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Looks at  
Local Leaders

Each month, the Business Leader focuses 
on how Leadership Hendricks County delivers 
the skills local residents need to provide 
leadership in our communities.

Investments with impressive ROI

In November, Leadership Hendricks 
County’s Class of 2015 graduated, increasing 
the number of LHC alumni to 497 (along 
with 512 graduates of the companion Youth 
Leadership Hendricks County program for 
high school sophomores).

While LHC participants and their 
employers pay tuition, the bulk of the cost for 
providing this highly successful community 
leadership program is invested by sponsors 
in Hendricks County. Those sponsors include 
individuals, for-profit businesses, and non-
for-profit organizations within the county. 
While their missions and goals may differ, 
they share two traits: first, they’re careful 
about how what they do with their money, 
and second, they choose to invest in LHC.

Every investor, whether that’s an individual 
socking away funds for retirement or a 
company hoping to grow a new product line 
or subsidiary, seeks to maximize the value 
of every investment. In fact, the concept of 
return on investment (ROI) is one of the 
most basic principles taught in business 
classes. So what kind of value compels those 
cautious investors to put their money into 
LHC?

For most, it’s a recognition that our 
communities can succeed only when 
individuals who are willing to step up and do 
what needs to be done develop a broad base 
of knowledge. Whether the need is for more 
effective internal management, visionary 
local government, or specialized expertise 
to help a non-profit achieve its mission, 
success requires people who are capable and 
confident enough to take leadership roles.

At first glance, you might think that LHC’s 

497 alumni are more than enough to fulfill 
all those needs, but the reality is that we’ve 
barely begin to scratch the surface. That’s 
why LHC continues to reach out in the 
community to motivate individuals to take 
those roles, and it’s why LHC’s sponsors 
continue to provide the funding that makes 
the program effective.

You’ll find LHC alumni holding 
key positions with those sponsoring 
organizations. You’ll also find them in 
government service, from township-level 
representation to the Indiana State Senate. 
They’re running a wide variety of local 
non-profits, and serving on the boards that 
help those non-profits make the best use 
of available resources. Some are serving 
on church committees; some modeling 
leadership for Scouts and other youth 
organizations; still others are first responders 
who ensure our safety.

They come from different walks of life, 
and have their own viewpoints, political 
stances, and goals. Leadership Hendricks 
County doesn’t focus on teaching them 
how to think. Instead, the program deepens 
their understanding of how our county and 
its communities work, the challenges we all 
face, and how each sector impacts the others. 
Each participant, in his or her own way, is 
making Hendricks County an even better 
place to live, work, play, and pray.

The more you know about what LHC 
accomplishes, the more you’ll understand 
why sponsors see a tremendous amount of 
value in the investments they make. The ROI 
may not appear on an income statement, 
but the sponsors see it in their employees, 
their neighbors, their communities, and 
innumerable other ways.

If you’d like to know more about the value 
of investing in LHC, visit our website at 
leadershiphendrickscounty.org or call Susan 
Rozzi at 718-6076. 

Youth Leadership Hendricks County students  
at the Hendricks County government center.

Distinguishing Partners 
•	 AT&T
•	 Co-Alliance LLP
•	 Duke Energy Foundation
•	 Hendricks County 4-H &  

Conference Complex *
•	 Hendricks County Business Leader *
•	 Hendricks County Community  

Foundation
•	 Hendricks County Flyer 
•	 Hendricks Power Cooperative
•	 Hendricks Regional Health
•	 Purdue Extension Hendricks County * 
•	 Vectren Foundation

Sustaining Contributors
•	 IU Health West Hospital
•	 Visit Hendricks County

Visionaries
•	 Abstract Title & Guaranty Company, Inc.
•	 arcDESIGN (Andy Hine 2009) 
•	 Ray & Mary Benson (1997)
•	 Colors with Suzanne (Suzanne Whicker 

1993) 
•	 Donovan CPA * (Jeff Donovan 1995)
•	 Electric Plus, Inc. (Tim Whicker 1996)
•	 First Merchants Charitable Foundation
•	 Hendricks County Economic  

Development Partnership
•	 Hendricks County Bank & Trust 
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Opening Retreat for Leadership Hendricks County.

…………………………………………………………………………………………………………………
Leadership Hendricks County is a not-for-profit organization whose mission is to seek, prepare, 
involve and sustain leaders from diverse backgrounds to address community and countywide 
changes. Since 1993, Leadership Hendricks County has given citizens the background and inside 
information they need to take on effective leadership roles in the Hendricks County community.  
To learn more about Leadership Hendricks County or leadership training for your organization, 
email Susan Rozzi at SRozzi@LeadershipHendricksCounty.org or visit online at our website: 
www.LeadershipHendricksCounty.org. 
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Rick Myers is founder and publisher of 
the Hendricks County Business Leader. 
Email: rick@businessleader.bz

By Rick Myers
I am never at a loss for words - just ask my 

wife, kids and close friends. 
We’ll until Jan. 21 at the annual Leadership 

Hendricks County meeting. I was the recipi-
ent of the Suzanne Whicker Distinguished 
Service Award – and, I have to say, it hit me by 
surprise. I wasn't prepared and never thought 
myself worthy enough to receive it.

After receiving the award I had the oppor-
tunity to speak, but when I got home I real-
ized my time at the podium was not well 
spent.  I wanted a do-over because honestly 
there were some things I should have said. 

So here’s my do-over:
This award was very meaningful to me be-

cause Suzanne Whicker’s name is attached 
to it.  I did tell her that later that night. Su-
zanne is one of my favorite Hendricks County 
ICONs  - period. 

Secondly, I can’t thank Gus Pearcy enough 
for all he does for both the Hendricks Coun-
ty Business Leader and Hendricks Coun-
ty ICON. He is wonderful storyteller and I 
couldn’t think of working with anyone else – 
not to mention Sherry Moodie, who handles 
sales for both products. She’s very passionate 
about our publications and any of our clients 
that work with her know that.

Thirdly, I have a great team that I work with 
– many of whom don’t physically spend time 
in Hendricks County  – and I wish I would 
have talked about those individuals that make 
up the team, like Andrew Angle, Nicole Da-
vis, Carey Germana, Haleigh Inscore, Katie 
Mosley and Brian Ruckle. 

I should have mentioned how fortunate I 
am to have my long-time business partner, 
Brian Kelly, who is both my friend and my 
mentor. I’ve learned more about business 
from him then he’ll ever know. 

Finally, I may front this band, but I have a 
great lead guitarist in my wife, Cathy  - she’s 
my Ritchie Blackmore, my Tony Iommi. She’s 
a wonderful compliment to our publications 
and essential to what we do in Hendricks 
County. Couldn’t do it without her. Thank you 
sweetheart!

I can think of many more people in Hen-
dricks County who are more deserving of this 
award than me and I can’t wait to congratu-
late them some day.

What an honor. Thank you.

Suzanne Whicker Award 
left me speechless

Powerful  
solutions  
for powerful 
businesses.

Businesses depend 
on Duke Energy for 
our reliable service, 
competitive rates, and 
technical support to help 
manage their energy use. 

Our award-winning site 
selection services are 
also available to help our 
business customers gain 
a competitive edge – and 
have a positive impact on 
our communities.

FROM THE PUBLISHER

Avon/Prestwick | Brownsburg | Dover | Jamestown 
Lebanon | Lizton | Plainfield | Pittsboro | Zionsville

866.348.4674
www.StateBankofLizton.com

Local Decisions.   
People You Know.  

We Do That!
“We’ve added some well-known lenders to 
our team at State Bank. They want you to 
have the kind of relationship that makes a 
difference for your business. And we’re giving 
them the tools to do that.” — Mike Baker

Put our strength to work for you. 

60 Garner Road
Brownsburg

317.858.6182 

Mike Baker
President and CEO

Senior Vice President,
Commercial Lending 
Manager
5201 E. US 36, Suite 213 
Avon 

317.858.6154 

Senior Vice President,  
Chief Lending Officer
60 Garner Road
Brownsburg 

317.769.7345 

Jerry  
Miser

Vice President,
Commercial Banker 
2100 Stafford Road
Plainfield

317.858.6178 

Emily
Biehn

Greg
Zusan

Diane
Stennett

Vice President,  
Retail Leader &  
Business Development
60 Garner Road
Brownsburg 

317.858.6144 

#40419 SBL LendingWeDoThatCEO_BL4.7667x9.5.indd   1 11/20/15   1:52 PM



4   February 2016 • businessleader.bz Hendricks County Business Leader

Times-Leader Publications, LLC
6319 E. U.S. Hwy 36, Ste 3C, Mailbox #16
Avon, IN 46123 • Phone: (317) 451-4088

Email: info@businessleader.bz

Founder & Publisher Richard K. “Rick” Myers
Contributing Writer Gus Pearcy

Content Editor Katie Mosley
Design/Production Carey Germana

www.businessleader.bz
Copyright 2016© 

Times-Leader Publications, LLC 
All rights reserved.

Gus Pearcy is a contributing columnist 
to the Hendricks County Business Leader. 
He may be reached at (317) 403-6485 or 
pearcy.gus@sbcglobal.net. Gus blogs fre-
quently at guspearcycommunications.
wordpress.com.

Yes, we want your letters: 

Readers of the Hendricks County Business 
Leader are encouraged to send letters to the 
editor as often as they wish. The stipulations are 
that the letter is timely, focused (not more than 
200 words) and verifiable. Please make sure 
to provide your complete name and daytime 
and evening telephone contact numbers. All 
letters are subject to editing for brevity, clarity 
and grammar. Please direct correspondence to 
info@businessleader.bz.

The Hendricks County Business Leader 
is published by Times-Leader publications, 
LLC. Content published alongside this icon is 
sponsored by one of our valued advertisers. 
Sponsored content is produced or commissioned 
by advertisers working in tandem with Times-

Leader’s sales representatives. Sponsored content may not 
reflect the views of The Hendricks County Business Leader 
publisher, editorial staff or graphic design team. The Hendricks 
County Business Leader is devoted to clearly differentiating 
between sponsored content and editorial content. Potential 
advertisers interested in sponsored contact should call (317) 
300-8782 or email sponsored@businessleader.bz.

By Gus Pearcy
Of all the the impressive skills one can 

master, remembering names is by far the 
best at building a great relationship. Net-
workers, like us, are in a constant barrage 
of names and faces and being the one per-
son who remembers a name can be the dif-
ference in landing a $20 million contract or 
being ignored.

Here are some tips I use when I want to 
remember someone's name.

Associate with rhyming attribute. If you 
can associate the name with an attribute, 
you will never forget someone's name. For 
instance, I'm Gus as big as a bus. Try "Joyce 
with the annoying voice" or "Jack has a 
hunchback" or "Scott with no hair on top." 

Caution: Do not, I repeat, do not acciden-
tally reveal your name trick. It could lead 
to permanent relationship damage. Flabby 
Abby is still not talking to me.

Repeat the new name with every sen-

tence. Everyone knows repetition is the key 
to helping lodge a piece of info in your brain. 
Once you learn someone's name, work it into 
the conversation as often as possible. People 
love to hear their name, so it will never an-
noy them or be conspicuous of your intent.

Say something outrageous or offensive. 
Extreme emotion or a reaction often stimu-
lates the hippocampus region of our brains 
where memory is stored. "Hey, Andrew, 
you've got a big nose! Can you tell I didn't 
take a shower today?" Study the person's re-
action: the way the eyebrows arch or how 
hard they slap you. These will be memorable 
moments that you can laugh and talk about 
with your real friends later. When they react, 
silently repeat their name as fast as you can. 

Bring in a third party to do a fake intro-
duction. This one is the most complicated, 
but if performed correctly, will help you re-
member a name without getting you pegged 
as forgetful. After a lame conversation, when 

you realize that this guy is as exciting as peat 
moss, grab someone near. "Hey, I'd like to 
introduce you to Bob!" you say. "Bob, this is 
(mumble as low as possible)." This is criti-
cal: after you mumble the name, look like 
you see someone across the room you know. 
Leave the conversation, but don't physically 
move. Pay attention. Likely, Bob will say, "I'm 
sorry, I didn't catch your name?" Boom! You 
look like a great guy who didn't forget so-
and-so's name.

These are extreme tips, but will work, 
guaranteed.

What's my name, punk?

Our View

OPINION

CartoonQuote of the Month

Nothing happens 
without focus.  
Don’t try to do 

everything at once.  
Take it one step  

at a time.

~ Dave Ramsey, American 
financial author

Humor

There was an unveiling of sorts dur-
ing Leadership Hendrick County’s an-
nul meeting Jan. 21 at the Hendricks 
County 4-H Fairgrounds and Confer-
ence Complex, Danville.

Those in attendance – both former 
graduates as well as friends – got to 
meet the Class of 2016. An impressive 
group, but no surprise there as LHC 
has raised the bar with each and every 
new class. As many know, since 1993, 
LHC has provided participants the 
background and inside information 
they need to take on effective lead-
ership roles in the Hendricks Coun-
ty community. These 29 individuals, 
through their LHC experience, will be-
come more effective community lead-
ers as they increase their awareness 
of Hendricks County and develop as 
leaders.

The following are members of the 
Class of 2016: John Anderson, Aman-
da Babinec, Marvin Blade, Amy 
Boyles, Dana Carter, Jeffrey Dixon, 
Marisa Donovan, Whitney Driver, 
Charles Fippen, Elizabeth Ford, Kara 
Harlan, Steven Hite, Tamara Jessup, 
Andrew Klinger, Nicole Lawson, Jef-
frey Lewis, Frank Meyer, Ryan Morri-
son, Amy O’Hearn, Jenna Price, Adam 
Scott, Sara Servaes, Dr. Tracey Shafer, 
Julia Smalley, Ariane Stallard, Dr. Anne 
Stegemoller, Ryan Tanselle, Angela Til-
ton and Jarod Turner.

Again, congratulations to this group 
of professionals. Their LHC experience 
will go quickly, but the friendships, 
leadership skills they acquire and what 
they learn about Hendricks County 
will last a lifetime.

Here’s to LHC’s 
Class of 2016
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By Gus Pearcy
They named him Adam because he was 

first. A german shepherd mix pup who was 
tied to a tree and left behind by his own-
ers when they moved. A part-time Putnam 
County Sheriff's deputy 
was told to let him go or 
shoot the animal. The dep-
uty took a third route and 
called Cherie Fox because 
of the new organization 
she just started.

Fox and Renee Har-
lor had just co-founded 
Misty Eyes, a nonprofit 
that has been the catalyst 
for change in Hendricks 
County when it comes to 
animal control.

"I believe that 98 percent 
of the animals that are eu-
thanized across our coun-
try today are adoptable," 
Fox said. "They are animals 
that can go through reha-
bilitation and, through no 
fault of their own, find themselves as home-
less pets." 

Fox has been a champion of this idea for 
several years. She says that she looks for rea-
sons to adopt to families looking for a pet. 
She had a career as a veterinarian technician 
and has volunteered to rescue animals after 
Hurricane Katrina in New Orleans and then 
spent a year away from her own family to 
work in a shelter in Mississippi.

Harlor grew up in Second Chance, New 
York (not kidding). She, like Fox, spent her 
childhood trying to give a home to every 
stray they found. When she was transferred 
to Indiana, she brought an adopted pup 
named Misty. Bonding through the trek to 
Hoosierland, Harlor saw a distinct change in 
Misty's eyes.

"I watched her go from a sad dog to a hap-
py dog," Harlor recounted. "All of (the ani-
mals) come in with a story in their eyes. And 
when they leave, we hope, if we've done it the 
right way, they end up with smiling eyes or 
happy eyes."

Discouraged when she couldn't volun-

The 'Eyes' have it
teer for the Hendricks County Animal Shel-
ter, Harlor joined the Hendricks County 
Humane Society as a volunteer and board 
member. But the Humane Society didn't 
house animals either. 

A business major in col-
lege, Harlor spends lots of 
time putting together busi-
ness plans. Of course, she 
had a plan for a nonprofit 
shelter.  

Two years after they 
met, Harlor approached 
Fox with a proposition to 
start a no-kill shelter with 
the hopes of reducing the 
euthanasia rates in Hen-
dricks County which, at 
the time, were more than 
75 percent.

"It's been pretty much 
nonstop since that October 
day in 2011," Harlor said. "I 
run Misty Eyes very much 
like a business. It's impor-
tant to me to follow all the 

procedures that any business would follow."
Passionate, yes, but Harlor never allows 

the passion to overtake the good sense nec-
essary to keep it solvent. If budget overruns 
are foreseen, the organization holds another 
fundraiser.

Fox oversees the animals, Harlor oversees 
the administration.

Misty Eyes and Harlor take much 
of the credit for reducing Hendricks 
County's euthanasia rate to 7 percent 
as of last year. The group regularly 
pulls animals from animal control, 
pays for any medical needs, rehabili-
tate, create adoption information and 
keep them in their care until they are 
adopted.

Misty Eyes keeps dogs and cats 
in a small facility on Main Street in 
Brownsburg, but they recently pur-
chased, with cash, a parcel of land 
in Avon that is to be renovated into 
a much larger shelter on South Dan 
Jones Road. They also have a network 
of foster families that houses animals 

available for adoption. 
Last year, Misty Eyes boasted 286 adop-

tions. Over the four years, they have saved 
more than 700 animals. But Harlor says the 
need is much greater than you can imagine.

"For every animal we save, we turn away 
approximately three," Harlor said. "And it's 
not because of money; it's because of space."

Harlor works in operations for a hotel 
chain. Misty Eyes is all volunteer. She works 
on Misty Eyes on nights and weekends, even 
some vacation days. Her employer is very 
flexible. Her goals are to help other counties 
start their own version of Misty Eyes with 
her and Cherie consulting and eventually 
educating humans about showing kindness 
to all living animals. 

Bea Tate, Misty Eyes director of finance 
and Cherie Fox's mom, says the co-founders 
work beautifully together.

"Renee's our little pie-in-the-sky, with a 
vision to see it all get done," Tate said, "and 
Cherie's the practical let's-get-it-done, we 
have to do this and this and this. Renee is 
very good at orgaizing our events and Che-
rie focuses on what's got to be done to take 
care of the animals."

Harlor said she suffered heartache over 
any animal abuse cases, but now she can 
deal with it because she is doing something 
to help.

"We're in the business of saving animals," 
Harlor said, "but nonetheless, a business." 

Renee Harlor's business savvy has helped Misty Eyes' growth in Hendricks County

Renee's List
Five books that have had  
an influence on your life: 

•	  Atlas Shrugged by Ayn Rand

•	 Oh, The Places You’ll Go by Dr. Seuss

•	 The Theory of Human Motivation  
by Abraham Maslow

•	 Life’s Little Instruction Book  
by H. Jackson Brown Jr.

•	 The Wolf in the Parlor by Jon Franklin

How Renee did it?
The best advice I ever received:  
From my dad, “You can do whatever you 
want in life, but remember you have to start 
with a solid foundation and just take it one 
day at a time. “

The best business decision I ever made:  
Was to take the promotion that brought me 
to Indiana.  

The worst advice I ever received:  
I can’t think of bad advice I have received.  I 
will say I don’t like to take advice from people 
who don’t believe in the ability of others.

In five years I would like…
 To see Misty Eyes be fully operational.  At 
that point I plan to put one of my other 
business plans in place.  One of those plans 
is to open Maddie’s, a restaurant chain that I 
plan to build and one day possibly franchise.  

My secret to success: Love what you do.

COVER STORY

Misty Eyes Animal Center
640 E. Main St. 

Brownsburg, IN 46112
(317) 858-8022 • Mistyeyes.org

Greg Zusan
Avon

317-858-6154

Local Decisions. People You Know.
Put our strength to work for you. We Do That!

www.StateBankofLizton.com | 866-348-4674
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Cherie Fox (left) and Renee Harlor in the 
early days of the Misty Eyes. 

One of the first-ever fundraising events for Misty Eyes was 
selling baked goods in front of Speck's Pet Supplies. On the left 
is co-founder Cherie Fox, Misty Eyes Director of Finance Bea 
Tate, and co-founder Renee Harlor. Submitted Photos

Above and On the Cover: Renee Harlor
Photo by Rick Myers
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OPEN FOR BUSINESS

Debbie House, co-
owner and studio 
manager of the new 
Brownsburg Board & 
Brush Creative Stu-
dio, opened her stu-
dio doors for busi-
ness on Nov. 24. A 
stay-at-home mom 
for 16 years, House 
always loved arts and 
crafts. 

When a college 
friend, Julie Selby, 
founder of Board 
& Brush, asked her 
about opening up 
a second Board & 
Brush in Indiana, 
House jumped at the 
opportunity. 

“I started looking 
at rentals in October 
and found this new 
building and we were 
opened for business 
the next month,” ex-
plained House. 

“I want people to come in and immediate-
ly fell welcomed. I want them to have an en-
joyable experience and want to come back,” 
she added. 

Board & Brush Creative Studios is de-
signed for both children and adults. “A lot of 
us have an inner artist,” said House. 

“The art projects are easy for anyone to 
do, just follow the steps. I’m having a blast. 
This is fun and I love people!” she added.

House is married with four kids and lives 
in Brownsburg.

What has been your biggest  
lesson so far?

Nothing is as easy at it looks! There is a 
ton of planning and design that goes into 
running a workshop smoothly before your 
guests even arrive. Even with all of the train-
ing I received from Julie and Board & Brush, 
there is still a learning curve in my own en-
vironment. Every studio is managed a little 
bit different and offers various class sizes, so 
I have had to figure out what works best in 
my studio here in Brownsburg.  So far, the 
workshops have been a huge hit and every-
one’s signs have turned out amazing! I am so 
happy with the way the way things are go-
ing so far!

What would be  
one thing that 
could help your 
business?

Spreading the 
word that we are 
open!  B&B is your 
go-to place for a 
night on the town, 
girl’s night out, hap-
py hour, corporate 
event, birthday par-
ties, children’s work-
shops, bridal shower, 
bachelorette party 
and more! Sign up for 
one of our scheduled 
classes or schedule 
a private party!  En-
joy fun music and a 
cocktail while you 
let your inner artist 
shine!  And, Like us 
on Facebook!  

What would  
you tell someone  
starting his/her 

own business?
I think Julie would agree that each set up is 

different and has its own obstacles and ben-
efits. Be involved in your community, reach 
out to your family to help get started and 
choose a location with a wonderful landlord, 
like we did.

So, what do you think about  
your business’s future?

Board & Brush is growing at a rapid rate. 
It is such a fun, unique concept for people 
to not only enjoy a fun night out, but also 
take home an art project that they created, 
yet looks like they purchased from a high-
end retail store like Pottery Barn or Ballard 
Design!

A stroke of creativity
Board & Brush Creative Studio is ready  

to help you find your inner artist

Board & Brush Creative Studio
Debbie House, co-owner

442 Main St.
Brownsburg, In 46112

(317) 518-1894
brownsburg@boardandbrush.com
boardandbrush.com/brownsburg

Compiled by Sherry Moodie

Debbie House
Photo by Sherry Moodie

Andrew Angle is the owner of NetGain 
Associates, Inc. He can be reached at 
(317)534-2382.

By Andrew Angle
The narrow, two-lane streets of Olde Town 

Greenwood exemplify long-term plans laid 
with short-term insight. The town's founders 
made lasting decisions when transportation 
was either by foot, hoof, or rail. 

Ten years from now, what will we wish our 
city planners had done differently? Look at 
what’s coming.

Transportation: Within three years, elec-
tric cars will be able to drive from coast to 
coast without a driver. Tesla owners will be 
able nap on the way to work. Implications? 
What should highways and streets look like? 
What happens to convenience stores with 
nobody stopping for gas? 

Shopping: Your car will go shopping with-
out you. Read your shopping list into your 
phone, tell it when to deliver, and your car 
will roll in loaded with groceries. What’s 
the retail zoning impact of day-to-day pur-
chases rolling through Amazon.com's fulfill-
ment warehouse in the boondocks instead of 
Walmart? 

Public Schools: Today's curriculum looks 
the same as it did before the invention of 
calculators and Ken Burns documentaries. 
Virtual and Augmented Reality education 

can outperform physical classrooms. Par-
ents will be pulling kids out of school for in-
dividualized curriculum at home. As classes 
shrink, so does the need for school build-
ings, staff, buses, and taxes.

Higher Education: With experts predict-
ing that the gadgets we carry will surpass 
the intelligence of Einstein before today's 
kindergarteners graduate from high school, 
what should kids be learning? Does algebra 
matter to generations that never use it?

Jobs: This one’s tough. Screens replacing 
cashiers is old news. It doesn't stop there. 
Before our next President leaves office, we 
will see Indy's first burgers and burritos be-
ing ordered, prepared, and delivered with 
the actress on the screen being the most hu-
man part of the process. Machines will do 
it all. Within three Presidential election cy-
cles, our $1000 computers will out-think ex-
ecutives quicker than Watson smacks down 
Jeopardy champs.

A look at what the future holds
BIZ WEB

317.539.2024 • 800.531.6752
www.raystrash.com

“Is your company’s New Year’s resolution to go green? Call Ray’s and 
find out about all of its exciting recycling programs. Whether you need 
a small container for office recycling, or large-scale equipment to handle 
excess packing materials, and things in between, Ray’s has you covered. 
Ray’s Trash is the only call you need to make for your recycling and waste 
removal needs. We offer consultants to review your needs and design a 
competitively priced custom program for you. Call us today to schedule a 
review of your property’s disposal plan.”

GREAT SERVICE, SMART PRICING
CALL RAY’S TODAY.
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Dan Miller is founder and president 
of Historical Solutions LLC -  Ideas 
and Inspiration Through History. 
Dan uses history to help people 
strengthen their leadership. His website 
is historicalsolutions.com.

BIZ HISTORY

By Dan Miller
I confess. With one of my most popular 

services in leadership development, I con-
fess that I didn't know until recently what 
its most important value is to leaders today. 
Nearly 200 people have participated in my 
"Walkshop" service. Clients say it's among 
the most creative things they've done to im-
prove their leadership. As you might guess, I 
enjoy hearing their positive reactions.

But I must confess to you that only in the 
past couple of weeks did I finally realize the 
truly unique takeaway of my Walkshops.

It's the place of leading.
Whatever you do as a leader — vision-

ing, communicating, inspiring, problem-
solving, and countless other things good and 
bad, pleasant and unpleasant — you lead in 
a place.

The place of leading has a hundred forms: 
indoors, outdoors, an office, a shopfloor, a 
hallway, a conference room, an open-space 
layout, a cubicle, a home, a street, a church, 
a moving vehicle, a basement, a top floor, no 
windows, all windows, over a phone, or via a 
digital screen of varying sizes. These are the 
places of leading. You lead in a place.

Are you aware of how a place affects your 
leading? Do you understand how your lead-
ing shifts from place to place to place? Do 
you have the best sense of how your leader-
ship in places can change from one period of 
your life to the next?

In the Walkshops, I guide you to places 
where, in sequence, leading occurred for 
one person. Five places mark the real story 
of the day when 28-year-old Benjamin Har-
rison raised his hand to volunteer to fight in 
the Civil War. Five places mark the real story 
of the day when 31-year-old Benjamin Har-
rison came home for good. 

As we move into 2016, I invite you to join 
me for a special experience of leading in a 
place. You're doing it every day anyway. 
Why not add more insight, perception, and 
thoughtfulness to your effort.

Email Dan with your thoughts at dan@
historicalsolutions.com.

The places of leadership

Jim Ittenbach is owner of SMARI, a 
research company, and he offers insights 
based in his years conducting research.

BIZ RESEARCH

By Jim Ittenbach
As we approach another election year, per-

sonal angst intensifies thinking about our right 
to free speech conflicting with marketers’ ap-
proach to ethics and truth in advertising. The 
beauty of free speech and advertising integrity 
itself is frequently tarnished when politicians, 
media forces, and savvy marketers collaborate 
with intent to engage consumers with manipu-
lative political messaging and negative adver-
tising. 

All things considered, the convergence of 
spin specialists, marketing researchers, and 
government ambition is very concerning. 
Government advertising like the Affordable 
Care Act and political campaign advertising, 
backed by unrestricted Super PAC donations, 
is undermining democracy while denigrating 
marketers.

Unfortunately, today’s politicos have be-
come masters in managing and manipulating 
the emotional triggers of consumers. Until re-
cently, the general public had little defense – 
short of hibernation or enduring a self-im-
posed media blackout. 

Fortunately, smartphones may have become 
our source for truth. Lately, handheld devices 
are being used as an objective observer by re-

cording actual behavior and unguarded com-
mentary. With the proliferation of surveillance 
cameras and recording on handheld devices, 
unbiased behavior and conversations are cap-
tured and presented for self-interpretation, 
allowing individuals to formulate their own 
opinion based on reality. 

Although an ability to record human behav-
ior in a clandestine manner is an unexpected 
consequence of innovation, it is one that de-
serves appreciation and deployment. 

There is also no doubt that the combination 
of political campaign money and marketing 
expertise will deliver manipulated messaging 
during this election period. Let truth be dis-
cerned through self-observation, fact finding, 
and objective listening. Observing the candi-
dates outside traditional media’s spin is defi-
nitely warranted. Live long and prosper!

Let not the truth be sold!

BIZ BRIEFS

sponsored by:

Representatives Bob Behning, Greg Steuerwald and 
Jeff Thompson have been invited to join us, 

along with Senators Pete Miller and Mike Young.

Dates:  Monday, January 25
  Monday, February 29
  Monday, March 28

Time:   Complimentary breakfast served              
  at 7:00 a.m. on the above dates 

Location:  Hendricks County 4-H Fairgrounds 
  Conference Center

RSVP:  Please contact the Hendricks County  
	 	 Farm	Bureau	office	at	273-0442	by	 	
  the Thursday prior to each breakfast

YOU ARE INVITED
2016 Legislative BreakfastsDancers announced for 2016 Dancing  

with the Hendricks County Stars 
The  Hendricks County Historical Museum will hold is second annual “Dancing with 

the Hendricks County Stars” on Saturday, April 23, 5:30 p.m. at Serendipity Event Cen-
ter at Perry Crossing, Plainfield.

Patterned after the popular TV show, Hendricks County’s version will feature 12 
Hendricks County residents or business owners.  Arthur Murray Dance Center in Avon 
will provide judges and instructor- performance partners for dancers. 

Tuesday, January 19th, was kickoff  event, held at Arthur Murray Dance Center, 
Avon, which is a partner with the museum in producing the event.  Arthur Murray 
manager Mark Adang started off the evening with a group dance teaching three simple 
steps that the dancer/competitors will use in each of their lessons and performances.

The dancers for the event are Karie Clark, Peg Glover, Sarah Ferguson, Nancy John-
son, Ifen Donovan, Sue Bogan, Nic Quintana, Rick Myers, Jeff Binkley, Jeremy Enz, 
Gene Hostetter, and Brad Dubois.

In addition to the dancing competition, this year’s event will also include time for 
open dancing, as well as dinner and a silent auction.  Tickets will go on sale March 5 at 
the museum and on its website, as well as Arthur Murray Dance Center and the follow-
ing libraries: Brownsburg, Danville, Plainfield, and Coatesville. 

Museum Board President, Deanna Hindsley said, “Last year’s dance event was such 
fun, and a great benefit for the museum.  Our goal for 2016’s ‘Dancing with the Hen-
dricks County Stars’ is to raise funds to allow us to improve displays and obtain stor-
age for our increasing collections.  We are looking forward to a great event this year!”  

For more information, visit www.hendrickscountymuseum.org  or call Deanna Hind-
sley at (317) 695-5602.



HENDRICKS AT WORK IS A SMART 
AND INNOVATIVE SOLUTION.
Jeff’s clients reap the benefits. And savings.

As an employee benefits consultant, Jeff is always looking for new ways to 
help his clients save money. When Hendricks County Government was looking 
to contain its rising healthcare costs, Jeff partnered with Hendricks At Work 
to establish an on-site clinic, which provides easy and coordinated access to 
wellness and primary care services for less money.

As the relationship continued, Jeff collaborated with At Work to develop an 
innovative narrow-network insurance plan. When given the choice, 70% of the 
employees chose Hendricks Regional Health over other traditional insurance 
options, because it offered just the right balance of convenience, cost savings 
and the highest quality of care. What’s even more impressive, Hendricks 
County Government has been able to save over $2 million over five years.  
To learn more, visit HENDRICKSATWORK.COM or call (317) 745- 3532.

Jeff Fox, HJ Spier 
Owner & Employee Benefits Consultant
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Scott Flood can be contacted via email 
at sflood@sfwriting.com or by calling 
(317) 839-1739, or visit his blog at: 
sfwriting.com/blog/.

THE PERSONAL TOUCH

By Scott Flood
Bring any group of business owners or 

managers together, ask them the most effec-
tive way to promote their organizations, and 
you’ll get a host of answers. One may insist 
on radio spots, another on direct marketing, 
a third on coupon envelopes, and a fourth 
may be adamant that billboards are the only 
logical choice. 

From an early age, our minds are trained 
to pursue the single answer that’s best for 
any situation. Whether it’s a question on a 
math test, a color choice for our living room, 
a career path, or religious belief, we assume 
that there is one single best choice to the ex-
clusion of all others.

But when it comes to promoting a busi-
ness, trying to find that single choice is rarely 
wise. You’ll see business owners and manag-
ers try radio advertising. When that doesn’t 
produce the results they want, they’ll switch 
to sending direct mail. When that doesn’t 
create a jump in sales … it goes on and on.

For most companies, the best approach 
is a mix of multiple channels, organized in 
ways that build upon the others. The chan-
nel that will work best in a given instance de-
pends on a wide range of factors, including 

the company itself, its audience, the message 
being conveyed, the environment, and many 
more.

Don’t try to find a single channel that will 
serve all of the company’s needs because 
(with extraordinarily rare exceptions) it just 
doesn’t exist. You really need to understand 
your customers, your marketplace, your 
competitors, and the environments in which 
you do business. 

And don’t rely solely on the sales repre-
sentatives who call on you to help you devel-
op that understanding. They’re nice people, 
and most do want you to succeed. But you 
can’t afford to forget who employs them and 
how they are compensated. Never hesitate to 
ask for advice.

If you keep looking for that magical mar-
keting solution, rest assured that you’re only 
setting yourself up for disappointment.

Holy grail in advertising?

Howard Hubler can be reached at 
howard@hubler.com.

PEER TO PEER

By Howard Hubler
I just finished reading an interesting arti-

cle about stress in the workplace discussing 
the current workplace model in America and 
how it’s outdated and dying a slow dismal 
death. My life is involved with kids who are 
in college, kids in the workplace, and friends 
nearing retirement. One thing that it is com-
mon about all of us is that we are passionate 
about our jobs. 

My college son is looking for a job in a 
new area of the country, preferably Chica-
go, which is all an adventure for him. India-
napolis seems a little tiny for him right now. 
He's online studying the various jobs. He 
will graduate in a few months and is ready to 
start the race. His only stress is not finding a 
job he wants. 

All of my life I have dealt principally with 
two types of people: auto sales people and 
auto technicians. Both are job addicts. If you 
ever had lunch with them, you would find 
it an obnoxious experience. They are tex-
ting customers at the same time as they are 
eating a hamburger, and they have operated 
at this speed their entire life. All the stress 
they experience is the stress that they put on 
themselves. 

Every week, a tool man comes to the 
dealership selling tools of first-class qual-
ity. Many of the technicians in our shops are 
constantly buying tools and constantly owe 
him. This means they must work that much 
harder to pay the tool bill and keep their 
take-home pay the same or better.  Why? 
Fixing cars and satisfying the customer is 
an addiction to them; that's all they've ever 
known. 

Most of you reading this article find your 
industry and lifestyle very similar. There is a 
core group of people who are just plain ad-
dicted to their industry. These people, as the 
saying goes, are 80 percent of the productiv-
ity in whatever it is that you and I do. And 
when you talk about changing the model, 
they're only comment is, "If it ain't broke, 
don't mess with it." 

Stress in the workplace

The Plainfield Chamber of Commerce announced its Member of the Month at its 
monthly members’ meeting. Equity Financial Services was given recognition. Equity 
Financial Services is a financial planning firm located at 4310 Stafford Rd. in Plainfield. 
For more information, call (800) 489-6976.

MEMBER OF THE MONTH

Plainfield Chamber of Commerce 
announces Member of the Month

From left: Cynthia Steidel, Chamber board member; Lori Hiatt, Chamber board member; Sheila 
Stevenson, Equity Financial Services; Jackie Cole, Equity Financial Services;  Jason Andrews, 
Equity Financial Services; Heather Thompson, Chamber board past president; Steve Blacketer, 
Chamber treasurer; Joanna Carter, Chamber board member: Brad DuBois, executive director 
of Plainfield Chamber of Commerce

Submitted Photo

3925 River Crossing Pkwy, Suite 300   |   Indianapolis, IN 46240   |   317.472.2200   |   info@somersetcpas.com

BUILDING  RELATIONSHIPS,
DELIVERING  RESULTS.

somersetcpas.com
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Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be reached 
at Jeff@thebinkleygroup.com or (317) 
697-1618.

By Jeff Binkley
A few days into 2016 and the market 

seems to be doing just about what it did last 
year: cause a lot of emotional grief while pro-
viding very little total return. If the market 
isn’t going to get boring, maybe it’s time we 
do. Cash is safe and boring, but until inter-
est rates come back, it remains a crap shoot 
whether returns on cash will beat even our 
currently low rate of inflation. 

The consumer staples sector is composed 
of companies — Procter & Gamble, Co-
ca-Cola, Kroger, CVS, Colgate Palmolive, 
and the like— whose primary lines of busi-
ness are food, beverages, tobacco and other 
household items. In other words, pretty bor-
ing stuff.  Yet that boring stuff’s performance 
beat or tied nine out of 10 other investment 
sectors in 2015, including beating the over-
all total return of the S&P 500 by almost 500 
percent. (Total return includes dividends. 
2015 total return of XLP was 6.6 percent vs 
SPX total return of 1.38 percent. Research 
is from Morningstar.com and us.spindices.
com as of 1/5/2016).  

But Bink, that’s so boring! I want to buy 
sexy, exciting companies that deliver high-
tech gadgetry by drone. Okay, I’ll agree that 

those companies are indeed sexy. But if this 
“recovery” stalls further and our pocket-
books get tight, are the masses still going to 
be willing to pay the extra premium price 
for that sexiness? Or are they gonna just 
run down to the corner drugstore or big box 
or grocer and buy the stuff that they really 
need? 

I know that some of you loyal dear read-
ers believe I have tempered my optimism 
these last few months. To be frank, nothing 
could be further from the truth.  I still know 
in my heart of hearts that America’s greatest 
successes (and American capitalism’s great-
est successes) are ahead.  But I also know in 
my heart of hearts that trees don’t grow to 
the sky. Maybe diversifying into some ever-
green shrubbery makes sense in case a storm 
comes along and batters and breaks the lofty 
pines soaring above.

A boring portfolio?  
MONEY MATTERS

BIZ BRIEF
SBL adds Isenhower to lending team

Mike Baker, president and CEO of State Bank of Lizton, an-
nounced last month that Rick Isenhower has joined the State 
Bank of Lizton as vice president and ag commercial lender. Isen-
hower joins the bank from Bane-Welker Equipment, LLC where 
he served as GM/ Finance & Insurance/Sales Group.  He has 21 
years of banking experience, which includes 17 years with Wells 
Fargo. Isenhower’s office will be located at 2436 N. Lebanon St., 
Lebanon.

Join us for the 2016 Hendricks County Business Leader’s

Women’s Business Leader Luncheon

Luncheon time is 11:30 am to 1pm • Location TBD

For additional information, contact Cathy Myers
info@businessleader.bz or call/text (317) 918-0334.

Presented by

A portion of the 
proceeds to benefit  

Leadership 
Hendricks County.

See you 
there!

SAVE THE DATES!

March 8th 
June 14th

September 13th

December 13th

Lead the way!Lead the way!
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Jack Klemeyer is the founder and head 
performance coach of GYB Coaching 
(gybcoaching.com). Contact him at: 
Jack@GYBCoaching.com.

COACH’S CORNER

By Jack Klemeyer
He might not be your preferred candidate 

in the upcoming election, but we need to pay 
attention to Donald Trump for three rea-
sons. This is not a campaign promotion nor 
an endorsement but more of an observation 
and something we can all learn from him.

One: He stands for something, “Make 
America Great Again.” Much like Barack 
Obama’s “Hope and Change” in the 2008 and 
2012 elections, it is a statement of what his 
“if elected” would look like. Trump pushes 
the envelope with his “Make America Great.” 
He is standing for something and if it offends 
some, that’s OK with him. The ones he of-
fended most likely wouldn’t vote for him 
anyway. 

Two: He’s using the power of publicity to 
increase his reach. Trump is a master at us-
ing publicity to expand his reach. Sometimes 
provocative and outlandish statements get 
plenty of play in the media, which gets Mr. 
Trump name recognition. Then many me-
dia sources reach out to him to get their own 
sound bite and the Donald knows how to use 
those media opportunities to spread a more 
demure message. 

Three: Name calling is a turnoff. This may 
be a personal bias on my part but the name 
calling makes Trump less than he could be 
otherwise. It might also fit into number two 
above but I’ve seen this kind of banter in lo-
cal politics, too. When a person makes the 
conscious choice to slip into the arena of 
name calling their stature falls off signifi-
cantly. 

This campaign season, begin to notice 
how each candidate moves you. Not based 
on his or her political affiliation or position 
but on their ability to get publicity and press. 
Notice his communication style and skill 
and how it moves you and others. Make a 
list of the things you could implement in the 
strategy for your business. Be sure to make 
a list, too, of those things you don’t like to 
make sure you don’t slip somehow in your 
own message. 

1, 2, 3… the ways of Trump

Carolyn Goerner is a Professor of 
Management at Indiana University-
Bloomington’s Kelley School of Business. 
Email: goerner@indiana.edu.

BIZ MANAGEMENT

By Carolyn Goerner
You want to reward an employee for a good 

idea; that’s only natural. Rewards are motivat-
ing after all, and compensating for good be-
havior breeds more good behavior. Right?

Well, when it comes to rewarding creativ-
ity, don’t be too hasty. Recent research indi-
cates that you’ll likely get better results when 
acknowledging a team for their innovations, 
rather than giving credit to a single individual. 
When you identify an individual as the solo 
author of an innovation, that person is more 
likely to develop “psychological ownership”, 
or a feeling of possessiveness, toward the idea. 
Rewarding individual innovations encourag-
es this feeling of ownership, such that people 
start to think of ideas as “their own” property. 
When this happens, people are less likely to 
seek input from others or accept challenges 
or modifications to their ideas.

Consequently, while this notion of “owner-
ship” might result in positive feelings for the 
individual owner, it is not generally good for 
the growth of the idea. Working together, re-
searchers from Canada and the US found that 
other employees were less likely to contribute 
to an innovation if they viewed it as “belong-
ing” to another employee. Instead of further 

developing co-workers’ ideas into fruitful 
programs for the company, these employees 
sought opportunities for new developments 
they too could “own.” This results in a cycle of 
new, but not fully developed, initiatives that 
never reach their profit potential for the or-
ganization.

When an idea emerges from your em-
ployee ranks, by all means acknowledge the 
creator. But managers will be better served 
by immediately giving a team of co-workers 
ownership of the new project and encourag-
ing cooperation to develop the idea to frui-
tion. When you make group input the norm 
for creative endeavors, your organization 
is more likely to get fuller commitment and 
cooperation for upcoming changes and de-
velopments.  So by all means continue to re-
ward employees for good behavior.  But to en-
courage creativity, group/shared rewards will 
bring about more valuable ideas.

Go team, go!

RIBBON CUTTING

Photo by Sherry Moodie

Crew Car Wash opens in Brownsburg
Crew Car Wash held its grand opening for its Brownsburg facility on Jan. 11. The 

facility is located at 1275 N. Green St., and it is Indiana’s is 27th location. Members of 
the Brownsburg Chamber of Commerce and employees of Crew Car Wash were pres-
ent for the ribbon cutting. To learn more about Crew Carwash and its services, loca-
tions and employment opportunities, visit crewcarwash.com.

WON’T YOU
JOIN US?

Pictured (l-r): William Rhodehamel, Executive Director; Eric Hessel, Program Officer; 
Ericka Bethel, Communications & Events Manager; and Frances Mock, Accountant.

To learn more, please call 317.268.6240 or visit www.hendrickscountycf.org.



Food • Fun • Networking

2016 COVER PARTY

Join us for the Hendricks County Business 
Leader’s February Cover Party, sponsored 
by State Bank of Lizton. Enjoy wine and 
hors d’oeuvres and mix with colleagues 
and your peers from throughout Hendricks 
County during this fun and casual after-
hours business affair as we honor: 
December cover, Jim Sharp, Magnum 
Logistics; January cover, Cory O’Brien, 
Diesel’s Sports Grille & Jack’s Pizza; and 
February cover, Renee Harlor, Misty Eyes.

RSVP to coverparty@businessleader.bz  
or by calling (317) 918-0334.

Thurs., Feb 11th
4:30-6:30 p.m.

presented by

Prestwick Country Club
5197 Fairway Dr.
Avon, IN 46123
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10 - Danville Chamber 
of Commerce 
(members’ meeting): 
Wednesday, Feb. 10, 
11:15 a.m.; Hendricks 
County 4-H Fairgrounds, 
1900 E Main St., 
Danville. For more 
information, call  
(317) 745-0670

16 - Plainfield 
Chamber of Commerce 
(member’s meeting): 
Tuesday, Feb. 16, 11:30 
a.m.; Plainfield Rec and 
Aquatic Center, 651 
Vestal Rd., Plainfield. For 
more information, call 
(317) 839-3800

17 - Brownsburg 
Chamber of Commerce 
(members’ meeting): 
Wednesday, Feb. 17, 
11 a.m.; Brownsburg 
Fire Territory, 470 
E. Northfield Dr., 
Brownsburg. For more 
information call  
(317) 852-7885

23 - Avon Chamber of 
Commerce (members’ 
meeting): Tuesday, Feb. 
23, 11:30 a.m. Prestwick 
Country Club, 5197 
Fairway Dr., Avon. For 
more information, call 
(317) 272-4333

Avon Chamber  
New Members

Swope Consulting LLC
Delwin Swope
1514 Redsunset Dr.
Brownsburg, IN 46112
(317) 858-3005

Bill's Classic 
Barbershop
Deborah A Ellis
4905 East Main St., 
Ste. B
Avon, IN 46123 
(317) 386-8909

Brownsburg Chamber 
New Members

LaCabreah Apartments
7130 LaCabreah Dr.
Brownsburg, IN 46112
(317) 852-0800

Danville Chamber  
New Member

Liberty Mutual 
Insurance
2020 St. Rd. 135,  
Ste. 203 
Greenwood, IN 46143 
317-535-5644  
ext. 08290

Great Clips
1316 Greenstone Dr. 
Danville, IN 46122 
(317) 557-3061

Stratusi
105 Commerce Dr., 
Suite B 
Danville, IN 46122 
(317) 563-3282

Plainfield Chamber 
New Member

Mary Kay Skin Care  
& Cosmetics
Delann Harshman 
1729 Sycamore Dr.
Plainfield, IN 46168
(317) 941-8685

NOTE: **Some meeting 
dates changed due to 
holiday. Please call 
before attending.

County and Municipal 
Meetings

Hendricks County
Unless otherwise noted, 
all meetings held at
Government Center
355 S. Washington St.
Danville, IN 46122
(317) 745-9221

Council
(Second Thursday every 
month) Feb, 11, 2 p.m.

Plan Commission 
(Second Tuesday every 
month) Feb. 9, 6:30 p.m.
 
Board of  
Zoning Appeals
(Third Monday  
every month) 
Feb. 15, 7:30 p.m. 

Commissioners 
(Second and fourth 
Tuesday every month)
Feb. 9, 9 a.m.
Feb. 23, 9 a.m.

Town of Avon
Unless otherwise noted,
all meetings held at
Avon Town Hall
6570 E. U.S. Hwy. 36
Avon, In 46123
(317) 272-0948

Town Council 
(Second and fourth 
Thursday every month)
Feb. 11, 7 – 9 p.m.
Feb. 25, 7 – 9 p.m.

Advisory Plan 
Commission
(Fourth Monday  
every month)
Feb. 22, 7 p.m.

Board of Zoning 
Appeals
(Third Thursday  
every month)
Feb. 18, 7 p.m. in the 
Court Room

Town of Brownsburg
Brownsburg Town Hall 
Eaton Hall
61 N. Green St.
Brownsburg, IN 46112
(317) 852-1120

Town Council
(Second and fourth 
Thursday every month)
Feb. 11, 7 – 9 p.m.
Feb. 25, 7 – 9 p.m.

Plan Commission 
(Fourth Monday  
every month)
Feb. 22, 7 p.m.
Brownsburg Town Hall

Board of Zoning 
Appeals
(Second Monday  
every month)
Feb. 8, 7 p.m.
Brownsburg Town Hall

Town of Danville
Unless otherwise noted,
all meetings held at 
Danville Town Hall
49 N. Wayne St.
Danville, IN 46122
(317) 745-4180

Note: Call (317) 
745-3001 to confirm 
meetings have not 
been cancelled.

Council
(First and third Monday 
every month)
Feb. 1, 7 p.m.
Feb. 15, 7 p.m.

Plan Commission
(Second Monday  
every month)
Feb. 13, 7 p.m.**

Board of Zoning 
Appeals Meets as 
needed on the
(Third Tuesday of the 
month) Feb. 16, 7 p.m.

Town of Plainfield 
Unless otherwise noted,
all meetings held at
Plainfield Municipal 
Building. 206 W. Main St.
Plainfield, IN 46168
(317) 839-2561

Town Council
(Second and fourth 
Monday every month)
Feb. 8, 7 p.m.
Feb. 22, 7 p.m.

Plan commission
(First Monday  
every month)
Feb. 1, 7 p.m.

Board of Zoning 
Appeals (Third Monday 
every month)**
Feb. 18, 7 p.m.

Sales Leads

Brownsburg  
Rugby Club
William Birkofer
7793 Highland Park Dr
Brownsburg, IN 46112

Complete  
Maintenance Services
Joel R Cole
5185 West CR 450 S
Coatesville, IN 46121

Danville Nails
Khoi Minh Nguyen
781 E Main St
Danville, IN 46122

Eads Trucking
Gregory Eads
26 Mackey Road
Danville, IN 46122

Indy Custom Crafts
David Newby
693 Millbrook Dr
Avon, IN 46123

Tangerine
Nicole O Wyckoff
4220 Raintree Rd
Indianapolis, IN  46234

SBA Loans

Hamilton County

Cate, Terry &  
Gookins, LLC
1254 Linden Ln.
Carmel, IN 46033
$25,000
The Huntington National 
Bank [OH]

Edgewater Tax  
Group, Inc.
1 S. Range Line Rd.
Carmel, IN 46032
$392,000
Keybank [OH]

Reuters, LLC
8754 E. 116th St.
Fishers, IN 46038
$235,000
Ridgestone Bank [WI]

Integrated Network 
Strategies
484 East Carmel  
Drive #380
Carmel, IN 46032
$50,000. The Huntington 
National Bank [OH]

Integrated Network 
Strategies
484 East Carmel  
Drive #380
Carmel, IN 46032
$ 12,200. The 
Huntington National 
Bank [OH]

Superior Services LLC
9730 River Oak  
Lane East
Fishers, IN 46038
$55,400. The Huntington 
National Bank [OH]

Hamilton Designs, LLC
11988 Fishers  
Crossing Dr St
Fishers, IN 46038
$24,800. The Huntington 
National Bank [OH]

K & TH  
Enterprises, LLC
13476 E 166th St.
Noblesville, IN 46060
$150,000
Celtic Bank [UT]

Hoosier Company LLC
17379 Little Eagle  
Creek Ave
Westfield, IN 46074
$25,000. The Huntington 
National Bank [OH]

Trab Corp.
12226 Quarry Ct.
Fishers, IN 46037
$25,000
First Merchants Bank

Phil 413, Inc.
626 South Range  
Line Rd.
Carmel, IN 46032
$175,000. First 
Colorado National Bank 
[CO]

The Bishops 
Entertainment LLC
12708 Crescent Dr.
Carmel, IN 46032
$25,000. The Huntington 
National Bank [OH]

Hancock Office  
Supply Plus Corp.
6387 N. 250 E.
Greenfield, IN 46140
$40,000
Chase Bank [DE]

Hendricks County

SMK5 LLC
1410 E. Main  
St. STE. 107
Plainfield, IN 46168
$300,000
Home Bank

Booher Building 
Company, Inc.
250 Lakemoore St.
Brownsburg, IN 46112
$100,000
PNC Bank [DE]

Two Guys Window 
Tinting, LLC
1218 Kinross Dr.
Avon, IN 46123
$16,000. The Huntington 
National Bank [OH]

Danville Veterinary 
Hospital, LLC
255 W. Main St.
Danville, IN 46112
$280,400
Wells Fargo Bank [SD]

Johnson County

Amrit Freight  
Transport Inc
2910 Welcome Way
Greenwood, IN 46143
$151,200. The 
Huntington National 
Bank [OH]

Amrit Freight  
Transport Inc
2910 Welcome Way
Greenwood, IN 46143
$29,700. The Huntington 
National Bank [OH]

Roadway Cargo 
Transport, LLC.
378 Doughtery Ln.
Greenwood, IN 46143
$80,400. The Huntington 
National Bank [OH]

Storm Chiropractic 
Clinic LLC
622 N Madison Ave.
Greenwood, IN 46142
$478,000
Premier Capital 
Corporation

Warweg & CO., Inc.
3055 RJ Parkway
Franklin, IN 46131
$ 113,000
Indiana Statewide CDC

The Color Cafe LLC
1480 Olive Branch  
Park Lane S.
Greenwood, IN 46143
$35,000
Mainsource Bank

KC Stahlhut Inc.
740 Fry Rd.
Greenwood, IN 46142
$311,500. The 
Huntington National 
Bank [OH]

US WAY INC.
625 Timeless Run
Greenwood, IN 46143
$ 148,300. The 
Huntington National 
Bank [OH]

Honey Grove 
Educational  
Center, Inc.
4990 N. Road 500 W.
Greenwood, IN 46106
$1,950,000
Bloombank

KC Stahlhut Inc.
740 Fry Rd.
Greenwood, IN 46142
$25,000. The Huntington 
National Bank [OH]

Assurance Health 
Indianapolis, IN-RE
900 N. High 
Indianapolis, IN 46214
$1,051,000
Indiana Statewide CDC

Avtar Trucking
5502 Glen Canyon Dr.
Indianapolis, IN 46237
$30,400. The Huntington 
National Bank [OH]

Marion County

Think Fit II LLC
11504 Grassy CT #102
Fishers, IN 46237
$25,000. The Huntington 
National Bank [OH]

Matchbook  
Creative Inc.
1317 N. Pennsylvania St.
Indianapolis, IN 46202
$371,000. Premier 
Capital Corporation

TDK Real Estate, LLC
1840 Midwest Blvd.
Indianapolis, IN 46214
$1,615,000. Hendricks 
County Bank & Trust Co.

Capitol City Coach Inc.
8485 W  
Washington Street
Indianapolis,  IN 46231
$150,000
Celtic Bank [UT]

Perq, LLC
7225 Georgetown Rd.
Indianaoplis, IN 46268
$2,529,500. Community 
& Southern Bank [GA]

Gaede Casket 
Company, Inc.
9653 525 East
Indianapolis, IN 46259
$100,000. Keybank 
[OH]

Michael Powell
222 Grovewood Dr.
Beech Grove, IN 46107
$20,000. The Huntington 
National Bank [OH]

2 SS Monkeys LLC
4650 E Southport Rd.
Indianapolis, IN 46237
$190,000
Citizens State Bank

Assurance Health 
Indianapolis, IN-
Equipment
900 N. High School Rd.
Indianapolis, IN 46214
$113,000
Indiana Statewide CDC

Cranium,  LLC
3174 N. Delaware St. 
Indianapolis, IN 46205
$150,000. Celtic Bank 
[UT]

1919 E 52nd LLC
1919 E 52nd S.
Indianapolis, IN 46205
$251,000
Chase Bank [DE]

Nourish Wellness 
Family Medicine LLC
826 W. 64th St..
Indianapolis, IN 46260
$164,000. Premier 
Capital Corporation

JE & T Accounting  
& Tax LLC
688 E 63rd St.
Indianapolis, IN 46220
$517,500
Wells Fargo Bank [SD]

Midwest Wellness LLC
6822 E 82nd St.
Indianapolis, IN 46250
$150,000
Fifth Third Bank [OH]

2 Indy Monkeys, LLC
5661 86th St.
Indianapolis, IN 46250
$ 148,400
Citizens State Bank

Benchmark Property 
Services Inc. 
7807 W. Morris St.
Indianapolis, IN 46231
$18,100. The Huntington 
National Bank [OH]

AJ's Transmissions LLC
4026 Senour Rd.
Indianapolis, IN 46239
$301,500
PNC BANK [DE]

CMG Worldwide, Inc.
10500 Crosspoint Blvd.
Indianapolis, IN 46256
$350,000
Keybank [OH]

CMG Worldwide, Inc
10500 Crosspoint Blvd.
Indianapolis, IN 46256
$3,658,500
Keybank  [OH]

Jaisriram LLC
4950 S East St.
Indianapolis, IN 46227
$1,012,500
First Federal Savings 
Bank (Huntington)

Metabolic  
Ventures I LLC
2727 East 86th St., 
Ste. 115
Indianapolis, IN 46240
$505,000
Wells Fargo Bank [SD]

Krakra Pk INC.
10440 Hickory Hill Dr.
Indianapolis, IN 46234
$ 25,000 and $27,300
The Huntington National 
Bank [OH]

Think Fit II LLC
11504 Grassy CT #102
Fishers, IN 46237
$163,500. The 
Huntington National 
Bank [OH]

Benchmark Property 
Services, INC.
7807 W. Morris St.
Indianapolis, IN 46231
$ 19,200. The 
Huntington National 
Bank [OH]

Hi Mom  
Enterprises LLC
3605 Commercial Dr.
Indianapolis, IN 46222
$1,331,000
Bank United [FL]

Avon Transport Inc.
5723 Dividen Rd.
Indianapolis, IN 46241
$76,900. The Huntington 
National Bank [OH]

24-7 Trrans Inc.
8643D Shadow  
Ridge Ln.
Indianapolis, IN 46239
$15,000
Wells Fargo Bank [SD]

BJM Sons of  
Saroli, Inc.
7314 East 21st St.
Indianapolis, IN 46219
$1,128,000
First Western SBLC [TX]

Materials Data 
Management, Inc.
6152 N. College Ave.
Indianapolis, IN 46220
$ 128,000
Premier Capital 
Corporation

SB Fuse One, LLC
4840 W. 57th St.
Indianapolis, IN 46254
$308,000
Stock Yards Bank & Trust 
Co. [KY]

GJ Group Inc. and 
Balwinder Kaur
3205 S. Keystone Ave. 
Indianapolis, IN. 46237
$21,900. The Huntington 
National Bank [OH]

Janes Restaurant 
Group, Inc.
1389 W. 86th St., Ste. 30
Indianapolis, IN. 46260
$345,000
Mainsource Bank

GJ Group Inc. and 
Balwinder Kaur
3205 S. Keystone Ave.
Indianapolis, IN  46237
$20,900. The Huntington 
National Bank [OH]

Delv Design  
Studio LLC
212 W 10th St.,  
Ste. F125
Indianapolis, IN 46202
$50,000. The Huntington 
National Bank [OH]

Morgan County

Creighton Concrete 
Construction
1022 W. Dupont Dr. S.
Martinsville, IN 46151
$25,000
BMO Harris Bank [IL]

PLANNER OF NOTE
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SERVICE GUIDE
HEATING & COOLING

HYPNOSIS

HEAT
&COOL LLC. SINCE 1970

72 W. Main St., Danville, In 46122
Call: (317) 745-5635
Fax: (317) 745-1340

SALES • SERVICE
HEATING • AIR CONDITIONING

www.heatandcool.net

“Your comfort is our business!”

Visit online 
today!

Catering for any Occasion • Delivery Available • Call or Place Order Online!
                                (Minimum Order Required)

Avon
10791 E. U.S. Hwy. 36

Avon, IN 46123
(317) 271-7760

www.Cfarestaurant.com/Avon

Plainfield
2687 E. Main St.

Plainfield, IN
(317) 839-4886

www.Cfarestaurant.com/Plainfield

BIZ BRIEFS

City Barbeque's  
anniversary 
celebration

City Barbeque is celebrating its 4th anniver-
sary on Saturday, Feb. 27, at 9116 Rockville Rd. 
The family day will include activities, crafts, 
live music, mac n' cheese bar, and a lemonade 
stand.

Know your advertising power!
Call today for more information.

(317) 451-1088Expand Your Reach!

Clark, Holden and Myers 
receive LHC honors  
at annual meeting

Hendricks County Sheriff Brett Clark was 
awarded Leadership Hendricks County's Leader of 
the Year award during its annual meeting Jan. 21. 
at the Hendricks County 4-H Fairgrounds & Con-
ference Complex, Danville. 

Clark is entering his second year as the coun-
ty’s sheriff. Rick Myers, publisher of the Hendricks 
County Business Leader and Hendricks County ICON, was the 
recipient of the Suzanne Whicker Distinguished Service Award, 
while Autumn Holden, a senior at Cascade High School. was 
awarded Youth Leader of the Year honors. 



IS SOMEONE TRYING TO TELL YOU SOMETHING?

If you’re overweight, smoke or have a family history of heart disease, a $49 heart 
scan from the leading heart and vascular experts in Indiana isn’t just simple and 
convenient, it might save your life.
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