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By now most know that Brian Rose is no lon-
ger the executive director of the Brownsburg 
Chamber of Commerce. Membership received 
word via e-mail late on a Friday afternoon in 
late November that the board of directors’ de-
cision had been to eliminate the po-
sition. 

In the e-mail Rose stated: “In 
speaking with the executive commit-
tee of the Brownsburg Chamber of 
Commerce Board of Directors, the 
board plans to work on restructuring 
the chamber to continually improve 
serving the needs of the member-
ship.”

I am not using this space to specu-
late why the board made the decision 
it made. As a member, here’s hoping 
the chamber does, in fact 
thrive, without an execu-
tive director. It won’t be 
unusual, as there are oth-
er chambers that operate 
without executive lead-
ership – but it won’t be 
easy as well. Lisa Black, 
the chamber’s assistant, 
apparently will stay on board and she will be 

needed now more than ever. I know many of 
the board of directors and they are good peo-
ple who care deeply about the business com-
munity of Brownsburg as well as the Browns-
burg community in general. So, as a member I 
trust the decision.

Each chamber in Hendricks County is 
unique to its community and they 
operate differently - yet they, I be-
lieve, are viewed with the same lens. 
I’m not sure, watching from the 
sidelines, that being the director of 
a chamber is as easy as many may 
think.

I wish Rose well in his future en-
deavors. 

Check out  
Goerner online

Carolyn Goerner, a 
Professor of Manage-
ment at Indiana Univer-
sity-Bloomington’s Kelley 
School of Business since 
2000, is writing a weekly 
column on management. 
The column is posted ev-
ery Monday (www.busi-

nessleader.bz) and it’s well worth the time to 

Rick Myers is publisher of the Hendricks County Business 
Leader. E-mail: rick@businessleader.bz

Brownsburg Chamber moving forward without executive leadership 
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RECYCLE.RETHINK. REWARD.

Chances are the older refrigerator or freezer in your 
basement or garage is running up your utility bill by an 
average of $150 a year. Recyle it, reduce your energy use 
and keep harmful materials out of landfi lls. We’ll pick it up 
and you’ll pick up $35.

For a FREE pickup call 1-877-395-5535 or visit 
www.powermoves.com.

Refrigerators and freezers must be in working condition, and must be between 10 and 30 cubic feet 
in size, using inside measurements. Wabash Valley Power Association (WVPA) contracts with JACO 
Environmental, an appliance recycler, to pick up and recycle refrigerators and freezers that are in 
working condition. This program is funded by WVPA and is available to residential electric customers 
in Hendricks Power Cooperative territory on a fi rst-come, fi rst-served basis until funding is expended. 
Customers must own the unit(s) being recycled. Limit two units per residential address. A check will 
be mailed to participants within 4-6 weeks after the appliance collection. Some restrictions apply.

SAVE UP TO

$150/YR 
IN ENERGY COSTS

 GET

$35 
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read it. Goerner has worked in human resourc-
es and consulting. She holds graduate degrees 
from both IU and The Ohio State University.  
She wrote in an introductory column: “I’ve 
taught undergraduate, graduate, and working 
professional students in a variety of classroom 
contexts.  I’ve consulted with companies on 
matters ranging from developing managerial 
bench strength to enhancing negotiation skills.  
My passion for this work comes from my deep 
belief that good management makes a differ-
ence in the performance of companies and the 
lives of employees.

I have amazing colleagues across the globe 
who have done exceptional research to deter-
mine the practices and principles that make 
for effective supervision.  While their work 
is interesting and informative, it doesn’t of-
ten get translated from “research journal-ese” 
into practical tips for working managers.  My 
goal with this column is to transfer academic 
knowledge into practical strategies for you …”

Well, that’s all for this month. Here’s wising 
you the best this holiday season.

He’s coming!
Are YOU ready? 

We Are.
Store Hours 

Mon-Fri, 9:30am-5:30pm
Wednesday, 9:30am-8:00pm

Saturday, 9:30am-3:00pm

22 East Main Street
Brownsburg, IN 46112

(317) 852-2306

www.nelsonjewelers.com

Extended Holiday Hours                               
Beginning December 9th

See our Website
www.nelsonjewelers.com

“Each chamber in Hendricks County 
is unique to its community and they 

operate differently - yet they, I believe, 
are viewed with the same lens.”

Specializing in Group Employee  
Benefits for Over 20 Years

Lori S. Howe
Plainfield, In 46168

Office: (317) 745-7341
Email: Lori@LSHowe.com 

www.LSHowe.com

• Health Savings Accounts
• Short Term Medical Coverage  
• COBRA Consultations
•  “Affordable Care Act” Consultations

We strive to get  
your business the  

best rate possible…  
call us today!

In addition, we offer the following:
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Here’s wishing
Cassie Martin

all the best
Sheltering Wings recently an-

nounced the hiring of Cassie Mar-
tin as its new executive director. 
She comes to the position with a 
wealth of knowledge and expe-
rience in the nonprofit industry. 
Sheltering Wings offers a safe ha-
ven for women and children suf-
fering from physical, emotional, 
or sexual abuse. 

Also a big thank-you to April 
Bordeau who served Sheltering 
Wings for many months as the in-
terim executive director. This was 
not a new role for her as she served 
Sheltering Wings as its very first 
executive director. In this interim 
role, she has displayed nothing but 
professionalism. 

Sheltering Wings is a blessing 
to Hendricks County, and we wish 
Cassie the best of luck in her fu-
ture with the organization.

Mutual respect  
to push you to 

reach your best
On the field, Peyton Manning and 

Tom Brady relentlessly attack one an-
other. Each time they play each other, 
it is a nail biter. They are two experts 
in the same line of business; however, 
each one has a different strategy for 
success.

It is our position that respect and ad-
miration for others can go a long way. 
Hendricks County is full of many small 
businesses; each of which is successful 
but with different strategies.

What are you doing to ensure suc-
cess in your business? What is it about 
your business that other industry ex-
perts can admire and respect about 
the way you have built your business? 
Push each other. Show the rest of our 
great state what Hendricks County is 
all about.

VIEWS

Yes, we want your letters: 

Readers of the Hendricks County Business Leader are 
encouraged to send letters to the editor as often as 
they wish. The stipulations are that the letter is time-
ly, focused (not more than 200 words) and verifiable. 
Please make sure to provide your complete name 
and daytime and evening telephone contact num-
bers. All letters are subject to editing for brevity, clar-
ity and grammar. Please direct correspondence to 
info@businessleader.bz.

“A successful man 
is one who can lay 
a firm foundation 

with the bricks 
others have  

thrown at him.”  

~ David Brinkley, 
American newscaster

Holiday cheer fills the air. Seasonal greetings 
pack my mailbox. Merry Christmas and a Hap-
py New Year are written on almost all 
of them, inside glittered covers, fam-
ily photos, or in special letters depict-
ing a year’s worth of, “Tommy got (or 
lost) his tooth today.” Hidden in each 
greeting is a special wish that seems 
to be a universal sentiment this time 
of year: Peace on Earth.

Peace on Earth: What does that 
mean? Does it pertain to tornadoes 
and volcanoes? Does it pertain to hu-
man conflict? Who has really thought 
about Peace on Earth and how that 
would affect everything?

We all know people 
for whom DRAMA is 
the spice of life. They 
can’t seem to live with-
out a certain orange-
level crisis every day. 
They frump and frown 
and woe is me looking 
for conflict. They want to tell people exactly how 
they should live and how the world would be a 

better place if only there wasn’t conflict in their 
life. I don’t buy it.

Can you imagine how boring drama would 
be without conflict? Yet we constantly pray for 
peace during this time of year. Interestingly 

enough, we then beat our brains out 
trying to find the perfect gift for our 
loved ones or colleagues. Peace? I’ll 
LOL on that one.

Deadlines, stress, year-end inven-
tories, are all things that we dread, but 
necessary. We wouldn’t or couldn’t 
enjoy a day off like Christmas if we 
didn’t have the stress of the 15 weeks 
leading up to the big peaceful holiday.

Look hard at your own life. Do 
you beg for peace and then complain 
about the mistaken restaurant order? 

Do you ask for goodwill toward men but can’t 
get off the dang phone long enough to engage 

one of them? It seems like the more opportuni-
ty we see in a shrinking world, the more insu-
lated we become. We reject Peace on Earth and 
Goodwill to Men

When is the last time that you volunteered to 
make life a little smoother for someone else?

Sending out cards once a year to wish for eter-
nal peace seems like a futile effort. Get off your 
holiday duff and go out to help make the season 
brighter. Take to heart your Christmas wish and 
avoid family squabbles during these gatherings.

Smile.
It may not change the world, but imagine the 

good we could do if everyone adopted an action 
strategy for the holidays instead of just wishing 
for Peace on Earth.

Have a happy holiday season and gain a valu-
able insight from whatever source you respect. 
Take to heart the messages of this season and 
spread kindness and love during this wonder-
ful month. You don’t really want Peace on Earth. 
You want to help others.

Peace out!

Gus Pearcy
Columnist

Is peace overrated?
HUMOR

“Deadlines, stress, year-end inventories, are 
all things that we dread, but necessary.”
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Have some tea and crumpets 
this season with Tina Jesson

www.statebankoflizton.com | (866) 348-4678

December is
Identity Theft
& Awareness 

Month

We’ve never left 
our roots.

Tina’s Traditional  
Old English Kitchen

(Various locations)
(317) 858-4345

Email: tina@Tinastraditional.com

What’s the best advice you ever re-
ceived? “You have to work on two busi-
nesses…The business you’re in and the 
business you want to be in,” ~ Anthony 
Robins
 
Best business decision you ever made: 
Building my business on the pop-up con-
cept is the best decision I have ever made 
– it keeps my overheads as low as possible, 
helps out other businesses and helps me 
differentiate in the market place.
 
Worst advice you ever received: …think-
ing and trusting that others outside the 
business must know better than you.
 
In five years, I want… Tina’s Traditional is 
on a mission to introduce the concept of 
Afternoon Tea with a proper cuppa (Brit-
ish lingo for a cup of tea) to the American 
public with old fashioned immaculate and 
courteous service… within the next 5 years 
I want to take the Tina’s Traditional brand 
nationwide in the USA and have a location 
in the UK.
 
My secret to success: Keeping it authentic, 
testing an idea, running with it and seeing 
how it sits with me. If it doesn’t feel right, or 
doesn’t work, effort vs. return, stop and try 
something else but keep on moving for-
ward, keep innovating and never settle for 
stopping still.

How did Tina do it?

The List
Five books, or five movies, or five 
albums that have had an influence on 
your life…

n Lynn Franks - The Seed

n  The Psychology of Achievement 
– Brain Tracy

n Get Clients NOW! – CJ Hyden

n  Mike Dooley – Infinite Possibilities; 
Thoughts become things and all 
subsequent works

n The film Flick – cause life is short…

FEATURE

COVER STORY

By Gus Pearcy
Holiday hustle and bustle can zap your en-

ergy as well as make you frantic. Too often we 
lose the joy of the season to these obligations. 
It’s nice to stop and take a moment to reflect on 
the day and catch up with friends. Perhaps over 
a spot of tea and a buttered crumpet?

That’s the idea behind a relatively new busi-
ness in the area called Tina’s Traditional Old 
English Kitchen. Tina Jesson brings loads of 
street cred to her business because she is an 
authentic born and reared citizen of the Unit-
ed Kingdom. She also brings a bunch of 
baking skills across the Atlantic to cre-
ate a unique experience for patrons.

Half-jokingly, Jesson says her goal is 
to bring a decent cup of tea to Amer-
ica. But she also is giving Hoosiers a 
glimpse of what tea is all about in the 
United Kingdom. Tea time is really a 
snack time in England. The Europeans 
have a much later dinner break, so tea 
time with perhaps a slab of ham and 
some biscuits is really about staving off 
the munchies.

Of course, fans of the television se-
ries Downton Abby will really con-
nect with Tina’s business because she 
is really trying to bring a bit more for-
mal High Tea experience to Hendricks 
County.

“That’s what I’m trying to do with Ti-
na’s Traditional is introduce the whole 
idea of afternoon tea,” she said. “We have some 
really good quality loose leaf teas available and 
some hard to find British baked goods, which 
is really what started me on this whole thing.”

Jesson bakes her own crumpets, a dense 
thickish pancake that has no sugar or salt. It 
can be slathered in butter or can be adaptable 
to sweets with a dollop of jelly or savory with 
cream cheese. She also makes her own scones, 
which are more like biscuits than the dry fare of 
a typical American scone. She uses a commer-
cial kitchen in Brownsburg to bake and brings 
it to her next location. 

Many of the ingredients are shipped in from 
England. They are rare in this area. Her reci-
pes are authentic made with hardly any sugar 
or salt. She imports her own clotted cream, 
a butter-like topping. Patrons can also enjoy 
a variety of unique foods such as strawberry 

conserve, chili & tomato chutney, homemade 
mincemeat, spotted dick pudding and more.

Raised in a small village in Derbyshire, Eng-
land - about 100 miles north of London - by 
her mum, grandmum, and great grandmum, 
Jesson learned to bake under their tutelage. 
There she reared her children and started a real 
estate staging business, a decidedly American 
concept.

When her husband, David Jesson, came 
home in 2008 to announce he had taken a job 
in Indianapolis, Tina didn’t know where it was. 
When he mentioned the Indy 500 she knew 
about that because they were followers of For-

mula 1 racing.
Used to baking for her family at Christmas-

time, Tina baked gobs of mints, Christmas 
cake, and tarts but always had more than just 
her husband could eat. So he would take some 
into work at Rolls Royce where his co-work-
ers would rave about the goodies. They would 
place orders for more goodies.

Then she made the rounds of the farmer’s 
markets with English treats and sold out. Even-
tually she was asked to throw tea parties and 
traditional tea times. Eventually, she began a 
solid marketing program and a web site.

“Not a lot of people can get access to English 
afternoon tea food, and if people have been to 
England or have ancestry with England, it kind 
of takes them back to a time and place when 
they were with family or whatever,” Jesson said. 
“So people tend to remember me once they ex-
perience the food.”

She actually hesitated opening up her busi-
ness because she wasn’t sure how a Brit start-
ing a business in America would be accepted 
because of that minor scuffle in the late 1770s. 
But America is in love with the Beatles, Down-
ton Abbey, the Royal Wedding and birth of a 
future king, so it seemed like a great time to try 
to find a market of Anglophiles.

Tina’s Traditional Old English Kitchen does 
catering and pop up tea service around the 
area.

The “pop up” feature of the business shows 
up in various locations. Currently, Tina is do-
ing tea service from 2 - 4 p.m. on Thursday, 

Fridays and Saturdays at Courthouse 
Grounds in Danville on the Historic 
Town Square. She also does a Sunday 
afternoon tea once a month in Browns-
burg at Dawson’s Too.

There are other locations that can 
change or be added from time to time. 
That’s why it is important to stay tuned 
to her web site. She has also partnered 
with an avid collector of English Royal 
Family memorabilia doing private teas 
at his residence.

Tea is much more common in the 
U.K. Jesson said typically, a tea drink-
er would have six to eight cups a day. 
For her tea service, Jesson searched for 
higher grade teas than the everyday tea 
she experienced at home. 

“To run a tea room service, I think 
people expect a little more than tea in 
a bag,” she said. “Having done my own 

research since I’ve been in the states about 
types of tea and the sheer difference between 
the size of the leaf in a bag compared to the size 
of the leaf when it is loose, it’s night and day. 
So I’m really hooked on the whole idea of loose 
leaf tea.”

Her popularity has grown organically to 
about 1,000 subscribers to her newsletter. She 
has been a guest seven times on the local pro-
gram Indy Style. 

For the foreseeable future, the Jessons will be 
residents of Brownsburg and Tina will continue 
her tea service. Perhaps, one day, they will re-
turn to their home country in retirement, she 
said.

“I love cooking and sharing food with people 
and I don’t have any family to do that with,” Jes-
son added.

For the foreseeable future, England’s loss is 
Hendricks County’s gain.

Old English holiday

Tina Jesson

Photo by Ryan Woodall
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Like many of you, we are so grateful for the communities in which we live, work, play and raise our families. How fortunate all of us 
are to have great residents, organizations, and companies that allow collaboration to address community issues. 

Most of all, the employees of State Bank of Lizton are appreciative of the trust you have placed in us to help local businesses grow 
and prosper and to help families realize dreams each day.

In your honor, we are making a donation to the 

STATE BANK OF LIZTON CENTENNIAL CELEBRATION ENDOWED FUND. 

As this fund grows, grants will be made to several non-profit organizations in Hendricks and Boone counties.

Best wishes for a happy holiday and a bright new year!

www.statebankoflizton.com

This holiday season share with us the joy 
of helping others!

Long-time critical care 
physician presented with 

Healing Hands Award
Gerald L. Braverman, MD has been a member 
of Indiana Internal Medicine Consultants 
for 35 years, where he directs the intensive 
care unit. Braverman is board-certified in 
internal medicine and 
critical care and has 
been affiliated with 
Franciscan St. Francis 
since 1978. Braverman 
is the latest recipient of 
the quarterly Healing 
Hands Award. With his 
colleagues, friends and 
wife, Elaine, looking on, 
he was presented with 
the award on Oct. 31 at a special reception 
hosted at the south side hospital. Braverman 
received his undergraduate degree at 
Dickinson College in Pennsylvania and earned 
his medical degree from the Jefferson Medical 
College in Philadelphia. He completed an 
internship at Conemaugh Valley Memorial 
Hospital in Pennsylvania and later served as 
chief resident in the Department of Medicine 
at the Indiana University School of Medicine. 

Gerald L. Braverman, 
MD

BUSINESS BRIEF

Howard Hubler
Columnist

Howard Hubler can be reached at howard@hubler.com.

Every day someone in America does not 
meet the minimum standard wherever he 
works and the boss calls him into his office and 
says, hopefully with empathy, “You’re 
fired.” Yep, The Donald says this with 
a big hoot on TV and everyone tunes 
in, sadistically watching their worst 
fears coming over some other poor 
slob. But let’s look at this reasonably, 
in the real world: the company is 
stronger for this, and eventually, the 
employee, who was probably mis-
cast, is stronger for this as well. 

I have spent most of my life in very 
brutal selling environments. Most 
people would be very uncomfortable 
in these situations. I have 
counseled many people 
who simply could not 
sleep at night for the 
turmoil in their head. 

I remember once 
when watching an ear-
ly morning TV show, 
the president of GE, Jack 
Welch, was on and he had just 
written a book. On the show, he was a fan of a 
unique idea, one of his own. By definition, he 
said that 10 percent of the least productive peo-

ple in any organization, staff or management, 
should be slated for replacement every year. In 
so doing, the company becomes stronger, and 
the underproductive employee has a chance to 
start over in another venture without slogging 
it out for another year or two, knowing full well 

that he is an underachiever in this 
particular industry.

Great chat, so what is the point? 
The federal government has had 
nothing to do with productivity. 
They have not, prior to now, messed 
with your productivity in business, 
like say, they were one of your ven-
dors. That is to the extent that they 
suppressed it in all of the classic ways 
that they have, but that is anoth-
er column unto itself. Now they are 
one of your major health care ven-

dors. I have changed health 
care provider vendors 
over the years as I have 
seen fit. Some have of-
fered poor price, oth-

ers offered poor service. 
Makes no difference now; 

I will never change this one 
as long as I am in business. 

If the service is so poor that my employees who 
look to this plan for coverage complain, under-
stand that nobody gets fired! I can’t change the 

vendor. There is a total lack of accountability! 
Recall the health care boss just made a half a 
billion dollar software error and neither she 
nor her boss said anything about her job secu-
rity. That message starts from the top and rolls 
down to the bottom rung, nobody gets fired 
here, and there is no real accountability.

The entire newly initiated healthcare system 
is like a sadistic joke. Just remember the wise 
words of George Harrison, “Watch out now, 
take care, beware of greedy leaders that take 
you where you should not go… beware of dark-
ness.”

PEER TO PEER

Trumped by the healthcare system?
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Ray’s Holiday 
Recycling Tips:
• Bundle and breakdown cardboard boxes
•  Recycle catalogs and magazines at local drop off sites or in your curb-

side recycling program
•  Research Christmas tree recycling programs in your community to find 

out where you can drop them off
• Use newspaper and old gift bags for wrapping presents

DECEMBER
23

NORMAL PICKUP

DECEMBER
30

NORMAL PICKUP

DECEMBER
24

NORMAL PICKUP

DECEMBER
31

NORMAL PICKUP

DECEMBER
25

NO PICKUP

JANUARY
1

NO PICKUP

DECEMBER
26

1 DAY DELAY

JANUARY
2

1 DAY DELAY

DECEMBER
27

1 DAY DELAY

JANUARY
3

1 DAY DELAY

DECEMBER
28

1 DAY DELAY

JANUARY
4

1 DAY DELAY

...With Great Rates

*$50 membership savings account required. Rate subject to change and effective 11/1/2013.   
60-month term. Current IMCU loans exempt. Subject to credit approval. 

Auto Loan Rates 
As Low As

1.9%
APR*

Why Go Anywhere Else?
Mike, Avon Manager - 612-1479 | Shannon, Plainfield Manager - 839-4217 

Vicki, Westside Manager - 241-8990 | Jay, Brownsburg - 286-2034

Recently, I met with a client to review his 
quarterly financial statements and to talk 
about the performance of his business.  This 
small but growing company has been consis-
tently profitable for the roughly 
three-year period I’ve been work-
ing with the owner, but it seemed 
to be slipping to the low end of the 
range of profitability in terms of 
industry averages.  We discussed 
the general ways of improving 
profits – increasing revenues, cut-
ting cost of goods sold, reducing 
administrative overhead.  

When I asked him about the last 
time he had increased his prices, 
he thought for a moment and said 
“about five years ago.”  I asked him 
how his material costs and operating expenses 
had changed during that time period.  Most 
had increased, of course, and some of the ma-
terials he used had increased quite significant-
ly.  

I recommended a 15 percent across-the-
board price increase to take place in early 
2014.  I could see deep concern on his face.  
He was afraid of losing customers.  But I as-
sured him that he was in a good position to 

raise his prices, and, after we talked about it 
for a while, he agreed to a 10 percent price 
hike.

Raising prices is a serious issue, and be-
cause of potential negative impact, something 
not to be taken lightly.  There are some effec-
tive ways of lessening or even eliminating the 

impact altogether, though, espe-
cially if you’re dealing with a rela-
tively big jump in prices, as my cli-
ent was.  

Here are some strategies to con-
sider if you’re preparing for a big 
price increase in your business:

• Be open and explain your rea-
sons – Tell your customers why 
you’re raising prices, and do so in 
a straightforward, honest manner. 
Don’t apologize.  Most custom-
ers will understand the increase, if 

your costs have risen significantly, and espe-
cially if you’ve tried to absorb cost increases 
to avoid a price hike.

• Take advantage of your quality and lead-
ership position – Publicize the awards you’ve 
won for your quality work and your reputa-
tion in the market (as my client has done).  Re-
mind your customers that they’re doing busi-
ness with the best.

• Increase the value of your offering – In-
crease the size of your product or offer a “free-

bie” with each sale.  Give your customer more 
in order to lessen the blow of a price increase.

• Give customers plenty of warning – Let 
customers know of your price increase well in 
advance of the actual hike.  Offer them the op-
portunity to buy now at the lower price and 
even to “stock up,” if desired.

• Consider making regular price adjust-
ments – Instead of waiting five years or more 
and then making a large price increase, con-
sider adjusting prices in smaller increments 
on a periodic (yearly) basis. 

• Review discount policies – You may be 

able to avoid problems with your largest cus-
tomers by granting them attractive volume 
discounts that are not attainable by small-
er accounts.  So, as long as they buy in suffi-
cient quantities (cumulative or single-order), 
a price hike will not sting them as much.  To 
avoid charges of price discrimination, be care-
ful to offer the same quantity discounts to all 
buyers, even though only some may be able to 
take advantage of them.

Raise prices with confidence
GROWING SMALL BUSINESS

Kevin W. Jones is a business advisor with the Central Indiana 
Small Business Development Center.  He can be reached at 
317-916-7529 or kjones@isbdc.org

Kevin Jones
Guest Columnist

“Nicole shares our client-centered philosophy and her addition to 
our team will enhance our exceptional service throughout Hendricks 
County. Nicole comes to us with industry experience and brings with her 
extensive knowledge of coverage and risk management. She resides in 
Avon with her family and is a graduate of the University of Evansville.”

~ Doug Walker, President of Walker & Associates 

Make the most of your relationship  
with an experienced, trusted insurance advisor. 

Connect with Nicole Kendall, CLCS
(317) 759-9317 • Nicole@walkeragency.com

Commercial…Personal….Life…Health

Solutions and Service You Can Trust Since 1960

We are pleased to welcome 
Nicole Kendall, CLCS 

as our new Account Executive…
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Photos by 
Kayla Berling

The Hendricks County Business Leader 
held its November Cover Party, sponsored by 
State Bank of Lizton, Nov. 14 at The Crown 
Room, 900 E. 56th St., Brownsburg. Honored 
were: September cover, Dan Sulkoske  (Kram-
er Companies); October cover, Sheryl Sackett-
Francik (Fuze Design, Inc.); and November 
cover, Pat Donovan (Donovan Interiors). The 
Business Leader will release its 2014 Cover 
Party schedule in its January issue.  

AROUND TOWN

Sulkoske,  
Sackett-Francik 

and Donovan 
honored at 
November 

Cover Party

Dan Sulkoske and Rhonda WilesSheryl Sackett-Franci  
and Rhonda Wiles

Pat Donovan and Rhonda Wiles

Jill Bode and Alice McColgin Karen Mollaun and John Mollaun William Rhodehamel and Don Emry

THEY KNEW MY NAME.
BEFORE LOOKING AT MY CHART.

At Hendricks Regional Health, we know what a 

difference treating people better makes. Patients tell 

us every day. Visit Hendricks.org/experience to 

see why care isn’t what we give. Care is what we do.

2013 HEALTHGRADES® OUTSTANDING PATIENT EXPERIENCE AWARD™
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Erin Smith
Guest Columnist

Erin Smith is co-owner of Spotlight Strategies a print, apparel, 
promo and sign company located in Franklin, IN.  She may be 
reached at erin@spotlight-strategies.com.

I attended the first Indiana Governor’s Con-
ference for Women on November 5 
along with over 1,000 women lead-
ers from our great State.  This con-
ference sparked provocative con-
versation for women in the world of 
business, entrepreneurship and in-
novation.  To start, Governor Mike 
Pence and First Lady Karen Pence 
urged more women to get involved 
in leadership, business and poli-
tics. They challenged attendees to 
step up, innovate and advance their 
leadership seizing the guidance and 
ideas to be shared from an impres-
sive speaker 
list that was 
headlined by 
Martha Stew-
art. Thank 
you Governor 
Pence for pro-
moting wom-
en in leader-
ship for the 
State of Indi-
ana!

I met Jim Citrin, leader of Spencer Stuart’s 
North American CEO Practice.  Jim’s firm has 

placed many women on corporate boards. He 
confirmed that statistics represent women 
on boards positively impact key performance 

indicators.  His panel discussion 
traversed candid responses from 
five nationally prominent business 
women on their road to success.  
My takeaway from this session was 
clear. Three things must happen if 
we want more women on corpo-
rate boards.  First, women have to 
step up and ask to be considered for 
board positions. Second, there must 
be a pipeline within organizations 
for women leaders to obtain skills, 
experience and knowledge. Third, 
the board’s leadership must view its 

board through a new lens.  If what they see 
is a bunch of 
folks who look 
the same and 
have the same 
mindset, then 
the leadership 
needs to view 
this as NOT 
OK and di-
versity should 
be a priority.  
This isn’t an 

easy shift and there will be unrest and uncer-

tainty.  However, studies show the challenge 
to diversify company boards is vital to their 
relevance in the future. 

The break out session on venture capital 
firms and crowd funding was very interest-
ing.  I learned that women entrepreneurs re-
ceive only 4 percent of the funding available 
through venture and crowd funding firms.  So 
how do you get in to the 4 percent club?  It 
is not just who you know, but what relation-
ships you are building to create access to those 
funds according to a landmark study from the 
Clayman Institute at Stanford University.  Af-
ter learning the ten most important things 
you must do to raise money for your business, 
I left feeling a new sense of optimism as I tra-

verse growth and consider acquisitions for my 
own company.

168 Hours: Succeeding at Work and Life, 
24/7 by Laura Vanderkam is a final takeaway 
I want to share with you. A great read for 
folks who feel like they are the hamster on the 
wheel running all day, but never feeling like 
you arrived anywhere.  Or perhaps you get a 
great sense of satisfaction by juggling sever-
al projects at one time, but after a long day’s 
work, you feel drained with nothing accom-
plished.  Vanderkam suggested, “You will be 
surprised if you take my challenge and map 
out where you spend your time in any given 
week.  168 hours is a long time!”  Wow, was 
she right!  I have only tracked my time for five 
days and I am flabbergasted by the number of 
hours I spend in categories that are not my 
core competencies or that I am not passionate 
about.   Success at work and in life is a choice.  
Choose wisely what you do with every hour 
of your time! 

I am looking forward to the conference in 
2014 already.  I invite you to learn more about 
the Indiana Governor’s Conference for Wom-
en @ www.indianagovernorsconference.com 
and sign up to receive updates for next year’s 
conference.  

YOUR BUSINESS

BUSINESS PERFORMANCE

Conference: How to be successful women leaders 

“This conference sparked 
provocative conversation for 

women in the world of business, 
entrepreneurship and innovation.” 

MEET THE TEAM

Avon Brownsburg Brownsburg Square Danville	 Plainfield
963 N. SR 267 1 E. Main St. 11 Northfield Dr. 23 S. County Rd. 200 E. 1649 E. Main St.
272-7055 852-2268 852-6518 745-0501 839-2336

Your Community. Your Bank. Since 1908.

HendricksCountyBank.com

By getting to know you and your business on a personal level,  
our loan officers will:

 • Provide the best personalized financial options

 • Offer an array of business lending products

 • Supply capital needed to grow and thrive in a  
competitive market....and more!

We’re locally owned and managed, so decisions are fast. Your seasoned loan 
officer will work hard to customize a loan structure that meets your needs.

Looking for a business loan?
Loan Officers from left to right: Jay Speckman, Gary Fraley, Mark Nogelmeier, Shane Bunnell, Joe Dunbar, Jerry Orem, and Alex Pfister.

Somerset CPAs is an accounting and consulting �rm that is passionate about 
the success of our clients, employees, community and profession. Our teams of 
industry specialists will work with you to help you achieve and surpass your 
�nancial goals.

- Architecture/Engineering
- Agribusiness
- Construction
- Dealerships
- Dental

- Entrepreneurial
- Enterprise Valuations
- Health Care
- Manufacturing & Distribution
- Real Estate

3925 River Crossing Parkway, Third Floor  |  Indianapolis, IN 46240  |  317.472.2200  |  info@somersetcpas.com

Selected #1 
“Best Places of Work” 

by the 
Indiana Chamber 

of Commerce

+ Passionate
about your

Success

Find us online for our newsletters and blog! www.SomersetCPAs.com
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Launch Pad owner and guitarist T.J. Hampton plays The Eagles’ Hotel California with Nate  Eystad and John Reed, both sophomores at Plainfield High School.

Committing to a dream –once you commit to something that 
you’ve been thinking about for a while, that is really the key to 

success. Being all in. You have to give all your time, all your money. 
Being 100 percent committed is a huge key, especially for us.

~ Ryan Freeman

“

“ HCBL Photos 
by Rick Myers

FOCUS
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By Nicole Davis
T.J. Hampton and Ryan Freeman have created a space to fo-

cus on music and music education. Celebrating a year since they 
opened The Launch Pad at 301 S. Center St., Plainfield, they say 
they have recorded more than 200 people in the studio and have 
worked with 50 students teaching music education.

 “We’ve seen just incredible young talent, middle and high 
school kids coming from the area and blowing us away,” Hamp-
ton says. “That’s been the cool part. We want the kids to find their 
amazing voice and do these amazing things.”

Hampton has been a guitar teacher for more than 13 years, 
always wanting a space where the environment is more condu-
cive to education. Freeman says he has played bass since age 9 
and drums since age 12 and has always wanted to teach music. By 
working together, both put their dreams to reality and say busi-
ness is growing every month. The community, business and local 
organizations such as the chamber of commerce have been help-
ful of their efforts.

“Everyone I talked with about this idea became immediate be-
lievers and supporters,” Hampton says. “That really gave us the 
confidence that we can succeed here.”

In addition to the recording studio and music lessons, The 
Launch Pad also offers a Rock Band. Students practice together, 
perform in the community and record in the studio. Both say their 
goal is to one day have an overwhelming number of their students 
attending universities with prominent music programs, truly suc-
ceeding in the industry. For now, Hampton says they focus on con-
necting with everyone that comes in the door, making sure they 
leave feeling like a rock star – one component which has led to 
their success throughout the first year. They were honored as the 
Plainfield Chamber of Commerce’s Business of the Month for No-
vember.

“Committing to a dream –once you commit to something that 
you’ve been thinking about for a while, that is really the key to suc-
cess,” Freeman says. “Being all in. You have to give all your time, 
all your money. Being 100 percent committed is a huge key, espe-
cially for us.”

For more information, visit launchpadindy.com.

FOCUS

Plainfield’s T.J. Hampton and Ryan 
Freeman celebrate a year since 

opening The Launch Pad

Feel like a 
rock star    

T.J. Hampton and Ryan Freeman

Lucy Foxworthy, 8, Plainfield, with her piano teacher Grant Tyler.

Guitar work

Using this studio equipment, more than 200 people  
have been recorded.



Looks at  
Local Leaders

Each month, the Business Leader focuses 
on how Leadership Hendricks County 
delivers the skills local residents need to 
provide leadership in our communities.

Meet Lori Wildman 

Lori Wildman may be nearing the end 
of her six-year tenure as a member of 
Leadership Hendricks County’s board 
of directors, but her devotion to the 
community is far from ending. For one 
thing, focusing on local needs is a big part 
of her day job. For the past decade, she 
has worked in marketing and community 
relations for Hendricks Regional Health, 
and hers is the friendly face you’ll see 
representing HRH at events throughout 
the county.

Lori participated in LHC’s 2007 class, 
and she says it taught her the importance 
and impact of networking. “No matter 
who I might need to connect with, I 
know someone,” she explains, “or I know 
someone who knows someone. It’s a great 
feeling when someone contacts me asking 
for help in connecting them with the right 
person because they know I’ll be able to 
help. And most often, I can!” She adds that 
she learned about all the great resources 
our community has to offer, and has been 
able to share that information with her 
friends and neighbors.

Pointing out that everyone is really a 
leader in some way, she credits LHC with 
giving those leaders more knowledge. 
“It connects people who truly want to 
work together to make a great Hendricks 
County,” Lori notes. “The knowledge each 
classmate comes away with strengthens 
our connections as neighbors. They 
come away better informed and better 
connected to the community. And LHC 
is fun!”

Besides her service to LHC, Lori is 
active on the worship team and women’s 
ministries team at Crossroads Church 
of Avon. She and her husband, Dean, 
consider themselves blessed to be able 
to provide financial support to several 
organizations that are close to their 
hearts. The self-styled social media junkie 
(who’s always eager to share her expertise) 
also operates a very successful network 
marketing business focused on helping 
people improve their health. And, if all 
that wasn’t enough, she’s excited about 
participating for the first time in a political 
campaign.

Lori and Dean spend their spare time 
hiking through Tennessee’s mountains, 
running in 5Ks and mini-marathons, 
and rocking out at church (Dean’s quite 
a guitarist). Now that only one of their 
combined four kids is still at home, they 
particularly enjoy spoiling their Papillon 
and Boxer.

Lori Wildman, Class of 2007

LHC 2014 Annual Reunion
January 30 - 5:30 to 8:30 p.m.

Duke Energy Event Center at Metropolis

• Catch up with old friends
•  Hear from members of the 1993, 2003  

and 2013 classes 
• Meet the 2014 LHC class
• Win great prizes; bid on incredible auction items
• See who will be Leader of the Year

For tickets and details, visit 
leadershiphendrickscounty.org
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Jeff Binkley
Columnist

Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

New age of retail
Brick and mortar retailers must embrace new business models 

I was talking with a friend the other day 
and asked her if she had started 
her Christmas shopping yet. “No, 
not yet,” she replied. I then asked 
her what her favorite area mall was 
and her answer really surprised me:  
“Oh, I hardly ever go to a mall any-
more.”  

Way back in earlier Binkley times 
(1988), my wife and I moved to the 
west side of Indy from our respec-
tive small towns in northeastern In-
diana. We first lived in an apartment 
on the west side of Indy, then rent-
ed a house in Whitestown for a 
couple years while we saved up 
enough for a down payment. In 
1991, we bought our first home 
in Avon on 150 South, right 
next door to a big cornfield that 
would later become Avon High 
School. 1994 blessed us with a 
second child on the way, so we 
found a bigger home just east 
of Danville and have lived there 
ever since.    

Why the stroll down Binkley memory lane? 
Because way back in 1988, you could always 
find a visionary or two who knew someday 
a shopping mall would be built in Hendricks 

County. Twenty odd years later, dear 
reader, and I am pleased to say that 
those visionaries were absolutely 
correct. And not just one shopping 
mall was built, but THREE! 

(Here’s where Willis says, “What 
you talkin’ ‘bout Bink?”)

Yup. Three malls. We can all eas-
ily recognize Metropolis in Plain-
field as one of the three but what 
about the other two? One sits at 
715 Airtech Parkway in Plainfield 
and another at 4255 Anson Blvd. in 

Whitestown. (Okay, I’ll grant 
you that that one sits in Boone 
County but just across the 
county line.)

So now you’re thinking that 
I must have gotten in the egg-
nog early! Because you know 
that there are no malls filled 
with dozens of stores located 
at either of those locations. But 
you’re wrong. There are shop-

ping malls sitting at both of those locations 
filled with millions of products from thou-
sands of stores.  

At each of those addresses sits an Amazon.
com Fulfillment Center. Welcome to the new 
world of retail. 

What’s this got to do with successful in-
vesting? Dear Reader, you’ve seen what hap-
pened to Circuit City and Barnes & Noble. 
And what is continuing to happen in an accel-
erating fashion to Best Buy. Now, the grand-
daddy of video rental firms Blockbuster Video 
has just announced the closure of ALL of its 
brick and mortar stores. And Blockbuster had 
a great opportunity to buy Netflix a few years 
back … and PASSED! So if you still have brick 
and mortar retailers in your portfolio, I’d ad-
vise you to take a long hard look at their busi-
ness models and their willingness to embrace 
new ideas, technology and new avenues of 
revenue. If they’re failing to face brutal cur-
rent realities and stodgily clinging to a busi-
ness model that worked great in the past, then 
maybe when it comes to your portfolio, their 
position in it should be in the past as well.  

MONEY MATTERS

The Build Indiana Fund is used to reduce vehicle excise taxes and help fund parks, roads 
and other local infrastructure projects that improve the lives of our fellow Hoosiers.

Have you ever wondered where the 
money generated by the Hoosier 
Lottery ends up? I’m pleased to tell 
you that most of it goes right into the 
communities our lottery was created to 
serve, including yours.

Since 1989, we’ve been supporting 
good causes throughout Indiana, and 
making life a little bit better for the 
people who call this great state home. 
The fact is, whether you play the lottery 
or not, you still win.

Sarah M. Taylor  
Executive Director of the Hoosier Lottery

Must be 18 or older to play. Please play responsibly. Gambling Addiction Referral Line: 1-800-994-8448. All financial figures based on Fiscal Year 2012. Allocations and methodology independently reviewed by Koehler Partners.

Lottery players help support local firefighters, police 
officers and teachers pensions across the state.

In 2012, Hendricks County received over $11,443,635 from the Hoosier Lottery.

IN HENDRICKS COUNTY IN 2012

$79,158 HENDRICKS COUNTY

$30,000,000 STATEWIDE

$915,875 HENDRICKS COUNTY

$30,000,000 STATEWIDE

$147,589,985 STATEWIDE 

$4,387,177 HENDRICKS COUNTY
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Helping Hendricks County to better health

Compiled by 
Katie Mosley

After each losing parents, Mark and Kris 
Rogers looked to starting a business to help 
others going through difficult times. First-
Light Homecare does just that. Now open in 
Plainfield, FirstLight Home care specializes in 
making easy transitions back to full recovery. 
According to their web site, “We offer com-
plete companion and personal care services 
for seniors, new mothers, those recovering 
from surgery, or anyone who just needs a little 
assistance.” 

Kris and Mark have attempted to bring 
peace of mind and comfort to Hendricks 
County. FirstLight offers both personal care 
and companion care.

What is the most valuable piece of advice 
you’ve been given? 

Mark is really inspired by the speech that 
was given by Jimmy Valvano, the former 
North Carolina State head basketball coach 
at the 1993 ESPY’s, “Enjoy your life, the pre-
cious moments you have, to spend each day 
with some laughter and some thought, to get 
your emotions going. To be enthusiastic every 
day and as Ralph Waldo Emerson said, ‘Noth-
ing great could be accomplished without en-
thusiasm,’ to keep your dreams alive in spite 
of problems whatever you have. The ability to 

be able to work hard for your dreams to come 
true, to become a reality.” 

The best piece of advice that Kris has re-
ceived is from her husband after her parents 
passed away.  In a time when she was strug-
gling with a life change he supported and en-
couraged her to “follow her heart.”  Mark has 
been her rock and support through all the 
changes and has been a great resource and 
strength during the start-up of the business. 
She has also kept true to her father’s ideal that 
if you are going to do something, do it right.  

How have things changed since you  
started your business? 

 Wow, weekly and even daily planning, or-
ganization, and time management is so nec-
essary now that we own our business. Mark 
works a full-time job and helps Kris in his 
spare time.  Mark’s daughter is an active soph-
omore who is involved in the FFA and is man-
ager to the girls’ basketball team.  Mark’s other 
two children come to visit on weekends.  Be-
tween kids, work and the family farm that in-
cludes three Labrador retrievers, we still try to 
find time for some down time.  

Kris has also been able to really get to know 
the Hendricks County community.  She has 
worked in Hendricks for about five years as 
an Occupational Therapist at IU Health West.  
Now she has the opportunity to meet people 

and other business owners who make Hen-
dricks County so special.  We are so glad to 
be a part of this area.  The people have been 
so welcoming and supportive as we have been 
growing our first year.

Tell us about your biggest challenge and 
how you overcame that.

After losing his father 10 years ago, Mark 
has felt the family had more things to do to-
gether. He continues to pursue his passions 
that he shared with his dad like hunting and 
fishing.  He looks to find ways to help in the 
community like his dad. He and Kris share the 
passion for giving back and work to support 
each other to do their best. Kris has experi-
enced the challenge of going from working 
in the health care industry for 13 years as a 
therapist to now owning a business support-
ing people that need help at home.  It is more 
than a learning curve it is a whole life change.  
Taking every day as it comes and staying fo-
cused on their goals and dreams is how they 
have worked to overcome their challenges.

What do you wish someone had told you 
before you started your business? 

Do it sooner… If you have the passion for 
your own business or a dream you have a pas-
sion to achieve, don’t wait, do it.  

What is the hottest new trend in your  
industry? 

The trend in the non-medical home care 
industry is supporting individuals who have 
been discharged from the hospital.  Our Re-
admission Rescue Program works with dis-
charge planners from the hospital and rehab 
settings to ensure that people get home safe-
ly and stay at home.  We work to educate our 
clients during their recovery process about 
their disease process and symptoms that may 
indicate a regression.  We work them on nu-
tritional and medication management.  Our 
goal is to have them reach out to their family 
physician before being in the critical state that 
requires a hospitalization.   With the chang-
es that are happening in healthcare, we know 
people are looking for ways to stay indepen-
dent and safe at home.  We know that an extra 
set of hands can make a big difference and in-
dependence should always be an option

Submitted Photo

Kris and Mark Rogers

BUSINESS LOCAL

OPEN FOR BUSINESS

Be a part of a national celebration of our great tradition of generosity by giving to

your community. Big or small your gifts make an impact! Visit HCGives.org
to find a community need that ignites your passion.

Thursday you eat.  Friday you shop.
And, Tuesday, why not...

Choose to

December 3, 2013
for #GivingTuesday

Give LOCAL at 
HCGives.org

For questions or to learn more, please call 317.268.6240.
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We’ll get the job done. Fast!

directdeliveryinc.netSchedule online. Save money 
on your next delivery!

Direct Delivery isn’t the new delivery company on the block. We’ve 
been around for decades, delivering materials of all sizes on time and 
on budget. Let’s face it, when you need something delivered, you just 
want to make the call with confidence that your shipment is as good as 
delivered. Well, you’re at the right place.

Direct Delivery is the answer for your shipping needs. In fact, you’ll 
find that we are a reliable and responsible company that is always will-
ing to work with you regardless of your needs. Not only do we take our 
business serious, we take our role in the business community serious 
as well. Welcome to our site, feel free to browse it or if you just need a 
delivery contact us and make it a Direct Delivery.

“We have used Direct Delivery for a number of years and have developed a 
strong relationship with them. Like us, they are locally owned and though 
we know there are other companies we could use, we know that the owner, 
Greg Mertz is always a phone call away, and we take great comfort in 
that...” - RJ Pile, Indianapolis

Direct Delivery
PH: 317.353.1111 TF: 1.888.446.7087
email - gmertz@directdeliveryinc.net

Address:
1633 Howard St. 

Indianapolis, IN 46221

HCCF announces 
opportunities for 

nonprofits
The Hendricks County Community 
Foundation is partnering with local nonprofits 
to form a stronger community. In an effort to 
support nonprofit work in the community, 
HCCF is offering some special services to 
Hendricks County nonprofits. HCCF invites 
all Hendricks County nonprofits to nonprofit 
networking sessions this December. These 
special sessions will be held at the Hendricks 
County Community Foundation Conference 
Room. These special sessions will be held:

•	Thursday December 5: 7-8:30 a.m.
•	Monday December 9: noon-1:30 p.m.
•	Wednesday December 18: 6-7:30 p.m.

Please RSVP to eric@hendrickscountycf.org 
by 4:30 p.m. Tuesday, Dec 3; Friday, Dec 6; and 
Monday Dec. 16 respectively.  

BUSINESS BRIEFS

Reach the best markets
 in metro Indianapolis. 

To advertise, call 300-8782

Jankowski and Moore join 
Anderson Chiropractic

Julie Jankowski has 
joined Anderson Chiro-
practic, Avon, as its new 
practice representative. 
Julie was formerly em-
ployed with State Bank 
of Lizton as a customer 
service representative. 
She has been married 
to her husband, Bill, for 
31 years; they have two 
adult children, Megan 
and Mitchel. She en-
joys being with family 
and camping. She can 
be reached at pr@avon-
spinedocs.com. In ad-
dition, Emily Moore has 
joined Anderson Chi-
ropractic as its newest  
massage therapist. Em-
ily was previously employed with ProWellness 
Chiropractic, Fishers. She obtained her degree 
from Lauterstein-Conway Massage School in 
Austin, Texas. Emily also has her bachelor’s 
degree in Athletic Training from Indiana State 
University. Emily has been married to her hus-
band, Adam, for four years; they have two chil-
dren, Maggie and Jacob. She enjoys spending 
time with her family and traveling. She also 
likes to stay active in her church community.

Julie Jankowski

Emily Moore

From left, Lamoura Munse, vice president public relations, IMCU, Ashley Perry, community relations intern, IMCU, 
Mandy Emery, assistant vice president community relations, IMCU, Frank Gulley, chairman, Indiana Credit Union 
League, Jennifer Newby, director of business development, IMCU, Shallon Vandervort, business development 
coordinator, IMCU, and Nikki Thompson, public relations specialist, IMCU.  

IMCU receives Dora Maxwell Social Responsibility Award
Indiana Members Credit Union (IMCU) tied for First Place for the 2013 Dora Maxwell Social 
Responsibility Community Service Award for credit unions in the state of Indiana.  The Dora 
Maxwell Social Responsibility Recognition Award Program, sponsored by the Indiana Credit 
Union League (ICUL) and the Credit Union National Association (CUNA), honors credit unions 
for their involvement and achievements in community projects and activities. IMCU tied for first 
place in the $1 billion + assets category, for the state of Indiana which was presented at the 
Indiana Credit Union League’s 79th Annual Convention Chairman’s Awards Banquet on Sept. 27, 
at the JW Marriott in Indianapolis. For more information, visit imcu.org.   
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The Untied Way of Central Indiana held 
its inaugural Monte Carlo Night, Nov. 16 at 
the Duke Energy Event Center at Metropolis 
in Plainfield.  Those people in attendance had 
an opportunity to play games with “play mon-
ey” in a Las Vegas style casino, complete with 
Craps Tables, Roulette, Blackjack, Caribbean 

Poker, Wheel of Fortune, and two tables of 
Texas Hold ‘em poker. The “play money” could 
be exchanged for raffle tickets for the numer-
ous prizes donated by many Central Indiana 
businesses. The title sponsor of the event was 
Duke Energy; the Hendricks County ICON 
and Hendricks County Business Leader were 
the gold sponsors of the event. 

Monte Carlo night  
was fun for all

FOCUS

Photos by Ryan Woodall

Dan and Myra Lyon

Ron and Marsha Saxman

From left, Rick and Kalee Taylor and Kim and Doug Esamann, Duke Energy President.

BUSINESS LOCAL
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Kathy Davis, an attorney, is the owner of KJD Legal LLC 
in Brownsburg. Kathy focuses her practice in the areas of 
business and real estate.  She also operates a virtual law office, 
which is accessible through her website, www.kjdlegal.com. 
Kathy also writes about real estate law on www.Nolo.com. 
Contact Kathy at 317-721-5290 or kathy@kjdlegal.com. 

As small business owners, we all know the 
power of planning.  Setting goals and creat-
ing a roadmap to achieve them is 
something to which many of us at-
tribute our success.

We plan for expenses like insur-
ance, rent, payroll and advertis-
ing. All too often though, we fail 
to plan for our legal strategy. Law-
yers are the people we don’t want 
to talk to.

Having met a few lawyers in 
my day, I have to admit I can un-
derstand why.  But when it comes 
down to it, a lawyer can be one of 
the most trusted advisors for your 
business – right up there with your CPA.

What is a legal strategy?
The legal strategy for every business is dif-

ferent – much like your tax strategy is differ-
ent than your neighbors.  But some things we 
take into account when talking over strategies 
with clients are:

• Plans for future growth
• Plans to sell
• Need for additional revenue
• Liability concerns
• The value of ideas

How can it help you?
A legal strategy can help prevent bigger 

problems from happening down the line. Hav-
ing a trusted legal advisor on call can also help 

you because you will be alerted to 
potential roadblocks with plenty 
of time to fix the problem. A legal 
advisor can review your contracts, 
prepare a form document quickly 
– that has all of the right verbiage 
and can generally help guide you 
in your business to follow your 
overall legal and business strategy.

As you start to plan 2014, take 
the time to at least outline your 
legal strategy. Think about where 
you might need help from a trust-
ed resource, and what you already 

know you don’t know about the law and your 
business. A quick review of documents, cur-
rent standards, or other potential areas of li-
ability may cost you a bit upfront – but could 
easily save you ten times that in terms of ac-
tual dollars and the time frustration you could 
have.

Failure to plan

Kathy Davis
Guest Columnist

HC BUSINESS PEOPLE

BUSINESS LEGAL

Off All Promotional Merchandise
Name brands available: Callaway, Eddie Bauer, Nike, 3M, Swiss Army, Bic, and many more. 

Most items produced in one week.

Over 200,000 products available to imprint your logo on!

Promote Your Brand For Less With Our

Save 15%

Call to Order
317.271.1398

2751 Stafford Road, Plainfield, IN 46168
SALE ENDS DEC. 31, 2013. Setup fee, shipping, and tax not included. Minimums apply. Call for quotes. 

Reg. $15.00

Branded Padfolios

Now $12.75 

Fleece Jackets

Golf 
Shirts

Call for Quote

Apparel

Starting at $20 

Reg. $5.78

Executive Pens

Now $4.91

Reg. 96¢

Branded Scripto Pens

Now 82¢

Orders over $500 receive a free
TKO Marketing Solutions Wine Set

A Division of TKO Graphix

END-OF-YEAR
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There are those who call me paranoid, but I 
get regular reminders that I have good reason 
to be. Marketers are often to blame 
for those reminders, especially when 
they relate to privacy.

Let me explain by sharing an ex-
ample. I purchase office supplies on-
line through one of the major chains. 
And in the days that follow each or-
der, strange things start to happen 
when I visit other sites. I start to 
see ads for the very items I just pur-
chased. 

Now, that’s badly flawed market-
ing on two fronts. The first is obvious. 
If I just purchased a 
model 354266 black 
tape dispenser, one 
would assume that 
I’m not a good pros-
pect for another one. 
I use a lot of tape, but 
not enough to justify 
owning a dispenser 
for each hand. It’s like 
a server suggesting an entrée as he removes 
your just-finished dinner from the table.

But the second flaw is more troubling. We all 

know that online merchants track a lot of data 
about us when we make a purchase. At a ratio-
nal level, I know that all of that is done through 
cookies and other lines of code stored in the 
dark corners of our web browsers. They’re in-

animate tools that really don’t know 
what we’re thinking. 

However, at an emotional level, 
when I see a product that I just pur-
chased pop up as a suggestion, I’m 
neither intrigued nor motivated. I’m 
spooked! 

Sadly, the sheer amount of easily 
accessed data, the power of today’s 
technology, and the cost-effective-
ness of online marketing seems to 
have dramatically increased the vol-
ume of half-baked approaches. 

I believe that another contributing factor is 
the ease of using online marketing tools. Hav-
ing access to those tools doesn’t mean you have 

the experience and judgment to use them ef-
fectively or wisely. Maybe software licenses 
should require an operator’s exam.

We both know that you have access to a lot 
of data about your customers. However, should 
you choose to use it, do so intelligently and 
with respect for the customer’s perception of 
privacy.

That sense of privacy may only be an illusion, 
but it’s an important illusion to your custom-
ers. They want to feel confident that you’re not 
going to do something stupid or careless with 
the information they’ve entrusted to you. It’s 
entirely up to you to make sure you don’t give 
them a reason to be less than confident.

Scott Flood can be contracted via email at sflood@sfwriting.
com or by calling 317-839-1739, or visit his blog at: sfwriting.
com/blog/.

Maintaining the illusion of privacy 

Scott Flood
Columnist

THE PERSONAL TOUCH

BUSINESS BRIEF

“That sense of privacy may only be an illusion, but it’s an 
important illusion to your customers. They want to feel 

confident that you’re not going to do something stupid or 
careless with the information they’ve entrusted to you.”

HCCF announces 
opportunities for nonprofits
The Hendricks County Community Founda-
tion is partnering with local nonprofits to form 
a stronger community. In an effort to sup-
port nonprofit work in the community, HCCF 
is offering some special services to Hendricks 
County nonprofits. HCCF invites all Hendricks 
County nonprofits to nonprofit networking 
sessions this December. These special sessions 
will be held at the Hendricks County Commu-
nity Foundation Conference Room. These spe-
cial sessions will be held: Thursday December 
5: 7-8:30 a.m.; Monday December 9: noon-1:30 
p.m.; Wednesday December 18: 6-7:30 p.m. 
Please RSVP to eric@hendrickscountycf.org 
by 4:30 p.m. Tuesday, Dec 3; Friday, Dec 6; and 
Monday Dec. 16 respectively.  
 

Community Westivew 
offering health care 

enrollment assistance
On Dec. 5, from 4-7 p.m., in the main lobby of 
Community Westview Hospital, 3630 Guion 
Rd., Community Health Network and Anthem 
Blue Cross and Blue Shield are offering assis-
tance to those who wish to enroll in the Indi-
ana Health Insurance Marketplace. For more 
information, call (317) 920-8439.

Season’s Greetings
wishing you warmth with family 
and friends over the holidays…
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Krebs’ Fit in Place Personal Training fits her personality

Compiled by Rick Myers

Janet Krebs says she’s always rooted for the 
underdog. “I have always worked on lifting 
those that needed a little extra,” she claims. 
For the last 18 months she has at-
tempted to do that with her busi-
ness, Fit in Place Personal Train-
ing, which focuses on the 40+ 
person who avoids the gym, claims 
they have no time to exercise, and 
wouldn’t know what to do if they 
did muster up the nerve to go 
through the doors and perhaps just 
want and/or need a little personal 
attention. “They know they need to 
do something, but don’t know where or how 
to get started,” Krebs states. “In the privacy of 
their own home or office, I arrive with music, 
a bag of toys (fitness tools depending on who 
you ask) and a personalized session plan just 
for the client. I remove all of the excuses.”

What is the most valuable piece of advice 
you’ve been given?

By far the best advice was the hardest to ar-
rive at and then employ and it regards team-
work and doing it all alone. It has been spo-

ken most succinctly as “it takes 
teamwork to make the dreamwork”. 
There is so much to do as a solo-
preneur, some which compliments 
your strengths (which is why you 
went into business initially) and 
some, which drags you, down and 
becomes the time vampire.  While 
necessary, I finally gave myself per-
mission to hire out some of the ad-
mistrivia as it became known, so 
that I could work on my business.

How have things changed since you start-
ed your business?

 Now that I represent myself, I take it very 
seriously that it is my name and reputation be-
hind everything I do. I am enjoying develop-
ing relationships in business and in the com-
munity because small business owners know 

what each other deals with regularly. That 
being said, TIME is the biggest element of 
change. Managing, juggling, setting aside and 
even wasting has completely been redefined 
in my life. I look forward to having a little 
more free time.

 
Tell us about your biggest challenge and 
how you overcame that.

 I have one-on-one relationships with my 
clients so I think I will respond generally. I am 
in the business of making people feel better! 
I achieve that in a number of ways but most 
people contact me to become a partner in 
their road to wellness/fitness. Our initial in-
terview provides me with a wealth of infor-
mation so I can determine if there is align-
ment with realistic goals and commitment. 
I want to help everyone but have learned to 
turn down clients that I feel aren’t really ready. 
Again, I want satisfied clients and in the long 
run, partnering with people willing to do the 
work is worth turning down the initial busi-
ness from those not quite ready.

 
What do you wish someone would have 
told you before you started your business?

I actually got much advice, most of which 
was really good. The problem is that the learn-
ing curve is so steep initially that it is hard to 
process good from bad or to tap into it when 

you need it. I wish I remembered the advice 
that the course of my business would look 
very different a year out from the beginning 
and that it would be evolving on a cyclical 
basis. The twists and turns are inspiring, but 
sometimes hard to keep up with.

 
What is the hottest new trend in your industry?

 I am happy to say that in January, I am in-
troducing the newest trend in the industry. 
I am part of the first team bringing this new 
therapy, Lean Lines of Indianapolis, to Indiana 
to provide non-surgical/ non-invasive body 
contouring. It will help anyone who is com-
mitted to making the change but needs a little 
help. The red light treatment, when combined 
with good nutrition and modest exercise, is 
helping people see the body changing results 
they have been working hard to achieve. This 
is really going to change people’s lives  (cynics 
included) and I am so excited to be a part of it.

NOW THAT WE’VE BEEN OPEN

Janet Krebs

From left, Kevin Speer, CEO of Hendricks Regional Health, Dr. Michael Pyle and Sue Bogan, executive director of 
Hendricks Regional Health Foundation.

Dr. Pyle is 2013 Treat People Better Award recipient

BUSINESS BRIEF

Dr. Michael Pyle was awarded Hendricks 
Regional Health Foundation’s 2013 Treat 
People Award at it annual dinner Nov. 16. 
Dr. Pyle has worked 30 years as a surgeon 
and teacher serving patients and students 
at Hendricks Regional Health, in Illinois at 
Olivet Nazarene University and around the 
world through medical missions. Doug 
Boles, president of the Indianapolis Motor 
Speedway, served as the evening’s emcee. 
Net proceeds of more than $76,000 was raised 
to purchase infant warmers for the hospital’s 
special care nursery. About 1,100 babies are 
born at Hendricks Regional Health every year. 
Approximately 210 receive one-on-one care in 
the Special Care Nursery before they go home. 
The nursery, located in the Childbirth Center at 
Hendricks Regional Health, was expanded and 
improved in fall 2012. To complete the updates, 
Hendricks Regional Health Foundation made 
a commitment to raise $107,247 in 2013 to 
purchase five new infant radiant heat warmers. 

The new high-tech warmers allow for uniform 
heating across the mattress. A moveable 
heating unit and variable height adjustment 
allows easier access for families and caregivers, 
including moms who may want to visit or feed 
their babies while still in a wheelchair. Other 
special features make ongoing care easier for 
nurses and doctors as they monitor and care 
for babies, including equipment to measure 
the baby’s weight, temperature, oxygen level, 
and heartbeat. Caregivers also can take x-rays 
and perform other procedures while the 
baby remains in the warmer. Michelle Reed, 
a member of the Hendricks Regional Health 
Foundation Board of Directors and chair of the 
auction committee, said, “We were happy to 
honor Dr. Pyle and excited that our generous 
sponsors, donors and guests raised important 
funds to help babies get a healthy start to life. 
We can buy three warmers with proceeds from 
this event.”
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Amazed is a word that is not strong enough 
to describe the feelings I get when I witness 
the tragic things that happen when there’s a 
void in leadership.

Whether you are an owner, a su-
pervisor or on a board of directors, 
by all means exercise your leader-
ship abilities. If you are among those 
who are challenged with those abili-
ties, then take a class.

Let’s look at the characteristics of 
an ideal leader: 

A good listener, enthusiasm, pas-
sion, shows appreciation, a vision-
ary, role model, trusting, integrity, 
organized, knowledgeable, credibili-
ty, persuasive, charisma, team build-
ing, clarity of purpose, problem solver, atti-
tude of service, leads by example, patience, 
willing to act without complete knowledge, 
understands followers, consistent, empowers 
other people, and adapts to change.

When I ask my clients what the characteris-
tics of a good leader are, their answers include 
the same items. From all this comes some use-
ful insights.

1) Notice what the list contains. All of these 
characteristics relate to the human side of 
leadership. That’s interesting because many 
people minimize this side of leadership with 
terms like “soft” or “touchy-feely.” Actually, 
applying these characteristics requires more 
strength than not. 

2) Notice what the list excludes. Absent 
from this listing are characteristics such as 
stern, mean, serious, short tempered, vindic-

tive, tough, angry, harsh, punitive, controlling, 
violent, or ruthless. And that’s interesting be-
cause many popular representations of lead-
ership emphasize at least one of these “hard” 
characteristics. In fact, these characteristics 
are the refuge of those who lack the strength 

(or the skills) to apply the human 
side of leadership.

3) How about you? How would 
you rate yourself as a leader com-
pared to the list of positive char-
acteristics? If you were to survey 
the people who report to you, how 
would they describe your leader-
ship? Would they list characteris-
tics from the “soft” list or from the 
“hard” list? Could you become more 
effective by improving upon any of 
the “soft” characteristics? And how 

about the other leaders in your organization? 
Do they truly maximize human potential?

People want leaders who treat them with 
genuine compassion, courtesy and respect. 
They want leaders who help them become 
more successful. They want leaders who in-
spire them with a vision for a better world and 
show them how to go there. They want leaders 
who shoot straight. They don’t want leaders 
who avoid the possible confrontation; avoid 
giving the feedback; avoid doing the some-
times tough things that need to be done. 

I challenge you to make 2014 your year to 
grow your leadership skills and set a goal to be 
a better leader. 

Jack Klemeyer
Columnist

Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (www.gybcoaching.com). Contact him at: 
Jack@GYBCoaching.com.

COACH’S CORNER

Celebration of 
SMALL BUSINESS

www.exceleratehc.com

SAVE the 
DATE!

May 8, 2014
4pm to 7pm

For more information, contact Cathy Myers (317) 918-0334 
or email her at: info@exceleratehc.com.

2353 East Perry Road

Banquet and
Conference Center

Where’s the 
leadership in that?
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December County and 
Municipal Meetings
*Please note that some 
meeting dates have changed 
due to Christmas holidays 
and may be subject to 
additional changes. 

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
317-745-9221

Council
(Second Thursday every 
month) Dec. 12, 2 p.m.

Plan Commission 
(Second Tuesday every 
month) Dec. 10, 6:30 p.m.

Board of Zoning Appeals
(Third Monday every month)
Dec. 16, 7 p.m.

Commissioners 
(Second and fourth Tuesday 
every month)
Dec. 10, 9 a.m.
Dec. 31, 9 a.m.*

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
317-272-0948

Town Council 
(second and fourth Thursday 
every month)
Dec. 5, 7 – 9 p.m.*
Dec. 19, 7 – 9 p.m.*

Advisory Plan Commission
(Fourth Monday every 
month) Dec. 16, 7 p.m.*

Board of Zoning Appeals
(Third Thursday every 
month) Dec. 19, 7 p.m. in 
the Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
317-852-1120

Town Council
(Second and fourth  
Thursday every month)  
Dec. 19, 7 p.m.*

Plan Commission 
(Fourth Monday every 
month) Dec. 23, 7 p.m.
Brownsburg Town Hall

Board of Zoning Appeals
(Second Monday every 
month) Dec. 9, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
317-745-4180
Note: Call 317-745-3001 to 
confirm meetings have not 
been cancelled.

Council
(First and third Monday 
every month) Dec. 2, 7 p.m. 
Dec. 16, 7 p.m.

Plan Commission
(Second Monday every 
month) Dec. 9, 7 p.m.

Board of Zoning Appeals
Meets as needed on the
(third Tuesday of the month)
Dec. 17, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal Building
206 W. Main St.
Plainfield, IN 46168
317-839-2561

Town Council
(Second and fourth Monday 
every month) Dec. 9, 7 p.m.
Dec. 23, 7 p.m.

Plan commission
(First Monday every month)
Dec. 2, 7 p.m. 

Board of Zoning Appeals
(Third Monday every month)
Dec. 16, 7 p.m.

November Chamber of 
Commerce Meetings
Chamber Events

4 - Brownsburg Chamber 
of Commerce (members’ 
meeting): Wednesday, 
December 4, 11 a.m.; 
Brownsburg Fire Territory, 
470 E. Northfield Dr. 
Brownsburg. For more 
information call (317) 
852-7885

11 - Danville Chamber of 
Commerce (Annual Dinner): 
Wednesday, December 6 
p.m.; Hendricks County 4-H 
Fairgrounds and Conference 
Complex, 1900 E. Main 
St., Danville. For more 
information, call (317) 
745-0670

17 - Plainfield Chamber 
of Commerce (member’s 
meeting) Tuesday, December 
17, 11:30 a.m.; Plainfield 
Rec and Aquatic Center, 651 
Vestal Road, Plainfield.  For 
more information, call (317) 
839-3800

Avon Chamber of 
Commerce (members’ 
meeting): No regular 
meeting in December. For 
more information, call (317) 
272-4333

Westside Chamber of 
Commerce, (member’s 
meeting): No regular 
meeting in December. For 
more information, call (317) 
247-5002.

NEW MEMBERS

Avon Chamber 
New Members

Vision Center at Meijer
10831 E. US 36
Avon, IN 46123
(317) 209-8321

3B’s Lawn Care
6498 Juliet Dr.
Avon, IN 46123
(317) 692-9610

Impressions For You 
Photography
9659 Gibbon Ln.
Avon, IN 46123
(317) 495-4104

Walker & Associates 
Insurance
7038 Lancaster Ln.
Avon, IN 46123
(317) 759-9317

C.F. Jones Group, Inc.
825 Hendricks Dr.
Lebanon, IN 46052
(765) 482-4117

Brownsburg Chamber
New Member

Walker & Associates 
Insurance
7038 Lancaster Ln.
Avon, IN 46123
(317) 759-9317

Waveform Communication
900 E. 56th St.
Brownsburg, IN 46112
(317) 902-9834

Fontana Automotive
451 Southpoint Cr.
Brownsburg, IN. 46112
(317) 852-1791

LeBlanc, Nettles & Davis
401 E. Main St.
Brownsburg, IN 46112
(317) 858-3200

Plainfield Chamber
New Members

Walker & Associates 
Insurance
7038 Lancaster Ln.
Avon, IN 46123
(317) 759-9317

A2Z Global Staffing, Inc.
Carrie Scholl
605 Ohio St. #415
Terre Haute, IN 47807
(812) 240-7148

Golden Corral
John Flannery
2224 Hadley Rd.
Plainfield, IN 46168
(513) 850-9470

Imburgia Orthodontics, LLC
Dr. Anthony Imburgia
2230 Stafford Rd. Ste. 157
Plainfield, IN 46168
(317) 203-5133

Lamar Outdoor Advertising
Tom Hill
5711 W. Minnesota St.
Indianapolis, IN 46241
(317) 484-0396

Main Street Denistry
Doris VanNatter
712 W. Main St. Ste. 100
Plainfield, IN 46168
(317) 839-5500

Plainfield Family 
Chiropractic
Dr. Brian Jackson
1620 Hawthoprne, Ste. 400
Plainfield, IN 46168
(765) 894-0500

Room Swap Consignments
Brian Deweese
1023 E. Main St.
Plainfield, IN 46168
(317) 406-3065

Sales Leads
Newly incorporated 
businesses through 
November 10, 2013

3BS Lawn Care
Brian Diers
6498 Juliet Drive
Avon, IN 46123

BMH Auditing
Brenda Harris
165 Harrington Dr.
Pittsboro, IN 46167

Carls Masonry Unlimited
David S. Carls
C/O Huntington  
National Bank
108 E. Main St.
Danville, IN 46122

City Ranch
Tammy Ray
10884 E. C.R. 100 S.
Indianapolis, IN 46231

Cleanmore Janitorial
Lisa Whicker
5877 Pennekamp Dr.
Plainfield, IN 46168

Kimberly Connor
Kimberly Connor
C/O Nelson Baber
PNC Bank
2401 E. Main St.
Plainfield, IN 46168

Del4Vet and Homes, Inc.
Abdul and Denise Deen
10742 Parker Dr.
Indianapolis, IN 46231

Gergen Design Studio
Mark T. Frishie 
C/O Huntington  
National Bank
108 E. Main St.
Danville, IN 46122

Gist Construction
Jeremiah Gist
700 W. Mill St.
Danville, IN 46122

Good Dog Happy Home
Lora Robinson
6927 E. C.R. 825 S.
Mooresville, IN 46158

Goodfellow Auditing
Patti Goodfellow
168 Warrington Dr.
Pittsboro, IN 46167

Hawkeye Storage
Duane and Patricia Lane
291 E. Main St.
Danville, IN 46122

M and M Integrity Painting
James E. Tennancour
Sylvia J. Tennancour
8425 Wicklow Way
Brownsburg, IN 46112

MOD by Meg Hair Studio
Megan O’Brien
1518 Buchanan St.
Plainfield, IN 46168

New Direction Childcare
Laquan Nunally
6788 Eastland Dr.
Brownsburg, IN 46112

Place Settings
Deanna R. Kuhse
160 W. Broadway
Danville IN 46122

Rogers Marketing  
and Printing
Jeff Rogers
509 Balfour Ct.
Avon, IN 46123

Melissa L. Sauer
Melissa L. Irby
52 W. Main St.
Danville, IN 46122

TAG Sandwich Productions
Jon Medjeski
7716 Shagbark Ct.
Brownsburg, IN 46122

Tech Educate
Jason Lantz
1386 Macintosh Dr.
Avon, IN 46123

Veterans Do IT Better 
Facility Services
Carl E. Castner
C/O Legalzoom.com Inc.
100 W. Broadway, Ste. 100
P O Box 29096
Glendale, CA 91209

West Indy Diving
WIND
Tim Higbie
243 Stratford Way
Danville, IN 46122

William Wade Homes
Sold by William, LLC
William Wade
1760 Pine Meadow Dr.
Indianapolis, IN 46234

Mary Jane Wymore, LMHC
Mary Jane Wymore
7963 Thistle Finch
Brownsburg, IN 46112

SBA Guaranteed Loans
Hamilton County

AES Restaurant Group, LLC
4000 W. 106th St., Ste. 1
Carmel, IN 46032
$1,622,000
Ridgestone Bank

Buster and Audrey, LLC
905 Grace Dr.
Carmel, IN 46032
$15,000
Superior Financial Group

Events To Remember
5801 116th St.
Carmel, IN 46033 
$1,550,000
First Financial Bank (OH)

JLBA Properties, LLC
10445 Commerce Dr.
Carmel, IN 46032 
$2,170,000
The Huntington  
National Bank

Lucas Pizza, LLC
10048 Summerlakes Dr.
Carmel, IN 46032
$248,100. Community First 
Bank of Indiana

R and R Logistics, LLC
11128 Muirfield Trace
Fishers, IN 46037
$25,000. The Huntington 
National Bank

Hancock County

Auto Air and Heating, Inc.
14 S. Westside Dr.
New Palestine, IN 46163
$50,000. Fifth Third Bank

Best Aire Compressor 
Services
3963 N. Commercial Pkwy.
Greenfield, IN 46140
$187,000. Indiana 
Statewide Cert. Dev. Corp.

Hendricks County

DISC Enterprises, Inc.
8183 E. U.S. Hwy. 36
Avon, IN 46168
$5,000. $72,500
The Huntington  
National Bank

Main Street  
Self Storage, Inc.
442 E. Main St.
Brownsburg, IN 46112
$150,000
Indiana Business Bank

Webb Capital 
Management, LLC
1153 S. S.R. 267
Avon, IN 46123
$36,000. The Huntington 
National Bank

Marion County

CMAJ Ent. Inc.  
CBMC Acq. Image
5855 Kopetsky Dr.,  
Ste. G, Indpls, IN 46217
$1,250,000
First Merchants Bank 

Gideon VI, LLC
9718 Treyburn Green Way
Indianapolis, IN 46239
$45,000
The Huntington  
National Bank 

Hari Food and Sub, Inc.
5682 Crawfordsville Road
Indianapolis, IN 46224 
$198,000
BMO Harris Bank

Masonry Outfitters, LLC
5258 Carrollton Ave.
Indianapolis, IN 46220
$40,500
Chase Bank

John Naviaux  
Restoration, LLC
5345 Winthrop Ave., Ste, A
Indianapolis, IN 46220
$50,000. The Huntington 
National Bank

New Day Meadery, LLC
1102 Prospect St. 
Indianapolis, IN 46203
$30,000. The Huntington 
National Bank

Panaderia Las  
Americas Bakery
4407 N. Franklin Road
Indianapolis, IN 46226
$50,000. The Huntington 
National Bank 

Passwater’s Auto 
Specialists, Inc.
829 Broad Ripple Ave.
Indianapolis, IN 46220
$70,000. The Huntington 
National Bank 

R.J. Aluminum, LLC
365 S. Post Road
Indianapolis, IN 46219
$824,000
Premier Capital Corporation 

S and M Properties 
Indiana, LLC
3050 S. Arlington Ave.
Indianapolis, IN 46203
$1,210,000
Fifth Third Bank

Sun Petroleum, Inc.
3801 Lafayette Rd.
Indianapolis, IN 46254
$333,000. Indiana 
Statewide Cert. Dev. Corp.

TNT Power Wash, Inc.
1099 S.Kentucky Ave.
Indianapolis, IN 46221
$321,000 
Ohio Statewide Dev. Corp.

PLANNER OF NOTE

BUSINESS LOCAL

Reach the  
best markets  

in metro Indianapolis.
To advertise,  
call 300-8782

Buy this space!
(317) 451-4088



7378 Business Center Drive, Suite 100 • Avon, IN 46123
317-272-1010 • www.mantoothinsurance.com

Insuring Business in Hendricks County for Over 30 Years

SEASONS GREETINGS • SEASONS GREETINGS • SEASONS GREETINGS • SEASONS GREETINGS • SEASONS GREETINGS

May Your Season be

Merry & Bright! 


