayed retirement 
credits.” And in the event of a spouse’s death, 
the surviving spouse can take the higher of 
her own benefit or that of the dead spouse. 
-marketwatch.com
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August Chamber of 
Commerce Meetings

9 - Franklin Chamber of 
Commerce (Chamber 
luncheon): Thursday Aug 9,  
12 p.m., Beeson Hall, Franklin 
Parks & Recreation facility, 
396 Branigin Blvd., Franklin. 
For more information, call 
(317) 736-6334.
 
14 -Greenwood Chamber 
of Commerce (Trendsetter 
Luncheon): Tuesday  
Aug 14, 11:30 a.m., Pipers 
Café & Catering, 2130 West 
Southport Rd. Indianapolis.  
For more information, call 
(317) 888-4856
 
22 -Greenwood Chamber 
of Commerce (On the 
Rise Young Professionals): 
Wednesday Aug 22, 5:30-
7:30 p.m., Augustino’s Italian 
Restaurant, 8028 S Emerson 
Ave., Indianapolis.  
For more information, call 
(317) 888-4856
 
Franklin Chamber
New Members
  
All Insurance & Bonds
845 W. Jefferson Street
Franklin, IN 46131
(317) 884-3130
 
Franklin Window & Door, Inc.
112 W. Jefferson Street
Franklin, IN 46131
(317) 529-3608
 
Metronet
111 Commerce Drive
Franklin, IN 46131
(877) 407-3224
 
Steve Davis
1835 Longest Drive
Franklin, IN 46131
(317) 412-1992
 
Greenwood Chamber 
New Members

DESIGNations
Maleta Schmidt
1879 South 725 West
Morgantown, IN 46160
(317) 412-4630
 
Greenwood Band Parents 
Organization
Tony Shea
327 Short St.
Greenwood, IN 46142
(317) 882-9306
 
Mosquito Squad
Ken Frost
1844 E. 400 N.
Greenfield, IN 46140
(317) 771-6997
 
Nancy’s Sunshine Cleaning
Nancy Rigsby
9240 E. Troy Ave.
Indianapolis, IN 46239
(317) 443-5755
 
SCS Construction  
Services, Inc.
Scott Kennell
156 S. Park Blvd.
Greenwood, IN 46143
(317) 882-0100
 
Youniforms LLC
Donna Skinner
1211 N. Madison Ave. Ste J
Greenwood, IN 46142
(317) 215-4404

Newly Incorporated

American Electronics
John Stiles, Susan Stiles
299 W. Main St.
Greenwood, IN 46142

B Yentes Custom Drafting  
& Design
Benjamin B. Yentes
98 N. Crowell St.
Franklin, IN 46131

Bristi Lee Photography
Bristi Hey
532 Stillwater Lane
Greenwood, IN 46142

Bullying for a Change
Angels Stagge, Carolyn 
Gregory, Missy Yaste
75 Cedarwood Ct.
Whiteland, IN 46184

Clawson Consulting
Kimberly Clawson
4624 Walker St.
Greenwood, IN 46143

Johnson County Glass
Christopher M. Pauszek
48 E. Adams St.
Franklin, IN 46131

Hitgalut Technical Resources
Donn Altman
P.O. Box 912
Greenwood, IN 46142

Iqbal Trucking
Iqbal Buttar
624 Park Madison Dr. Unite E
Greenwood, IN 46142

Lawn Joy
Jessica Medsher
8730 Sweetwater Trail
Nineveh, IN 46164

Mayhem Stables
Linda Copeland
1191 N. Matthews Rd.
Greenwood, IN 46143

M&J Siding Centre
Gleidson Santanna
61 W. Paz Dr. #B
Greenwood, IN 46142

My Veteran Lawn &  
Snow Removal
Emelia Davis
372 S. State Rd. 135
Greenwood, IN 46142

Nonferrous Products, Inc.
IBC Advanced Alloys 
Coppers Alloys Division
Freedom Alloys, Inc.
401 Arvin Rd.
Franklin, IN 46131

Perennial Pathways
Orvel Joe Heagy, Victoria J. 
Heagy
383 Anna Dr. #D
Greenwood, IN 46142

Rusty’s Wildlife Removal
Richard R. Compton
5131 W. Rd. 150 N.
Bargersville, IN 46106

Sterling Jewelers LLC
Kay Jewelers #1544
375 Ghent Rd.
Akron, OH 44333

Sterling Jewelers LLC
Jared the Galleria of 
Jewelry #2477
375 Ghent Rd.
Akron, OH 44333

SBA Guaranteed Loans

Boone County

Aerodyn Real Estate II, LLC
6220 S. Indianapolis Rd.
Whitestown, IN 46075
$4,500,000
Chase Bank

Fall Creek Corporation
917 E. Walnut St.
Lebanon, IN 46052
$25,000
The Huntington National Bank 

Ferrer Mechanical  
Service, Inc.
540 Randell Rd.
Lebanon, IN 46052
$325,000
Ameriana Bank 

Sterler Productions, Inc.
4796 Northwestern Dr.
Zionsville, IN 46077
$281,000
Premier Capital Corporation

Hamilton County

The Abbey Tap House, LLC
32 1st Ave. NE
Carmel, IN 46032
$452,000
Premier Capital Corporation

Highsmith Guns, Inc.
123 N. State St.
Greenfield, IN 46140
$248,000
Indiana Statewide Cert. Dev. 
Corp. 

Kenneth Watson Design, LLC
11720 Wedgeport Ln.
Fishers, IN 46038
$31,000
The Huntington National Bank

KI Property  
Management, LLC
21256 Cunion
Noblesville, IN 46062
$1,505,000
$275,000
Citizens Bank 

Randall and Randall, LLC
9931 Eller Rd.
Fishers, IN 46038
$525,000
Community 1st Bank of 
Indiana

Treaddesk, Inc. 
9852 North by Northeast Blvd. 
Fishers, IN 46037
$24,600
The Huntington National Bank

Well Done Services, LLC
513 Industrial Dr.
Carmel, IN 46032
$200,000
$10,000
The Huntington National Bank 

Hendricks County

B and S Kennels, LLC
1380 N. C.R. 800 E.
Avon, IN 46123
$1,215,000
First Merchants Bank 

Durell & Durell, D.D.S., P.C.
1301 Agan Dr.
Plainfield, IN 46168
$653,000. $417,000
$50,000
The Huntington National Bank

Patriot Electric Co., LLC
9253 E. U.S. Hwy. 36
Avon, IN 46123
$75,000
$25,000
The Huntington National Bank

Sal’s Famous Pizzeria, Inc. 
350 E. Main St.
Plainfield, IN 46168
$257,000
$18,700
Chase Bank 

Jason Upton, LLC
251 Northfield Dr.
Brownsburg, IN 46112
$363,000
Ameriana Bank 

Johnson County

Dashmesh Trucking, LLC
2918 Hearthside Dr. 
Greenwood, IN 46143
$18,300
The Huntington National Bank

David E. Williams dba 
Custom Ce
110 Boone St.
Whiteland, IN 46184
$10,000
The Huntington National Bank

East Washington Planet, LLC
10429 E. Washington St.
Indianapolis, IN 46229
$850,000
KeyBank 

Gilliland Investments, LLC
1707 N. Morton
Franklin, IN 46131
$340,000
Bloomfield State Bank 

Marion County

Alta Healthcare, Inc.
9292 Meridian St., Ste. 1
Indianapolis, IN 46260
$75,000
The Huntington National Bank

Ank Hong, LLC
6342 E. 82nd St. 
Indianapolis, IN 46250
$1,685,000
First Federal Savings Bank 

Architura Corporation
55 Monument Circle, Ste. 121
Indianapolis, IN 46204
$51,500
The Huntington National Bank

Bapa, Inc. and DDS  
Subway, Inc.
3633 S. Keystone Ave.
Indianapolis, IN 46227
$324,300
First Colorado National Bank 

Bryde, Inc.
6140 Shelbyville Rd.
Indianapolis, IN 46237
$50,000
The Huntington National Bank

Darkside Desserts, LLC
201 N. Vine St.
Indianapolis, IN 46222
$10,000
The Huntington National Bank

E.G. Electric, Inc.
5118 Rosslyn Ave.
Indianapolis, IN 46205
$60,000
BMO Harris

GoPath Laboratories, LLC
973 N. Shadeland Ave., #328
Indianapolis, IN 46219

$486,000
Chase Bank

Grove, Inc.
5460 E. 21st St.
Indianapolis, IN 46218
$172,000
First Colorado National Bank 

Harlow and Company, Inc.
8401 Compton St.
Indianapolis, IN 46240
$25,000
Chase Bank 

JC Petroleum, Inc.
3755 E. Raymond St.
Indianapolis, IN 46203
$210,000
First Colorado National Bank 

Metro Nite Club & 
Restaurant I
429 Massachusetts Ave.
Indianapolis, IN 46204
$368,000
Premier Capital Corporation

Ms Sedco, Inc.
8701 Castle Park Dr. 
Indianapolis, IN 46256
$350,000
The Huntington National Bank

N2N Technologies, Inc.
3535 E. 96th St., Ste. 1
Indianapolis, IN 46240
$248,900
$100,000
Chase Bank 

Timberland Lumber 
Company
2702 Tibbs Ave.
Indianapolis, IN 46222
$454,000
Premier Capital Corporation

PLannER OF nOTEPlanner of Note

set your radio button to KORN Country 100.3!

GROWInG SMaLL BUSInESSGrowing Small Business

The SBA Indiana District Office will be con-
ducting a “Business Ownership for Veterans & 
Spouses” seminar in Indianapolis. The seminars 
are designed to help transitioning service mem-
bers, veterans, spouses and members of the 
military community start and grow their busi-
ness. Topics to be discussed (but not limited to) 
will include money to start your business, how 
to cultivate a relationship with a banker, how to 
create a business plan and how to sell to the fed-
eral government. 

The seminar in Indianapolis will be conduct-
ed Wednesday, July 18th from 8:30 a.m. – 12 
p.m. at the Ritz Charles, 12156 N. Meridian.

For more information contact Peter Smith 
317-226-7272 x119 or peter.smith@sba.gov.

Most of the aspiring en-
trepreneurs who come to the 
Small Business Development 
Center already have a business 
idea in hand.  In many cases, 
though, the client’s business 
idea needs some defining and 
refining.  It’s our job as business 
counselors to assist in this pro-
cess, to help the client evaluate 
the feasibility of the idea and 
prepare a written business plan.  

A relatively small percent-
age of would-be business own-
ers contact the SBDC without a 
business idea in mind.  They are 
searching for an idea - some-
thing they will like doing that 
will be financially successful.  They’re looking 
for inspiration and resources to help them come 
up with just the right concept.  Most new busi-
ness ideas come from the entrepreneur’s past 
business or personal experience, his/her educa-
tional background, or the desire to take a hob-
by (say fishing or knitting) or a special interest 
(dogs or motorsports) and turn it into a profit-
able venture.

Some entrepreneurs find their business idea 
by observing what’s new and successful else-
where and introducing it to their community.  
There’s some truth to the contention that many 
trends (social and business) begin on the East or 
West coasts and work their way to the Midwest.  
Perhaps the best recent example of this phe-

nomenon is the coffee craze, 
which started in the Pacific 
Northwest and now is nation-
wide.  This “Coast to Midwest” 
process may take years to occur, 
or it may not ever occur.

As in virtually every other 
aspect of life, the Internet is 
playing a big role in the spread 
of new and innovative business 
ideas.  There is a variety of web-
sites that post descriptions of 
business ideas (some conven-
tional and some very uncon-
ventional).  If you’re looking 
for a new business concept, or 
you want to broaden the scope 
of your current business, take a 

look at these sites for some inspiration:
Entrepreneur.com – The website of Entrepre-

neur magazine is a great all-around resource for 
entrepreneurs and small business owners.  The 
site’s “Business Idea Center” offers profiles of 
969 different types of business sorted by indus-
try, interest and profession.  

Springwise.com – With a network of observ-
ers around the globe, Springwise “looks for the 
most promising business ventures, ideas and 
concepts that are ready for regional or inter-
national adaptation, expansion, partnering, in-
vestments or cooperation.”  The site includes 
a huge “Idea Database,” and you can subscribe 
to the Springwise free e-mail newsletter to get 
your weekly “fix” of entrepreneurial ideas.

CoolBusinessIdeas.com – Based in Singa-
pore, CoolBusinessIdeas.com informs their 
readers of innovative ideas and emerging trends 
to help them “gain an edge over the competi-
tion.”  The site provides a list and brief descrip-
tion of scores of ideas in more than 25 cat-
egories ranging from automobiles to sports & 
games.  Like Springwise,  CoolBusinessIdeas.
com offers a free newsletter, so you can receive 
information on the latest business ideas in your 
mailbox without ever having to visit the website.

Faithpopcorn.com – Faith Popcorn (yes, 
there’s actually a person who calls herself “Faith 
Popcorn”) is a trend spotter.  She and her “Brain 
Reserve” consulting group identify trends while 
they’re still off in the distance and alert us as 
they approach.  Then they tell businesses how 
to prepare and take advantage of the coming 
change, whether it’s revising an existing busi-
ness model, developing new products, or com-
ing up with entirely new business concepts.  For 
example, right now Ms. Popcorn is predicting 
that, as a result of a significant decrease in nu-
clear families, “day and night child care centers 
will become one of the most important and lu-
crative services available.”

These websites prove that there’s no shortage 
of new business concepts.  In fact, a problem for 
many entrepreneurs is that there are so many 
interesting business ideas and so little time to 
pursue them all.

There’s no shortage of new business ideas

Kevin Jones
Guest Columnist

Kevin W. Jones is a business advisor with the Central 
Indiana Small Business Development Center.  He can 
be reached at 317-916-7529 or kjones@isbdc.org

Opportunities 
for veterans

BUSInESS BRIEFBusiness Brief

Howard Hubler
“The Car Guy”

Howard Hubler is a partner with Hubler Express 
Collision/NAPA, and the owners of St. Augustine 
Toyota. He can be reached at hhubler@
statoyota.com

BUSInESS TaLKBusiness Talk

Well, sports fans, Obam-
acare, or the Affordable 
Care Act as your progres-
sive friends call it, is the law 
of the land. In case you were 
vacationing under a rock 
last month, you are aware 
that Chief Justice Roberts 
defended the Obama Ad-
ministration Act, but re-
classified the charges as a 
tax. For the small business 
owner, a fee or a tax or a 
penalty, no matter what you 
call it, is an expense, pure 
and simple.

 Let’s examine just a few 
regressive areas of the bill. 
We will highlight just a few areas here in 
the interest of brevity. Like many tax is-
sues, including in-
come tax, it is bracket 
driven. If you have 1 
to 25 employees for 
example, you are sub-
ject to some ramifica-
tions. If you have 26 to 
50, you are subject to 
others, and so it goes. 
I would bet that we all 
know at least one or two business owners 
who know the brackets well and are right 
up against the next bracket. They have told 

their human resources de-
partment not to hire another 
person at the cost of going to 
the next bracket. When you 
examine unemployment on 
a national basis, how many 
of us would guess this hiring 
stagnation to number in the 
tens of thousands? Think of 
the millions of business list-
ings in yellow pages nation-
wide, tens of thousands is a 
reasonable bet.

 Recall when the health 
care bill passed in Congress? 
Why did the federal govern-
ment do a grab on college 
loans as well? Among oth-

er things, progressives want us to look to 
the federal government for all our needs. 

As young adults, they 
can teach all of our na-
tion’s college educated 
adults that if it was not 
for the federal govern-
ment, they may not 
have a college educa-
tion. Well, they enact-
ed another “grab” with 
the current legislation 

as well: the 1099-MISC tax form report. 
Today, our spending in our businesses is 

a private matter between us and a chosen 

vender but not anymore! From Obamacare 
enactment forward, any vender that you do 
$600 worth of business with in a year has 
to have 1099.  I could call my CPA to find 
out what the compliance violation could 
be here, but why bother? The entire bill, 
all 2700 pages and 400,000 words is just a 
litany of orders for us to obey. 

 Yes, this is an attempt at total con-
trol. Let me close by citing an activity 
that I stumbled on last month that tells of 
the spirit of the bill. A great product, the 
Health Savings Account, was authored in 
part, right here in Indiana.  Currently, if 
you choose to pay for your over the coun-
ter drugs, such as aspirin with an HSA 
card, you can. Well, these young, aggres-
sive progressives figure that the average 
consumer is a stupid investor and a money 
hungry fool. Given the opportunity to buy 
health care items and pay for doctor visits 
with your card, they feel that we will take 
our tax deferred dollars and go to CVS and 
buy beer! Now, under the new federal plan, 
if you want to buy aspirin on the card, you 
can, only with a doctor’s prescription. This 
example is your federal tax dollars at work 
for your small business.

Obamacare and your business

Today, our spending in 
our businesses is a private 

matter between us  
and a chosen vender  

but not anymore!
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