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Teams. Everything is done in teams. Teamwork 
is now a side curriculum at nearly every educa-
tional institution. No one works alone. It’s a team 
or nothing. You either learn to contribute to a team 
or you can’t work anywhere in corporate America. 
How does stuff get done? Teams. Groups. Partners. 
It’s not just your workplace, it is everywhere. From 
your nonprofit to the administration of your daugh-

ter’s soccer league. There 
is no “I” in team. Like no 
“I”deas, no “I”nnovation and 
no “I”nspiration.

So it could come as no sur-
prise that team dynamics or 
effective teamwork has been 
analyzed by a team of scien-
tists. Here is what their team 
can tell you about your team.

First, and this may seem 
counterintuitive, teams of 
geniuses can have just as bad 
outcomes as teams of orang-
utans. (Please accept my 

apologies, orangutans of the world.) In other words, 
smarties combined do not necessarily raise the in-
telligence level of a team. Sure, smarter teams make 
better decisions, but genius-loading a team doesn’t 
make the team smarter as a whole. The same holds 
true for group satisfaction, group cohesion, or group 
motivation. None of these raised the collective intel-
ligence of a team. So, if you can’t overload the team 
with geniuses, what is the best makeup of a team?

Add Women.
Studies have shown that teams with a balance of 

women did better on simulated tasks than teams 
with more men. Grab a tissue, gentlemen because 
the reasons are enough to make you weep. Women 
have an ability to intuit emotional states better than 
men, generally. They score higher on tests where one 
must determine an emotion in another with only the 
eyes showing. I took the Reading the Mind in the 
Eyes and I didn’t do very well. Women, in hip lan-
guage, “feel” the other members.

The effect is that the group individuals participate 
more. Constructive criticism is a regular part of the 
process. Group with high social sensitivity also lis-
ten to other members. There is a more even partici-
pation, rather than a male blowhard with no sen-
sitivity. Although, cognitive diversity i.e. different 
personalities and different approaches to problem 
solving are ultimately good for group intelligence. 
But participation from all group members and a sen-
sitivity to soft sell the criticism seem to create the 
best teams. 

Although, sensitive males are out there, the easi-
est way to achieve this is to include some women. 
You can’t have a team of all women either. It’s more 
important to have the diversity, if you want your 
team to make better decisions.

Gus Pearcy is a contributing columnist to the Carmel Business 
Leader. He may be reached at (317) 403-6485 or pearcy.gus@sb-
cglobal.net. Gus blogs frequently at guspearcycommunications.
wordpress.com.

The ‘W’ in teams 
may surprise you

Gus Pearcy
Columnist

Indiana Gov. Mike Pence, who signed into law last month the 
contentious Religious Freedom Restoration Act, is taking his fair 
share of fire, much like he did when he announced the formation 
of a state-run news bureau. While he reeled that 
initiative back in quickly, he presses forward 
with the RFRA. He’s on a national TV caravan 
of sorts, telling viewers in late March, “I abhor 
discrimination.” Pence told Fox News on March 
31 that he stands by the law and there was nev-
er any intent to create a “license to discrimi-
nate.” Our state – and, more to the point, our 
business community - is under duress over the 
passage of a religious freedom law that critics 
say could allow businesses to discriminate based 
on sexual orientation and other viewpoints, 
Pence’s comments to the contrary. We’re told 
Pence was to clarify in detail everything soon, 
and he might have done so since we went to press. The real ques-
tion, in our opinion, is: Who is advising this guy with the tin ear? 
Is he nothing more than a yes man to them? Shouldn’t one look 
before he leaps? While we believe it is a business owner’s right to 
refuse to serve any potential customer, we never would exercise 
that right. Shoot, if the ghost of Ted Kennedy came into our of-
fices with a check for advertising a “How to (mis)handle liquor” 
campaign, we’d cash that check. That’s why we’re in business, last 
we looked - to make money.

This act, should it stand, could prove a drain on not only dol-
lars, but also talent and potential business relocation and event/

tourism opportunities. The RFRA doesn’t apply at our publishing 
company – and it never will - for we welcome the opportunity to 
interact and assist folks of multiple faiths and lifestyles. With bad 

advice, Pence has openly thumbed his nose at 
the business sector. While it’s true that some 
in the enterprise zone, if you will, are solidly 
in his corner, we, as conservative as we are, 
most certainly are not. Hey, anyone for sep-
aration of church and state? Our founding 
fathers certainly were, but that premise and 
practice have gone the way of the running 
board, and they’re auguring deeper in their 
final resting places. Oh, and one more thing: 
We were tickled when Pence nearly immedi-
ately blamed the media for “misinterpreting” 
RFRA. Actually, we expected that reaction.

• • • 
Nothing says “America” more than a legendary band of Brits 

playing a speedway on our nation’s birthday. So, you might have 
heard The Rolling Stones are going to play a concert at the India-
napolis Motor Speedway on July 4. Excuse us for not tripping over 
ourselves in a race for tickets, but, in actuality, the ZIP CODE Tour 
stop in Indy will pay dividends for Carmel. We suspect that every 
hotel room in these parts will be vacuumed up on what otherwise 
is a quiet-ish weekend for lodging here. Restaurants, gas stations 
and perhaps some retail establishments here should benefit, too. 
We’ll happily be at CarmelFest, sponsoring the event at a platinum 
level as we have since 2007 – and we hope to see you there. 

Brian Kelly & Steve Greenberg
From the Backshop
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Last month, the new Huntington Bank at Sophia Square 
hosted a ribbon cutting. (Above) From left, Mike Patel, Regional 
President, Mike Newbold, Carmel Mayor Jim Brainard, Jordan 
King, and branch manager Joe Remien. (Left) The design of 
the interior of Carmel’s new Huntington Bank. (Top right) 
Community Relations Specialist for Carmel Melanie Lentz is 
greeted by Patel and King. (Right) Indoor ATM machines that 
are available to customers 24/7. (Photos by Theresa Skutt)

Huntington Bank now openHuntington Bank now open

On March 14, the new St.Vincent Women’s Center held a public open house. (Left) Julie 
Schnieders, a nurse practitioner with St. Vincent. (Above) Anne White with AH Designs 
and Chris Herr. (Top Right)Dr. Nicole Bedore of St.Vincent. (Bottom Right) Dr. Maria 
Hanzlik enjoys lunch. (Photos by Theresa Skutt)

Women’s Center now open
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Insuring all of
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moving parts.
• Employee benefits
• Life & health insurance
• Medical malpractice
• Business insurance
• Workers compensation
• Professional liability

Steve Goodin

sgoodin@shepherdins.com

317.846.5554  |  shepherdins.com 

Revolutionizing the Real Estate Industry.
bhhsINrealty.com

CARMEL OFFICE:
12315 Hancock St. Ste. #29, Carmel, Indiana 46032

(317) 575-1055

Barrier. Obstacle. An imperfection that 
holds you back. It’s with you every day. And 
you have to decide what to do with it.

If you’re this person, the issue 
of leadership may be the furthest 
thing from your mind. You’re sim-
ply trying to get through the day.

I’d like to share the story of a 
leader who dealt with this reality. If 
you’re interested in the Civil War, 
you’ll know the name. If you don’t 
have the interest, stay with me. The 
story is intriguing.

Joshua Lawrence Chamberlain 
was a famous Union Army officer 
in the Civil War. Looking back, we 
credit him with amazing instinc-
tive decisions, such as at the Battle of Gettys-
burg in 1863 when he and a handful of sol-
diers held off a powerful attack by Confederate 
forces. His dramatic service on that day is told 
in the historical novel “Killer Angels” and de-
picted in the movie “Gettysburg.“ The actor Jeff 
Daniels played Chamberlain in a stirring per-
fomance.

But war isn’t what I want you to know about 
Chamberlain. There’s something else. It’s the 
barrier.

From early childhood, Chamberlain suf-
fered from a speech impediment. Particular 
letters were impossible for him to pronounce, 
their sounds difficult for him to make. It was a 
problem everyone noticed.

Chamberlain worked ferociously to defeat 
it. He read aloud to himself—over and over 

again—to pound down the problem. Month 
after month, year after year, Chamberlain 
chipped away at the impediment. When he 

entered Bowdoin College in Maine, 
Chamberlain focused his studies 
on religion and theology. Preach-
ing and lecturing were at the root 
of his academic work and the fu-
ture in front of him. All despite his 
ongoing problems with speech.

Chamberlain went on to become 
a professor of—wait for it—rheto-
ric, or the study a and mastery of 
speaking and oral logic. He be-
came a popular college instructor 
at Bowdoin. And again, all of it set 
against his difficulties with speech. 

Amazing.
But we’re not done yet. There’s a bigger 

point to make.
When Chamberlain volunteered for ser-

vice in the Union Army in 1862, he started as 
a regimental officer and, over time, rose to the 
rank of general. Astoundingly, much of Cham-
berlain’s leadership in the military revolved 
around his ability to speak effectively. In cru-
cial situations, in the minutes before battle, for 
example, he depended on communicating to 
his men in speeches and also improvised re-
marks. His words were stirring, eloquent, 
graceful, and perhaps most important, under-
standable to soldiers from all walks of life. The 
man who couldn’t speak well became the lead-
er who communicated beautifully.

Chamberlain: an example for everyone

Dan Miller

By Adam Aasen
As the city of Carmel grows, Rebecca Han-

son continues to grow her 14 Districts brand.
When the Sophia Square building opened 

in the heart of the Carmel Arts & Design Dis-
trict, Hanson was one of the first retail tenants, 
opening up 14 Districts, a women’s clothing 
store specializing in fashion options not found 
at other retailers.

When The Carmel City Center opened, 
Hanson expanded with a second location. She 
started off with a “pop-up” store called 14 Dis-
tricts Weekend. Her goal was to offer women’s 
clothing with a west-coast feel throughout the 
busy holiday shopping season, but the location 
was successful and it’s remained. 

In September, Hanson started a fashion 
truck called stylestop. The truck was a huge 
hit at a sidewalk sales event at the Carmel City 
Center.

As a result, Hanson wants to continue her 
new stylestop brand in a brick and mortar set-
ting. She’s decided to rebrand her Arts Dis-
trict location of 14 Districts into stylestop, “to 
continue the momentum of that success of the 

‘fashion on the go’ concept,” Hanson said.
Hanson reopened her storefront with the 

new name this month and said this new plan 
will avoid overlap between the two stores and 
they each will have their own personality, al-
though they both operate under the 14 Dis-
tricts “mega” brand.

“We are excited to bring cool, wearable, ac-
cessible fashion to Main Street,” Hanson said. 
“The shop has a totally new look and feel in-
spired by west-coast travels – crisp, light inte-
rior colors with a boho chic vibe.”

Spring looks include graphic tees from Los 
Angeles, handmade bracelets from Costa Rica 
and dresses appropriate for spring events. Av-
erage price points range from $28 to $88.

Hanson said the physical fashion truck will 
also stay on the move. It’s traveled to shows 
and events in Chicago to Atlanta to Austin. A 
trip to Baton Rouge is planned for the fall. 

Store hours are from 11 a.m. to 6 p.m. 
Wednesday through Saturday and Sunday 
from Noon to 4 p.m. Stylestop is closed on 
Monday and Tuesdays.

14 Districts re-launches  
Main Street location as stylestop
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Children’s Learning Adventure  
coming soon to Carmel

Faith’s Cake Ball 
Factory closes shop 

after 15 months

317.844.6629 P | 317.844.6636 F 
www.us605.alphagraphics.com
us605@alphagraphics.com

visit us on the web

You can reach us at:
1051 3rd Avenue SW,

Carmel, IN 46032

Increase your Reach with Every Door Direct Mail! 
What is Every Door Direct Mail? It’s a U.S. Postal Service program that allows businesses 
like yours to reach local customers – your neighbors and fellow business people.

You can use EDDM to target a location without an address list, build more traffic, find 
new customers, and increase revenue. With EDDM from the U.S. Postal Service, 
AlphaGraphics can help you reach every home, every business, every address, every time.

reach your 
customers 
easily - every time

Children’s Learning Adventure will build on 116th and College in Carmel. 
(Submitted photo)

By James Feichtner
Local Carmel business Faith’s Cake 

Ball Factory closed its doors last month. 
At 930 N. Range Line Rd., Faith’s was 
a culmination of a lifelong passion for 
baking. 

The store was at the location for 15 
months before it was forced to close its doors 
due to the loss of the site’s lease. 

“We’re real appreciative of their support while we were 
in business,” said co-owner Jeff Bublick. “There’s really an 
outpouring of support.”

Bublick said they’ve enjoyed operating in Carmel and 
hope to reopen in the future, but they have not yet found 
a suitable location.

“We’d like to [repopen]. We have no particular spots in 
mind but we do hope to reopen sometime soon,” he said. 
“We’re open to all possibilities. We received a tremendous 
amount of feedback from customers hoping that we’ll re-
open elsewhere, that they love our product and that are sad 
to see that it’s going away.”

Commonly mistaken for truffles, Faith’s cake balls are golf 
ball-sized pieces of a combination of cake batter and frost-
ing that are then dipped in various chocolate frostings.

 The business offered more than 50 different varieties 
of cake balls. 

By Adam Aasen
Bowling lanes? A science lab? A culinary classroom?
It’s all part of the daycare experience at Children’s Learning 

Adventure, which has been proposed for a 3.3-acre site at 116th 
Street and College Avenue in Carmel.

According to their Web site, Children’s Learning Adventure 
Childcare Centers aim to, “help your children become confi-
dent, independent learners who will develop a strong sense of 
self-worth, enabling them to make positive life choices.” While 
the indoor amenities might seem like lots of fun, the company 
says the goal is to provide, “a nurturing environment for chil-
dren and an unprecedented level of training to their teachers, 
which redefines early care and education programs.”

The 33,237 sq. ft. childcare center will cost around $8 million 
and employ 40 to 60 workers to care for up to 350 students at any 
one time. 

Unique amenities include a bowling alley, theater, indoor 
gym, cooking classroom, library, art studio and more. The site 
plans to offer infant care, after-school programs and preschool 
serving for kids six to 12 years old.

Parents will securely enter using a fingerprint scanner to drop 
off children between 6:30 and 9:30 a.m. and pick up their kids 
between 3:30 and 6:30 p.m. The Carmel Plan Commission has 
been considering how traffic will be affected by the added pick-
up trips during morning and afternoon/evening peak times. But 
there should be ample parking to accommodate customers with 
97 parking spaces in the lot and 25 street parking spaces along 
College and Rowland Boulevard.  According to the commission, 

121 parking spaces are required and 122 are provided.
Currently, the company has locations built or planned for Ar-

izona, Colorado, Georgia, Indiana, Nevada, Ohio, Oklahoma 
and Texas. There’s another Hamilton County location in the 
works at Indiana Hwy 37 & 131st Street in Fishers.
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On Feb. 26, the new Carmel Horizon Bank launched it’s opening 
with a ribbon cutting at 1216 W. Carmel Dr. (Above) From left, 
Bill Denton, Cory Johnson, Susan Hargrove, Jerry Torr, Mayor, 
Michael Strawn, Jeff Magginnis, Paul Marsh, JoeEva Freeman, 
Tom Edwards, Mo Merhoff at the ribbon cutting for the new 
Horizon Bank. (Right) Bill Denton  (Photos by Heidi Schmidt)

Horizon Bank now openHorizon Bank now open
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Sweet FactS aBout RaScia:

Cover story

Rascia’s Creative Cakes sculpts  
edible art in cake designs

Favorite cake flavor: Depends on the season. Right now, 
she’s into banana cake with caramel icing, but in the sum-
mer she likes a pink champagne cake with raspberries. In 
the fall, she likes sour cream pumpkin.

Her hardest cake ever: She did an exact replica of Culver 
Academy in a really short turnaround. 

Most sentimental cake: When she spent 10 hours doing a 
cake sculpture of her grandson’s Labrador retriever named 
Sprocket.

Favorite sweet instead of cake: She will buy banana 
cream pie. She’ll buy a piece from Muldoon’s or Max & Er-
ma’s. That’s her weakness.

Biggest cake disaster: When her boys were little, her son 
slipped and put a foot imprint on the top of the cake. Luck-
ily, it was for a family reunion, so they had a laugh.

By Adam Aasen
Dragons. Princesses. Race cars. Puppy dogs. 
Rascia Johnson can turn flour, eggs and sugar into a work of 

art. She takes giant squares and circles of fresh baked goods and 
cuts and sculpts it into shapes. As her vision becomes real, she 
tosses the unneeded cake debris into the trash.

“And I want to eat it because it tastes so good,” assistant De-
nise Bergeron said.

“Oh, it’s her first week,” Johnson says. “She’ll get used to be-
ing around all these sweets.”

Johnson shapes fondant like an art-
ist molds clay. She carefully applies hues 
with icing bags, brushes and air guns.

Rascia’s Creative Cakes, at 328 W. 
Main Street in the Carmel Arts & De-
sign District, is a unique baking opera-
tion. The 57-year-old baker creates ex-
travagant pieces that you might find on 
popular cooking shows like “Cake Boss” 
or “Ace of Cakes.” Yet, she doesn’t have 
10-person crews handling each detail of 
the elaborate designs. She’s making them 
all by herself with the help of one or two assistants.

Her results speak for themselves. Three dimensional sculp-
tures where everything is edible: submarines, sailboats, dino-
saurs, purses, skyscrapers, textbooks, ducks, babies, golf carts, 
kittens, sheep, shoes and snowmen.

FOLLOWING HER RECIPE
Back in the 1970s, Johnson was raising two boys in Bris-

tol, Ind., the same small town that Carmel Mayor Jim Brain-
ard grew up in. She describes it, “like Mayberry,” and so if she 
wanted to give her kids an awesome cake for their birthdays 
then she had to make it herself.

She began her hobby studying the Wilton Cake Decorating 
Yearbook, a specialty magazine that gave short instructions on 
how to recreate the incredible photos. She followed along and 
– unlike today’s Pinterest users – the cakes actually looked like 
the photos.

“You either have a knack for it or you don’t,” she said. “I didn’t 
know I had this skill. If you give me a pencil, I can’t draw. I have 

no art background. But if I can make it out 
of cake, then I can do it. That’s my medium.”

Every day she’d put her sons down for a 
nap – Jared is now 38 and Jason is 37 – and 
she would begin to practice. She took a job 
eventually at a small bakery and worked at 
a grocery store.

Eventually she moved to Carmel with 
her husband Bob in order to be closer to 
her sons. She opened her own bakery so 
she could bake the cakes she wanted to do. 
Most bakeries nowadays don’t want to both-
er with sculptures because there isn’t a big 
profit margin.

Many people have told her that she 
should try out for a Food Network compe-
tition, but she said she’s flattered but not in-
terested.

“I would have to go close the shop to 
do that,” she said. “It’s very time consum-

ing. I think I’m past that day. Maybe 
at one point I would have loved it, but 
the shows aren’t really about baking 
and skill. It’s about creating drama and 
tension. They like all of the yelling and 
screaming. They like to see people mess 
up and get into fights.”

And while it’s fun to create flowers 
out of gum paste or cut snowflakes out 
of fondant, she said she spent hours 
perfecting the basics such as how to 
work a bag of icing.

“It’s like a kid with an instrument,” she said. “They want to 
play the top ten hit. They don’t want to practice the scales.”

ROLLING OUT THE DOUGH
When she first started out, Johnson said she was “almost 

starving to death” because competition is so fierce in Carmel 
for baking, especially for weddings and events. She admits that 
she humbly went to Classic Cakes and told them that she knew 
that they had so much business that they turned away custom-
ers and maybe they could send some business her way. Now-
adays, she said she has a great relationship with that bakery.

Most of her customers actually come from word of mouth 
and from people seeing photos posted on Facebook. She’s also 
developed relationships with people in the wedding industry 
and they often give referrals. 

Johnson now makes three to five cakes a week. During the 
busy wedding season, she often gets offers for more, but she 
only wants to take on what she can handle.

“I can only do so many cakes and I still want to enjoy it,” she 

said. 
Johnsons knows how to create art, but the part of the busi-

ness that can be really challenging is setting up a plan with cus-
tomers. Sometimes they walk in and have no idea what kind 
of cake they want. Other times they ask a vague question like, 
“How much would that cost?” when they are so many variables 
that can impact the price: size, servings, flavor and intricacy. 
Most cakes start around $3 a serving.

“If you go into a car dealership, you have to know what kind 
of car you want before you can get a price,” she said.

It’s hard because she doesn’t want to undercut herself. She 
had one Carmel mom planning a cake for her eight-year-old’s 
birthday. Johnson suggested something modest because she 
didn’t want to scare her off with a high price and it turns out 
the mom wanted something more elaborate. In the end, they 
did a large five-tiered cake. 

In many cases, customers often don’t realize how much work 
goes into cake sculptures.

“It’s a hard one to get into and make a living at,” she said. 
“See that five-foot cake over there that I 
spent two weeks on? Somebody called me 
on a Friday and wanted it on a Saturday and 
wanted to pay fifty bucks. They don’t under-
stand it. They see Cake Boss on TV and they 
have ten people working on a cake but they 
don’t think about the cost to pay all of those 
ten people, plus the cost of ingredients and 
the overhead.”

Johnson does sell some cakes that are al-
ready made, but she limits that aspect of her 
business. Her focus is on the orders, but she 
finds that a hesitant customer might like to 
try a cupcake or a small cake before booking 
one that costs several hundred. It’s a chance 
for them to know the cakes taste as great as 
they look.

Johnson requires a $100 retainer to book a 
spot. She still gets about three or four crying 
brides calling her up every year telling her 
the wedding is off. Often they come back a 

year later for a new wedding.
She bakes the actual cakes on Wednesday before finishing 

them later in the week and sending them out for the weekend. 
She’ll freeze them, wrap them and then “crumb coat” them to 
lock in the moisture and keep them fresh before she begins the 
long process of creating the icing design. Even when she creates 
something beautiful, she said she never forgets about the taste.

“Your wedding cake is your dessert and your centerpiece,” 
she said. “It has more than one job. People take pictures next 
to it, but they also want it to taste great. You have to meet both 
demands.”

Rascia Johnson works on a cake. (Photos by Adam Aasen)

A cartoon Caillou cake.

A sculpted dog cake.
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You Don’t Want A Geek.
Hire An Actual IT Professional.

World’s largest IT network for small business.
Over 1,200 professional computer technicians.

Computer Troubleshooters is the leading IT solutions provider 
for small business because we combine state of the art 
technology monitoring and problem prevention with 
knowledgeable IT professionals that provide the tools you 
need to �ourish in a fast paced market.

317-867-0900
www.CTcarmel.com
Ranked #1 Technology Solutions

Franchise by Franchise
Business Review

316 S Rangeline Rd, Carmel

Fast Response Time 

Data Backups & Recovery Plan 

Ability to Plan Scalable IT Solutions 

That Boost Your Advantages In the 

Marketplace 

Computer Troubleshooters doesn’t 

just offer outstanding services with 

mission-critical technologies. We’re 

a valuable partner in planning the 

future of your business.

If You Have Any Doubt About Your Current IT Partner’s Ability to Deliver On 
These Critical Factors, It’s Time To Call Computer Troubleshooters

!

!

!

World’s largest IT network for small business – 
over 1,200 professional computer technicians

www.CTcarmel.com
!"#$%&#$'(''

Offer Expires 

Business Review
Franchise by Franchise 

Ranked #1 Technology Solutions 

100 OFF$

customers only. 
party fees. Limit one per business, new business 
labor charges only, does not include parts or 3rd 
Troubleshooters, just for trying us out!  Applies to 
Take $100 off your first service call with Computer 

!"#$"%&!"#$!%&#%

We provide:
• Data backup and recovery
• 24/7 hardware and software monitoring and maintenance
• Protection against Spyware, Viruses, and Spam
• Technology for business planning
• Business Phone systems and maintenance
• PC & Mac Hardware & Software repair, upgrades, and sales

316 S Rangeline Rd, Suite C, Carmel, IN 46032
317-867-0900 • www.ctcarmel.com

Monday - Friday 9AM-6PM
Saturday 10AM-1PM • Sunday CLOSED

Free I/T Audit for your Business
Contact us now for no cost 
evaluation of your I/T systems. We 
will provide you with an 
assessment and recommendations 
to improve your I/T infrastructure.
Up to 1 hour.

Commentary

A recent newspaper article stated that 
within Indianapolis-area communities a 
black man is three times more likely to be 
arrested than a white man. An 
alternative viewpoint could say 
that a black man is three times 
more likely to commit a crime 
than a white man.  

While both statements are 
supportable by the same facts, 
one suggests that a problem may 
exist with the way police profile 
black men, while the alternative 
suggests that a problem may 
exist in the way black men are 
raised.

According to CNN anchor 
Don Lemon in a commentary that blew 
up social media – “More than 72 percent 
of children in the African-American com-
munity are born out of wedlock and raised 
in homes with absent fathers. And studies 
show that the lack of a male role model is 
an express train right to prison.” Not that I 
agree with a belief that the absence of a fa-
ther equates to guaranteed criminality, but 
that it does put extreme burdens upon any 
family. 

Here are the facts. A black male is three 
times more likely to be born out of wedlock 
(78 percent) than a white male (26 percent). 
A black male is three times more likely to be 

raised by a single parent (67%) than a white 
male (25 percent).  Black males represent 6 
percent of our population but account for 

about 50 percent of our prison 
population. Here is one more 
fact: The student dropout rate 
for black males (48 percent) is 
two times that of a white male 
(22 percent). 

With the focus upon educa-
tion, I believe we are closing 
upon a likely cause. A recent na-
tional research study that I con-
ducted revealed that the leading 
indicator of a satisfying life was 
education. Education was also 
the leading indicator of a suc-

cessful marriage, continuous employment 
and a sense of happiness.

So which facts reflect a symptom and 
which ones a cause? This question is easily 
articulated but demands a complex answer.  
We can focus our attention and resources 
upon police training as it will provide bet-
ter outcomes for all. But until we embolden 
family structures that nurture steadfast and 
willing learners, I doubt that these facts will 
improve. Live long and prosper.  

Jim Ittenbach is the CEO of Strategic Marketing and Re-
search, Inc., of Carmel. Write him at info@youarecur-
rent.com

Symptom or cause?

Jim ittenbach

I am the CEO of Peoplocity. We help busi-
nesses hear directly from their customers, pri-
vately. Consumers use a mobile app to share 
feedback and resolve issues in real 
time. We like to say that we use 
technology to connect consum-
ers with businesses to improve the 
customer experience. 

At Peoplocity, if a business is 
not yet a partner and they receive 
a message, we get the message to 
them and work to resolve issues. 
So, I was shocked by how badly a 
large national restaurant chain, and 
its local management mishandled 
a recent customer complaint. The 
customer is a well-respected com-
munity leader. His message was “It has taken us 
20 minutes to get water. Service is overly slow. 
Might have to leave before we get our food.”  

Our attempt to deliver the message to the 
restaurant was a train wreck. It took 30 min-
utes, and getting through two gatekeepers to 
get to the restaurant manager empowered to 
handle a customer complaint. His response 
was, “corporate handles complaints.” 

I asked, “You mean you don’t want to know 
the problem, and you can’t resolve issues at 
your own location?” The manager responded, 
“Corporate wants all complaints to go through 

them.” 
I was speechless! This was an easy fix. Sim-

ply respond with an apology, and an offer to 
buy this lunch, or the next lunch, 
(or if you want a customer for life- 
then you could deliver the lunch to 
their office). Truly a no-brainer. 

I called the corporate customer 
service line, and began an extreme-
ly painful experience with an auto-
mated phone attendant that makes 
Comcast seem like Nordstrom. “If 
you are calling about service in 
Kentucky, press…” When Indiana 
came up… “This extension is no 
longer valid.“ I decide to leave my 
name and number on the Ohio ex-

tension with no expectations that anyone will 
get back to me.

What’s the takeaway? Obviously, the life-
time value of this customer, and everyone he 
influences is MUCH more valuable than buy-
ing a lunch. Take action immediately to resolve 
an issue. Every minute that goes by makes the 
problem worse. 

This restaurant is not a newcomer. They 
should know better. 

George Klein is the CEO/Founder of Peoplocity, a customer 
feedback platform connecting consumers with businesses. 

George
Klien

Problem? Call us at 1-800-WeHateU
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Self-employed entrepreneurs put a lot of 
blood, sweat and tears into building their busi-
nesses from the ground up. Because 
of this, they usually re-invest their 
profits back into their businesses to 
help it grow. This can be a double-
edged sword for self-employed pro-
fessionals if they’re not careful. As 
we all know, life can pass us by in 
the wink of an eye. It just seems like 
yesterday we were reading headlines 
about worldwide computer systems 
crashing on Jan. 1, 2000. Boom, here 
we are 15 years later where 5-inch 
“smart” devices run seemingly ev-
erything in our daily lives.

If you’re self-employed, you need to ask 
yourself today, “Am I doing enough to save for 

my future in the event I can’t sell my business 
or it fails?” I realize that is counterintuitive to 

how you think, but in reality, it is 
one of the most important ques-
tions you will ask yourself in your 
lifetime. It is undoubtedly impor-
tant to put money back into you 
business; but it is equally impor-
tant to pay your future self too.  

You need to make a proactive 
decision to do this so that one day 
when you’re worn down from beat-
ing on doors, servicing clients, col-
lecting receivables, updating your 
website, paying bills, creating the 
next marketing plan, or any of the 

other several hats you wear, you will have the 
means to take care of yourself.

How do you do this? Simple. Establish a 
SEP IRA or Owner Only 401(k) plan. For a 
SEP IRA, you have the ability to put up to 25 
percent of your annual earned income into a 
tax-deferred account that will be put aside for 
your future. For example, if you paid yourself 
$70,000 in earned income last year, you can 
contribute up to $14,000 into the SEP depend-
ing on how your business is set up. Further-
more, you get to deduct that $14,000 from 
your federal income taxes to lessen your tax 
liability. If you want to save more than that, 
you can establish an owner only 401(k) plan 
and contribute up to $53,000 in 2015.  

Joel Harris, AAMS, is a financial advisor with Transameri-
ca Financial Advisors. He can be reached at 573-2252 or via 
email at joelharris@tfamail.com.

News / Commentary

Two companies join forces to build  
200 apartments and condos along the Monon

By Adam Aasen
Two developers in Carmel – Old Town Design Group and Barrett & 

Stokely – were bidding against each other to build homes on land west 
of the Monon Trail and just south of Bub’s Café.

Now the two companies will join forces on the project.
The CRC intends to sell $1.7 million worth of unused land 

south of 2nd Avenue SW and east of 3rd Avenue/4th Av-
enue SW to allow the companies to build a mix of for-sale 
and rental units that will act as a “transition into the Mid-
town area.”

“The desire for a mix of uses made the collaboration a 
great idea,” said Bryan Barrett, of Barrett & Stokely. “The 
things we are good at are things that they don’t really do 
and vice versa. And when we got together the ideas came 
together to make something really exciting.”

Barrett & Stokely’s strengths lie in upscale rental units 
and property management. Main Street on the Monon and 
Old Town on the Monon properties are walkable from this 
new project and the company is currently constructing a 
high-end apartment complex called The Seasons near the 
city’s southern border.

Old Town Design Group, led by developer Justin Mof-
fett, started off building custom homes in the city’s down-
town, but has expanded into condominium buildings, espe-
cially with its $100-million-plus redevelopment of the city’s 
Midtown area, which includes five separate buildings and a 
parking garage east of the Monon.

This new untitled concept will actually be two buildings 
connected by a skybridge. Approximately 200 units will be 
available with mostly one or two-bedroom apartments from 
Barrett & Stokely and two to three-bedroom condos from 
Old Town Design Group. The base of the building will have 
one major anchor tenant on its corner; Moffett said possi-
bly a high-end restaurant, but retail won’t wrap around the 
raised structure. 

Residents will be able to drive up a parking garage in the 
center of the building and take advantage of direct access to 
their units, in some cases through garages. Only one floor will have to 
take an elevator to access their vehicles. A rooftop pool with a fitness 
center overlooking the Monon is in the plans.

Moffett said the look will be complimentary to the industrial ware-
house feel of the nearby Midtown project and he expects millennials 

will want to rent units in this space and it’ll be, “a cool address to have 
in Carmel.”

Just north of this project are single-family ranch-style homes and 
some of the neighbors in those areas have expressed concerns about be-

ing threatened by large-scale development so close to their 
homes. Moffett understands that it would be difficult to see 
large five-story buildings – similar to his Midtown plan to 
the east – right next to single-story houses so this develop-
ment will be three stories on the north side and raise up to 
five stories on the south end. 

“We are trying to respect the transition to the single fam-
ily houses nearby,” he said.

Corrie Meyer, director of the Carmel Redevelopment 
Commission which would be selling the property, said she 
thinks this would be a great way to compliment the city’s vi-
sion for Midtown.

“It’s a great example of partners coming together and 
making great work happen,” she said. “It’s a great transition 
into the Midtown area.”

Land where the water tower sits is currently not part of 
this sale.

Moffett said he’s been interested in this land for some 
time now, even before his began acquiring property to 
start his Midtown plan. In fact, he said developing this land 
wouldn’t have been likely without trying to deal with some 
of the industrial buildings and warehouses that would have 
been located directly across the Monon.

“I drew a concept similar to this about three years ago,” 
he said.

From Barrett & Stokely perspective, there was an inter-
est in expanding the company’s presence in Carmel’s down-
town. Since they have several properties nearby, it made 
sense to keep new developments close in order to central-
ize their property management capabilities.

While Old Town Design Group has other projects 
planned– Sunrise on the Monon, Green House Cottages 
senior living and the Midtown plan – Moffett said it’s not 

daunting to add another development, especially when there’s a part-
ner to help.

“This is going to be something better than either of us could have 
done on our own,” he said. “Now the city doesn’t have to pick between 
two really good companies.” 

Dear Nelson Muntz, Bluto, Scut 
Farkus, Angelica Pickles, Moe Howard, 
Wayne Arnold, Mr. Burns, Eddie Haskell 
and all the rest of our favorite bullies. 

You made us laugh, because you were 
all buffoons.   But you were still OK.

Not like to-
day’s new breed 
of bully. You car-
ry knives, drugs 
and guns. Still, 
you are cowards 
at heart.

Today you still 
love to prey on 
good people; you 
are still on the 
schoolyard but 
now you attack 
even senior citi-
zens. You  now 

lurk in new areas, like Facebook.  You 
cause suicides.  You are the pedophiles 
who prey on our kids.

You’ve caused an epidemic.  But you’d 
better think twice.  The whole world is 
turning against you, now more than ever.

Recently Taylor Swift told a bullied 
fan “Do not let ugly words get into your 
beautiful mind, and if someone punches 
you again, call the police and report them 
because that is assault. There’s no direct 
penalty for bullying with words but no 
one is allowed to hit you. Ever.”

She is right.  
Catherine Michael is a leading edu-

cation law attorney with the Carmel law 
firm of HZ Legal and works with victims 
and parents.  Catherine has appeared 
on local and national radio and televi-
sion with the same message:  “Bullying is 
against the law. It is harassment, assault, 
battery and it is unacceptable. When kids 
who are bullied speak out, when they re-
port bullies who bully them or others, 
they become champions of themselves 
and their friends, and that is true courage 
– something a bully will never have. 

There is never a good reason to be 
afraid of a bully.  Turn them in.  

Crime Stoppers of Central Indiana, for 
which I am a proud board member, is now 
stressing that their  service is also available 
to young people.  You can report a bully 
anonymously – by phone or by text.  Then 
just let the law do the rest.   Today’s bully:  
You can’t run. You can’t hide.

Jon Quick is president of the Carmel-based market-
ing and public relations firm, Q Public Relations and 
Marketing. You may reach him at Jon@QPRMarket-
ing.com.

You’re really 
not so tough  

Jon Quick

Joel Harris

How to save when you’re self-employed

Moffett

Barrett

Meyer
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Readers to this column will recall that this 
author has little faith in the efficiency of the 
federal government as to aiding the cause for 
business, big or small. To quote a 
favorite old dead president, “Gov-
ernment is not the solution, it is the 
problem,” when it comes to problem 
solving along side  the federal gov-
ernment. I live life with a series of 
“truisms;” my friends humorously 
call them “Howardisms.” Never one 
for much self-promotion, lets look 
at one of my truisms here. I believe 
that state government is more effi-
cient by twice than federal govern-
ment; that just makes it the lesser of 
two evils for the businessman. 

It is more efficient for if no other reason that 
it is mathematically 1/50 the size of the federal 
bureaucracy. Additionally, elected people are 
more accountable at the local level as they can 
all be reached in person or voted out of office. 
Most citizens can drive to their state capitol in 
an hour or two. Cheap grass roots campaigns 
for or against an issue can be quite effective at 
the local level, and are lost at the federal level.

I hate to make a rap at the state level govern-
ment, but recall, they are not necessarily ratio-
nal, they are just better than the federal gov-
ernment. Enter the matter of the mysterious 
disappearing shower. I am currently planning 
a auto dealership building with my daughter 
Christi. In the upstairs owners office of the 
building, a shower was planned. This is for 
all the reasons that an enterprising  business 
owner understands. This shower goes against 
the regulations at the planning board.To allow 
this shower, we must have an identical or bet-
ter one downstairs for general public use. Now, 
when is the last time you went into a dealer-
ship for service, and had an insatiable desire 
to take a shower? You get the picture, nix the 
upstairs shower.

I recall in one of my international pub-
lic speaking tours, I was speaking at the In-
dianapolis City Market with the then Mayor 

Bill Hudnut. We were celebrating 
the new law,” American with Dis-
abilities Act.” Yes, I was one of six 
local businessmen to support it. 
Those that were against it were so 
proned as they felt that once the 
law was ensconced into the public 
law morass, it would loose its in-
nocence and just cause mischief. 
Oh, the innocence of youth, I am 
older now, and now paying for the 
error of my ways. 

We are also creating a lounge 
for our mechanics in this building. 

They have never had one before and are excit-
ed. The limited space is given over to a ADA 
sanctioned overly large rest room suitable for a 
wheel chair. This uses up valuable space in the 
lounge. No matter that a wheel chair cannot 
make it up the stairs in the first place. ( I hope 
some bureaucrat does not read this column 
and impose a lift on me!) Disabled Americans 
have made huge strides over the years since 
the ADA was passed, but being an auto me-
chanic, working under cars, changing tires and 
working hanging over engine compartments 
are not among them. Again, no matter, and 
no matter that if an unusually talented person 
in a chair did master the craft, that there is a 
wheel chair compliant rest room in the main 
level with obviously easier access, this injects 
too much reason into the discussion. 

This is what my liberal friends tell me is, “the 
government at work  for me”. I do not know if 
they are serious or not, but they say this with a 
convincingly straight face. Go figure.

Howard Hubler is an automotive executive and a contrib-
uting columnist for the Carmel Business Leader. You may 
write him at howard@hubler.com.

The case of the  
disappearing shower

765.485.8112

find us on...

Any firm can give you an opinion. 
We will give you a partner. 

Somerset is an Indianapolis-based accounting, tax and advisory team of forward-
thinking, proactive experts.  Whether you are a start-up business or representing 
a multi-million dollar corporation, Somerset is ready to work with you, not just 

for you.  

With experts in the following industries, Somerset is capable of helping you reach 
all of your business and financial goals:

3925 River Crossing Pkwy, Suite 300   |   Indianapolis, IN 46240   |   317.472.2200   |   somersetcpas.com

 · agribusiness
 · architecture & engineering
 · construction
 · dealerships
 · dental

 · entrepreneurial
 · health care
 · manufacturing & distribution
 · not-for-profit
 · real estate

Howard Hubler
Advice

DiSPatcHeS

France joins Centier – Chris France has joined 
Centier Bank as a mortgage loan officer, serving 
the Hamilton County market. France is responsible 
for providing mortgage assistance, education and 
financing to homeowners and homebuyers. 

True Clubs opening – True Clubs announced its 
grand opening  will be this month. True Clubs is 
the first and only custom golf club fitter in the 
Indianapolis area. Their unique fitting system 
allows golfers to hit over 30,000 head/shaft 
combinations. True Clubs will be located at 317 
Gradle Dr., Carmel. Visit www.trueclubs.com for 
more information.

Top dividend stocks – These are the 
top ten dividend stocks this spring, 
according to InvestorPlace:
1. Transocean Ltd. (RIG)
2. Windstream Holdings, Inc. (WIN)
3. Noble Corp. (NYSE:NE)
4. Freeport-McMoRan Inc. (FCX)
5. CenturyLink Inc (CTL)
6. Mattel, Inc. (MAT)
7. AT&T Inc. (T)
8. HCP, Inc. (HCP)
9. Frontier Communications Corp 

(FTR)
10. Iron Mountain Inc. (IRM)

Source: InvestorPlace.com
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What do your employees do outside of work? Charities? 
Cool hobbies? Let us know! Each month the Carmel Busi-

ness Leader would like to recognize an employee who is out-
standing in work and outside of their job. Email editor Sophie 
Pappas at Sophie@youarecurrent.com with your nominations. 

(Above Left) John Boss IV after a Cubs game. Boss works for Orchard Software 
in Carmel, but his employer at Orchard Software lets him use vacation time 
to volunteer during the Final Four. (Above right) Boss as a basketball-loving 
toddler. (Submitted photos)

Carmel resident lends talents outside of sales

By Adam Aasen
Fat Atom, a rapidly growing marketing compa-

ny, has outgrown its space in the Carmel Arts & 
Design District. Todd Muffley, founder and CEO, 
is in the process of owning its own building along 
Range Line Road so the business can expand.

But filling its former 
space on Main Street near 
Mudbugs Cajun Café and 
Darren’s Ballroom Dance 
Studios is a familiar face. 
Muffley’s 22-year-old son, 
Kevin, will be following in 
his father’s footsteps as he 
leads a spin-off company, 
called The Farm, in the old 
space.

The Farm is a company 
that specializes in helping 
businesses attract custom-
ers and retain them. What 
makes The Farm different 
is the way they use creative 
gifts and reminders to help 
leave a lasting impression 
on potential clients.

They will send a bag of 
gourmet popcorn to re-

mind companies that there’s more than corn in 
Indiana. They’ve sent a “brainstorming kit” filled 
with goodies such as dry erase markers and play 
dough, saying, “Let us brainstorm with you.” And 
in a unique way to nurture clients, the company 
sent out a copy of Steve Job’s biography. When you 
opened the book, however, there was a bottle of 
Woodford Reserve, an upscale bourbon, cut into 
the pages. It’s a way to make clients have a chuckle 
and remember the company.

“It wasn’t really planned out this way, but it be-
came its own company,” Kevin Muffley said.

The Farm started out as a sales program imple-
mented by Fat Atom, which was originally look-
ing for a new way to sign new clients. Fat Atom 
tried hiring in-house salespeople, outsourced cold-
call companies and using third-party appointment 
setting companies. The team at Fat Atom creat-
ed a lead generating program – called System the 
Game – that involved connecting with interested 
leads through sending creative e-mails. Software 
tracks every step of the process, but human intel-
ligence is used to analyze the results and come up 
with creative ways to strengthen the bond between 
the company and the client through nurture cam-
paigns. 

“We’re an extension of their sales team,” Kev-
in Muffley said. “People get cold e-mails all the 
time and we still do that, but we try to be cool and 
unique and different.”

The program was originally created to bring cli-
ents to Fat Atom, but now Fat Atom’s clients want-
ed to use this service to generate leads for their 
own companies. The Farm’s clients include Sherpa 
Insight, banc-serv Partners, ExactTarget and more.

Fat Atom spin-off 
fills its old space

Kevin Muffley

Todd Muffley

By Renee Larr
Spring is filled with basketball for most 30-year-old men. But 

John Boss IV, of Carmel, and senior a sales coordinator with Or-
chard Software, isn’t your typical 30-year-old basketball fan. 

This month, Boss gave back to the community by volunteering 
with Indy Sports Corporation as a site coordinator for the Final 
Four; and thanks to years of hard work plus a kind employer he 
was able to help basketball-loving kids. 

Growing up Boss was an athletic child playing baseball, basket-
ball and golf. He worked at Pebble Brook golf course from ages 14-
21. His love of sports then took him in a different direction: bas-
ketball managing. While at Carmel High School from 1999-2003 
Boss managed the basketball team.  

“The simple way I’ve always explained it is the manager does 
everything but play. You’re helping the coaches get ready whether 
it’s in the season or not, getting ready for practice, getting ready 
for games, getting the court set up, making sure they have the gear 
they need,” said Boss of his duties as manager. 

After graduating from Carmel High School Boss attended In-
diana University. He applied for a position as a basketball man-
ager and after a grueling month-long interview process he was 
given the position. Managers work 30-50 hours per week while 
attending school and are held to the same academic standards as 
the players. 

“It’s kind of a cliché but I always thought in season school was 
easier than out of season. You have to schedule your time. It cer-
tainly was a challenge but I studied sports marketing so it went 
hand in hand,” said Boss. 

After graduating IU Boss was faced with the decision all recent 
graduates face. Where to go after college? Boss loved growing up 
in Carmel and both sets of his parents still lived in the Carmel and 
Westfield areas so the decision was easy. He took a position with 
Olinger Distributing Company as a sales representative. 

“This is my home. Both sets of parents are here. The siblings are 
here. This is what I know. I’m a creature of habit. Everyone that 
knows me knows that. It’s a great place to be,” Boss said of his re-
turn to Carmel.

An added benefit of living in Carmel is being able to spend time 
with his family. 

“We’re definitely a sports centric family so there is typically a 
ball game of some sort to watch together or we get together for a 

meal,” said Boss.
In 2011, Boss took a position with Carmel based Orchard Soft-

ware. Orchard is a family-owned company and provides laborato-
ries with software systems that help maintain records. Boss works 
as a senior sales coordinator.  

Boss volunteered April 4-6 with youth camps for third through 
eighth graders during the Final Four. College coach sightings bring 
excitement for the kids while they work on improving their bas-
ketball skills. 

“Sports have been my passion forever and they always will be. 
Orchard was kind enough to let me use my vacation for this. They 
know I’m more than just a little bit of a sports fan so my boss 
thought it was a cool idea,” said Boss of his volunteer role with ISP.

Altar’d opening soon at Clay Terrace

Altar’d, based out of Tennessee, will open this spring at Clay Terrace. (Photo 
by Sophie Pappas)

news@youarecurrent.com
Officials from Clay Terrance have announced that women’s 

clothing retailer Altar’d State will soon join its lineup of tenants.
Altar’d State is expected to open this spring  in the location be-

tween Men’s Wearhouse and Sur La Table. The boutique will carry 
women’s clothing, shoes and accessories for all ages with a focus 
on comfort and confidence. It will also offer home décor and gift 
items, such as candles and inspirational artwork.

The retailer opened its first location in 2009 in Knoxville, Ten-
nessee. It quickly grew within the southeast region, and has since 
expanded to nearly 50 locations as far west as Texas and as far 
north as Missouri and Ohio. The Clay Terrace location will be 
one of two Altar’d State locations to open in the Indianapolis area 
this spring.

Along with its quality clothing and accessories, Altar’d State is 
known for its “Give Back” philosophy, which includes donating a 
portion of sales to local and international charities, sponsoring 
volunteer hours for its employees every month, and working with 
vendor partners who share their mission, including TOMS.

Altar’d State is just one of several retailers who have recently 
joined or expanded their presence at Clay Terrace. Grand Slam 
Sports, a locally owned boutique carrying a wide array of licensed 

sports apparel and memorabilia, recently opened between Eddie 
Bauer and Game Stop.

Additionally, Corner Bakery will open its first Indianapolis-area 
location in the north end of the shopping center near Whole Foods 
this spring. Elsewhere in the shopping center, Sur La Table will be 
undergoing a remodel in order to accommodate in-store cooking 
classes, and Main Street has expanded to take over a more promi-
nent location near Café Patachou.
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By Mark Ambrogi
When the Carmel and Fishers chambers of 

commerce first started talking about a merg-
er in June 2013, Dan LaReau said there was a 
clear mission.

LaReau, the executive direc-
tor of Operations & Information 
for St.Vincent Carmel Hospital, 
is serving as the OneZone board 
chairman. LaReau was previously 
a member of the Fishers’ Chamber 
of Commerce.

“We were led by three funda-
mental beliefs. The first is business 
doesn’t stop municipal borders or 
rivers,” LaReau said at a March 11 luncheon at 
The Mansion at Oak Hill in Carmel. “If it ever 
did, the demise of horse and buggy as a prima-
ry means of transportation really ended that. 
Secondly, business isn’t government. We have 
a great relationship with now the City of Fish-
ers and the work with the City of Carmel and 
Carmel Chamber goes back years and years. 
We really need to make sure we are doing what 
is the best for business regardless of what city 
and municipality we might be in.

“Thirdly, the time to change as brought up 
by my board colleagues is when you are strong. 
It’s much better to move in this direction to 
make a really strong powerful advocate for 
business instead of getting to the point where 
one of the chambers or both wasn’t quite vi-
able.”

That led to the OneZone’s formation being 
ratified on Feb. 20.

LaReau and other board members explained 

Board members: OneZone 
right move for businesses

the process and benefits of OneZone at the 
luncheon.

“It will strengthen the value of membership,” 
LaReau said.

LaReau said the members have 
been positive about the combined 
chambers.

“A day like today when we have 
350 people (at the luncheon) and 
you meet people you haven’t con-
nected with in the past,” LaReau 
said

The combined chambers boast a 
total membership of approximate-
ly 1,200. Mo Merhoff, the former 

Carmel Chamber of Commerce president, will 
serve as OneZone president. Dan Canan, the 
ex-Fishers Chamber president and CEO, will 
serve as the executive vice president. OneZone 
will begin with a 25-member board, combing 
the boards of both chambers.

Basic memberships will remain at $250.
LaReau said the board members from both 

chambers examined other areas where cham-
bers have merged such as Greater Lafayette 
and Southern Indiana.

“It made sense for us and it was becoming 
more common,” said LaReau, a former Fishers 
resident who now lives in Noblesville.

LaReau said the group would be open to in-
clude other chambers from Hamilton County.

“Folks will probably want to see how it 
works out for us,” LaReau said. “For our two 
communities, this made a lot of sense. Others 
may decide to continue on their own or they 
may consider joining us.”

AlphaGraphics moves to Third 
Avenue Southwest in Carmel

By Steven Aldrich
AlphaGraphics, a communi-

cations company with 300 cen-
ters nationwide, has been located 
in Carmel Indiana since January 
of 2007. According to longtime 
employee Michael Kile: “Alpha-
Graphics strives to help people 
increase their reach primarily 
through good design and print 
materials such as direct mail, 
forms, literature, signage and dig-
ital communications.

Kile has been involved with 
print and marketing for 30 years 
and was first introduced to Al-
phaGraphics nine years ago. He 
owns the Carmel center and is a 
member of the company’s Nation-
al Leadership Counsel. 

The center recently moved lo-
cations due to an increase in size 
and equipment. The AlphaGraphics center is 
now at 1051 3rd Ave SW, just down the street 
from The Performing Arts Center. When 
asked about the new location, Kile stated: “It 
is a perfect fit for all of the products we offer, 
including signage and vehicle graphics.”

 This new location has provided the com-
pany with more equipment and expand-

ed capabilities. “We are looking forward to 
serving our current customers with a wid-
er offering as well as welcoming new ones,” 
Kile said. 

The new AlphaGraphics center in Carm-
el will be hosting its open house and ribbon 
cutting May 14. For more information on Al-
phaGraphics, call 844-6629

LaReau

news@youarecurrent.com
Tania Castroverde Moskalenko, Presi-

dent/CEO at the Center for the Perform-
ing Arts, and Pete Hilger, President of Al-
lied Solutions, announced last week a new 
partnership. The new agreement will rec-
ognize Allied Solutions as the title sponsor 
of the Center Presents Season for the next 
four years. Allied Solutions partnership be-
comes the Center’s largest corporate spon-
sorship to date.

“We celebrate our new partnership with 
Allied Solutions and their investment in the 
arts in Central Indiana. As a local company 
they are a role model in entrepreneurship 
and excellence,” said Moskalenko.  “You will 

hear more about the artists and entertain-
ers in mid-April as we unveil the Center’s 
5th Anniversary Season, our first season 
presented by Allied Solutions.” 

“As a company with more than 900 em-
ployees of which 350 are located here in 
our headquarters in Carmel, we are im-
pressed with the growth, leadership and 
artistic excellence presented by the Cen-
ter. We believe there is great synergy be-
tween our two growing organizations and 
this partnership allows us the opportunity 
to build our community, foster innovation 
and spark further economic development,” 
said Pete Hilger, president of Allied Solu-
tions.

Allied Solutions and Center for 
the Performing Arts announce 

long term partnership

Michael Kile of AlphaGraphics. (Submitted photo)

Arm and disarm the system Control your lighting 

 

Adjust your thermostat** Lock and unlock your doors 

 

 
ADT Pulse Interactive Solutions Services, which help you manage your home environment and family lifestyle, require the purchase and/or activation of an ADT alarm system with monitored burglary service and a compatible computer, 
cell phone or PDA with Internet and email access. These ADT Pulse Interactive Solutions Services do not cover the operation or maintenance of any household equipment/systems that are connected to the ADT Pulse Interactive Solutions 
Services/Equipment. All ADT Pulse Interactive Solutions Services are not available with the various levels of ADT Pulse Interactive Solutions Services. All ADT Pulse Interactive Solutions Services may not be available in all geographic areas. 
You may be required to pay additional charges to purchase equipment required to utilize the ADT Pulse Interactive Solutions Services features you desire. **Thermostat controls not available in all states. ̂ $99 Customer Installation Charge.  
36-Month Monitoring Agreement required at $36.99 per month ($1,331.64), 24-Month Monitoring Agreement required at $36.99 ($887.76) for California, including Quality Service Plan (QSP). Form of payment must be by credit card or 

†Total package includes 6 door/window sensors. No substitutions allowed. Labor charges may apply. Licenses: 
AL-15-1104, AK-35221, AZ-ROC217517, AR-2008-0014, CA-ACO6320, CT-ELC.0193944-L5, DE-07-212, FL-EC13003427, DC-602513000006, GA-LVA205395, HI-CT30946, ID-ELE-SC-39312, IL-127.001042, IN-City of Indianapolis: LAC-000156, 
IA-AC-0036, KY-City of Louisville: 483, LA-F1082, LA-F1914, LA-F1915, ME-LM50017382, MD-107-1626, MA-1355C, MI-3601205773, MN-TS01807, MS-15007958, MO-City of St. Louis: CC354, St. Louis County: 74889, MT-247, NE-14451, NV-
68518, City of Las Vegas: 3000002944, NJ-34BF00021800, NM-353366, NY-Licensed by the N.Y.S. Dept. of State UID#12000286189, #12000286451, NC-1622-CSA, OH-53891446, City of Cincinnati: AC86, OK-1048, OR-170997, Pennsylvania 
Home Improvement Contractor Registration Number: PA22999, RI-3582, SC-BAC5630, SD-1025-7001-ET, TN-C1520, TX-B13734, ACR-3492, UT-6422596-6501, VT-ES-2382, VA-115120, WA-602588694/PROTEYH934RS, WV-042433, WI-City 
of Milwaukee: PAS-0002696, WY-LV-G-21499. 3750 Priority Way South Dr. Suite 200 Indianapolis, IN 46240 ©2014 Defender Security  BL

Act Now  
and Receive

To take advantage of this promotion, you must 
call no later than 30 days from receiving this 

discounts. Must redeem this coupon at time of install.

6 Window or 
Door Sensors†

Act Now  
and Receive a

$129 Value! To take advantage of this 
promotion, you must call no later than 30 days 
from receiving this advertisement. Not valid with 

coupon at time of install.

Act Now  
and Receive a

To take advantage of this promotion, 
you must call no later than 30 days 
from receiving this advertisement. Not valid with 

coupon at time of install.

Wireless Motion
Detector

Home Security System 
an $850 Value

at NO COST to you for parts and activation with only a $99 Customer Installation Charge and the 
purchase of monthly alarm monitoring services. Terms and conditions below.^

Ask about Home Automation  
plus home security 
with the ADT Pulse® system

Plus a $100 VISA gift card* 
from Protect Your Home!

FREEFREEFREE

WE’RE AVAILABLE 24/7. 

CALL NOW: 317.957.3846
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Get your card in front of more than 119,439 households in Hamilton County! Call Dennis O’Malia @ 370-0749 for details

Hamilton County Business Contacts

LOSE
3

SIZES!

 FIRM. TONE. TIGHTEN.

Cindy Sams, Full-Body Fitness
(317)250-4848

www.fb�tness.com

MUST SEE Video Testimonies: 
www.youtube.com/my_videos?o=U

Summer is coming! 
*1 FREE Month* of Training!

3C Plumbing Inc.

- water heaters -
- sump pumps -

- garbage disposals -
- bath & kitchen faucets -

- water softeners -

Cy Clayton
Cadwalader

cy@3CPlumbing.com
317.850.5114

16 years experience
Free home inspection

Guaranteed work/referrals
Lic. # PC1Q701074

REASONABLY PRICED. RESIDENTIAL PLUMBING REPAIRS.

Drop o� at either of our locations
4349 W 96th Indianapolis
130 S Main St Zionsville

www.rugsindy.com

Cash & Carry 
save 25%

When you bring 
your rugs to us! 334-1910

FREE
PICK UP & DELIVERY
EVERY DAY FOR EVERYONE

NEW CLIENTS
15% OFF

INDIANA’S Only Certi�ed MASTER Rug Cleaner & ORRA Retailer 

Rug Gallery
Flooring

Since 1981

PROFESIONAL RUG CLEANING

Small Local Business - Servicing Hamilton County
2010-2014 Angie’s List Service Award Winner
Fully Insured - FREE ESTIMATES
Discounts on high quality paints

WALLA INTERIOR PAINTING

• walls
• ceilings
• trim
• drywall repair
wallapainting.com
317.656.7045

$150-175 for most rooms
2 coats & patching on walls

(317) 645-8373 • www.TopShineWindowCleaning.com

Commercial/Residential 
Gutter Cleaning • Pressure Washing

Fully Insured • Free Estimates

10% o� Gutter, Window Cleaning & Pressure Washing
(O�er expires 04-30-15)

8

“Don’t overpay for your windows…we offer quality AND affordability!”
-Mathew Standish, owner

317.574.0409
www.ef�cientwindowsanddoors.com

Kristin’s House Cleaning Service

Kristin Luprich
Owner

Servicing:
Carmel, Fishers, Noblesville,

West�eld and Zionsville.

kristinshousecleaning@gmail.com
317.414.2918

Insured & bonded

40% OFF
SECOND
CLEANING

317.846.5554
shepherdins.com

Protect what 
matters most.

Home | Life | Auto | Business

BANKRUPTCY
In most cases, you can protect

your home & car!
Get rid of most debts!

FREE CONSULTATION
Attorney F.A. Skimin | Indianapolis

317.454.8060
We are a Debt Relief Agency. We help people file for relief under the Bankruptcy Code.

Since 1993

848-7634
www.centennialremodelers.com

Insurance Specialist
Storm Damage

ROSE
  ROOFING

ROOFING • SIDING • WINDOWS

Member
Central Indiana

LICENSED
BONDED
INSURED
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www.chromaticsstudio.com
317.847.4071
1233 W. Oak Street, Zionsville IN

Seniors • Children
Families • Wedding

Award winning photographer

Toys, Glassware,
China, Pottery, Coins,

Trade Books, Trains and
much more.

Specializing in Antique & Vintage Items
Onsite   -   Online/Proxibid   -   E-Bay Consignments

Sandy Flippin
PO Box 725
Plain�eld, IN 46168

Of�ce: (317) 495-8482
Fax: (317) 203-5506

Website: www.aclassactauction.com
E-mail: scamp45450@aol.com

CLASSES FORMING - Gun Carrying in Indiana
Limited Seats Available

indianajim.com • 317-258-5545

YOUR ESTATE - ANTIQUE SPECIALIST “SINCE 1964”
CASH BUYER OF ESTATES - COLLECTIONS - DOWNSIZING

22690 St. Rd. 19, Cicero, IN 46034 (Just South of Cicero)
“Elite on-site Auction Specialist”

ESTATES - ANTIQUES - GUNS - COLLECTIONS - COINS
ANTIQUE & MODERN FURNITURE - REAL ESTATE

FARM EQUIPMENT - DOWNSIZING
Our Website daily www.cwchaudion.com

Charles W. Chaudion, Certi�ed Auctioneer AU1001837
“OUR FAMILY WORKING FOR YOUR FAMILY SINCE 1920”

God Bless America • Veterans • Soldiers & families

AUCTION PHONE (317) 409-6112

CHAUDION “FULL SERVICE” AUCTIONS

Marsha J. Moyer
Certi�ed Natural Health Practitioner
Holistic Health & Wellness Center
14074 Trade Center Dr.,  Suite 129
Fishers, IN 46038 • 317.289.1010

• MICROCURRENT BODY CONTOURING & FACIALS
• HCG (Rx) AND HOMEOPATHIC WEIGHT LOSS
• SOQI FAR INFRA-RED DETOX SPA

Natural Path to Health, LLC

NATURA
L

PAIN-FR
EE

PATCH!

HERE FOR YOU AND YOUR FAMILY
Protect Your Assets

For Your Children and Grandchildren

• Estate Planning & Reviews
• Wills
• Trusts
• Pet Trusts

3501 West�eld Rd, Suite 101 • West�eld IN
(317) 913-2828

info@hoppenrathlaw.com • www.hoppenrathlaw.com

Law O�ce of                 Wesley N. Hoppenrath

Member of the Indiana
and Indianapolis
Bar Associations

• Power of Attorney
• Health Care
   Directives
• Living Wills

www.ductznoblesville.com • 317.773.9831

HANDYMAN SERVICES
CHIP TRAIN REMODELING

KITCHENS • BATHROOMS • BASEMENTS

Licensed • Bonded • Insured
Chip Train 317-258-2650 • chiptrain@msn.com

Remodeling
Carmel and Zionsville

since 1992

Business news / Crime
BuSineSS cRiMe watcH

Upcoming events with OneZone
4/5 - A Small Potatoes Production: Prairie 
Guest House-Easter Brunch
4/8 - Sparks - Mingle, Be Inspired, & Share - 
April 2015
4/9 - APRIL INDIE INDY FOODIE TOUR 
SCHEDULE
4/10 - April Legislative Breakfast
4/10 - Adaptive Beach Bash
4/16 - Ribbon Cutting - Citizens State Bank
4/18 - Swim N’ Stride
4/21 - April All-County Luncheon - Pete the 

Planner
4/21 - All-County Luncheon: SPONSORSHIPS
4/23 - Law School for Small Business Owners
4/23 - Arrows YP After Hours Networking @ 
Redemption Alewerks
4/25 - Exploration Celebration
4/25 - A Small Potatoes Production: Prairie 
Guest House - Food Truck Chef Pop-Up Dinner
4/30 - Business After Hours @ Flanner & 
Buchanan Funeral Center
For more information, visit www.
carmelchamber.com.

Date Business Address Description

3/19 Victorias Secret 14390 Clay Terrace Blvd. Theft

3/18 Marshalls 10025 N. Michigan Rd. Theft

3/17 Marsh 2140 E. 116th St. Theft

3/16 Kohl’s 9895 N. Michigan Rd. Theft

3/16 Carmel High School 520 E. Main St. Criminal Mischief

3/13 Goodwill Industries 1122 Keystone Way Theft

3/12 Target 10401 N. Michigan Rd. Theft

3/11 Kohl’s 9895 N. Michigan Rd. Theft

3/11 Kohls 9895 N. Michigan Rd. Theft

3/11 JDE Consulting Midwest Fo 4340 W. 96th St. Theft of Motor Vehicle

3/11 Campbell Kyle Proffitt LL 11595 N. Meridian St. Fraud/Deception

3/11 Decks of Distinction Inc 4322 W. 96th St. Theft of Motor Vehicle

3/10 Meijer 1424 W. Carmel Dr. Theft

3/10 Kohl’s 9895 N. Michigan Rd. Theft

3/1 Best Buy 10025 N. Michigan Rd. Theft

2/28 Meijer 1424 W. Carmel Dr. Theft

2/28 Carmel Consignment 13686 N. Meridian St. Theft

2/27 Khols 9895 N. Michigan Rd. Theft

2/27 DSW Shoes 14477 Clay Terrace Blvd. Theft

2/24 Coronado Homes 14470 Smickle Ln. Theft

2/24 S N S Protection 43 Sherman Dr. Fraud/Deception

By Adam Aasen
Several relocations and expansions of company 

headquarters are in the works for Carmel.
One of the newest announcements is that Delta 

Faucet Company wants to expand its headquar-
ters at 111th and Meridian streets to the tune of 
around $15 million.

A four-story, 80,582 square-foot expansion is 
in the works for the Carmel-based company that 
specializes in kitchen and bathroom faucets. The 
new building will feature a lab, café, outdoor gar-
den space, a courtyard and walking and running 
trails. Construction should begin by the end of 

2015.
This news follows several recent announce-

ments about company headquarters in Carmel.
The Liberty Fund, a private, educational non-

profit foundation, is working with the Carmel 
Plan Commission as they seek to build a 63,101 
square-foot headquarters office building on 8.5 
acres at 11301 N. Meridian St. within the U.S. 
Highway 31 Corridor Overlay Zone. It will be a 
two-story building with a partial basement. The 
developer aims to preserve the nearby wooded 
area and create a walking path for employees, ac-
cording to city planning reports.

Delta, Liberty Fund headquarters 
are expanding in Carmel
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#1
SBA

LENDER 1

PROUD TO BE THE #1 SBA LENDER IN INDIANA.
We’re the #1 SBA lender1 in Indiana because we take
business personally. We’re committed to lending to businesses
here because a stronger local economy makes this a better
place to live. That’s doing the right thing by all of us, since we
live here too. To �nd out how we can help your business, stop
by a branch, call 1-800-480-2265, or go to huntington.com.

1Huntington is the #1 SBA 7(a) lender in Indiana. Source: U.S. SBA from March 31, 2013 through September 30, 2014. Member FDIC.   ® and Huntington® 
are federally registered service marks of Huntington Bancshares Incorporated. Huntington.® Welcome.™ is a service mark of Huntington Bancshares
Incorporated. ©2015 Huntington Bancshares Incorporated. 122286 0912


