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Molly Longest, left, and 
Katherine Crowley launched 

their business for the Lala 
last year. (Submitted photo)
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Four tips for success
1. A constant stream of coffee
2. A great Spotify playlist
3. “Making sure to do things as co-

founders to create a good company 
culture helps,” Longest said. 

4. Step away from your to-do list every 
now and then to look at the bigger 
picture. 

About Molly Longest
•	 I was born in Munster and moved to 

Carmel when I was 2-years-old.
•	Schools: Forest Dale Elementary, Clay 

Junior High, Carmel High School, 
Purdue

•	 Siblings:	I have two sisters, Lily, who 
is 26, and Sophie, who is 17 and a 
senior at Camel High School right 
now. 

•	 Do	your	parents	still	live	in	Carmel?
•	 They do! In the same house we grew 

up in! 
•	What	did	you	enjoy	most	about	
growing	up	in	Carmel? I loved so 
many things about growing up in 
Carmel! My best experiences all 
came from school really. We’re so 
lucky to be in the school system that 
we are and have the opportunities 
that we do. I was in show choir in 
high school (the Accents) and have 
so many fond memories of that 
time. I was also really involved in 
Student Government and just had a 
wonderful group of friends growing 
up. We’re all still really close today 
and every time I’m back in Indiana for 
holidays we all still get together and 
it’s like nothing ever changed. 

•	What	sort	of	child	were	you?	
Funny?	Serious?	Athlete? I was a 
funny, creative and imaginative kid. 
I’m definitely the goofiest of all my 
siblings, and always had my hands 
in some kind of artistic project 
whether it was drawing, making 
jewelry, playing guitar, writing music, 
or putting together photo shoots 
with my friends. I also had, and still 
have, quite the imagination. I think 
to be an entrepreneur you just have 
to because you have to be able to 
envision something that doesn’t 
already exist in order to make it 
happen.

Carmel grad helps launch website for university campuses
By Chris Bavender

They say necessity is the mother of inven-
tion and that’s exactly how thelala.com was 
born.

As sophomores at Purdue, Katherine 
Crowley and Molly Longest - both communi-
cation majors - needed writing samples and 
a creative outlet. So, they created a website 
called purduelala.com.

“It was a great way for us to practice our 
skills in journalism, photography and design, 
and by our second semester senior year, we 
had garnered a good following,” said Longest, 
a Carmel High School graduate. “We had a 
few girls at Purdue approach us about want-
ing to take the site over once we graduated, 
and also got interest from girls at other uni-
versities who wanted a lala for their campus. 
We realized we had an opportunity to turn 
this site that had become our favorite hobby, 
into a business.”

So the duo built a website in May 2013 af-
ter graduating from Purdue and beta tested 
it for a year to gauge interest. Longest said 
response was “overwhelming” and official-
ly launched the Lala in August. The online 
magazine has contributors from 95 campuses 
around the world, including France, Germa-
ny, and The Netherlands.

“The site itself has developed into some-
thing that we are so proud of. We’ve recruit-
ed a team of 200 college women who cre-
ate all the content on the Lala as well as 100 
marketing and PR reps,” Longest said. “So 
our team alone has gone from just Kather-
ine and I to 300 amazing college women who 
are thought leaders, creatives and marketing 
powerhouses.”

Powerhouses who have come to them, 
Longest said.

“When we launched the first site after 
graduation, we hand picked a few younger 
girls at Purdue to be our first contributors, 

but then from then on we just started receiv-
ing emails from girls all over the country ask-
ing how they could be a contributor for their 
schools,” she said. “It was all organic expan-
sion through word of mouth and social me-
dia and that was so incredible to not only see 
that girls were loving the site and our mis-
sion, but they wanted to be a part of it. That’s 
probably the best compliment ever.”

Longest and Crowley just celebrated their 
one year anniversary of living in NYC - mov-
ing there March 1, 2014, and running the site 
full-time ever since.

“That summer after we graduated, we each 
moved back home to get our first site off the 
ground – I went back to Carmel and Kather-
ine went back to Cape Cod and our parents 
were kind and supportive enough to let us 
use their kitchen tables as our temporary of-
fices,” Longest said. “It was in December of 
2013 that we entered into a business compe-
tition at the Entrepreneurship Advancement 
Center in Fishers hoping to further our busi-
ness along.”

The competition was a nine weeklong 
workshop. Competitors were assigned a local 
business person to help guide them through 
building a business plan. 

“We were assigned to Gerry Hays, a pro-
fessor of startups at the Kelly School of busi-

ness and the co-founder at Slane Capital,” 
Longest said. “We had always wanted to be in 
NYC because it’s really the digital media hub 
of the US, and had mentioned this to Gerry 
and he felt so strongly about our site that he 
told us he wanted to invest in our company 
and get us there.”

Staying motivated can be tough at times.
“But Katherine and I are just so in love 

with the Lala that we’re excited each day to 
wake up and do our job. Also, when you have 
a team of 300 of the most amazing college 
women working with you, that makes our job 
a dream,” she said. “But it is difficult to stay 
focused at times and we’ve just had to learn 
our working style and how we can be most 
productive. The beauty of working for your-
self is that you can set your own schedule. So 
for me, I know that the time I have the most 
trouble concentrating is from 4 p.m. – 7 p.m., 
so I’ll normally take a break at that time, go 
for run, get groceries, make dinner, and then 
get back to work from 8 p.m. on.”

They may work a lot, Longest said, but 
it all boils down to loving what you do and 
finding a routine that works.

 “Knowing where we see the Lala going in 
the next few years is the biggest motivator of 
all,” she said. 

So, where is the Lala headed? Could a 

print magazine be down the road?
“For now we’re going to stay digital, but we 

see our brand extending into so many out-
lets. We’d love to do more physical campus 
events in the future, or a big annual retreat in 
NYC, or put on a Lala music and arts festival, 
or do a campus tour – the possibilities are 
endless,” she said. “We also see our brand ex-
tending into product hopefully soon through 
e-commerce and brand collaborations. And 
who knows maybe a book down the line. But 
right now our main goal is just to continue 
to spread the site and our mission to as many 
college women as we can and keep creating 
amazing content.”

Molly Longest, a Carmel High School graduate. (Submitted photo)
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Forbes, one of our favorite business publications, had an online 
story last month about the so-called coming crash of the 40-hour 
workweek. The theory: A customary Monday-through-Friday, 9-to-
5 plan isn’t so customary any longer. We thought 
about that for a minute and how it applies to our 
publishing company. The theory isn’t totally out 
of whack, but in our case, and probably the ma-
jority of others, the standard week still applies. 

We operate during conventional business 
hours out of necessity, but keep in mind inde-
pendent contractors also substantially power us. 
With those professionals, they do set their own 
schedules, because the law dictates that they 
must. We pay them a fee for a service. If they 
want to or are able to perform that task from a 
remote location (more on this later), more power 
to them. More often than not, especially during 
the weekly “deadline season,” the 9-to-5 is what they choose to (or 
need to) work because of our production schedule. We can’t imag-
ine getting six weekly newspapers and this monthly business publi-
cation off to press on an irregular schedule.

Forbes tells us that 9-to-5 has been office culture for so long, but 
it doesn’t have to be that way. That’s a fairly blanket statement that 
doesn’t take into account businesses such as ours. While it’s true 
“entrepreneurs and managers are starting to discover the flaws in 
such an employment model,” Forbes states, the report ignores the 
valued independent contractor.

Is yours among the many enterprises looking at alternatives to 
the typical five-day, 40-hour week, which Forbes believes is headed 
the way of the running board? Here’s where some are pointed, ac-
cording to the report:

•	 Four-day and three-day workweeks. Rather than five eight-
hour days, some companies are trying four 10-hour days or 
three 12-hour days. It’s still a structured schedule, but it could 

be a viable alternative for companies trying to 
maximize their employees’ productivity. Those 
wouldn’t necessarily work for us. How would we 
be able to serve our advertising partners on those 
schedules? We wouldn’t, and that’s why we never 
would adopt those parameters. Too, news happens 
not exactly on our schedule; we must be nimble 
enough to react in every case. Being pinned down 
by four 10s or three 12s just wouldn’t cut it here.
•	Flex time. This has an ambiguous definition, 
Forbes states, but in most cases it involves em-
ployees scheduling their own hours. In many re-
spects, we allow that here. Some of our folks work 
as they best see fit. Sometimes it means choosing 

to work earlier, other times later, sometimes shorter, and other 
times longer. We trust our contractors and employees to get the 
job done, and they do it well because they are professionals and 
take pride in their contributions. No babysitting required.

•	 Working from home. The contractors do this routinely, and 
we find it makes them even more productive. It seems to us the 
focus is sharper, the interruptions fewer. They achieve. Some 
even opt to work on their vacations, and they are paid for it; 
it’s not mandatory, mind you, but some see value in it. For in-
stance, our art director was paid his usual fee for service while 
at the beach, because he produced our newspapers from there. 
Have laptop, will travel (and work – even at 2 in the morning).

What about you and your company? Let us know at info@youare-
current.com.

Brian Kelly & Steve Greenberg
From the Backshop

Well, everybody wants to be in on the 
next big thing. In my little world I seemed 
to have discovered the next big thing. I 
live in a small town, population 400, I’m 

not kidding. On 
Main Street, most 
of the time we 
have had nothing 
but lots of dirty 
blacktop. Now 
we have nothing 
but bumper-to-
bumper cars ev-
ery night of the 
week. What’s the 
big draw? You got 
it, a micro brew-
ery. I have five kids 

all under the age of 35. I am finding out, 
these guys would rather be sitting in a mi-
crobrewery than on a free trip to Disney-
land. 

So here’s the deal, we have turned into 
microbrewery fans. To start one, all you 
need is stainless steal brewing equipment, 
a college dropout with a nose for hops, a 
great big warehouse looking building, and 
furniture made out of old plumbing fix-
tures. Your menu is pretty exotic; I gen-
erally find that a hamburger offered 14 
ways is a big draw. If you find that excit-
ing you have tried nothing ‘til you have 
tried tacos 15 ways. table is made of “re-
purposed” wood, so is your chair, so is the 
bar, in fact so is the entire place. (I don’t 
know what the draw is for repurposed old 
junk but apparently these millennial’s are 
in for thrift.)

I don’t think this thing is going away 
anytime soon. I think if there’s three or 
four microbreweries in walking distance 
of your home, it’s probably an ideal op-
portunity to build two or three more. 
Don’t let some drop out get the jump 
on you. Find a big box truck, fill it with 
bunch of old junk from an auction and 
find a large warehouse in your neighbor-
hood. Remember it’s all about the hops. 
Who knows, maybe your wife can figure 
out how to do chili 15 ways; a new trend 
is born! I’m not joking. 

Howard Hubler is an automotive executive and a con-
tributing columnist for the Carmel Business Leader. 
You may write him at howard@hubler.com.

Microbreweries: 
the new big thing

Howard Hubler
Advice
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Historically, it was an employee’s responsibility to im-
press the employer – no more!  As we emerge from the 
“Great Recession,” a clash is occurring between the em-
ployee work-life-balance expectations and the employer’s 
need to remain relevant in hyper-competitive markets. 

On the employer’s side, a sur-
vey among decision makers re-
vealed that successful companies 
must hire committed individuals 
possessing three essential skills: 1) 
critical thinking, 2) effective com-
munication, and 3) the persever-
ance to drive results.  

This is certainly true within our 
consulting organization.  Unfortu-
nately, our skills assessment pro-
files are proving that, even among 
short list contenders, few have 
this skill set.  So, when a job seek-
er profiling these attributes mate-

rializes, we are quick to make an employment offer. To 
our chagrin, once negotiations have settled salary, vaca-
tion, benefits, and career path determinants, the more 
pivotal conditions of employment quickly surface among 
the talented.  

On the employee’s side, a similar survey indicated that 
talented workers are unwilling to commit to a job that 
does not 1) provide an engaging work environment, 2) 
promote continuous learning, and 3) support a work/life 
balanced culture.  

Employers can only blame themselves for these dispo-
sitions; after all, little employee protection was provided 
while managing profitability during the volatile market 
conditions of the Great Depression. So, it should be of 
little surprise why workers are unwilling to invest amaz-
ing time and effort, void of recognition that work is only 
one part of their life. 

One such example occurred at my office when a job 
candidate turned down our offer because it did not in-
clude: fitness membership, spring break vacation time, a 
company phone, comp time for work after 5 p.m. and a 
signing bonus of $5K. Wow, I definitely need to improve 
my negotiating skills! 

That said, competitive capitalism works best when or-
ganizations earn more money than the cost to deliver 
relevant value to customers. Now, we all know that ex-
ceptional customer experiences can only be delivered by 
exceptional workforce commitments. Therefore, a win-
win outcome must be co-managed by employer and em-
ployee. 

My experience has shown that authentic relationships, 
supported by transparent performance and reward met-
rics, keep it real and rewarding for all.  Oh yeah, we also 
provide profit sharing! 

Live long and prosper.

Jim Ittenbach is the CEO of Strategic Marketing and Research, Inc., of 
Carmel. Write him at info@youarecurrent.com

Who should impress whom; 
employer or employee?

Jim Ittenbach

A simple and sweet way to fundraise

Jeff Zaniker (from left), Jill Zaniker, Joy Lorch and Kurt Lorch all help 
fundraise for the National MS Society. Jeff and Kurt both have MS and 
participate in the Race Across America fundraiser, and Jill and Joy 
are National Team Captains for the National MS Society. (Submitted 
photo)

By Anna Skinner
Jill Zaniker has dabbled in sweets ever since her business, 

Simply Sweet Shoppe, came to Carmel. However, recently, 
she has changed the business to Simply Sweet Suite, which 
specializes in special orders and corporate gifts instead of 
having a retail store. With this new business, Zaniker will 
have more time to fundraise for multiple sclerosis, an auto-
immune disease that has plagued her husband for 12 years. 

With the closing of Simply Sweet Shoppe, Zaniker sold 
tickets to the closing event where everyone left with a big 
basket of candy goodies and instead of liquidating her mer-
chandise she donated the money from the event to help MS. 

The new business will fundraise at events with candy buf-
fets and catering opportunities. 

Zaniker’s husband, Jeff, is teaming up with seven other 
men to do a Race Across America event on bikes to raise 
money for the cause. Zaniker said her goal is to do an event 
in every state to raise money for MS. 

Among the events in the past were walks and a fundraiser 
put on by Flix Brewhouse, which premiered the Race Across 
America event and a cycling film about Indiana University’s 
Little 500 race. 

This summer, she is hosting an event at Bazbeaux’s pizza 
in downtown Carmel. 

“I found in the 12 years we’ve been dealing with this that 
once you start talking about it and people learn what MS is 
it seems that everybody knows somebody who has it,” Zan-

iker said. “I think it’s a disease that’s getting more recognition 
just because it’s getting easier to diagnose … I think it’s im-
portant to educate yourself and know what we can do. Since 
we’ve started fundraising they’ve had four medicines for the 
disease and now there are 15, so it’s getting closer to a cure.”

To learn more about Simply Sweet Suite or ways to donate, 
visit their Facebook page, Simply Sweet Suite.

dISpatcHeS

Top lenders – Residential mort-
gage lender 
Ruoff Home 
Mortgage an-
nounced that 
Indianapolis 
West branch 
senior loan 
officer, Brian 
Woodall, was 
the top loan 
originator in 
that branch. 
Ryan Frantz, 
senior loan of-
ficer and re-
gional vice 
president, was 
recognized as 
the top loan 
originator for 
the Indianapo-
lis Keystone branch in April.

SmartIT in Top 50 – Indianapolis-
based SmartIT, owned by Karen Coo-
per, is a technology services provider 
that offers staffing, industry and tech-
nology solutions to its clients. SmartIT 

was recently named one of the top 
50 fastest growing women-owned 
companies by the Women Presidents’ 
Organization and American Express 
Global Corporate Payments. 

Farmers Bank – Farmers Bank an-
nounced that Mark S. Novak joined 
the bank as 
Chief Credit 
Officer.  Mark 
graduated 
from George 
Rogers Clark 
High School 
in Hammond 
and received 
his Bachelor’s 
degree in Eco-
nomics from Indiana University in 
Bloomington.  He received his Mas-
ter’s degree in Business Administra-
tion from Butler University.  Novak 
has more than 20 years’ experience 
in banking, with the last 15 years in 
business and commercial credit.  He 
has worked for small, medium and 
large institutions during this time, 
most recently has a Senior Analyst 

with Rabo AgriFinance. Novak lives 
in Carmel with his wife Katherine 
and their two children.  He enjoys 
traveling and spending time with his 
family.

Forestry award – Vine & Branch Inc. 
recently awarded the Excellence in 
Urban Forestry Award to the Pur-
due Forestry and Natural Resource 
student who best expressed their 
ability to apply classroom theory to 
real world situations. This year’s first 
place went to Bridget Blood of Ma-
nahawkin, New Jersey. Second place 
was awarded to Erin Hipskind of Ro-
anoke, Indiana.

Financial planner certification – 
Adam Cmejla, CFP®, CMFC®, Presi-
dent of Integrated Planning & 
Wealth Management, LLC in Carmel 
has been authorized by the Certified 
Financial Planner Board of Standards  
to use the Certified Financial Plan-
ner™ and CFP® certification marks in 
accordance with CFP Board certifica-
tion and renewal requirements.

Novak

Frantz

Woodall
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Jeff Smith, president of Partner On-Call Network, and 
Cathy Strawn, vice president of Mortgage Banking, meet 
by a refreshments table. (Photos by Anna Skinner)

Sandy Moffett (from left), business banker at Horizon Bank; Jane 
Hendrickson, owner of Boxer Girl; Lindsey Turner, treasury management 
at Horizon Bank and Rose Crain (front), an Aflac agent, all meet at the VIP 
Grand Opening. 

Jim Rush (from left), regional president of United Fidelity Bank; Bill Denton, 
central Indiana president of Horizon Bank and Tom Edwards, president of 
Horizon Bank Carmel, meet and speak to each other at the event. 

Horizon 
Bank 
grand 

opening 
celebration Jay Utterback, partner of Watermark CPA, 

and Susan Hargrove, AVP business banker, 
converse at the Horizon Bank VIP Grand 
Opening Celebration on May 6.
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I have forever been in a media guy.  Yet, I 
am always puzzled at the mentality of some 
of the people in my industry who buy ad-
vertising for others.  “We must buy 25-54.” 

The implication was 
that anyone over 54 
was almost dead.  
Or dead already. 
They would joke 
about any medium 
with a good share of 
their audience that 
was 50+.   “Awful. 
No way buy them.”   
Can you say naive?

Enter the baby 
boomers. The last 
of us turned 50 in 

2014.  The 2010 Census shows the senior 
age group is now the largest in terms of size 
and percent of the population in the U.S.  

Every year, the U.S. Consumer Expendi-
ture Survey shows adults 55-64 outspend 
consumers in nearly every category, from 
food, household furnishing, entertainment, 
personal care, gifts, etc.

Americans 50+ account for half of all 
consumer spending but are targeted by just 
10 percent of marketing (AARP).

Fortunately, that’s changing – a bit any-
way.  As the boomers become champions of 
the population, finally smart advertisers are 
recognizing the facts.   You see older people 
in TV commercials for cool cars and res-
taurants.  The boomers are suddenly more 
hip.  Even people older than the boomers.  
Betty White, for instance. 

Bill Clinton will be 69 this year. Paul Mc-
Cartney turns 72.  Bette Midler celebrates 
70 years. 

The Boomers now have their own local 
TV show hosted by everyone’s favorite Pat-
ty Spitler. Among the early guests:  Larry 
Bird, Astronaut David Wolf, media mogul 
Jeff Smulyan and former VP Dan Quayle.  
None of these folks are sitting around in 
rocking chairs last I checked. 

It’s true you’re only old if you act that 
way.  I know people who are 35 and act old. 
God bless their souls.

So here’s to the Boomers, alive and well.  
Hopefully, we won’t have to ask the legisla-
ture to make us a protected class.  

Boom! for 
baby boomers

Jon Quick

Risky Business: Personal training

news@currentincarmel.com
The leadership of Indiana University Health’s North 

Central Region (including IU Health  North,  Saxony 
and  Tipton  hospitals) is pleased to announce the ap-
pointment of Kandice Ludwig, MD, as the Medical Di-
rector of the region’s Breast Care Program. Dr. Ludwig 
will take the place of Patricia Rae Kennedy, MD, FACS, 
who recently accepted a position in her home state of 
New York to be nearer to her family. 

“We are sad to see Dr. Kennedy go, but we know she is 
leaving our Breast Care Program in very capable hands 
with Dr. Ludwig,” said Jonathan R. Goble, president and CEO of IU 
Health’s North Central Region. “Since joining IU Health five years 

ago, Dr. Ludwig has practiced at both IU Simon Cancer 
Center and IU Health North and has been a shining ex-
ample of the quality care and expertise that our patients 
have come to expect at our hospitals. We’re so excited 
she has accepted this new position in our region, and we 
look forward to her leadership.”

Dr. Ludwig attended medical school at Louisiana State 
University School of Medicine, completed her surgical 
training at Texas A&M University, and went on to com-
plete her breast surgery fellowship at the University of 
Michigan. In her new role, she will practice at both IU 

Health North and Saxony Hospitals.

Lugwig named medical director

A Q and A with Julie Voris, Beachbody coach and 
master trainer.
Q: You say that you started your business as a 
Beachbody coach for three reasons (to be able 
to buy cool Nike’s, pay for the music you use 
to teach group exercise classes and take your 
family to Disney as often as you want). Have you 
achieved these goals and if so, how? 

A: Because of the Beachbody business opportuni-
ty not only am I able to pay for my music, Nike’s and 
frequent trips to Disney, but I’m also able to help my 
three daughters go after their passion. We’ve been 
able to send our daughter’s to Ireland, Austria and 
Boston to help them follow their dreams. Being able 
to say ‘yes’ to my children has been one of the big-
gest blessings from Beachbody -- the Nike’s are just 
icing on the cake! 
Q: What makes you stand out, when there seem 
to be so many fitness gurus and instructors 
out there? How do you differentiate yourself 
from what others are doing?

A: I work to create an inspiring, motivating and 
empowering community for those in my classes 
and online challenge groups. I believe everyone is 
stronger than they think they are. I believe we can 
all do more than we think we can do. Being able 
to connect with folks, whether one-on-one or in a 
room of 100+ people in my classes at the Fishers 
YMCA, is what I thrive on. It’s my goal to empower 
others to believe in themselves, do more and live 
healthier lives. Once we can train our brains we can 
train other parts of our body -- but it all starts in 
our heads and our hearts.  If we can push harder in 
our fitness, we can push harder in our lives.  Fitness 
is life and community is everything. 
Q:  What is your biggest tip for business and 
financial success?

A: Steve Jobs said it best, ‘The only way to do great 
work is to love what you do.’ Find what inspires you, 
what makes you tick, what connects with your heart 
is my best success tip, no matter what your industry.  
Once you find it -- go after it -- do it with such a fever 
that you wake up excited to get to work. Part of this is find-

ing your why. Why do you want success? Once you make the 
connection between the two, the success will follow as long as 
you’re ready to do the work and be consistent.

Q: When someone new to exercise wants to get started, 
what should their biggest investment be in?

A: Whether you’re just starting on your health / fitness 
journey or are well on your way, having the right tools is 
essential. So investing in the right kind of shoes for you and 

your activity is vital. But it’s just as important that you 
surround yourself with those who will support you on 

your journey. It’s hard to get started and stay moti-
vated, that’s why being part of an accountability 

group is key.    Again...community. That’s the 
key.  Put people in your life who will lift you 

up.  
Q: What has been the biggest obstacle 

for you to overcome in your business, 
and how did you overcome it?

A: The biggest obstacle for me, 
and probably for any of us, is 

ME.  It’s US. We absolutely get 
in our own way.  We tell our-

selves that we’re not good 
enough, strong enough, 
skinny enough, rich 
enough, have enough 
time, you name it, the 

list is endless.  And it’s all 
a lie.  A lie told by fear.  Fear 

creates obstacles and blocks.  
We have to remember that fear 

is a liar and that YES WE CAN do 
anything we set our hearts and minds 

to do.    Circle back to community. Sur-
round yourself with people who will remind 

that yes you can accomplish your goals and 
dreams...rely on your faith to keep you on the 
right path...stay consistent with fitness be-
cause fitness IS life...and constantly remind 
yourself that you are strong, you are power-
ful, you are smart, and you can create the 
life you want to live. 

Lugwig

Julie Voris. (Submitted photo)
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Book of the month: 
“Multipliers” 
by Liz Wiseman

You know the kind of person or boss 
who leads you to take on the world 
- and the other type who leaves you 
feeling deflated and incapable? Learn 
about how to be the boss that 
leads, and bewhat Wiseman calls a 
“multiplier” and not a “diminisher” 
of your employee’s skills. Sells for 
$13.99 on Amazon. Published by 
HarperCollins. 

“Success is not final; failure is not fatal: 
It is the courage to continue that counts.”

– Winston S. Churchill

Quote of the Month

dISpatcHeS

5 tips for more powerful professional net-
working

1. Master Your Contacts Database
2. Don’t Forget to Schmooze—Flattery 

will get you everywhere, but not if 
you forget to schmooze. An app called 
Cloze (for Web, iOS, and Android) con-
nects to your email and social media ac-
counts to keep tabs on people who are 
important to you and let you know what 
they›re doing.

3. Refresh Your Memory Before Re-Meet-
ing

4. Ditch the Business Cards—They are out-
dated and most people end up throw-
ing them in the trash. You are better off 
making a digitalized version people can 
just scan onto their phones right away. 

5. Use LinkedIn Smarter—Don’t endorse 
skills that are beneath someone’s cur-
rent job title (such as endorsing an ed-
itor-in-chief for her copy editing skills). 
Use the site to rekindle old relationships. 

Source: PC Mag

Dividend stocks – InvestorPlace 
recommends the following divi-
dend stocks as top picks for this 
quarter:

1. Caterpillar Inc. (CAT)
2. General Electric Company (GE)
3. McDonald’s Corporation 

(MCD)
4. Chevron Corporation (CVX)
5. Verizon Communications Inc. 

(VZ)
Source: InvestorPlace.com

Good tech stocks – Based on 
first quarter earnings, several tech 
stocks appear to be excellent buys 
right now, according to Investor-
Place. They include:

1. Google (GOOGL, GOOG)
2. Citrix Systems (CTXS)
3. eBay (EBAY)
4. Microsoft (MSFT)

Source: InvestorPlace.com

Revolutionizing the Real Estate Industry.
bhhsINrealty.com

CARMEL OFFICE:
12315 Hancock St. Ste. #29, Carmel, Indiana 46032

(317) 575-1055
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Many consultants, coaches and pun-
dits have tried to answer this one question: 

What do small busi-
nesses that achieve 
sustained growth 
do differently from 
those that do not 
grow?

Working with 
companies all over 
the United States 
of all sizes and in 
almost every in-
dustry, I’ve come 
to the conclusion 
that there is no sin-

gle best way, no silver bullet or umpteen-
point checklist that will lead to guaranteed 
growth. There are, however, seven specif-
ic strategies that companies who have sus-
tained growth follow wholeheartedly.

1. A strong sense of purpose. Many lead-
ers of companies that have achieved sus-
tained growth discover that it takes more 
than a goal for financial reward to fuel 
their aspirations and ambitions. They find 
a higher calling than simply the pursuit of 
“more money.” As the late Jim Rohn said, 
“If you have enough reasons, it will pull you 
through most anyhow.”

2. Outstanding market intelligence. This 
is an organization’s ability to first recognize 
and then adapt to fundamental changes in 
the marketplace. Many times, small-busi-
ness owners become cynical and focused 
on only their situation, seeing only a limit-
ed view of the markets in which they com-
pete. Growth leaders see and understand 
the bigger picture.

3. Effective growth planning. This is the 
best predictor of whether or not a business 
will grow. To be effective, a plan for growth 
does not need to be overly formal or com-
plicated. However, it does need to be writ-
ten, well-communicated to the employees 
and regularly updated. It’s the vision the 
leader casts that creates desire of all to buy 
in to the journey.

To read more of these strategies, read 
next month’s Carmel Business Leader. 

Jack Klemeyer brings more than 30 years’ experience 
to his coaching clients and mastermind groups through 
Grow Your Business Coaching. He is best known for in-
novative thinking and creative solutions that make a real 
difference in business growth. Contact Jack at 755-6963 
or at Jack@GYBCoaching.com.

For small business 
growth, adopt  

these strategies

Jack
Kleymeyer

By Alec Johnson
J. Benzal has launched their own prod-

uct this spring of something that they 
didn’t have previously: shoes.

Starting this spring, the luxury mens-
wear store is launching its own shoe col-

lection. They are 
meant to comple-
ment J. Benzal’s 
custom suits, shirts 
and ties.

Store owner Ma-
madou “Ben” Dial-
lo is excited to fi-
nally have shoes for 
his customers, who 
previously had to 

look elsewhere. He looked to Europe for 
answers.

“I did several trips to Europe. Went 
to Italy, Spain and Portugal, talked with 
different manufacturers and was lucky 
enough to secure some manufacturers 
and secure some shoes,” Diallo said.

J. Benzal’s shoe collection has ten orig-
inal styles, ranging from classic wingtips 
and loafers to more fashion-forward professional work boots. Each 
shoe is handcrafted in Europe from calfskin leather. They come in 

colors of caramel browns, blacks, olives and 
blue suede.

“I think it will definitely help sales. The 
goal is to have J. Benzal as a one-stop shop 
for the man of style,” Diallo said. 

These shoe and suit styles reflect what 
clothing Diallo likes in his closet. He likes 
to share his sense of style with his custom-
ers. Plus, he believes in helping his custom-
ers find their style, whether its high school 
kids getting fitted for prom, college graduates 
looking for an interview suit, or young pro-
fessionals looking for work clothing.  

J. Benzal has come a long way from its be-
ginnings in 2008 at Mass Ave, and its second 
store opening at Carmel City Center in 2013. 
Diallo hopes to keep expanding J. Benzal and 
open a new store every year or two. 

“It’s great to be here in Indiana, and we are 
a local brand. Everybody’s welcome to our 
establishment, and we’ll do our best to take 
care of our customers, make them look good 
and help them find the style they’re looking 
for,” Diallo said. 

For more information on J. Benzal’s cloth-
ing and shoe lines, visit http://www.jbenzal.

com/, or call 222-1216 for the Mass Ave location, or 805-1879 for 
the Carmel location. 

J. Benzal launches Euro-inspired shoe line

Carmel-based dog treat company expanding

 Store owner Mamadou “Ben” Diallo looked to 
Europe to find inspiration for J. Benzal’s first shoe 
line. This shoe, and others, can be found at jbenzal.
com/collections/shoes. (Submitted photo)

Boxes of dog treats lined up in the new warehouse space of Canine Cloud Nine. 
(Submitted photo)

Diallo

By Adam Aasen
When Sean Litke stared his store Canine Cloud Nine, one of his 

goals was to have a venue to sell his homemade dog treats, such as 
healthy chicken jerky.

He calls his line Cosmo’s Superior Foods and it’s now a separate 
company that has expanded so much that they have opened a ware-
house space in Carmel to increase production.

Litke recently leased a 2,300-square-foot warehouse in down-
town Carmel off of Third Avenue. 

Growth has been fast for the local company. In 2014, the com-
pany grew 500 percent and Litke said he’s on pace to grow another 
400 percent in 2015, making a totally of 1,200 percent growth over 
three years. He said he should sell more than 12,000 pounds in the 
next 12 months, compared to 3,500 last year. Actually, in his first 39 
days of 2015, he had already surpassed his sales for 2014.

“It’s a little bit terrifying to be honest because of the rate of 
growth,” he said. “We’re projected to grow four times over for the 
third year in a row. It went from just trying to get it out there to just 
trying to keep it on the shelves in my store to filling orders that were 
the size of our entire volume last year. You have to try to ramp up to 
do an entire year’s volume in a month.”

The new space will help him bring on ten new employees and 
keep his business local.

“We’re pretty small still but much, much better to have a little ex-
tra space,” he said. “I already have Canine Cloud Nine and I live in 
Carmel and plus I see the growth in the city as a whole and that’s 
encouraging as far as staying here and being located in an area that’s 
going to increase the value of our brand,” he said. “If we decide to buy a place eventually, we’d like to stay in Carmel.”
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You Don’t Want A Geek.
Hire An Actual IT Professional.

World’s largest IT network for small business.
Over 1,200 professional computer technicians.

Computer Troubleshooters is the leading IT solutions provider 
for small business because we combine state of the art 
technology monitoring and problem prevention with 
knowledgeable IT professionals that provide the tools you 
need to �ourish in a fast paced market.

317-867-0900
www.CTcarmel.com
Ranked #1 Technology Solutions

Franchise by Franchise
Business Review

316 S Rangeline Rd, Carmel

Fast Response Time 

Data Backups & Recovery Plan 

Ability to Plan Scalable IT Solutions 

That Boost Your Advantages In the 

Marketplace 

Computer Troubleshooters doesn’t 

just offer outstanding services with 

mission-critical technologies. We’re 

a valuable partner in planning the 

future of your business.

If You Have Any Doubt About Your Current IT Partner’s Ability to Deliver On 
These Critical Factors, It’s Time To Call Computer Troubleshooters

!

!

!

World’s largest IT network for small business – 
over 1,200 professional computer technicians

www.CTcarmel.com
!"#$%&#$'(''

Offer Expires 

Business Review
Franchise by Franchise 

Ranked #1 Technology Solutions 

100 OFF$

customers only. 
party fees. Limit one per business, new business 
labor charges only, does not include parts or 3rd 
Troubleshooters, just for trying us out!  Applies to 
Take $100 off your first service call with Computer 

!"#$"%&!"#$!%&#%

We provide:
• Data backup and recovery
• 24/7 hardware and software monitoring and maintenance
• Protection against Spyware, Viruses, and Spam
• Technology for business planning
• Business Phone systems and maintenance
• PC & Mac Hardware & Software repair, upgrades, and sales

316 S Rangeline Rd, Suite C, Carmel, IN 46032
317-867-0900 • www.ctcarmel.com

Monday - Friday 9AM-6PM

317-867-0900

Free I/T Audit for your Business
Contact us now for no cost 
evaluation of your I/T systems. We 
will provide you with an 
assessment and recommendations 
to improve your I/T infrastructure.
Up to 1 hour.

By Sam Robinson
Jessica Hiatt is new to the world of busi-

ness. She opened Bello Centro Salon, located 
on Rangeline Road north of Main Street, just 
a month ago. She’s found that starting small 
and focusing on building a customer base is 
how she saves money in her business. 
Why did you decide to start your own 
business?

I used to work for another business and 
I decided I Wanted to be on my own. We 
wanted a Christian run business that’s fo-
cused on God.
How do you incorporate God into how you 
run your business?

We want to make people feel better inside 
and out. We want them to feel accepted on 
the inside and nice on the outside.
Bello Centro means ‘beautiful center’ and 
‘beautiful downtown’ in Italian. Why did 
you choose that name?

Italy has always been my dream vacation, 
so the name fits. This is a beautiful center. 
Not only here, but in our hearts.
What sort of challenges have you faced 
since setting off on your own?

It’s gathering the small things. There’s so 
much small stuff. It’s all new. Getting our 
names out there has been difficult. Market-
ing and networking has been our focus be-
cause we need clients for our business to 
grow.

What money saving practices have you 
identified since you’ve opened?

You learn a lot from a business perspective 
what works and what doesn’t work. We stag-
ger our hours. I work in the evenings, and she 
works in the mornings.

It’s what you want to invest. I chose not to 
do loans, and I chose to sell retail products. I 
didn’t want to go into debt. Some salons start 
so big the go bankrupt. I can sleep at night. I 
can focus on getting people in here.
What portion of your business comes 
from customers versus selling hair care 
products?

It’s about 20 percent retail.
How do you see yourself expanding in the 
future?

We would like to expand to provide a bar-
bershop and a salon in one building. Guys 
usually want a different atmosphere than 
girls, and we want to cater to both of those 
markets.
What’s your favorite part about doing 
hair?

I’ve loved it as long as I can remember. 
Owning my own business hasn’t changed 
that. I love challenges, and this is a challenge. 
I love being an owner. If you have that drive 
to build yourself you will succeed.
Do you think your faith helps with that?

I think our mission is a little different. God 
is the only reason why we’re here.

New salon owner  
talks faith and finances

Jessica Hiatt (left) and Heather Kercheval (right) work at Bello Centro Salon on Range Line Road just north of 
Main. Hiatt opened the business last month. (Photo by Sam Robinson)
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The Music Playhouse geared toward children, families

Debbie Aikman at The Music Playhouse. (Submitted photo)

What do you do at The Music Playhouse?
We hold music classes for early childhood, ages birth to 

six. Parents or caregivers come with the kids to class once 
a week. It is a fun, high-energy idea, exposing kids to music 
-- rhythm and tonalities -- earlier. Music appreciation is be-
ing built when the kids’ neurological mapping is happening 
so that when they’re 
older, they can sing in 
tune or pick up an in-
strument and it may 
come more easily. It is 
a lot like language. Studies show that if your child is spoken 
to in (two) languages, it is easier for them to pick up the (sec-
ondary) language than if they had never been exposed. We 
also host birthday parties and have one-off events. We’ll have 
parents’ night out where mom and dad go on a date while we 
do crafts, music and story night. We do a video at the end so 
they can see what we did.
What are the classes like?

This spring, we’re doing the Monkey Collection. In 10 
weeks of classes, we’ll cover all the songs in the collection. 
Come summer, we’ll do the Dolphin Collection. We change 
them so there’s variety. We have 45-minute classes for each 
session. It’s not just the traditional sing-songy music. We have 
different percussion-based instruments that are safe for chil-
dren that age. We have puppets that sing along to songs, reso-
nator bells, stand-up songs, sit down songs and finger plays. 
We give every child tonal patterns where we break down the 
tones and give them patterns in different keys. They may or 
may not repeat it back, but eventually they will. That repeti-
tion is how they’re learning. 
Are the families involved?

The adults are very active, and you see the benefit. We tell 
the parents that if we’re clucking like a chicken or dancing 
like an ostrich and you’re not, you’re in trouble. The parents 

are really the teachers. We want them to do the activities 
at home; they get CDs and the songbook.  It is very family 

friendly and developmentally awesome. It creates commu-
nity. A lot of moms come to class and don’t know each oth-
er and end up having play dates outside of class. So there’s 
bonding not just between the kids, but also the parents.
How did you get started in the business?

I majored in business at Miami (Ohio) and had a lot of mu-
sic growing up. Maybe that’s why I gravitated to this and am 
so passionate about it. I played the piano and flute and was in 
the marching band. My Mom played the guitar and my fam-
ily would sing. My whole family has a passion for music, and 
I hope that’s what these families are getting from it, too. I had 
moved to Atlanta and started taking my kids to music class 
there. It was awesome. I wanted something like that here and 
just couldn’t find it. I called the guy in Atlanta and he said, 
‘You should start it!’ 
What are some of your success stories?

The kids who have gone on to enjoy music and stick with it. 
I run into parents many years later who say their kids are still 
loving (music). It gives you warm fuzzies that way. It impacts 
their development and stays with them. You see kids who are 
very shy and clingy at first become completely engaged after 
a few sessions. They’re full of smiles, doing activities. It brings 
a lot of kids out of their shells. 
What do you like best about your job?

Seeing the changes and growth in the kids. Doing some-
thing I love. It’s awesome to have a business where I’m so 
passionate about what I do. Even if I’m having a bad day or 
week, I watch a class and it gives me a boost. I love having a 
huge positive impact on families and knowing that I’m doing 
something good.

Do you or someone you know have an interesting job? Or is there an occu-
pation you would like to know a little more about? Send your story ideas to 
lcbandym@yahoo.com and we might feature you in an upcoming issue of the 
Carmel Business Leader.

Name: Debbie Aikman
Title: Owner

Business: The Music Playhouse

By Sam Robinson
Westfield and Carmel residents are concerned 

by plans to construct a 120-foot cellphone tower 
on school property in a residential area.

AT&T wants to build the tower southeast of 
146th Street and Oak Ridge Road. The property 
owned by Our Lady of Mount Carmel is next to 
the school’s athletic field and a natural gas pump-
ing station. It’s just north of the border between 
Carmel and Westfield.

The Westfield Board of Zoning Appeals grant-
ed AT&T a variance on May 12, meaning they can 
build with a reduced setback distance from the 
road and field.

“All the residents around here are worried about 
the radio frequencies it uses,” said Mindy McDon-
ald of Carmel. “And if the structure were to col-
lapse, it would collapse on the sports field.”

The American Cancer Society says that cell-
phone radiofrequency signals don’t cause cancer, 
but McDonald still doesn’t want the tower near 

children.
“Our back yard is the field,” McDonald said. “I’m 

scared for my kids and I think it will look ugly.”
Our Lady of Mount Carmel declined to com-

ment.
McDonald and around 20 local residents op-

posed the variance. Doug Holtz, the Home Own-
ers Association president of Village Farms in West-
field, said he’s “disappointed” by the decision.

The tower will be a “stealth pole” that resembles 
a flag pole, with a fence and trees around it. AT&T 
argued that it will drastically improve cell coverage.

“There are other locations than a residential 
neighborhood for a 120 foot pole,” Holtz said.

“This was just a variance in land,” said Erin Mur-
phy, the communications director for Westfield 
government. “It will go through the APC and they 
will decide if the plans meets the applicable stan-
dards set in place.”

The Advisory Plan Commission is continuing 
discussion of the matter. 

The plot of land for the proposed tower is owned by Our Lady of Mount  Carmel Catholic Church 
and School. It’s between 146th Street and the sports field south of the plot. (Photo by Sam 
Robinson)

For the consumer: AT&T moves forward with tower proposal
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find us on...

3925 River Crossing Pkwy, Suite 300   |    Indianapolis, IN 46240   |    317.472.2 200   |    somersetcpas.com

Somerset is an Indianapolis-based accounting, tax and advisory team of 
forward thinking, proactive experts.  Whether you are a start-up business or 
representing a multi-million dollar corporation, Somerset is ready to work 
with you, not just for you.

With experts in the following industries, Somerset is capable of helping you 
reach all of your business and financial goals: 

Any firm can give you an opinion. 

We will give you a partner.

 · agribusiness
 · architecture & engineering
 · construction
 · dealerships
 · dental

 · entrepreneurial
 · health care
 · manufacturing & distribution
 · not-for-profit
 · real estate

Date Business Address Description

5/15 Kohls 9895 N. Michigan Rd. Theft

5/14 Hertz Rent a Car 4140 E. 96th St. Theft of Motor Vehicle

5/13 Franciscan Physician Netw 12188 N. Meridian St. Theft

5/12 Jimmy John’s 2810 E. 116th St. Theft

5/12 Halverson Construction 9800 N. Meridian St.  Theft

5/12 Jones Lang LaSalle (JLL) 348 Haldale Dr. Theft

5/11 Bethlehem Lutheran Church 13225 Illinois St. Theft

5/11 CE Reeve Roofing 805 W. City Center Dr. Theft

5/7 Target 10401 N. Michigan Rd. Theft

5/8 Kohls 9895 N. Michigan Rd. Theft

5/1 FACS Holdings LLC 12517 Pembrooke Cir. Fraud/Deception

5/1 Roncalli High School 205 E. Carmel Dr. Forgery

5/1 Kohls 9895 N. Michigan Rd. Theft

5/1 Jack’s Donuts 516 E. Carmel Dr. Theft

4/30 Justice 14300 Clay Terrace Blvd. Theft

4/29 Claire’s 14550 Clay Terrace Blvd. Theft

4/29 Village Pantry 10665 N. Michigan Rd. Theft

4/29 Egg and I 2271 Pointe Pky. Burglary

4/28 Thrifty Car Rental 582 S. Range Line Rd. Theft of Motor Vehicle

4/28 Kohls 9895 N. Michigan Rd. Theft

BuSIneSS crIme watcH

By Adam Aasen
Security Title Services, a full-service ti-

tle insurance agency, has opened up a new 
branch in the Carmel Arts & Design District.

The company, which issues policies of ti-
tle insurance and performs loan closing in 
the area, will be located in a building that 
shares space with Barker Law Offices at 650 
N. Range Line Road.

Dean Lopez, attorney and owner of Se-
curity Title Services, said the outlook for 
growth in Carmel is very strong, which 
should mean great opportunities for his 
company.

“We’re just proud to be part of the Car-
mel community,” he said. “We’re very high 

producing agents in the Carmel area.”
Mike Nichols, director of marketing and 

customer services for the company, said the 
new location should mean more geograph-
ic convenience for their growing Northside 
demographic.

“We have currently have four locations 
and this makes our fifth,” he said. “This just 
makes logical sense given all the real estate 
companies and law firms and the growth 
that Carmel has to be in this specific area.”

The company was founded in 1992, but 
Lopez bought it in 2012 and quickly ex-
panded it from two offices to five offices 
with locations now in The Precedent Office 
Park, Brownsburg and two in Greenwood.

Title Services company joins Arts District

From left: Mike Nichols, director of marketing, Carmel Mayor Jim Brainard, owner Dean Lopez, local 
attorney David J. Barker, who shares the space. (Photo by Adam Aasen)

By Joseph Knoop
Eleven Fifty Academy founder and CEO 

Scott Jones will be featured as a speaker at 
an upcoming Sparks program on June 17 at 
Jones’ mansion residence in Car-
mel.

The event is the result of a 
newly announced partnership be-
tween professional growth orga-
nization Sparks and the nonprof-
it Eleven Fifty Academy, which 
works to educate students in a 
variety of technical coding and 
programming fields.

Sparks founder Chris Reed 
started the organization, which blends TED 
Talk-like gatherings with networking oppor-
tunities, and hopes to expand to a nationwide 
presence within the next three years.

“The goal is to have 20-25 events a month, 
every month, around the country,” Reed said. 
“As I started to look at what we needed to 
do in order to get that accomplished, infra-
structure was important to that. To support 
that kind of effort from a mothership sort of 
standpoint, you’re going to need the technol-

ogy to do that.”
Jones, CEO of ChaCha, and known for 

his work at Boston Technology inventing 
a voicemail system later sold to Comverse, 

will give a 10-minute talk at the 
Sparks event.

Reeds’ policy with Sparks 
events is to advertise only who 
is speaking, not necessarily the 
topic. Reed says this creates a 
more conducive, meaningful at-
mosphere of professional growth.

“We get some really random 
stuff. It’s up to each person’s in-
terpretation, like art, what they 

get out of it when they walk away,” Reed said. 
“I think our biggest benefit to [Eleven Fifty] 
is exposure to a different subset of people.”

Reed added that plans are in the works for 
Sparks to possibly attend the Indianapolis In-
novation Showcase, and that another signifi-
cant announcement would take place at the 
Sparks event in June. Tickets are limited at 
$50 per attendee.

For more information, visit sparkstalk.
com/efa.

Sparks to host Keynoter 
1150 CEO Jones this month

Jones
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AlphaGraphics celebrated its relocation with a ribbon cutting ceremony attended by employees and Chamber 
of Commerce representatives May 14. AlphaGraphics is a marketing services company specializing in design, 
printing, mailing, and digital archiving.  “We’re just happy to be growing and needing a lot more space,” Michael 
Kyle, owner of AlphaGraphics said. AlphaGraphics’ new location can be found at 1051 3rd Avenue SW in Carmel.
(Pictured) AlphaGraphics owner Michael Kyle cuts the ribbon. (Photo by Joseph Knoop)

By Anna Skinner
Anyone in Carmel or surrounding areas interested in buying a fire-

arm and learning everything about one, as well as use a shooting range 
now have a place to go. Point Blank Range and Gun Shop offers ranges 
and a 4,000-square-foot retail floor that will have 700-1100 firearms in 
stock at any time. It is now open. 

President Tom Willingham said that because of the size and the top 
models that they carry, they already have a unique relationship with 
distributors. Willingham said that they have a large stock of .22 am-
munition which most shops don’t carry. 

Although Point Blank is already open, they will host a grand open-
ing later this month. 

 “I think this entire part of Indiana will be benefited,” Willingham 
said. “This is a safe place you can come to, it is organized with a range 
safety officer at all times. You can take a class if you don’t know how 
to do things, and the benefit to society is demystifying the ownership 
of firearms.” 

Point Blank offers classes, educational courses, NRA basic hand gun 
courses and sometimes will have advancement classes as well. 

“We will have a very good core of offering classes with firearms and 
the handling of them,” Willingham said. 

Despite all the classes and the retail offered, this is a place where 
people can come and enjoy target shooting as well. Willingham said 
that the prices are not high, and that people will be shocked when they 
see what Point Blank has to offer. 

Point Blank Range and Gun Shop is located at 1250 City Center Dr. 
The hours are Monday-Friday 10 a.m. to 9 p.m., Saturday 9 a.m. to 8 
p.m. and Sunday 10 a.m. to 6 p.m. To learn more, visit pointblank.com. 
The grand opening is May 29-30.

Kiss Kiss Bang Bang Salon  
opens in downtown Carmel

Inside the new salon. (Photo by Michelle Williams)

The lanes at Point Blank gun range and shop in Carmel. (Photo by Anna Skinner) 

Point Blank celebrates 
Carmel opening

AlphaGraphics ribbon cutting

By Michelle Williams
Last month, Kiss Kiss Bang Bang Salon opened its 

doors for the first time at 110 W. Main St. Ste. 108 in 
Carmel. Previously located at 96th and Meridian, the 
salon management felt that the opportunity to partner 
with Do-tique in the downtown site was an ideal fit for 
the strategic vision of the business. “It made sense, be-
cause the new Carmel location is in the center of the 
community,” said owner Tanya Foster.

KKBB opened its flagship location in Fishers in 
2007, adding the Meridian location in 2014. An addi-
tional location also opened in Fullerton, Cal. in April. 
“We believe that fashion, music and art are born out of 
a common thread, and we want to bring it all together,” 
said Erin Brown, manager of creative services. True to 
its deep ties with music, the Carmel location is owned 
in part by music group The Dirty Heads. 

The salon requires stylists to complete an appren-
ticeship program. One creative focus of the salon is to 
provide education to guests about how to replicate sa-
lon styles at home and properly care for their own hair. 
KKBB offers the Deva Curl and Kevin Murphy product 
lines, selected based on quality natural ingredients and 
the staff educational programs offered by the brands. 

“I found my voice and confidence in this industry,” 

said Foster. Her vision was to break the mold of the 
typical salon and cultivate a collaborative, team-ori-
ented, and creative environment where stylists feel safe 
and valued.

On May 31 from 10 a.m. to 4 p.m., the salon is host-
ing its Cuts for a Cure event with a silent auction in 
Carmel. Cuts are available for a minimum donation of 
$30. Proceeds benefit Kathy Sumner, mother of KKBB 
founding member Stephanie O’Hara. Sumner is bat-
tling Stage IV metastatic breast cancer following a 20 
year remission.



businessleader.bz • June 2015   13Carmel Business Leader News

By Sam Elliott
Eldon Chuck is out to solve a problem previously faced by hungry 

Carmel residents.
“I love Jamaican food and it was tough 

to get here in Indiana,” he said.
But last month, Chuck made it easier 

for eaters to find authentic Jamaican cui-
sine.

He’s the owner of the new Jamaican Reggae Grill at the Monon 
Square Shopping Center, where Chuck is eager to introduce first-tim-
ers to his favorite Jamaican dishes.

“We do jerk chicken and jerk beef and jerk chicken wings. Then we 
do a curried chicken and then also a really good Jamaican dish would 
be a curried goat,” Chuck said.

Chuck’s first forays with food came in his family’s kitchen in Jamai-
ca. Before he came to the United States for college in the late ’70s, he 
learned a thing or two from one expert in particular.

“Basically growing up as a kid I just watched my grandmother and 
picked up some things along the way,” Chuck said. “Over time, you 
cook it and get some feedback from your friends and stuff and so far, 
so good.”

Early reviews on social media hotspots Facebook and Yelp agree, 
with nearly 20 visitors across the two websites dishing out unanimous 
five-star ratings.

“Jamaican food is a comfort food,” Chuck said. “A lot of things are 
mostly stewed, except for like a jerk chicken or jerk pork, which is nor-
mally not even really grilled — it’s cooked over wood and under pres-
sure.”

It’s a process commonly seen at large-scale backyard barbeques.
“In Jamaica it’s similar to how you would with pork here in the Unit-

ed States where you dig a pit, put like half a pig in or something and 
then stack hot coals on top of it and it cooks under that pressure,” 
Chuck said.

“Obviously we don’t have that here, so we try to recreate it in a differ-
ent way,” he added. “We’ve been fairly successful with doing it our way.”

The chicken and pork’s added jerk flavoring brings another unique 
wrinkle to the Jamaican dining experience.

“One of the key ingredients in jerk flavoring is what we call the pi-
mento seed, but over here it’s grounded up and called allspice,” Chuck 
said. “It’s a very unique flavor.”

And now it’s one that easier to find.

Just one of the mouth-watering menu entrees at Reggae Grill. (Submitted photo)

Reggae Grill now open

Reggae Grill
622 S. Range Line Rd.

663-7630

Prevail hosts 
annual ‘Spring Into 
Fashion’ luncheon

Prevail hosts 
annual ‘Spring Into 
Fashion’ luncheon

On May 14, Prevail, an organization based in Hamilton County that advocates for victims of crime and abuse, hosted its annual 
Spring Into Fashion luncheon at the Woodland Country Club in Carmel. (Photos by Theresa Skutt)

Jacquelyn Fry-Bilbrey, Owner of Platinum Living art gallery in Noblesville, and Mary Ann Newcomb, the gallery director at Platinum 
Living. 
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Get your card in front of more than 120,636 households in Hamilton County! Call Dennis O’Malia @ 370-0749 for details

 FIRM. TONE. TIGHTEN.

Full-Body Fitness, Cindy Sams
(317)250-4848

Where people are �nding SUCCESS - �nally!"
Check website for Pricing/Testimonials
and more at: www.fb�tness.com
 

LOSE WEIGHT NOW...
AND KEEP IT OFF!

CALL
TODAY!

3C Plumbing Inc.

- water heaters -
- sump pumps -

- garbage disposals -
- bath & kitchen faucets -

- water softeners -

Cy Clayton
Cadwalader

cy@3CPlumbing.com
317.850.5114

16 years experience
Free home inspection

Guaranteed work/referrals
Lic. # PC1Q701074

REASONABLY PRICED. RESIDENTIAL PLUMBING REPAIRS.

BANKRUPTCY
In most cases, you can protect

your home & car!
Get rid of most debts!

FREE CONSULTATION
Attorney F.A. Skimin | Indianapolis

317.454.8060
We are a Debt Relief Agency. We help people file for relief under the Bankruptcy Code.

4349 W 96th Indianapolis
130 S Main St Zionsville

www.rugsindy.com

Cash & Carry 
save 25%

When you bring 
your rugs to us! 334-1910

FREE
PICK UP & DELIVERY
EVERY DAY FOR EVERYONE

NEW CLIENTS
15% OFFRug Gallery

Flooring

Since 1981

PROFESIONAL RUG CLEANING

“Don’t overpay for your windows…we offer quality AND affordability!”
-Mathew Standish, owner

317.574.0409
www.ef�cientwindowsanddoors.com

Gary D. Simpson
Of�ce: 317-660-5494
Cell: 317-703-9575
Free Estimates &

Satisfaction Guaranteed

simpsonconstructionservices.com

• Kitchen/Bath Remodeling
• Custom Decks
• Finished Basements
• Ceramic Tile
• Wood Floors
• Doors & Windows
• Interior & Exterior Painting

• Drywall
• Plumbing & Electrical
• Roofing and Siding
• Household Repairs
• Power Washing
• Decorative & Regular Concrete
• Handyman Services

350

Small Local Business - Servicing Hamilton County
2010-2014 Angie’s List Service Award Winner
Fully Insured - FREE ESTIMATES
Discounts on high quality paints

WALLA INTERIOR PAINTING

• walls
• ceilings
• trim
• drywall repair

wallapainting.com
317.656.7045

$150-175 for most rooms
2 coats & patching on walls

317.846.5554
shepherdins.com

Protect what 
matters most.

Home | Life | Auto | Business

Kristin’s House Cleaning Service

Kristin Luprich
Owner

Servicing:
Carmel, Fishers, Noblesville,

West�eld and Zionsville.

kristinshousecleaning@gmail.com
317.414.2918

Insured & bonded

Since 1993

848-7634
www.centennialremodelers.com

Insurance Specialist
Storm Damage

ROSE
  ROOFING

ROOFING • SIDING • WINDOWS

Member
Central Indiana

LICENSED
BONDED
INSURED

(317) 645-8373 • www.TopShineWindowCleaning.com

Commercial/Residential 
Gutter Cleaning • Pressure Washing

Fully Insured • Free Estimates

10% o� Gutter, Window Cleaning & Pressure Washing
(O�er expires 06-30-15)
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HANDYMAN SERVICES
CHIP TRAIN REMODELING

KITCHENS • BATHROOMS • BASEMENTS

Licensed • Bonded • Insured
Chip Train 317-258-2650 • chiptrain@msn.com

Remodeling
Carmel and Zionsville

since 1992

www.chromaticsstudio.com
317.847.4071
1233 W. Oak Street, Zionsville IN

Seniors • Children
Families • Wedding

Award winning photographer

www.ductznoblesville.com • 317.773.9831

Marsha J. Moyer
Certi�ed Natural Health Practitioner
Holistic Health & Wellness Center
14074 Trade Center Dr.,  Suite 129
Fishers, IN 46038 • 317.289.1010

• MICROCURRENT BODY CONTOURING & FACIALS
• HCG (Rx) AND HOMEOPATHIC WEIGHT LOSS
• SOQI FAR INFRA-RED DETOX SPA

Natural Path to Health, LLC

NATURA
L

PAIN-FR
EE

PATCH!

YOUR ESTATE - ANTIQUE SPECIALIST “SINCE 1964”
CASH BUYER OF ESTATES - COLLECTIONS - DOWNSIZING

22690 St. Rd. 19, Cicero, IN 46034 (Just South of Cicero)
“Elite on-site Auction Specialist”

ESTATES - ANTIQUES - GUNS - COLLECTIONS - COINS
ANTIQUE & MODERN FURNITURE - REAL ESTATE

FARM EQUIPMENT - DOWNSIZING
Our Website daily www.cwchaudion.com

Charles W. Chaudion, Certi�ed Auctioneer AU1001837
“OUR FAMILY WORKING FOR YOUR FAMILY SINCE 1920”

God Bless America • Veterans • Soldiers & families

AUCTION PHONE (317) 409-6112

CHAUDION “FULL SERVICE” AUCTIONS

HERE FOR YOU AND YOUR FAMILY
Protect Your Assets

For Your Children and Grandchildren

• Estate Planning & Reviews
• Wills
• Trusts
• Pet Trusts

3501 West�eld Rd, Suite 101 • West�eld IN
(317) 913-2828

info@hoppenrathlaw.com • www.hoppenrathlaw.com

Law O�ce of                 Wesley N. Hoppenrath

Member of the Indiana
and Indianapolis
Bar Associations

• Power of Attorney
• Health Care
   Directives
• Living Wills

indianajim.com • 317-258-5545
Improve your Firearm Skills!

D.I.Y. Pet Wash
BIG OR SMALL WE GROOM THEM ALL

Dawn Sorg
CO-OWNER/GROOMER

1738 EAST 116TH STREET
CARMEL, IN

CELL 765-635-6959 SHOP 317-818-1372
DAWNSORG0808@GMAIL.COM

FACEBOOK.COM/D.I.Y. PET WASH

$5 OFF
FIRST

GROOM!

June cBL pLanner

6/3
EmbroidMe ribbon cutting, 3 p.m., 9520 E. 
126th St. in Fishers

6/6 
Indy Civic Hack, 10 a.m.- 10 p.m., at Eleven 
Fifty Coding Academy. For more informa-
tion visit indychamber.com

6/8
Indy Chamber Annual Golf Outing, 10 a.m.- 
5 p.m., at Country Club of Indianapolis. For 
more information visit indychamber.com

6/10
OneZone June Luncheon, 11:30 a.m.- 1 p.m., 
The Mansion at Oak Hill. For more informa-
tion, visit carmelchamber.com.

Indy Chamber Green Business Series, 4 p.m., 
at Keep Indianapolis Beautiful offices. For 
more information visit indychamber.com

Inside Indy Eleven, 5:30-7 p.m., at Indy Elev-
en Theater. For more information visit indy-
chamber.com

6/11
Collision Cure Body Werks ribbon cutting, 2 p.m., 11175 
Allisonville Rd., Fishers. For more information, visit car-
melchamber.com.

6/16
30th Annual Golf Classic, 11:30 a.m.-7 p.m., at Woodland 
Country Club. For more information, visit carmelcham-
ber.com.

Indianapolis Indians Hispanic Night with Conexion, 7 
p.m., at Victory Field. For more information visit indy-
chamber.com.

6/24
Business After Hours, 4:30-6:30 p.m., Meadow Brook Se-
nior Living in Fishers. For more information, visit carmel-
chamber.com.

6/25
Ascending Leaders Course, 8 a.m., at Harrison College 
Downtown. For more information visit indychamber.com

Indy Chamber Member Orientation, 4:30-5:30 p.m., 
Chase Tower 3rd Floor Conference Room. For more infor-
mation visit indychamber.com or contact Toni Neely at 
tneely@indychamber.com

By Terri Horvath
Would you like a little cher-

ry in your soda? It was a com-
mon question in the days 
when soft drinks cost a nick-
el and the soda fountain was 
in the local pharmacy. In Car-
mel, the question was often 
heard at Brown’s Drug Store, 
once on the corner of Range 
Lane and Main. Owner John 
W. Brown opened his opera-
tion in 1938 in this location 
that had served as a pharma-
cy since 1865. The pharmacy 
eventually moved north into 
the building next-door.

You could frequently see Brown at the soda fountain serving up a string 
of customers. Through the 1960’s, a soda fountain was a regular fixture in 
many pharmacies. In fact many, like Brown’s Drug Store, expanded their 
menus and served as lunch counters. For a while, Brown’s was one of the 
few places you could order food in downtown. 

The age of the soda fountain slowly dissipated, however, due to a variety 
of factors. One of the primary reasons was the growing popularity of the 
self-service vending machines selling soft drinks in cans. The labor-inten-
sive soda fountain proved too expensive to compete. 

John W. Brown pours a soda. (Photo courtesy of 
Carmel Clay Historical Society)

Look back at Brown’s



Insuring all of
your company’s
moving parts.
• Employee benefits
• Life & health insurance
• Medical malpractice
• Business insurance
• Workers compensation
• Professional liability

Fred McClaine

fmcclaine@shepherdins.com

317.846.5554  |  shepherdins.com 


