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Back in 2005, I played in 
my first Avon Chamber of 
Commerce golf event and I 
remember leaving the after-
noon flight thinking to my-
self that it was one of those 
don’t–miss events, filled with 
great networking –  fun was 
had by all.

Now in its 13th year, the 
chamber’s golf outing’s num-
bers don’t exactly reflect 
those back in 2005. Go ahead, 
pick the reason, but you won’t 
get any excuses from Tom 
Downard, executive direc-
tor of the ACC – he has no 
time to dwell on the past, just 
looking to make to make the 13th edition as 
successful as he can. 

“Because our golf outing has fallen off over 
the past couple of years, we are really focus-
ing our efforts on making the outing an event.“ 
Downard says.  “We are adding upgraded 
giveaways, cool food and drink, and more ex-
citement. We will have a title sponsor this year 
for the first time and plenty of opportunities 
for our sponsors to showcase there goods and 
services. The golf committee is vibrant and 

ready to make this Hendricks 
County’s best chamber golf 
outing.”

There’s no question that 
there are more golf outings in 
the county – and with more 
golf outings depends on some 
of the same supporter’s bud-
gets, well you see how this 
plays out. My general rule has 
been that if I can’t play in a 
chamber outing for example, 
I will at least purchase a hole 
sponsor – I at least want to 
show financial support. 

This year’s outing will be 
Aug. 28. at Prestwick Coun-
try Club, 5197 Fairway Dr., 

Avon. Presently only a morning flight is sched-
uled, which will begin at 8 a.m., with a buf-
fet luncheon slated from 11:30 a.m. – 1 p.m.  
The Wellbrooke of Avon is the event’s spon-
sor, which was good news to the chamber, 
however what it needs to make a title sponsor 
happy and keep them a title sponsor for the 
long haul is plenty of golfers. Cost to play is 
$85 per player. For more information, contact 
the chamber at (317) 272-4333 or avoncham-
ber.org. 

Have a good one, Les
Happy retirement to State Bank of Lizton’s 

Les Mongell – this is his second go-round 
with the idea of leaving the banking indus-
try after 40 years. A fixture in the industry in 
Hendricks County, the Brownsburg Cham-
ber of Commerce held a roast for Les and 
gave Don Peoples the opportunity to be king 
roaster – need we say how this ended for Les? 
Truth of the matter is I have had the pleasure 
of getting to know Les over the years and have 
found him to be a wonderful individual. Here’s 
hoping him a wonderful retirement.

Rick Myers is publisher of the Hendricks County Business 
Leader. E-mail: rick@businessleader.bz

we’ll put 
some hip into it

Is joint or muscle pain keeping you down? Join us for FREE talks 
featuring Motion360 physicians.
Register at MyMotion360.org or call (317) 718-4676.

Avon Chamber golf outing hopes  
to get back to par

BUSINESSBriefs

OrthoIndy and the Indiana Orthopaedic Hospi-
tal (IOH) are pleased to announce that ortho-
paedic surgeon, Dr. John Dietz, has received 
the 2013 Annual Spine Leadership Award by 
Becker¹s Healthcare. Out of numerous nomina-
tions, Dr. Dietz was one of 14 surgeons to win 
the award.  Dr. Dietz is a spine surgeon with Or-
thoIndy and IOH.  He is the former chairman of 
the board of directors for IOH and remains ac-
tive in the North American Spine Society, Sco-
liosis Research Society and American Academy 
of Orthopaedic Surgeons. As a former Army 
orthopaedic surgeon, he is also a member of 
the Society of Military Orthopaedic Surgeons. 
“I am deeply honored to receive this leadership 
award,” said Dr. Dietz.  “My hope is to contrib-
ute, in some meaningful ways, to a successful 
change in our healthcare system for the benefit 
of our patients, our physicians and our country.  
I look forward to the coming challenges and 
opportunities this brings.” Dr. Dietz is board 
certified by the American Board of Orthopae-
dic Surgery. He is an inventor and has been 
awarded patents on surgical instruments used 
in endoscopic spine surgery. Dr. Dietz has au-
thored many articles published in medical jour-
nals, and has presented at numerous national 
meetings of orthopaedic surgeons.

OrthoIndy surgeon wins 
Spine Leadership Award
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EDITORIAL/OPINIONEditorial/Opinion

QUOTE OF 
THE MONTH

Once you free 
yourself from the 
need for perfect 
acceptance, it’s a 

lot easier to launch 
work that matters.

~ Seth Godin, American 
Entrepreneur

Since 2006, I have been writing a column for 
the Business Leader and I’m exhausted! Not 
only am I exhausted physically, but I have ex-
hausted all the subjects of interest in the world.

I have nothing left to say.
It’s a refreshing attitude, isn’t it? Wouldn’t 

you like to hear more people say, “I have no 
opinion either way?” I used to take a dim view 
of such words. It sounded uninformed and ig-
norant. But the more I think about it, the more 
I like the idea of people shutting up.

To fill the expanded time, news networks are 
cramming a bunch of stuff of no consequence 
into every live shot. Who decided to add the el-
ement of danger to every weather break? Why 
do we have to see a guy drown in wind and su-
nami-type drenching in order to conceive that 
the coast is about to get pummeled by bad stuff?

Worst of all are the political 
pundits. 

The McLaughlin Report is a 
panel show of nothing but po-
litical analysis. Partisan pun-
dits gather to chat about the 
issues of the day and usually 
make some predictions about 
the outcomes. A study of those 
predictions over a four year pe-
riod by statistician Nate Silver 
shows that these clowns had a success rate of only 50 percent. 
This means that you could have as good of forecasting abilities 
as the so-called experts by just flipping a coin.

According to IBM, 90 percent of the data in the world was 
created within the last five years. There is so much minutiae that 
it is becoming necessary for all of us to understand some of the 

theories of statistics.
It has even been suggested that schools sub-

stitute statistics for calculus or trigonometry. It 
seems to make sense since there are so many 
polls inundating us with impressions that many 
times are not significant. Numbers are not sexy 
and do not fulfill our human desire for narra-
tive; but knowing the basics of data collection, 
understanding sample size, limitations of fore-
casting, and understanding concepts like corre-
lations vs. causation are critical to today’s way 
of life.

The real tragedy from all this “infotainment” 
is mind control. No one thinks much for them-
selves anymore. It’s all spoon fed to them by 
these gripe-ridden programs that are some-
times so unbelievable in their logic that it is 
funny. We need to start thinking for ourselves. 

I’d like to see us shut down our 
televisions for a full month just 
to see how people view an is-
sue without help from Rush 
Limbaugh or Rachel Maddow. 
Get off your keister and allow 
some blood to flow and come 
up with your own opinion on 
a subject. Try to be informed 
by a nonpartisan news organi-
zation (good luck finding that) 

and make up your own mind! You might even discover that you 
have no emotion either way.

Aside from that, I really have nothing to say this month.

Gus Pearcy
Columnist

Gus Pearcy is a contributing columnist to the Hendricks County Business Leader. 
He may be reached at (317) 403-6485 or pearcy.gus@sbcglobal.net. Gus blogs 
frequently at guspearcycommunications.wordpress.com.

Nothing left to say

Be on your toes
A small girl would frequently ride her bike to the 

local mom and pop gas station on blistery sum-
mer afternoons to buy candy. She never had much 
money, usually a nickel or dime with the occasion-
al coveted quarter. Back then, in her idyllic, May-
berry-style small town, she could purchase penny 
candy. For youngsters, quality didn’t matter… sugar 
was sugar.

 As Kara began making more and more trips to 
purchase her sugar rush, she started to notice a 
trend with sales tax. If she had a nickel, she didn’t 
have to pay any tax; however, if she had a dime, she 
was charged one cent extra. She started to pon-
der this. She went back several times buying candy 
in various amounts from six to nine cents to see 
where this one-cent rip off began. Eventually, she 
discovered it was at 10 cents.

So the next time she went to gas station, she 
asked for two separate transactions. The first was 
for nine pieces of candy, while the second transac-
tion was for one piece (you see, she only had a dime 
this time). The old, narrow-minded owner of the 
joint wouldn’t allow her to do both transactions. 
She attempted to explain her line of thought to the 
owner: “I only have a dime, so I can only get nine 
pieces of candy. But, if you let me do two separate 
charges, then I can get my full 10 pieces because I 
won’t have to pay any tax.”

Boy, did he not like that idea. A seven-year-old 
girl was challenging him. He wouldn’t go for it. De-
jected, Kara left the gas station with nine pieces of 
candy and penny (which would be used on a subse-
quent trip), yearning for that tenth piece of sugary 
goodness.  

What lessons can be learned from this anecdote? 
There are actually several.  

First, for the small business owner… are you like 
the gas station owner? Unwilling to listen to ideas 
of those around because you dismiss them as not 
qualified to have such intellectual thoughts? Are 
you rigid and set in your ways?

Second, for the customer… do you just back 
down and not stand up for what you know and be-
lieve as good business? Do you allow yourself to 
knowingly be taken advantage of?

Whether you are the bullheaded gas station own-
er or the naïve, young customer, you have a lot to 
learn. Always be on your toes. Expect good busi-
ness.

“I used to take a dim view of such 
words. It sounded uninformed 

and ignorant. But the more I think 
about it, the more I like the idea  

of people shutting up.”
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By Gus Pearcy
It’s not easy catching up with Tim Whick-

er. He takes vacation from his business, Elec-
tric Plus, to help run the Hendricks County 
4-H Fair. It’s not an easy volunteer job, but 
there is no doubt he loves doing it. This is his 
18th year helping run the fair. Before that, he 
was a 10-year 4-Her showing dairy cows, pigs 
and even electrical projects that he credits as 
the beginnings of his business Electric Plus. 

It’s in his blood. His father, grandmoth-
er and great-grandmother were all 10-year 
4-Hers. Whicker’s children are either 10-year 
4-Hers or close to completing the 10-year 
mark. His daughter Hadley was first runner 
up at this year’s queen contest and his son, 
Drake, is already interested in helping with 
the fair and the fair board in the future. And 
his youngest, Chloe, took home a champi-
on ribbon for her sewing and intermediate 
showman.

He even met his wife, Bonnita, at the fair.
So, obviously, Whicker enjoys the county 

fair. His time as a Junior Leader with 4-H and 
all the other life lessons he learned through 
the program and his parents provides the un-
dergirding for his business. He holds his rep-
utation dear and works hard to maintain it.

 He is truly in his element at the 4-H fair-
grounds.

“In my opinion it shaped me as to who I 
am as far as how I deal with people, the way 
I treat people, the way I try to lead people,” 
Whicker said. “Most of the people at the fair, 
those are the kind of people I like to be around. 
They’re wholesome people who aren’t out to 
try and take advantage of someone.”

Aside from the fair board, Whicker is in 
inaugural year as a Mill Creek Communi-
ty School Board member. A 1986 graduate of 
Danville High School, Whicker has a great love 
for this county. 

Add to the mix the opening and closing of 
a successful dairy farm with his brother Doug, 
and one wonders where Tim had time to start 
a business. But he has, and it is successful, too.

His 2005 startup called Electric Plus sprung 
from his desire to provide a locally owned full 
service electrical contractor. Today, he em-
ploys more than 130 with offices in Kokomo 
and Bloomington. He’s done work for several 
major projects and many smaller ones. He just 
recently completed work on the new Indiana 

University baseball/softball stadium. Electric 
Plus has also had a $3 million project in Bed-
ford and a $3 million project on the new Wis-
hard Hospital of Eskenazi Health as it will soon 
be known in Indianapolis.

His team gets a lot of the credit for this 
growth including Shane Pennington, Austin 
Schultz and David Nelson. Bonnita works in 
the office as well as his aunt and dad works in 
the warehouse. It’s been an interesting career 
for Whicker who originally went to Purdue 
University (like his brothers) to study electri-
cal engineering like his great grandfather. But 
it didn’t charge him up. Then he stumbled onto 
construction engineering and the chance to 
work with his hands. 

Whicker admits that he is not a detail per-
son. He likes seeing his work. During the sum-
mers and out of college, he worked with Fort 
Wayne contractor Shambaugh & Son. In the 

1990s, the contractor industry, like many oth-
ers, went through consolidation and Whick-
er found himself working for an out-of-state 
owner, which didn’t understand the India-
napolis market.

“It’s all one-on-one relationships,” Whick-
er said. “You trust Tim Whicker knows what 
he’s talking about when you call me to work 
on your electrical stuff.”

After a successful startup for Shambaugh, 
Whicker and his partners were unable to buy-
out the new venture because the owners el-
evated the price out of reach. That’s when he 
left. He said he could start over with another 
contractor, but he felt the time was right to 
start his own company.

Luckily, the market was surging with op-
portunity. Electric Plus was starting about 
the same time that several huge construction 
projects were getting underway. Lucas Oil 
Stadium for the Colts, the new Indianapolis 
International Airport midfield terminal and 
Honda plant in Greensburg were sucking all 
the area contractors out of the market. This 
left a void for all the smaller projects in the 
area; Whicker and his partners saw that and 
went after the scraps.

It turned out to work and give the com-
pany a chance to show it was capable. Elec-
tric Plus was built on Whicker’s philosophy 
that “you’re only as good as your last job.” This 
idea helped him make a pretty major decision 
about his company: To go with union elec-
tricians or nonunion. “At the end of the day, 

I’m not an electrician,” Whicker said. “I can’t 
go babysit a guy to tell him how to pull wire 
or how to bend conduit. I haven’t done all the 
field technical work. I need to hire some peo-
ple I can get a set of drawings to and say, ‘Here, 
go build this. I’m going to project manage and 
back you up.’ I need to be able to trust them to 
get that done.”

When Electric Plus grew out of the garage 
loft, Whicker looked in several areas to set up 
his new offices. He wanted something close 
to home near Coatesville. The perfect oppor-
tunity presented itself when the former Home 
Lumber business became available.

“We want to be the best contractor in Indi-
ana, period,” Whicker said. “I don’t have to be 
the biggest, but I want to be the best.”

Owner of Electric Plus, Tim Whicker, lives and breathes Hendricks County

www.statebankoflizton.com | (866) 348-4678

Debt 
Consolidation 

Time!

We’ve never left 
our roots.

Electric Plus
101 W Lincoln St.

Danville, IN
(317) 718-0100

www.electricplus.com

What’s the best advice you ever 
received?  Enjoy what you do.

Best business decision you ever 
made: Hire great people

Worst advice you ever received:  
Slow down

In five years, I want…  
to continue to make the best 
better

My secret to success… Treat 
others the way you want to be 
treated.

How did Tim do it?

The List
Five books, or five movies, or 
five albums that have had an 
influence on your life…

n Tom Sawyer

n Huck Finn 

n To Kill a Mockingbird

n  How to Win Friends  
and Influence People

n The Bible

Grounded by principals

Tim Whicker

Photo by Ryan Woodall
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Support local causes 
special to you.

Invest in your 
community forever.

The Community Foundation opens the door for you to: 

Learn more and donate at 
www.hendrickscountycf.org or call 317.268.6240.

I want to

GIVE CLOSE
TO HOME
but how do I choose?

GIVE ONE
GIFT...

and open doors to a 
stronger community!

Kathy Davis, Esq.
Legal Consultant, Real Estate, 

Small Business

P.O. Box 34077 
Indianapolis, IN 46234

(317)721-5290

www.kjdlegal.com

Find us on 
Facebook & Twitter

GOOD READS…
Visit online at 

Amazon.com 

to purchase 

Kathy’s recent 

published works!

$9.49

$17.99

Howard Hubler

Howard Hubler can be reached at howard@hubler.com.

Introspection, a good thing
Several years ago, I befriend-

ed a fellow who was a psychol-
ogist by profession. From time 
to time, we would go to lunch 
and talk about what he called 
introspection. I would tell him 
that whenever I saw charac-
ters of his ilk being portrayed 
on TV having a session with 
a client, the client would ask 
questions and the standard re-
sponse was, “Well, how do you 
feel about that?” My friend said 
that in most instances, the cli-
ent knew the answer to the 
problem and through a pro-
cess of introspection (looking 
within your own mind) the an-
swer was discovered. His job was to encour-
age you to answer your own questions to your 
own problems. His professional position was 
that through skillful training, you can pull the 
answer to behavioral problems out of a client. 
If the client gets close but cannot hit the nail 
on the head, the psychologist would ask a se-
ries of “guided discovery” questions so that he 
could guide his client to the answer.

The Business Leader is sponsoring a great 
public service to the reader, a small group 
environment whereby as “physicians, we are 

called to heal ourselves.” The 
group is called the Account-
ability Academy. The group has 
a highly skilled moderator, me! 

We just had our first work 
session. There are 14 small 
businesspeople offering vari-
ous goods and services. We 
found a precious lady named 
Beth. She volunteered to be 
the first to put her head in the 
noose and let all in the room 
tug at the rope. Our job is to 
help her make her business 
better.

Her company was at a famil-
iar place. She and her husband 
were in the building trades. 

The last year has been a blessing to their small 
family business; business was finally becom-
ing like the “old days.” She was at the inter-
section of can’t afford not to have an outside 
salesperson and can not afford to hire one. 

Tens of thousands of companies all over 
the country are at the same intersection but 
there is no real right answer. You have to be 
introspective, look inward to both you and 
your business partner’s skill sets. Look in-
ward at your company, whether large or small; 
what is your depth? If things don’t turn out as 

planned, can your company roll into plan B? 
Anyway, Beth made her presentation, and 

then we went around the table firing ques-
tions at her about as quickly as she could an-
swer the last one. It was a very spirited ses-
sion. I was impressed at the maturity of the 
question and  Beth fast on her feet. Some-
times, the best answer was, “I don’t know.” The 
nature of the question should be such that if 
you say you know the answer, the others in the 
room will know that you are bluffing. Every-
one in the room is a small businessperson like 
you and you can’t fake it with your peers! That 
is the point!

Hiring an outside sales person is just one of 
hundreds of decisions that the small business-
person must grapple with each month. When 
we process those decisions in our small busi-
nesses, are we introspective? Do we seek the 
opinion of others or just jump head long into 
the decision? Do you as a manager or an own-
er try to pull “critical thinking” out of your 
employees and use a form of guided discovery 
to help them hone in on the right answer, or 
do you just make a management edict? This is 
the difference between managing a staff and 
developing a staff.  

As my one-time shrink friend would say, 
compelling management and staff to be in-
trospective and think through critical deci-

sions introspectively is a great culture to start. 
What are the ramifications of employee deci-
sions that are not well thought out? Will the 
company go forward or backward with these 
decisions? 

So, how did our guinea pig feel by being put 
on the hot seat for an hour and a half? She is 
someone who I had not met prior to the acad-
emy, yet we both live in this same small com-
munity. Coincidentally, I met her by chance at 
a civic event last week. I had the chance to ask 
her privately if she felt that we were piling up 
on her. She said absolutely not. She said that 
her mind was working overtime as she left the 
meeting going through all of the iterations of 
solutions  to the problem that were proposed. 
When she got to work, she indicated that her 
husband felt she was high on caffeine. She 
said the experience was exhilarating, not like 
anything she has participated in before. Ad-
ditionally, she said once she and her husband 
arrive at a decision, it may be one of the most 
thought through decisions that they have ever 
made. Yes, as my shrink friend says, if you 
want to have a better decision, or a better em-
ployee, or a better company, the magic word 
is introspection! Look inward, if you will ask 
yourself, and you probably have the answer!
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Kathy Davis, an attorney, is the owner of KJD Legal LLC 
in Brownsburg. Kathy focuses her practice in the areas of 
business and real estate.  She also operates a virtual law office, 
which is accessible through her website, www.kjdlegal.com. 
Kathy also writes about real estate law on www.Nolo.com. 
Contact Kathy at 317-721-5290 or kathy@kjdlegal.com. 
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George Patton is quoted as 
saying, “If everyone is think-
ing alike, then somebody 
isn’t thinking.” Clearly, there 
is a distinct value to thinking 
“outside the box.”  

Intellectual property can 
sound like a big, scary word.  
It encompasses a world filled 
with patents, copyrights and 
trademarks. Some people 
don’t really think about how 
their specific ideas, methods 
or procedures might need to 
be protected. Others, in fields 
like software development, 
know that they need to take 
every step they can to protect 
their ideas.

Creative problem solving, developing a new 
process or changing a system for the better 
are all good examples of intellectual property. 
Ideas of all kinds can be bought and sold just 
like any durable good.

If you have a great idea, what do you need 
to think about?  

1. Protecting the idea
Trademarks, copyrights, 

and patents can all be filed 
with the US government. You 
can also create license agree-
ments to negotiate the use of 
your idea for a fee that is pay-
able back to you.  Nondisclo-
sure agreements fall into this 
area as well. 

2. Marketing the idea 
Ideas are hard to touch, 

see and smell. You have to 
talk about them – their ben-
efits and features – in order 
to truly sell them.  But you 
also need to be careful to not 
disclose too much informa-

tion. If you want to sell an idea, give away just 
enough to create interest, without giving away 
your secrets.

3. Selling the idea 
How do you value an idea?  A simple way to 

think about the value of a process is this: how 
much time will it save the prospect? What is 
the value of that prospect’s time – to the pros-
pect? 

If you have an idea, a method, a name, a 
writing, a recording, a composition, an in-
vention or anything similar, you need to con-
sult with counsel to make sure you are taking 
proper steps to protect your intellectual prop-
erty. 

What is the value of an idea?

Kathy Davis
Guest Columnist

BUSINESSBriefs

Charles Kiell, MD, FACS, 
has been named medi-
cal director of vascular 
services at Franciscan St. 
Francis Health. 

As vascular surgeon, Ki-
ell comes to Franciscan 
St. Francis Health and 
Cardiac Surgery Associ-
ates (CSA) from the Hickory Surgical Clinic in 
North Carolina. He served as vice president 
of the Hickory Surgical Clinic and medical di-
rector of the Vascular Center, Vein and Wound 
Center and Diabetic Foot Program at Frye Re-
gional Medical Center.  

“With Dr. Kiell’s experience and leadership, 
our vascular team will streamline patient care 
and provide a multidisciplinary vascular cen-
ter of excellence that focuses on outstanding 
outcomes through innovation, quality, perfor-
mance and best practices,” said Robert J. Bro-
dy, CEO and president of Franciscan St. Francis 
Health.

Kiell has performed more than 10,000 vascular 
surgeries during his career. He has expertise in 
minimally invasive endovascular surgery for 
the management of aortic aneurysms (includ-
ing treatment for thoracic aortic aneurysms), 
lower extremity peripheral arterial disease, 
carotid disease and venous disease (endove-
nous laser and radiofrequency ablation). 

He also specializes in open surgical interven-
tions for stroke prevention (carotid endarter-
ectomy), aortic aneurysms, limb salvage and 
dialysis access.

Kiell received his medical degree from New 
Jersey Medical School in 1985. He then com-
pleted his residency training in general sur-
gery at Michael Reese Hospital and his fellow-
ship in vascular surgery at Henry Ford Hospital 
in Detroit. 

He is board certified in vascular surgery and 
general surgery. Kiell’s office and the accredit-
ed Franciscan St. Francis Health Vascular Labo-
ratory are located at 5255 Stop 11 Road, Suite 
200. The phone number is 317-851-2331.

Surgeon appointed  
to lead vascular services 

at Franciscan  
St. Francis Health

On Apr. 25 of this year, Gov-
ernor Mike Pence signed SEA 
564, which expands opportu-
nities for veteran-owned busi-
ness enterprises throughout 
the State of Indiana.  The law, 
which took effect on July 1, 
codifies the Governor’s Execu-
tive Order 13-04.  It establish-
es a goal that at least 3 percent 
of all state contract spending 
should be with veteran-owned 
businesses (VBE’s).

The new law requires the In-
diana Department of Adminis-
tration (IDOA), the state’s lead 
procurement agency, to estab-
lish rules and policies and to set 
forth guidelines regarding contracting opportu-
nities for VBE’s.  IDOA already administers the 
Hoosier state’s program for women-owned and 
minority-owned business enterprises (WBE’s 
and MBE’s).

According to the Web site for the Indiana 
VBE program, the primary goal is to create an 
environment that

• promotes meaningful  business opportuni-
ties,

• builds productive partnerships, and

• integrates Indiana’s VBE’s 
within the infrastructure of In-
diana.

Who’s eligible for the pro-
gram?  Generally, any veteran-
owned small business with its 
principal place of business in 
Indiana and that’s certified as a 
veteran-owned business by the 
U.S. Department of Veteran 
Affairs is eligible.  By definition, 
the qualifying veteran(s) must 
own at least 51 percent of the 
business and must have been a 
resident of Indiana for at least 
one year. It’s important to note 
that it’s not enough to be the 
owner in name.  You must also 

be in control of the management and day-to-day 
operations of the business.

So, what’s involved in getting certified by the 
Department of Veteran Affairs?  Step one in 
the certification process is registering with the 
VetBiz Registry, a database of veteran-owned 
businesses maintained by the Center for Vet-
erans Enterprise.  You will be asked to provide 
evidence of your discharge from the military 
(form DD 214) and other documentation re-
lated to your business.  You may also be subject 

to an on-site visit, but this is not required for all 
certification applications.  Once you’ve received 
certification from the VA, you’ll have to register 
your company with the Indiana Department of 
Administration (IDOA).

But before you go through this process, it’s 
important ask yourself some fundamental ques-
tions.  First, does your business sell something 
that the State of Indiana purchases?  If not, it 
just may not make sense to pursue certification.  
Second, are you willing to devote a significant 
amount of time and resources to marketing to 
the government?  It’s wrong to think that by be-
coming VBE-certified, government business is 
going to fall in your lap.  It just doesn’t work that 
way.  Marketing to the government requires spe-
cial consideration in your company’s marketing 
plan.    

For more information about Indiana’s Vet-
eran-owned Business Enterprise program, visit 
www.in.gov/idoa/2862.htm or send an e-mail to 
Indianaveteranspreference@idoa.in.gov  Also,  
Inc. magazine has an interesting article (2010 
publication date) titled How to Get Certified as 
a Veteran-owned Business at  www.inc.com 

State establishes veteran-owned business 
enterprise program

Kevin W. Jones is a business advisor with the Central Indiana 
Small Business Development Center.  He can be reached at 
317-916-7529 or kjones@isbdc.org

Kevin Jones
Guest Columnist

Top-earning majors • According to a survey 
from the National Association of Colleges and 
Employers, graduates coming out of school 
with an engineering degree find themselves 
earning a salary of $61,913 on the average. 
Graduates who earned a degree in computer 
science earn the average salary of $59,221. 

– www.money.cnn.com

BUSINESSDispatch
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Jeff Binkley
Columnist

Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

Are women better investors than men?
Evidence seems to suggest 

that women make better in-
vestment decisions than men. 
Don’t get me wrong. I’m not 
saying all women are better 
investors than men. But there 
is a growing body of data that 
suggests that women, on av-
erage, make better investing 
decisions then their testoster-
one influenced male counter-
parts. 

Why?  
The data interestingly high-

lights a few key points that 
may help explain why women 
do better with investing.

Female investors tend to:
• Trade less than men do. One study 

found that men trade 
45 percent more often 
than women do.

• Exhibit less self-confi-
dence: men think they 
know more than they 
do, while women are 
more likely to know 
what they don’t know.

• Shun risk more than 
male investors do.

• Be less optimistic, and 

therefore, more realistic, than 
their male counterparts.
•  Put in more time and ef-

fort researching possible 
investments, considering 
every angle and detail, as 
well as considering alter-
native points of view.

•  Be more immune to peer 
pressure and tend to make 
decisions the same way 
regardless of who’s  
watching.

•  Learn from their  
mistakes.

•  Have less testosterone 
than men do, making 
them less willing to take 
extreme risks, which, in 
turn, could lead to less  
extreme market cycles.
Surveys have frequent-

ly shown than women de-
scribe themselves as less ex-
perienced than men when it 
comes to investing. This, in 
turn, may lead them to be 
more careful in making in-
vesting decisions and more 
open to seek advice before 
making changes. In other 

words, they’re not too proud to stop and ask 
for directions.

In the same vein, economists suggest that 
men tend to overestimate their investing abil-
ities, which may cause them to make snap 
judgments that hinder their investing effec-
tiveness. 

No matter what your gender, you may ben-
efit by remembering these few fundamental 
rules of investing:

• Begin contributing to your IRA and / or 
your company retirement plan as soon 
as you can.

• Save a significant portion of your in-
come, ideally 12-15 percent annually.

• Own a well-diversified, balanced mix of 
investments appropriate for your finan-
cial goals, experience, and tolerance for 
investment risk.

• Stick with your investment plan over the 
long haul, rather than buying or selling 
based on pessimistic or optimistic mar-
ket news. 

ACROSS THE STREET FROM MEIJER NEXT TO MIKE’S 
CARWASH ON EAST U.S. HWY 36.

AUTO-LAB of Avon • 10750 E. U.S. Hwy. 36
www.autolabusa.com

Hours: Mon-Fri, 7:30am-6pm • Sat, 8am-4pm

(317) 667-0211

FREE Flat Tire Repair
With coupon only. Some restrictions apply. 

Not valid with any other offers.  9/15/13

$25 OFF – 2 WHEEL BRAKE SERVICE OR
$50 OFF – 4 WHEEL BRAKE SERVICE 

With coupon only. Some restrictions apply. 
Not valid with any other offers.  9/15/13

$25 OFF AC SERVICE – INCLUDES: UP TO 
2LBS REFRIGERANT. MOST VEHICLES.

With coupon only. Some restrictions apply. 
Not valid with any other offers.  9/15/13

BUSINESSBriefs
Nicholas Woodall, O.D. 
joins Indiana Eye Clinic

Nicholas J. Woodall, O.D. 
has joined the Indiana 
Eye Clinic.  Dr. Woodall 
attended Purdue Uni-
versity where he earned 
Bachelor of Arts and 
Bachelor of Science de-
grees. He graduated 
with honors from Indi-
ana University School 
of Optometry.  While at Indiana University, Dr. 
Woodall completed externships in pediatrics, 
surgical co-management, disease manage-
ment, and contact lenses. He is a member of 
the American Optometric Association and the 
Indiana Optometric Association.

Dr. Woodall is available to see patients at IEC’s 
Plainfield office, 1100 Southfield Drive, Suite 
1320, located inside of Hendricks Regional 
Health, 3rd floor, phone 317-839-7300.

To Advertise in the Business Leader, call today: (317) 451-4088
Visit online at: businessleader.bz
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SAVE
AT 

WORK

The more you save, the more you save.

Your competitive edge relies on big ideas and small details.  

POWER MOVES has both, with programs that help you save 
on upgrades and then save every month with

•  Rebates on HVAC, lighting, and other energy-efficient upgrades

•  Special programs for schools and farms

•  Incentives for new construction projects

Contact our Energy  
Advisor at (317) 745-5473  
or visit PowerMoves.com  
for more information.

Crane Federal Credit Union is 
pleased to welcome….

Federally Insured 
by the NCUA

Plainfield
905 Southfield Drive  

Suite 190
317-838-8300

Plainfield 
Duke Energy Office
1000 E Main Street

317-837-9950

www.cranecu.org

Become a member today!

Jerry Sparks as the new Manager of the two branch 
locations in Plainfield. Jerry has been involved in 
the financial industry since his retirement from the 
Indianapolis Fire Department.

He also is a veteran of the United States Air 
Force, Air Force Reserves, and the Indiana Guard 
Reserves. We welcome you to come and experience 
the difference Crane Federal Credit Union can offer. 
Jerry and his team are ready to serve all of your personal and business 
financial needs.

OPEN 4 BUSINESSOpen 4 Business

uPaint Pottery Studio: Unique experience for Hendricks County

Compiled by Katie Mosley

Kelli Singleton and Stacey Heltsley were 
each stay-at-home moms looking for a busi-
ness venture that would be unique to the 
Plainfield area. Together, they hatched the 
idea of uPaint Pottery Studio. The duo was 
looking into reentering the work force after 
being out of it for several years to be with their 
children. Singleton’s previous work life was in 
IT, while Heltsley worked in retail and com-
munications.

In addition to coming up with a unique 
idea, Singleton and Heltsley also wanted their 
children to be able to come to their business 
and have fun. “Our kids could come here and 
enjoy it,” Heltsley says. The business partners 
attended several trainings and visited other 
similar studios to accomplish both these tasks. 

uPaint offers a variety of party choices as 
well as a technique class. The pair stresses that 
you do not need to be a seasoned artist to en-
joy painting pottery at their studio. 

Why did you open 
the business?

We loved the paint 
your own pottery 
studio idea.  We have 
enjoyed painting 
pottery with our chil-
dren over the years 
and love painting as 

a family activity.  We were discouraged by 
not having a studio here in Hendricks Coun-
ty.  We are also excited about the challenge of 
running our own business!  We want to make 
uPaint a unique, fun place to visit for families 
to spend time together and create memories 
in the art they create. 

What did you do to prepare for opening 
your business?

We have been preparing to open our busi-
ness now for quite a while.  We did a lot of re-
search about starting a business, as well as the 
paint your own pottery industry.  We visited 
other pottery studios as well to see examples 
and take notes. We also attend training ses-
sions on painting techniques and being small 
business owners.

Who is your ideal customer? 
The fun thing about painting pottery is that 

anyone can do it!  All 
demographics and 
skill levels of painters 
can enjoy the art of 
painting pottery!  We 
are a walk-in studio, 
so no reservations 
or classes are re-
quired.  We do have 
two party rooms in 

our studio which can be reserved for all kinds 
of events including birthday parties, scout 
events, church group events, ladies night out, 
and even corporate events. 

How do you plan to be successful?
We plan to be successful by offering a great 

experience to our customers.  We want every-
one to have fun when they come to paint pot-
tery.  We are striving to have a wide variety of 
ceramic bisque pieces and paint color choices, 

so everyone can create a unique masterpiece.  
It is so exciting to see your finished piece after 
being fired in the kiln!

What would we be surprised to learn 
about you and your company?

We do not consider ourselves seasoned art-
ists.  We have learned techniques and brush 
strokes that help make pieces of pottery beau-
tiful.  If we can learn to paint beautiful pieces 
of pottery, then anyone can do it!   

Photo by Katie Mosley

Stacey Heltsley and Kelli Singleton
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Find us online for our newsletters and blog:
www.SomersetCPAs.com

Somerset CPAs is an accounting and consulting �rm that is passionate about 
the success of our clients, employees, community and profession. Our teams of 
industry specialists will work with you to help you achieve and surpass your 
�nancial goals.

- Architecture/Engineering
- Agribusiness
- Construction
- Dealerships
- Dental

- Entrepreneurial
- Enterprise Valuations
- Health Care
- Manufacturing & Distribution
- Real Estate

3925 River Crossing Parkway, Third Floor  |  Indianapolis, IN 46240  |  317.472.2200  |  info@somersetcpas.com

Selected #1 
“Best Places of Work” 

by the 
Indiana Chamber 

of Commerce

+ Passionate
about your

Success

Finish the year with a big bang! 

By Elaine Whitesides for HCBL
The four most popular adult holidays all 

come in the fourth quarter of the year. Are 
you prepared to take that as an opportunity? 
Because it is an opportunity to increase your 
sales and add significantly to the bottom 
line for your business before the clock 
strikes twelve on December 31.

Marketing around the holiday 
themes is not limited to retail busi-
nesses and restaurants. No, 
every business 
can seize holiday 
themes to drive 
greater sales. Jack Kl-
emeyer will lead a ses-
sion at Grow Your Busi-
ness™ University Lunch 
and Learn Series on Fri-
day, Aug. 23 from 11 a.m. 
to 1 p.m. to show you how to do that. 
At the session, Using Effective Holiday 
Marketing to Grow Your Business, busi-
ness owners will learn the holiday triggers 
that cause people to take buying action and 
the best methods to maximize holiday mar-
keting. 

Be sure to attend so that you have time to 

plan and create a marketing campaign that 
will have you ending the year on a bang. Re-
member four popular holidays – so that 
means four opportunities to increase sales 
and profits before 2013 ends.

Grow Your Business™ University Lunch-
and-Learn series is a groundbreaking 

business program held the fourth Fri-
day of each month at Prestwick Coun-
try Club through May, 2014. Classes 

cover topics important to 
small business own-

ers and provide in-
sight, inspiration 
and instruction on 

how to immediate-
ly implement cutting 

edge business strate-
gies. Sponsored by the 

University of Indianapolis 
School for Adult Learning and oth-
er community businesses, the Grow 

Your Business™ University Lunch and 
Learn Series is committed to helping Hen-
dricks County businesses do more than sur-
vive – we want them to thrive! For more infor-
mation, go to www.GYBUniversity.com.

Learn how to use 4th quarter holiday  
marketing to increase sales 

BUSINESSBrief

DISPATCHES
Savings woes 

Bankrate.com has some unsettling news for 
many American families. They conducted a 
survey and found that of the respondents, 
about 75 percent live on a paycheck-to-
paycheck basis. Of the 1,000 adults that were 
surveyed, 27 percent had zero cash saved up. 

– money.cnn.com

Coffee hike 
Starbucks was recently poised to up the cost 
of many of its drinks at two thirds of its U.S. 
locations by about one percent. If you’re 
concerned about the price jump, using your 
own tumbler or reusable Starbucks cup shaves 
10 cents off your drink.  – money.cnn.com

 

Earning for college grads 
The average salary grew in 2012 for college 
grads. An average salary is at $44,455 for 
the class of 2012 graduates, a 3.4 percent 
improvement according to a survey from 
the National Association of Colleges and 
Employers. – www.money.cnn.com 

Big bills, less spending 
People are more willing to shell out dough 
if the bills in their wallets or pursues are in 
smaller denominations. Some studies have 
shown that if consumers have smaller bills, 
there is a better chance they’ll spend “more 
freely.”  – www.money.cnn.com 

Pulling down a big salary 
Hewlett Packard CEO and President Meg 
Whitman is gambling big with her salary 
during her first year with the job. The vast 
majority of her pay is in the hands of how well 
the company performs during 2013, meaning 
most of her salary ($15.4 million) could be 
little if HP performs poorly. 

– www.nbcnews.com 

Boarding up the ‘burbs 
Where has the housing crash hit people 
hard? Travel to Lawrenceville, Ga. There 
the foreclosure rate (in one zip code) is the 
highest throughout the entire United States 
of America.  – www.money.cnn.com

 

Jennifer Lopez tops  
Forbes Celebrity 100 

Celebrities are known for garnering attention 
with tabloid news, but Jennifer Lopez picked 
up some press from Forbes. She is No. 1 on 
their Celebrity 100 list, pulling in a big salary 
($52 million last year) and having a strong 
following. – www.forbes.com 

Pass the ketchup 
Mega mogul Warren Buffett’s company, 
Berkshire Hathaway, and 3G Capital are 
pooling together $28 million to snatch up 
Heinz. – www.finance.fortune.cnn.com

Captains of industry 
Forbes compiled its list of most innovative 
companies around the world, and six of the 
top 10 are located in the U.S. Who is No. 1 out 
of the gate? Salesforce.com, which deals in 
cloud computing. 

–www.forbes.com

And you thought your 
mini-bar was cool 

Almost $10 million dollars can buy a lot of 
things. One home in Las Vegas with an asking 
price $9.6 million not only has a theater to kick 
back and watch movies in and an indoor pool, 
but a runway for remote controlled model 
airplanes. This is ground control; homeowner, 
you’re cleared for lunacy. 

– www.money.cnn.com 

An expensive tour 
Just how much did Carnival Corp.’s stock drop 
after the disastrous cruise earlier this month? 
At the end of the second week of February, the 
week plight hit Carnival Triumph, the shares 
were set to drop approximately five percent. 

– www.money.cnn.com 

Produce problem 
If Congress doesn’t change the course of 
spending cuts, Americans could be seeing 
a price increase in beef and chicken, as a big 
cut would disrupt programs that ensure food 
safety. The plants responsible for getting the 
food out to consumers might shut down for 
up to 15 days. 

– www.money.cnn.com 

Stepping up 
Marilyn Hewson, an employee of defense 
company Lockheed Martin for almost 30 years, 
was recently promoted to president and CEO 
after the last slated CEO put in his resignation 
after “an inappropriate relationship with a 
subordinate” came to light. 

– money.cnn.com
 

Holding power 
Forbes compiled its list of most powerful 
people in the world. Who are the youngest 
ones pulling the strings? Among them are 
Mark Zuckerberg, Kim Jong-un and Google 
cofounders Larry Page and Sergey Brin. 

– forbes.com 

Dumping Google 
Ex-Google CEO Eric Schmidt is selling off his 
stock in the Internet giant. He’ll be off-loading 
$2.5 billion worth of stock in the company. 

– www.money.cnn.com



Looks at Local 
Leaders

Each month, the Business Leader focuses 
on how Leadership Hendricks County 
delivers the skills local residents need to 
provide leadership in our communities.

Katie Holmes
It’s hard for some people to stay 

optimistic, but for this graduate of the 
2012 Leadership Hendricks County class, 
things are always looking up. Katie Holmes 
is the Marketing & Market Research 
Manager for the Indianapolis Airport 
Authority, where she’s responsible for all 
aspects of marketing for that large airport 
just east of Plainfield and five general 
aviation airports. “All aspects” includes 
social media, branding, advertising, 
customer service, event planning, 
marketing communication, website, 
market research, and more.

The Brownsburg native left Hendricks 
County to play volleyball at Trevecca 
Nazarene University before earning a 
marketing degree from Middle Tennessee 
State University. Today she calls Avon 
home, and applied to LHC because “I 
pondered how I fit into the community, 
what my role as a citizen is, and how I 
can help make it a better place.” It didn’t 
take her long to put her sharpened skills 
to work for the community. She chairs 

United Way’s Hendricks County Advisory, 
participates in Keep Indianapolis 
Beautiful as a SOLAR young professional 
member, and coaches a team for the Indy 
Juniors Volleyball Club.

“It’s valuable to learn about the various 
aspects of a community and how each 
works together to create a successful 
county,” Katie says. “Hendricks County 
is a team-oriented environment where it 
seems every organization works together 
to find solutions to opportunities.” Besides, 
she grins, “I had fun while learning a lot.”

She adds that going through the 
program was particularly beneficial at 
work. “I’m better able to contribute and 
be a part of discussions at work through 
my greater understanding of the pieces 
that make up a community and how each 
fits into a whole, successful puzzle,” Katie 
explains. “The airport is like its own city 
in many ways, and LHC has helped me be 
a better storyteller of why and how we do 
things, as well as how we fit into the bigger 
Central Indiana puzzle.” 

When Katie isn’t working in the office, 
she’s working out in preparation for her 
annual sprint triathlon. She also enjoys 
yoga, photography, and scrapbooking, but 
being around all those travelers instills 
quite a sense of wanderlust. So far, Iceland 
and New Zealand have been her favorites.Katie Holmes with Indianapolis Airport Authority 

members Al Bennett (left) and Corey Wilson(right).

Katie Holmes
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Julie Rust with her sketch pad as she works on design ideas for customized jewelry. 

A lot of time we have people come in with sentimental jewelry from a person  
that is no longer with us. Tearing those apart is very emotional,  

but we can turn that into something new.
~ Julie Rust

“

“ HCBL Photos 
by Rick Myers
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By Nicole Davis
Sitting down to draw with her head 

lamp on and tools out is Julie Rust’s fa-
vorite part of her job as a custom jew-
elry designer at Nelson Jewelers in 
Brownsburg. The tiny, detailed work she 
says may seem overly monotonous but 
it’s like fitting in pieces of a puzzle and 
she can’t get enough of it.

“The custom work whether it’s for 
our inventory, for people who come in 
and want a one of a kind piece or for 
remounts, it’s a very important part of 
our business, one niche in our business,” 
says Jeff Nelson, owner.

Rust came to work for Nelson Jewel-
ers, located at 22 E. Main St., five years 
ago. She got into the industry while at-
tending college in Chicago, working at a 
bead store and learning to create bead-
ed jewelry. She moved to New York and 
began work designing for a sterling sil-
ver company. When she moved back to 
Brownsburg, where she grew up, she 
discovered Nelson was looking for a de-
signer. The job was the perfect fit.

“I grew up here and we grew up com-
ing to Nelson Jewelers,” Rust says. “I am 
working on a couple projects for people 
I’ve known probably my whole life. I’m 
working on a piece for my mom’s friend. 
I’ve worked on pieces for people I’ve 
went to church with. It’s wonderful to 
be a part of the community I grew up in 
because I get to help the people I grew 
up knowing.”

Most of Rust’s custom work revolves 
around bridal accessories or redoing an 
antique piece of jewelry someone has 
inherited, but she also creates pieces for 
the store’s inventory. 

“I enjoy that customer aspect, dealing 
with the customers and being a part of 
their joy and pain,” Rust says. “A lot of 
time we have people come in with sen-
timental jewelry from a person that is 
no longer with us. Tearing those apart 
is very emotional, but we can turn that 
into something new. That interaction 
on an emotional level is something you 
don’t get with other jobs.”

Her favorite piece is a ring designed 
out of a stone from Nelson’s collection. 
Made from Paraiba tourmaline, a rare 

stone which is no longer mined, the 
white gold ring is on display at the store. 
Rust says it’s one of the few things she 
has designed that turned out even bet-
ter than she expected; that everything 
about it screams custom and beautiful.

“We will sit down and she’ll come 
with an idea, I’ll come up with an idea 
and she’ll do the drawing. There’s a lot 
of collaboration, along with our setter, 
Joe Wall and Vince Dillon, our gemolo-
gist,” Nelson says. “When people come 
to see us for these things, they are get-
ting a lot of experience with the people 
that we have here to come up with a 
very nice product.”

Through marketing of their custom 
pieces, Nelson says he has seen an in-
crease in the demand of these pieces. 
Rust says she hopes to continue design-
ing the jewelry so long as she is able.

 “I hope to be able to keep helping 
people make memories through their 
jewelry,” Rust says. “It’s that design, 
trend, fashion and sparkle. Who doesn’t 
like sparkle? I would like to see myself 
be able to continue doing this, contin-
ue helping people and making beautiful 
things.”

HCBL Photos 
by Rick Myers

(Below) Tools, drawings and jewelry in the process of being customized.

Julie Rust creates one-of-a-kind 
pieces for Nelson Jewelers in her 

Brownsburg hometown

Designs  
that sparkle

(Above) Julie Rust displays her one-of-a-kind pieces at Nelson Jewelers.
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Ribbon cutting

Food • Fun • Networking
Join us for the Hendricks County Business Leader August 
Cover Party, sponsored by State Bank of Lizton. Enjoy a glass 
of wine and hors d’oeuvreves, and mix with colleagues 
and your peers from throughout Hendricks County during 
this fun and casual after-hours business affair as we honor: 
June cover, Judy Sexton, Bread Basket Cafe and Bakery; July 
cover, Jane Ray, XRB Radio; and August cover, Tim Whicker, 
Electric Plus.

August 13
5:30-7:30pm

Team Moore Racing
1298 E. Hwy 136, Suite G. 

Pittsboro, IN 46167
RSVP by August 12 to  

Coverparty@businessleader.bz 
or by calling (317) 918-0334.
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Using the Right Word
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Relationships 

Matter 
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Judy Sexton’s passion for cooking and creating 

yields outstanding local results. page 5
Photo by Ryan 
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Cancer hits close to home. That’s why we’re here.
Call 217-DOCS (3627)

in Danville
in DanvilleDeliciousness

From left, Ivy Willard, 

JinAyla Bollman, and 

(in front) Judy Sexton. 

They are the trio behind 

the Bread Basket.
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From broadcasting local sports to playing music, Shane Ray celebrates 5 years of cranking out content. page 5
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Cancer hits close to home. That’s why we’re here.
Call 217-DOCS (3627)

XRB Radiodials up Hendricks County
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The Value 
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Owner of Electric Plus, Tim 
Whicker, lives and breathes 

Hendricks County. page 5

Distance yourself from pain.
iuhealth.org/west

$19.95 – SAVE $12

LUBE. OIL. FILTER CHANGE.

(317) 667-0211

Excludes shop supply, disposal fee, sales tax. 

Most cars and light trucks. 

Up to 5qts, 5W30 or 5W20 oil. Spin off filters. 

With coupon only. 

Not valid with any other offers. Expires 9/15/13

Photo by Ryan Woodall

Grounded 
  by principals

NEWS & EVENTSNews & Events

Employees of Bagger Dave’s Legendary 
Burger Tavern pose on July 19 for an Avon 
Chamber of Commerce ribbon cutting at 
the burger chain’s newest location, 9646 
E. US 36, Avon. Bagger Dave’s is a gourmet 
hamburger restaurant, which serves beer and 

wine. The Avon location is the second location 
in the metro-Indy area. It debuted at 8840 
N. Michigan Rd. A Greenwood restaurant is 
scheduled to open in October near County 
Line Rd.

Economic Development veteran Jeff Pipkin joins 
Hendricks County Partnership

Efforts to strengthen Hendricks County’s 
business community and employment 
prospects have gained a significant boost with 
the addition of Jeff Pipkin as the Hendricks 
County Economic Development Partnership’s 
Director of Business Development.

“We are thrilled to add an experienced 
economic development professional to our 
staff,” said HCEDP Executive Director Cinda 
Kelley-Hutchings. “Jeff brings his knowledge 
of the area, along with a wealth of information 
about the local and state incentives that are 
available to growing companies.”

Pipkin, who has spent the last dozen years 

serving as Deputy Director of the Morgan

County Economic Development Corporation 
is eager to put his experience and connections 
to work for Hendricks County’s residents. A 
native of Florissant, Missouri, Pipkin spent his 
childhood on the Southside of Indianapolis. 
After earning his Bachelor’s Degree in 
Computer Information Systems from Franklin 
College in 2001, he completed the Indiana 
Economic Development Course at Ball State 
University in 2002 and graduated from the 
Oklahoma University Economic Development 
Institute at IUPUI in 2007. He and his wife, 
Erin, reside in Mooresville with their sons Sam, 
Max, and Alex.
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1.  With 40 years of 

distance education 
experience, courses are 
tailored to match how 
students learn best –  
8 or 16-week formats.

 2. Enjoy the flexibility  
of balancing  
family and work 
responsibilities, while 
earning your degree.

 3. Earn your degree 
sooner than expected 
with alternative ways  
to earn credit and  
great transfer policies

4. Women and men 
receive personalized 
support from faculty 
with checkpoints  
along the way, 
including mentoring 
and online tutoring.

Four Reasons to Choose 

Woods Online

CLASSES START SOON. APPLY NOW.
www.smwc.edu/online

Saint Mary-of-the-Woods
C o l l e g e

Advancing in adult life
Adults pursuing high education increases with 

schools transforming courses to meet their needs
Compiled by Nicole Davis

Advancing in a career. Looking for employ-
ment. Wanting a career change. With a large 
increase in demand for educational advance-
ment in adults throughout the United States, 
various reasons account for the interest in a 
college degree.

“Adults are the fasting growing population 
of students attending college and there is ev-
ery reason to believe that this trend is likely 
to accelerate over the next 20 years,” said Judy 
Apple-VanAlstine, dean of the School for 
Adult Learning at the University of Indianap-
olis (UofI).

With the increased demand has brought 
about more college and university attention 
to the needs of adults in pursuing higher edu-
cation. Catering to their family lives and busy 
schedules, these courses tend to have more 
flexibility.

At UofI, Apple-VanAlstine said adult stu-
dents take a Return to Learning class to help 
them readjust to the learning environment. 
The class includes topics such as APA style 
writing, navigating the library, managing time 
commitments and work schedules. U of I has 
400-450 adult students on average enrolled 

each semester. 
“Adult learners are demanding consum-

ers and expect that what they are learning in 
class has relevance in their lives, either per-
sonally or professionally,” said Apple-VanAls-
tine. “The instructors use various methods of 
instruction and, regardless of the method(s), 
they try to relate the content of the course 
with real life experiences.  Likewise, the ex-
periences of adult learners are woven into the 
context and the content of the course.”

According to the National Coalition for Lit-
eracy, there is a great shortfall in financial aid, 
even for adults. Whatever the reason to return 
to school it is important to consider pros and 
cons, be realistic about the time commitment, 
find the right school to fit specific needs and 
research funding. 

 “We tell them that it is never too late,” said 
Apple-VanAlstine. “Most of the staff in the 
School for Adult Learning were adult learners 
themselves so these experiences are shared 
with them. We tell them that they can do it 
and we are here to help them.”

Get here. W e ’ l l  h e l p .

School  for  Adul t  Learning

Learn more about our  
adult undergraduate and  
graduate programs at  
sal.uindy.edu or  
(317) 759-5532.

ADULT EDUCATIONAdult Education
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A convenient location to attend IUPUI classes,
host a retreat, or conference. 

Classes Offered for the Adult Learner 
Both credit and non-credit classes.  

Workforce Education
Programs can be tailored for your organizational needs.  

On-Site Technologies
Internet connections, computers, LCD projectors.  

Dedicated, Full-Service Staff
Knowledgeable about IUPUI and the center.

Meeting and Conference Rooms Available
Small (15) and large (80) group capacity.
  

For Additional Information: (317)278-5900
 www.cln.iupui.edu/content/lc/workforce.html

555 E. County Line Rd., Greenwood, IN 46143

Center for 
Professional Development
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southsidetimes_FINAL.pdf   4   7/17/2013   4:49:59 PM

For HCBL by Laurie Daeger, Director of 
Marketing, School for Adult Learning, 
University of Indianapolis

A May 2013 study by CreditDonkey, a 
credit card comparison web site, named In-
dianapolis the No.1 city for college graduates. 
Using data from the Bureau of Labor Statis-
tics, the US Census Bureau and the Council 
for Community and Economic Research, the 
study looked at three key factors in 
the 50 largest US cities: unemploy-
ment rate for college graduates, local 
wage premium for a college degree and cost 
of living.

Indianapolis has what the study calls a 
“jaw-dropping unemployment rate for 
people with bachelor’s degrees,” 
coming in at just 1.9 percent. 
Matching that rate with our 
low cost of living (again 
topping the list of the 
cities examined in the 
study) and the 73 per-
cent wage premium 
enjoyed by employees with bachelor’s de-
grees, it’s no surprise Indianapolis landed the 
top spot. It clearly pays—literally—to have a 
bachelor’s degree if you live in the Indianap-
olis-area.

Now that you see the impact a degree could 
have on your life, you might be curious how 

to go about earning one as an adult. Here are 
a few steps to follow and tips to remember 
when embarking on the process of selecting a 
school and program of study:

1. Examine what you want to do with a de-
gree:  What are you passionate about, what 
type of work do you enjoy?

2. Ask about the school’s accreditation:  

Credits from regionally accredited schools 
are transferrable.

3. Research schools in your area with de-
gree programs for adult students:  Look for 
programs that are designed for adult students.

4. Decide if you want an online program or 
on-campus program:  What would work best 
for you? Some programs are strictly on cam-
pus, while others are only online. You might 

also find programs that are available through 
a combination of online and on-campus 
courses. It’s important to determine the for-
mat that’s best for your lifestyle and learning 
needs.

5. Research the cost per credit hour and 
other fees associated with the degree:  Be sure 
to ask about fees. Some schools may tell you 
the tuition amount, but fail to mention other 
fees such as parking, activity, computer, and 
lab fees. 

6. Ask about financial aid:  Is there a fi-
nancial aid representative to help you 

through the paperwork and ex-
plain the aid you are eligible for? 

It’s important to have a knowl-
edgeable financial aid advi-

sor who specializes in helping adult stu-
dents.

7. Schedule an appointment with an admis-
sions counselor:  The admissions counselor 
will explain the program and help you along 
the way.

Remember it’s never too late to return to 
school, and a college degree means better 
paydays and more job security.

It pays to have a bachelor’s degree
ADULT EDUCATIONAdult Education

Change Your Life. 
Change Your World.

 Degree programs for 

adult students.

Call 866-498-4968 or 

visit our website at 

indwes.edu.
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Higher education leads to hire opportunities
By Indiana Wesleyan University for HCBL

Going back to school to further your edu-
cation is a major life decision. It is one that 
requires a commitment of time and resources, 
as well as thoughtful consideration of how it 
will impact your future employment opportu-
nities. 

Most experts agree that acknowledge is 
becoming increasingly important in the U.S. 
economy. According to an article posted to 
the Bureau of Labor Statistics website, pro-
fessional and related occupations and service 
occupations are expected to create more new 
jobs than all other occupational groups from 
2008 to 2018. 

Additionally, growth will be faster among 
occupations for which postsecondary educa-
tion is the most significant form of education 
or training. It’s projected that occupations in-
volving some form of postsecondary degree 
will account for almost half of all new jobs cre-
ated from 2008 to 2018. Finally, for 14 of the 
30 fastest growing occupations, a bachelor’s 
or higher degree is considered the most sig-
nificant source of education or training. 

In adult degree programs, class sizes are 
typically small, affording personal interaction 
with classmates and your instructor. Many 
courses are offered onground, which facili-
tates face-to face interaction. Other classes 

may be online, in virtual classrooms, saving 
time and travel expenses. And some may be 
blended, combining both onground and on-
line formats. In addition to attending class, 
students meet either face-to-face or via the 
Internet. It’s like having a built-in study group. 

How much education do I really need? It 
depends on the industry. Some occupations 
require only an associate’s degree, such as reg-
istered nurses and dental hygienists. Others 
require bachelor’s degrees, such as elementa-
ry school teachers, accountants, and comput-
er software/ hardware professionals. Master’s 
degrees are necessary for mental health coun-
selors, school counselors and physical thera-

pists. And doctoral degrees are mandatory for 
clinical psychologists, college teachers, and 
computer / information scientists. 

Indiana Wesleyan University offers adult 
degree programs, specially designed for busy 
working professionals who need the flexibil-
ity to balance a career, family and education. 
Often, campuses are conveniently located to 
mitigate the commute time between work and 
school. You complete one class or course at 
a time averaging five to six weeks in length, 
which offers the opportunity to focus on sub-
ject matter in depth. Even better, with accel-
erated courses, you can graduate in less time 
than you think. 

Come celebrate the Grand Opening 
of Wellbrooke of Avon!

When: August 20th, 5-7 p.m.

Where: Wellbrooke of Avon
10307 E. County Road 100 North

Avon, Indiana (Location across from IU Health West Hospital)

Avon Chamber of Commerce 
Business After Hours

RSVP to the Avon Chamber of Commerce by Aug. 18 to 
info@AvonChamber.org or by calling (317) 272-4333

Special guests…

Matt Bailey, CEO  
IU Health West Hospital

Marina Keers,  
Executive Director  
Hendricks County  
Senior Services

…to briefly discuss issues  
involving senior care.

Drinks, Hors d’oeuvres and Networking





AUG 15

 with Alice McColgin, President,  
Board of Directors, Hendricks  

County Community Foundation

“Women & Their Connection 
to Philanthropy”

JOIN US!
Date:  August 15, 2013

Featured Speaker: Alice McColgin, President, Board of 
Directors, Hendricks County Community Foundation

Location: Prestwick Country Club
5197 Fairway Drive, Avon

Cost: $15; Time: 11:30 a.m.

R.S.V.P. by August 14, 2013  
to info@businessleader.bz  
or call (317) 918-0334

Event Sponsor: OLOGY, LLC

Send checks payable to: 
Leadership Hendricks County
P.O. Box 7, Danville, IN 46122

317.706.4444
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On July 1, Banning Engi-
neering announced that 
Eric Wathen joined its 
team as a project man-
ager.  Wathen, a former 
Hendricks County com-
missioner, has a back-
ground in local govern-
ment, drainage boards 
and regional sanitary 
sewer boards. He will focus on engineering ser-
vices for Municipal clients. Wathen, a graduate 
of Rose-Hulman Institute of Technology in Terre 
Haute, recently comes from the National Pre-
cast Concrete Association where he served as 
a technical services engineer and is registered 
as a professional engineer in Indiana, Kentucky, 
Michigan and Illinois.  

Banning Engineering 
announces new hire 

BUSINESSBriefs
Brownsburg HS grad joins 

KJD Legal
KJD Legal LLC recently 
hired Corinda Smith-Tay-
lor as a general office as-
sistant.  Corinda will be 
returning calls, schedul-
ing appointments and 
assisting with document 
preparation.  She will also 
be helping to stream-
line many technological 
functions in the office. Corinda, a 2010 Browns-
burg High School graduate, attended Ball State 
University, majoring in Environmental Science.  
She studied in Australia for the last year. “Corin-
da is a valuable addition to our team at KJD Le-
gal,” said Mrs. Davis.  “Her friendly nature and 
outgoing personality make her a natural fit.”  

To Advertise in the Business Leader, 
call today: (317) 451-4088

Visit online at: businessleader.bz

Congratulations Les Mongell

You’re a True Business Leader!
From Your Friends & Colleagues at the State Bank of Lizton

 Enjoy your retirement.

BUSINESS OF THE MONTHPlainfield Chamber Business of the Month

From left, Travis Caulk, Chamber member from First Merchants Bank; Becky Harris, Plainfield 
Chamber board member from Visit Hendricks County; Lori Montgomery, Chamber member 
from PNC Bank; Emily Biehn, Chamber member from State Bank of Lizton; Dwayne Shaw, CRF 
and Vision group director; Brad DuBois, executive director of the Plainfield Chamber of Com-
merce

Submitted Photo

The Plainfield Chamber of Commerce re-
cently announced Community Reinvestment 
Foundation, Inc. (CRF, Inc.) as its Business of 
the Month. CRF, a faith-based organization, is 
a 501(c)(3) nonprofit organization founded in 
1992 for the express purpose of sponsoring, 
on a charitable basis, the purchase, develop-
ment, construction and operation of housing 
facilities and services for persons or families 
of low and moderate income, the elderly and/
or handicapped.  Since its inception, CRF, 
Inc. has been active in purchasing multifam-

ily housing through various low income hous-
ing preservation programs and most recently, 
through the use of tax exempt bonds and low 
income housing tax credits.

Vision Group Associates is a full service 
real estate company that represents its clients 
in all their single family needs.  Vision Group 
brings a team of people that allows its clients 
to walk through the selling or buying process 
with a great level of comfort.

CRF is located at 44 N. Girls School Road, 
Indianpolis.

Community Reinvestment 
Foundation, Inc. named  

Business of Month

Specializing in Group Employee  
Benefits for Over 20 Years

Lori S. Howe
Plainfield, In 46168

Office: (317) 745-7341
Email: Lori@LSHowe.com 

www.LSHowe.com

• Health Savings Accounts
• Short Term Medical Coverage  
• COBRA Consultations
•  “Affordable Care Act” Consultations

We strive to get  
your business the  

best rate possible…  
call us today!

In addition, we offer the following:
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CALL USTODAY For a quote on your next printing job. 

The Indiana State Fair is 
many things to many people. 
Some people go primarily to 
indulge in deep-fried lard and 
other guilty pleasures. Oth-
ers demonstrate their skills in 
raising livestock. Many seek 
the threshold at which fried 
food and carnival rides stop 
cooperating.

Me? I attend for a refresher 
course in marketing. I’m con-
vinced that the state fair is a 
class suitable for any MBA 
program. 

My favorite example is the 
hucksters in the exposition 
hall. I’m particularly attracted 
to the folks who perform product demonstra-
tions. Everything they do provides valuable les-
sons to anyone who is responsible for selling 
something.

The man wearing a headset microphone 
doesn’t tell you that the veeblefetzer he’s selling 
has 23 chromium blades or an integral porce-
lain whatsit. Instead, he engages you by talking 
about something else. 

“The in-laws are going to arrive in 20 min-
utes … and I know that excites you.” He rolls his 
eyes as laughter ripples through the half doz-
en people watching him. “You’ve forgotten to 
core those two dozen radishes for the salads. So 

you rush to core them with a 
paring knife … and you know 
what happens …” The audience 
leans forward. “You cut your 
finger!” The group smiles and 
nods.  “So now you’re bleed-
ing, your knife’s dirty, and you 
have a bushel full of uncored 
radishes. And here come your 
in-laws up the driveway in that 
new car.” 

Five minutes later, you’re 
buying two shiny new veeble-
fetzers. (“They make a great 
gift.”)

The huckster didn’t offer 
a list of product features or 
claim that he offered the great-

est veeblefetzer in the world.  He kept your at-
tention by relating familiar situations and ask-
ing questions, framing everything around your 
problems, and giving you everything you need-
ed to convince yourself to buy his product. 

Whether you’re selling veeblefetzers or legal 
expertise, office automation or janitorial ser-
vices, you can learn from him.

The hucksters aren’t the only source of mar-
keting wisdom at the fair. Walk around the food 
wagons during the slow part of the day and see 
how the more successful operators will try to 
lure people in. See how they’ll use the latest in-
ventions to draw people to the booth. 

Spend three hours at the state fair and I 
promise you’ll come away with far more use-
ful knowledge than you’ll gain from any three-
hour class. Along with a few hundred extra cal-
ories and a veeblefetzer or two.
Scott Flood can be contracted via email at sflood@sfwriting.
com or by calling 317-839-1739, or visit his blog at: sfwriting.
com/blog/.

Earning a marketing MBA at the state fair  

Scott Flood
Columnist

The Hendricks County Community Founda-
tion scheduled a “Lunch & Learn” for Thursday, 
Aug. 15, 2013, from noon to 1:30 p.m., at Char-
bono’s Restaurant, located at US 36 & IN 267, 
Avon. Hosted by the Hendricks County Com-
munity Foundation, this session will include a 
complimentary lunch and one hour session on 
planned giving basics including understanding 
donor intent, incentives for giving, charitable 
organizations, donor benefits, ways of giving, 
and an overview of gifting strategies.  This pro-
gram has been accepted by the CFP Board for 
one hour of CE along with 1 hour CE for Indiana 
insurance professionals.  For more information, 
or to RSVP, please contact Jan Davis at jan@
hendrickscountycf.org.

Planned giving luncheon 
to be held in Avon

BUSINESSBrief

To Advertise in the Business Leader,  
call today: (317) 451-4088

Visit us online at: businessleader.bz

BEAUTIFUL  
CUSTOM  
JEWELRY 

A little out of the way, very much 
out of the ordinary.

BUSINESSBriefs

Thorpe Miller joins Indiana Members Credit Union
Indiana Members Credit Union (IMCU) recently 
announced that Thorpe Miller has joined the or-
ganization as Assistant Vice President of Sales 
and Marketing. In his role, Miller will assist IMCU 
and lead the Business Development and Mar-
keting efforts as well as work closely with the 
Business Services Team to develop new and ex-
isting business accounts, as well as actively pro-
mote and involve IMCU with the local commu-
nity.

Miller brings 22 years of experience in sales and 
corporate partnerships to his position at IMCU.  
He was previously employed with Pacers Sports 
& Entertainment and held the title of Corporate 
Partnership Sales Director where he sold and 
managed a portfolio of local, regional and na-
tional clients involving marketing partnerships 

with the Indiana Pacers 
and Fever. He is a gradu-
ate of Anderson Universi-
ty. He serves on the Mar-
keting Advisory Board for 
the Anderson University 
Falls School of Business. 
Miller is actively involved 
in coaching multiple 
youth sports and serves 
as a mentor for high school and college stu-
dents. He attends White River Christian Church 
and is an avid runner and golfer. Miller resides 
in Noblesville with his wife Gina and three chil-
dren. Miller can be reached at (317) 554-8112 or 
tmiller@imcu.com.    
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Yes, you are right; it is a 
strange title for an article, but 
there is a very relevant mes-
sage for business owners and 
entrepreneurs in that silly ti-
tle. Let me explain. 

It seems this year I have 
seen the unfortunate squirrel 
flattened in the street more 
than usual. Maybe it is be-
cause I have been working 
on this article in my head for 
some time and maybe it is be-
cause the squirrel does not 
quite know how to cross the 
road. 

You have seen it. Mr. Squir-
rel decides to run across the 
road. Maybe it is the thought of all the nuts 
buried just 30 feet across the asphalt. He be-
gins to run, and then stops. Maybe he thinks 
there might be nuts closer on his side of the 
road without having to risk running across 
the asphalt gauntlet. Then, he returns to the 
original idea and takes a moment to weigh the 
risk versus reward and that is when our friend 
Mr. Squirrel meets Mrs. Michelin, or Mr. Fire-
stone or Mr. Goodyear and that is the end of 
Mr. Squirrel.

Then there is the story of 
Nik Wallenda. He, like our 
dearly departed friend, Mr. 
Squirrel, likes to cross things. 
Who knows exactly why, but 
he and his entire family are fa-
mous for it. In contrast to Mr. 
Squirrel, Nik sets out with a 
definite plan. He has the con-
tingencies and the what-ifs all 
planned out in the event there 
is a wind that blows up just 
as he hits the midway point, 
like in his latest crossing of 
the Grand Canyon. To Nik, 
there is no such thing as “un-
expected.” No matter the cir-

cumstance, Nik Wallenda is committed. He 
sees his plan through from the beginning to 
the other end of the rope.

Here are the lessons for us as business own-
ers and entrepreneurs: 

1. Have a plan that includes strategies for 
the unexpected.

2. Know exactly what you want so that when 
you get there, you will know for sure you are 
finished or have arrived.

3. It is far better to commit and stick to your 

plan allowing for unforeseen circumstances.
4. Once you begin, do not look back but 

appreciate the ground you have covered and 
benefit from every step. 

5. Do not look down. Keep your eyes fixed 
on the goals you set out to accomplish from 
the very beginning. Keep your head up and 
move forward.

6. Hesitation is the death of squirrels in the 
road and in business. Get moving.

As the late Jim Rohn said, “You can learn 
from both the beholds and the bewares. 
Choose wisely.” Pick the path of Mr. Squirrel 
and you will be lucky if you make it. Pick the 
path of Nik Wallenda and you, too, will reach 
the end of the rope and be ready to step into 
new opportunities and possibilities … and 
who knows, maybe even join Nik in the Guin-
ness Book of World Records.

6 things to learn from squirrels  
in the road and Nik Wallenda

Jack Klemeyer
Columnist

Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (www.gybcoaching.com). Contact him at: 
Jack@GYBCoaching.com.

GOLF OUTINGS 
Aug. 14

Wings of Golf
When: Registration at 10 a.m.  

and shotgun start at 11
Where: Deer Creek Golf Club

Contact: For more information, contact Tracy 
Whetstone at Tracy@TourHendricksCounty.

com or call (317) 718-8750.  
Check out www.wingsofgolf.com.

Aug. 28

Avon Chamber of 
Commerce Golf Outing

When: Registration at 7:30 a.m.  
and shotgun start at 8

Where: Prestwick Country Club. 
Contact: For more information,  

contact call (317) 272-4333  
or go to www.avonchamber.org.

BUSINESSBrief

Some people get back 
to their roots.

We never left ours.

As a community bank, there’s no question 

about our focus. We’re here to serve the 

people who live and work here. Investing in 

our community with flexible products and 

services, highly personalized service and 

local decision-making is our priority and 

our pleasure. So, stop by for a coffee and a 

chat. We’d love to show how State Bank of 

Lizton can go to work for you.

10 Hendricks and Boone County locations

866.348.4674
www.statebankoflizton.com

Get to Know Us A Little Better. 
Featured Banker of the Month:

Emily Biehn
VP, Commercial Banker
Direct Line: 858.6178 
ebiehn@statebankoflizton.com
2100 Stafford Road, Plainfield

To Advertise in the Business Leader, 
call today: (317) 451-4088

Visit online at: businessleader.bz
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Erin Smith
Guest Columnist

Erin Smith is co-owner of Spotlight Strategies a print, apparel, 
promo and sign company located in Franklin, IN.  She may be 
reached at erin@spotlight-strategies.com.

My business is the econom-
ic engine for my family.  I am 
truly grateful for the opportu-
nities it affords me.  Better yet, 
I love the freedom it gives me 
throughout my day to meet 
new people and weigh in on 
community issues that make 
an impact.  As a business 
owner over the last ten years, 
I have volunteered my time to 
many organizations in John-
son and surrounding coun-
ties, raising money to build 
houses, feed children, prevent 
domestic violence and pro-
mote economic development 
just to name a few.  Recently, 
someone asked me, “How do you have time?”  
I pondered this question and thought about 
how passionate I am about the causes I sup-
port, personally and through my business and 
came to this conclusion: I am most fulfilled 
when I am making a difference, collaborating 
on a common goal or influencing the next big 
project in my community and sharing these 
experiences with my family.  My hope is for 
my boys to grow up and be civic minded and 
engaged in their communities – paying it for-
ward. In order for me to be truly fulfilled, I had 
to find a way to marry my community passion 
with my business plan.  So, how do you keep 
the economic engine of your business run-
ning successfully AND have a major impact 
on your community?

Here are 5 questions to consider when de-
ciding where to volunteer your time, talent 
and treasure:

1. What are you truly passionate about? 
Kids, feeding the hungry, clothing babies, ed-
ucating high school drop outs, health care for 
seniors? Define this passion and it will help 
guide where to spend your time.

2. Do my business plan goals and strategies 
naturally align with a particular nonprofit? 
(i.e. If you want increase your customer base 

of veterinarians, then perhaps 
the Humane Society is an or-
ganization that is right for 
you.)

3. Where is my family en-
gaged? Do they participate 
in sports, band or quiz bowl? 
Consider choosing a nonprof-
it that serves children.  There 
is nothing better than shar-
ing your volunteer responsi-
bilities with your kids.  I am 
convinced this is how we can 
ensure that our future will be 
brighter!

4. Do you know how much 
time, talent and treasure you 
can give?  Are you wonder-

ing, “How do I know what my limit is?”  If you 
find yourself feeling undervalued or stressed 
in your volunteer duties, this could be a sign 
that you are giving too much.  Volunteering 
should be about giving, whether appreciation 
is shown or not.  I had to learn this lesson the 
hard way!

5. If you have employees, ask what they 
are passionate about.  Many times there is a 
shared passion that can spark an amazing ca-
maraderie between fellow workers and this 
can increase productivity in the workplace.  
A true WIN/WIN for your business plan and 
your community! 

I hope that by answering these questions, 
you have clarified your passion and consid-
ered ways to incorporate it into your business 
plan to serve a meaningful nonprofit in your 
community! If you have a nonprofit that you 
support personally or through your business, 
thank you!  Your efforts help make our com-
munity a better place to live, work and raise 
our children!

Marrying community passion 
with your business plan

BUSINESSBriefs

YOUR BUSINESSYour Business

First Merchants donates $2,500  
to YMCA flag football league

From left, Mary Beth Carmichael, community vice president YMCA;  
John Skelton, First Merchants representative; and Al Bennett, YMCA advisory board member

On June 28, First Merchants Bank, located 
at 1121 East Main St., Plainfield, announced 
the sponsorship of the Hendricks Regional 
YMCA flag football league for the fall 2013 

season. The company has donated $2,500 in 
charitable funds to the club to support its fall 
league.

HCCF 2013 education  
grant cycle now open

Applications to the Hendricks County 
Community Foundation for education grants 
this year from the Deedee Daniel Opportunity 
Fund will be accepted through Aug. 15.

Cycle Two of the HCCF’s 2013 Opportunity 
Fund Grant Program is strictly for education-
related grants.  Applications with an emphasis 
on collaboration between school corporations, 
education foundations, classroom projects as 
well as other education-focused programs will 
be given special consideration. 

All grant applications must be submitted 
online. Applications can request no more than 
$10,000 for a project or purpose. Grant monies 
awarded must be used within one year of the 
grant date.  

Funding for operating and construction 
costs will not be granted unless there is a 
significant opportunity for community use or 
collaboration. HCCF reserves the right to offer 
a grant with a matching stipulation.

Guidelines and instructions for the 
Opportunity Fund grants can be found at 
www.hendrickscountycf.org.  

The purpose of the Deedee Daniel Opportunity 
Fund is to support programs, projects 
and organizations that meet the needs of 
Hendricks County and its communities. Grants 
are made only to nonprofit organizations or 
qualified charitable projects that meet those 
criteria. 

Avon resident graduates 
from Richard E. Lugar 

Excellence in Public  
Service Class

The Richard G. Lugar Excellence in Public 
Service Series recently recognized Jennifer 
Hardman as a graduate of the 2012-13 Lugar 
Series class.  As a participant chosen from more 
than 2,500 women from across the nation, 
Hardman received training in preparation 
to serve in key governmental and political 
positions.

During the graduation ceremony in 
Washington, DC, Senator Lugar restated 
his commitment to the program’s goals of 
identifying and encouraging outstanding 
Hoosier women to enter public life.  

Presently, Hardman works for Senator 
Dan Coats in his state office dealing with 
Immigration and State Department issues. 
Although not from Indiana originally, Hardman 
and her husband, Tony, chose Avon to be close 
to family and to raise their two children. 

businessleader.bz

Of all the reasons 
to buy a new home 

or refinance 
your existing home, 

there’s only one  
locally owned bank  

you need 
for your loan.

“We not only give you convenient 
personal service along with competitive rates,  

we make the entire loan process 
quick and easy.”

Steve Denhart, President, 
Hendricks County Bank and Trust Company

  
Gary Fraley, Vice President, 

Hendricks County Bank and Trust Company

Call, stop by or  
apply online.

Avon
963 N. SR 267

272-7055 
Brownsburg
1 E. Main St.

852-2268

Brownsburg Square
11 Northfield Dr.

852-6518 
Danville

200 East & U.S. 36
745-0501

Plainfield
1649 E. Main St.

839-2336

HendricksCountyBank.com

Your Community. Your Bank. Since 1908.
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August County and 
Municipal Meetings

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
317-745-9221

Council
(Second Thursday every 
month), August 8, 2 p.m.

Plan Commission 
(Second Tuesday every 
month), August 13, 6:30 p.m.

Board of Zoning Appeals
(Third Monday every month)
August 19, 7 p.m.

Commissioners 
(Second and fourth Tuesday 
every month), August 13, 9 
a.m., August 27, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, IN 46123
317-272-0948

Town Council (Second 
and fourth Thursday every 
month), August 8, 7 – 9 P.m.
August 22, 7 – 9 p.m.

Advisory Plan Commission
(Fourth Monday every 
month), August 26, 7 p.m.

Board of Zoning Appeals
(Third Thursday every 
month), August 15, 7 p.m.

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
317-852-1120

Town Council (Second 
and fourth Thursday every 
month), August 8, 7 p.m.
August 22, 7 p.m.
Town Hall

Plan Commission 
(Fourth Monday every 
month), August 26, 7 p.m.
Brownsburg Town Hall

Board of Zoning Appeals
(Second Monday every 
month), August 12, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.

Danville, IN 46122
317-745-4180
Note: Call 317-745-3001 to 
confirm meetings have not 
been cancelled.

Council (First and third 
Monday every month)
August 5, 7 p.m.
August 19, 7 p.m.

Plan Commission
(Second Monday every 
month), August 12, 7 p.m.

Board of Zoning Appeals
Meets as needed on the
third Tuesday of the month
August 20, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal Building
206 W. Main St.
Plainfield, IN 46168
317-839-2561

Town Council (Second and 
fourth Monday every month)
August 12, 7 p.m.
August 26, 7 p.m.

Plan commission
(First Monday every month)
August 5, 7 p.m. 

Board of Zoning Appeals
(Third Monday every month)
August 19, 7 p.m.

August Chamber of 
Commerce Meetings
Chamber Events

14 - Danville Chamber 
of Commerce (members’ 
meeting): Wednesday, 
August 14, 11:15 a.m.; 
Hendricks County 4-H 
Fairgrounds and Conference 
Complex, 1900 E. Main 
St., Danville. For more 
information, call (317) 
745-0670

20 - Plainfield Chamber 
of Commerce (Speed 
networking event): Tuesday, 
August 20, 7 a.m.; Primo 
West. Plainfield.  For more 
information, call (317) 
839-3800

21 - Brownsburg Chamber 
of Commerce (members’ 
meeting): Wednesday, 
August 21, 11 a.m.; 
Brownsburg Fire Territory, 
470 E. Northfield Dr., 
Brownsburg. For more 
information call (317) 
852-7885

30 - Westside Chamber 
of Commerce, (members’ 
meeting):  

Friday, August 30, 8:30 a.m. 
Location TBD, Indianapolis. 
For more information, call 
(317) 247-5002

Avon Chamber of 
Commerce (members’ 
meeting): No regular 
members’ meeting in 
August due to golf outing 
at Prestwick Country Club, 
5197 Fairway Dr., Avon.  For 
more information, call (317) 
272-4333

Avon Chamber
New Members
 
Coach’s Driver Education
Mark Canull
192 N St Rd. 267, Suite 350
Avon, IN 46123
(317) 272-9233

Cutters Brewing Company
Monte Speicher
9973 E. US Hwy. 36
Avon, IN 46123
(317) 203-9675

Excellence  
in Fitness Studio
Jeff Monday
1647-C E. Main St. 
Plainfield, IN 46168
(317) 771-1024

EmbroidMe
Ted Frankowski
7900 E. US Hwy 36
Avon, IN 46123
(317) 272-0694

Family Promise of 
Hendricks County, INC
Larry Champion
P.O. Box 691 Plainfield, IN 
46168, (317) 670-5691

Today’s Events &  
Business Services
Becky & Chris Homko
124 E Northfield Dr.  
Suite F #123
Brownsburg, IN 46112
(317) 520-1114

Yeager Properties
Lisa Yeager
2680 East Main St.
Plainfield, IN 46168
(317) 770-7380

QBS AS-Builts
Nicolas M. Quintana
674 Shakespeare Dr.
Avon, IN 46123
(317) 331-4890

Brownsburg Chamber
New Members

Jordan’s Place Corporation
1652 Northfield Dr.
Brownsburg, IN 46112
(317)710-9115

Gizmo’s Galleria
1630 E. Northfield Dr.
Brownsburg, IN 46112
(317) 350-2399

The American Heart 
Association
5707 Saratoga Place
Plainfield, IN 46112 
(317) 285-9904

United States  
Postal Service
411 Northfield Dr.
Brownsburg, IN 46112
(317) 852-3943

Stratusi
1630 S. Green St. Suite 1
Brownsburg, IN 46112
(317) 350-2261

Plainfield Chamber 
New Members

AOLF LLC, DBA 
Action Coach
Suitephen Hoogerwerf
2771 Solidago Dr.
Plainfield, IN 46168
(317) 910-8487

CSU, Inc.
Lori Paul
3919 Clarks Creek Rd.
Plainfield, IN 46168
(317) 972-0802

Frontier Paper & 
Packaging
Hayley Reagin
1551 S. Perry Rd.
Plainfield, IN 46168
(317) 837-0568

Oak Tree Golf Course
Doug Rushton
4712 E. US 40
Plainfield, IN 46168
(317) 839-6205

Sales Leads
Newly Incorporated 
Businesses through  
July 10, 2013

A Breath of Life CPR  
and First Aid
Liza M. Maricle
661 Sable Chase
Brownsburg, IN 46112

All County Cleaning 
Services, Paul Barry
9059 Snowden Sq. North
Indianapolis, IN 46234

Avon’s Sports Bar and Grill
Jerry Thompson
510 W. Edge Trail., Apt. E
Avon, IN 46123

Choice One Appraisals
Christopher Barclay
7411 Glendale Dr.
Avon, IN 46123

Fish Window Cleaning
Kuhn and Associates, Inc.
Bradley Kuhn
1145 Waterford Dr.
Avon, IN 46123

Focused Photography  
by Valerie
Valerie Myers
1222 S. C.R. 625 East
Avon, IN 46123

JDC
Christopher Shields
7327 Woodside Dr.
Avon, IN 46123

Lifestyle Balance Coach
Amy Hayden
349 Wildrose Lane
Avon, IN 46123

M Blair Hair and Nails
Marissa Blair
4821 Hathaway Dr.
Coatesville, IN 46121

Mjolnir Dynamics
Kenneth D. Steen
309 Arborglin Dr.
Brownsburg, IN 46112

Secure Coed Service
Susan D. Thibodeau
383 Red Rose Lane
Avon, IN 46123

SBA Guaranteed Loans

Boone County

Isenhower Enterprises, Inc.
859 Lyn Lea Lane
Lebanon, IN 46052
$20,000. The Huntington 
National Bank

Gregory J. Pease  
DDS, P.C. 
11524 Willow Ridge Dr. 
Zionsville, IN 46077 
$740,000 
STAR Financial Bank

Hamilton County

Fiesta Ventures 1, Inc.
12972 Chesney Dr. 
Fishers, IN 46037 
$560,000. Community 
Reinvestment Fund

Living with Intention, Inc.
8495 Fishers Center Dr.
Fishers, IN 46038 
$25,000. BMO Harris Bank

LoKe Bicycles, Inc. 
11640 Brooks  
School Road 
Fishers, IN 46038 
$83,200 
The Huntington  
National Bank

S and A Square, Inc. 
13185 Harrell Parkway 
Noblesville, IN 46060 
$143,000 
The Farmers Bank, Frankfort

Seaman Automotive 
Repair, Inc.  
13048 Publishers Dr. 
Fishers, IN 46038 
$292,100 
Wells Fargo Bank

Westlake Design, Inc.
21 S Rangeline Road, 
Ste. 200 
Carmel, IN 46032 
$100,000. KeyBank

Hancock County

Bradford Builders, Inc. 
749 N. State St. 
Greenfield, IN 46140 
$50,000. The Huntington 
National Bank

Hendricks County
 
Associates  
in Family Denistry 
7800 E. U.S. Hwy. 36 
Avon, IN 46123 
$970,000 
Bank of Commerce

Michael Jackson 
Insurance, Inc. 
209 E. Main St. 
Brownsburg, IN 46112 
$10,000. The Huntington 
National Bank

Megamac, LLC 
7800 E. U.S. Hwy. 36 
Avon, IN 46123 
$769,000 
Bank of Commerce

Johnson County

Entertainment/Bowling 
Solution 
400 N. Morton St. 
Franklin, IN 46131 
$25,000. $50,000 
The Huntington  
National Bank

Salvage Network  
USA, LLC 
100 N. Madison Ave. 
Greenwood, IN 46142 
$35,500. The Huntington 
National Bank

Storage Solutions  
of Indiana 
7540 S. Nineveh Road 
Nineveh, IN 46164 
$815,000 
Ridgestone Bank 

Marion County

A-1 Noel Towing Corp. 
2805 E. Dudley Ave. 
Indianapolis, IN 46227 
$40,000. The Huntington 
National Bank

Auto Glass Advantage 
Plus, LLC 
7147 E. 46th St. 
Indianapolis, IN 46226 
$9,200. $15,000
$20,000. The Huntington 
National Bank

Creative Carpets 
Company, Inc. 
5727 Park Plaza Ct. 
Indianapolis, IN 46220 
$50,000. The Huntington 
National Bank

Effective Computer 
Solutions, LLC
12316 Rose Haven Dr. 
Indianapolis, IN 46235 
$19,500. $50,000 
The Huntington  
National Bank

Frontier Paper and 
Packaging, Inc. 
2000 Executive Dr. 
Indianapolis, IN 46201 
$1,765,000 
Premier Capital Corporation 

Geneva Hair Studio, LLC
5620 E. Washington St. 
Indianapolis, IN 46219 
$50,000. The Huntington 
National Bank

LoKe Bicycles, Inc. 
12010 Emory Dr. 
Indianapolis, IN 46229 
$25,000. $15,000
The Huntington National 
Bank

MS Transportation, LLC 
258 S. Kitley Ave., Ste. B 
Indianapolis, IN 46219 
$118,000. The Huntington 
National Bank

Minority Solutions Logistics
258 S. Kitley Ave.,  
Suite B, Indianapolis, 
IN 46219. $361,000 
$150,000. The Huntington 
National Bank

Muncie Planet, LLC 
One American Square,  
Suite 22 
Indianapolis, IN 46282 
$2,953,000 . The Huntington 
National Bank

Nu Orbit Media, Inc. 
608 E. New York 
Indianapolis, IN 46202 
$75,000. Wells Fargo Bank

Phoenix Medical 
Equipment and Supplies
8360 W. Washington St.
Indianapolis, IN 46231 
$50,000. The Huntington 
National Bank

Pirtek Perry 
3015 B. S. Harding St. 
Indianapolis, IN 46217 
$325,400. Wells Fargo Bank

R & R Auto and Fleet 
Services, 4451 Lafayette 
Rd., Indianapolis, IN 46254
$264,000, Indiana 
Statewide Cert. Dev. Corp.

Technology Evolution, LLC 
7025 Mortwood St.
Indianapolis, IN 46241 
$10,000. KeyBank

Toliver’s Cores Supplies, 
Inc., 2050 N. Tipton St. 
Indianapolis, IN 46218 
$40,000. The Huntington 
National Bank

Tree House Yoga, LLC 
28 E. 16th St. 
Indianapolis, IN 46202 
$25,000. Celtic Bank

Matthew Wilson 
9945 E. 21st St. 
Indianapolis, IN 46229 
$317,200. First Colorado 
National Bank 

Shelby County

Livezey Enterprises, LLC
5274 N. C.R. 500 East 
Shelbyville, IN 46176 
$13,700. Chase Bank

PLANNER OF NOTEPlanner of Note

Buy this space!
(317) 451-4088

To Advertise in the 
Business Leader, 

call today: (317) 451-4088
Visit online at: 

businessleader.bz



Habit of the Heart
Please join us for the

NINTH ANNUAL

September 6-7, 2013
F i v e  S t a r  C a t e r i n g  a t  P r i m o  W e s t ,  P l a i n f i e l d

September 6, 2013
Doors open at 6 p.m.

Black tie optional.

September 7, 2013
11 AM to 2 PM

2013 Ladies Handbag Luncheon
Hats Off!

to Hendricks County

 • Handbag & Purse Silent Auction
	 •	 Necklace	Raffle
 • Ladies Luncheon
 • Gourmet Coffee Bar
 • Live Auction of Unique Purses

FRIDAY
Monte Carlo Night

$50 per person/$400 reserved table
SATURDAY

Ladies Handbag Luncheon
$25 per person/$200 reserved table

(Full payment and attendees’ names required for reserved table)

Purchase tickets online at

www.hendrickscountycf.org
OR CALL

317.835.1245
For More Details

Don’t wait … these are sellout events!


