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Phyllis Durborow started over when she moved to Carmel and has 
grown Fetch! Pet Care from nothing to hundreds of successful tails / P2

Fetch! Pet Care owner Phyllis Durborow, 
left, client Molly and employee Brandy 
Adams, (Photo by Jillyann Burns)
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Phyllis Durborow started over when she moved to Carmel and has 
grown Fetch! Pet Care from nothing to hundreds of successful tails

By Chris Bavender • chris@youarecurrent.com

For many, their four legged friends are more 
than just pets – they are an integral part of the 
family. So, when it comes to their care, finding 

just the right person is key. 
Enter Fetch! Pet Care. 

The Carmel-based company 
offers everything from pet sitting and dog walk-
ing to private boarding in Carmel, Westfield, 
Zionsville and the surrounding area.

“I wanted to do something I was passionate 
about,” said Phyllis Durborow, owner of Fetch! 
Pet Care. “I’ve always loved pets and been a 
pet sitter informally for family and friends, so I 
thought this would be a good fit.”

So Durborow, who was living in Pittsburgh, 
Penn., at the time, started researching the 

pet sitting business and came across 
Fetch! – a franchise based business.

“I looked into their history 
and background for about six 

months and talked to some 
other franchises and 

ultimately decided 
in January 2007 

to purchase a 

franchise with them,” she said. 
After only being open for a year, however, 

Durborow’s husband got a job in Indianapolis. 
She sold her franchise but knew she wanted to 
open another in her new home state, which she 
did in January 2009.

“It took a few months before I had my first 
customer, and now I have about 200,” she said. 
“We can accommodate pretty much any request 
that comes in from a 15-minute potty break up 
to 24-hour care. We can customize it to what 
the client needs and I think that is attractive to 
people.”

Durborow employs 16 pet sitters. Her young-
est staff member is 27, the oldest is 65.

“I always say our biggest competitor is the 
neighbor and teen down the street, so I work 
hard to explain the benefits of hiring a profes-
sional to care for your pets,” Durborow said. 
“All my sitters are bonded and insured, skilled 

in pet care and many 
are trained in pet first 
aid or are vet techs 
or are active with pet 
rescues or shelter. So, 
if something happens 
with a pet in their 

care, they have the presence of mind to react 
appropriately.”

Duane and Gina Hanrahan have used Fetch! 
for about a year to help with daily walks for 
their 12-year-old Australian Shepherd, Colby. They 
found the service through Angie’s List.

“When I first called Phyllis, she asked a lot of 
questions about Colby and what we were look-
ing for and then matched us with Vicki,” Duane 
said. “One of the things that Vicki does that I 
really like is, I will leave a note about Colby and 
she always writes one back about how he did 
that day. There have also been a lot of times I’ve 
had to call on short notice and they always can 
help us out.”

Theresa Brant, who has two dogs and two 
cats, first met Durborow at CarmelFest. She’d 
been struggling with how to manage their pets 
when she and her firefighter husband were both 
at work.

“Our sitter is Bernie and he is awesome – my 
dogs love him,” Brant said. “It works out great 
because I know they are well taken care of, and I 
don’t have to worry for a minute about them be-
cause I know they are in great hands. It’s been a 
great solution for us.”

Clients are typically assigned a pet sitter who 
is close to them geographically in case of inclem-
ent weather, for instance. 

“Then say, if we have a blizzard and they are 
gone we can still get to their home,” Durborow 
said. “They do meet ahead of time for a free con-
sultation to meet the pets and get to know the 
household, security codes, etc. We also do home 
care such as bringing in the paper and mail, 
rotating lights and blinds and putting out the 
trash to make sure the home looks lived in when 
clients are gone for extended periods.”

Prices range from $20 for a standard, midday 
half hour walk to $72 for overnight visits (6 p.m. 
to 7 a.m.) to $45 a day for private boarding where 
the pet will live with the sitter while the client 
is away.

“Then there are the folks who want someone 
to live in with their pets or who are going on an 
extended vacation and want a certain level of 
care continued while they are gone and that can 
range from $150 to $200 a day.” Durburow said.

While Durborow mainly handles customer 
service now, she is always available to step in in 
case of emergencies.

“We always have a back up plan in place in 
case something happens with the primary sit-
ter,” she said. “It’s just a huge peace of mind for 
our customers. They don’t have to worry for one 
minute about their pets.”

Because – as Fetch’s catch phrase goes, “We 
have your tail covered.”

Phyllis Durborow plans to more Fetch! locations 
soon. (Photo by Jillyan Burns)
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Opinions are intellectually 
and emotionally distracting
There is nothing more beautiful, or more powerful, than coming 

together to solve a problem. When we get frustrated, infuriated or 
slightly homicidal during a meeting it is because something is getting in 
the way of solving the problem at hand. Ironically, the worst resource 
for solving a problem also is our most abundant: opinions. Opinions 
represent our worst collaborative habits. Habits which, if we can learn 

to break, will greatly increase our collective 
productivity.

A problem exists in the absence of under-
standing. Problems cause us pain, if we un-
derstood them, we would have already solved 
them. When we meet together to solve a 
problem, the only productive goal of the meet-
ing is to first completely understand a problem 
and then devise steps to address it. Of course, 
many of us miss even this first step, making 
our meetings about passing around blame for 
a problem, denying the problem or complaining 
about a problem. Opinions live and thrive in all 
these alternative agendas, but we are going 
to focus on the less obvious problem with 

opinions.
Opinions would seek to end the journey to understanding. Worse, 

they create emotional confusion and wear us down during collabora-
tion. When someone offers their perspective, it is offered with an emo-
tional expectation to be listened to. When someone offers their opinion, 
it is presented with an emotional obligation to be accepted. A person’s 
perspective can be added to without insult, but an opinion is contra-
dicted and usually taken with offense.

The three architects
Three architects are called together by the mayor to design a house 

upon a hill in the middle of a village. Each architect lives on a different 
side of the hill. One side slopes down, one side is flat and one side 
overlooks a waterfall. Each architect, arrogant of their talents, insists 
the house be designed to accommodate the hill as they know it.

The mayor gets tired of their arguing and has each draw straws 
to determine the order each may try and build their house. One after 
another they each build their version of the house, and each one col-
lapses and is completely unstable. Finally the mayor gives up, “I can’t 
believe our three best architects can’t build a house on a hill.”

The village idiot finds the discarded plans of the three architects. 
He laughs to himself as he cuts up the three plans and tapes them 
together according to each side of the hill. He comes before the mayor 
and says he can build the greatest house the village has ever seen. The 
mayor is skeptical, but agrees simply to humiliate the architects.

The house is built, and to the wonder of all, is beautiful, stable and 
completely innovative to take full advantage of each part of the hill. The 
mayor decides to make it his own home and holds a festival in honor of 
the idiot, forcing the architects to host the festival in his honor.

Powerful problem solving
If understanding is a thousand dollar bill, then insight is a hundred, 

perspective is a five’r, and opinion is a penny. We need different per-
spectives to gain insight, we gather insight until we have understand-
ing. Opinions are both intellectually and emotionally distracting. The 
more we learn to eliminate opinions, the more effectively we work 
together.

If we are honest with ourselves, we can see that we use opinions to 
try and look smart, establish dominance or feel important, but never re-
ally to solve a problem. Our perspectives can be useful, our insights are 
valuable and understanding qualifies us as paid consultants, but our 
two cents is probably not even worth the penny we were paid for it.

Learn more about Chris “The Brain” at christhebrain.com

Chris “The Brain”
Growth
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Let us be clear about this: We’re firm believers in traditional 
collegiate education. For some people. 

The alternatives we’ve found, though, never really turned 
our heads. That all changed recently, and 
we might have a bit of whiplash – figura-
tively speaking.

One of our favorite entrepreneurs, Ron 
Brumbarger, the CEO of Carmel-based 
Bitwise Solutions, has hit on what we be-
lieve to be a golden nugget, or, perhaps, a 
gold brick. It’s called Apprentice University, 
and we find it to be an idea whose time 
really and truly has come.

AU, if everything comes together – we 
have no reason to doubt it will – is about 
to revolutionize on-the-job training and 
become the ideal educational opportu-
nity for a number of college-age professionals-to-be. What 
Brumbarger has developed is cutting-edge stuff that was de 
rigueur in the 1800s. Brumbarger thought, The blacksmith had 
an apprentice, someone he could mentor through the entire 
process, so why can’t the same thing be done in various 
fields in the 2000s? Well, we’re here to tell you it can, and our 
humble publishing company will become a founding customer 
of AU. It makes way too much sense to not do it.

Among the many facets we love about what we do day in 
and day out is the opportunity to help educate, mentor and 
coach the newbies in our midst. We want them to be able to 
leave us with a fundamental understanding of the parts of 
this business to which they would like to travail elsewhere 
at some point. When Brumbarger told us of his idea, the light 
bulb came on this quickly. (That tends to happen with entre-
preneurs.) Tell us more, Ron! And so he did.

We’re not going to spill all the beans here – that will come 

in time – but Brumbarger’s idea, we believe, will revolution-
ize on one or more levels the way people view the traditional 
educational experience. What he’s talking about is as untra-

ditional as it gets in this day and age. 
Maybe that’s why we view our associa-
tion with AU to be a no-brainer.

Perhaps our future apprentices will 
endeavor to attend college at some point. 
Brumbarger’s plan, though, is to not have 
graduates who are forced to go to State 
Tech University to get a degree. Why would 
they need it, he argues correctly, when they 
have everything they need to be equipped 
to go out into the real world in real time and 
work a real job? We suppose they wouldn’t, 
and for some that’s OK. While we are fully 
stocked here with college graduates, we 

also have run across a number of folks whose minds needed 
a Clorox bath once they were matriculated. Remember, they 
came out from under the liberal thumb of big-box education. We 
thought, Man, we’re going to need to retrain this one; it’s not 
worth the effort. We passed on many, and most of those didn’t 
rate a second interview. (We’re just being truthful here.) The ones 
we’ve chosen for the most part have worked out just fine.

The apprentice headed to our office, though, will come in 
clear of mind and with no preconceived notions – other than 
to soak up as much about as many things as possible so he 
or she may enter the big-time workforce as equipped as, if 
not more so than, any college grad. And what’s wrong with 
that? Let us answer: Nothing.

We’ll keep you posted. We expect AU to be a smashing 
success. Plus, its football team is undefeated, which is great 
for campus spirit! Contact Brumbarger at ron.brumbarger@
bitwisesolutions.com.

Apprenticeships: Back to the future for some

Brian Kelly & Steve Greenberg
From the Backshop
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How will Grand Park affect Carmel? – How will Grand 
Park affect Carmel, businesses and central Indiana? 
Find out Aug. 14 from noon to 1:30 p.m. at the Bridgewa-
ter Club, 3535 E. 161st St., Westfield. Built on 360 acres 
of undeveloped land on the northwest corner of U.S. 31 
and Ind. 32 and scheduled to open in 2014, the Grand 
Park Sports Campus in Westfield will be the largest 
youth sports complex of its kind in the country with 
26 diamonds for baseball and softball; 31 multi-purpose 
fields for soccer, lacrosse, football, rugby and field 
hockey; two indoor facilities – a 360,000-square-foot 
soccer building with four fields and a 96,000-square-
foot baseball building with two full-size infields; and 
400,000 visitors expected in its first year, growing to 
1.5 million annually. Developer Steve Henke, president 
of Henke Development Group LLC, will present the 
details of the project at the luncheon. Henke has more 
than 30 years of residential, commercial, office, spe-
cial use and land development experience throughout 
Indiana and the U.S. Prepaid reservations are required 
by noon Aug. 12. Cost is $20 for members and $25 for 
guests and walk-ins, regardless of memberships. 

Carmel chamber events
Amy Royse took a leap of faith when she opened Vintage Shoppes of Carmel. (Photo by Chris Bavender)

Hope and faith help quiet the risk of opening a new business

Risky Business

By Chris Bavender  
chris@youarecurrent.com

A leap of faith. That’s what led Amy Royse 
to open Vintage Shoppes of Carmel. That, 

and her entire teach-
er’s retirement fund.

“If this doesn’t work, 
I lose everything. It’s a huge risk,” Royse 
said. ”But, I haven’t thought twice about it. I 
probably should but …”

While her 19-year-old son is supportive, 
Royse admits her mom thinks she’s “crazy.”

“She thinks I am going through a mid life 
crisis because I left a very good job I’d had 
for the past 18 years,” Royse said. “But, I was 
very stressed in that job – working 60-80 
hours a week and having health issues. I’m 
not afraid of hard work and am probably 
working the same hours here, if not more, 
but this is different. I enjoy doing this be-
cause it’s a creative outlet.”

But one that quickly adds up between 
rent, utilities, insurance, signage, market-
ing, bags and tissue 
paper for items she 
sells, and all the 
other things that go 
along with owning a 
business.

“I was really excited 
the first five days I 

was open because I had 86 customers, and 
I thought that was pretty good,” she said. 
“After our first month I put together a report 
for my vendors and several were happy with 
their sales – they made more in the first two 
weeks I was open than at other locations 
they sell their items.”

Then, doubt crept in.
“Part of me wonders is it just because I 

am new, will business stay consistent? Is 
the merchandise right for the area, is it what 
people are looking for?” she said. “July is one 
of the toughest retail times because it’s sum-
mer vacation time and people have a lot going 
on, so I just hope as we get closer to the 
holidays, I continue to get more customers.”

But, hope is not a strategy, Royse said.
“My former superintendent used to say 

that, and I know I can’t base my success on 
the hope that the holidays bring more busi-
ness,” she said.

Yet it’s a risk she’s willing to take.
“I started in education to help others and 

to make a difference and I feel, in a way, 
that is exactly what I 
am doing here. I help 
them with their proj-
ects and with ideas 
on how to enhance 
their living space so, 
I am still teaching in 
a way.”

Vintage Shoppes of Carmel
301 S. Range Line Rd. • 385-9735

Hours: Monday through Tuesday,  
11 a.m. to 5 p.m.

Thursday and Friday, 11 a.m. to 7 p.m.
Saturday, 11 a.m. to 5 p.m. 

DISPATCHES

St.Vincent Sports Performance opening set – The new 
St.Vincent Sports Performance location at Clay Terrace 
will begin seeing patients on Aug. 5. On Aug. 12, perfor-
mance training, nutrition and psychology services will 
begin. The grand opening celebration is set for Sept. 5 
and will include tours, celebrity appearances and prize 
drawings. Athletes wishing to make a physician appoint-
ment at either SVSP location should call 415-5795; all 
other services can be scheduled by calling 415-5747.

New menu for café – Popular north side 
eatery A2Z Café has debuted a new and 
expanded breakfast and lunch menu. Some 
of the new items are: Meatball Slammer 
hoagie, the A2Z Philly, Gobbler & Pig Scram-
ble, and several new breakfast sandwiches 
and burritos. A2Z Café is a locally owned 
neighborhood restaurant open seven days 
a week and serving breakfast and lunch 
until 2 p.m. A2Z is at 4705 E. 96th St. 

Network breakfast – Make a new contact every 
two minutes as you power network to connect 
and do business at the Chamber’s Network 
Breakfast from 7:30 to 9 a.m. Aug. 8 at the Hilton 
Garden Inn, 13090 N Pennsylvania St. This event 
will be combined with the Westfield Chamber. 
Cost is $10 for members and $20 for guests.

Young Professionals – Network, socialize and 
learn with other young professionals under 40 
at the Arrows Young Professionals event Aug. 
1 at the Indianapolis Indians game and Aug. 28 
during a lunch and learn event. Visit www.car-
melchamber.com for details.

Women in business – The Bridgewater Country 
Club, 3535 E. 161st St., Westfield, will be the site 
of the Women in Business Luncheon from 11:30 
a.m. to 1 p.m. Aug. 2. The luncheon will feature 
topics of importance to women in business. The 
event is an all-county Chamber event and the 
cost is $25 for members.
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Name: Derek Sitzman
Title: Sales Manager

Business: Carmel Cyclery

What is Carmel Cyclery? We sell bikes, 
of course. We sell everything, from the tiniest 
valve cap to all types of parts for bikes. It’s kind 

of neat seeing 
some of the un-
usual things we 

have, like handle cycles. We sell accessories, and 
we provide knowledge and information to cus-
tomers as well. We have ‘Carmel Pedals,’ which 
is a 10-mile (one hour) bike ride every Thursday 
evening. Being a social ride, anyone can come – 
it’s adult and child friendly.

What do you do here? 
I do a lot of ordering and 
inventory as well as try to 
customize or merchandize 
the sales floor. I do some 
of the backend work, on the website, Facebook 
and Twitter. I also do a lot of mechanic stuff. Day-
to-day, I come in the store and it’s a free-flow day. 
I start ordering and talk with customers. It’s nice 
being able to relate to people riding bikes. I often 
don’t finish ordering until three or four hours after 
I start because I’m always multi-tasking. Being a 
smaller shop, that’s part of the deal. 

How did you get started doing this? An 
unfortunate event turned out to have a fortunate 
outcome. I had to ride my bike and because of that, 
I became more interested in biking. I was a ‘ball 
sport’ guy (baseball, football and basketball), and I 
never thought about biking or endurance sports. 
But when I started, it felt good, it felt right. I also 
like tinkering with stuff and learning new things.

Ball sport enthusiast turned cyclist
Derek Sitzman works on a tire at Carmel Cyclery. (Photo by Lana Bandy)

How did you learn about bicycles and 
cycling? Basically, I was an enthusiast who 
wanted to learn more, like a lot of the customers 
we get here. I was fortunate enough to fill out a 
job application at the right time. They hired me 
and I just learned more and more.

What types of repairs do you do? The 
most typical is a flat tube/tire repair. But we do 
everything, including full bike builds from just the 
frame to putting on all the components and mak-
ing sure everything works. We do a lot of tune-

ups, adjusting everything 
and lubricating the bike.

What do you like 
best about your job? I 
honestly like working with 
customers. More and more 

people are wanting to live active lifestyles. It’s 
good to see people get healthy. It’s rewarding.

What do you like least? Being stuck behind 
a computer. It’s more fun talking to people about 
bikes. I like being able to move around.

What type of rider are you? I’m more of a 
triathlete, you could say. I swim, ride and run 
mainly because it breaks the monotony of one 
sport. It helps your overall physical shape, not 
just your legs. I train a lot of times by myself, but 
I’m also in a triathlon group

Do you or someone you know have an interesting job? Or 
is there an occupation you would like to know a little more 
about? Send your story ideas to lcbandym@yahoo.com and we 
might feature you in an upcoming issue of The Carmel Busi-
ness Leader.

You Get Paid To Do That?

Aug. 2, noon to 1:30 p.m., Mansion at Oak Hill, 5801 
E. 116th St. Program: Jeff Rasley, author, writing 
coach and leader of Himalayan trekking expedi-
tions will speak about the Basa Village Foundation 
in Nepal Himalayas. Cost for lunch is $12. Contact: 
Wendy Phillips, 501-4955.
 
Aug. 9, noon to 1:30 p.m., Mansion at Oak Hill, 5801 
E. 116th St. Program: Rotary District Gov. Dottie 
Hancock, former Carmel Mayor. Cost for lunch is 
$12. Contact: Wendy Phillips, 501-4955.

Aug. 16, noon to 1:30 p.m., Mansion at Oak Hill, 5801 
E. 116th St. Program: Andrea Rice, chief quality of-

ficer, will speak on the process of conducting clini-
cal trials. Cost for lunch is $12. Contact: Wendy 
Phillips, 501-4955.

Aug. 23, noon to 1:30 p.m., Mansion at Oak Hill, 5801 
E. 116th St. Program: Katherine Dill, executive direc-
tor of the Carmel Clay Historical Society. Cost for 
lunch is $12. Contact: Wendy Phillips, 501-4955.

Aug. 30, noon to 1:30 p.m., Mansion at Oak Hill, 5801 
E. 16th St. Program: Report from U.S. Rep Susan W. 
Brooks (R-Ind.), representing Indiana’s 5th Congres-
sional District. Cost for lunch is $12. Contact: Wendy 
Phillips, 501-4955.

Rotary Club of Carmel
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Todd Anderson has opened Instant Imprints, 
a one-stop shop to help businesses turn an idea 

into a full-blown marketing plan. 
Anderson’s store at 20 Ex-

ecutive Dr. in the Centerpointe 
Retail Center is the first Instant Imprints fran-
chise in the state. There are more than 30 of the 
facilities in North America, and all of them help 
businesses promote their brand in whatever way 
the business owner needs.

“Businesses now are probably using multiple 
companies to do what I can do for them here in 
one place,” Anderson said. “I have six different 
entities here to help.”

Those entities include custom T shirts, signs 
and banners, business apparel, school and team-
wear, digital printing and promotional products. 
Anderson said the San Diego-based Instant Im-
prints was the first and still the only franchise to 
combine these businesses into one business.

Anderson, who is a Westfield resident, said he 
chose to open in Carmel because it offered the 
ideal clientele.

“I looked at 30 different locations before I se-
lected this one,” Anderson said. “I feel this market 
has a lot of small businesses that I feel I want to 
partner with and that I can service the best.”

After more than 20 years in management 
positions, Anderson said he is happy to have the 
opportunity to interact with business owners 
everyday and help them create effective market-
ing initiatives. 

“My goal is to be out there everyday building 
relationships,” he said.

Anderson opened more than 60 dental prac-
tices throughout Indiana, Illinois, Kentucky and 
Western Ohio for a nationally branded dental 
practice management group during the past 
eight years before deciding to open his own 
business.

In other new business news, Adam Hoffman, 
37, plans to open Big Hoffa’s 
in Carmel hopefully by the end 
of the fall. He will be open-
ing in the former Helio’s Tea 
Room at 220 E. Main St. He has 
another Big Hoffa’s on Main 
Street in Westfield.

“There is a lot do,” he said. 
“It would have been easier to 
tear down the building and start over, but we 
wanted to keep the integrity of the building, and 
pay homage and respect to the past and to the 
city of Carmel.”

Hoffman’s cousin, Noah Kline, owns the busi-
ness with him. He said Kline will manage the 
Westfield restaurant when Hoffman moves to 
the Carmel site. They will both continue to create 
the unique specialities that make Hoffa’s, well, 
special.

“Our specialties separate us from the tra-
ditional barbecue places,” he said. “We take 
months to create them in our test kitchens and 
we find inspirations from all around.”

The Carmel location will seat 60 to 80 inside 

and about 40 to 50 outdoors. Hoffman said he 
didn’t know whether the facility would serve 
alcohol. He also isn’t sure about the hours. He 
doesn’t have a local telephone number but his 
Westfield restaurant can be reached at 867-0077.

Also scheduled to open on Carmel’s Main 
Street is Agave Bar and Grill, a Mexican res-
taurant slated to open Aug. 1 in the site of the 
former Sonata Cafe, 31 E. Main St., which officially 
closed July 20. 

Agave General Manger Alejandro Fernandez 
said the restaurant will offer alcoholic beverages 
and will keep the art theme Sonata was known 
for. 

The restaurant, which will offer traditional 
Mexican fare with a slightly different twist, ac-

Now Open

Instant Imprints opens in Carmel

With 2,637 sales in June in Central Indiana, 
overall year-to-date home sales are up 19.9 
percent compared to this time last year, ac-
cording to statistics 
compiled by F.C. 
Tucker Co.

 On a monthly 
basis, June 2013 
home sales rose 9.7 
percent over June 
2012, an increase of 
233 homes sold in the 
nine counties that F.C. 
Tucker tracks. All nine 
counties reported 
increased sales com-
pared to June 2012. 
For 26 straight months, existing home sales 
have shown month-to-month improvement.

 “The first half of the year has finished 
strong,” said Jim Litten, president of F.C. 
Tucker Co. “Increases in home sales and home 
prices, and decreases in inventory are posi-
tive signs that the Central Indiana real estate 
recovery continues to move in a positive 
direction.”

In June, Morgan County saw the largest 
increase in home sales which spiked 65 
percent, raising the number of home sales to 
99 from 60 in June 2012. Shelby and Hancock 
counties also experienced increases of 26.8 
percent and 20.4 percent, respectively, over 
June 2012.

Available homes for sale in the nine-county 
region dropped 16.3 percent in June 2013 with 
11,702 homes on the market, 2,272 fewer than 
in June 2012. Nine Central Indiana counties 
experienced varying inventory declines with 
Hamilton County experiencing the greatest 
decrease in inventory at 25.4 percent.

Overall, year-to-date sales prices for the 
nine-county Central Indiana area increased 
by 5.1 percent. Tucker’s data indicates that 
eight counties experienced slightly higher 
home sales prices than in June 2012. Year-to-
date, Hancock County led the way with a 7.8 
percent increase in home sales prices, while 
Marion, Madison, Hamilton, Johnson, Hen-
dricks, Boone and Shelby also saw an uptick 
in prices. Only Morgan County experienced a 
slight decline, down 1 percent. The average 
year-to-date sales price for a home in the 
nine-county area was $161,068.

 Of the home sales in the region last month, 
one was priced more than $2,000,000; six 
were priced $1,000,000 to $1,999,999; 66 
were priced $500,000 to $999,999; 247 were 
priced $300,000 to $499,999; 412 were priced 
$200,000 to $299,999; 1,127 were priced 
$100,000 to $199,999 and 778 were priced at 
$99,999 or less.

Jim Litten is the president of F.C. Tucker Co. Comment on 
this article by e-mailing to editorial@youarecurrent.com.

Home sales up 
for 26th month

Jim Litten
Real Estate

cording to Fernandez, will be open from 11 a.m. to 
10 p.m. Monday through Thursday and 11 a.m. to 
11 p.m. Friday and Saturday. The phone number is 
438-0613. 

The Cellular Connection, headquartered in 
Marion, announced it is opening a new office in 
carmel at 525 Congressional Blvd. and is plan-
ning to hire as many as 145 employees during 
the next three years. Moorehead Communica-
tions, owners of TCC, have purchased the land 
and the building that used to house Firestone 
Tires. 

A Formal Affair and 14 Districts Weekend 
both opened in Carmel City Center. A Formal Af-
fair is in Suite 100C and 14 Districts Weekend is in 
Suite 100B. 

Hoffman

Todd Anderson opened Instant Imprints, the first location in Indiana, on July 1. (Photo by Mandi 
Cheesman)



7August 2013
Carmel Business Leader

www.businessleader.bz

Indiana’s largest 
privately-owned bank. 

1-888-CENTIER | CENTIER.COM

SINCE 
1895

LOCAL
DECISION-MAKING

CASH
MANAGEMENT 

SERVICES

CAPITAL
STRENGTH

ONLINE
BUSINESS 
BANKING

privately-owned bank.

STRENGTH

David C. Bowers
Senior Vice President of Business Banking

Member FDIC

visit us on the web

  consistent
quality
    digital and offset 
           printing
 it’s our bread and butter.

12955 Old Meridian St | Suite 103 | Carmel, IN 46032
317.844.6629 | www.us605.alphagraphics.com

Digital and Offset Printing from AlphaGraphics
Let’s be honest - most people aren’t concerned with how their job is printed. They just want it 
done right. When you work with AlphaGraphics, we help you choose the best method to produce 
your projects ef�ciently to meet your particular needs.
Offset or Digital, Black & White or Full Color - No matter how you slice it, we have the right print 
solutions for you.

Several years ago, I befriended a fellow who 
was a psychologist by profession. From time to 
time, we would go to lunch and talk about what 
he called introspection. I would tell him that 
whenever I saw characters of his ilk 
being portrayed on TV having a ses-
sion with a client, the client would 
ask questions of the psychologist. 
The psychologist’s standard re-
sponse was, “Well, how do you feel 
about that?” My friend said that in 
most instances, the client knew the 
answer to the problem and through 
a process of introspection – looking 
within your own mind – the answer 
was discovered. His job was to 
encourage you to answer your own 
questions to your own problems. His 
professional position was that through skillful 
training, you can pull the answer to behavioral 
problems out of a client. If the client gets close 
but cannot hit the nail on the head, the psycholo-
gist would ask a series of “guided discovery” 
questions so that he could guide his client to the 
answer.

The Business Leader is sponsoring a great 
public service to the reader, a small group 
environment whereby as “physicians, we are 
called to heal ourselves.” The group is called 
the Accountability Academy, a catchy name, eh? 
The group has a highly skilled moderator; you 
guessed it: me! We are so 
excited; we just had our 
first work session. There 
are 14 small business-
people offering various 
goods and services. We 
found a guinea pig, a pre-
cious lady named Beth. 
She volunteered to be 
the first victim, to put her 
head in the noose and let 
all in the room tug at the 
rope. Our job is to help 
her make her business better.

Her company was at a familiar place. She and 
her husband were in the building trades. The last 
year has been a blessing to their small family 
business; business was finally becoming like the 
“old days.” So, there she was: at the intersection 
of can’t afford not to have an outside salesper-
son and cannot afford to hire one. Tens of thou-
sands of companies all over the country are at 
the same intersection. What is the right answer?  
Well, there is no real right answer. You have to 
be introspective, look inward to both you and 
your business partner’s skill sets. Look inward 
at your company, whether large or small; what is 
your depth? If things don’t turn out as planned, 
can your company roll into plan B? For example, 
if the sales don’t turn out as strong as planned 
for the outside sales guy, can you sell your prod-
uct cheaper for a while to spur sales? 

Anyway, Beth made her presentation, and 
then we went around the table in kind of a cross 
examination fashion, firing questions at her 
about as quickly as she could answer the last 

one. It was to say at the least a very spirited 
session. I was impressed at the maturity of the 
question, and boy, was Beth fast on her feet. 
And sometimes, the best answer was, “I don’t 

know.” Why? Because the nature of 
the question was such that if you 
said you knew the answer, the oth-
ers in the room would know that you 
were bluffing. After all, everyone in 
the room is a small businessperson 
like you; you can’t fake it with your 
peers! That is the point!

Hiring an outside sales person is 
just one of hundreds of decisions 
that the small businessperson must 
grapple with each month. When we 
process those decisions in our small 
businesses, are we introspective? Do 

we seek the opinion of others or just jump head 
long into the decision? Do you as a manager or 
an owner try to pull “critical thinking” out of your 
employees and use a form of guided discovery 
to help them hone in on the right answer, or 
do you just make a management edict? This is 
the difference between managing a staff and 
developing a staff. As my shrink friend would 
say, compelling management and staff to be 
introspective and think through critical decisions 
introspectively is a great culture to start. What 
are the ramifications of these decisions; will 
the company go forward or backward with this 

decision? When corporate 
quality of life is poor, 
it usually arises out of 
management not critically 
thinking through person-
nel implications of many 
company regulations.

So, how did our guinea 
pig feel by being put 
on the hot seat for an 
hour and a half? She is 
someone who I had not 
met before the academy, 

yet we both live in this same small community. 
Coincidentally, I met her by chance at a civic 
event recently. I had the chance to ask her pri-
vately if she felt that we were piling up on her. 
She said absolutely not. She said that her mind 
was working overtime as she left the meeting 
going through all the iterations of solutions to 
the problem that were proposed. When she got 
to work, she indicated that her husband felt 
she was high on caffeine. She said the experi-
ence was exhilarating, not like anything she has 
participated in before. Additionally, she said once 
she and her husband arrive at a decision, it may 
be one of the most thought thorough decisions 
that they have ever made. Yes, as my shrink 
friend says, if you want to have a better deci-
sion, or a better employee, or a better company, 
the magic word is introspection! Look inward, 
ask yourself, and you probably have the answer!

Howard Hubler is a partner with Hubler Express Collision/NAPA, 
and the owner of St. Augustine (Fla.) Toyota. He can be reached 
at howard@hubler.com.

Howard Hubler
Advice

Introspection is a good thing

The Business Leader is 
sponsoring a great public 

service to the reader, a small 
group environment whereby 
as “physicians, we are called 

to heal ourselves.”



8 August 2013
Carmel Business Leader
www.businessleader.bz

Some folks in the media went a little meshugenah 
recently when it was announced that a component 
of the Affordable Care Act – the requirement that all 
employers with more than 50 employees provide 
coverage to their workers – has been put off until 
2015. 

Talking heads were all aflutter over 
this decision and “experts” on both 
sides of the issue informed us that the 
cause of this delay was either the result 
of a careful analysis that revealed the 
infrastructure necessary to support this 
wonderful plan isn’t “quite” ready, or, it’s 
further proof that this dog won’t hunt 
and was pushed back so voters won’t 
see the impending fiasco until after the 
2014 elections. Whatever “truth” you 
choose to believe is, well, your choice. 

As a businessperson there are some 
facts you need to be aware of irrespective of your 
personal opinion of the bill: 

• Point of clarification, the employer responsibil-
ity portion of the bill has not been “delayed.” 
The administration has only said that it will not 
enforce the law until it deems prudent to do so. 
The point is that the White House can just as 
easily choose to reverse course and enforce it 
tomorrow.

• When all or any of this bill goes into effect, it’s 
going to be a time consuming, bureaucratic 
boondoggle and reporting nightmare for many 
companies. 

• This bill will be implemented. If you have 
dreams that this whole thing is going to some-
how go away, it’s time to wake up. It’s going to 
happen.

There are a bunch of you out there who are now 
wondering what you can do to prepare 
your company for what’s coming? 
Unfortunately, aside from sizing your 
workforce, very little can be done with 
respect to the Affordable Care Act. So, 
before you go plunking down your cash 
reserves on some “expert” health care 
advice, keep in mind that nobody knows 
for sure what all the costs, regulations 
or reporting requirements will be. Heck, 
I don’t think anyone even knows who all 
the regulators will be for all of the yet-
to-be-written regulations.

But don’t lose all hope; there is some-
thing you can do today to get ready for tomorrow: 
get the rest of your business in order! If ever there 
was a time to fine-tune your business and marketing 
plans, organize your operations, and install tracking 
mechanisms and measurements, it’s now.   

There’s a flood coming and you can’t avoid it. It 
just makes sense to patch all the little holes in your 
boat before it arrives.

Sharon Robbins is the President of Carey Road Marketing, which 
provides strategic plans, marketing and general business health 
support to companies from start-up to maturity. Based in Carmel, 
they may be reached at 580-9700, via e-mail at srobbins@careyroad.
com or through their website at careyroad.com.

Sharon Robbins
Marketing

Get your house in order now

Managed
Print Services

Document
Management

Digital Office
Equipment

Production
Print Systems

Creative
Services

Managed
IT Services

CREATE •  DISTRIBUTE •  MANAGE •  DOCUMENTS

3 17 •7 0 8 • 8 8 5 4I M P A C T M Y B I Z• C O M
Impact Networking, LLC  

8888 Keystone Crossing, Suite 350, Indianapolis, IN 46240

Reduce overall printing costs  
by allowing Impact to manage  
your entire printer fleet. Utilizing  
our network monitoring technology,  
Impact will maintain and automate  
most support and supplies needs  
for your Enterprise.

Ask About Our 
No Charge Print
Assessment Service

Managed
Print Services

Find Out How to 

Save Significantly 
on Printing Costs

Business Crime Watch
Date Business Address Description

6/29 Home Depot 9855 N. Michigan Rd. Theft

7/5 Target 10401 N. Michigan Rd. Forgery

7/9 Woodland Animal Hospital 269 W. Carmel Dr. Fraud/Deception

7/9 Marsh 10679 N. Michigan Rd. Fraud/Deception

7/14 Village Pantry 10665 N. Michigan Rd. Theft

7/15 Runyons Tool Rental 410 W. Carmel Dr. Theft

7/16 Frontier 11799 College Ave. Fraud/Deception

7/16 Fresenius Medical Care 1329 W. City Center Dr. Theft

7/17 Marshalls 10025 N Michigan Rd. Theft

7/17 Seabreeze Tanning 828 W. Main St. Theft

7/18 Stoney Creek Swim Club 1463 Queensboough Dr. Theft

7/18 Best Buy 10025 N Michigan Rd. Theft

7/19 Whole Foods 14598 Clay Terrace Blvd. Theft

7/19 Carmel Street Department 3400 W. 131st St. Theft

7/19 Hamilton County Services 13069 Brighton Ave. Theft

7/21 IndyAnna’s Catering 1760 E. 116th St. Burglary

Healing Hands award given – Bridget Sanders, MD, is the recipient of the Healing Hands Award 
for the second quarter of 2013. Sanders has practiced medicine with the Franciscan Physician 
Network Kendrick Colon & Rectal Center since 2005 and has been an active member of the 
Franciscan St. Francis Health medical staff. One of the nomination forms from a former patient’s 
daughter notes that, “Her compassion and love for her career are obvious. She is an angel.” 
Qualities like these have made Sanders a respected and valued member of the Franciscan St. 
Francis medical staff. The Healing Hands Award is presented quarterly to Franciscan St. Francis 
physicians who demonstrate excellence in clinical skills, patient relations, research, steward-
ship, reflection of the hospital’s health care ministry, values and mission.
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Charitable Giving

‘What goes around comes around’
By Chris Bavender • chris@youarecurrent.com

For Adam Nisley, giving back is a way of life. It 
all started when the Adam’s Flooring owner was 
a volunteer fireman/EMT with Westfield in 1996. 

“I realized how help-
ing people made me 
feel,” he said. 

Throughout the years Nisley, has continued to 
give and help others.

For five years, he has been involved with Rock 
for the Cure ride, a charity motorcycle event. One 
hundred percent of the money raised goes to the 
Simon Cancer Research Center in Indianapolis.

“Everyone knows someone who has had 
breast cancer or who is currently battling it and 
so being in the motorcycling community we 
wanted to do anything we could to help raise 
money for research,” Nisley explained. 

He’s also participated in the Dallas and Reid’s 
Ride for Type 1 diabetes to help fund clinical tri-
als. And, in 2010, Nisley put together a charity 
event for a friend, Heather Martin, who had leu-
kemia. Money raised from Ride for Heather went 
toward her medical costs, as well as household 
costs while Martin underwent treatment.

“She loves to cook, so we also did a cookbook 

that we sold for $25,” he said. 
His love of boating also led to some work 

in the early 2000’s with Camp Little Red Door. 
Nisley took campers on boat rides, giving them a 
chance to “cruise around the lake” and feel “nor-
mal” again for a little while.

“What comes around goes around – it’s all 
about karma,” Nisley said. “I have had a lot of 
good fortune and people step up to the plate to 
help me so it’s just part of giving back.”

He continues to do just that with the sale of 
two types of SHAW carpet padding at his flooring 
store. Eighteen cents of each yard sold of the 
Charity and Hope pad lines goes to St. Jude. 

“It’s a higher end pad but customers are will-
ing to pay a little extra knowing they will be giv-
ing back to St. Jude,” Nisley said. “Knowing that 
they (SHAW) do give back is inspiring for me to 
continue to give back to my community.”

Adam’s Flooring
1063 S. Range Line Rd. • 575-9967 

Hours: 10 a.m. to  6 p.m. Monday through 
Friday. and 10 a.m. to 4 p.m. Saturday. 

For more information,  
visit www.adamsflooring.biz. 316 S Range Line Rd, Downtown Carmel

Hours 9-6 M-F and 10-3 Sat. Call anytime.

317-867-0900
www.CTCarmel.com

Need I/T
support?

Call on us at any time
for services including:

Hardware Troubleshooting
Software Troubleshooting
Internet/Email Setup and Assistance
Networking & Servers
Application Setup and Support
Regular Computer Maintenance
Backup & Disaster Recovery
Virus Protection & Removal
Internet Security Troubleshooting
Remote Access & Diagnostics
Service Plans

PROFESSIONAL QUALITY I/T
SERVICES AT COMPETITIVE RATES!

Help is just around the corner

Businesses around the world depend on

Computer Troubleshooters.
We’re the “computer experts”...

the people to call when your computer breaks down, when 
your machine or software needs to be upgraded, when 
viruses attack or even when you’re about to throw your 

computer out the window.

317-867-0900
MENTION THIS AD

FOR A FREE I\T AUDIT
FOR YOUR BUSINESS

info@ctcarmel.com • www.CTCarmel.com

Adam Nisley, owner of Adam’s Flooring, has received kindness and belieives in giving it back. (Photo by 
Chris Bavender)
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Find us online for our newsletters and blog:
www.SomersetCPAs.com

Somerset CPAs is an accounting and consulting �rm that is passionate about 
the success of our clients, employees, community and profession. Our teams of 
industry specialists will work with you to help you achieve and surpass your 
�nancial goals.

- Architecture/Engineering
- Agribusiness
- Construction
- Dealerships
- Dental

- Entrepreneurial
- Enterprise Valuations
- Health Care
- Manufacturing & Distribution
- Real Estate

3925 River Crossing Parkway, Third Floor  |  Indianapolis, IN 46240  |  317.472.2200  |  info@somersetcpas.com

Selected #1 
“Best Places of Work” 

by the 
Indiana Chamber 

of Commerce

+ Passionate
about your

Success
“Where 

you are a 
person, not 
just a file.”

Kathy Davis, Esq.
Legal Consultant, Real Estate, 

Small Business

P.O. Box 34077 
Indianapolis, IN 46234

(317)721-5290
Kathy@kjdlegal.com

www.kjdlegal.com

Find us on 
Facebook & Twitter

GOOD READS…
Visit online at 

Amazon.com 

to purchase 

Kathy’s recent 

published works!

$9.49

$17.99

By Katy Frantz • editorial@youarecurrent.com

GEICO is thankful to the Carmel community for 
the “warm welcome and hospitality” shown to 
the thriving auto insurance company since it has 

moved into the neighborhood. 
Gov. Mike Pence joined billion-

aire investor Warren Buffett, the 
chairman and chief executive officer of Berkshire 
Hathaway, executives from GEICO, and Mayor Jim 
Brainard in Carmel on July 22 for a ribbon cutting 
ceremony at GEICO’s new service center at 101 W. 
103rd St. 

The Washington D.C.-based auto insurer, estab-
lished in 1936, began its relationship with Buffett 
in 1951. At the time Buffett, a student at Columbia, 
took an interest in GEICO, then known as Govern-
ment Employees Insurance Co. 

In 1996, GEICO became a wholly owned sub-
sidiary of Berkshire Hathaway. Now GEICO is 
recognized as one of the “fastest growing” major 
auto insurers in the United States and is starting 
an office in Carmel that will house up to approxi-
mately 1,200 employees by 2016. 

Tony Nicely, GEICO’s chairman and CEO, and his 
management group considered three other states 
before settling on Indiana as the location for its 
new customer service center. 

“We like Indiana,” Buffett said. “Tony had my 
vote from the start, but it was Tony’s decision.”

The 109,000-square-foot facility, which opened 
in late April, has hired more than 250 professional 

insurance agents, training and supervisory teams, 
additional management and support staff. The 
goal is to reach 400 new employees by the end of 
this year. 

“We’re going to have enough space to hire a lot 
of people,” Nicely said. “We’re planning on a long 
siege here in Indiana.” 

GEICO also has begun seeking ways to serve 
the community. Even now, research is being done 
by GEICO employees on how to “give back to the 
community.” 

“If you check the communities that we are 
already in, you’ll see GEICO is probably, if not the 
top, one of the top supporters in all the local ac-
tivities,” Nicely said.  

“GEICO participates in the community every 
place they are,” Buffett said. “People who go to 
work with GEICO, stay with GEICO. We develop 
a strong community interest even within the 
company.” 

Carmel has worked with the private sector to 
ensure there are housing options and other ame-
nities for those new employees moving into the 
area. Brainard sees the coming of GEICO as a step 
forward for Carmel. 

“If we didn’t have the workforce for GEICO, they 
wouldn’t be here,” he said. “We are now compet-
ing with some of the best places in the United 
States for the best and brightest employees. With 
that workforce we can say, ‘If you locate here, 
you’ll be able to hire the employees you need 
here.’” 

GEICO is building a community in Carmel

Billionaire investor Warren Buffett was in Carmel July 22 to 
officially open the new GEICO facility. GEICO is a subsidiary of 
his company, Berkshire Hathaway, (Photo by Katy Frantz)

Now Open

Teen ARTrepreneurs Project – The 
Hamilton County Leadership Acad-
emy recently graduated its 22nd 
class. As a part of their graduation 
requirements, individuals work as 
a team to complete a community 
project. These projects were all 
designed by the class members. 
One of those projects included the 
Teen ARTrepreneurs Project. Mem-
bers of the Teen ARTrepreneurs 
Project included: John Hughey, 
Chris Lewis, Amber Willis and Curtis 
Wiltse. The purpose of the project 
was to connect artists at the high 
school level with mentors from the 
business community to provide 
students with the tools they need 
to turn their artistic pursuits into 
viable business opportunities. This 
project also created a networking 
tool to connect student performers 
with organizations seeking to hire 
entertainment. For students, the 
program consisted of participating 
in an entrepreneurial workshop 
and demonstrating their entrepre-
neurial skills and artistic talent at 
a performance event. Chris Lewis, 
a group member, said, “In addition 
to our seven student performers, 
we engaged over 50 marketing 
students from Guerin Catholic High 
School in the promotion and facili-
tation of the program. We believe 
this was a valuable program for 
young performers and are confi-
dent that it could be continued in 
the future.”
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Get your card in front of more than 105,700 households in Hamilton County! Call Dennis O’Malia @ 370-0749 for details

Hamilton County Business Contacts

SAVE
THIS AD
AND GET

YOUR
BONUS!

 FULL-BODY FITNESS
Personal Training

 www.fb�tness.com

Call Cindy Today for New Client Specials
(317)250-4848
10 years of making YOUR weight loss goals happen!

You WILL gain the knowledge
and SEE and FEEL the RESULTS.

SAVE
THIS AD
AND GET

YOUR
BONUS!

It's time to do this.  It's your time.  Call Today.

V NAILS
12441 N. Meridian St., Carmel, IN

Between Of�ce Depot & Starbucks

(317) 564-8500
Vicky and Ron moved from 146th St.

OPEN SUNDAY NOON - 5PM

$5 OFF ANY SERVICE
Cannot be combined with other coupons.

FREE EYEBROW WAX
WITH SERVICE OVER $25

Cannot be combined with other coupons.

ONE WEEK SPECIAL

HANDYMAN SERVICES
CHIP TRAIN REMODELING

KITCHENS • BATHROOMS • BASEMENTS

Licensed • Bonded • Insured
Chip Train 317-258-2650 • chiptrain@msn.com

Remodeling
Carmel and Zionsville

since 1992

www.TopShineWindowCleaning.com

Commercial/Residential • Gutter Cleaning
Fully Insured • Free Estimates

Save 15% o� (O�er expires 8-31-13)

Since 1993

848-7634
www.centennialremodelers.com

Insurance Specialist
Storm Damage

ROSE
  ROOFING

ROOFING • SIDING • WINDOWS

Member
Central Indiana

LICENSED
BONDED
INSURED

“JEFF” OF ALL TRADES
• PLUMBING
• ELECTRICAL
• TILING, CARPENTRY
   & MORE!

317-797-8181
www.jeffofalltrades.net - Insured & Bonded

HANDYMAN
SERVICES, LLC.

TURN YOUR
‘TO DO’ LIST

INTO A
‘TO DONE’ LIST

FREE
ESTIMATES $35 OFF

Any job of $250 or more
“JEFF” OF ALL TRADES

317-797-8181
Coupon must be presented at time of estimate.
Not valid with other offers or prior purchases.

Offer expires 8/31/13.

BANKRUPTCY
In most cases, you can protect

your home & car!
Get rid of most debts!

FREE CONSULTATION
Attorney F.A. Skimin | Indianapolis

317.454.8060
We are a Debt Relief Agency. We help people file for relief under the Bankruptcy Code.

3C Plumbing Inc.

- water heaters -
- sump pumps -

- garbage disposals -
- bath & kitchen faucets -

- water softeners -

Cy Clayton
Cadwalader

cy@3CPlumbing.com
317.850.5114

16 years experience
Free home inspection

Guaranteed work/referrals
Lic. # PC1Q701074

REASONABLY PRICED. RESIDENTIAL PLUMBING REPAIRS. “If it doesn’t challenge you,
it doesn’t change you.”

Unknown

Ready for a change?

www.IndyAdventureBootCamp.com
Phone: 317.658.6731

WOMEN ONLY& CO-ED CLASSES

WOMEN ONLY& CO-ED CLASSES

Family owned - Carmel/West�eld based
2010-2012 Angie’s List Service Award winner
Fully insured - FREE ESTIMATES
Discounts on high quality paints

WALLA INTERIOR PAINTING

• walls
• ceilings
• trim
• drywall repair

wallapainting@gmail.com
317.656.7045

$150 average per room,
2 coats & patching on walls



Jeff Johnson
jjohnson@shepherdins.com

Your right choice for
business insurance

The right attitude
The right solutions

The right agent

SHEPHERD
I NSURANCE & F INANCIAL

S E R V I C E S

317.846.5554  |  shepherdins.com

Your local independent insurance agent


