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A stronger economic 
force or not?

A few weeks ago, member-
ship in both the Greater Green-
wood Chamber of Commerce 
and Johnson County Develop-
ment Corporation (JCDC) voted 
overwhelmingly to merge the two 
organizations. 

The new organization is named 
Aspire Johnson County and will 
do business as Aspire Economic 
Development + Chamber Alli-
ance. Greater Greenwood Cham-
ber President & CEO Christian 
Maslowski will serve as presi-
dent of the new organization, and 
JCDC Executive Director & CEO 
Dana Monson will be vice presi-
dent of economic development. It 
will formally launch Jan. 1, 2020.  

In a prepared statement after 
board of directors of both organi-
zations voted to proceed and be-
fore the general membership of 
each entity voted, Pat Sherman, 
chairman of the board for JCDC, 
stated: 

“Economic development and 
the process of attracting new 
businesses has changed. Johnson 
County and the area south of Indi-
anapolis mean business, and this 
union better positions our region 
to attract companies considering 
growth or expansion.” 

There seems to be a trend to 
combine chambers and/or cham-
bers and economic development 
corporations. Such was the case 
in Ft. Wayne, and the Carmel and 
Fishers chamber merged a few 
years ago to create One Zone.

We are not advocating for a 
change in the way we operate in 
Hendricks County – we have fine 
chambers of commerce and this 
publication has been a zealous 
supporter of each one of them.

But, with the recent activity 
south of us, the question begs: 
Would a merger of our chambers 
and economic development cor-
poration create a stronger eco-
nomic development force for 
Hendricks County? 

“Success is walking 
from failure to 

failure with no loss of 
enthusiasm.” 

  – Winston Churchill

OUR VIEW
QUOTE OF THE MONTH CARTOON

OPINION

By Gus Pearcy

Every Christmas, my stocking would come 
with a classic wood paddle ball. I never could 
master smacking the tethered ball over and 
over, but it did provide some Christmas 
morning entertainment. 

Mind you, these were not high-quality toys, 
just something that was fun until the rubber 
band broke or the ball came off.

That’s when I would start to cry.
You see, my mother would take the broken 

paddle ball and turn the paddle of fun into a 
paddle of punishment. It became the discipli-
narian in our home. For the next 364 days, the 
toy paddle became Corporal Punisher. What 
was fun and games became woe and pain.

The same can be said of social media.
The advent of social media has been an in-

credible boon. It helps us keep in touch with 
friends and family. It gives equal weight to di-
verse views and opens up so many opportuni-
ties for public awareness.

It can also ruin you or your company or 
brand. Just ask Roseanne Barr, Kathy Griffin 
and Anthony Weiner. They all suffered in-
calculable harm for reckless Facebook com-
ments or tweets.

In 1988, Jimmy the Greek lost his job over 
saying that black athletes were superior be-
cause of breeding since the time of slavery. So 
this is nothing new, but it brings up a valu-
able lesson.

Corporate leaders in a media interview 
should remember the “7 second rule.” You can 
remain on point, talking up the talking points 
for 60, 90 or two hours, but if you let your 
guard down for just seven seconds, you can 
be assured that is the clip or sound bite that 
will be used. 

Case in point, during the aftermath of the 
Deepwater Horizon oil spill in 2010, CEO 
Tony Hayward said he wanted his life back in 
seven seconds during an hour long interview 

where he fessed up about BP’s culpability and 
sorrow at the loss of life. In fact, this example 
is typically shown in media training classes.

Social media just puts an amplifier on those 
mistakes. It’s tough to maintain an “on-point” 
message for 60 minutes. So prepare by think-
ing about ways to embellish those points. 
Think hard. Don’t wing it. 

Have your communications or public rela-
tions staff help you determine the effective-
ness and how germane the comments are. The 
point is to don’t allow a moment of weariness 
to scuttle your public persona.

Humor: 7 seconds that could save your career

Gus Pearcy is a contributing columnist to 
the Hendricks County Business Leader. He 
may be reached at (317) 403-6485 or gus@
icontimes.com
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LET US BOOK YOUR 2019 
EVENT OR WEDDING!

DANVILLE | 1900 East Main St.  
317-718-6153 

www.4HComplex.org

The 33,000 sq. ft. Hendricks County 4-H 
Fairgrounds and Conference Complex is 

designed to meet any of your social meeting 
needs:  banquets, meetings, seminars or 

wedding events - we can do it all! Our friendly 
and knowledgable staff are ready to make your 

event worry-free and memorable! 

$50 OFF
Rental of $150  

or more
Must present coupon at time  
of order.  Expires 12-31-19.

August Cover Party held  
at Historical Museum

COVER PARTY

The Hendricks County Business Lead-
er held its quarterly Cover Party, spon-
sored by Kemper CPS Group, Aug. 8 at 
the Hendricks County Historical Mu-
seum, 170 S. Washington St., Danville.  
Honored was June cover, Stephanie Yant, 
owner of Cabin Coffee Co.; July cover, 
Mark Morgan, Town manager, Town of 
Danville; and August cover, Matt How-
rey, president and CEO of North Salem 

State Bank. Special recognition was giv-
en to both Bill Bailey and Olympia Me-
jia Harris for their winning participation 
in the Historical Museum’s fundrais-
er, Dancing with the Hendricks County 
Stars. The next Cover Party is scheduled 
for Thursday, Nov. 14; the location is to 
be determined. To RSVP, contact Cathy 
Myers at coverparty@businessleader.bz 
or call (317) 918-0334.

Stephanie Yant Matt Howrey Mark Morgan

From left. Pat Baldwin, Bill Bailey, Olympia Mejia Harris, and Deanna Hindsley. (Photos by by Dave 
Gansert)
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By Karl Zimmer

Those in our society and in western society, general-
ly, tend to address symptoms rather than addressing the 
causes and finding appropriate solutions. It’s analogous to 
taking an aspirin for a headache rather than figuring out 
what caused the headache and finding a solution or rem-
edy for that cause. We all do it. It’s easy and usually takes 
care of the immediate issue, but is it the most effective for 
the long-term?

In business, especially in manufacturing due to greater 
use of process control and statistics, we may be more in-
clined to seek solutions to core issues. That said, since our 
first awareness of a problem is the symptom, it is easiest 
to handle the low hanging fruit, the symptom, rather than 
looking for and solving the core problem. That reminds 
me of rules (and laws) that are often put in place to ad-
dress a “symptom” perpetrated by a few but that impact 
the many. I think Pareto had something we tend to ignore, 
and even if he didn’t have the ratio exactly right, the prin-
ciple is valid. Eighty percent of the problems are caused by 
twenty percent of the people, but rules affect those who 
will obey them and not the ones who ignore them and are 
the very ones who caused the problem to begin with.

When we address the core issues, we actually affect the 
change we are looking for without hurting the majority of 
people who aren’t the problem. When you have a few peo-
ple who break the rules, rather than making new rules to 
try to “control” them but that will negatively impact the 
innocent, might it be best to find out, for example, is there 
something about the organizational culture that causes 
those few to disrupt the organization? Are those people 
bored? Did you hire the wrong people? Are organizational 
politics affecting the workplace? Are you, the leader, being 
kept in the dark about what is really going on? Is your or-
ganizational structure such that some people control the 

flow of information and decision making, thereby hurting 
the effectiveness of your company?

Symptoms are signs that there’s a problem. Symptoms 
are not the problem. Treat the symptom only if you’ve 
identified and solved the core problem, because if you only 
treat the symptom, the problem will get worse and the 
symptoms will return in force. Remember the old adage 
about the subtle hint that when ignored, turns into the 2 
X 4? Save yourself the long-lasting or recurring headache. 
Get to the core issue, nip it in the bud, and be done with it.

This column is dedicated to sharing experiences, re-
search, and ideas about great leaders, for great leaders. 
Please send your comments, questions, and suggestions.

BIZ LEADERSHIP

Symptoms versus solutions

Karl is the author of, “The Boy Who Grew Up to RULE® 
the World…,” a speaker, Board Certified Hypnotist, and 
successful CEO. Karl can be contacted at karl@z-success.
com. RULE® is a Registered Mark of Karl R. Zimmer III

Treat the symptom only if you’ve identified 
and solved the core problem, because if you 
only treat the symptom, the problem will get 
worse and the symptoms will return in force. 

Working hard
for your 

Business!

317.754.2896
Kspencer-ellis@homebanksb.com
www.homebanksb.com

With over 20 years of experience in 
commercial banking, Kathy Spencer-Ellis 
is committed to helping your business 
move to the next level.  
Offering a solutions-oriented approach 
and unmatched personal service, she 
will bring professional solutions that 
work for you and your business. 

 Stop by or call Kathy today! Visit our new 
Plainfield 
location at 

990 W. Main St.
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ROSEBOOM  continued on page 7

By Stephanie Dolan

It was 1975, and a few things 
were happening that would 
later be known as placehold-
ers in history. The country 
was in the midst of the Wa-
tergate scandal. The Vietnam 
War ended. “Jaws” was re-

leased in theaters. Bruce Springsteen’s 
album “Born to Run” was released. And 
Jimmy Hoffa was reported missing. 

In Plainfield, Russell Roseboom 
opened what was then called Rose-
boom Farm Supply. Today, it is Plain-
field Equipment and is run by Russell’s 
son, Rex Roseboom, Sr. and his son, Rex 
Roseboom II. 

“My father is still is still active,” Rose-
boom II said. “He’s still one of the own-
ers. He took it over in 1983.  It’s kind of 
in your blood, I guess. I started working 
here when I was old enough to push a 
broom and I’m still here. We’re here six 
days a week from 7:30 a.m. to 5:30 p.m. 
Monday through Friday and 8 a.m. to 2 
p.m. Saturday.”

What is it like working for a family 
business that’s stood the test of time? 

“Working alongside your dad every 
day is the best part,” Roseboom said.

Sadly, Rex’s grandfather, Russell 
Roseboom, passed away just a few 
months ago, but – until recently – was 
still coming into the shop to check on 
things every now and again. 

“He passed a couple of months ago, 
but he lived a long one,” Roseboom said. 
“He was 87. When he left the business is 
1983 he still continued doing work and 
other part-time things up until about 
two years ago, and he still came by once 
a week or so to check on us.”

Plainfield Equipment specializes in 
parts and service for agricultural ma-
chinery, construction machinery and 
lawn and garden products as well. 

“When it started it was basically a 
farm supply, so we did basically row 
crop seeds – beans or corn or wheat 
– and other agricultural implements 
and feeders and trailers and augers and 
grain wagons and all that good stuff,” 
Roseboom said.

Today, Plainfield Equipment deals in 
equipment, parts and service for New 
Holland, Hustler, Cub Cadet, Honda 
Power Equipment, Woods, Stihl, BIlly 
Goat and Scag.

Farmers travel from all over the 
state – sometimes from out of state – 
to shop Plainfield Equipment’s sizeable 
inventory of tractors and other farm 

Plainfield 
Equipment, Inc.

716 W. Main St.
Plainfield, IN 46168

(317) 839-2448
plainfieldequipment.com

Rex Roseboom II moves third-generation  
owned Plainfield Equipment to the future

In the blood



Visit our web site at Bassettservices.com
to see what 7,000 customers like you say about our service!

BEST REBATES OF THE YEAR
We can exchange your current model with a new American 

Standard Heating & Air Conditioning High Efficiency 
system. Now is the best time to exchange your out-of-date 
model for a new, super high efficiency system, and do it all 

with 36 months* financing. 

ACT NOW BEFORE THESE REBATES 
AND INCENTIVES EXPIRE!

NOW FEATURING SPRING PROMOTION
Utility Rebates up to ………..$1,000

Energy Savings up to  …….$900
10 Year Parts Warranty value up to**…..$799 

 Total Savings & Discounts up to ………..$2,699 
See details below. Offer expires September 30, 2019.  

Not valid on prior installations. Restrictions apply. *with approved credit 
**On qualified systems.

WHAT NEXT?
Give Joy a call at 317-451-5810 and she will schedule an appointment at 
your convenience to give you exact figures on how much you can save. 
Many of our customers have thanked us for taking the time to review 

their utility savings options and they have turned their savings into more 
exciting purchases like vacations, computers, even shopping sprees...

THE BEST NEWS YET!
Your savings may pay for your new system. Our new American Standard 
High Efficiency systems are guaranteed to put the “green” back in your 
pocket with their super high efficiency energy savings functionality... 

and we’ll guarantee that in writing! And if you prefer to make monthly 
payments we have low interest rate loans available through our bank.

SAVINGS & DISCOUNTS 
UP TO $2,699

SERVICES, inc

HEATING & COOLING
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equipment.
“So you want to get these brands out 

in front of new users,” Roseboom said. 
“New Holland put that in front of farm-
ers and what you’d call dairy and live-
stock customers where they’re cutting 
hay and needing that equipment to 
maintain their business. New Holland 
is the largest machinery that we sell. 
We sell New Hol-
land agriculture 
and construction 
products. Along 
with that is a brand 
called Woods that 
does attachments 
and implements to 
fit those products.”

While farm 
equipment is a big 
seller, Plainfield 
Equipment also 
stocks several dif-
ferent brands and 
models of lawn 
mowers for every-
day needs. 

“If someone 
comes in the first 
thing we’re go-
ing to ask is how big is your lawn, how 
much are you mowing weekly and are 
you looking for a riding tractor or push 
mower,” Roseboom said. “We try to 
push them toward the right product to 
fit their needs and after that we demon-
strate what it is they do.”

Roseboom said that Plainfield Equip-
ment is a top-notch dealer for most of 
the brands they have in stock. 

“Whether that be the New Holland 
Presidents Club,” he said. “Or – when 
it comes to Hustler – we’re considered 
an elite dealer. We’re also an elite dealer 
for Stihl, and a premier dealer for Hon-
da Power. We’re very proud of our ac-
complishments as a lot of that is built 

on sales volume, performance and cus-
tomer satisfaction.”

While business is booming, it is also 
not without its challenges.

“The biggest challenge is keeping up 
with technology as fast as its changing 
right now,” Roseboom said. “The ma-
chinery itself – just advancements in 
computerization – we’re selling even 
robotic lawnmowers now. It’s a chal-
lenge to keep up with the latest and 
greatest technology that manufactur-

ers are putting out 
there for sale.” 

Another chal-
lenge is maintain-
ing the space on 
which the busi-
ness currently sits 
(716 W. Main St., 
Plainfield).

“We have a pret-
ty large outside 
display as well as 
inside,” Roseboom 
said. “We make it 
work with the size 
of the facility we 
have. We’ve always 
been in the same 
location, but we’re 
thinking of look-
ing into a move. 

We are getting at capacity here, so we 
are entertaining the idea.”

Roseboom said that the family loves 
doing business in Plainfield and serv-
ing Hendricks County and the whole of 
central Indiana.

“We’re locally owned and operated, 
and we have an excellent staff that’s 
friendly and professional that we’re very 
proud of and we’re happy to be a part of 
the community.”

Will Roseboom pass on the business 
to his own son, Silas (now 2)?

“I don’t know if I’ll curse him with 
that,” he said, laughing. “Hopefully he’ll 
be a doctor, or lawyer or politician – 
that’s where the money’s at.”

ROSEBOOM continued from page 6

ON THE RECORD WITH REX ROSEBOOM II
What do you do to unwind? 

I enjoy golfing, sports and 
spending time with my family.

What is your secret to success? 
Persistence and being involved in 
the business day to day for both 
me and my father. 

Who or what inspires you?
 My family

If you had to choose a theme song, 
what would it be? 

My Way – Sinatra
Do you have any pets? 

A dog named Reggie
What’s your favorite TV show? 

SportsCenter
What’s your favorite movie? 

Forrest Gump

“It’s kind of in your 
blood, I guess.  

I started working 
here when I was  
old enough to  

push a broom and  
I’m still here. “ 

— Rex Roseboom II
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When cutting edge becomes out-of-date

TRENDS IN TECH

By Chet Cromer

My team is in the business of building customized tech-
nology solutions for the clients we serve. This means that 
every project we embark upon has something new to be 
discovered. No matter how similar one project may ap-
pear to be to another, they are always these little idiosyn-
crasies that pop up here and there. Some lead to bright 
new discoveries while others lead to headaches and a trip 
to the “bang head here” sign posted in a dark corner of 
the office.

One of the great things about building custom software 
is that it provides our clients the opportunity to build 
something cutting edge and laser-focused on their busi-
ness goals and technology resources. The corresponding 
truth, though, is that those goals and resources change 
over time. They grow, they shrink, they pivot, and they 
shift. In their wake they leave a custom technology solu-
tion that grows antiquated and harder to use.

When using off-the-shelf software tools, it’s not that 
hard to cut the cord and move to something new. But 
when you’ve invested significant time, money, and effort 
in building your own system, it’s much harder to let go and 
“start over.” The truth is, though, we’re never really start-

ing over. Every new adventure is informed by those that 
have come before it. We’ve learned what works, and what 
doesn’t. We may not be able to guarantee what’s in the fu-
ture, but we can learn from the past and make processes 
even better. 

We just finished a complete overhaul of a system for a 
client that lasted well over a decade. In custom-software 
terms, that’s a long time. I was proud that something we 
created lasted that long through changes in both technol-

ogy and business leadership. The new system was expen-
sive and required much planning, but it was great for the 
entire team to come to the table knowing what we needed 
because it opened the door to explore how new technol-
ogy could add true value to the endeavor.

You and your business may never be in a place to build 
your own app, custom web portal, or business integration 
system. What you do may be so “normal” that existing 
tools solve your problems and don’t require any custom-
ization or integration. Times do change, though, and we 
would all do well to regularly review pain points, oppor-
tunities, and ways to harness new technology in ways that 
help us better achieve business goals and personal satis-
faction in life.

Chet Cromer is the president of C2IT Consulting, Inc.,
a Plainfield-based technology business that provides 
websites, mobile apps, and IT consulting/support to 
businesses across central Indiana. He can be reached at 
chetcromer@c2itconsulting.net or (317) 721-2248.

866.348.4674 | StateBankofLizton.com

Custom-crafted loans for the 
adventures that await.

Mike Crowder Cathy Adams

AVON | BROWNSBURG |  LEBANON | LIZTON | PITTSBORO | PLAINFIELD  | ZIONSVILLE

One of the signs produced by MRC Wood Products, says, “Adventure Awaits.” Yet, at age 6 when 
Mike Crowder opened his savings account at State Bank of Lizton, little did he know of the adventures 
he would encounter in life and with that very bank. Fast forward 30 years, State Bank of Lizton’s 
commercial loan officer, Cathy Adams was his natural choice to help him manage the expansion of 
his company with a new manufacturing facility. If you’re like Mike and ready to take your business to 
the next level, visit any of our convenient nine locations today or call Cathy Adams at 317.858.6168.

But when you’ve invested  
significant time, money, and effort  

in building your own system,  
it’s much harder to let go and “start 

over.” The truth is, though, we’re  
never really starting over. 
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Scott Flood creates effective copy for 
companies and other organizations. 
You’ll find more articles at sfwriting.
com. ©2019 Scott Flood All rights 
reserved.

Finally, local VoIP and internet service for 
your Hendricks County business that’s 

user-friendly and priced right.

TELTECINC.COM    •    (317) 390-8585

Contact us for a FREE  
on-site overview.

“I’ve worked with Tel Tec for over 2 decades. 
Technology has really changed over the 
years, Jason and the Tel Tec team have 

been great to work with. They do it all, 
problem solving, set up, training and 

keeping our Dental practice relevant and 
productive over the years.”

- Indianapolis Endodontics PC

“We have been working with Tel Tec for 
almost 10 years, and they have always 
been easy to contact and available to 
answer all of our questions. They have 
made great suggestions regarding 
information technology, especially our 
phones. They have updated our equipment 
in the past, and we are currently working 
with them again regarding another update.”
- Rader & Rader CPA’s

English teachers and 
marketing materials 

THE PERSONAL TOUCH

By Scott Flood

I’ve had many people tell me they 
can’t believe I get paid to write. Usu-
ally, it comes from someone who paid 
close attention in their high school Eng-
lish classes and can’t believe the sins I’ve 
committed on a project for her employer. 

“Any seventh-grader knows you can’t 
use contractions. Look, you used a 
preposition to wrap this paragraph up. 
And you can’t begin a sentence with a 
conjunction.”

Grammar and syntax are critical ele-
ments of good writing, but copy to pro-
mote your organization and what it of-
fers shares little with the writing you did 
for Sophomore Honors English. High 
schools and colleges teach a style of writ-
ing that’s used only within the academic 
worlds.

Unlike Composition 101, business 
writing isn’t about satisfying a teacher’s 
long list of rules. It’s about selling. Tell-
ing. Convincing. Entertaining. Empha-
sizing. Even infuriating. Effective writ-
ing for marketing is also extraordinarily 
individual and personal, because it must 
connect with one reader at a time.  

 The degree of grammatical correct-
ness should reflect the situation, the me-
dium and the audience. An ad for busy 
industrial purchasing managers doesn’t 
need to be as formal as a white paper di-
rected to English teachers. 

Among the more common areas of 
confusion: 

• Contractions. There’s nothing 
wrong with using contractions in 
copy, because they keep copy talky 
and friendly. 

• Conjunctions. Beginning a sen-
tence with a conjunction is per-
fectly acceptable. And sometimes, 
it adds impact. But not if you do it 
too often. Or place them inappro-
priately. Treat conjunctions like 
spices: a little bit adds flavor, too 
much is overwhelming.

• Second person. You’re not sup-
posed to use the second person 
(you) in school writing. But busi-
ness writing should be a personal, 
informal conversation between you 
and your audience, so it’s not only 
acceptable to use you, it’s actually a 
good idea. 

Write to communicate effectively, 
rather than worrying about impressing 
that English teacher who terrified you. 
She’s not judging your work anymore. 
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Avon Community School Corporation (ACSC) is home to 10,000 students and staff. Nine years 
ago, ACSC administrators approached Hendricks Regional Health with the same challenges many 
organizations face: increasing healthcare costs and concern over the health of their employees. 

Together, we’ve developed a collaborative partnership that benefits the well-being of the ACSC 
students and staff, while bettering the school system’s bottom line and the Avon community as a 
whole. Our athletic trainers and physicians are on the sidelines at their games; our nurses educate 
and care for students in their schools; and our onsite clinic and tiered network health plan give 
affordable, easier access to care for their employees and dependents.

Hendricks Regional Health understands that every business is different. That’s why we offer 
customized wellness solutions to each organization we serve. Healthier employees. Healthier 
business. Learn more at HendricksAtWork.com or call (317) 745-3836.

Pictured from left to right:
Dr. Scott Wyndham, Director of Finance & Operations
Dr. Margaret Hoernemann, Superintendent of Avon Community School Corporation
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HOw does your spirituality

E m p o w e r 
you 

Professionally?
By Lindsay Doty

For many professionals who are strong in their faith, religion is 
not something that is reserved for just church or personal time. In-
stead, their deep beliefs are the compass that guides them through 
their daily ups and downs in the workplace. In celebration of the 
Business Leader’s 14th anniversary, we caught up with 12 Hendricks 
County career-minded women who share their thoughts on prayer 
and professional life.
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My faith drives everything I do. 
As a follower of Jesus Christ I take 
seriously the call to do everything I 
do for the glory of God. This desire 
changes everything about the way 
I prioritize my life, my work, my 
day, the way I treat people in my 
daily interactions and the decisions 
I make in business. I don’t always 
do this perfectly, but it is the desire 
of my heart to live this way. I want 
my life to be about so much more 
than just a job title.  This “empowers” 
me because nothing I am doing 
professionally is for my glory, that 
is a big responsibility, but it sure is 
freeing. There is joy, and meaning 
in this!

My spirituality comes from my faith 
and a desire to have it reflected in my 
personal life and my professional life.  
I strive for a balance between the two 
and I believe this balance helps me 
focus on providing the best food and 
service for my clients.  

My faith in Christ is the cornerstone 
of my leadership. It provides ethical 
and moral guidance, increases my 
compassion for our residents and 
staff, and motivates my drive for 
social justice.

I will answer that question with 
one of my favorite Bible verses: “I 
can do all things through Christ 
Who strengthens me.” Philippians 
4:13.  Christ is the only source of my 
strength and my peace  at work, at 
home, and everywhere else.   How 
thankful I am for Him!

I love my job and feel like it is more 
than just getting a “paycheck”.  I 
appreciate the opportunity to 
encourage those who are struggling 
with difficulties in their lives, and my 
faith impacts me in multiple ways:
1. I feel like my job is more like my 
“mission”. (It is a career that God 
“called me into” and prepared me for.)
2. My faith in God gives me a lot of 
hope for those who are struggling 
with hope themselves. I believe that 
healing is available for everyone 
and that nothing, no one is an 
“impossible” case.
3. I am grateful that I can talk to 
God about the difficulties that my 
clients share with me, and ask Him 
for wisdom and help to pass along 
to them.

My faith plays an important role in 
my work because I believe that God 
has called me to this work for this 
time. There are challenges in human 
services work, but prayer is the way 
to live in gratitude, clarity, and peace.

Ericka Bethel
Marketing Consultant 
Kingsway Christian School

Jan Atkins
Owner 
It’s All About Thyme Catering

Cassie Mecklenburg
Executive Director
Sheltering Wings

Frances Mock
Communications & Finance Manager
Hendricks County Community Foundation 

Jean Crane
Licensed Mental Health Counselor
Care To Change Counseling

Marina Keers
Executive Director
Hendricks County Senior Services

HOw does your spirituality Empower  you  Professionally?
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My faith is the core reason behind 
what I do at work. In fact, Chick-fil-A’s 
purpose is to glorify God by being 
a faithful steward of what has been 
entrusted to us and to be a positive 
influence on all those who come in 
contact with Chick-fil-A.  I am blessed 
to be a part of a company whose 
values reflect my own personal 
values. Through the opportunity 
given to me each day to love and 
serve our guests, my team members 
and the community, I hope I can 
make a small impact for Christ. He is 
the one who showed us how to really 
love and serve others. In I John 4:19 it 
says, “We love each other because He 
loved us first.” It is God’s love through 
Christ that empowers and inspires 
me to care for others.

For the past 18 years, God has always 
taken care of me and my business. 
During hard times is when He really 
came through for me more than 
ever. So I have learned to trust 
Him completely. I love that I am 
able to give back to people and 
organizations who can use my help. 
I have always found that the more I 
am able to give back and help others, 
the happier I am.

My faith in God and His Holy Word 
empower me professionally because 
I am called to a higher expectation 
when serving my customers and 
fulfilling my job duties.  I believe each 
one of my customers are important 
and that I need to provide the best 
service possible.  I try to serve with 
joy, honesty and integrity.  There are 
times when I am required to talk on 
TV shows and advertisements, which 
is not an area that I feel confident in 
performing, but I trust and rely on 
The Lord to give me the skills that I 
think I am lacking.

Without my faith, I could have never 
taken on the overwhelming task of 
opening a business.  I look to Him 
to guide me in making the right 
decisions, to calm me down when 
my worries get the best of me and 
to give me the confidence to keep 
moving forward.

My Christian faith has taught 
me to be honest, to always care 
about people, to find joy in all 
circumstances, to be thankful always. 
It moves me out of my comfort zone, 
and it stretches me to be a better 
person. 

How does my spirituality empower 
me professionally? My life verse is 
Ephesians 2;10 “For we are God’s 
handiwork, created in Christ Jesus to 
do good works, which God prepared 
in advance for us to do.” I believe 
my “work” throughout my career 
has been a ministry to serve others 
in some of their darkest times. I am 
to be a shoulder to cry on, a hand 
to hold, an open heart to listen 
without judgement, because Jesus 
did that. He met people where they 
were, and helped them as He could. 
My faith tells me to love others 
unconditionally and be that light to 
them. My faith is what drives who I 
am and the reason I am. 

Heather Painter
Marketing Director for Avon 
Chick-fil-A

Sheryl Sackett-Francik
Creative Director/Owner
Fuze Design Inc.

Tammy Hession
Design Consultant
Wicker Works, Inc. 

Terri Fisher
Owner
The Tie Dye Lab

Debbie Moore 
Vice President 
Diamond Collision

Maria Larrison 
Child and Family Advocate
Susie’s Place

HOw does your spirituality Empower  you  Professionally?
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Leadership Hendricks County is a not-for-profit organization whose mission is to seek, prepare, involve and sustain leaders from diverse backgrounds to 
address community and countywide changes. Since 1993, Leadership Hendricks County has given citizens the background and inside information they 
need to take on effective leadership roles in the Hendricks County community. To learn more about Leadership Hendricks County or leadership training 
for your organization, email Kerry Tuttle at KTuttle@LeadershipHendricksCounty.org or visit our website at www.LeadershipHendricksCounty.org.

Looks at Local Leaders
Each month, the Business Leader focuses on how Leadership Hendricks County delivers the skills local residents need to provide leadership in our communities.

Filling a need in the community
Most non-profit organizations have a mission that’s 

easy to explain. But when you ask people about the 
role of Leadership Hendricks County, the answers you’ll 
receive aren’t quite as clearly defined.

This year, LHC will graduate its 27th class of local lead-
ers, bringing the total number of graduates to nearly 
500. Why do companies and organizations invest in the 
program and in sending their managers and employees 
through its classes?

If you ask CEOs of local companies, they’ll tell you 
about the skills and knowledge that can’t be learned 
in a college classroom. Talk with executive directors of 
non-profits, and you’ll hear about the effectiveness and 
creativity of their staff and board members who have 
been through the program. 

Then there’s local government. You’ll find LHC grads 
on many of the county’s boards and in government of-
fices, and invariably, those are the bodies and agencies 
that are accomplishing the most for the citizens they 
serve.

Our county and its communities are growing rapidly. 
That growth and changes in society are creating un-

precedented challenges. Communities need to balance 
demands for services with calls for fiscal responsibility. 
Businesses have to become more agile to stay ahead of 
the marketplace. Organizations want to address under-
served issues and problems. The needs vary greatly, but 
the solution to every challenge is the same: skilled and 
trained leaders who can make the right decisions and 
provide guidance.

There’s a common misperception that leaders are 
extraordinary people, or they share some mysterious 
talent that can’t be found in others. Actually, leaders are 
everyday people who simply step forward to accom-
plish what needs to be done – whether that’s meeting 
a goal at work, helping a charity improve the quality 
of life for others, or making tough decisions about the 
future. 

Leadership Hendricks County takes people who 
are in (or destined for) leadership roles and broad-
ens their perspective. The program begins by help-
ing participants better understand themselves and 
those around them, so they become more effective 
at teamwork, communication, and leveraging other 
people’s strengths. It overcomes their perceptions of the 

community and challenges their attitudes. LHC provides 
behind-the-scenes glimpses into how things around 
us really work and builds awareness of the connections 
between all those sectors.

Ultimately, LHC sharpens the skills people already 
have and gives them the knowledge they need to do all 
of those things more effectively, so the entire commu-
nity benefits. 

Leaders in Hendricks County education, nonprofits, utilities, 
and private business discuss the challenges facing business 
and industry in the community.

Our Leadership Hendricks County class and Youth Leader-
ship Hendricks County class combine to learn about 
health and human needs and resources.

Members of the LHC class of 2017 get a closer look at 
the county’s judicial system at the Hendricks County 
Courthouse.

Leadership Hendricks County celebrates the leaders 
who make a difference in our community, including 
Dennis Dawes and LHC 1996 class member Tim 
Whicker.

Agriculture remains an important part of the county’s identity.  LHC devotes 
time to exploring the past, present, and future of farming in our community.



Hendricks County Business Leader16   September 2019 • hcbusinessleader.com

Susan Rozzi is the president of 
Rozzi and Associates, a leadership 
and organizational development 
company helping good leaders 
become great. Contact Susan at 
susan@rozziandassociates.com.

WE’VE  
RELOCATED!

J.F. Hall & Associates is an independent insurance agency 
specializing in employee benefit solutions for small businesses. 

We design employee benefit programs that meet YOUR specific 
needs to attract and retain employees. 

Call or email us today
Cheryl Hindsley, President

chindsley@jfhallandassociates.com
Toll Free: 888.489.6807 

jfhassociates.com
NOW IN OUR NEW LOCATION

554 Pit Rd., #200 
Brownsburg, IN 46112

ASK US ABOUT:
•  Health Plans
•   Wellness Initiatives
•   Medical, Dental and 

Vision Insurance
•   Disability Insurance
•   Health Savings Accounts
•   COBRA Administration 

and much more!

Do you like this?

EMPOWERMENT

By Susan Rozzi

Here is what I love about my daughter. 
She’s willing to tell you what she thinks. 
If you were to ask her, “Do you like this?” 
She’d say something to the effect of “I 
wouldn’t wear it.”  

Would you be offended by that com-
ment? I know it was the first time I heard 
it. To me, “I wouldn’t wear it,” translat-
ed to, “It’s ugly and 
it makes you look 
frumpy.”

What I didn’t 
tell you about my 
daughter is that 
she’s a great listen-
er and will answer 
the exact question.

Despite the slight offense I felt by 
my daughter’s comment, I pressed on 
for further understanding of why she 
wouldn’t wear it. To her, she simply an-
swered the question. “Do you (Sarah Ro-
zzi) like this?” And she answered hon-
estly, “I wouldn’t wear it.” Not because it 
was ugly and made me look frumpy, but 
because my personal tastes are differ-
ent from hers and I wear clothes for the 
workforce, not for a woman in college.

Now, if I asked her the right question, 
“Do you like this on me?” she would have 
said, “Oh, yeah, I think it highlights your 
figure and you look beautiful!”

What was it that allowed me to over-
come her slightly offensive comment and 
press in to ask her a second question? 

It’s a little technique I call: don’t re-
spond to my “first thought.” You real-
ly can’t help your first thought. In fact, 
they are usually filled with emotion and 

misinformation. In this case, the misin-
formation I could have responded to was 
that Sarah was trying to offend me and 
the emotion that I’m hurt by her offense. 

I can, however, determine my second 
thought. For me, that meant asking my-
self if Sarah meant to offend me. And I 
quickly determined that it wasn’t in her 

nature to purposely 
offend. She’s truth-
ful to a fault but 
does not typically 
try to offend. 

I can also deter-
mine my first ac-
tion. Since, I fig-
ured out that my 

first thought was not correct, I need-
ed to respond according to my second 
thought. She wasn’t trying to offend, so 
I needed to understand more about what 
her comment meant. Therefore, my first 
action should be to ask a clarifying ques-
tion. Which led me to understanding 
how Sarah interpreted my question. Of-
fense averted. And, yes, I love the outfit 
too!

Try it today! Don’t respond to your 
first thought and choose your second 
thought and first action.  

It’s a little technique  
I call: don’t respond  

to my “first thought.”

                 317.843.3800 | THECENTERPRESENTS.ORG                         /CPAPRESENTS

 

 

Scan this code to
 purchase gift certi�cates

 

SEASON SPONSOR
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DON’T MISS! To register, contact Cathy Myers
cathy@icontimes.com or call/text (317) 918-0334

Save the Date!
September 10th, 2019

Luncheon time: 11:30 am
Cost: $15.00

The Pavilion Center
Washington Township Park  
435 Whipple Lane, Avon, IN

A portion of the proceeds to benefit Leadership Hendricks County

2019 Hendricks County Business Leader’s
Women’s Luncheon

When I Get Caught Up: The 
Myth, The Fairytale, The Lie.
Rebecca discusses the scientific IMPOSSIBILITY 

of truly being “caught up” and uncovers the risk 
this lie has to truly living your best self. “When I 
get caught up” is a lie we tell ourselves to delay the 
start of things that really matter to us in exchange 
for a treadmill of tasks. Quitting your current job 
or putting life on pause isn’t practical or possible. 
How can you work your “grand plans” into your 
daily life?

KEMPER
 CPA GROUPLLP

Certified Public Accountants and Consultants

Presented by

Our September Speaker: Rebecca Fleetwood Hession
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By Jeff Binkley

Every month I stare at a blank screen 
and wonder what is the single most im-
portant thing to relate to you in these few 
inches of print I have available. Some-
times the topic is easy and the words 
flow. This month it’s very difficult.  Why? 
Because there’s nothing to talk about?  
Heck no!  There’s too much to talk about 
and I’ve already used up a column inch or 
two without saying a thing.   

What’s bothering me?  
Inverted yield curves, Trump Tariff 

Tactics, and a new mortgage debt record 
are the headlines screaming from my 
screens this morning.   So what do these 
three things mean?  It depends. 

An inverted yield curve has, at least 
for the last 50 years, been a very good 
predictor that the economy is headed to-
ward recession.  (An inverted yield curve 
is when short term bonds are paying 
more in interest than long term bonds.) 
But historically that recession often took 
months to even years before it showed 
up.  So let me go out on a limb here… 
the US economy will go into recession 
again.  When?  I have no freakin’ clue. 
And economists have proudly predicted 
7 of the last 3 three recessions. 

Trump’s Tariff Tactics part?  At press 
time word has come that the US Trade 
Representative office has announced it 
will not apply the September 1st tariffs 
at all on some items and that it will de-
lay others until December 15.  Markets 
are going straight up, at least for today.  

Here’s me going out on another limb: 
Markets will continue to react in a vola-
tile fashion to tariff talk. 

Third, mortgage debt just topped the 
pre-financial crisis level.  And that has 
some Wall Street prognosticator’s pant-
ies in a pinch.  But what the pinched-
panty purveyors of pall aren’t professing 
is that mortgage delinquencies and the 
average credit profile of mortgagees have 
continued to improve steadily since the 
sub-prime loan days.  Today’s borrowers 
are in better shape than those that pre-
cipitated in the Great Recession.  And 
lenders aren’t as loose with their under-
writing either. 

Funky interest rate graphs, tar-
iff tweets or headlines of lending hor-
ror, may all precipitate what may cause 
a long-term period of market weakness.   
But what ultimately will turn the bull and 
cause the bear to return is a lot simpler 
to understand.  What causes a stock or a 
stock market to fall?  Simple.  More sell-
ers than buyers.  And for some time now, 
plenty of buyers are still showing up and 
buying the dips.  

But keep an eye on bond inflows just 
to be safe…. 

MONEY MATTERS

Mantooth Insurance has been serving the local   
community for 36 years and will continue to do so 
for decades to come.  We are honored for all those 
years we have had a partner like Erie Insurance to 
offer our clients. 

Superior products, superior service.  Don’t wait, call 
us today to see how we can help you.   

 

 
317-272-1010          www.mantoothinsurance.com 

Auto   Home   Life    Business  

7378 Business Center Dr., Suite 100
Avon, Indiana 46123

(317) 272-1010 
www.mantoothinsurance.com

Auto  
Home
Life 
Business

Thinking about 
insurance?

Hendricks County’s Insurance Agency

Be safe and keep eye on 
bond inflow

Jeff Binkley is the Founder and 
Managing Director of Binkley Wealth 
Management Group. He can be 
reached at Jeff@thebinkleygroup.com 
or (317) 697-1618.

Funky interest rate graphs, tariff tweets 
or headlines of lending horror, may all 

precipitate what may cause a long-term 
period of market weakness.  But what 

ultimately will turn the bull and cause the 
bear to return is a lot simpler to understand.  
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Planner of Note

Avon Chamber New Members
BEAUTY BRANDS
9774 E. US Hwy. 36
Avon, IN 46123 
(317) 209-9554

LIFEWAY APOSTOLIC CHURCH
7754 Cobblesprings Dr.
Avon, IN 46123 
(317) 474-5040

Brownsburg Chamber
SHE WOOD KNOW
1652 E. Northfield Dr., Ste. 500
Brownsburg, IN 46112
(317) 460-0708

IVRY LANE GOWN & TUXEDO
30 E. Main St.
Brownsburg, In 46112
(317) 350-2197

CARING TRANSITIONS INDY WEST
5827 Noble Dr.
Indianapolis, IN 46234
(317) 350-6169
Danville Chamber New Members
CABIN COFFEE CO.
5530 E. US Hwy. 36, Ste. 100
Avon, IN 46123
(317) 563-3060

SHARP BUSINESS SYSTEMS
7330 E 86th St.

Indianapolis, IN 46256
(317) 844-0033

Plainfield Chamber New Members
CARING TRANSITIONS INDY WEST
5827 Noble Dr.
Indianapolis, IN 46234 
(317) 350-6169

CHRIST CHURCH
550 St. Luke Dr.
Plainfield, IN 46168 

(317) 838-8336

512 E. Main St.
Plainfield, IN 46168 
(317) 561-0066

THE WAY MARTIAL ARTS
119 N. Vine St., Ste. B
Plainfield, IN 46168 
(317) 203-6038

Newly Incorporated Businesses
Complied by Chris Cornwall
New Business Filings (6/20/2019 – 7/29/2019)
Source: Hendricks County Recorder

GRANTEE: DJ Frankie Beats
DESCRIPTION: mobile deejay 
GRANTOR: Theresa Gomez
GRANTOR: Frank Gomez 
DATE: 7/22/19

GRANTEE: Wagner Farms
DESCRIPTION: farming
GRANTOR: Daniel Wagner
GRANTOR: Julie Wagner
DATE: 7/22/19

GRANTEE: Brownsburg Class of 1979
DESCRIPTION: reunions/events
GRANTOR: Brenda Jaco Yates
GRANTOR: Randy Keene
GRANTOR: Mary Ann Zweige
GRANTOR: Nita Monson Berlyn
DATE: 7/23/19

GRANTEE: Blades and Branches
DESCRIPTION: lawn and tree care
GRANTOR: Richard McDowell
DATE: 7/26/19

GRANTEE: My Things and More
DESCRIPTION: online retail
GRANTOR: Michael Freed
DATE: 7/29/19

GRANTEE: McMahon Education Consulting
DESCRIPTION: educational consultant
GRANTOR: Maryanne McMahon
DATE: 7/30/19

GRANTEE: Bug Out!
DESCRIPTION: pest control
GRANTOR: Ronald Hart

GRANTOR: Ronald E. Hart
GRANTOR: Ronald E. Hart Jr.
DATE: 7/30/19

GRANTEE: Miss Mess Creations & Designs
DESCRIPTION: crafting retail
GRANTOR: Kayla B. Craciunoiu
DATE: 7/30/19

GRANTEE: ID10Tee Engineering & Design
DESCRIPTION: Consulting
GRANTOR: Adam J. Diaz
DATE: 7/31/19

GRANTEE: Aly Grady
DESCRIPTION: author
GRANTOR: Julie Gosselin
DATE: 8/1/19

GRANTEE: 5CS Farms
DESCRIPTION: gamebirds & kennels
GRANTOR: Arlie L. Coke Jr.
DATE: 8/1/19

GRANTEE: Tod’s Lawn Care
DESCRIPTION: lawn mowing
GRANTOR: William Tod Fiandt
DATE: 8/2/19

GRANTEE: Live Wire Electrical Maintenance
DESCRIPTION: labor electrical maintenance
GRANTOR: Elijah Puckett
DATE: 8/5/19

GRANTEE: K. Blankenheim Fine Art
DESCRIPTION: artist
GRANTOR: Kathy Blankenheim
DATE: 8/7/19

GRANTEE: Fairy Dusters
DESCRIPTION: house cleaning service
GRANTOR: Tracy B. Smith
DATE: 8/12/19

GRANTEE: Mizell’s Quality Cleaning Service
DESCRIPTION: residential/commercial cleaning service
GRANTOR: Mikayla Soots
DATE: 8/12/19

GRANTEE: R&J Construction Mobile Home 
Service & Parts
DESCRIPTION: Construction
GRANTOR: William R. Kelley
DATE: 8/13/19
 
GRANTEE: Sam & Dee’s Diner
DESCRIPTION: restaurant
GRANTOR: Samuel Hardman
GRANTOR: Dawn Hardman
DATE: 8/13/19

GRANTEE: David J. Marsh
DESCRIPTION: writing
GRANTOR: David J. Marsh
DATE: 8/19/19

GRANTEE: Queen’s Lounge
DESCRIPTION: beauty-microblading
GRANTOR: Alexa Overton
DATE: 8/19/19

GRANTEE: R/M Investors
DESCRIPTION: buying renovating
GRANTOR: Ryan Lee Barker
GRANTOR: Mary Lou Marker
DATE: 8/19/19

GRANTEE: Groom Room
DESCRIPTION: dog grooming
GRANTOR: Nicole Nueman
GRANTOR: William Hurt
DATE: 8/20/19

GRANTEE: Elect Cindy Hohman
DESCRIPTION: political
GRANTOR: Cynthia L. Hohman
DATE: 8/21/19

11 - Danville Chamber of Commerce 
(members’ meeting): Wednesday, 
September 11 at 11:00 a.m. at HC 4-H 
Fairgrounds, 1900 E. Main St. Danville. 
For more information, call (317)745-
0670 

17 - Plainfield Chamber of 
Commerce (members’ meeting): 
Tuesday, September 17 at 11:30 a.m. 
at Plainfield Rec and Aquatic Center, 
651 Vestal Rd., Plainfield.  For more 
information, call (317) 839-3800

18 - Brownsburg Chamber of 
Commerce (members’ meeting): 
Wednesday, September 18 at 11:00 a.m. 
at the Brownsburg Fire Territory, 470 
E. Northfield Dr. Brownsburg. For more 
information call (317) 852-7885

24- Avon Chamber of Commerce 
(members’ meeting): Tuesday, 
September 24 at 11:00 a.m. at Avon 
American Legion, 4812 E. Main St., Old 
US 36 Avon.  For more information, call 
(317) 272-4333

HCBL PLANNER OF NOTE
NEW BUSINESS FILINGS

New Business Filings (7/20/2019 – 8/23/2019)
Source: Hendricks County Recorder




