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Looks at  
Local Leaders

Each month, the Business Leader focuses 
on how Leadership Hendricks County 
delivers the skills local residents need to 
provide leadership in our communities.

Student to senior advocate
Marina Keers

In the summer of 1998, Leadership 
Hendricks County’s board established 
a new community leadership training 
program for local high school students. 
The new Youth Leadership Hendricks 
County program would bring together 
sophomores from all six county high 
schools, local parochial schools, and 
home-educated students. Beyond the 
goal of sharpening their leadership skills, 
the board hoped that the program would 
gently encourage the students to return to 
Hendricks County after college.

One of participants selected by Avon 
High School for the inaugural YLHC 
class was a young woman named Marina 
Hennessy. The class instilled a strong 
sense of community service, and after 
graduating from Franklin College, Marina 
took a position at Sheltering Wings 
Center for Women. In the years that 
followed, she moved to a leadership role 
at Coburn Place (a transitional housing 
nonprofit in Indianapolis), earned a 
Master’s in Public Administration from 
Indiana University, and married Dustin 
Keers. When longtime Hendricks County 
Senior Services Executive Director 
Beth Ann Leach retired, the nonprofit 
agency’s board eagerly hired Marina as 
her successor. 

Marina applied to Leadership 
Hendricks County’s class of 2006, and 
became the first person to graduate from 
both YLHC and LHC. “Participating in 
Leadership Hendricks County provided 
an opportunity for me to learn more 
about the community, to meet people 
from all sectors, and to learn new skills 
that I could apply to my professional 
role,” she says. “I valued many of the 
experiences, but I most remember the 
opportunity to work with my LHC 
classmates on an evaluation of our local 
food pantries.” That evaluation led to the 
creation of the Hendricks County Food 
Pantry Coalition, and Marina continues 
to serve as a member of that organization.

“Leadership Hendricks County is an 
effective and proven leadership training 
program that provides an opportunity 
for people in all career stages to learn 
from one another and to develop lasting 
friendships,” Marina notes. “LHC grads 
are valued employees, volunteers, and 
neighbors because they understand 
leadership principles, community 
issues, community opportunities, local 
economic and political systems, and how 
to access local resources. Participants 
gain professional leadership training, 
increase their community awareness, and 
expand their networks.”

In addition to her professional role, 
in which she helps local seniors remain 
independent and oversees LINK, the 
county’s public transportation system for 
older adults, Marina is an active advocate 
for people in need. She’s an executive 
committee member of the Elders at the 
Table Coalition, a member of the steering 
committee for the Agency Executive 
Council at United Way of Central Indiana, 
and a member of the Hendricks County 
Health Partnership. 

She and Dustin live in the Belleville area 
with their children, Margaret and Joseph, 
and Marina is already planning to be an 
enthusiastic volunteer when Margaret 
starts kindergarten at Mill Creek East. 
The family attends St. Susanna Catholic 
Church in Plainfield. Want to know more 
about Leadership Hendricks County can 
do for you and your company? Visit our 
website at leadershiphendrickscounty.org 
or call Susan Rozzi at 718-6076. 

……………………………………………
Leadership Hendricks County is a not-
for-profit organization whose mission 
is to seek, prepare, involve and sustain 
leaders from diverse backgrounds to 
address community and countywide 
changes. Since 1993, Leadership 
Hendricks County has given citizens the 
background and inside information they 
need to take on effective leadership roles 
in the Hendricks County community.  To 
learn more about Leadership Hendricks 
County or leadership training for your 
organization, email Susan Rozzi at 
SRozzi@LeadershipHendricksCounty.
org or visit our website at www.
LeadershipHendricksCounty.org. 

Marina speaking to LHC class regarding  
Board of Director responsibilities.

Marina with Susan Rozzi, 
executive director of Leadership 

Hendricks County. 

Youth Leadership Hendricks County Class of 1998-1999.  
Marina is on the back row, third from the left.

Marina with Suzanne  
Whicker graduating from  

LHC Class of 2006. 
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Rick Myers is publisher of the Hendricks County Business 
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Airline expansion – OneJet, the new 
airline that provides increased access to 
nonstop travel in small and medium size 
markets, will expand operations following 
a successful product introduction earlier 
this year. OneJet’s expansion schedule will 
add approximately one aircraft per month 
and up to 12 additional destinations and/
or focus cities through 2016.

Networking mistakes – Here are five 
networking mistakes you might be 
making:
1.  Canned communication – templates 

are fine as a start, but take time to 
personalize correspondence

2. No communication – take time to stay in 
touch with those who helped you
3.  Missing meetings – don’t agree to meet 

if you can’t afford the time and then  
cancel at the last minute

4. Offering to make an introduction and 
not following through
5. Asking for something at every contact

- Forbes.com

Healthcare stocks – With all the concern 
about world markets, it might be time to 
invest in some low risk stocks. Here are five 
low-risk healthcare stocks that are worth 
a look:
1. Johnson & Johnson (JNJ)
2. Select Medical Holdings (SEM)
3. Teva Pharmaceutical Industries (TEVA)
4. HCP Inc. (HCP)
5. Cardinal Health (CAH)

- InvestorPlace.com

Accreditation earned – Indiana Vein 
Specialists has been granted a three-year 
term of accreditation in peripheral venous 
testing by the Intersocietal Accreditation 
Commission. The accreditation means that 
the practice has undergone a thorough 
review of its operational and technical 
components by a panel of experts.

Network After Work –Network After 
Work will meet from 6 to 9 p.m. Aug. 20 
at Bartini, 39 W. Jackson Pl., Indianapolis. 
Admission starts at $20 and includes: 
one free cocktail, appetizers, name 
tags color coded by industry, and a 
relaxing atmosphere for networking. For 
discounted admission, RSVP online at 
www.networkafterwork.com.

We want to help you  
get into your new home.

We‘ll make it as easy and comfortable as sitting on your front porch with your favorite  
four-legged friend. Whether you are buying your first home, needing more space or ready to 
downsize, we will walk you through the home buying process without overwhelming you. You 
can count on us for great rates and low fees. And with our quick preapprovals, you are sure to get 
the home you really want and close on-time.   

Why, shucks, you’ll be in your new home before you know it, sitting on the front porch. 

Subject to credit approval.

866.348.4674 
www.StateBankofLizton.com

Avon/Prestwick | Brownsburg East | Brownsburg North | Dover | Jamestown 
Lebanon North | Lebanon South | Lizton | Plainfield | Pittsboro | Zionsville

Welcome
Home

Mortgage Lending Manager
NMLS #543429
Direct line: 317-858-6112

Gretchen  
Patterson

Our mortgage loan options:
• 15 and 30 year fixed rate loans    

• 3,5,and 7-year ARM loans  
• Lot Loans   • Construction Loans   
• Portfolio Loans   • Business Loans 

It all starts with a simple phone call.  
State Bank of Lizton. Try us first.  

Apply online at  
http://statebankoflizton.mortgagewebcenter.com

Don’t wait! This is a limited time offer. 
Call 317-994-5115 Today!

Step-Up CD Special

*APY = Annual Percentage Yield. This offer is for a limited time and is subject to change without notice. There is a $5,000 
minimum deposit required for this offer; personal or business accounts are welcome.  APY based on semi-annual compounding 
of interest. There is a substantial penalty for early withdrawal of funds. Fees may reduce earnings on account.

1.00%
APY

Year 1
1.50%

APY
Year 2

2.00%
APY

Year 3

This is the offer you have been waiting 
for! The first year’s APY is 1.00%, the 
second year APY adjusts to 1.50%, and 
the third year APY adjusts to 2.00%. 

www.StateBankofLizton.com 
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FROM THE PUBLISHER

Rick Myers
FOUNDER/PUBLISHER

My business partner and I attended a 
newspaper conference in Chicago 
a few weeks ago. We typically don’t 

participate in the conference scene. Not that 
we don’t value them. 
We do. But it’s like 
anything else when 
you’re running your 
own business – it 
comes down to time; 
something we never 
seem to have much of. 

We were happy we 
took the trip, despite 
the two-hour-plus de-
tour off of 65 north 
near Lafayette.  

Of considerable in-
terest to us was the 
idea that people don’t want to be sold any-
more. They can buy something anytime 
from any one. What they are looking for is 
an experience. Think about that. You sell a 
product or service that you know to be good. 
It’s something that can enhance someone’s 

life or their business, but the experience – 
your interaction with the client, your way of 
doing business – may mean more to them.  

Very interesting take on selling and we 
were happy we found the time to attend.

What  does your business do to give your 
customers a great sales experience?  Let me 
know by emailing me at rick@businesslead-
er.bz. I’d like to periodically publish some of 
your best practices. 

It is now all 
about the sales 

experience

BIZ DISPATCHES

"Of considerable interest 
to us was the idea that 

people don’t want to be 
sold anymore. They can buy 

something anytime from 
any one. What they are 

looking for is an experience. 
Think about that."
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Yes, we want your letters: 

Readers of the Hendricks County Business 
Leader are encouraged to send letters to the 
editor as often as they wish. The stipulations are 
that the letter is timely, focused (not more than 
200 words) and verifiable. Please make sure 
to provide your complete name and daytime 
and evening telephone contact numbers. All 
letters are subject to editing for brevity, clarity 
and grammar. Please direct correspondence to 
info@businessleader.bz.

The Hendricks County Business Leader 
is published by Times-Leader publications, 
LLC. Content published alongside this icon is 
sponsored by one of our valued advertisers. 
Sponsored content is produced or commissioned 
by advertisers working in tandem with Times-

Leader’s sales representatives. Sponsored content may not 
reflect the views of The Hendricks County Business Leader 
publisher, editorial staff or graphic design team. The Hendricks 
County Business Leader is devoted to clearly differentiating 
between sponsored content and editorial content. Potential 
advertisers interested in sponsored contact should call (317) 
300-8782 or email sponsored@businessleader.bz.

Here's a small suggestion: 
Next time you are using 
a table saw, please text a 

friend. If the amount of distraction 
causes you to lose a finger, mankind 
will rest easier knowing that you 
will never be equipped to do it while 
driving your car. 

Full disclosure. I have read a text 
or two while on the phone. I have 
stopped trying to do that when 
I found myself swerving into the 
other lane. I'm just not good at it. 
Neither are you.

Why? Because we've been whitewashed 
into thinking that we can multitask. That 
catchphrase that came up in the 90s is abso-
lutely the stupidest thing ever to hit the want 
ads.

Why? Because it's impossible. Social sci-
ence almost unanimously agrees that multi-
tasking is a myth. In fact, do not hire people 
who say they are good at multitasking be-
cause they (Stanford University tests show) 
have an enormous range of deficits.

Why? Because self-proclaimed multitask-
ers are actually the most distracted things on 
the planet. They actually have a harder time 

focusing on getting one task done 
because they are thrown off task by 
every little thing that pops up in-
cluding Twitter tweets, Facebook 
notifications, emails and bears. As 
an employer, you want the employ-
ee who is focused enough to ignore 
the bears. Of course, this does in-
crease turnover rates because good 
employees are easily mauled, but in 
the long run, it's more productive 
to hire a bear exterminator than 
employees who will run at the first 
snort.

Don't take my word for it. Try this tiny 
test I found on the Psychology Today blog: 
Take a piece of paper and write, "I am a great 
multitasker." Underneath it write numbers 
1-20. Have someone else time you. Then do 
the same thing again. This time have anoth-
er time you while you write one letter of the 
same phrase and then one of the 20 numbers 
underneath it. Switching back and forth will 
disrupt your train of thought as you try to re-
member where you were on each line. Your 
time will increase. Add eating a doughnut to 
the task and not only will your time expand 
but so will your waist.

Why? Each time you switch, your brain has 

to catchup with new or partially completed 
task. Maybe it's only a millisecond or two, but 
catching up is still a requirement. Now try to 
do the task again, except get someone to text 
you really important updates on the Chicago 
Cubs. Can't resist looking, can you?

So how does multitasking really work? My 
theory is habit. If you did the same two-line 
task every day for a month, I predict your 
times would get better. 

Why? Because you will get better at the 
new arrangement of "I" then "1" so on and so 
forth. Your brain is creating a new pattern that 
you can lull into the automatic part of said 
brain. Ever drive home while you’re think-
ing over the day’s water-cooler gossip? Before 
you know it, your home. Your brain does that 
route without even thinking about it.

So stop looking for employees who you 
think can multi-task. Find employees who 
can switch their tasking quickly. Your busi-
ness will be far more productive, unless there 
are distracting doughnuts or hungry bears.

Gus Pearcy
COLUMNIST

Multitask or die: Why you're already dead

Editor's Note›

OPINION

Humor›

Happy 10th 
birthday to the 

Business Leader
Your are reading the 121th edi-

tion of the Hendricks County  Busi-
ness Leader, which means the 
publication is celebrating its 10th 
anniversary. 

The Business Leader’s team and 
parent company Times-Leader 
Publications couldn’t be happier. 
We remember the launch party 10 
years ago at the Chateau Thomas 
Winery and all of the excitement 
around the publication.  My how 
time flies.

When we launched the Business 
Leader we did so with one idea in 
mind: to create the best business 
feature content possible, so as to 
tell stories in Hendricks County 
that might not be told. From small 
retail owners to medium size busi-
ness owners and leaders of not-for-
profits, we’ve enjoyed sharing their 
stories with you.

We’d like to take this time to thank 
all of the advertisers who have sup-
ported this publication.  And equal-
ly important are  our readers. That 
would be you! We’re always floored 
to hear the great comments about 
the Business Leader from our loy-
al readers - and while it’s not about 
us, we do look forward to creating 
those stories that cause you to say 
great job! And you have our prom-
ise that we’ll continue to work hard 
to do so. 

Quote of the Month›

Service is renewing.  
When we serve,  
our work itself  
will sustain us

~ Rachel Naomi Remen, founder  
and director at Institute  

for the Study of Health and Illness  
at Commonweal



2014 – 2015 Inspiring Health

The human heart is amazing, and at 
Franciscan St. Francis Health, our Top 2% 
National Ranking for Overall Heart Care 
is pretty impressive, too. We’ve been 
Indianapolis’ only 5-star rated hospital 
for heart valve repair and replacement 
surgery by Healthgrades®. We established 
Indiana’s fi rst dedicated Heart Valve 
Center, and our team is renowned for 
treating the most complex cases, 
pioneering next-generation techniques 
and participating in landmark research.

Schedule an appointment or second 
opinion with our valve team. It’s the 
best way to be sure that your heart is 
in the right place. Call 1-877-78-VALVE 
or visit FranciscanStFrancis.org/valve.

100,000:

TOP 2%:
HEARTBEATS PER DAY

OUR NATIONAL RANK
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Congratulations Hendricks County 
Business Leader for 10 Years of  

Great Service to Hendricks County!

We salute the staff of the Hendricks County 
Business Leader and congratulate you on  
10 years of service to Hendricks County.

Avon
963 N. Avon Ave.

272-7055

Brownsburg
1 E. Main St.

852-2268

Brownsburg Square
11 Northfield Dr.

852-6518

Danville
200 E and US 36

745-0501

Plainfield
1649 E. Main St.

839-2336

Congratulations to HCBL
on 10 years in business.  

10 years is represented by the 
diamond. If you are celebrating 
a 10th anniversary, then stop by 
Nelsons Jewelers and check out 

our selection of  
anniversary diamonds!

We are a payroll processing company that can eliminate your 
payroll responsibilities and concerns! Call us at 852-2568.

Congratulations 
to the Hendricks 
County Business 

Leader for 
providing news 

and information 
for 10 years!

10th Anniversary

for Celebrating 10 Years
of Business in 

Hendricks County

Congratulations, Business Leader…
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Stan Bassett may be a heating and cooling 
professional, but don’t underestimate 
his marketing ability. In fact it’s his keen 
understanding of the markets he serves and 
the tools he uses that have 
allowed him much success 
over the years. So much in 
fact, he has built his business 
over the years, ready for sons, 
Greg and Jeff to run, which 
by all accounts the apple(s) 
didn’t fall far from the tree.

By Gus Pearcy
Stan Bassett officially 

sold Bassett services in 
2003 to his sons Jeff and 
Greg. Since then, the busi-
ness has grown exponen-
tially. In 1978, Stan was a 
one-truck operation re-
pairing oil furnaces. He 
eventually started replac-
ing the systems and then 
became the installer of 
choice for new construc-
tion. But long term, Jeff and Greg knew that 
they wanted the business to go back to supe-
rior customer service. Stan agreed. Since the 
buyout, Bassett Services has acquired two 
other businesses and has become "the domi-
nant player in the market" according to Stan. 

"They've done a hell of a job," Stan said of 

the two boys.
Stan brags about the business and says the 

economic downturn in 2008-10 was when 
"the fuse got lit" for the business.

"During those tough 
economic times, our 
business just grew, grew, 
grew," Stan said. "Our 
business has probably tri-
pled since 2008."

One major catalyst was 
the formation of a vision 
statement. Now all deci-
sions about the business 
are run through the ma-
trix of a vision statement 
and the answers are pretty 
clear.

Stan still does advertis-
ing for the business. He 
works feverishly for a few 
months in the late sum-
mer and early fall and then 
usually takes time off the 

rest of the year. He's proud of his boys and 
the fact that he helped build a business that 
they can continue.

Both Jeff and Greg have children. They're 
a little young to be working, but there may 
be a third generation of Bassetts to keep it 
in the family. 

www.StateBankofLizton.com 

Call 317-994-5115 Today!

1.00%
APY

Year 1
1.50%

APY
Year 2

2.00%
APY

Year 3

Step-Up CD Special
This is the offer you have been waiting for! The first year’s APY is 1.00%, the second year APY  

adjusts to 1.50%, and the third year APY adjusts to 2.00%. Don’t wait! This is a limited time offer.

*APY = Annual Percentage Yield. This offer is for a limited time and is subject to change without notice. There is a $5,000 minimum 
deposit required for this offer ; personal or business accounts are welcome.  APY based on semi-annual compounding of interest. 
There is a substantial penalty for early withdrawal of funds. Fees may reduce earnings on account.
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SPECIAL EDITION: 10th Year Anniversary

It was a no-brainer to catch up with our first 
cover, Ryan May. We still remember the feeling 
we had when we saw the awesome cover design 
of the debut issue. There was no better story to 
debut our first issue with. We remember May at 
our launch party. He was a rock star.

By Gus Pearcy
Ryan May has changed quite a bit visual-

ly since his days gracing the first Hendricks 
County Business Leader cover back in 2005. 
In fact, he credits the inaugural Hendricks 
County Business Leader article with helping 
him grow to his height of seven employees.

It's not the only thing that has changed 
dramatically since the article first ran.

In 2007, Darksyd (May, a huge fan of Pink 
Floyd, named his company after the band's 
best album and the group's first lead sing-
er) Designs ran into a cash crunch and was 
forced to shut down, but not before May was 
able to secure positions for all of his employ-
ees including his longtime partner.

Up next were a couple of jobs that didn't 
fit. Then he earned a certificate of project 
management and was recruited by the State 
of Indiana to launch the Healthy Indiana 
Plan. He was awarded a Governor's Public 
Service achievement designation for his ser-
vice. He bounced around a couple more job 
stops.

"It's one of those things where you're try-
ing to find a home where you like what you're 
doing and you like who you're working with," 
May admitted. "It took me a while to fond 
that, but I think I found it with Veolia."

Today, he works as a senior business ana-
lyst for Veolia Water and lives in Zionsville 
with his wife, Shawna. In December, he will 
graduate with the bachelor's degree he put 
on hiatus so he could do Darksyd Designs.

May has never lost the entrepreneurial 
spirit and one day wants to own another 
business. It may explain his restless nature.

"I'm kind of stubborn," May said of his 
resilience that has kept him going through 
all these changes. "I don't like to fail. I will 
push harder, put in the extra time, because I 

don't like to fail. I don't like to fail myself and 
I don't like to fail others."

In February of 2013, May conquered 
Mount Kilimanjaro in Africa. It's a testa-
ment to his perseverance and his ability to 
mount any obstacle in his way.

Ryan May

Stan Bassett

Above, Stan Bassett, HCBL Cover Nov. 2007

Ryan May, 2015
Photo by Rick Myers

Ryan May, HCBL Cover Sept. 2005

This issue of the Hendricks County Business Leader represents our 121st. We looked back through 
our archives and selected 10 cover subjects that we wanted to catch up with. If time would have per-
mitted we would have made an attempt to catch up with them all, because, well, we liked them all. Go 
to businessleader.bz and click on the 10th anniversary logo to read their original stories. 

Stan Bassett, middle, with sons from left, Jeff and Greg, 2015. Photo by Rick Myers

 SPECIAL SECTION  
published by Times Leader 

Publications, LLC

Pages 6-11
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Deedee Daniel

Jeff Nelson

SPECIAL EDITION: 10th Year Anniversary

Deedee Daniel is quintessential Hendricks 
County. She is solely responsible for laying 
the foundation for what the Hendricks County 
Community Foundation has become today. 
Deedee is a wonderful individual and we simply 
had to catch up with her.

By Gus Pearcy
Deedee Daniel retired in 2008 after 14 

years as leader of the Hendricks County 
Community Foundation. In honor of her 
service and tireless effort, the foundation 
named its Opportunity Fund after her and 
continues to grant out money for projects 
around her home county. Last spring, the 
Deedee Daniel Opportunity Fund grant cy-
cle granted out more than $52,000.

Personally, Deedee had to decompress af-
ter her retirement. 

"I was given a beautiful piece of advice," 
Daniel said. "I was told to tell everybody no 
for six months to a year because they'll come 
and say, 'OK, now that you're not working...' 
and I did just that."

She has spent ample time with her grand-
children who live in Cincinnati and Elkhart, 
and gardening. She also has found that she 
enjoys reading.

She hasn't done anything with the Com-
munity Foundation in order to give space to 
the new directors that were brought on. Just 
this year, she agreed to help current Execu-
tive Director William Rhodehammel spread 
the word about the unique Lily Endowment 
Gift VI initiative which will match unre-
stricted donations i.e. the Deedee Daniel 
Opportunity Fund, dollar for dollar. Daniel 
knows the rarity of these dollars and hoped 
she could help get the word out. It was the 
first time she has volunteered with the foun-
dation that she helped establish.

If you know of Deedee, then you also 
know that keeping her hand out of the com-
munity is nigh on to impossible. Her one 
guilty pleasure of the last five years has been 
as a member of the Board of Directors for 
North Salem State Bank.

"I've enjoyed the people thoroughly," 

Daniel said. "I'm also learning something I 
haven't known much about."

Deedee also helps cook at St. Mark's Epis-
copal Church.

Deedee Daniel, 2015
Photo by Rick Myers

Deedee Daniel, HCBL Cover Nov. 2008

Chick-Fil-A of Avon congratulates the  
Hendricks County Business Leader 

on 10 years of service to the community

Avon
10791 E. U.S. Hwy. 36

Avon, IN 46123
(317) 271-7760

www.Cfarestaurant.com/Avon

Glory Nails and Spa in Danville is happy to help  
The Hendricks County Business Leader  

celebrate 10 years in business.
Stop by and make an appointment Tues-Sat 11am-7pm

594 West Main Street in Danville (3 blocks west of the square)
  manicure  pedicure  gels  
essential oils  nail art  massage

and Spa

317-451-4574

Jeff Nelson is a great businessman, but an even 
better individual. What he has meant to the 
Brownsburg and Hendricks County community is 
immeasurable. His support of Habit of the Heart 
illustrates it all. We could not 
leave this jewel out.

By Gus Pearcy
Nelson Jewelers is still 

serving Hendricks Coun-
ty with a selection of finer 
diamonds and gemstones 
as they have for 30-plus 
years. In fact, Jeff Nelson 
says the business has up-
graded and expanded its 
jewelry repair capabili-
ties. Design is still a big 
aspect of the business 
in 18-karat and 14-karat 
gold for customers and 
its own stock.

"We're here to do busi-
ness so the people of 
Hendricks County do not 
have to make a long drive to get fine jewel-
ry services," Nelson said. "We try to improve 
every day and we want to grow."

You may think that jewelry is jewelry as 
its been for hundreds of years, but the retail 

end changes dramatically from year to year. 
Nelsons has taken on two new lines of prod-
uct because of the popularity of sterling sil-

ver. Men's wedding bands 
have evolved to include 
alternative metals such 
as tungsten and titanium, 
Nelson said.

"We have a lot to keep 
up with," Nelson said. 
"We have to change with 
trends and styles."

One thing that has not 
changed since the article 
came out in 2007 is the lo-
cation of Nelson Jewelers 
at 22 E. Main in Browns-
burg. It has been a down-
town staple since 1964. 

"Right now, I'm do-
ing an appraisal update 
for someone that's been 
shopping here for 25 
years," Nelson said. "I got 

a computer in front of me. I never used to 
have that. It changes every day."

"My only habit is I walk through the same 
door."

Jeff Nelson, HCBL Cover May 2008

Jeff Nelson, 2015
Photo by Rick Myers
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Lee Comer
We still remember the photo shoot we had with 
Teresa Ray. She was prepared with cash in hand 
– to be used in the photo.  Never before had we 
encountered someone who really understood the 
idea of making a great image for the cover.  She 
had as much fun as we did during the shoot. But 
don’t mistake her fun nature to mean she’s not 
serious about growing her business. She’s more 
than serious and then some.   

By Gus Pearcy
The Payroll Department is still rolling, like 

a snowball down a ski slope. Teresa Ray is 
getting ready to open her second office this 
month in Zionsville, as a testament to that 
growth.

Again, Teresa will tell you that the Payroll 
Department, Inc. does one thing: payroll. 
That's like saying the eyes only see. Each nu-
ance of payroll is absorbed by Ray and then 
she is the single point of contact for each cli-
ent.

"If you're having a heart attack, you're not 
going to go to your general practitioner," Ray 
said. "You're going to go to a heart doctor. 
It's the same thing with payroll. You're going 
to go to someone who specializes in payroll, 
not 10 different things."

Since the article, Ray has expanded her 
expertise to help her regional clients process 
payroll in 12 states. Each state has specific 
guidelines (Ohio being the most difficult, 
Ray said) that must be followed. The Payroll 
Department is prepared to expand as their 
clients expand.

Personally, Ray is working with husband 
Shane Ray on the new FM radio station 
WYRZ. The motto of the station is "Your FM 
voice in Hendricks County." 

"The most exciting thing going on is the 
radio station and staying on top of that and 
just being a sounding board for Shane on 
some of the issues he faces," Teresa said. 
"Growth is challenging and exciting."

Teresa says Shane is busy with getting a 
tower built, while she is opening the second 
office.

Coming up on 26 years as a payroll spe-

cialist, Ray says the challenges are constant. 
The hardest target to hit is the changing 
health insurance guidelines. But Teresa says 
things are getting better even with the chal-
lenges.

"We'll take them on," she added. "It makes 
us smarter."

Teresa Ray

Teresa Ray, 2015
Photo by Rick Myers

Teresa Ray, HCBL Cover Nov. 2009

Lee Comer is one of those people that every 
businessperson should want to emulate. He’s 
honest and full of integrity.  He is not only 
respected in his home town of Danville, which he 
cares deeply about, but throughout Hendricks 
County. What a wonderful person.

By Gus Pearcy
These days Lee Comer is all but retired 

from Abstract & Title Guaranty Co. After 
nearly 40 years, Lee and his wife, the Honor-
able Mary Lee Comer are traveling, enjoying 
the grandchildren and trying to stay active.

"The To Do List is usually curated by Mary 
Lee," Lee laughed.

Seeking out the best bed and breakfasts is 
Lee's favorite travel activity. 

Abstract & Title continues on in the Com-
er family. Daughter and son, Amy Elliott and 
Ben Comer, are in the process of purchasing 
it. The operation has grown to seven offices 
with the headquarters on the Historic Town 
Square in Danville.

Dad still gives some advice based on his 
vast experience, but in reality, both kids have 
been doing this for a couple of decades.

Lee still watches the business, especially 
the downturns. The economic recession that 
started in 2008 was the worst Lee has seen in 
his entire career.

"We're coming out of it like a lot of peo-
ple are, but for seven or eight years, it was in 
the doldrums," Lee said. "(We're) starting to 
come out of it, but we're still not back where 
we were 10 or 12 years ago." 

"For something to go on for 8 or 10 years is 
unprecedented in the real estate world," Lee 
added. "Is it the new norm or is it struggling 
to get back to where it would've been."

Still a champion of the community, Lee 
still owns the Royal Theater and expects it to 
be entertaining future generations of Dan-
ville kids for many years to come.

Lee Comer, 2015
Photo by Gus Pearcy

Lee Comer, HCBL Cover Aug. 2012

BROWNSBURG  
ACE HARDWARE

800 E. Main Street • Brownsburg, IN 46112
Phone: (317) 939-0026 • acehardware.com

Congratulations and Thank You  
for 10 years of supporting  
businesses in  
Hendricks County

www.wickerworksofbrownsburg.com

Happy 10th Anniversary Hendricks County Business Leader
Stop by both locations and check out our End of Summer Sale and 

clearance Items. EVERYTHING in Both Stores on sale NOW!

Sunroom Interiors
317-852-5180

860 N. Green St., Brownsburg

Patio Showroom
317-852-1509

70 Mardale Dr, Brownsburg



10   September 2015 • businessleader.bz Hendricks County Business LeaderSPECIAL EDITION: 10th Year Anniversary

Kevin Speer
Emily Perry started Susie's Place from scratch and 
has grown it into one of the biggest and most 
successful not-for-profits based out of Hendricks 
County. The child advocacy agency serves 
a wide geographical area  - with an office in 
Bloomington. Words can’t describe what it means 
to the young lives Susie's Place helps. Simply 
amazing work. Much respect to Perry.

By Gus Pearcy
In an operation like Susie's Place, growth 

is at once tragic and hopeful.
"We are never celebrating the fact that 

kids are being abused," Emily Perry, still di-
rector of Susie's Place explained. "But we 
certainly celebrate the opportunities we have 
to serve kids."

To that end, Susie's Place has seen the op-
portunity statewide. Last year, the Bloom-
ington office surpassed the Avon facility in 
number of interviews. In 2014, Susie's Place 
conducted 927 interviews. This year, Perry 
expects the number of interviews to rise to 
more than 1,000. Now, the nonprofit servic-
es 27 Indiana counties.

Originally, Susie's Place did interviews 
with sex crime victims, but now they have 
expanded to interview child witnesses of vi-
olent crimes, serious physical abuse cases, 
death and drug cases.

"We don't get all the cases," Perry said, 
"but we certainly get the worst of the worst."

While that may sound horrific, Perry says 
that if Susie's Place does its job: "We get to 
be the end of the bad stuff and the beginning 
of the good."

Avon has added a therapist to work with 
the children after the interview through 
a partnership with the Indiana Center for 
Children and Families. The therapist ex-
pands the services by offering crisis inter-
vention and remains a contact for the child 
while the case works through the courts.

Still known, for the time being, as the 
Hendricks County Child Advocacy Center, 
Susie's Place has had to reach statewide for 
funding opportunities and to take these ser-
vices to other children who need it.

Up next for Susie's Place is integration of 
a therapy dog program which would be the 
first of its kind in Indiana. Up next for Emily 
Perry is a cruise with her husband, the first 
time they have vacationed alone since the 
birth of their two boys who are 6 and 9.

 

Emily Perry

Emily Perry, 2015
Photo by Rick Myers

Emily Perry, HCBL Cover March 2013

Kevin Speer, President and CEO of Hendricks 
Regional Health had a tough job from the start. 
After all, he was filling the shoes of long-time 
HRH leader Denny Dawes (40 years at the helm). 
Speer’s leadership style has been effective and he 
has grown into one of the county’s go-to leaders.

By Gus Pearcy
If it was a contest, Kev-

in Speer just might win 
the world championship 
of people who love their 
job. Hendricks Regional 
Health (HRH) is mov-
ing quickly to adapt to 
the newest and greatest 
healthcare delivery sys-
tem in Central Indiana, if 
not the country.

HRH is one of only 16 
hospitals nationally rec-
ognized in the top 5 per-
cent for the Healthgrades 
Outstanding Patient Ex-
perience award for eight 
years running. Out of 3,500 
hospitals, HRH were one of 
250 to earn the Centers for 
Medicare and Medicaid 
Services new five-star rat-
ing.

Speer and his staff 
formed a partnership with 
DePauw University to cre-
ate DePauw Health provid-
ing a health clinic for staff, 
faculty and dependents, as 
well as the student body. 
They also provide trainers 
and orthopedic services for 
the sports teams.

Speer recognizes the shift in healthcare to 
a retail based delivery system which factored 
heavily into the new facility to be built in 
Brownsburg. It will also have the first stand-
alone emergency room in the health system. 
Add to that the renovations and new facili-

ties and Speer says the county hospital sys-
tem has built up more than $500 million in 
total assets.

"You can't run a hospital the way you did 
40 years ago or even four years ago," Speer 

said. "It's got to be a more 
efficient process. It's not 
for the faint of heart."

The refurbishment of 
the east entrance of the 
Danville hospital cam-
pus and the new valet 
service for emergency 
room visits are all signs 
of the change, according 
to Speer, that consumers 
want.

"(Consumers) want to 
have a procedure done 
the next day," Speer said. 
"It's done conveniently 
and very cost effectively."

The Speer family have 
now moved into their 

home in Brownsburg. Kev-
in stays active in commu-
nity affairs. He's a board 
member of the Avon, Dan-
ville, and Brownsburg 
chambers of commerce, 
as well as the Hendricks 
County Economic Devel-
opment Partnership. He re-
cently co-chaired the board 
of the P&G USA Gymnas-
tics Finals in Indianapolis 
last month. Although it can 
be chaotic at times, Speer 
loves every minute of it.

"The things that I'm get-
ting to do right now are the 

things I've always wanted to do," Speer said. 
"My bucket list is that we continue to be a 
strong, idependent, indispensable health-
care system with an emphasis on indepen-
dent and indispensable."

Kevin Speer, 2015
Submitted Photo

Kevin Speer, HCBL Cover Feb. 2014

8100 East US Hwy 36, Ste O, Avon, IN 46123
(317) 272-0780    www.wbu.com/Avon

In honor of the Hendricks County Business Leaders 10th anniversary  
you can save 10% at Wild Birds Unlimited in Avon

Mention or bring in this ad and receive 10% of any purchase through 
September 31,2015Our Services: 

• New Energy Wellness 
• Garden Homes 
• Assisted Living Apartments 
• Memore Care Assisted Living
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Tommy Taulman II
Gus Rojas always greets one with a smile. He 
has a lot to smile about these days as he and his 
wife, Maryann, grow The Palms – formally Primo 
West.  Originally from Mexico, Rojas has built The 
Palms through hard work and dedication; always 
with his clients’ needs at the forefront.  Gus was a 
recent recpient of the first-ever Hendricks County 
Business Leader’s “Community Business Icon 
Spirit Award.”

By Gus Pearcy
The Palms Banquet Facility and Five Star 

Catering have diversified and found a niche 
in diversity. Gus Rojas has become the facil-
ity for foreign celebrations.

"Last month, we had a Romanian birthday 
party," Rojas said in a recent interview. "We 
had a Serbian wedding. We've got customers 
from Argentina, Colombia, Venezuela. So 
the diversity is just fabulous."

Rojas is able to understand these and cap-
ture this business because of his own His-
panic heritage.

"We are very flexible," Rojas said of his 
willingness to learn about the traditions of 
these  cultures. "An example is some of these 
people to stay very late. You 
know, going to 1 o'clock in the 
morning. We know that this is 
something these people are look-
ing for because a majority of their 
guests work in the hotel business 
and the restaurant business."

The Palms also is willing and 
can also adjust the menu to ac-
commodate the different cul-
tures. 

Personally, Rojas is looking 
forward to the football season to 
see his son play for Marian Uni-
versity.

For now, the Rojas family stays 
very busy. Gus says he may at-
tempt to acquire another ban-
quet facility in the future.

"Right now, we're working 
Monday through Sunday," Rojas 
said. "With no days off."

Rojas says his business is growing within 
its niche of diversity by word of mouth and 
he's happy with that. He proudly displays his 
cover article in the lobby of The Palms.

Gus Rojas

Gus Rojas, 2015
Photo by Nicole Davis

Gus Rojas, HCBL Cover May 2014

Tommy Taulman II. What can we say. Most folks 
know the story very well. He, his father and 
another individual started TKO Graphix out 
of a garage. Go to their Stafford Rd. facility in 
Plainfield  and you’ll see what he's created. It’s 
unbelievable. They're celebrating their 30th 
year in October and to help them celebrate, the 
Business Leader will hold its November Cover 
Party, Nov. 19, at their digs. Congrats!

By Gus Pearcy
Tommy Taulman II and TKO Graphix are 

back to expanding with the launch of a new 
office in Lafayette and the launch of a new 
business. In October, TKO celebrates 30 
years in business.

"We're double our 2007 levels," Taulman 
said in a recent interview.

Even with the expansion, Taulman still 
worries about cash flow.

"We've just had double digit growth ever 
since 2009," Taulman said. "It's always hard 
when you have growth and keep expanding 
to let the cash catch up."

The future for TKO looks bright too. Al-
ready in several Great Dane and Wabash 
trailer manufacturing buildings as the last 
stop for the trailers, Taulman said there 
is opportunity to do even more with these 
companies.

Personally, Taulman expects to 
work another 10 years because he 
has been able to take more vaca-
tions and time off. Allowing some 
senior staff members to buy into the 
company during the downtimes has 
actually paid off for Taulman. Turn-
ing 50 this year, Taulman admits 
that he may have to consider an exit 
plan, but he's not worried about it 
now. He has spent vacation time 
with his son and daughter individu-
ally and even carved out a vacation 
for his fiancée and himself.

One thing you'll notice is Taul-
man's ability to never get shaken. 
He is extremely calm for an entre-

preneur. He credits learning from talking to 
his elders and resigning himself to situations 
he just can't change.

"If I can't change something, you know, 
I've done everything I possibly can," Taul-
man said. "If I can't change the outcome, I 
don't let it bother me. I move on and go from 
there."

Taulman is starting a new venture with 
the opening of the Lafayette office, a used 
trailer refurbishing company called 360.

August 2014 | Issue 0108       www.businessleader.bz
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Little Rain Must Fall
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TKO makes moves even a boxer 
would be proud of. page 5

DOWN BUT NOT OUT

Replace the unknown with knowledge.

Take our FREE joint pain assessment and learn more about upcoming seminars at iuhealth.org/westortho

Stupid Stuff Employees 
Say to Customers
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Take Early Steps
to Plan for College
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Our Services: 
• Moving Forward Rehabilitation 
• Skilled Nursing Care 
• Long Term Care 
• Hospice & Respite

We want to help you  
get into your new home.

We‘ll make it as easy and comfortable as sitting on your front porch with your favorite  
four-legged friend. Whether you are buying your first home, needing more space or ready to 
downsize, we will walk you through the home buying process without overwhelming you. You 
can count on us for great rates and low fees. And with our quick preapprovals, you are sure to get 
the home you really want and close on-time.   

Why, shucks, you’ll be in your new home before you know it, sitting on the front porch. 

Subject to credit approval.

866.348.4674 
www.StateBankofLizton.com

Avon/Prestwick | Brownsburg East | Brownsburg North | Dover | Jamestown 
Lebanon North | Lebanon South | Lizton | Plainfield | Pittsboro | Zionsville

Welcome
Home

Mortgage Lending Manager
NMLS #543429
Direct line: 317-858-6112

Gretchen  
Patterson

Our mortgage loan options:
• 15 and 30 year fixed rate loans    

• 3,5,and 7-year ARM loans  
• Lot Loans   • Construction Loans   
• Portfolio Loans   • Business Loans 

It all starts with a simple phone call.  
State Bank of Lizton. Try us first.  

Apply online at  
http://statebankoflizton.mortgagewebcenter.com

Don’t wait! This is a limited time offer. 
Call 317-994-5115 Today!

Step-Up CD Special

*APY = Annual Percentage Yield. This offer is for a limited time and is subject to change without notice. There is a $5,000 
minimum deposit required for this offer; personal or business accounts are welcome.  APY based on semi-annual compounding 
of interest. There is a substantial penalty for early withdrawal of funds. Fees may reduce earnings on account.

1.00%
APY

Year 1
1.50%

APY
Year 2

2.00%
APY

Year 3

This is the offer you have been waiting 
for! The first year’s APY is 1.00%, the 
second year APY adjusts to 1.50%, and 
the third year APY adjusts to 2.00%. 

www.StateBankofLizton.com 
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Congratulations to the  
Hendricks County Business Leader...
Serving our community for 10 years!
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Boss Hog sponsors
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September 19, 3-11pm 
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Booher, Bolt and  
Babinec honored at  
August Cover Party

The Hendricks County Business Leader held its August Cover 
Party, sponsored by State Bank of Lizton, Aug. 13. at the Cartledge 
Barn, 1900 E. Main St., Danville. Honored were  June cover, Tom 
Booher (Chicago’s Pizza Plainfield)l: July cover, Rick Bolt (Bolt Re-
development); and August cover, Amanda Babinec (Avon Junior 
Athletic Association. The Nov. 12 Cover Party will be held at TKO 
Graphix, 2751 Stafford Rd., Plainfield, from 4:30 – 6:30 p.m. For 
more information, contact coverparty@businessleader.bz or call/
text (317) 918-0334.

BIZ LOCAL

Emily Biehn, Tom Booher 

Emily Biehn, Rick Bolt

Emily Biehn, Amanda Babinec 

Lisa Dulcich-Suyeyasu

Janet Falkenberg, Christian Alejandro

Carrie Hanni, Matt Warner, Glen Molitor 

Kevin Hill, Camrand Tucker, David Johnson Deedee Daniel, Stan Bassett 

Hendricks County Community Foundation supporters.

Heather Densmore

Photos by Catie Myers



IMPROVING THE HEALTH OF YOUR 
EMPLOYEES AND BOTTOM LINE
In healthcare, we have found that developing a 
customized wellness framework becomes a catalyst 
for positive change. But one size doesn’t fit all. 
Today’s businesses don’t need cookie-cutter answers. 
Every company and industry faces unique challenges. 
At Hendricks Regional Health, we work alongside our 
partners to solve problems and develop programs 
that generate results. This partnership model leads to 
long-term, mutually beneficial relationships. For example, 
we’ve partnered with Ray’s Trash Service, Inc., for over 
two decades to provide occupational health services.

“I have worked with the Hendricks team for many years. 
They understand our employees and work with us to 
accomplish our goal of no loss-time injuries whenever 
possible,” said Valerie Abernathy, Human Resources 
Manager at Ray’s Trash Service, Inc. “The personal 
relationships we have built mean I always have someone 
on our side to help with challenges. Hendricks has taken 
the time to know what our employees do, and how 
hard the work is, and always show them respect.” 

“WALKING THE TALK” OF EMPLOYEE HEALTH
Hendricks Regional Health not only partners with 
employers to provide health solutions – we also provide 
innovative, award-winning wellness programs to our 
own employees. As a recent Healthiest Employers® 
of Indiana Finalist and a Platinum Level Fit-Friendly 
Worksite, we know that only by walking the talk of 
employee health and wellness can we truly understand 
the needs of other companies.

WELCOMING A CHALLENGE
Making a positive impact on your employees’ health 
isn’t easy. But, we love a good challenge. Coming up 
with smart and surprising ideas is what sets us apart. 
Together, we can create a culture where wellness 
becomes a natural part of the conversation. This is exactly 
what we are doing with our partners at Covance Central 
Laboratory Services.

“Hendricks Regional Health has been very supportive 
in helping us develop and initiate our goals of creating 
a healthier working environment,” said Randy Santiano, 
Covance Clinical Data Manager. “By providing our 
employees with insights about their health, we hope to 
move their mindset towards adopting a healthier lifestyle 
and making better choices towards their wellbeing.”

BUILDING HEALTHIER EMPLOYEES
AND BOTTOM LINES
We bring together a combination of patient satisfaction, 
affordable rates and the absolute highest quality of 
care. Our Healthgrades® patient experience awards 
and quality accolades speak for themselves. And we’re 
so confident in our ability to save other organizations 
money, we guarantee that our overall pricing will be 
lower than other healthcare providers by up to 15 percent.

LOOKING OUT FOR OUR NEIGHBORS
We’re community-minded and business-focused, and 
we have the unique understanding that our employer 
partners are also our neighbors. That’s just one more 
reason we aim to provide a level of responsiveness 
that’s unmatched by our competitors.  

Our staff works in partnership with Danville Community 
School Corporation to offer onsite wellness clinic services 
and health screenings for their health plan participants. 
“The Hendricks team is by far the most organized and 
efficient I have ever worked with, and they keep 
communication at the forefront,” said Tom Johnson, 
Assistant Superintendent for Financial Services at 
Danville Community School Corporation. “They go out 
of their way to make our employees feel comfortable, 
and they successfully addressed any privacy concerns 
that we heard early on. Our employees trust the 
Hendricks staff, and so does our entire organization.”

Could partnering with Hendricks Regional Health improve 
the health of your employees and the bottom line of 
your business? Learn more by calling (317) 745-3532 
or visiting HENDRICKS.ORG/EMPLOYERS.
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Jack Klemeyer is the founder and head performance coach 
of GYB Coaching (gybcoaching.com). Contact him at: Jack@
GYBCoaching.com.

Kevin Speer is president and CEO of Hendricks Regional 
Health.

Kevin Speer
COLUMNIST

HEALTHY BUSINESS

Hendricks County is a thriving 
community. At Hendricks Regional 
Health, we proudly support a variety of 

community-based organizations 
that make Hendricks County a 
better place to live and work. It’s 
important to us to not only be 
good stewards of our resources, 
but we also want to remain a 
faithful community partner. We 
strive to collaborate with mission-
based organizations that address 
critical health issues facing our 
families, friends and neighbors.

Associates at Hendricks Re-
gional Health volunteer at hun-
dreds of events throughout the 
year, donating thousands of hours in service. 
Our hospital could not pursue our vision of 
concentrated community support without 
the help and engage-
ment of our dedicated 
staff. Our associates 
are our greatest as-
set and we encourage 
them to seek oppor-
tunities to build and 
strengthen ties within 
our community.

We feel strongly 
that Hendricks Re-
gional Health associ-
ates help bring our sponsorship efforts to 
life. Some of the benefits we have enjoyed 
from community involvement include:

• Helps our organization as a leader in 
giving back to the community

• Develops and enhances associate 
professional and leadership skills

• Enhances the impact of our donations 
to other organizations

• Boosts associate morale, team building, 
loyalty, productivity and motivation

• Helps our hospital address social issues 
in our community

• Illustrates organizational values in 
action

• Attracts new hires, especially socially-
minded millennials

• Allows our organization to interact with 
more community residents 

Sometimes, the community work of our 
associates brings new partner-
ship opportunities to our hospi-
tal. Our association with Fam-
ily Promise of Hendricks County 
is one example of our associates 
getting involved in an impor-
tant community effort and then 
bringing our hospital in as a sup-
porter. The local chapter of Fam-
ily Promise was founded in Avon 
in 2014. Several of our associates 
were involved at the ground lev-
el. After providing some finan-
cial backing, Hendricks Regional 
Health now has a deeper connec-

tion to the organization and is serving as a 
quarterly host site for homeless families in 
the program. In fact, we are only the second 

hospital in the United 
States to have such a 
partnership with Fam-
ily Promise.

By exhibiting strong 
leadership in our com-
munity, Hendricks Re-
gional Health is able to 
help other organiza-
tions provide oppor-
tunities that improve 
our society as a whole. 

Beyond the tangible benefits of community 
service, our hospital continues its outreach 
efforts because it is, quite simply, the right 
thing to do. Many businesses in our area 
embrace this same feeling of community 
spirit and the desire to do more to enhance 
our way of life in Hendricks County. From 
the bottom of my heart, I thank all of our 
community’s leaders for your participation, 
contributions and servant leadership. These 
combined efforts help make Hendricks 
County a wonderful place to call home and 
a desirable place to do business.

Community involvement

This past month while working with the 
2015 class of Leadership Hendricks 
County using the book, “The Five 

Dysfunctions of a Team,” a question 
was asked, “What do you do when 
the leader is not leading?”

The more I work with compa-
nies of all sizes, I see challeng-
es cloaked in other names: sales 
problems, employee engagement, 
customer service challenges and 
the list goes on and on. It is hidden 
behind so many other labels, but 
the real challenge in these compa-
nies is that the leader is not lead-
ing.

The reasons for this can be one 
or more of so very many. Perhaps he does 
not know what to do, she does not know how 
to do what needs to be done, sometimes it 
is based in fear, fear of upsetting someone 
or creating change, and sometimes it is that 
the leaders are just plain worn out. They may 
have been in the role too long. 

Whatever the reason it is a real problem. 
Previously, I wrote about the fact that nature 
abhors a vacuum. This is true and when a 
leadership space is empty, it will be filled by 
something. A quick look to the global chal-
lenges we all face these days shows that.  And 
you probably do not have to look far to see 
the same in your community or business.

The five dysfunctions of a team noted by 
Patrick Lenceoni in his book are: 1. Absence 
of trust, 2. Fear of conflict, 3. Lack of com-

mitment, 4. Avoidance of accountability, and 
5. Inattention to results. Any of these seem 
non-threatening in the beginning, and, I am 

sure every team starts with the 
most positive of intentions, but 
before long things spiral down-
ward and out of control. 

The good news is there are five 
signs of a healthy team, which are 
the opposites of the dysfunctions. 
Every team should aspire to instill 
or create those qualities to operate 
at their best. I have been blessed 
to have been on some really great 
teams; some I found myself on by 
chance and, I am proud to say, a 
couple I created. 

Gary Everling, chief strategy of-
ficer at Hendricks Regional Hospital, shared 
that when he hears all good news and no 
negative or bad news, his radar goes off. 
Someone in the organization is not fessing 
up to what is really going on. Bad news is not 
a negative thing.

He is correct, bad news is not a negative 
thing. It is the opportunity for collaboration, 
growth, change and potential improvement. 

The question every business owner or 
professional needs to ask themselves is, 
“How soon would you want to know that 
something wasn’t working in some part of 
your business?” 

Jack Klemeyer
COLUMNIST

Star Trek isn’t the only place a 
cloaking device is present

COACH’S CORNER

Catering for any Occasion • Delivery Available • Call or Place Order Online!
                                (Minimum Order Required)

Avon
10791 E. U.S. Hwy. 36

Avon, IN 46123
(317) 271-7760

www.Cfarestaurant.com/Avon

Plainfield
2687 E. Main St.

Plainfield, IN
(317) 839-4886

www.Cfarestaurant.com/Plainfield

"Many businesses in our area 
embrace this same feeling of 

community spirit and the desire  
to do more to enhance our way  

of life in Hendricks County."

BIZ BRIEF
Chapter names new leadership team

The Achievers Network Chapter of BNI inducted new officers for 2015 at Quality Inn 
& Suites in Brownsburg.  BNI is an organization with chapters in every state and over 
50 other countries. New officers for the Achievers Network Chapter of BNI are: Presi-
dent Tammy Wile, Heartland Payment Systems; Vice-President Brian Gornik, State Farm 
Agency; Secretary/Treasurer Derek Cram, First Financial Bank. Anyone interested in 
finding out more about BNI or attending a Chapter meeting can reach Kate Smith, com-
munications coordinator, at (317) 966-4460 or kate@jasoncracecpa.com.
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Carolyn Goerner is a Professor of Management at Indiana 
University-Bloomington’s Kelley School of Business. Email: 
goerner@indiana.edu.

We know that a company’s first line 
supervisors are important. For 
many employees, their boss is 

their conduit to the organization: 
how the supervisor communicates, 
interacts, and treats people forms 
the basis for how employees feel 
the company as a whole operates. 
Managers can also be directly 
responsible for employees’ decisions 
to stay in or leave their jobs. There 
is much truth to the old adage that 
“People don’t leave companies … 
they leave bosses.”

The question, then, is how su-
pervisors can best motivate their 
employees, particularly in times of 
change. One recent study looked at how su-
pervisors were most effective in persuading 
customer service representatives to adopt a 
new technology tool. Specifically, they 
examined which supervisors’ be-
haviors were most likely to result 
in their team of employees hav-
ing a positive attitude toward 
the new technology and using it 
readily.

It turns out that employ-
ees were most positively in-
fluenced by managers who 
showed – through both 
their actions and words – 
that they believed the new 
technology was beneficial. 
Bosses who believed they 
themselves could success-
fully use the tool, and who 
expressed the belief that 
the tool would make them 
more efficient, were more 
persuasive than those who 
merely told employees that 
the team had to use it. 

On the other hand, this study reinforced 

a commonly held stereotype about genera-
tional differences in the use of technology 
in the workplace. It turns out that age dif-

ferences between the manager 
and his/her employees mattered 
a great deal. When there was a 
large age gap between the two 
(for example, a young supervisor 
and an older work team), having 
a manager who strongly valued 
the adoption of new technology 
actually decreased the extent to 
which employees intended to use 
it. This was also the case whenev-
er a manager was judged generally 
non-charismatic or was not liked 
by subordinates. The researchers 
hypothesized that the more simi-

lar to them employees perceived their man-
ager to be, the more likely they were to be 
influenced by that manager’s motivation for 

a new task.
These results tell us that employees’ 

motivation to engage in new behav-
iors depends in part on their super-
visors’ motivation toward those 
behaviors. Managers should real-
ize that their motivation for a task 
“spills over” to affect their employ-
ees, particularly those close in age. 

And the more similar a manager 
is to the people he/she super-

vises, the stronger this “con-
tagion” effect will be.  

………………………………
Wieske, J., Kraus, F., Ala-

vi, S. H., & Kessler-Thones, 
T. (2011). How leaders’ mo-
tivation transfers to cus-
tomer service representa-
tives. Journal of Service 
Research, 14, 214-233.

Motivation spillover
BIZ MANAGEMENT

Carolyn Goerner
COLUMNIST

$19.95 Oil Change 
All makes and models. No appointment necessary

450 East Northfield Dr
Brownsburg, IN 46112

(855) 516-1423

billestesford.com/about-us/reviews

Please take a moment
to share your dealership 

experience!
Dan Miller is founder and president of Historical Solutions 
LLC - Ideas and Inspiration Through History. Dan uses history 
to help people strengthen their leadership. His website 
is historicalsolutions.com.

It was a Wednesday in 1862. July 9. 
Indianapolis. Benjamin Harrison took a 
walk. His life was never the same after that. 

He was twenty-eight years old.
He went to a meeting, to a shop, 

to work, to home, and then to an-
other meeting before returning 
home and going to sleep. The dis-
tance spanned a little more than 
a mile, the time lapsed was over 
eight hours.

During the course of his day, at 
nearly the outset in fact, Harrison 
raised his hand to volunteer to or-
ganize the 70th Indiana regiment 
in the Civil War. By the end of the 
day, he had let the city know of his 
decision — 21,000 people lived 
in what's called the Mile Square marked by 
East, West, North, and South streets today. 
Two people signed up for his unit. Roughly 
900 more to go.

This was the day that 
Major Change entered 
the life and leadership 
of Benjamin Harrison. 
Not minor or middling 
stuff, but Major Change, 
the kind of change that 
upends your outlook, 
smashes your routine, 
and puts your strengths 
and weaknesses under 
enormous stress. 

Note again the year 
and month. July 1862. 
For your history buffs, 
the math calculations 
should already be at 
work. For everyone else, 
permit me to make the 
point explicitly: Harri-
son waited for sixteen 
months before decid-
ing to enter the war. Al-
most a year-and-a-half 
passed after southern 
rebels fired on Fort Sumpter and launched 
what is generally viewed as the beginning of 
the Civil War in April 1861.

Why?
Well, Harrison then was like a lot of us 

now. He waited, thinking that the war would 
end, the war must end, and it would all be 
over. The American Union would stand and 
life would move on.

Today, we often talk about "processing 
change." You may have different words for 
it, but I think of processing change as essen-
tially the wheels that turn in your head and 

ultimately drive you to the decision of em-
bracing change. Harrison required sixteen 
months of processing.

There is a lesson there for you 
and other leaders in 2015. Harri-
son's wait revolved around his ac-
ceptance of the best thinking of 
the day, the conventional wisdom. 
Conventional wisdom was that the 
war would end quickly. 

Then, conventional wisdom 
adapted. Perhaps the war was lon-
ger than expected, but the trend 
was generally positive from a 
Union perspective. Victory might 
be just around the corner. This was 
the new prevailing view.

Both expressions of convention-
al wisdom were wrong. 

Benjamin Harrison's processing of Major 
Change involved his struggle with conven-

tional wisdom. To em-
brace the former he first 
had to do battle with the 
latter. For him, sixteen 
months needed to lapse. 
During that time he saw 
the scale of the war's 
battles increase ten-
fold. The national mood 
soured. The possibility 
grew that foreign gov-
ernments would recog-
nize the rebels as a sep-
arate nation. Harrison 
acted on that hot July 
day in downtown India-
napolis in 1862.

For you, instead of 
sixteen months, maybe 
you'll need only be six-
teen minutes, sixteen 
days, sixteen weeks. 
Whatever the case, 
you'll have to do what 
Harrison did: confront 
and overcome the pow-

er of conventional wisdom.
Contact me at (317) 407-3687 for more 

information about my "Walkshop" on Ben-
jamin Harrison and the processing of Major 
Change.  

A hike for leadership: A mile and a 
day of Benjamin Harrison’s life

BIZ HISTORY

Dan Miller
COLUMNIST

1896 Pach Brothers studio photograph of 
United States President Benjamin Harrison. 
(Public Domain)
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OPEN FOR BUSINESS

Mike Harper has been 
in the pool business most 
of his life. Some would say 
that pool water is in his 
blood. During his second 
year in college, he started 
working at a pool company 
and continued in the pool 
business for many years. 
One day while at work, the 
owner of the company he 
was working for told him, 
“You should start your 
own company you know 
enough about the busi-
ness!” Mike did just that. 

In 2007, Mike and his 
wife Debbie opened up 
Aqua Fun Pools in Green-
wood. “We are both from 
the Southside and we 
thought this would be a 
great place to have a busi-
ness,” explained Debbie. 
The owners of Aqua Fun 
Pools believe in custom-
er service. “We want to do things right and 
focus on the customer,” said Mike. “If we do 
then they will tell others and our business 
will grow,” added Debbie. 

In March, Aqua Fun Pools of Browns-
burg opened. “Our focus is to let the people 
of Brownsburg know that we are open and 
ready to help with any of their pool needs,” 
explained the Harpers. Aqua Fun Pools does 
everything from pool construction/start-up 
to pool openings and closings. Both loca-
tions have large retail spaces for all the extra 
pool equipment and accessories. The retail 
store will be closed for the season in Novem-
ber and will re-open mid-March. Anyone 
needing pool supplies or answers to pool 
questions can still call the store and leave a 
message or leave a message of the website or 
Facebook. 

Describe your business in one sentence?
We are a swimming pool retail store, ser-

vice and builder.

What would be one thing that  
could help your business?

Sunshine. Our season is short and the 
weather needs to cooperate. Also, custom-
ers of course.

What has been your biggest  
lesson so far?

We have learned no matter how much ex-
perience we have (40+ years) that the chal-
lenge is getting the information out. We and 
our staff focus on continued education to 
stay current.

What would you tell someone starting 
his/her own business?

Do your research, look at it from all an-
gles, then do your very best. We said from 
the beginning, we would do things right, fo-
cus on our customers and they will tell oth-
ers and our business will grow. The success 
of our Greenwood store has allowed us to 
open our Brownsburg store.

What does your business’s  
future look like?

We think it’s bright. We look forward t the 
growth potential serving the people in the 
Brownsburg area.

Pool-ing together
Mike and Debbie Harper continue to focus on customer service 

after opening their Brownsburg location of Aqua Fun Pools 

Aqua Fun Pools
Mike and Debbi Harper, owners

475 E. Northfield Dr., Suite #A
Brownsburg, IN 46112

(317) 286-7487
aqua-fun-pools.com

Facebook: aqua fun pools

Compiled by Sherry Moodie

Debbie  and Mike Harper

Photo by Sherry Moodie

Safety first, 
every day.

This is my 

“why”

www.hendrickspower.com
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Warming Hearts and Holding Hands

You are cordially invited to attend the 11th Annual
Habit of the Heart Gala
Saturday, September 12, 2015

The Palms 2353 E. Perry Rd., Plainfield, IN 46168

Our Sponsors…

Saturday Night Dinner: 
$50/person/$400 reserved table

Full payment required at time of booking. 
Purchase tickets online at 

www.hendrickscountycf.org
or by phone: (317) 835-1245 

before they sell out!

Our Passion: Habit of the Heart (HOTH) is a fund of the Hendricks 
County Community Foundation that grants assistance to Hendricks 
County children, women and families with emergency needs.

Our Mission: Since its inception in 1999, the HOTH Fund has 
granted over $250,000 to provide eyeglasses, hearing aids, 
wheelchairs, dental work, clothing, transportation, medication, 
tutoring and other essential requests as approved by the Grant 
Committee. Guidance counselors and school nurses are seeing an 
increasing need for assistance with basic items that are critical to 
enabling students to succeed. The Grant Committee receives an 
average of five grant requests per week: most for the needs that 
“fall through the cracks,” and are not covered by other assistance 
agencies.

Our Goal: Is to involve our community members in supporting 
our fundraising event through sponsorship, donations, to provide 
increased awareness of the emergent needs of children, women 
and families and the importance of continuing to assist the needs 
of those in our community. Your support will make a difference 
in the lives of Hendricks County women and children who need 
it most.

Gaming Licence # 138551

• Diamond & Champagne Raffle
• Blackjack & Money Wheel
• Celebrity Dealers
• Live & Silent Auctions
• Raffles with Fabulous Prizes
• Dinner & Cash Bar
• Door Prizes
Chips and Raffles may only be purchased by cash, check 
or debit card. All auction items may be purchased with 

check, debit, Visa or Mastercard.

Monte Carlo Night
           Doors Open at 6pm

Chance to Win $100,000
$5,000 Cash Dice Game!
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Jim Ittenbach is owner of SMARI, a research company, and 
he offers insights based in his years conducting research.

BIZ RESEARCH

Andrew Angle is the owner of NetGain Associates, Inc. He can 
be reached at (317)534-2382.

Balancing price and value is a perpetual 
battle for marketers – but now emphasis 
is totally upon price and place. While 

all consumers seek great deals, it can often 
become a hollow victory for a brand. 
It seems like consumers are willing 
to forgo attentive service or lasting 
quality in pursuit of the absolute 
lowest possible price. Self-serve 
everything, eat in your car fast food, 
online shopping, and discounted gas 
all arrives stripped of any engaging 
value beyond product functionality 
and accessibility. 

Research clearly indicates that, 
without an emotional engagement 
that triggers intrinsic consumer 
value, a product for cash exchange 
engenders little brand connection – and def-
initely little loyalty. Yet, manufactures have 
abandoned safeguarding brand loyalty as 
they drive consumerism toward a willing-
ness to interchange bands at each purchase. 

Customers are self-navigating in the dis-
covery, purchasing, processing, servicing, 
and construction of products. Of course, 
this ownership of the selling and purchas-
ing process does trigger an intrinsic sense 

of pride (the customer has snagged the best 
price for himself ). However, this self-direct-
ed victory completely undermines the influ-
ence of brand – it’s all about delivering an 

on-demand deal that meets an im-
mediate need. 

The self-directed selling tac-
tic has shifted the power of a 
brand from the producers to the 
distributors – thus Amazon has 
more brand clout than the prod-
uct’s manufacturer, Etsy has more 
brand loyalty than the artist, and 
Pinterest has more brand value 
than the idea’s originator.  Retail-
ers like Office Max, HH Gregg and 
Hallmark are becoming obsolete 
trying to compete with free ship-
ping, overnight delivery, and pro-

motional codes that are conveniently deliv-
ered to mobile devices. Even supermarkets 
are feeling pressure from online shopping 
with next day delivery.  As such, retailers are 
clamoring to employ, not battle, consumer-
navigated purchasing channels. How many 
times have you shopped in a store and then 
purchased the product cheaper online?

So can a brand compete and retain clout 
balancing price/accessibility? While innova-

Losing your brand to lower prices

Jim Ittenbach
COLUMNIST

tive functionality does win, it is often short 
lived (Apple). Brands like Hoover and Bis-
sell lost market leadership to lower priced 
Sharp’s innovation. Conversely, Dyson ob-
tained brand loyalty delivering an innova-
tion that triggers pride at three times their 
price. Brand loyalty is achievable, but only 

by understanding the emotions driving con-
sumer’s usage! A winning combination will 
engage, enlighten, empower, and energize 
emotional attributes when consumers con-
nect with your brand. Live long and prosper.  

Local businesses fortunate enough to land 
at the very top of the local 
section of search results get 

tons of valuable leads.
I know of a local dentist who 

landed at the top of the local search 
results pages on the term "In-
dianapolis dentist". Lucky them! 
Without spending a penny on ad-
vertising they got around $3,000 
worth of new patient leads every 
week from the top spot. How did 
they get that spot? They had a lot 
of customer reviews posted on a 
third party site.

When the phones stopped ring-
ing, they got worried. After weeks went by, 
I was called to the task of figuring out what 
happened. They disappeared from the top 
spot. They weren’t even on the first page 
of local results anymore. Why? To bolster 
its own new property known as Google 
Plus, which offers a customer reviews fea-
ture, Google decided that the only reviews 
that should count toward boosting visibility 
should be the ones posted on Google+, rath-
er than Yelp, Angie's List, or the many others 
that Google didn’t own.

What’s next? With Google receiving 

around 4 billion searches per day, it has clout 
to play hard-ball in local advertis-
ing markets. Local search results 
include seven free listings. Phone 
numbers appear beside the link 
so that users can search, find, dial, 
and buy. In Google’s beta tests, all 
of the top local search results on 
the first page are paid ads. And, 
phone numbers and web address-
es are hidden until the user clicks. 
Search “San Francisco plumbers” 
and what you get is a list of plumb-
ers who all have to pay Google 
to be included in the list. What’s 
more, you have to click to see con-

tact information. The biggest change here 
is that users fill out a lead generation form 
that tells Google who you are and the ser-
vice you need, then Google sends the lead to 
the selected plumbers. For the plumbers it’s 
no pay, no play. If you have a service-based 
business, Google may be your new middle-
man rep.

Go to http://BusinessLeader.bz/tech for 
more digital marketing news.

Another game changer is 
coming from Google, and 

Google plays to win

BIZ WEB

Andrew Angle
COLUMNIST

WON’T YOU
JOIN US?

Pictured (l-r): William Rhodehamel, Executive Director; Eric Hessel, Program Officer; 
Ericka Bethel, Communications & Events Manager; and Frances Mock, Accountant.

To learn more, please call 317.268.6240 or visit www.hendrickscountycf.org.

NOW OPEN IN AVON
Crystal Blue Water, Ancient Ruins and Authentic Homemade food 
in a relaxed atmosphere. Now you do not need to travel to the 
Mediterranean, experience the feel of Greece in the heart of Avon.

7900 E. U.S. Hwy 36, Avon • (317) 707-7513
OpaAuthenticGreek.com

YEA! 
Opa!

FREE 
APPETIZER 

(up to $7.00)  
with the purchase of 

$15.00 or more
Now through 

9/30/15

Opa!
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Howard Hubler can be reached at howard@hubler.com.

Leave it to Democrats to come up with 
some new green concept. Once every 30 
or 40 years, a Republican comes up with 

a clever green concept, too. In our 
case, Mayor Ballard came up with 
a brilliant idea to park plug-in cars 
bumper-to-bumper down the road 
and allow people to auto share. The 
biggest problem seems to be that if 
you find one that has had a child in 
it, you might find yourself sitting on 
a french fry. Outside of that, it seems 
like a fairly good idea. The biggest 
problem now though, is that the 
Democrats did not think of it first.

When you think of a Democrat 
and a green project, what third 
thought comes to your mind in a millisec-
ond? You have got it: a tax credit to make it 
"viable." Well, nobody has ever had to think 
what would happen if a Republican thought 
of a green deal first. He has the same concept, 
just no tax credit. Logic would suggest that 
the Democrats would jump up and down that 

the project needed tax credits to make a good 
deal better. I was at the fair last night, and I 
bought my grandkids a $1 wind mill, but it 

only cost a dime because it came 
with a $.90 tax credit. You know 
the drill.

So, this is an intelligence test. 
The Republican mayor came up 
with the idea of the green car first. 
So, what do the Democrats want 
to do? Tax it! You got the answer 
right. It's amazing how predictable 
some political things can be. And 
to think, there are two politicians 
who could be considered certifi-
ably nuts – that out of control bil-
lionaire Trump and our nation’s 
only socialist congressman Ber-

nie. They are soaring at the top of the charts 
because they are not your normal politician. 
Yes, nuts they may be, but they are not your 
normal politician. It is amazing to see how far 
some people reach in the political arena for 
the new normal.

Howard Hubler
COLUMNIST

Electric car woes  
and the new normal

BIZ BRIEF

Operation 
Round-Up 
benefitting  
Hendricks 

County
Operation Round-Up is a voluntary 

fundraising program that lets mem-
bers round-up their energy bill to the 
next whole dollar. The difference is 
then deposited into funds held at the 
Hendricks County Community Foun-
dation. Together, the co-op and the 
community foundations determine 
the most appropriate uses to benefit 
the community. On behalf of Hen-
dricks Power Cooperative and its members, Dana Cochran presented Jeff Small-
wood, president of the Hendricks County Trail Development Association (HCT-
DA), a $5,000 check to assist with a project intended to enhance the B&O Trail. This 
project will begin late summer of 2015 and will add a trail head on the east side of 
Green Street in Brownsburg. This will include a parking area for vehicles and side-
walks connecting the parking area and existing shelter house to the actual B&O 
Trail. 

PEER TO PEER

From left:  Dana Cochran, Hendricks Power; William 
Rhodehamel, Hendricks County Community Foun-
dation; and Jeff Smallwood, HCTDA.

SAVE THE DATE!
Business Leader Cover Party

Food • Fun • Networking

For more information, contact us at: coverparty@businessleader.bz or (317) 918-0334

2015 COVER PARTY • NOVEMBER 12th

Presented by

4:30-6:30 p.m. 
TKO Graphix

2751 Stafford Rd., Plainfield, IN 46168

SEE YOU
THERE!
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Erin Smith is co-owner of Spotlight Strategies a print, 
apparel, promo and sign company located in Franklin, Ind.  
She may be reached at erin@spotlight-strategies.com.

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

YOUR BUSINESS

Erin Smith
COLUMNIST

The word confidence is defined as, “a 
feeling or belief you can do something 
well or succeed at something”, according 

to Merriam-Webster Dictionary.  This is an 
inward state of mind or being and 
manifests in outward behavior…or 
perhaps attitude.   

Katty Kay and Claire Shipman, 
coauthors of T”he Confidence 
Code: The Science and Art of Self-
Assurance—What Women Should 
Know,” say confidence isn’t just an 
attitude: "We spent a long time try-
ing to define confidence because we 
felt that it would be easier to grow 
it if we really knew what is was," 
they write in their book. "In the end 
we came to this conclusion: Con-
fidence is life’s enabler — it is the 
quality that turns thoughts into action."

Although Kay and Shipman’s book speaks 
directly to women, their six habits transcend 
the sexes. Confidence takes practice. Calcu-
lated risk-taking and a change in the way you 
think are required. 
1. Push Yourself Outside  
your Comfort Zone

Nothing builds confidence like taking ac-
tion, especially when the action involves risk 
and failure, say Kay and Shipman. Confident 
people start small and continue to take action 
until they become more comfortable with the 
risk.

"Nerves are normal—everyone has them," 

write Kay and Shipman. "The difference be-
tween a confident person and an unconfident 
person is simply that the confident person acts 
on their ambitions and desires and doesn’t let 

fear of failure stop them."
2. View Failure as Information

Confident people are not im-
mune to failure; instead of letting it 
stop them, they view it as an infor-
mation-gathering session.

"It’s a notch in their belt and 
proof that they’ve started moving 
in the direction they want to go," 
says Sincero. "Confident people 
thank the experience for the lesson, 
and then they course-correct."

It’s not the strongest species that 
survives, it’s the one that’s most 
adapt able. 

3. Watch Self-Talk
Sincero says confident people don’t speak 

badly about themselves. Instead, they ques-
tion their self-doubts.  

Kay and Shipman call that getting rid of 
NATS (negative automatic thoughts): "Wom-
en are particularly prone to NATS. We think 
we make one tiny mistake and we dwell on it 
for hours and hours … and it kills our confi-
dence," they write.
4. Take Responsibility

Instead of feeling like a victim of their cir-
cumstances, confident people take ownership 
of their situation and do something about it, 
says Sincero.

"They don’t blame their parents or others, 

they take responsibility and change the things 
that are getting in the way of their goals," she 
says.
5. Seek Out Inspiration and Advice

Sincero says confident people read books, 
take classes, practice meditation, and find 
coaches and mentors who have done the 
things they want to do.

"If you’re confident then you don’t feel 
weird about showing your vulnerability and 
opening yourself up to learning from some-
body else," she says. "Insecure people stay 
where they are because they’re afraid of ad-
mitting their weaknesses."
6. Use Power Positions

Sitting up straight gives you a short-term 
confidence boost, say Kay and Shipman. The 
coauthors suggest keeping your abs in and 
chin up, which they call "astonishingly simple 
yet woefully infrequent."

I agree with Kay and Shipmen’s statement, 
“Confidence is life’s enabler—it is the quality 
that turns thoughts into action.”  Confidence 
expert and author, Jen Sincero is referenced 
in the passage above and I love this quote 
of hers, “Most answers reveal themselves 
through doing, not thinking.”  So, if you think 
of a good idea, act on it.  Increase your con-
fidence and start doing.  Let your confidence 
be your enabler.

Let confidence be your enabler

Scott Flood can be contacted via email at sflood@sfwriting.
com or by calling (317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.

Scott Flood
COLUMNIST

THE PERSONAL TOUCH

You’re just not pleased with the way 
things are going. Sales seem to be 
down, despite that new 

marketing campaign you launched 
three months ago. And frankly, 
you’re tired of it. So toss it aside and 
come up with something new. 

Bad idea. Company leaders who 
change their marketing approach-
es only slightly less often than they 
change their underwear are usual-
ly wasting time and money. If your 
company needs a new market-
ing approach every few months, 
something is fundamentally wrong 
– and the problem isn’t in your 
marketing.

Marketing and advertising efforts often 
become the proverbial tail that’s expected 
to wag the dog. Companies invest buckets 
of money in marketing and advertising as 
though they were some kind of magic potion 

crafted to solve a whole flock of issues. 
Fact is, the most effective marketing ap-

proaches are consistent, long-
term efforts that are built upon 
a company’s strategic plan. So, if 
you’re not changing your strategy 
every few months, you probably 
shouldn’t be changing your mar-
keting that often.

Should you adjust and adapt 
your efforts to reflect what’s hap-
pening in your marketplace, or to 
seize unanticipated opportunities? 
Absolutely. But that’s not the same 
as throwing everything out and 
starting from scratch every time 
you feel frustrated and disappoint-

ed. In fact, if your feelings are what’s driv-
ing your marketing efforts, that may be the 
root of your problems. Business strategies 
should be based upon rational and dispas-
sionate analyses, not upon your emotions at 
any given moment.

Think of the large companies you admire. 
What do they stand for? Can you describe 
them in a short phrase? I could name a doz-
en companies, and the images that pop up in 
your mind would be identical to what pops 
up in mine. That’s because those companies 
know who they are, and they have the confi-
dence in that knowledge to stay focused over 
the long term. They’re not shifting gears ev-
ery three months or jumping every time a 
competitor provides some kind of perceived 
threat.

If you’re not 100 percent sure of who 
your company is and what your market-
place wants, you probably shouldn’t spend 
so much on trying to create connections 
between the two. You may actually succeed 
from time to time, but it will be more of a 
lucky accident than the result of brilliant 
strategy. 

Time for a new marketing approach? 
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Jeff Binkley is the Founder and Managing Director of Binkley 
Wealth Management Group. He can be reached at Jeff@
thebinkleygroup.com or (317) 697-1618.

Jeff Binkley
COLUMNIST

Last month, this column posed the 
question, “Is a perfect market storm 
brewing?”  Since then, I haven’t seen 

too many things to assuage my fears. In fact, 
my apprehension level is rising. I’m 
writing these words the morning 
after the “China Surprise” in which 
China unexpectedly devalued its 
currency (Aug. 11).  It’s now about 
an hour before market open, the 
overseas markets, including the 
markets in the yuan and other 
currencies remain under extreme 
pressure. As of this moment, the 
yuan is down another 1.6 percent for 
a total 2 day devaluation of around 4 
percent. Futures on the Dow Jones 
Index indicate another triple digit 
drop at market open today.

Everyone is focused on The Fed and its 
interest rate policy. Previously, there was 
mounting expectation that Yellen and her 
crew would begin a slow, controlled increase 
in the Fed funds rate, likely in September. 
Now, that prognostication has been blurred. 
Market players anticipating a September 
interest rate increase and took positions in 
preparation now have to adjust unexpected-
ly. And market players hate the unexpected. 
Thus, you see the recent almost daily triple 
digit swings in the Dow Jones Index.

In a strong dollar world with our trade 
deficit still increasing, a weaker yuan does 
not help US exports, nor consequently, does 
a weaker yuan help revenues and earnings of 
US companies. Last month, one of my bullet 
points was:

“Earnings reports are starting to show 
some fatigue in the ability of companies to 
meet or exceed analysts’ estimates.  Rev-
enues reported by many companies have 

shown flat to declining numbers for the first 
two quarters of 2015. If that trend continues 
in the third quarter, and those reports be-
gin to come out in late September and early 

October, equity markets could be-
come troubled.” 

The “China Surprise” will like-
ly have arrived too late to have 
much impact on 2015 Q3 earn-
ings for US companies, but Q4?  
Q1 2016?  May of 2015 brought a 
new record high on the Dow Jones 
Index of 18312. The last few days 
prior to this writing saw the Dow 
touch 17300. A thousand point 
drop. Percentagewise, that’s about 
5 percent. Is this the start of a long 
overdue and healthy 10 percent 
correction? Or is it indicative of 

something more sinister?  
Human beings are creatures of habit and 

routine. One of the benefits of the stock mar-
ket is having so much historical data avail-
able. But that data is also a curse. Because 
we’re human, we see patterns and trend lines 
and take for granted that because it hap-
pened before, it will happen again in the 
same way. Newsflash announcement: No 
bull market, no bear market, no rally, no cor-
rection, no crash is like the last one. Only in 
hindsight and through forcing the data into 
neat and rationalized patterns do we come 
to the belief that this time looks like the last. 
Stock buybacks, rising interest rates, the 
China Surprise. Only after whatever is go-
ing to happen happens will we “understand” 
why.  Prepare, protect, and position your-
selves accordingly. 

The ‘China Surprise’ and the 
perfect storm rising

MONEY MATTERS

Salon and Style has been the “family busi-
ness” for many years. The Bryce Pruitt family 
that is. Bryce Pruitt, co-owner of The Look 
in Plainfield, grew up watching his mom 
and sister do hair. Bryce spent a lot of time 
around the salon business. Both his mom 
and sister have their 
cosmetology licenses, 
and when Bryce asked 
Caryn to marry him, he 
wanted not only a mar-
riage partnership but 
was also looking for a 
business partnership 
they could build and 
share together. 

Bryce also wanted to 
give back to his mom 
so on June 2o, The 
Look officially opened 
for business, and Alis-
sa Sego, Bryce’s mom, 
filled the role of salon 
manager. The Look is a 
full service salon with 
private rooms for mas-
sages, waxing and even 
permanent makeup ap-
plications. The salon is 
very spacious with large 
halls and private rooms. 
The Pruitts are look-
ing to add to their staff 
of stylist and still need 
to hire a couple of spe-
cialist. “Our goal the 
next few months is to 
increase our name rec-
ognition in both Plainfield and the county,” 
explained Bryce. 

When did you open for business?
We started doing business on April 27, 

and had our grand opening celebration on 
June 20.

Describe your business in one sentence?
We are a full service salon that also offers 

services in permanent makeup, waxing, fa-
cials, and massage.

What has been your biggest  
lesson so far?

We have learned that everything costs 
more and takes longer than you are expect-
ing.

What would be one 
thing that could help 
your business?

We would love to 
have more people stop 
by The Look and see 
what we have to of-
fer. We also are looking 
to hire additional staff 
members to join our 
team.

What would you tell 
someone starting his/
her own business?

There will be numer-
ous setbacks and most 
of them will be unex-
pected. However, re-
membering to keep 
your end goal at the 
front of your mind helps 
keep everything in per-
spective and to not 
dwell too long on any is-
sues or setbacks.

So, what do you think 
about your business’s 
future?

Due to Bryce's mom, 
he has been around the 

hair industry his entire life, along with him 
growing up in Plainfield, we feel we have a 
good understanding of the business side of 
the beauty industry, especially in the Hen-
dricks County area.  We feel confident about 
where we are at with our business already 
and we are excited and very optimistic for 
what our future holds.

Cut with style
Bryce and Caryn Pruitt combined forces of a marriage and 
business to offer Hendricks County pampering and beauty

The Look Salon and Style
Bryce and Caryn Pruitt, owners

1660 E. Main St., Suite 109
Plainfield, IN 46168

(317) 742-5003
thelookplainfield.com 

Instagram: @thelookplainfield
Twitter:@lookplainfield

Compiled by Sherry Moodie

Bryce and Caryn Pruitt, owners of The Look

Photo by Sherry Moodie

NOW THAT WE’VE BEEN OPEN

Firehouse Subs supports local 
businesses and encourages 
you to shop local every day!

SAVE $2.00 on your Next Purchase of $10.00 or more!

Offer valid at Avon, Plainfield, Brownsburg  
and Speedway. Expires September 30, 2015
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Tom Klein Credentialed ICMA
Tom Klein, town manager for the Town of Avon recently received the Creden-

tialed Manager designation from ICMA, the International City/County Manage-
ment Association.  Klein is one of over 1,300 local government management profes-
sionals currently credentialed through the ICMA Voluntary Credentialing Program. 
Klein has 17 years of l local government executive experience. Prior to his appoint-
ment in 1998 as town manager of Avon, he served as executive assistant to the pub-
lic works director of Indianapolis and as assistant to the public works director of the 
City of Bloomington. He has served as president of the Indiana Municipal 
Management Association and is currently on its board. He is currently serving on 
the Policy and Administrative Committees of the Indianapolis Regional Transporta-
tion Council.

GM Paul Logsdon receives  
national recognition

Paul Logsdon, general manager of the Olive Garden in Avon, has 
attained parent company Darden Restaurants’ Diamond Club status. 
He joins a group of general managers recognized for their commit-
ment to delivering guest experiences at the highest level, while mak-
ing a difference in the lives of guests, employees and in their com-
munity. The Avon Olive Garden is located at 10243 E. U.S. Highway.

e-Commerce fulfillment  
center opens in Plainfield 

Walmart opened an e-commerce fulfillment center in July located in the AllPoints 
Midwest industrial park, which is co-developed by Duke Realty Corporation and 
Browning Investments.  Plainfield. The building fulfills e-commerce orders and is 
able to house items and ship them to customers or stores for free pickup.  Walmart’s 
e-commerce fulfillment center will add additional capacity in the coming months 
before the holiday season.

Paul Logsdon

Terry Lee 
dealerships  

ranked highly by 
Automotive News

For the third year, Terry Lee Honda in 
Avon has ranked in the Top 100 car dealer-
ships to work for out of 17,000 in the Unit-
ed States, according to Automotive News. 
Dealership owner Terry Lee attributed his 
Automotive News Awards to the family-like 
culture he strives to portray. Lee started off 
at Tom Wood before opening up a Chevro-
let dealership in Cincinnati. In a market of 
32 stores, Lee’s store made it to number one 
before he sold it in 2008 and began work on 
Terry Lee Honda in Avon. Terry Lee

Photo by Anna Skinner

3925 River Crossing Pkwy, Suite 300   |   Indianapolis, IN 46240   |   317.472.2200   |   info@somersetcpas.com

BUILDING  RELATIONSHIPS,
DELIVERING  RESULTS.

somersetcpas.com

a client-focused, nationally-recognized accounting and advisory firm

The Plainfield Chamber of Commerce announced The Branches Church as Mem-
ber of the Month at its recent monthly members’ meeting. The Branches Church was 
first launched in December 2013 under Pastor Alex Hershey. The Branches meets at 
the Plainfield Rec & Aquatic Center, located at 651 Vestal Rd., Plainfield, every Sunday 
from 10 - 11 a.m. For more information, go to IAmTheBranches.com, find on Facebook 
at Facebook.com/branchescc, or Twitter: @branchescc.

MEMBER OF THE MONTH

The Branches Church Member of Month

From left, Nicole Kendall, Member of the Month committee; Alex Hershey, pastor of The Branches; Brad 
DuBois, executive director of the Plainfield Chamber of Commerce
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Join us for the 2015 
Hendricks County Business Leader’s

Women’s Business Leader Luncheon

DON’T MISS!
September 8th

You’re Invited 
to Join Us!

Luncheon time is  
11:30 am to 1pm

at Wellbrooke of Avon
Cost: $15 

10307 E. County Road 
100 North

Avon, In 46123

See you there.

For additional information, 
contact Cathy Myers

info@businessleader.bz or 
call/text (317) 918-0334.

Presented by

LOVING PARENTS 
RAISING HURTING 

CHILDREN  

Attendees are invited to 
learn about Avon’s Centers 
for Hope & Wellness. In 
addition Attachment Based 
Relationship Therapy® and 
Bonds of the Heart are 
working to heal families. 
According to Sudsberry, 
“Eighty percent of foster 
or adoptive children have 
some form of emotional 
dysregulation problem. These 
issues present themselves as 
emotional problems, family 
closeness problems, thinking 
difficulties, school issues 
and impaired conscience 
development, even school 
problems.” 

Rick Sudsberry a Hendricks 
County resident has been 
a speaker throughout the 
Midwest, and East Coast.  
He conducts seminars and 
workshops for families, 
schools, churches, and 
agencies. He has been 
a conference workshop 
presenter and a keynote 
speaker for national and 
regional conferences. Mr. 
Sudsberry has written for 
newspapers and produced 
several school and parent 
manuals. In addition he 
has written a chapter in 
a book for the University 
of Nebraska, a manual for 
Purdue University and a few 
parenting books.

A portion of the proceeds to benefit  
Leadership Hendricks County.

Rick Sudsberry
Guest Speaker

Turvey joins Central Indiana 
Dermatology

 
Diane N. Turvy, MD, has established a practice with Franciscan 

Physician Network Central Indiana Dermatology. She joins Barbara 
R. Sturm, MD, at their office located at 5255 E. Stop 11 Rd., Suite 310. 
Turvy completed her training in dermatology at the Indiana Univer-
sity School of Medicine. To make an appointment with Dr. Turvy, call 
(317) 528-7098.

Diane Turvey, MD

HC GOLF OUTINGS
Sept. 3 • Fairway to Heaven: Sheltering Wings Golf Outing | West Chase Golf Club;  
4 Hollaway Blvd., Brownsburg | Registration 10:30 a.m. and shotgun start at noon

Sept. 16 • Brownsburg Chamber of Commerce 33rd annual Golf outing | West Chase Golf Club;  
4 Hollaway Blvd., Brownsburg | noon – 6 p.m. | (317) 852-7885

Sept. 20 • Avon Education Foundation Golf Outing | Deer Creek Golf Course;  
7143 IN 39, Clayton | 12:30 p.m.  | avoneducationfoundation.org

BIZ BRIEFS

October 3 is only the beginning.
Making Strides Against Breast Cancer of Hendricks County
Hendricks Regional Health YMCA
8:30 a.m. Check-in | 10 a.m. Walk
MakingStridesWalk.org/HendricksCountyIN

Walk together. 
And we’ll

never 
walk 
alone.

©2015 American Cancer Society, Inc.
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September Meetings

9 - Danville Chamber of 
Commerce (members’ 
meeting): Wednesday, 
Sept. 9, 11:15 a .m.; 
Ellis Park Train Station. 
For more information, 
call (317) 745-0670

15 - Plainfield 
Chamber of Commerce 
(member’s meeting) 
Tuesday, Sept. 15, 11:30 
a.m.; Plainfield Rec and 
Aquatic Center, 651 
Vestal Rd., Plainfield. For 
more information, call 
(317) 839-3800

22 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, 
Sept. 22, 11:30 a.m.; 
Prestwick Country Club, 
5197 Fairway Dr., Avon.  
For more information, 
call (317) 272-4333

No regular Sept. 
meeting - Brownsburg 
Chamber of Commerce 
(members’ meeting): 
Due to Chamber golf 
outing, there is not 
a regular meeting in 
September. For more 
information call (317) 
852-7885

Avon Chamber  
New Members

Cottingham 
Orthodontics
75 Queensway Dr.
Avon, IN 46123  
317-272-4713

Fast Track Physical 
Therapy
9082 E US Hwy 36
Avon, IN 46123 
(317)209-1900

My House Fitness Avon
8101 E. US 36
Avon, IN 46123  
(317) 584-8444

Crew Carwash, Inc.
10764 E US Hwy 36
Avon, IN 46123 
(317) 572-9250

Brownsburg Chamber 
New Members

Patterson Horth
5745 Progress Rd.
Indianapolis, IN 46241 
(317) 243-6104

Independent Learning 
Foundation, LLC Kumon 
of Brownsburg
1430 North Green St.
Brownsburg, IN 46112 
(317) 350-6070

Danville Chamber  
New Members

Danville Regional 
Rehabilitation
255 Meadow Dr.
Danville, IN 46122
(317) 745-5451

Hendricks  
Civic Theatre
4998 N. Co. Rd. 100 E.
Pittsboro, IN 46167
(317) 431-2672

Vornholt & Associates
551 N. Washington 
Street
Danville, IN 46122
(317) 431-2672

Plainfield Chamber 
New Members

The Look,  
Salon & Style
1660 E. Main St.,  
Ste. 109
Plainfield, IN 46168 
(317) 742-5003

Olivet Nazarene 
University School of 
Graduate &  
Continuing Studies
7302 Woodland Dr.
Indianapolis, IN 46278 
(317) 414-0999

Hamilton Center, Inc.
900 Southfield Dr.
Plainfield, IN 46168 
(317) 837-9721

Liberty Realtors, Inc.
7881 Fox Run Path
Plainfield, IN 46168 
(317) 290-6336

**Note: Some meeting 
dates are on alternate 
dates due to Labor Day 
holiday on Monday, 
Sept. 7, 2015.

COUNTY AND  
MUNICIPAL MEETINGS

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-9221

Council
(Second Thursday every 
month) Sept.10, 2 p.m.

Plan Commission 
(Second Tuesday every 
month) Sept. 8, 6:30 p.m.
 
Board of Zoning 
Appeals (Third Monday 
every month)
Sept. 21, 7:30 p.m. 

Commissioners 
(Second and fourth 
Tuesday every month)
Sept. 8, 9 a.m.
Sept. 22, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

Town Council 
(Second and fourth 
Thursday every month)
Sept. 10, 7 – 9 p.m.
Sept. 24, 7 – 9 p.m.

Advisory Plan 
Commission
(Fourth Monday every 
month) Sept. 28, 7 p.m.

Board of Zoning 
Appeals (Third Thursday 
every month) Sept. 17, 7 
p.m. in the Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

Town Council
(Second and fourth 
Thursday every month)
Sept. 10, 7 – 9 p.m.
Sept. 24, 7 – 9 p.m.

Plan Commission 
(Fourth Monday every 
month) Sept. 28, 7 p.m.
Brownsburg Town Hall

Board of Zoning 
Appeals (Second 
Monday every month)
Sept. 14, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
(317) 745-4180
Note: Call  
(317)745-3001 to 
confirm meetings have 
not been cancelled.

Council
(First and third Monday 
every month)
Sept. 8, 7 p.m.** 
Sept. 21, 7 p.m.

Plan Commission
(Second Monday every 
month) Sept. 14, 7 p.m.

Board of Zoning 
Appeals (Meets as 
needed on the Third 
Tuesday of the month)
Sept. 15, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building
206 W. Main St.
Plainfield, IN 46168
(317) 839-2561

Town Council
(Second and fourth 
Monday every month)
Sept. 14, 7 p.m. 
Sept. 28, 7 p.m.

Plan commission
(First Monday every 
month) Sept. 10,  
7 p.m.** 

Board of  
Zoning Appeals
(Third Monday every 
month) Sept. 21, 7 p.m.

SALES LEADS
Newly incorporated 
businesses through 
August 10, 2015.

1st Choice  
Yard Service
Jevon Hayden
10237 Haag Rd.
Brownsburg, IN 46112

AFAB Construction
Brock Clay
4413 Allen Dr.
Brownsburg, IN 46112

Act
Action Coaching & 
Training, LLC
Riley Bennett  
& Egloff, LLP
141 E. Washington St., 
4th floor
Indianapolis, IN 46204 

Brett's Helping Hand
Brett Stouder
109 Prairie Pkwy.
Brownsburg, IN 46112

College Planning 
Advisors
William Carter
Elizabeth Carter
Diana Hernandez
1379 River Ridge Dr.
Brownsburg, IN 46112

Dolly Investments, LLC
Shoppes of Brownsburg
Milan H. Patel
Sneha Milan Patel
6040 Cedar Bend Way
Avon, IN 46123

GutterGuy 
Zachary Floyd
530 Simmons St.
Plainfield, IN 46168

Harding Development
Geneva P. Loudermilk
C/O PNC Bank
Attn: Sherry Manning
10523 Heartland Blvd.
Camby, IN 46113

Irish Ridge Investments
Jonathan V. Doyle
6332 Persimmon Pass
Plainfield, IN 46168

Men's Health Center
Vasectomy Center
Urology of Indiana
Quarles & Brady, LLP
411 E. Wisconsin Ave., 
Ste. 2350, Milwaukee, WI 
53292-4426

RL Gencon
Richard Lowe
1890 N. 425 E.
Avon, IN 46123

Sharp Properties
Jacob Sharp
782 Kingston Circle
Brownsburg, IN 46112

Spectrum Printing  
and Marketing
Rhonda Dorton
Charles Dorton
7546 CorsicanCircle
Avon, IN 46123

Tom's Trapping Service
Thomas D. Setser
2946 N. Washington S.
Danville, IN 46122

Toy Buzz & Fizz
Robert A. Taylor
2675 Rothchild Pl.,  
Apt. 104
Brownsburg, IN 46112

Try Harder Guys
James Noah
10137 Cornith Way
Avon, IN 46123

SBA GUARANTEED 
LOANS
Boone County

Montgomer  
Aviation, Inc. 
11329 E. State Rd., 
Unit 32
Zionsville, IN 46077
$1,000,000
Ridgestone Bank (WI)

Quest Logic 
Investments, LLC
340 S. First St.
Zionsville, IN 46077
$1,167,500
Mainsource Bank

Franklin County

Bradley Phifer Dog 
Training, LLC
10551 N. 800 W.
Fairland, IN 46126
$136,000. Premier 
Capital Corporation

Hamilton County

Allstate Insurance
718 Adams St., Unit 102 
Carmel, IN 46032
$198,100
First Financial Bank (OH) 

Bash Boutique, LLC
149 W. Walnut
Westfield, IN 46074
$162,000
Crossroads Bank

CJB Holding Inc.
175 Harrowgate Dr.
Carmel, IN 46033
$400,000
Ridgestone Bank (WI)

Daymon &  
Associates, LLC
3249 State Road
Westfield, IN 46074
$263,000
Wells Fargo Bank (SD)

DSB32, Inc.
845 Westfield Road
Noblesville, IN 46062
$2,521,800. Security 
Federal Savings Bank

Fishers Pita, LLC
TBD, Fishers, IN 46038
$150,000
Salin Bank & Trust. Co. 

G MacInnis 
Construction 
354 N. 10th St.
Noblesville, IN 46060
$20,000. The Huntington 
National Bank (OH)

G. Michael Salon, LLC
16095 Prosperity Dr. 
Noblesville, IN 46060
$50,000. $40,300
The Huntington National 
Bank (OH)

Gainsharing, Inc.
7275 Oak Cove Lane
Noblesville, IN 46062
$30,000
Celtic Bank (UT)

Green Stone  
Holdings, LLC
4455 Conner St.
Noblesville, IN 46060
$207,300
PNC Bank (DE) 

Image Streaming 
Solutions, LLC
15418 Mission Hills Dr.
Carmel, IN 46033
$150,000
Old National Bank 

Indy Auto Man, LLC
969 N. Rangeline Road
Carmel, IN 46032
$1,325,000
Ridgestone Bank (WI)

Infex, Inc.
10488 Platinum Dr.
Noblesville, IN 46060
$50,000, Chase Bank (DE)

J & M Guzzi  
Ventures, LLC
902 E. 106th St.
Indianapolis, IN 46280
$784,000
Stearns Bank (MN)

Kinsey's Floor 
Covering, Inc.
16222 Allisonville Road
Noblesville, IN 46060
$466,000. $50,000
The Huntington National 
Bank (OH)

Mojab Corp.
9825 Gulfstream Ct.
Fishers, IN 46037
$262,500
Stearns Bank (MN)

Pinpoint Holdings, Inc.
8610 106th St., Ste. 200
Fishers, IN 46037
$1,000,000. $500,000
First Financial Bank (OH) 

RK Oil Corporation
952 Maple Ave.
Noblesville, IN 46060
$409,000
Celtic Bank (UT)

Roof Masters nad 
Exteriors, LLC
12639 Justice Crossing
Fishers, IN 46037
$25,000. The Huntington 
National Bank (OH)

Sgroi Enterprises, LLC
8270 E. 96th St.
Fishers, IN 46037
$315,000
Ridgestone Bank (WI)

South of Chicago  
Pizza Noblesville
56 S. 9th St.
Noblesville, IN 46060
$25,000. The Huntington 
National Bank (OH)

Westwood Paper Co.
600 E. Carmel Dr.
Carmel, IN 46032
$50,000
Celtic Bank (UT)

Hancock County

Fall Creek Veterinary 
Medical Center
9667 Geist Crossing Dr.
McCordsville 46055
$681,000. Premier 
Capital Corporation

K-Medical, LLC
Harbor Bay Dr. 
Fortville, IN 46040
$350,000
First Home Bank (FL)

Rutledge  
Enterprises, Inc. 
1454 S. 150 W.
Greenfield, IN 46140
$210,000
Newtek Small Bus. 
Finance (NY)

Hendricks County

Danville Family 
Eyecare, LLC
95 N. Tennessee St.
Danville, IN 46122
$80,000
North Salem State Bank

Dean's Rent All Real 
Estate, LLC
13 Railroad St.
Brownsburg, IN 46112
$867,500
First Bank Financial (WI)

Fleece Performance 
Engineering, Inc.
468 Southpointe  
Circle, #100
Brownsburg, IN 46112
$137,000
North Salem State Bank 

HT Express, Inc.
8718 Redditch Dr.
Avon, IN 46123
$59,000. The Huntington 
National Bank (OH)

MCC Equipment & 
Service Center
2707 E. Main St., Lot 3
Plainfield, IN 46168
$537,000. Premier 
Capital Corporation

Nysewander, Geans  
& Stucky, LLC
Crown Plaza Blvd.
Plainfield, IN 46168
$351,000
First National Bank 

Upaint Pottery  
Studio II, LLC
1820 E. Main St.
Plainfield, IN 46168
$15,000
PNC Bank (DE) 

Johnson County

Dashmesh  
Trucking, LLC
2918 Hearthside Dr.
Greenwood, IN 46143
$100,400. The 
Huntington National 
Bank (OH)

Dream Design of 
Indiana, Inc. 
632 E. Main St. 
Greenwood, IN 46143
$13,500. The Huntington 
National Bank (OH)

J Line Trucking 
3215 Hurst St. 
Whiteland, IN 46184
$80,500. The Huntington 
National Bank (OH)

Jaggi A Petroleum, Inc.
2750 Charlestown Road
Whiteland, IN 46184
$709,000. Pacfic 
Premier Bank (CA)

Mangal  
Management, LLC
E. 56th St.
Indianapolis, IN 46143
$500,000
Fifth Third Bank (OH)

Peach Brands, Inc.
1872 Fountain Circle
Greenwood, IN 46143
$551,000. First Colorado 
National Bank (CO)

Tiffany's Cheer and 
Dance Studio, Inc.
505 Pushville Road
Greenwood, IN 46143
$650,000. The 
Huntington National 
Bank (OH)

Upaint Pottery  
Studio II, LLC
3113 W. Smith Valley 
Road, Ste. D
Greenwood, IN 46142
$115,000
PNC Bank (DE) 

Zingas Exciting 
Windows, Inc. 
374 Southwind Lane
Greenwood, IN 46142
$150,000
Chase Bank (DE)

Marion County

All Productions, LLC
5426 Petersburg Pkwy.
Indianapolis, IN 46254
$22,000. The Huntington 
National Bank (OH)

Arjun Trucking, Inc.
5433 Skipping Stone Dr.
Indianapolis, IN 46237
$144,800. The 
Huntington National 
Bank (OH)

Carbide Cutting Tools 
Abrasives, Inc.
1225 Brookville Way
Indianapolis, IN 46239
$528,000. The 
Huntington National 
Bank (OH)

Cargo Lines, LLC
1438 Danielle Dr.
Indianapolis, IN 46231
$48,800. The Huntington 
National Bank (OH)

C.O.R.E. Trucking  
World Wide, LLC
2346 S. Lynhurst Dr., 
B105 G
Indianapolis, IN 46241
$135,000. $15,000
The Huntington National 
Bank (OH)

Design & Build 
Electrical  
Contractors, LLC 
1250 Interchange Way
Indianapolis, IN 46239
$373,000. Premier 
Capital Corporation

Dhaba Indy, Inc. 
4228 Lafayete Rd.
Indianapolis, IN 46254
$50,000. The Huntington 
National Bank (OH)

Eagle Creek Aviation 
Services, Inc. 
4101 Dandy Trail
Indianapolis, IN 46254
$1,050,000
Ridgestone Bank (WI)

Entity TBD
4585 S. Harding St.
Indianapolis, IN 46217
$1,200,000
Celtic Bank (UT)

Fagura1, LLC
7202 E. 82nd St.
Indianapolis, IN 46256
$1,139,000
NOA Bank (GA)

Gauge Telematics, LLC
57 Gasoline Alley
Indianapolis, IN 46222
$475,000
Ridgestone Bank (WI)
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SMART
Electric, LLC

Systems Maintenance and Repair Technicians

smartelectric.org

Specializing in…
• New Facility Electrical Work
• Remodel or Office Addition
• Electrical Design Build

mscott@smartelectric.org

Michael Scott
(317) 203-5424
(317) 517-0947

Morse Moving & Storage
Specializing in Commercial Moves

Any size office or business.
Local or Long Distance.

(317) 856-1700

4219 S. High School Rd.
Indianapolis, IN 46241

www.morsemoving.com

ELECTRIC

HYPNOSIS

MOVING SERVICES

Robert McBride
Agency Owner

Award Winning Indiana Agency

Allstate Insurance Company
307 East Main Street

Brownsburg, IN 46112
Ph: 317.852.7283

Fax: 317.852.6306
RobMcBride@Allstate.com

Life & Retirement 
Programs

Home, Auto & More
24-Hour

Customer Service

INSURANCE

COUNSELING SERVICES

Ph: (317) 852-2300 • Fax: (317) 852-2416
515 N. Green Street, Suite 301

Brownsburg, IN 46112

ccscounseling.net

Specializing in:
•  Business 

Destressing
• Individual
• Family

OFFERING A 
WHOLISTIC

APPROACH TO 
TREATMENT

BUSINESS LEADER 
CARMEL |  HENDRICKS COUNT Y |  SOUTHSIDE

ICON 
CENTER GROVE |  HENDRICKS COUNT Y

THE SOUTHSIDE TIMES 
BEECH GROVE,  CENTER GROVE,  FOUNTAIN SQUARE 

& GARFIELD PARK ,  GREENWOOD,  
SOUTHPORT & FRANKLIN/PERRY TOWNSHIPS

Products of Times-
Leader Publications

CENTER GROVE

Reach the best markets  
in metro Indianapolis.

To advertise, call 451-4088

Build
your own 

success
story!

YOUR AD
COULD BE 

HERE!
CALL TODAY

TO ADVERTISE
MONTHLY
451-4088

Celebrating 10 Years of Business

HELP WANTED

NOW HIRING
Full and Part-Time positions.
Competitive Wages
Will train
Must be reliable

Apply in Person  
or email resume to:

BROWNSBURG  
ACE HARDWARE

800 E. Main Street 
Brownsburg, IN 46112
Phone: (317) 939-0026

skylarstevenson.ace@gmail.com

GCR Security  
Experts, Inc.
6830 Acton Rd.
Indianapolis, IN 46259
$25,000. The 
Huntington National 
Bank (OH)

Hi Mom  
Enterprise, LLC
3605 Commercial Dr.
Indianapolis, IN 46222
$1,275,000. First 
Colorado National  
Bank (CO)

Hoosier Dental  
Techs, LLC
1303 Mornington Dr.
Indianapolis, IN 46239
$150,000
Celtic Bank (UT)

Hope Plumbing, LLC
2144 E. 52nd St.
Indianapolis, IN 46205
$54,000. Indiana 
Busines Bank

HPC Enterprises, Co.
7901 N. Michigan 
Road
Indianapolis, IN 46268
$1,540,000. First CO 
National Bank (CO)

JE Hauling, LLC
5827 Churchman Ave.
Indianapolis, IN 46203
$150,000
Mainsource Bank

Just Packaging, Inc.
3835 E. 21st St.
Indianapolis, IN 46218
$670,000
Business Development 
Corporation 

Lick, LLC
Circle City Ind  
Complex 1125
Indianapolis, IN 46202
$150,000
Indiana Busines Bank

Maa Amba Krupa, Inc.
4405 Georgetown Rd.
Indianapolis, IN 46254
$682,000. $25,000
Wells Fargo Bank (SD)

Midland Electric 
Supply, LLC
5818 Massachusetts 
Ave. Indianapolis, IN 
46218. $1,017,500
Wells Fargo Bank (SD)

N and S Market, Inc.
3901 Farnsworth St.
Indianapolis, IN 46241
$243,000
Wilshire Bank (CA)

Signal Rock  
Properties, LLC
8215 W. Morris St.
Indianapolis, IN 46239
$377,000
First Bank Financial 
(WI)

St. Louis Group, LLC
8888 Keystone 
Crossing, #1300
Indianapolis, IN 46240
$1,750,000
Fifth Third Bank (OH)

Veridus Group, Inc.
6280 Shadeland Ave.
Indianapolis, IN 46220
$622,600
Wells Fargo Bank (SD)

West Fork  
Whiskey Co. 
8557 Zionsville Road
Indianapolis, IN 46268
$13,000. Chase Bank 
(DE)

West Indy  
Raquet Club
4458 Guion Road
Indianapolis, IN 46254
$1,068,000. 
$50,000 
The Huntington 
National Bank (OH)

Morgan County

Burpo-Insurance 
Agency, Inc.
2030 Burton Lane
Martinsville, IN 46151
$25,000
BMO Harris Bank (IL)

Express Steel, Inc.
Old S.R. 37
Indianapolis, IN 46151
$50,000
Fifth Third Bank (OH)

Shelby County

KNS, Inc.
20 W. Rampart Dr.
Shelbyville, IN 46176
$1,543,500
First Colorado National 
Bank (CO)
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Now Offering

SAME -DAY
PRIMARY CARE
A P P O I N T M E N T S
from Indiana’s most highly skilled doctors.

Call 1.888.IUHEALTH (1.888.484.3258) to request an appointment today, 
or visit iuhealth.org/primarycare.

Because the s ooner, the healthier.


