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Looks at  
Local 

Leaders

Each month, the Business Leader focuses on how Lead-
ership Hendricks County delivers the skills local residents 
need to provide leadership in our communities.

A year of different discoveries
Some were corporate CEOs; others, public servants. 

Many had called Hendricks County home since childhood, 
a few described themselves as relative newcomers. More 
than a handful boasted lengthy resumes of service to 
community organizations; the rest had only dipped their 
toes into such groups. They represented nearly every part 
of the county and every level on an organizational chart.

And, on a very snowy January morning, they gathered 
for the very first time to learn just what the coming year 
would hold. They are the members of the Leadership 
Hendricks County Class of 2014, and they gathered 
officially for the last time on a November afternoon.

They traveled through the year together, but each 
experienced the journey in different ways, based upon 
their existing knowledge and interests. When asked 
which of the monthly class sessions was their favorite, 
the answers were as varied as the members themselves. 
Even those who agreed on certain classes cited different 
reasons for their preference.

Some were fascinated by their first behind-the-scenes 

look at the judicial system. Others were astounded to learn 
that farmers needed a deep understanding of science and 
technology on top of their timeless work ethic. Several 
were stunned at the scope of the need for social services 
in the county, but heartened at the way local agencies and 
charities cooperated to create safety nets for people of all 
ages. “I joined to learn more about the community, and 
boy, did I ever!” gushed one participant.

“The main takeaway is that issues are not always as 
simple as they appear,” wrote one. “You need to dig into an 
issue and talk with the people involved if you truly want 
to understand it.” Another credited the program with 
expanding her view of community: “LHC made me think 
of the whole county as mine.” Much of the newfound 
knowledge wasn’t about towns and industries, but about 
the people who collaborate to make them work. “I got 
better at seeing other people’s strengths and weaknesses, 
as well as recognizing those qualities in myself.”

Nearly all of the class members pointed to significant 
personal growth during their class year. “I learned to step 
outside my box and engage the people I would normally 
be intimidated by,” said one class member, realizing that 
his viewpoint was just as valuable. “They took me out 
of my circle and increased it,” said another, recognizing 
that one’s “comfort zone” never grows without occasional 

ventures beyond it.  A class member accustomed to 
leadership roles within the workplace said, “It helped me 
focus on my leadership strengths and made me explore 
how I can contribute to the community.”

The discoveries were as diverse as the class itself, 
but one member of the LHC Class of 2014 noted that 
everyone in the class now shared something powerful: 
“We are like-minded in our goal of a better Hendricks 
County.” If you live or work in Hendricks County and 
would like to learn more about LHC, visit our website 
at leadershiphendrickscounty.org or call Susan Rozzi at 
718-6076. 

Susan Rozzi is Executive Director of Leadership 
Hendricks County, a not-for-profit organization whose 
mission is to seek, prepare, involve and sustain leaders 
from diverse backgrounds to address community and 
countywide changes. Since 1993, Leadership Hendricks 
County has given citizens the background and inside 
information they need to take on effective leadership 
roles in the Hendricks County community. To learn 
more about Leadership Hendricks County or leadership 
training for your organization, email me at SRozzi@
LeadershipHendricksCounty.org or visit our website at: 
LeadershipHendricksCounty.org.

CONGRATULATIONS 
CLASS OF 2014!! 
Back Row: Greg Williams,  
Matt Bailey, Kevin Speer,  
Travis Caulk, John Mollaun,  
Bryan Tremper, Brad Eisenhart  
and Brad DuBois.

Middle Row: Lora Steele,  
Ray Helmuth, Bill Brown,  
Becky Maners, Denis Ward,  
Karen Lawson, William Rhodehamel, 
Starr Benson, Anne Engelhardt  
and Jayson Puckett.

Sitting: Andrea Hopper,  
Cindy McLoed, Byron Stevens, 
Sabrina Coulter, Kathy Burdine,  
Jeff Pipkin, Stecy Ober, Amy Chinn 
and Jennifer Andres.
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www.StateBankofLizton.com

AGRICULTURE
is Indiana’s #1 Industry

We get it.

Jon Stevens  
Commercial/Ag Loan Officer
1801 Indianapolis Avenue
Lebanon, IN 46052
Direct: 317-858-6118
jstevens@statebankoflizton.com

Dan Devlin 
Commercial/Ag Loan Officer
206 N. State Street
Lizton, IN 46149
Direct: 317-858-6114
ddevlin@statebankoflizton.com

Proud to offer Farmer Mac Loans 
With Farmer Mac loans, we can help bring strong risk management  

to your balance sheet with fixed rate, long term ag loans.  
Call us and let’s sit down and talk about your  

farming needs and how we can help. 

• Operating Lines of Credit
• Building Loans 
• Equipment Loans
• Ag Real Estate Loans
• Livestock Loans 
• Farmer Mac I and II Loans
• FSA /USDA Guaranteed Programs
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From the Publisher›

OPINION

FINANCE DISPATCHES
n THE IRS WILL FIND YOU, EVEN IN 
SPACE Even for the brave astronauts – 
who currently and consistently orbit the 
earth at an astonishing speed of 4.76 
miles per second – cannot escape the 
gravitational pull of the Internal Revenue 
Service. Leroy Chiao, NASA astronaut 
and commander of an expedition to the 
International Space Station (ISS), had 
to file his taxes from outer space. Chiao 
said he was able to get help from an 
accountant “on the ground.” Other earthly 
events astronauts sometimes miss or 
need to be watchful for are anniversaries, 
birthdays, Christmas and even voting. 
Whether or not the IRS’s definition of 

“ i n t e r n a t i o n a l 
airspace” includes 
altitudes outside the 
Earth’s atmosphere 
is unknown and the 
agency declined to 

comment. – CNN Money

n MANY AMERICANS WAITING FOR 
PAY RAISE On a global scale, average 
monthly wages grew by 2 percent in 
2013, according to the International 
Labour Office. Much of the growth can be 
attributed to the success in developing 
countries, especially China, since without 
Chinese workers, the actual global wage 
growth slumps to a mere 1.1 percent. 
In Europe, average real wages largely 
remain below 2007 levels and the 
continent continues to face financial 
troubles. The United States, on the other 
hand, continues to grow, though workers 
saw only a wage growth of 0.3 percent. 
Whether or not these trends will continue 
or exacerbate inflation in struggling 
countries is yet to be determined. 
– CNN Money

n PARKING LOT CREDIT CARD 
THREATS? With the increase in cyber-
attacks on retailers and agencies world-
wide, thieves are also finding ways to 
tamper with ATMs, gas pumps and other 
outlets as a way to steal a person’s cred-
it card information. The latest location 
that’s emerged as a potential threat for 
credit card users is parking lots. In late 
November, 2014 SP+, parking facility ser-
vice provider, released information that 
its payments system in Chicago had been 
attacked by malware and cardholder’s 
names, card numbers, expiration dates, 
and security codes were taken by hack-
ers. As always, the best way to thwart 
identity or credit card information theft 
is to frequently check card activity online 
or, if you suspect you may be a victim of 
fraud, to check your credit score from a 
reputable firm. – Credit.com 

Rick Myers
FOUNDER

/PUBLISHER

Everyone who owns 
a business or is 
in a high-level 

management position 
will be looking for 
ways to gain an edge in 
their industry in 2015. 
Placing more women in 
leadership roles may very 
well be the answer.

Ok, this is not meant 
to bash men here and I 
am not proposing that 
there is a war on women. We all know the con-
tributions men have made over the years in 
business and elsewhere. It’s just simply been 
my experience that from an organizational and 
communications standpoint, women get the 
job done – seems, though, men need to under-
stand how the female mind works in the work-
place to gain a greater appreciation of their pro-
fessional contributions.

Joanne Lipman recently penned a piece for 
The Wall Street Journal titled

“Women at Work: A guide for Men.” Essen-
tially the story focused on the psychology of 
men and women working together.

Lipman writes: “… (men) are often clueless 
about the myriad ways in which they misread 
women in the workplace every day. Not inten-
tionally. But wow. They misunderstand us, they 
unwittingly belittle us, they do something that 
they think is nice that instead just makes us 
mad. And those are the good ones.”

Lipman points to research that shows that 
male bosses are preferred over female bosses. 
She cites an August Gallop poll (1,032 adults) 
that suggests that 33 percent prefer male bosses 
while 20 percent prefer female bosses with 46 
percent who had no preference. 

“Georgetown Prof. (Deborah) Tannen has 
found that men consider strong leaders to be 
those who hire good people and get out of the 
way. Female leaders are more likely to try for 
collaboration, treating others as equals and 
checking in frequently,” Lipman stated.

Very interesting and why I believe women 
are great at team building – because they seek 
a “We’re in this together and you’re important 
approach.”

We’re certainly in this together and we hope 
everyone has a prosperous 2015! 

The psychology of 
men and women
working together

“We’re certainly in this together  
and we hope everyone has  

a prosperous 2015!”
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Yes, we want your letters: 

Readers of the Hendricks County Business Leader are 
encouraged to send letters to the editor as often as 
they wish. The stipulations are that the letter is time-
ly, focused (not more than 200 words) and verifiable. 
Please make sure to provide your complete name 
and daytime and evening telephone contact num-
bers. All letters are subject to editing for brevity, clar-
ity and grammar. Please direct correspondence to 
info@businessleader.bz.

Although I’d seen them before, I was 
suddenly curious about truck nuts. 
You know, the adornment 

on manly trucks that identify sex? 
Since I don’t have a truck, I never 
paid much attention. Suddenly, I 
wondered if these testicular-shaped 
accouterments were for more than 
just conversation. Could these 
trucksticles serve a purpose?

Thank goodness for the Internet, 
which, again, proved invaluable. 
(I’m pretty sure this is not a subject 
covered in the World Book Ency-
clopedia.) There is a Wikipedia page 
dedicated to hitch nuggets, as they 
are sometimes referred. Florida passed a law 
to fine macho machines $60 for indecent ex-
posure. The product has also raised issues of 
First Amendment rights. (I can hear Thomas 
Jefferson saying, “Oy vey!”)

But no, the dangling bumper nads hold no 
value. They don’t add ballast to the truck in 
winter. They don’t deflect stray squirrels that 
aren’t squished by the front wheels. The inves-
tigation left me with nothing but some Bea-
vis and Butthead chortles and admiration for 
the entrepreneur who convinced a loan officer 

this was a marketable idea.
Where do your new ideas originate? How 

do you remain open to strokes of 
genius? One of the drawbacks to 
technology is our spoon-fed soci-
ety. Pandora plays songs we should 
like or that sound like other songs 
we like. Amazon suggests prod-
ucts based on my purchases. Net-
flix shows similar movies to ones 
we watch. There are dozens of algo-
rithms in play to make our lives bor-
ing and the same.

This is counter to creativity. Ex-
perts believe that creativity is the 
combining of disparate ideas. Clev-

er ideas are usually looking at old ones in a 
new way. Atul Gawande spends an entire 
book on the rise of information in medicine. 
In the Checklist Manifesto, Dr. Gawande says 
the advancements have outrun the capacity 
of diagnosticians. One result is hyper-spe-
cialization. There seems to be a specialist for 
every organ or parts of an organ. The other 
significant result comes from pilots who use a 
checklist to make sure everything is in work-
ing condition and the plane is ready for a safe 
flight. These checklists are employed in hospi-

tals and surgery centers around the country. 
But the idea was adapted from another walk 
of life.

Here are a few methods for obtaining en-
lightenment.

In a waiting room, force yourself to look at 
a magazine you would never buy. Do the same 
at the library. Grab a bunch of magazines and 
flip through for a different perspective. Spend 
free time in a bookstore and just look at the 
type of books on the shelves. Identify trends 
or spend time in a section that is not your cup 
of tea.

Socialize with new people. Get interested 
in their lives and hobbies. Find out their pas-
sions and why.

Peruse headlines in every section of the 
news. Browse. Find something interesting and 
read the article. You’ll be surprised what you 
don’t know.

Innovation will drive our new economy, but 
the technology and methods are likely already 
in play. Your mission, Jim, is to put two and 
two together.

Gus Pearcy
COLUMNIST

Anatomically correct autos and new ideas

Our View› Quote of the Month›

Outstanding leaders  
go out of their way to 

boost the self-esteem of 
their personnel. If people 

believe in themselves,  
it’s amazing what  

they can accomplish.

Sam Walton, American 
businessman and  

entrepreneur 

OPINION

Humor›

No sign of slowing
down in 2015

We’re over a decade into our 21st 
century of the Gregorian calendar on 
this earth, and already we’ve seen the 
rise of an enormous global economy, 
global population increase by about a 
billion and countless other advance-
ments in every industry imaginable. 
All of this and more spells good news 
for American businesses in the future 
– more consumers, products and ser-
vices means more business! 

But what’s next for our economy? 
What does the future hold for our 
community businesses and mom-and-
pop shops? We saw how quickly things 
could go awry in the financial crisis of 
2008 and ensuing recession, but we’re 
back on our feet after six short years! 
It took 12 years and a World War to 
bring an end to the Great Depression.

According to the U.S. Dept. of La-
bor’s Bureau of Labor Statistics, Indi-
ana’s unemployment rate was as low 
as 5.7 percent in October 2014 – be-
low the national average. And down 
over an entire percent from 2013.

Innovation is at an all-time high; 
never before have there been so many 
start-ups, so many new entrepreneur-
ial endeavors and such a lucrative en-
vironment for potential businesses. 

Hendricks County is a prime loca-
tion for future businesses, growing 
businesses, and everything in between 
– with such a close proximity to the 
most alluring and economically viable 
capitol in the Midwest, we’re poised 
for even more success in 2015 and 
beyond. As we continue in our com-
munal efforts to improve our neigh-
borhoods, storefronts, schools and in-
frastructure, we’ll continue to attract 
new clients, new families, and keep 
longtime residents pleased for years 
to come.

As we collectively renew ourselves 
after a pleasant holiday lull, let’s set 
some goals for 2015. What would you 
like to see happen in our local econ-
omy, and how can we achieve these 
goals together?
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Mantooth Insurance
7378 Business Center Dr. #100

Avon, IN 46123
(317) 272-1010

Mantoothinsurance.com

Best Advice: There’s only one person you 
can really depend on and that’s yourself. I 
better get it right.

Best Business Decision: Going into 
business for myself nearly 34 years ago 
in 1981.

Worst Advice: I don’t know if I had much 
in that area. I surrounded myself with 
very good friends that were influential, 
but not negative.

In 5 years... We made the transition and 
Wade is part owner. The growth potential 
is sound and the agency will continue to 
prosper.

Secret to success: The biggest part of 
it was money management and being 
able to plan for the present and future 
obligations. You have to be pretty 
cautious, conservative and persistent.

How Ralph did it?

By Nicole Davis
Ralph Mantooth started Man-

tooth Insurance with one poli-
cy: his own. Since 1981, he has 
worked to grow the company into 
one of the largest family-owned, 
independent agencies in Hen-
dricks County. His son, Wade, 
took part ownership this past 
year, showing that they have no 
intentions of slowing down that 
development.

 “The real reason I got into this, 
when you sit at a table at night or 
you go out with friends, everyone 
you come in contact with has to 
have what we sell,” Ralph says. “It’s 
our job to implement and take ad-
vantage of that opportunity. It’s a 
huge one. And we’ve developed 
relationships over a period of 
years that makes it pliable.”

Ralph says he knew he want-
ed to go into business for him-
self from the time he was in high 
school. It was just a matter of fig-
uring out which industry was the 
right fit for him. After graduating 
from Indiana University, he said 
he worked for Texaco, left and 
took a job with Hartford Insur-
ance, calling on life insurance. 

“I thought to myself, that’s a 
great deal,” Ralph says. “I think I 
can do that.”

He and another agent started 
the company, initially based out 
of Ralph’s home in Plainfield. Their first insur-
ance carrier was Erie Insurance, which he says is 
fortunate because it’s a company that has been 
good to the community and is still their primary 
carrier.

 “It was just doing business and getting people 
to say yes,” Ralph says. “I knew I could be suc-
cessful at it. You just have to have people say we 
want what you have to sell. Fortunately, we were 
able to make a living from doing that.”

Mantooth Insurance’s office at 7378 Business 
Center Dr. #100 in Avon was built in 2000. Wade 
joined the company on Jan. 1, 2006. He had 
graduated from Purdue University with a degree 
in animal science but later became involved in 
the insurance agency through claims. He says 
growing up around the industry and working up 
to where he is now felt like a natural transition. 

Wade and Ralph say they do a lot of market-
ing to keep the company competitive, always 
asking questions about how and why people 

choose their insurance compa-
nies. He says they are confident 
that they stack up well with their 
larger competitors.

“Just the marketing aspect of it 
alone, it’s a discussion we have on 
a weekly basis just trying to gain 
new customers and those types of 
things,” Wade says. 

Ralph says one key to their 
sustained success is always keep-
ing their eyes and ears out for the 
potential to grow, and having a 
strong business plan to go along 
with that.

“Make sure everything is solid 
and you don’t spend every nickel 
because you’ve got and be ready 
to take advantage of situations as 
they arise such,” Ralph says, “such 
as other agencies that are put up 
for sale because they’re owners 
are ready to retire or opportuni-
ties of other people that would 
like to work here as they come 
along.”

Ralph says he also feels they of-
fer the best customer service, and 
work hard to keep their custom-
ers up-to-date on information 
relating to their policies. He says 
through the years, interactions 
with those customers are what 
have and will continue to keep 
him looking forward to working 
each day. Ralph and Wade say 
they know so many of their cus-

tomers on a personal level, they have become 
like family.

“Part of this business that over time from a 
general clientele standpoint, you become good 
friends with a lot of people you work with and 
insure,” Wade says. “It’s something you enjoy do-
ing on a day-to-day basis, enjoy being around 
these friends that you’ve worked with for a long 
time and the possibilities of making new ones 
each day.”

www.statebankoflizton.com 
(866) 348-4678

ask us how!
No More Trips to the Bank...

Margi Walters
Zionsville

317-769-7344
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Owners Ralph and Wade Mantooth see endless potential for growth of Mantooth Insurance  
as the father and son team work together to serve their Hendricks County community

Insuring their future
Getting to know Ralph  
and Wade Mantooth

Ralph served as president on the 
Hendricks County Fair board for a couple 
years. Both Ralph and Wade have served 
on the board in the past.  “We raise hogs 
and sell them for show purposes. We 
probably sell 75-100 a year. We have 
done shows since 1983. It brings us some 
huge opportunities from an insurance 
standpoint. I have some connections now 
in the livestock industry.” 

The List

COVER STORY

From left, Wade and Ralph Mantooth.

Photo by Rick Myers
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317.539.2024 • 800.531.6752
www.raystrash.com

“Is your company’s New Year’s resolution to go green? Call Ray’s and find 
out about all of its exciting recycling programs. Whether you need a small 
container for office recycling, or large-scale equipment to handle excess 
packing materials, and things in between, Ray’s has you covered. Ray’s Trash 
is the only call you need to make for your recycling and waste removal needs. 
We offer consultants to review your needs and design a competitively priced 
custom program for you. Call us today to schedule a review of your property’s 
disposal plan.”

GREAT SERVICE 
SMART PRICING

CALL RAY’S TODAY.

For you who read my articles, you know 
I frequently talk about the relationship 
between governmental regulation and 

business. Unfortunately, this story about the 
New York man and his cigarettes is 
a tragic conclusion as to what can 
happen in a world of overregulation. 
Yes it might be about race, it might be 
about over-policing, but it also might 
be about overregulation.

Recall that when someone wants 
to put a new law or regulation into 
effect, he needs to look at the short-
term and the long-term impact to 
those he is trying to help. He needs 
to look at the impact to those who 
are outside the circle of those trying 
to help. When people set out to gen-
erate a cigarette tax in New York City, in their 
wildest dreams, they never thought somebody 
would end up dead as a result, and that the 
holidays would be full of anger and tumult 
over something so stupid. People who study 
these kinds of things knew that that could be a 
possible consequence and will no doubt prob-
ably be again in the future with this or some 
other similar type regulation.

Years ago, President Nixon demanded all 
cars go from 65 miles per hour on the inter-
state down to 55. When I grew up, occasion-

ally I would creep up 5 miles an hour over the 
speed limit; from time to time, I would see a 
policeman and I would not get stopped. To-
day, I routinely see people cruising the in-

terstate at 80 miles per hour and 
beyond, exceeding the designated 
mile per hour greatly. Yes, the lo-
cal humble pastor and the local 
humble school teacher, now, they 
are probably outlaws. I would 
hate to be the policeman who 
got the orders to clamp down 
on weekend speeders and 
stop someone for exceeding 
the posted speed limit by 10 
miles per hour on the inter-
state. The person receiving 
the ticket wants to yell at the 

cop, “Couldn’t your time be better spent 
elsewhere finding people who are really 
breaking the law and stop harassing law-
abiding citizens?” We have even “dumb-
ed ourselves down” into believing that 
we are law-abiding citizens.

Here is what the average reader does 
not know. Now in New York City, a pack of 
cigarettes is taxed over five dollars a pack. A 
black market has grown up selling cigarettes 
in subways and on street corners that have 
been imported from other states without this 

onerous city tax. Selling these cigarettes has 
been a windfall for poor people of all color. 
They can sell cigarettes to pedestrians signif-
icantly cheaper than the pedestrian can pur-
chase them in the store. The job assigned to 
the policeman is to stop this black market sell-
ing. Gas stations and liquor store owners are 
particularly sensitive to this as black market-
ers frequently sell outside their business be-

cause that’s where the buyers go to purchase. 
Often times, these merchants understandably 
complain and call the police. Police are wast-
ing valuable tax payer dollars arresting a man 
selling single packs of cigarettes and some-

times loose cigarettes. If this sounds petty 
and stupid, it is, because it is petty and stupid. 
This is the logical consequence of ridiculous 
over taxation. You could fill an entire book as 
to what the city of New York is doing to try 
to levy taxes on people trying to live there in 
peace and harmony.

Yes, over taxation causes people to move 
out of a city; it causes policemen to waste their 

time chasing down criminals whose 
economic impact is not even measur-
able. Oh, and sometimes it actually kills 
people and lights an entire country up 
with anger second guessing right from 
wrong. All the energy that has been in-
vested to unify the races with the police 
department in New York City goes up in 
smoke over a fistful of loose cigarettes. 
For the 2014 holidays, sadly peace and 
goodwill in New York City has fallen 
on deaf ears. I think last month Ameri-
cans have spoken. Big government does 
not do us any favors. Whether you are 
a large business, a small business or a 
black market business, big government 

and big brother has no business in your busi-
ness. 

Howard Hubler
COLUMNIST

Howard Hubler can be reached at howard@hubler.com.

Taxation: Up in smoke

“Recall that when someone wants to 
put a new law or regulation into effect, 
he needs to look at the short-term and 

the long-term impact to those he is 
trying to help. He needs to look at the 
impact to those who are outside the 

circle of those trying to help.”

Cassie Martin
Sheltering Wings Executive Director

Cassie Martin can proudly say “I am HCCF” for many reasons. Not only does Cassie 
serve as an HCCF volunteer but as the Executive Director of Sheltering Wings, Cassie 
has a close working partnership with HCCF. Sheltering Wings has a fund at the 
Community Foundation and has also been an Opportunity Grant recipient on several 
occasions. Join Cassie in her efforts for a stronger Hendricks County by becoming 
part of the #iamhccf movement! Learn more at www.iamhccf.org.



The Franciscan St. Francis Health Plainfield 
Health Center offers easy access to a wide range 
of medical services for you and your family.

Family Medicine • Imaging • Laboratory  
Physical Therapy • Sports Medicine

Please call (317) 837-4700 for more information.

 Inspiring 
Health 
 in Plainfield

FranciscanStFrancis.org/Plainfield
PLAINFIELD HEALTH CENTER
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Staff at Moore Restoration, Inc..

Plainfield Chamber names December BOM
Moore Restoration, Inc. was named as the Plainfield Chamber of Commerce December 
Business of the Month at its monthly meeting. The company is located at 3610 Shelby 
St., Indianapolis. Moore Restoration, Inc. offers services in disaster related areas, 
including mold remediation; fire/smoke/water/sewer damage; emergency board up 
from fire, water and wind damage; structural repair and restoration; contents removal; 
cleaning and restoration; water extraction; drying and dehumidification; deodorization 
and decontamination; and infrared thermograph.

BIZ LOCAL

Submitted Photo

› BUSINESS OF THE MONTH

› BIZ BRIEF
Fiscal year 2014 SBA lender recognition

 
On Dec. 3, the Indiana District Office of the U.S. Small Business Administration (SBA) 
recognized lenders that have helped Indiana small businesses. In fiscal year 2014, SBA 
guaranteed 1,366 loans totaling $468,426,000 for Indiana small businesses. The SBA In-
diana District Director’s Award was awarded to MainSource Bank. Huntington Bank was 
also recognized with the highest number of loans statewide under the SBA 7(a) loan 
program and the most dollars loaned statewide under the SBA 7(a) loan program. 

Connections.coop
The one card that does it all.
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Beth Harlin and Janet Kerbs.

Speaker Andrea Pactor, associate director of 
Women’s Philanthropy Institute, discussed women 

and philanthropy at the Dec. 11 luncheon.

Autumn Bucy and Julie Hurst.

BIZ LOCAL

From left, Amy Wilson, Laura Lorenz and Suzie Stalcup.Jan Davis and Tammy Carroll.

Annamarie Fallon and Maria Mabe.Lois Young and Marcia Gentlemen.

Rhonda Wiles and Faith Toole.

Philanthropy key topic at Women’s Luncheon
The Hendricks County Business Leader 

held its fourth and final Women’s Business 
Leader Luncheon of 2014 on Dec. 11 at Well-
brooke of Avon, 10307 E. County Road 100 
North, Avon. Andrea Pactor, associate direc-
tor of the Women’s Philanthropy Institute at 
Indiana University’s Lilly Family School of 
Philanthropy was the keynote speaker. The 
event is sponsored by Wellbrooke of Avon. 
Part of the luncheon proceeds benefit Lead-
ership Hendricks County. The 2015 luncheon 
schedule will be released in January. For more 
information, contact info@businessleader.bz 
or call (317) 918-0334.

Photos by Nicole Davis
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Scott Flood can be contacted via email at sflood@sfwriting.
com or by calling (317) 839-1739, or visit his blog at: sfwriting.
com/blog/.

THE PERSONAL TOUCH

Scott Flood
COLUMNIST

Business owners and managers who 
find themselves in the media spotlight 
typically complain that they’re 

being harassed, persecuted, or treated 
unfairly. All too often, they receive 
that treatment because of their own 
actions in dealing with reporters and 
editors. Keep from becoming your 
own worst enemy by following a few 
simple common-sense strategies:

Take control.
If you report the story first, you 

retain the ability to frame it. Imag-
ine that your facility accidentally 
dumped waste into a creek causing 
a large fish kill. You can wait until the media 
discovers what’s happening, and reports sto-
ries presenting you as secretive and irrespon-
sible. Or you can immediately develop and 
distribute a statement explaining what hap-
pened and what you’re doing to resolve the 
situation. Now, the media will approach you 
in an entirely different way.

Don’t delay.
If a reporter leaves a message for you to call, 

return the call promptly. Two rea-
sons: first, the longer you delay that 
call, the more you’ll stoke the re-
porter’s natural suspicions. Second, 
if you don’t return it, you’ll look like 
you’re hiding something. “We tried 
to reach Ms. Jones, but she did not 
return our calls.” 

Tell the truth.
This sounds simple, but it’s cru-

cial. Reporters will discover the 
truth, especially in this era of social 
media and extraordinary access to 

information. All it takes is one unhappy em-
ployee or frustrated customer to convince ev-
eryone that you’re a liar.

Don’t guess or speculate.
If you don’t know, don’t say. When a report-

er asks you a question, it’s much better to say, 
“I don’t have that information, but I will find 
out for you,” than to make up some sort of an-

swer on the spot. “No comment” is usually a 
terrible answer, unless you explain why you 
can’t comment. 

Think before you talk.
In most situations, you’ll have at least a few 

minutes to prepare. Think of what questions 
the reporter will be likely to ask, and rehearse 
your answers. 

No “off the record” comments.
Assume that every conversation with a re-

porter is “on the record.” You’ll regret that “off 
the record” remark when it’s the lead story on 
the 6 p.m. news or a big headline in the paper.

Get help.
If you’re in a really tough or tricky situation, 

engage the services of a PR professional im-
mediately. PR pros are accustomed to work-
ing with the media – and reporters are accus-
tomed to working with them. 

Seven strategies for dealing with the media

Erin Smith is co-owner of Spotlight Strategies a print, apparel, 
promo and sign company located in Franklin, IN.  She may be 
reached at erin@spotlight-strategies.com.

Erin Smith
COLUMNIST

YOUR BUSINESS

Is your company’s culture dying or thriving? 
What are your employees saying about 
your culture? Both are vital questions 

that businesses must answer to stay relevant, 
innovate and be successful. People are at the 
core of culture. One of the most 
profound basic human needs is 
to feel valued. Often, this sense 
of appreciation breeds happiness.  
According to economists out of the 
University of Warwick in the UK 
and a German university happiness 
can boost productivity 10 percent.  
Read detailed results at http://bit.
ly/1tefBct. Culture directly impacts 
how employees interact with each 
other, customers and vendors. Those 
who become invested in the culture 
tend to have a stronger sense of 
loyalty and develop a personal responsibility for 
the overall success of the company. If you are 
fortunate enough to work at a great company 
whose culture you align with, chances are you 
feel a sense of ownership in your role and take 
great pride and satisfaction in your company’s 
accomplishments. But, what if you are not so 
fortunate?

Let’s face it. All companies have a culture. 
Unfortunately, some are mundane, depressing 

and/or hostile, which isn’t good on the bottom 
line or employee retention.  A vast amount of 
research exists on changing company culture 
with a myriad of strategies.  Done your own 
research and still don’t know where to start? 

Here are three easy ways to impact 
your office culture and potentially 
increase productivity:

Move 
Maybe not literally, but if it is 

possible to move things around in 
your office, try it. Paint the walls or 
create a “story board” that everyone 
“pins” a new idea to solve a current 
problem.  The atmosphere that em-
ployees work in should amplify the 
culture you are striving for. Does 
your atmosphere scream status quo, 

or does it support creativity, innovation and 
change?

Kudos Jar
This seems a bit cliché, but it has worked in 

our office. Encourage team members to write 
down when they are thankful for actions of 
their team members. Read these off during 
your staff meeting. Responses I have seen over 
the years have been everything from: “Thanks 

for covering the phones last week so I could go 
to my doctor’s appointment” to “Thanks for 
helping me see a different solution and mak-
ing me a better person.”

T-Shirt
A little T-shirt creativity can go a long 

way to unite a workplace and foster comrad-
ery, which will give your company an advan-
tage on the ladder to success.  What you wear 
and why your wear it greatly impacts mood, 
thoughts and behavior.  Creating an internal 
cause for everyone to rally around and visual-
ize the support (on a T-shirt) can supercharge 
an employee’s psyche.

Employees long to be a part of a company 
culture that values them. Employers long to 
have people who are loyal, innovative, com-
mitted and top performers. If you are look-
ing to alter the vibe in your office, it might 
be as simple as a logo’d T-shirt, changing the 
paint color on the walls or making it a point to 
thank your team members on a regular basis. 
What will you do in 2015 to boost your com-
pany’s culture? Tell us about.

Company culture: 
Happiness = increase in productivity

ENTREPRENEURISM

n ARE ENTREPRENEURS MADE OR 
BORN? The Amway Global Entrepre-
neurship Report of 2014 recently pub-
lished findings that surveyed approxi-
mately 44,000 men and women ages 
14 to 99, and they found that nearly 
half of those people (surveyed from 38 
countries) “see themselves as potential 
entrepreneurs” and even more believe 
“entrepreneurs are made, not born.” The 
results, however, were not universal – 
men are substantially more likely to see 
themselves in business than women (48 
percent versus 37 percent, respective-
ly). Though people have generally posi-
tive feelings toward entrepreneurship, 
they may not believe their societies are 
conducive to startups or entrepreneur-
ial endeavors. According to the survey, 
Denmark has the most positive culture 
for entrepreneurs, while Portugal was 
ranked by survey takers to be one of the 
worst countries that supported entre-
preneurism. – Yahoo Finance

n DEALING WITH DOWNTIME For en-
trepreneurs, making the most of down-
time can give your company a crucial leg 
up – especially when that time is used to 
plan for the future, make improvements 
to current practices, or placing orders 
and doing some problem solving. That’s 
not to say relaxation is unimportant or 
lazy, but periods of prolonged stagnan-
cy can lead to bouts of unproductive be-
havior. According to Media Professional 
Natalie Bounassar, “Entrepreneurs need 
to figure out how to deal with the wait-
ing periods, learn to sit comfortably in 
the quiet moments and prepare for the 
inevitable rush of the ‘hurry up.’” 
– Entrepreneur.com

n SOME RELIABLE GOAL-REALIZA-
TION TECHNIQUES Daydream and vi-
sualize – Figure out what really matters 
to you and your business to identify your 
goals; Narrow your list – hone in on each 
goal individually and decide how 
you can maintain accountability; 
Find inspiration – To avoid get-
ting burnt out, find new per-
spectives for your strategies; 
Accept temporary failure – 
Get back on the horse and 
find a solution and Take care 
– No progress can be made if 
you aren’t in tip-top shape. 
Stay active and healthy 
and well-rested in order to 
fulfill these goals. 
– Entrepreneur.com



Stay Tuned in 2015

Schedule Soon  
to be Released!

Business Leader Cover Party

Food • Fun • Networking

For more information, contact us at: 
coverparty@businessleader.bz or (317) 918-0334

2015 COVER PARTY
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They can have it all.

Learn more at HENDRICKS.ORG/EMPLOYERS
Pictured: Michelle of Avon chose Hendricks Regional Health for the delivery of Abigail

Hendricks Regional 

Health partners 

with employers 

to create healthier, 

more productive 

work environments. 
 

Eliminating injury or illness, absenteeism 
and low productivity can help your company  
reduce costs and give you an edge in today’s 
marketplace. Our model of care shows how 
valuable it can be to find smarter ways 
of providing primary care, preventative 
screenings and wellness programs for your 
employees. 

Our programs, while rich with features, 
are also easy to adapt. We offer tailored 
services for everyone, ranging from 
employees who are already active and 
healthy to those who are escalating costs 
due to high utilization or increasing medical 
complications. 

Could partnering with Hendricks Regional 
Health improve the health of your employees 
and the bottom line of your business? Learn 
more at HENDRICKS.ORG/EMPLOYERS 
or by calling (317) 745-3532.
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Carolyn Goerner is a Professor of Management at Indiana 
University-Bloomington’s Kelley School of Business. Email: 
goerner@indiana.edu.

Carolyn Goerner
COLUMNIST

In 2003, zoologists found capuchin monkeys 
responded to perceived pay inequity by 
throwing cucumbers. The monkeys were 

perfectly happy when everyone 
playing a reward game (“You give me 
a stone, I give you a treat”) received 
the same reward of cucumbers. But 
when one of the monkeys started 
getting grapes for playing the same 
game, the other capuchins were quite 
unhappy. Cucumbers were a fine 
reward … until they saw someone else 
get something better.

While your employees likely won’t 
throw food, chances are they react 
psychologically much the same way 
to perceived unfairness. Like it or 
not, your workers compare their inputs (the 
amount of work they do) and rewards (the 
amount of compensation and perks they re-
ceive) to others in their work group and across 
the company. If employees perceive they are 
being treated unfairly, they are likely to mini-
mize their work inputs – in other words, do 
less – or look for ways to get more reward. Re-
wards can be increased by making unauthor-
ized use of company resources – such as using 
more work time for personal business, or even 
engaging in employee theft. 

So what can you do to ensure employees 
perceive fair treatment? There are two things 
to consider: the outcomes workers receive 
and the procedures used to determine those 
outcomes. As the monkeys demonstrate, feel-
ings of “It’s not fair!” are dramatic, basic and 

heartfelt. The good news is that you can man-
age employee perceptions of equity in work 
rewards. So think about:

Publicize the rules and decision-
making criteria. 

When people know what rewards 
to expect, for themselves and for 
others, they relax a bit. Uncertain-
ty, on the other hand, makes them 
more observant and vigilant.

Minimize your own bias. 
People’s perceptions of justice are 

higher when they see managers ap-
plying rules uniformly.

Share your decision-making criteria. 
People usually feel less inequity when they 

have a full explanation for how rules are made 
and applied. 

Treat employee concerns with respect. 
Even when workers don’t get everything 

they want, they are less likely to “act out” 
when their questions are answered fully and 
considerately.

Citation: Miller, D. T. (2001). Disrespect and 
the experience of injustice. Annual Review of 
Psychology, 52, 527-553.

Monkey see, monkey do?
BIZ MANAGEMENT

210 W Main St. • Plainfield, IN 46168 • (317) 839-3800

plainfield-in.com

BELONG • ENGAGE • SUCCEED
The town of Plainfield is a vibrant, growing community of 

approximately 28,000 residents. The growth of Plainfield can be 
attributed to its value of community, a quality education system 

and the diverse industrial, commercial, and business sector.

Here’s to a 
Prosperous

2015New Year
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Celebration of 

SMALL BUSINESS

www.exceleratehc.com

SAVE the 

DATE! May 7, 2015
Time TBD

2353 East Perry Road
Plainfield, IN

Banquet and
Conference Center
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A few months into reopening, 
Oasis Diner is packing ‘em in

If you’ve not been in the Oasis Diner,  405 W. Main 
St., Plainfield, you may be the only person in Hen-
dricks County who hasn’t. Drive by between business 
hours  – 6 a.m. – 2 p.m. and 4 - 9 p.m. – and there 
seems to be an abundance of activity.

Originally owned and operated by George and 
Mona Thompson from 1954 until 1980 and finally 
closing in 2009, it reopened on Nov. 18, 2014. Doug 
Huff, co-owner and general manager, couldn’t be 
happier with the support patrons have shown. 

“Business has been great,” he said.
However business did not happen overnight. Huff 

said the reopening of the Oasis Diner was three-
and-half years in the making.  He and Don Rector, 
co-owner, became interested in the diner when they 
learned the Town of Plainfield wanted to relocate it 4 
miles from its original location.  A grant from Indiana 
Landmarks, which had the diner on its “10 Most En-
dangered” list, funded the move in August.

“Everybody seems to have a tie to this diner in the 

past,” said Huff, who also owns L.D. Construction, 
Plainfield.  “When we reopened it we wanted to tap 
into that history, that emotion that people have, and 
then also for the next generation, spark new memo-
ries for them.” 

While opening a restaurant may seem like a risky 
business proposistion, Huff and Rector saw it as an 
opportunity because of its novelty, history and loca-
tion. They also wanted to sincerely create a dining ex-
perience as authentic as possible – even to the point 
of hiring a baker and baking fresh bread on site – 
right out of 1954.

 “We don’t want to fake anything here,” Huff said. 
“We want to be completely authentic. We are a real 
1954 diner… Everything from scratch.  Only high-
quality products. Sometimes that’s the hard way to 
do it but we think it’s worth it putting that extra effort 
in. We think people will appreciate that.”

For more information, go to www.oasisdiner.com 
or call (317) 837-7777.

Photos and Story by Rick Myers

Co-owners Doug Huff and Don Rector saw an opportunity in moving the Oasis Diner four miles from its original location on US 40, east of town, and re-opening it just before Thanksgiving. 

The Oasis Diner has been packing ‘em in since November 2014.
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Emily Cline, baker, experiments with a new treat. 

Russell Wall, forefront, and Jimmy Hansen, take in lunch. 

Mikala Lucas looks on as Chef Pedro Caperon takes care of an order.

The Oasis Diner originally opened in 1954 on US 40, east of Plainfield, and was on the Indiana 
Landmarks’  “10 Most Endangered” list. 

“We don’t want to fake anything here. We want to be completely authentic.  
We are a real 1954 diner…” ~ Doug Huff
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Kevin Speer is president and CEO of Hendricks Regional Health.

Kevin Speer
Columnist

Being a business leader can be a tough gig. 
Every day you have people depending on 
you to make important decisions that 

can make, or break, your organization. As we 
leap into 2015, I challenge you to 
take time to reflect on the year we 
have just completed and create a 
checklist of business resolutions for 
the year ahead. Following are just a 
few suggestions to get you started on 
this exercise:

Define, or Redefine,  
Your Purpose. 

Would you get in a moving car 
if there was no steering wheel? 
Then, why would you run a busi-
ness without knowing where you 
are trying to go? Every 
business should have 
distinct goals or a mis-
sion statement that 
defines its purpose for 
existing. If your busi-
ness practices have 
drifted away from 
your original purpose, 
it’s time to reassess. 
Make sure you are still 
working toward your 
main goal or, if neces-
sary, update that goal 
to meet today’s needs, 
then re-align your 
workflow and deter-
mine your objectives 
to achieve it.

Decide to be the 
Best. 

Whatever it is that 
you do, make a com-
mitment to be the 
best. After clearly de-
fining what it is your 
business should be 
doing, take steps to 
put the best people in place to make your 
business stand out from your competitors. Es-
tablish an environment that invites fresh ideas 
from employees so you avoid stagnancy. Your 
organization should aim to become flexible 
and respond to opportunities that arise. Em-
brace an attitude of continual improvement!

Increase Efficiency. 
One of the best ways to improve your bot-

tom line is to ensure that your business is 
running efficiently. Take a fresh look at all 
operations within your organization, and 
benchmark your company against indus-

try best practices. Step out of your role for 
a while and into the shoes of others to gain 
a new perspective on how things could run 
more smoothly. Work with your vendors to 

negotiate reduced costs and, by all 
means, listen to your frontline em-
ployees for suggestions. Don’t be 
afraid to ask for help from a non-
biased, third party consultant. 
Sometimes a fresh perspective can 
see things in a better light and can 
help your company get back on 
track.

Create or Strengthen Partner-
ships. 

In a fickle economy, it can be 
tough to go it alone. Reach out to 

similar organizations 
and develop partner-
ships that are ben-
eficial to both your 
company and theirs. 
Finding strength in 
numbers can play to 
your advantage.

Give Back to Your 
Community. 

Most of us live and 
work within our com-
munity and we all 
want it to be a place 
we can be proud to 
call home. Being a 
“good citizen” can 
give your organiza-
tion an excellent rep-
utation and make you 
more desirable to do 
business with. But, 
more importantly, by 
being a servant lead-
er in your community 
you and your employ-
ees can truly make a 
difference in the lives 

of those you serve. The satisfaction of know-
ing that your organization is doing right by 
others is priceless.

Take advantage of the New Year by taking 
steps to strengthen your business. Whatever 
the items end up being on your business reso-
lutions checklist, take them to heart and strive 
to have your best year ever in 2015. 

Wishing you much happiness and success 
in the New Year.

Business resolutions  
for the New Year

HEALTHY BUSINESS

As a business owner, there a probably a 
million things you could focus on and 
most of them will not matter a bit when 

it comes to your business growth or 
money making possibilities. But there 
are four things that do matter. In fact, 
knowing these four things is critical to 
success.

Let’s look at each to give you that 
competitive edge in 2015.

Ideal Customer
It all starts here! Some call them 

patients or clients, whatever you 
call them ... you need to know what 
makes up your ideal customer. The 
ideal customer is the combination 
of a person you enjoy working with, you make 
money doing business with him and you do 
great work (results focused) for him. What 
does he look like; how old is he? These are 
all part of the demographics of the customer. 
There is another important element and that 
is his psychographics. How does he think, 
how does he act and what and how does he 
feel? 

Source of Customers
Where do your customers come from? How 

do they (or in the future, how can they) hear 
about you? Once you know this, you know 
how to capture them, as I like to say, where 
they nest or gather. 

Value of a Customer
This is an important number. With knowl-

edge of this number, you know how much you 
should invest to get a new client, pa-
tient or customer. This number can 
be determined short term, such as 
for one year or determined for the 
long term such as lifetime value.

Unique Selling Proposition
This is what truly differenti-

ates you from your competition. 
It is best summed up by the trade-
marked question by would famous 
author and consultant, Dan Ken-
nedy. Here is Dan’s question: “Why 
should I, your prospective custom-

er (patient, client) choose to do business with 
you over any and all other options including 
doing nothing?” Answer that and you’re on 
your way to a great 2015.

Knowing the answer to the combination of 
these four simple, but often overlooked busi-
ness basics will ensure your business grows! 
Start today and discover the answers. You can 
have the best year you have ever had in 2015!

Jack Klemeyer
COLUMNIST

Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (gybcoaching.com). Contact him at: Jack@
GYBCoaching.com.

Hit the ground  
running in 2015?

COACH’S CORNER
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Kevin Leineweber revs his engine… and his business
For the past 25 years, Kevin Leineweber has coached multiple sports, taught science 

and even been a school administrator throughout Ohio, Illinois and Indiana. He has 
degrees from Indiana University, Mississippi State University and the University of In-
dianapolis and has won multiple regional and national teaching awards.

Leineweber says, “I have a passion for teaching/coaching, science, and riding/rac-
ing motorcycles. 72 Camps, LLC was founded in March 2014 as a way for me to com-
bine and share my passions. 72 Camps offers a variety of advanced science camps and 
beginner motorcycle classes (with a focus on youth and ladies), plus company team 
building adventures.”

What has been your biggest lesson so far? 
My biggest lesson so far is how difficult it is to get the word out to interested people 

about my business and the fact that these high quality camps even exist. This directly 
correlates with the one thing that could help my business!   

What would be one thing that could help your business?
A less expensive way to get my camp information to families of children ages 10 - 14 

years old in the local area.

What would you tell someone starting his/her own business?
My advice to someone starting their own business is to find a business mentor to 

share ideas and ask questions. I also think that it is important to have a clear vision for 
what the business looks like in future years.

What do you think about your businesses’ future?
72 Camps had limited camps in 2014, but the reviews have been excellent. I’ve been 

working hard to get the word out and fill the camps for 2015. With the quality of what 
I offer to families, I will be successful as long as I can overcome the challenge of getting 
exposure to the larger market.

NOW THAT WE’VE BEEN OPEN

“I have a passion for teaching/coaching,  
science, and riding/racing motorcycles.  

72 Camps, LLC was founded in March 2014  
as a way for me to combine and share my 

passions. 72 Camps offers a variety of  
advanced science camps and beginner 

motorcycle classes (with a focus on youth  
and ladies), plus company team building 

adventures.”  ~ Kevin Leineweber

From left, Lori Leineweber, Allison Leineweber, Kevin Leineweber and Cheryl Novero at 72 Camps, LLC.

Photo Courtesy of FaceBook

Leadership Hendricks County received $1,150 on Dec. 11, 2014, in part from money 
raised through the Hendricks County Business Leader’s four quarterly Women’s 
Business Leader Luncheons. The luncheons  were sponsored by Wellbrooke of Avon 
and held at its Avon facility. From left, Kate Webster, Wellbrooke of Avon; Chef Vlad 
Bora of Wellbrooke of Avon: Cathy Myers, Hendricks County Business Leader; and 
Susan Rozzi, LHC.

Photo by Rick Myers

BIZ BRIEF

Compiled by Cathy Myers

72 CAMPS, LLC
Kevin Leineweber, owner 

317-605-7908
72CAMPS.com

facebook.com/72CAMPS
Twitter: @72CAMPS

Instagram: 72CAMPS_KL72
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TECHNOLOGY DISPATCHES
n VIRTUAL REALITY MOVIES BECOME 
REALITY The latest craze that’s sweeping 
the techno-industry is virtual reality 
(VR), and its applications have numerous 
implications for not just the entertainment 
and video game industries, but for medical 
and aerospace industries as well. However, 
the next upcoming Sundance Film 
Festival is planning a bigger virtual reality 
experience for film viewers in 2015. The 
popularity of the Oculus Rift (one of the 
main VR products currently on the market) 
in Sundance’s New Frontier program 
during 2014 is a large part of why senior 
programmer Shari Frilot wants to bring 
VR back since it’s “a point of conversation 
that’s going to be really relevant to festival 
audiences and filmmakers.” The full line up 
for New Frontier will run from Jan. 22 until 
Feb. 1 during the Sundance Film Festival in 
2015. – WIRED

n ROBOTS REPLACING LAWYERS 
IN THE FUTURE? A new report from 
Jomati Consultants speculates that the 
profession of law could have a very 
different face in 2030, particularly about 
who law offices might will be employing. 
“It is no longer unrealistic to consider that 

workplace robots and their AI processing 
systems could reach the point of general 
production by 2030,” the report stated. 
Robots could potentially replace the need 
for associates since they would not tire, 
or seek advancement and pay raises. The 
potential threat of machines and artificial 
intelligence replacing manual workers is 
not a new concept; Isaac Asimov explores 
this notion in 1950 with his popular novel-
now-movie iRobot. – Newser

n YAHOO’S TOP 10 SEARCHES OF 2014
10. Jennifer Aniston
9. iPhone 6
8. Miley Cyrus
7. “Frozen”
6. Kim Kardashian
5. Kaley cuoco
4. Jennifer Lawrence
3. Ariana Grande
2. Minecraft
1. Ebola
– Yahoo Tech

Jeff Binkley is the Founder and Managing Director of 
Binkley Wealth Management Group. He can be reached 
at Jeff@thebinkleygroup.com or (317) 697-1618.

Well, did you enjoy traveling over the 
river and through the woods to 
grandmother’s house on cheaper gas 

this holiday season?  I sure did. But the question 
now is how long will these gas prices remain 
low?  Before I venture a guess at that, let me tell 
you what’s causing these low prices. 
It really isn’t OPEC deciding not to 
lower production. It’s not the fact that 
“winter gas” is cheaper to make than 
“summer gas.” It certainly wasn’t the 
election. No, what is causing our gas 
prices to plummet is shale.  

Shale natural gas and shale oil 
and the tremendous advances in 
shale production technology over 
these last several years have created 
a bit of a glut in world oil supplies. 
At face value, OPEC’s Thanksgiving 
Day announcement that they would 
maintain current production levels could be 
admittance that regardless of a lower per bar-
rel price, their economies were so non-diver-
sified that they had to produce and sell oil to 
keep afloat. But a further analysis indicates 
that explanation may be too simple, too con-
venient by half.  

Shale oil is plentiful in North America. But 
it is more costly to recover than just pumping 
it out of the ground. And that’s what OPEC 

is counting on. If the OPEC nations can force 
the price of oil below the break-even/profit-
able price for shale oil producers, then it will 
put some, if not all, of those shale oil produc-
ers out of business. Their plan is to take a 
short term pain for a long term gain. But how 

long will it take?   
My research indicates that many 

of the shale oil producers protect 
themselves from oil price fluctua-
tions by hedging their production 
using the future’s market. Much of 
the oil they are producing now has, 
through these hedges, been “sold” 
at $80 to $90 per barrel. So if their 
cost of production is $65 to $70 per 
barrel, they can remain profitable. 
But how long do these hedges last? 
12 months? 18? 24? And how long 
can OPEC itself survive and extend-

ed a period of cheap oil?  These are the unan-
swered questions causing the volatile moves 
we’ve been seeing in energy companies.

Here’s what I know and here’s what I think. 
What I know is that pretty soon, refineries 
will begin switching to their summer blend 
formulas, which will likely cause some type of 
disruption in the distribution chain and prob-
ably lead to higher prices, at least for a while. 
This happens every year in the spring and fall 

when refineries 
do their switchovers. 
What I think is that we should 
all be watching global petroleum 
politics. It is not too far out of the 
realm of possibilities that one of 
these many oil-dependent nations 
(including Putin’s Russian economy) 
may just do a little saber-rattling (or 
oil-drum banging) to create some type 
of global energy supply disruption and 
thus higher energy prices. I don’t mean to 
be “black-helicopterish” but it’s just what 
I think we should be mindful of. 

I’ve seen many a prognosticator (of 
which I am now one) make an absolute 
fool of himself. I do so hope that I am soon 
to be proved a fool on this prognostication 
myself!  

Here’s wishing you a happy and prosperous 
New Year. 

 It’s largely up to each of us individually to 
make it a great one …. so get out there and 
get busy!     

Jeff Binkley
COLUMNIST

Welcome to 2015 and lower gas prices

3925 River Crossing Pkwy, Suite 300  |  Indianapolis, IN 46240  |  317.472.2200 / 800.469.7206  |  somersetcpas.com

Somerset CPAs and Advisors provides more than just traditional CPA services.  We offer a 
broad range of capabilities and services that address the diverse needs of each of our clients.  
With years of experience, formal training, industry-specific knowledge and dedication, we 
are able to provide personalized solutions for you based on a solid understanding of your 
business and the issues unique to your industry.

Somerset’s expertise covers a variety of industries, including:

Any firm can give you an opinion.
We will give you a partner.

AN INDEPENDENT MEMBER OF

ALLIANCE USA

find us on...

Visit us online at somersetcpas.com to learn more about our people and how we can help  
you achieve and surpass your financial goals.

entrepreneurial
health care
manufacturing & distribution
not-for-profit
real estate

agribusiness
architecture & engineering
construction
dealerships
dental



businessleader.bz • January 2015   21Hendricks County Business Leader OPEN FOR BUSINESS

Every child matters
Lindsay Knez founds K1ds Count to serve children with autism

Compiled by Cathy Myers

Lindsay Knez is the founder and direc-
tor of clinical services for K1ds Count, LLC. 
Knez says she realized her purpose and career 
path while working at a group home for chil-
dren with autism. She spent four years work-
ing at the group home while studying speech 
pathology at Indiana University.  Knez says, 
“The children’s struggles with speech and lan-
guage often led to severe behavioral problems 
and prompted me to attend graduate school at 
IU to learn more about speech and language 
disorders and treatment.”  She received both a 
bachelor’s and master’s degrees from Indiana 
University. She is a board certified behavior 
analyst (BCBA).

Knez founded and developed a large First 
Steps, outpatient therapy, and ABA compa-
ny that served over 500 families each week in 
various therapy programs, but in 2010 started 
K1ds Count to stay true to her mission of a 
small business that can provide more quality 
attention to each child and family.  She says, 
“Through K1ds Count, it is my goal to com-
bine the best of each therapy discipline to ho-
listically serve children with autism.”

What has been your biggest lesson so far?
It is difficult to choose my biggest lesson 

as there have been many in my time working 
with this population of children. The children 
I have served have unique abilities and chal-
lenges. In order to further develop their abili-
ties and help them to overcome their chal-
lenges, it takes more than just one person 
...  It takes a whole team. It takes resources, 
a unique learning environment, thinking and 
working with and for the children during the 
work day and at home, and building a team 
with the same morals, values, work ethic, mo-
tivation, and passion to serve.  

What would be one thing that could help 
your business?

We are excited to serve Brownsburg and the 
surrounding communities.  At K1ds Count, 
we try to put all of our resources towards serv-
ing our kids, whether it is putting up a fence 
for saftey, installing a new playground, buy-
ing new materials, or hiring the most quali-
fied therapists.  Therefore, our marketing 
budget is small.  We would like the families in 
Brownsburg to know that there is a resource 
for children who need ABA, speech, occupa-
tional, or physical therapy right next door.

What would you tell 
someone starting his/
her own business?

People are your big-
gest asset. In order for 
your business to be suc-
cessful, you must have a 

team of people who trust you and are commit-
ted to your vision. Value your team, allow each 
individual to grow and learn within your busi-
ness and reinforce their strengths and com-
mitment to your company while constructive-
ly supporting and helping them to overcome 
their weaknesses.

So, what do you think about your  
business’s future?

Since I was 18 years old, I have always imag-
ined serving children with autism in my own 
center that meshes a home environment feel 
with a therapy setting. It is a unique place to 
provide therapy and children flourish in a nat-

ural environment. When I 
see the children and thera-
pist excited to come to the 
clinic to learn and play, I 
know that we will be suc-
cessful and have an excit-
ing future!

Photo by Rick Myers

K1ds Count, LLC
Lindsay Knez, founder

lindsay@kidscounttherapy.com
kidscounttherapy.com

Lindsay Knez

“The children’s struggles with speech  
and language often led to severe  

behavioral problems and prompted  
me to attend graduate school  

at IU to learn more about speech and 
language disorders and treatment.” 

~ Lindsay Knez
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CHAMBER EVENTS 
AND MEETINGS

14 - Danville Chamber 
of Commerce (members’ 
meeting): Wednesday, Jan. 
14, 11:15 a.m.; Hendricks 
County 4-H Fairgrounds 
and Conference Complex, 
1900 E. Main St., Danville. 
For more information, call 
(317) 745-0670

21 - Brownsburg Chamber 
of Commerce (members’ 
meeting): Wednesday, Jan. 
21, 11 a.m.; Brownsburg 
Fire Territory, 470 E. 
Northfield Dr. Brownsburg. 
For more information call 
(317) 852-7885

20 - Plainfield Chamber 
of Commerce (member’s 
meeting) Tuesday, Jan. 20, 
11:30 a.m.; Plainfield Rec 
and Aquatic Center, 651 
Vestal Road, Plainfield.  
For more information, call 
(317) 839-3800

27 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, Jan. 
27, 11:30 a.m.; Prestwick 
Country Club, 5197 
Fairway Dr., Avon.  For 
more information, call 
(317) 272-4333

30 - Westside Chamber 
of Commerce, (members’ 
meeting): Thursday, Jan. 
30, 8:30 a.m.; Location 
Indianapolis International 
Airport, Indianapolis. For 
more information, call 
(317) 247-5002

AVON CHAMBER 
New Member

Social Ease, LLC
5250 US Hwy 36 Ste. 190
Avon, IN 46123
(317) 832-3877

BROWNSBURG CHAMBER 
New Member

Batters Box Training, LLC
1630 E. Northfield Dr.,  
Ste 1200
Brownsburg, IN 46112
(317) 927-8411

Tobacco Free  
Hendricks County
998 E. Main St., Ste. 103
Danville, IN 46122
(317) 718-4541

Tommy Miskowiee
1430 N. Green St., Ste H
Brownsburg, IN 46112
(317) 852-5639

ADVISA, Inc.
5314 Culver Ln.
Plainfield, IN 46168
(317) 249-2260

Hendricks  
Pediatric Denistry
1411 S. Green St., Ste. 200
Brownsburg, IN 46112
(317) 852-8113

DANVILLE CHAMBER  
New Member

Image One Lawn Care
Nick Butts
18 Northview Dr.
Danville IN  46122
317-695-5901

PLAINFIELD CHAMBER 
New Members

ADVISA, Inc.
Jon Bennett
5314 Culver Ln.
Plainfield, IN 46168
(317) 249-2260

Liberty Mutual Insurance
John Sheedy
2020 S. St Rd. 135,  
Ste. 203
Greenwood, IN 46143
(317) 850-0980

Sky Zone
Joanna Kingery
851 S. Columbia Rd.,  
Ste. 172
Plainfield, IN 46168
(317) 268-3200

*Please note that some 
meeting dates may be 
subject to change with 
the Martin Luther King, Jr. 
Day holiday and with the 
pending adoption of 2015 
meeting schedules, dates 
are not available at press 
time. 

COUNTY AND  
MUNICIPAL MEETINGS

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
317-745-9221

Council (Second  
Thursday every month) 
January 8, 1 p.m.

Plan Commission 
(Second Tuesday  
every month)
January 13, 6:30 p.m.

Board of Zoning Appeals
(Third Monday  
every month)
January 20, 7:30 p.m. *

Commissioners 
(Second and fourth 
Tuesday every month)
January 13, 9 a.m.
January 27, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
317-272-0948

Town Council 
(Second and fourth 
Thursday every month)
January 8, 7 – 9 p.m.
January 22, 7 – 9 p.m.

Advisory Plan 
Commission
(Fourth Monday  
every month)
January 26, 7 p.m.

Board of Zoning Appeals
(Third Thursday  
every month)
January 15, 7 p.m.  
in the Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
317-852-1120

Town Council
(Second and fourth 
Thursday every month)
January 8, 7 – 9 p.m.
January 22, 7 – 9 p.m.

Plan Commission 
(Fourth Monday  
every month)
January 26, 7 p.m.
Brownsburg Town Hall

Board of Zoning Appeals
(Second Monday  
every month)
January 12, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
317-745-4180
Note: Call 317-745-3001 
to confirm meetings have 
not been cancelled.

Council
(First and third Monday 
every month)
January 5, 7 p.m. 
January 19, 7 p.m.*

Plan Commission
(Second Monday  
every month)
January 12, 7 p.m.

Board of Zoning Appeals
Meets as needed on the
(Third Tuesday of  
the month)
January 20, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building
206 W. Main St.
Plainfield, IN 46168
317-839-2561

Town Council
(Second and fourth 
Monday every month)
January 12, 7 p.m.
January 26, 7 p.m.

Plan commission
(First Monday  
every month)
January 5, 7 p.m. 

Board of Zoning Appeals
(Third Monday  
every month)
January 19, 7 p.m.

NEW BUSINESS 
INCORPORATIONS

AAA Mudjackers, LLC
Douglas W. Huber
6762 Auburn Lane
Plainfield, IN 46168

Accurate  
Appraisal Service
Stephen K. Christian
6621 Dunsdin Dr. 
Plainfield, IN 46168

All Brothers Contracting
Michael Wood
Deanna Wood
258 Indiana St.
Plainfield, IN 46168

American  
Family Insurance
Dewanna M. Mooneyham
45 N. C.R. 625 E.
Avon, IN 46123

Ampro Pest Control
Brent Crawford
207 Wabash St.
Plainfield, IN 46168

Armour Cleaning Service
Amy Armour
681 W. C.R. 1000 S.
Clayton, IN 46118

Barnette Construction
James Barnette
6515 E. U.S. Hwy. 136
Brownsburg, IN 46112

Belleville Pizza Shak
Mickey Halcomb
6080 S. S.R. 39
Clayton, IN 46118

CM Lawn Enforcement
Chris Goodwin
2851 N. C.R. 425 N.
Danville, IN 46122

Country Cowgirl Fair
Alayne Burnicle
7046 E. C.R. 600 W.
Bainbridge, IN 46105

Father and  
Son Lawn Care
Billy Zachary
C/O Huntington  
National Bank
1531 N. Green St.
Brownsburg, IN 46112

Finish Line Roofing
Gregory S. Calmes
Esperanza G. Calmes
454 Johnson Ln., Ste. C
Brownsburg, IN 46112

Hanke Seed Service
Dale Hanke
1402 Miami Ct. N.
Plainfield, IN 46168

Happy Snaps  
Photo Booth
Christina K. Workman
517 Brentwood Dr. E.
Plainfield, IN 46168

Howard Agency
Tommie Howard
Carla Howard
2230 Stafford Road
Plainfield, In 46168

Mediterranean Grill
Naeem Abdelhak
7023 Oak Lake Ct.
Avon, IN 46123

R & J Supply, LLC
Ralph L. McCleery
9844 S. C.R. 100 E.
Clayton, IN 46118

RNK Cleaning
Rhonda L. Johnson
10367 Medallion Dr., #11
Indianapolis, IN 46231

PLANNER OF NOTE

We’ll get the job done. Fast!

directdeliveryinc.netSchedule online. Save money 
on your next delivery!

Direct Delivery isn’t the new delivery company on the block. We’ve 
been around for decades, delivering materials of all sizes on time and 
on budget. Let’s face it, when you need something delivered, you just 
want to make the call with confidence that your shipment is as good as 
delivered. Well, you’re at the right place.

Direct Delivery is the answer for your shipping needs. In fact, you’ll 
find that we are a reliable and responsible company that is always will-
ing to work with you regardless of your needs. Not only do we take our 
business serious, we take our role in the business community serious 
as well. Welcome to our site, feel free to browse it or if you just need a 
delivery contact us and make it a Direct Delivery.

“We have used Direct Delivery for a number of years and have developed a 
strong relationship with them. Like us, they are locally owned and though 
we know there are other companies we could use, we know that the owner, 
Greg Mertz is always a phone call away, and we take great comfort in 
that...” - RJ Pile, Indianapolis

Direct Delivery
PH: 317.353.1111 TF: 1.888.446.7087
email - gmertz@directdeliveryinc.net

Address:
1633 Howard St. 

Indianapolis, IN 46221
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Happy New Year – 2015

Soul Sessions
Rhonda Wundrum
C/O LegalZoom.com, Inc.
100 W. Broadway, Ste. 100
Glendale, CA 91209

Terhune Law Office
Benjamin I. Terhune
10230 N. C.R. 471 E.
Pittsboro, IN 46167

Under the Glaze
Marlina Koonce
Amber McKibbon
8595 Cyprus Hill Passing
Avon, IN 46123

VanSlyke Realtors, LLC
Bertha VanSlyke
Clarence VanSlyke
Tim VanSlyke
6804 Lakeshore
Avon, IN 46123

Xtreme Painting
Jason Brown
7082 Millet Ln.
Avon, IN 46123

SBA GUARANTEED LOANS
Boone County

Fort Wayne Audiology 
Consultants, LLC
155 Lexington Ct.
Zionsville, IN 46077
$315,000. First Federal 
Savings Bank (Huntington)

Perfect Seating, LLC
10730 Bennett Pkwy.
Ste. A
Zionsville, IN 46077
$100,000
The Farmers Bank, 
Frankfort

Rosie’s Place, LLC and 
Rosie’s Place Zionsville
10 S. Main St.
Zionsville, IN 46077
$50,000. $462,000
The Huntington National 
Bank

Hamilton County

Assurance Health 
System, LLC
14398 Black Farm Dr.
Noblesville, IN 46060
$196,300
$155,000
Star Financial Bank

Allstate Insurance
10412 Allisonville Road 
Fishers, IN 46038
$81,000
First Financial Bank (OH)

Be Now Fitness, Inc. 
9607 N. College Ave.
Indianapolis, IN 46280
$150,000
Celtic Bank 

CDMP, LLC
15707 North Pointe Blvd.
Noblesville, IN 46060
$3,452,000. United 
Community Bank (GA)

Cook, Graber & Co., LLC
12953 Publishers Dr.,
Ste. 20
Fishers, IN 46038
$25,000. The Huntington 
National Bank

Echo 126, LLC
600 E. Carmel Dr., Ste. 126
Carmel, IN 46032
$25,000
First Merchants Bank

Flix Brewhouse  
Indiana, LLC
2206 E. 116th St.
Carmel, IN 46032
$2,833,000
Comerica Bank 

Angela Grabovsky
3334 Walnut Creek Ct.
Carmel, IN 46032
$150,000
Live Oak Banking Co. 

GZ, LLC
12756 Parsons Gate
Carmel, IN 46032
$35,000. The Huntington 
National Bank 

Level Solutions  
Group, Inc.
9084 Technology Dr.
Fishers, IN 46038
$250,000
Forum Credit Union

Marcor, LLC
1395 S. 10th St.
Noblesville, IN 46060
$30,000. The Huntington 
National Bank 

Morse Lake Classic  
Cars & More, LLC
3635 Beach Blvd.
Cicero, IN 46034
$25,000
Chase Bank 

The Paint Cellar, LLC
581 S. Rangeline Road
Carmel, IN 46032
$17,000. The Huntington 
National Bank

Hancock County

G.T. Services, Inc.
6314 W. Broadway
McCordsville, IN 46055
$91,000. The Huntington 
National Bank

Triple F, Inc.
1925 Melody Ln.
Greenfield, IN 46140
$505,000. KeyBank

Hendricks County

BHC, LLC
1533 E. Northfield Dr.
Brownsburg, IN 46112
$540,500
Lake City Bank 

K1ds Count, LLC
1353 E. Main St.
Brownsburg, IN 46112
$133,000
Indiana Statewide CDC

Midwest Exterior 
Services, Inc. 
114 Sunrise Ln.
Lizton, IN 46149
$23,700. $50,000
The Huntington  
National Bank

Johnson County

Center Grove Animal 
Clinic, Inc.
S. S.R. 135
Greenwood, IN 46143
$815,000
Indiana Busienss Bank 

Indiana Lawn 
Maintenance, Inc.
1709 E. 500 N.
Whiteland, IN 46184
$50,000
First Merchants Bank

Noor Express, LLC
2951 Hearthside Dr.
Greenwood, IN 46143
$122,000. The Huntington 
National Bank

Marion County

All Points  
Transportation, LLC
6470 Michigan Road
Indianapolis, IN 46268
$50,000. The Huntington 
National Bank 

Andy’s Custom 
Painting, Inc.
1118 W. 78th St.
Indianapolis, IN 46260
$25,000. The Huntington 
National Bank 

APNA Jora, Inc.
11430 E. Washington St.
Indianapolis, IN 46229
$725,000
Ridgestone Bank

B Consulting, LLC
2970 Kessler Blvd.  
North Dr.
Indianapolis, IN 46222
$10,000
Chase Bank 

Black Bare, LLC
3855 E. 96th St., Ste. D
Indianapolis, IN 46240
$170,100
Wells Fargo Bank 

Burkhart Marketing 
Associates Inc.
1218 Prospect St. 
Indianapolis, IN 46203
$50,000. $100,000
First Merchants Bank

CEME Enterprises, LLC
2503 N. Delaware St.
Indianapolis, IN 46205
$367,000. KeyBank

Dawg Services, Inc.
4333 W. 71st St.
Indianapolis, IN 46268
$190,000
Lake City Bank 

Ergo-Office Furniture, LLC
2525 N. Shadeland Ave.
Indianapolis, IN 46219
$49,400
Chase Bank 

Green Bean Delivery
5310 E. 25th St.
Indianapolis, IN 46218
$757,000
Indiana Statewide CDC
GS CPA, INC.
5450 Lafayette Road, Ste. 3
Indianapolis, IN 46254
$100,000. The Huntington 
National Bank 

Gurnoor, Inc.
3405 N. Sherman Dr.
Indianapolis, IN 46218
$1,319,600
Ridgestone Bank 

Hays & Sons  
Corporation, Inc.
800 E. Thompson Road
Indianapolis, IN 46227
$1,160,000. Stock Yards 
Bank & Trust Co. 

Indy East Smiles Youth 
Dentistry, LLC
5430 E. Washington St.
Indianapolis, IN 46219
$2,520,800

Indy Photo Booth, Inc.
5771 Park Plaza Dr.
Indianapolis, IN 46220
$120,000. The Huntington 
National Bank

Richard McCracken 
250 E. Harrison St.
Martinsville, IN 46151
$25,200. The Huntington 
National Bank 

Metonymy Media, LLC.
320 N. Meridian St.
Ste. 917
Indianapolis, IN 46204
$50,000. Chase Bank

Michael S. Miller DO, 
FACOS, CWS, P.C.
8355 Rockville Road
Ste. 120
Indianapolis, IN 46234
$15,000. The Huntington 
National Bank 

Mini Mart  
Enterprises, Inc.
8009 Washington St.
Indianapolis, IN 46231
$500,000
Old National Bank

Newtek Small  
Business Finance Inc.
Indy Electronix, LLC
855 N. High School Road
Indianapolis, IN 46214
$15,000. The Huntington 
National Bank

Palmer Accounting & Tax 
Services, Inc.
1385 N. Shadeland Ave.
Indianapolis, IN 46219
$30,000
Lake City Bank

Pike Medical 
Consultants, P.C.
7911 N. Michigan Rd.
Indianapolis, IN 46268
$567,200
First Internet Bank of 
Indiana

Saffron, LLC
621 Fort Wayne Ave. 
Indianapolis, IN 46204
$25,000. The Huntington 
National Bank

Van Sickle Trucking, Inc.
5217 Five Points Road
Indianapolis, IN 46239
$75,400. The Huntington 
National Bank 

Washington JJ LLC (OC) 
6707 W. Washington St.
Indianapolis, IN 46241
$750,000
Ridgestone Bank

PLANNER OF NOTE

The Greater Danville Chamber of Commerce held its annual 
Community Awards dinner on Dec. 10 at the Hendricks County 
4-H Fairgrounds and Conference Complex. Award recipients are, 
from left: Judy Sexton, Bread Basket Cafe & Bakery, Business of the 
Year; Heath Allen, Chamber Member of the Year; Rex and Sharon 
Dugan, Philanthropist of the Year; Kathy Bennett, Educator of the 
Year; and Ben Comer, Community Servant of the Year. Not pictured 
is Sheriff Brett Clark who was named Public Servant of the Year. 

Submitted photo

BIZ BRIEF
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We deliver an experience you’ll hold dear 
for years to come. 
Indiana University Health West Hospital not only provides an exceptional team, 
we make sure your birthing experience is the one you always imagined. 
We deliver more expert doctors and the comforts of home. That’s what you can expect at IU Health West Hospital. 
With an expanded team of obstetricians and a Riley Hospital for Children at IU Health pediatrician on site 24/7, we are 
growing to meet all your needs. From pre-delivery through your big day and beyond, we are there for you through it all 
offering a beautiful maternity center built around your comfort. As you can see, your peace of mind means everything 
to us. Because you deserve it, we deliver it.

Learn more about our program at iuhealth.org/west/maternity
or fi nd a physician by calling 317.217.DOCS (3627)


