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Now is the best time to refinance your mortgage
With historic low interest rates, now is the best time to refinance. By doing so, your monthly payment may be 
significantly lower – which in turn will free up some extra cash.* To learn more, call 765.483.6397 and ask for 
Gretchen, Michelle, or Vicki. They’ll be happy to assist you and even help you through our online application. 

* Loans subject to credit approval.
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Humor:  The ickiness of birthdays in an age of social media
By Gus Pearcy

August is my birthday month. To be hon-
est, I never stop celebrating me 24/7/365. I am 
a big believer in the imposter syndrome. This 
month, I’m a psychologist analyzing your fears 
and lack of motivations.

Yet, birthdays in an age of social media are 
strange affairs. It’s not that I don’t appreciate 
the well wishes. I do. I don’t understand why 
we make such a big deal out of something that 
happens beyond our control.

OK, sure, I guess I made it this long, I must 
be doing something right to maintain a beat-
ing heart. But it isn’t that difficult. My heart 
will tell you I don’t help him at all. In fact, he’s 
pretty disgusted at my bacon intake.

Then, these profiles of people I don’t know 
on LinkedIn keep wishing me a happy birth-
day. Sure it’s nice...but slightly creepy. Why 
would you wish me a happy birthday unless 
you were connecting for an ulterior motive?

Let’s be clear: LinkedIn is about networks. 
You know someone who knows someone 
who might need something I have available 
for money. It would be great to know all of 
my connections, but that seems secondary to 
plugging into the matrix of networks.

Wishing someone a happy birthday seems 
harmless. It’s nice, but you didn’t remember 
on your own. A calendar prompt reminded 
you it’s my birthday. LinkedIn even helped you 
write the direct message wishing me a happy 
birthday. 

Trust me, I get the irony of looking a gift 
horse in the mouth. You’re likely yelling at my 
headshot to shut up about birthday wishes. 
You’re right. 

The real irony is how much I depend on the 
digital confetti and balloons. People wishing 
me well for doing nothing but lasting another 
365 days.

One year, I decided I would remove my 
birthday from all online platforms. That year 
only my family remembered it was my birth-
day. OK, only my mom because she had a big 
part that day. I did not like the feeling of be-
ing forgotten, even if intellectually I know it’s 
shallow.

In the end, being recognized, hearing some-
thing nice, even if it isn’t based on your abili-
ties, feels good. I may seem ungrateful, but I 
overthink everything. 

Thank you for all my birthday wishes. And 
happy birthday to you! No, I mean it.

Gus Pearcy is a contributing columnist to 
the Hendricks County Business Leader. He 
may be reached at (317) 403-6485 or  
gus@icontimes.com
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OPINION

Don’t stop communicating
By Susan Rozzi

Last week someone got really mad at me. 
Thankfully, they finally told me why they were 
so mad. I can’t work to fix 
what I don’t know I’m do-
ing. Now the healing can be-
gin. I’m seeing this a lot these 
days. COVID disruptions, 
racial tensions, and so much 
more are pushing people to 
bottle up what they are feel-
ing and resting in their natu-
ral communication style. 

Now more than ever, don’t stop communi-
cating! In addition, learning how you commu-
nicate as well as how others communicate can 
help you go a long way to creating more open 
dialogue. 

Get to know how you take in information.
Some of us are interested in seeing possi-

bilities, meanings and relationships of events 
for the future. We might say, “I have an idea 

to solve world hunger.” While others of us are 
more concerned with observing what is real, 

immediate, and practical. We 
might respond with, “Great. 
But what are we having for 
dinner?” Remember, neither 
style is right or wrong, just 
different.
Get to know how you make 

decisions.
Some of us have a ratio-

nal process of reaching conclusions objec-
tively, logically and analytically. We might say, 
“Based on the information presented, we need 
to go in this direction.” Others of us have a ra-
tional process of weighting values subjectively 
to decide the importance of issues to oneself 
and others. We might say, “I am hearing from 
many sources about this issue, we need to go 
in that direction.” Remember, neither style is 
right or wrong, just different.

Get to know your lifestyle preferences.
Some of us want to plan, organize and con-

trol our environment with clear definitions and 
limits. We might say, “The initial plan has been 
disrupted, we need to make a new plan.” Others 
of us want to understand our experiences and 
adapt to the environment with freedom, spon-
taneity and flexibility. We might say, “Things 
have just changed, let’s fix it.” Remember, nei-
ther style is right or wrong, just different.

As you discover how you communicate, look 
for how others communicate and consider ex-
plaining how you communicate. And, better 
yet, consider adjusting to how they commu-
nicate. Regardless, don’t stop communicating!

Susan Rozzi is the president of Rozzi 
and Associates, a leadership and 
organizational development company 
helping good leaders become 
great. Contact Susan at susan@
rozziandassociates.com.

Here we go 
again...

Gov. Eric Holcomb’s third ex-
tension of the Back On Track 
Stage 4.5 is disheartening. The 
Hendricks County Business 
Leader believes that with the 
proper precautions, the state 
could have transitioned to the 
final stage of reopening, which 
is desperately needed by our 
business community.

It’s not that we don’t have a 
respect for COVID-19. We do. 
We understand that if the dis-
ease spreads rampantly, it could 
be much worse. However, we 
also know our economy con-
tracted too much, the worst 
since the Great Depression. 

Perhaps, Indiana is coming 
back. Holcomb, on the cam-
paign trail, touts the decline in 
unemployment numbers from 
17% during the shut down to 7%, 
and we agree that is important. 

But the long-term effects of 
the shutdown are yet to come.

No doubt, it is much easier to 
make these recommendations 
after the fact. We certainly un-
derstand the unprecedented na-
ture of the situation and lack of 
knowledge with solutions. But 
one thing is abundantly clear: 
The shutdown of the economy 
was too drastic and will be felt 
for many years to come.

The media has already done a 
bang up job detailing the horrors, 
perhaps overstating, COVID-19. 
There will be a certain percent-
age of the population that will 
not re-engage the economy.

What’s worse is the shutdown 
did not work. We are now suf-
fering a significant rise in posi-
tives and still unable to get the 
level of testing and contact trac-
ing to stem the tide of this pub-
lic health emergency.

We ask that you support your 
favorite small business in what-
ever way you feel comfortable. 
Small business owners hang in 
there. We ask the governor to 
reconsider extending Stage 4.5 
past the new deadline of Sept. 
28. It’s not working.

Now more than 
ever, don’t stop 

communicating.



LET US BOOK YOUR 2020 
EVENT OR WEDDING!

DANVILLE | 1900 East Main St.  
317-718-6153 

www.4HComplex.org

The 33,000 sq. ft. Hendricks County 4-H 
Fairgrounds and Conference Complex  
is designed to meet any of your social  
meeting needs:  banquets, meetings,  
seminars or wedding events - we can  

do it all! Our friendly and knowledgable  
staff are ready to make your event  

worry-free and memorable!

$50 OFF
Rental of $150  

or more
Must present coupon at time  
of order.  Expires 12-21-20.
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By Jeff Binkley

Whereas virtue signaling has its place in today’s society, it 
should have less standing in C Suites and nowhere on Wall 
Street. 

Before some of you get all huffy and say Binkley’s gone off 
the end of the right winger’s diving board, please note that this 
wasn’t my statement, but my paraphrasing of what Secretary 
of Labor Eugene Scalia wrote in a June 23, 2020 op-ed for The 
Wall Street Journal.  Scalia wrote that pension fund managers 
should focus exclusively on providing benefits to retirees, not 
on supporting environmental, anti-poverty, civil rights, and di-
versity campaigns. 

In other words, if 
you’re a fund manager 
playing politics (or phi-
lanthropist) with the 
pension and retirement 
nest eggs of millions of 
American workers, you 
better knock it off or 
you may find yourself in 
an audit of your invest-
ing practices from The 
Department of Labor.

So what about masks 
and retail sales?  

Much of the data currently remains anecdotal, but there is 
growing evidence that retailers that are forcing their patrons to 
wear masks in their stores are starting to see financial conse-
quence for this constraint.  How much consequence?  That has 
yet to be determined but let me share with you one recent doc-
umented example of the price of past virtue signaling: Target.   

Way back in early 2016, Target, in virtue signaling their pro-
gressive embrace of gender identity issues, imposed a radical 
new bathroom policy on customers. i.e. Use whichever bath-
room you feel like using.  That decision generated a nationwide 
boycott by more than 1.4 million shoppers and resulted in a 
sales decline of 7.2% and an earnings decline close to 10% for 
the 2nd quarter, 2016.  

In 2016 millions of people quit going to Target after their act 
of virtue signaling.  In 2020 a few establishments have fought the 
mighty momentum to require a mask to shop or dine.  They still 
respect their patrons and allow them to make their own decisions 
about their safety and those they come into contact with. 

For the many retailers and restaurants that don’t, what will 
the market impact be for them as many tens of millions reeval-
uate where they will spend their dollars based on mask wearing 
requirements?  The prudent investor will think about this and 
make adjustments to their portfolios accordingly. 

By Lindsay Doty

Setting up his desk and hooking up WiFi, Brian Bilg-
er is getting acclimated to his new office on Danville’s 
Historic Square. Bilger is the new executive 
director of the Hendricks County Econom-
ic Development Partnership (HCEPD),  a 
public-private agency that works to attract 
new jobs and investments to the county. 

He’ll be filling the position that was va-
cated in June by former director Jeff Pipkin 
who took a job with Hoosier Energy in 
Bloomington. 

Bilger comes from Ohio where he’s held 
economic development positions in both 
the Toledo area and Michigan (commuting 
to work). 

“I was ready to take my career to the 
next level,” said Bilger. 

He most recently served as the business develop-
ment manager at the Wayne County Economic De-
velopment Corporate in Michigan. He also worked at 
Detroit Regional Chamber and served as the project 
manager for the Regional Growth Partnership, JobsO-
hio, based in Toledo.

Bilger was also the economic development manager 
of Lucas County, also in Toledo. There, he worked on 
the Cliffs-Natural Resources redevelopment project, 
an iron ore company that invested $700 million-plus to 
build a plant on a vacated site.

He comes to Hendricks County with 18 years of eco-
nomic development experience. 

“The communities are different but economic de-
velopment is pretty much the same state to state,” said 
Bilger. 

“What I love about this area is it’s both rural and has 
major developments,” said Bilger who calls Hendricks 
County a very appealing place.

He was chosen out of a pool of 20 qualified appli-
cants. A 5-member committee narrowed that list to 
three finalists. Final interviews were done by members 
of the executive committee and a representative front 
of the five largest public investors: Hendricks County, 
Plainfield, Brownsburg, Avon, and Danville.

“Brian ended up having the experience and strategic 
thinking that aligned the most with what the board 
was looking for,” said board chair and Hendricks Power 
Cooperative CEO Greg Ternet. He says the process 
included interviews, behavioral assessments, and lots 
of discussions.  

Bilger will lead the existing team that includes 
HCEDP Program Implementation Director Lora Steele 
and Victoria Ross-Frost, business development direc-
tor. This week he’s taking tours to get to know the 

county and its business community. 
“I look forward to becoming a part of the commu-

nity and helping the county promote its 
economic development goals. The biggest 
thing we need to focus on is business re-
tention and I am a true believer in keeping 
what you have in our community,” said 
Bilger.

A new job and a new town aren’t the 
only changes in his life. Bilger says he just 
dropped his only child off at college, help-
ing him move into the dorms at Ohio State 
University.

“It was tough,” said the 47-year old 
hockey dad about the emotional parent 
goodbye. 

With a new chapter ahead, he’ll be focused on get-
ting to know Hendricks County and face the challenges 
ahead in unprecedented times due to the COVID-19 
pandemic. 

As a good friend and colleague has said ‘you cannot 
fail as an economic developer in Hendricks County’.   
This is true to a degree, but to have the most success 
you have to site the project in a community that is the 
best fit for the project and the community,” explains 
HCEDP board chair Greg Ternet. 

“One of the bigger challenges I see is being able to 
keep harmony with all of the investors in Hendricks 
County; the county, all of the towns, the private inves-
tors and all of the communities that he will serve.  Ev-
eryone has a different level of engagement and differ-
ent needs they need met from HCEDP,” said Ternet.

He says Bilger’s job will be to bring economic de-
velopment to Hendricks County as a whole and work 
to place projects in an area where it will be the most 
successful.  

Brian Bilger graduated from the University of Tole-
do with a bachelor’s degree in business administration. 
He is also a graduate of Heidelberg College, holding

a master’s degree in business administration.

A new address:
The HCEDP team recently moved into a new office 

in Danville’s historic downtown square at the corner of 
West and Main. 

The group relocated from the former HCEDP office 
off US 36 in Avon. 

Program implementation director Lora Steele said 
the group’s lease was up and Danville was a great op-
portunity. 

She’s excited to be in the square and close to com-
munity partners like Visit Hendricks County. 

MONEY MATTERS

Virtue signaling, 
masks and retail sales

MEET BRIAN BILGER
Hendricks County’s new economic leader

Jeff Binkley is the Founder  
and Managing Director of Binkley Wealth Management Group. He 
can be reached at Jeff@thebinkleygroup.com or (317) 697-1618.

Much of the data currently 
remains anecdotal, but there 

is growing evidence that 
retailers that are forcing their 

patrons to wear masks in 
their stores are starting to see 

financial consequence  
for this constraint.

Brian Bilger

“Brian ended up having the experience and strategic thinking  
that aligned the most with what the board was looking for.”  

   — Greg Ternet, board chair and Hendricks Power Cooperative CEO



Bassett Bonus 
 0% interest for 36 months on a  
new heating or cooling system!

Offer ends September 30, 2020
We can’t wait to hear from you,  

we’re all ears!

(317) 839-5877
Visit our web site atVisit our web site at  
Bassettservices.comBassettservices.com    

to see what over 10,000 to see what over 10,000 
customers like you say customers like you say 

about our service!about our service!

SERVICESSERVICES, , incinc

HEATING & COOLING
HEATING & COOLING

FREE DIAGNOSTIC  
with paid repair 

$98 value
Lifetime warranty on select 

replacement parts.  
Offer good only during  
normal business hours.

We’re open for business!
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DON’T MISS! To register, contact Cathy Myers
cathy@icontimes.com or call/text (317) 918-0334

Save the Date!
September 10, 2020
Lunch time: 11:30 a.m. - 1 p.m.

Cost: $15.00

The Cardinal Shelter
Washington Township Park  
435 Whipple Lane, Avon, IN

A portion of the proceeds to benefit Leadership Hendricks County

2020 Hendricks County Business Leader’s
Women’s Luncheon

KEMPER
 CPA GROUPLLP

Certified Public Accountants and Consultants

Presented by

Networking safely  
through COVID 19
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By Gus Pearcy

Because of increases in emergen-
cy response times, the Washington 
Township Fire Department is building 
another fire station near county roads 
100 N. and 900 E.

Washington Township Trustee Don 
Hodson said the station is critical for 
reducing fire and EMS response times. 
However, it could mean an increase in 
property taxes for township residents 
for operations.

Hodson said the three strategically-
placed stations were always planned to 
be enough coverage. If anything, the 
stations could be expanded with additional firefighters and 
equipment.

That was fine until about two years ago. Avon began to 
see another population boom and the response times were 
beginning to lag as a result. 

New housing developments and a rash of assisted living 
facilities are forcing longer response times. One assisted 
living facility currently under construction will have 300 
units, Hodson said.

“We have eight assisted living units in this township 
alone,” Hodson said. “The assistant fire chief calls Avon the 
Florida of Central Indiana.”

According to experts for a fire, firefighters need to be on 
scene in 4 to 6 minutes. Critical response time for a cardiac 
arrest is 4 minutes. Eighty-three percent of fire department 

calls are emergency medical needs. 
Year over year, the runs are increas-

ing. Last year, there was a 13% increase 
in runs compared to 2-3% increases in 
years past.

Since 2017, the response time has 
slowly increased from 5.5 minutes to 
6.4. Hodson said since the pandemic, he 
has seen reduced traffic. The response 
time is still more than 6 minutes.

A new station just north of C.R. 100 
N. on C.R. 900 E. will have one fire en-
gine and two medics. The township will 
bond for construction costs, however 

ongoing operation will require an increase in the property tax 
levy. Washington Township is at the max levy already.

A new law passed this year allows townships and fire 
territories to increase the tax levy over the maximum by 
15 cents based on population growth. The formula allows 
a 1 cent increase for every percent of population growth 
over a 10-year period. The township’s growth since 2010 
is 21%. So Hodson said the township will ask for the entire 
15 cent increase, but only use half of it for the operation of 
the new fire station.

The proposed increase will increase taxes on an average 
$250,000 home by $97, Hodson said.

All of the increase will go for operations of the new fire 
station and not for the proposed aquatics center called 
Murphy Park, Hodson stressed. Washington Township is 

87% residential.
Property owners who have reached the property tax cir-

cuit breaker will not see any increase.
“The (Hendricks County) auditor tells us that 97% of 

our township residential tax payers or the 1-percenters are 
already at the cap,” Hodson said meaning the money will 
come from other taxing entities, such as the schools and 
the library. “We’re talking about life and property.

“We don’t have a choice,” Hodson added. “Even with 
COVID, we don’t have a choice. We are charged with a 
very sacred responsibility and that’s fire protection for the 
residents of our township.”

Hodson said he hopes  
the station will be  
operational by  
the end of 2021.

Avon to get a new fire station near 100 N. and 900 E.

This map shows the location of the new 
fire station to be built by the Washington 
Township Fire Department. It’s about 10 
acres just north of C.R. 100 N. and C.R. 900 E.



Hendricks County Business Leader Hendricks County Business Leader hcbusinessleader.com  •  September 2020  98   September 2020  •  hcbusinessleader.com COVER STORY

By Stephanie Dolan

York Automotive casts a wide net across the 
state. Previously, the automotive group owned 
four dealerships in Greencastle, Crawfordsville 
and Brazil. 

They have now purchased a fifth location in 
their hometown of Plainfield. 

“We are excited to welcome the successful 
Westgate team into our family of dealerships,” 
Nick York said in a statement released in August. 
“We are committed to growing our team of great 
employees, customers, and proud to serve the 
Plainfield community.”

York Chrysler Dodge Jeep Ram of Plainfield is 
located at 2695 E. Main St. and will be open six 
days a week, with Monday through Thursday 
hours of 9 a.m. to 7 p.m. and Friday and Saturday 
hours of 9 a.m. to 6 p.m. 

“It’s in our backyard, and we’re very engrained 
in the community,” Nick said. “We support lots 
of efforts within the community. We thought it 
would be great to have a business in our backyard. 
Since we have so many customers here locally, 
naturally it was just a wonderful fit.”

“It’s one that we’ve always admired from afar,” 
Nick’s wife, Kaye, said of the new Plainfield loca-
tion. 

“I’ve lived here for 20 years now,” Nick added. “It 
was one of those things where we said if we ever 
had the opportunity we would buy it.”

York Automotive was founded in 1987 by Nick’s 
father, Bob, who passed away in 2011.

“Nick went to work for him out of college,” Kaye 
said. “He also worked in the dealerships as a kid 
growing up. But he went to work for him full time 
when he graduated from IU.”

Nick majored in public affairs at IU.
“We deal with the public in our car business, 

and the more you can understand the ins and outs 
of the public, the more well-rounded you can be,” 
Nick said.

And dealing with the public is where York Au-
tomotive puts its best foot forward.

“We put the customer first,” Kaye said. “Nick’s 
dad established a motto in 1987: We’re not #1, you 
are. Our business is centered around the custom-
er. We feel that that is what our primary focus is - 
to make sure the customer is treated with respect 
and to make sure it’s a great experience for the cus-
tomer. Whether it’s the service or the sales side, 
we want to make sure that the customer is happy 
when they leave.” 

Kaye said that all this goes deeper than the slo-
gan itself. 

“It is a culture that we create and expect and de-

liver,” she said.
“First and foremost, the town of Plainfield is so 

fortunate to Nick and Kaye expanding their oper-
ation into our community,” Monte Collins of Im-
pact Build and Consult Partners said. “They’re ter-
rific business partners and community members. 
They will truly be pillars in our community. From 
a customer service and operations standpoint, the 
service they provide is just unmatched in the busi-
ness market for the business they’re in. It’s hard to 
believe the extent and length that they go through 
to make a friend and make a customer and retain 
a customer. They treat their customers as if they 
were all close personal friends. Their business ap-
proach is certainly refreshing.”

Collins is currently building a new dealership 
for the Yorks in Brazil.

“He’s a close personal friend and a very good 
customer,” Kaye said.

“I offer remodeling services at each of their 
dealerships and at their homes as well,” Collins 
said. “We’re also customers of theirs and extreme-
ly satisfied. They’re absolutely wonderful people. 
They do business the exact same way that they 
represent themselves personally within the com-
munity and outside the community. Their busi-
ness lives up to the same measures.” 

Living up to those standards includes giving 
back to the community as well.

For several years, Kaye was the board chair for 
Susie’s Place.

“The York family has deep roots in Hendricks 
County with a long philanthropic history of be-
ing champions for kids,” said Emily Perry, execu-
tive director of Susie’s Place. “With the purchase of 
Westgate and the expansion of the York Automo-
tive Group into Plainfield, I have no doubt that the 
York’s commitment to excellence will only further 
improve the community.”

Nick is the former president of the Indiana Au-
tomobile Dealers Association of Indiana. 

“I served on the board for a number of years and 
then became president,” he said. “I stay connected 
with those folks, but have no official role.”

That and their five dealerships certainly keep 
them busy enough.

“In the car business we need to be everything 
to everyone,” Nick said. “We are going to have ve-
hicles in stock and availability from the first car for 
the teenage driver to a first-time buyer of a new 
car to your everyday customer. Whether it’s their 
first or their 100th car we’re going to have an op-
tion for them.”

“We’re just excited to be here,” Kaye said. “So far, 
the employees have been very receptive to us and 
we appreciate them.”

“We’re happy to be here and thrilled to be work-
ing with a great group of folks,” Nick added. 

COVER STORY

Need space for 
those special 

team-building 
meetings?  

Like us on Facebook!

2230 Stafford Rd, #101
Plainfield, IN

317.837.1717 
Chicagospizza.com

Give us 
a call!

Getting to know 

Kaye and  
Nick York 

Do you have pets? 
three: a dog Poncho, a cat Binnie and a 
horse Red

Favorite book 
the Bible

Favorite HC charity – 
Susie’s Place

Favorite movie –  
Rudy

Who or what inspires you? 
Kaye: what inspires me is I really like to 
continue to learn everyday. My motivation 
when I want up in the morning is try to 
go out and treat people how I’d like to be 
treated and make a difference for the less 
fortunate.
Nick: I would say my dad. I want to make 
sure everyday that I make him proud of who 
we are and what we are. 

Bucket list vacation: 
Any vacation with our family.

 ‘A business in our back yard’
Finally, long-time Hendricks County residents and philanthropists, Nick and Kaye York, playing in  
local business space with the recent purchase of York Chrysler Dodge Jeep Ram of Plainfield

York Chrysler Dodge Jeep Ram of Plainfield is located at 2695 E. Main St. and will be open six days a week, with Monday through Thursday hours of 9 a.m. to 7 p.m. and Friday and 
Saturday hours of 9 a.m. to 6 p.m. (Photos by Eric Pritchett)
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By Gus Pearcy

Daniel Lusk has been a professional magician exclu-
sively for 15 years. He’s performed magic in Grand Central 
Station in New York, Arizona, even in wife’s native Philip-
pines.

Having a clean show has made him one of the most pop-
ular entertainers in the area. So popular, he was able to 
chuck birthday party bookings.

He has also built his own entertainment group booking 
other acts over the last 10 years.

“We mainly focus on balloon artists and face painters, 
character artists and other magicians,” Lusk said. “When 
I was performing, I’d run into other entertainers that I 
thought were really good and when people started asking 
for my suggestions, I would recommend these acts. Even-
tually, clients would call, and we would just work it all out 
for them and manage the whole event while I was there 
doing my show.”

The Avon resident - like many other performing artists 
– has felt the economic sting of the coronavirus pandemic.

“I’ve never worked so hard though trying to keep things 
going than I have during this pandemic time,” he said can-
didly. “I never worked so hard for such little money.”

The son of a minister, Lusk started performing in church-
es in his southern Illinois community. He was a regular 
clown who did magic on the vacation bible school circuit.

“Then I realized I didn’t really like being a clown that 

much, but I did like the magic part of it,” Lusk said. 
When the Great Recession hit in 2008, his job with CP 

Morgan went when the homebuilder closed permanently. 
He relied on the part-time magic gigs to get him through 
and it grew.

“I clocked in,” Lusk said about living the dream as a pro-
fessional magician, “and I haven’t clocked out yet.”

But, in a sense, COVID-19 has effectively clocked him 
out. The cancellations began coming in March and never 
stopped. Lusk said he could tell this was a real threat to his 
livelihood, so he turned his living room into a television 
studio and started broadcasting shows to the community.

He knew if this kept up through the summer, he was go-
ing to have to make serious changes. Last month, he can-
celed his last show through the year.

“There’s basically zero on the calendar now,” he said. “All 
the reschedules have canceled.” 

He can’t even bring himself to figure out how much the 
business has lost.

He maintains a positive attitude but knows he needs to 
find an alternative source of income. 

Now, he’s pouring all his energy into his wife’s new busi-
ness called Foam Happy. These foam parties look like fun 
on the website foamhappy.com. The foam cannon covers 
a 40X40 foot area up to 5 feet high. The material is bio-
degradable, eco-friendly, dye-free and hypo-allergenic and 
by the looks of the videos, a great deal of fun.

“It’s clean,” he said. “I mean it’s soap. So, we’re looking at 
daycares and family parties and things that are still going.”

He admits it may take a long time before the in-person 
shows come back and he misses the audience.

For more information, visit daniellusk.com or call (317) 
213-4770.

Magician sees livelihood disappear

Call today to schedule your consultation 
317.839.9136                       625 S. Dan Jones Road - Avon, IN 46123          www.kempercpa.com        

SEASONS CHANGE. 
 

SO DO YOUR ACCOUNTING NEEDS. 
 

WE ARE HERE TO HELP YOU 
THROUGH THESE CHANGING TIMES. 

Certified Public Accountants and Consultants 

Daniel Lusk has been a professional magician exclusively
for 15 years. (Photo by Eric Pritchett)
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With over 20 years of experience in
commercial banking, Kathy Spencer-Ellis
is committed to helping your business
move to the next level.

Offering a solutions-oriented approach
and unmatched personal service, she
will bring professional solutions that
work for you and your business.

Stop by or call Kathy today!

317-754-2896
kspencer-ellis@homebanksb.com
www.homebanksb.com

         Visit our new 
     Plainfield location 
990 W. Main St.

Kathy Spencer-Ellis
VP/Commercial Lender

By Scott Flood

Once again a new piece of technology didn’t 
install quite as easily as promised, and once 
again, I found myself repeatedly hearing about 
the importance of my call.

When a human voice finally appeared and I 
explained my challenge, the reply came from a 
bored employee reading from a script. “I am so 
sorry you are having this unforeseen difficulty 
and I want to help you resolve it,” the lifeless 
voice said. “I also have to inform you that this 
call may be monitored for training purposes.”

It’s like the sleepy flight attendant: “We know 
you have a choice when you fly and we appreci-
ate that you have chosen us.” If her delivery of 
that message is supposed to provide evidence of 
that, it’s about as encouraging as a weather-re-
lated diversion to Boise.

There are companies that do a phenomenal 
job of convincing me that I really am an impor-
tant customer. Crew Carwash is a prime exam-
ple. Their people are unfailingly polite, upbeat, 
and seem to be genuinely interested in making 
sure my always-filthy car takes on new beauty. 
The folks at Trader Joe’s stand out, too. Ask any 

employee about any given product, and you’ll be 
amazed at her knowledge and candor. She may 
even tell you how she prepared it, or that she 
doesn’t like it. Tell the guy at the checkout that 
they’re out of one of your favorites, and he’ll be-
come genuinely sad that the store disappointed 
you — and ask the manager when it’s going to 
be back on the shelves.

What makes the difference? I think it’s the 
fact that these companies genuinely believe 
that ecstatic customers are the key to their suc-
cess. They don’t just hang a mission statement 
to that effect on their wall. The local manager 
doesn’t just recite it at the staff meeting. Every-
one throughout the company lives it. That’s why 
their employees always sound genuine — be-
cause they are.

If you don’t believe it, don’t say it. 
THE PERSONAL TOUCH

Scott Flood creates effective copy for 
companies and other organizations. You’ll find 
more articles at sfwriting.com. ©2019 Scott 
Flood All rights reserved.

Bread Basket Café & Bakery is Danville 
Chamber’s 2020 Business of the Year

Staff report

The Danville Chamber of Com- 
merce, along with the Kiwanis Club 
of Danville and the Danville Rotary 
Club, held their annual Community 
Awards “Boots and Bling, It’s a Ca- 
sual Thing,” Aug. 29 at the Cartlidge 
Barn.

The Bread Basket Café & Bakery 
took honors as the chamber’s Busi-
ness of the Year.

“Bread Basket Café & Bakery con- 
tinues to do so much for our com- 
munity,” said

Kelly DiBenedetto, executive di- 
rector of the chamber. “Our com- 
munity recognized their efforts to 
feed our healthcare workers during 
height of Covid-19. Judy Sexton, the 
owner, was nearly moved to tears 
over winning the award. Judy and 
her staff are a great example of peo- 
ple and businesses doing great things 
and never for the recognition.”

DiBenedetto said it was an hon-
or for the chamber, Kiwanis and the 
Rotary, to recognize these individ-
uals and businesses. She said over 
1200 community members voted for

the community awards this year. 
“We had some amazing and well de-
serving nominees,” she said. “Our 
Emcee Kevin Hill said it best: “We 
give these awards not to the people 
looking for the recognition but who 
are very deserving of the recogni-
tion.”

Judy Sexton, owner of the Bread Basket 
Cafe & Bakery, is the  the Danville Chamber 
of Commerce’s 2020 Business of the Year.  
(Photo by Eric Pritchett)



Leadership Hendricks County is a not-for-profit organization whose mission is to seek, prepare, involve and sustain leaders from diverse backgrounds to 
address community and countywide changes. Since 1993, Leadership Hendricks County has given citizens the background and inside information they 
need to take on effective leadership roles in the Hendricks County community. To learn more about Leadership Hendricks County or leadership training 
for your organization, email admin@leadershiphendrickscounty.org or visit our website at www.LeadershipHendricksCounty.org.

Looks at Local Leaders
Each month, the Business Leader focuses on how Leadership Hendricks County delivers the skills local residents need to provide leadership in our communities.

Why Servant Leadership is a Game Changer
“If your actions inspire people to dream 

more, learn more, do more, and become 
more, you are a leader.” - John Quincy Adams

We have all heard of the term “Servant 
Leadership”. In fact, many of us have had 
the privilege to work for or with a servant 

leader and well…many of us have experienced the 
opposite. Servant leadership is defined as, “a leader-
ship philosophy in which the main goal of the leader is 
to serve. This is different from traditional leader-
ship where the leader’s main focus is the thriving of 
their company or organizations.” 

This is different! It is different because it flips the 
business culture pyramid on its head. A servant leader 
prioritizes the team’s growth and well-being, letting their 
own needs and ambition take a backseat! 

The mark of a true servant leader is someone who 
is known for serving instead of commanding, demon-
strates humility instead of brandishing authority, and 
is always looking for ways to engage and develop their 
staff members. 

The end result of servant leadership? “Performance 
goes through the roof,” says Art Barter, founder and CEO 
of the Servant Leadership Institute and CEO of Datron 

World Communications, Inc. The success is often found 
when the servant leader moves beyond the transactional 
aspects of management and actively seeks to develop 
an employee’s sense of purpose within the company 
mission. This in turn creates empowered staff who will 
perform at a high, innovative level. Employees feel more 
engaged and purpose-driven, which in turn increases 
the organization’s retention and lowers turnover costs. 

There are 5 general qualities that a servant leader 
possess: 

1)  Listening- Listening is at the core of servant leader-
ship. It’s a simple way to make your team feel valued 
so they know you care.

2)  Empathy- A lot goes into empathy, but it basically 
comes down to getting to know your team. Find 
out what makes them tick, and learn their strengths 
and weaknesses. That way you can let your team 
members shine and maybe even help them turn 
their weaknesses into strengths.

3)  Self-awareness- Take inventory of your own 
strengths and weaknesses, and figure out how you 
fit into the overall team. Then use yourself in ways 
that benefit the team and the company. 

4)  Stewardship- Stewardship is simply leading by 
example. It’s your job to set the tone for your team, 
so don’t ask people to do things you wouldn’t do 
yourself.

5)  Building community- Teams who trust each other 
work together to get more done. That’s why it’s im-
portant to cultivate relationships among your team.

Servant leaders know there’s always more to learn—
and we can help you out with that. There are several 
resources that we would recommend to help you as you 
seek to grow as a servant leader, including: the Robert K. 
Greenleaf Center for Servant Leadership (Greenleaf.org), 
The Journey to the East by Hermann Hesse, and Leaders 
Eat Last: Why Some Teams Pull Together and Others 
Don’t by Simon Sinek. Leadership Hendricks County 
graduates bring the community sharper leadership skills, 
energies focused on solving specific problems, and a 
network of associates with the talents and abilities to 
create a blueprint for Hendricks County’s future. To learn 
more about Leadership Hendricks County, our commu-
nity and our offerings visit https://www.leadershiphen-
drickscounty.org/ or follow us on Facebook.

Leaders serve as a member of a team. Here LHC 2020 classmates Victoria 
Ross-Frost, Jessica Ledford, and Virgil Underwood III work together on a 
problem-solving activity.

A big part of leadership (and life) is simply showing up. In the midst of a pan-
demic, the LHC Class of 2020 continues to show up, ready to learn, contribute, 
and serve, either in person or through virtual options.

In order to serve, we must first listen. In August, LHC 2020 classmates Tania 
Burke and Cory Stewart practice active listening skills.
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By Karl Zimmer

How many meetings have you and your 
team had related to strategic planning, 
long term planning, and the like?

How much time was spent during 
those processes, 
and did you feel 
that the time was 
worth the effort 
and the outcome? 
Since there are 
at least two sides 
to every story (or 
issue), let’s take a 
look and see what 
we can learn.

Planning is similar to goal setting, 
dreaming, and the lottery. You have to 
buy a ticket if you want to win, you have 
to dream for dreams to come true, and 
you have to set goals in order to reach 
them. Planning is the intentional work to 
achieving set goals. 

There are some caveats to planning that 
need to be considered in any planning 
process, and that is where most planning 
processes fail. Any plan is only as good 
as the implementation of that plan, and 
the success of that is largely determined 
by flexibility built into the plan. You know 
that the most successful of any species 
are the most adaptable. And so it is with 
planning.

Plans need to include measures that 
can be quickly determined so that 
necessary changes to the original plan 
can then be implemented. In other 
words, plans need to include alternate 

plans based on current events, a series 
of benchmarks upon which to measure 
progress, changes in the marketplace, 
economic indicators relevant to the 

specific issue and 
organization, and 
more.

You know 
your market 
and the things 
that impact your 
success. Include 
periodic and 
frequent reviews 
of progress toward 

the intended goal so that changes can be 
implemented quickly. 

Again, the most successful people are 
the most flexible. Plan, implement the 
plan, review progress toward the goal, 
change the plan if needed, implement the 
new plan, review progress toward the goal, 
and keep going until the goal is reached, 
assuming the goal is still relevant. Things 
change, so plan to be flexible.

This column is dedicated to sharing 
experiences, research, and ideas about 
great leaders, for great leaders. We 
welcome your comments, questions, and 
suggestions.

Does planning assure success?

Karl is the author of, “The Boy Who 
Grew Up to RULE® the World…,” a 
speaker, Board Certified Hypnotist, 
and successful CEO. Karl can be 
contacted at karl@z-success.com. 
RULE® is a Registered Mark of Karl R. 
Zimmer III

BIZ LEADERSHIP

 You know that the most 
successful of any species 
are the most adaptable. 

And so it is with planning.
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Planner of Note

Newly Incorporated Businesses
Compiled by Connie Sieferman
New Business Filings (7/21/2020 – 8/20/2020)

GRANTEE: Nakshopper Store
DESCRIPTION: reselling
GRANTOR: Nancy W. Kamau
DATE: 7/21/2020

GRANTEE: V W Cleaners
GRANTEE: VW Cleaners
DESCRIPTION: janitorial
GRANTOR: Victoria Wendt
DATE: 7/22/2020

GRANTEE: Carrie’s Catering & Carry-Out
DESCRIPTION: food business
GRANTOR: Lester Kelly
DATE: 7/24/2020

GRANTEE: Greater Than Eight, Inc.
DESCRIPTION: consulting for non-profits
GRANTOR: Renee Harlor
DATE: 7/24/2020

GRANTEE: No. 1 Restaurant
DESCRIPTION: restaurant
GRANTOR: Wuhong Zhang
DATE: 7/29/2020

GRANTEE: Iron On Iron
DESCRIPTION: Christian life coach
GRANTOR: Tom Dillow
DATE: 8/10/2020

GRANTEE: DH Salon
DESCRIPTION: hair salon
GRANTOR: Deana Hayes
DATE: 8/11/2020

GRANTEE: Joyful Cottage Keepsakes
DESCRIPTION: gift baskets
GRANTOR: Patti Estanovich
DATE: 8/12/2020

GRANTEE: Grammy’s & Me

DESCRIPTION: painting and staining
GRANTOR: Elizabeth Romine
GRANTOR: James Weintraut
DATE: 8/12/2020

GRANTEE: Sweet Bee Flats
DESCRIPTION: online diapers sales
GRANTOR: Veronica Cowen
DATE: 8/13/2020

GRANTEE: Dirty Red Lash Studio
DESCRIPTION: lash studio
GRANTOR: Korliss Jaimease Brown
DATE: 8/13/2020

GRANTEE: MDG Investments
DESCRIPTION: individual stock trader
GRANTOR: Michael Gulley
DATE: 8/13/2020

GRANTEE: RMR Kingdom Realities
DESCRIPTION: construction/contractor
GRANTOR: Roberta Townsel
DATE: 8/14/2020

GRANTEE: Stephanie Unton Photography
DESCRIPTION: photography
GRANTOR: Stephanie Unton
DATE: 8/14/2020

9 - Danville Chamber of Commerce 
(members’ meeting): Wed., Sept. 9 at 
11a.m. at HC 4-H Fairgrounds, 1900 E. Main 
St. Danville. For more information, call (317) 
745-0670 

15 - Plainfield Chamber of Commerce 
(members’ meeting): Tue., Sept. 15 at 11:30 
a.m. at Plainfield Rec and Aquatic Center, 651 
Vestal Rd., Plainfield.  For more information, 
call (317) 839-3800

22 - Avon Chamber of Commerce 
(members’ meeting): Tue., Sept. 22 at 11:00 
a.m. at Avon American Legion, 4812 E. Main 
St., (Old US 36) Avon. For more information, call 
(317) 272-4333

No meeting - Brownsburg Chamber of 
Commerce (members’ meeting): Due to golf 
outing, regular membership meeting will not 
be held in September. For more information call 
(317) 852-7885

HOW IS COVID-19 AFFECTING 
YOU AND YOUR BUSINESS?

Let us help you navigate these uncertain times.

Stay up to date on the latest information regarding the coronavirus’ impact on 
you and your business by visiting the COVID-19 Resources page on our website. 
The challenges are changing each day, and Somerset is committed to keeping 
you informed. Contact us today to connect with a Somerset advisor.

800.469.7206
somersetcpas.com

Avon Chamber New Members
INDIANA PHYSICAL THERAPY
1086 N. Avon Ave.
Avon, IN 46123
(260) 432-4700
RISE ’N ROLL BAKERY - AVON
9263 E. Hwy US 36
Avon, IN 46123
(317) 384-1024

Brownsburg Chamber New 
Members
HOOSIER PHOTO ORGANIZER
8261 Hughes Rd. 

North Salem, IN 46165
(317) 989-2813
CARE TO CHANGE COUNSELING
10080 E. US Hwy. 36 
Avon IN 46123
(317) 790-9396
VICKI MERRITT FINANCIAL 
COACH, LLC.
6424 Walnut Way 
Brownsburg, IN 46112
(317) 995-2721
22 MILES - INTERACTIVE 
WAYFINDING & DIGITAL SIGNAGE 
SOFTWARE

6722 Reed Rd. 
Pittsboro IN 46167
(877) 566.6789 x 6789
ENERGY SPOT BROWNSBURG
124 E Northfield Dr., Ste. L 
Brownsburg, IN 46112
(317) 286-3530

Plainfield Chamber New 
Members
MY IT INDY
2230 Stafford Rd.
Plainfield, IN 46168
(317) 534-0562

CLEARENT PAYMENTS
2680 E. Main St.
Plainfield, IN 46168
(317) 837-6007
KINNAMON FINANCIAL LLC
2680 E. Main St. Ste. 214
Plainfield, IN 46168
(317) 279.5531
PRIORITY REAL ESTATE
2230 Stafford Rd., Ste. 115
Plainfield, IN 46168
(317) 750-6317



resources to help YOU  
with energy costs.
Hendricks Power is aware of the financial hardships many 
families are facing. There are several resources available to 
help you pay your energy bills. 

Low Income Home Energy 
Assistance Program
An existing program, LIHEAP 
is a federally-funded grant 
program that helps low-
income households meet 
their immediate home energy 
needs. The LIHEAP fund 
received a sizable allocation of 
new federal funds as part of the 
coronavirus stimulus program. 
LIHEAP funds are distributed 

through local Community Action Agencies (ACA). All Indiana 
counties have intake offices. To find your local office, contact 
the Indiana Housing and Community Development.

Indiana 211
2-1-1 is a free and confidential 
service that provides Hoosiers 
with help and answers from 
thousands of health and human 
service agencies and resources 
in their local communities. Resources for utility bill assistance 
can be found by dialing 2-1-1. 

ENERGY ADVISOR SERVICES
At Hendricks Power, we offer free energy audits to our 
members.  During an energy audit, our certified energy 
advisors inspect your home or business to create a customized 
plan to increase your energy efficiency. Energy advisors will 
also let you know if you may be eligible for any household 
rebates. 

Schedule your home audit Monday - Friday, 7:30 am - 4:30 
pm or plan a virtual audit by using FaceTime, Google Duo, or 
WebEx!

Schedule your free audit by calling 
(317) 745-5473 or by visiting  

www.hendrickspower.com/energy-advisor

Inspired by someone making a difference in your community? 
Tell their story and they could win a cash prize.

WHO POWERS 
YOU?

Visit whopowersyou.com between 
September 8, 2020 and October 9, 
2020  and submit a photo of your
nominee. Then tell us why that
person inspires you and how
they make a difference in
your co-op community.

WhoPowersYou.com/Enter

THIRD PLACE

$1,500

GRAND PRIZE

SECOND PLACE

$2,000  

HONORABLE MENTION 
$500

$5,000

VISIT WHOPOWERSYOU.COM FOR FULL CONTEST RULES
Sponsored by Touchstone Energy Cooperative, Inc., 
4301 Wilson Boulevard, Arlington, VA 22203. ©2018.

As the national network of more than 730 co-ops, Touchstone 
Energy Cooperatives value the people who elevate and 
energize our communities. 

That’s why we are launching a contest to honor inspirational 
community members across the country. Winners will be 
announced November 2020. NO PURCHASE NECESSARY. VOID 
WHERE PROHIBITED. 

PAULA & HUNTER BEATON 
Second Place Winners, 2018

Founders of Hunter’s Day 1 Bags




