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Humor: The reality of me and then you 
By Gus Pearcy

Dagnabbit! I missed the call. When I get 
Google or Microsoft invites, I struggle to get 
them on my phone calendar because I use an-
other fruitier calendar competitor. The other 
day I missed an interview with a hard VIP to 
reach. It really messed up my chi or whatever.

Why can’t everyone see the world the way I 
do? That’s not as narcissistic as it sounds. I gen-
erally have the right view. Inevitably, people end 
up disappointing me because they do not make 
the same decisions I would make. It saddens me.

There is a name for this: naïve realism. I call it 
stupidity because it’s easier to yell. Basically, ev-
eryone perceives the world through the filter of 
their past experiences. Sure, we see and hear the 
same thing, but then it goes to crap once it hits 
the brain. All that sensory information wasted.

Haven’t you seen the visual illusions where the 
length of the line is not what you see? Where’s 
Waldo? He’s in the trauma of your childhood.

What you see is NEVER what you get. See-
ing is as subjective as the reality you perceive. 
OK, the car is blue, but is it a pretty blue? Not 

everyone agrees.
However, most of us don’t realize that our 

perceptions are not the perceptions of everyone 
else. Which is really too bad because my per-
ceptions are quite beautiful.

Perception exception explains many of our 
cognitive biases. It’s also the reason I’m right 
and you’re wrong. Don’t bother to argue. It’s like 
the old allegory of the cave.

Plato’s Cave predates everyone I know. Ac-
cording to the story, some people are chained 
to a wall in a cave. I don’t know why, they just 
are. They are facing the wall and cannot turn 
around. All they see of the world is the shadows 
cast against the wall which pass in front of a rag-
ing fire. But they are only shadow puppets. Not 
particularly good ones, either. They are not ac-
curate representations of the real world. Them, 
Ancient Greeks. You gotta hand it to them.

According to Plato, the only person who can 
see past the shadow puppets is the philosopher, 
the prisoner freed from the cave.

You think your worldview is right when I 

know it’s not. Our caves aren’t identical. Be-
cause you don’t agree with me, especially on the 
important stuff, then I tend to think you are un-
informed, irrational, biased or… stupid.

The more you insist on being right, the more 
I settle into my easy chair of my righteousness. 
But once in a while, I look at my view and re-
alize that, perhaps, I am persuaded by my ex-
periences and that my filters may not be seeing 
the problem from all sides. In these fleeting mo-
ments, I see the world from a different point of 
view. I begin to agree with you and wonder why 
I ever doubted you. Then…

I wake up and realize what you just said was 
stupid, dagnabbit.

Gus Pearcy is a contributing columnist 
to the Hendricks County Business 
Leader. He may be reached at (317) 
403-6485 or gus@icontimes.com

Celebrating 
capitalism in a 

new reality
Independence Day means some-

thing specific in the United States. 
It marks our break away from 
tyranny and taxation without rep-
resentation. What it doesn’t cel-
ebrate is a cessation of problems.

The pandemic has exposed our 
vulnerabilities as a nation and hu-
mans. It also uncovered a nasty 
reality about our economy. We 
depend on low-wage workers to 
stock our shelves, clean our hospi-
tals and care for our elderly. How-
ever, we have created a working 
class that is fraught with insecurity 
and uncertainty. Oftentimes, the 
American Dream is out of reach 
for this class because they are se-
verely overworked.

Because of this our fast-food 
restaurants close early, our supply 
chain is disrupted, and we face an 
unpredictable economy. This has 
been a growing problem, but with 
the extra federal unemployment 
benefits during the last 16 months, 
the predicament has worsened. 

What’s worse? Our popula-
tion is stagnating. There are more 
jobs than employees to take them. 
Teenagers are waiting longer to 
enter the workforce. Daycare has 
become so expensive that mothers 
are better off staying home instead 
of working every day.

But capitalism is working. Wag-
es are rising due to demand. A fed-
eral mandate on minimum wages 
will stifle this natural order. How 
does forcing business to increase 
their costs not translate to the 
costs passed onto the consumer?

It is hard to imagine that the 
federal unemployment extra ben-
efits are not affecting businesses.

Giving something for nothing 
has always been a red flag and now 
we have a “real world” example of 
this phenomena. It goes against 
our belief that hard work is a nec-
essary component to get ahead. 

Capitalism works, it just needs 
to morph into something everyone 
feels like they can participate in.

Happy Birthday, America.
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OPINION

Business Leaders: Is Emotional Intelligence just a buzz phrase?
By Susan Rozzi

A CEO dealing with vice presidents who are 
contentious with each other. A CFO engaging 
high performers as well as a few underper-
forming employees. A manager empowering 
her team while holding them accountable. An 
employee working with difficult clients. What 
makes a difference between success and fail-
ure in these situations?

Mariah DeLeon, Vice President of Peo-
ple, at Glassdoor might have the answer. She 
shares, in a piece written and published in 
the May 2015 issue of Entrepreneur, The Im-
portance of Emotional Intelligence at Work 
“workers with high EQ  (emotional intelli-
gence) are better able to work in teams, ad-
just to change and be flexible. No matter how 
many degrees or other on-paper qualifica-
tions a person has, if he or she doesn’t have 
certain emotional qualities, he or she is un-
likely to succeed. As the workplace continues 

to evolve, making room for new technologies 
and innovations, these qualities may become 
increasingly important.” 

Emotional Intelligence is not a buzz phrase 
but rather the single biggest predictor of suc-
cess in work and life. It is a set of emotional 
and social skills that influence the way we: 

perceive and express ourselves,
develop and maintain social relationships,
cope with challenges, and 
use emotional information in an effective 

and meaningful way.
Practically, emotional intelligence starts 

with self-perception and understanding what 
is happening internally. The internal thoughts 
and dialogue we have effects how we show up 
and present ourselves to others. This leads to 
the quality of interpersonal relationship we 
have and the ability to build trust and un-
derstanding. When we understand and have 

good relationships, we can make better deci-
sions because we bring in all perspectives. As 
we make stronger decisions and have stron-
ger relationships, we can be more adaptable 
and tolerate a higher level of stress. 

Our emotional intelligence usage level di-
rectly impacts our work and our lives. Those 
with low emotional intelligence usage get 
hindered by daily situations they face. They 
often are stuck. Mid-level emotional intelli-
gence usage allows a person to be as assertive 
as most people, but they may be missing op-
portunities. Those with high emotional intel-
ligence usage typically are influencers, adap-
tors, and high performers. 

Using high emotional intelligence allows 
the CEO to bring unity between her conten-
tious vice presidents by having the hard con-

CONTINUED ON PAGE 12
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L A B O R  O F  L O V E
Complied by Rick Myers 

Eric Hessel is the Vice President of Programs for the 
Hendricks County Community Foundation. He started 
volunteering at HCCF in 2003 and began working for 
them in 2010. An alumnus of Tri-West High School and 
New York University, he came back to Hendricks County 
to serve the community. He currently lives in Carmel, 
loves live music (shout out to his concert buddy Brandy 
Wethington), and his two dogs—Hank and Vivienne.

You began working for the HCCF in 2003, 17 years ago. 
What is it about your work that has kept you engaged 
through all those years? 

Whew, 17 years is a long time for a 34-year-old—half of 
my life has been serving HCCF. I started volunteering 
for HCCF in 2003 as a youth grantmaker after finishing 
Youth Leadership Hendricks County. That would have 
been the summer after my sophomore year at Tri-West 
High School. I think the youth grantmaking council 
was the brainchild of Deedee Daniel, former HCCF 
Executive Director; Suzanne Whicker, former LHC 
Executive Director; and Dianne Murer, former Youth 
As Resources Director for the United Way. Talk about 
a powerhouse of community philanthropy! It’s been 
incredible to serve the community that has given me 
so much. I’m a big people person, and this work puts 
me out in the community constantly. On top of that, 
Hendricks County continues to grow and change; 
so the work grows and changes with it. Between the 
community foundation’s ability to build on the assets 
of our community and the people, it’s hard not to be 
engaged.

You are Vice President of Programs. What does that 
actually entail?

Before my title change last year, I always used to 
tell people, “In a nutshell, I do all the money out of 
our organization.” That means I run our grants and 
scholarship programs. However, in 2019 we received a 
grant from the Lilly Endowment Inc. to build upon our 
organization’s community leadership. We undertook a 
comprehensive community needs assessment (details 
can be found on our website—not so shameless plug), 
community meetings to work through that data, 
and a task force to determine tactics to meet those 
opportunities. That was new work for us. On top of 10 
years of service, the title change was a recognition that 
the role was expanding beyond grants and scholarships 
and reflecting the work HCCF does in the community. 
I’m grateful for the continued support I’ve gotten from 
William (Rhodehamel, president and CEO) and the 
board.

Programming has become more important to the HCCF, 
why is that?

We realized that HCCF can’t just be a check at the 
table. We are that, but we’re also coming to the table 
with ideas, expertise (or connections to expertise), and 
opinions. For a long time we played “Switzerland”, but 
there are obvious opportunities in our community that 
have a right and wrong side. Much of our expanding 
programmatic work reflects that—the community 
foundation coming to the table to help move Hendricks 
County forward. Our goal is not to recreate the wheel 
but to support our amazing nonprofits to continue 
doing great work or do it even better. When there’s 
no one to take it on, that’s when HCCF programming 
comes in. 

Why is community philanthropy so important?
Many of us live in a bubble where there›s always food 
on a table, a job to go to, every room is a comfortable 
space for us, but that isn›t the reality for everyone 
in our community. Twenty-twenty-five percent of 
Hendricks County could not financially survive a 
significant, unplanned expense. Nearly one in ten 
Hendricks County residents are considered food 
insecure. As our community grows and becomes 
more diverse, BIPOC and LGBTQ+ individuals want 
Hendricks County to feel like home. The true test 
of a community is its willingness to come together 
to support those with the least and to make people 
feel welcome—these are lessons I learned way back 
in my Sunday School days. That’s why community 

philanthropy is so important. Together, and it takes all 
of us, we can do incredible things. I get to see firsthand 
how generous our community can be—gifts large and 
small flow to the community foundation and the many 
nonprofits that work tirelessly to make our community 
a safer, more just, more beautiful, more vibrant place. 

For those who don’t give back to the community, what 
are they missing out on?

I tend to have a broad view of philanthropy. We can 
get caught up in the Mackenzie Scotts, Eddie C. 
Browns, and John Strykers of the world and forget 
what philanthropy means. Philanthropy at its roots 
means “love humankind,” so when you hold the door 
for someone you don’t know, pay for someone’s order 
behind you in line, give someone a $5 bill who’s run out 
of gas, mow your neighbor’s lawn, sit with someone 
who is grieving, pick up trash along your walk—guess 
what, you’re a philanthropist. Now there are tax 
benefits for gifts and health benefits for volunteering, 
so you are missing out; but really, we’re missing you 
in our community. I don’t expect everyone to donate 
thousands or millions of dollars, but I hope every 
person finds a way to love on humankind. Not just 
when it’s easy, or perfect, or for just these people—
but all of us. How can you, in your own way, make our 
community a better place?

You were recently awarded Leadership Hendricks 
County’s Suzanne Whicker Distinguished Service 
Award. What did that mean to you?  

I am still totally blown away. I had no idea it was 
coming. I work with so many incredible people in our 
community; I could›ve named 100 deserving people, 
so it hadn›t even crossed my mind. It was particularly 
special to have Suzanne present the award to me—
she was «mom» from my Youth Leadership days in 
2003. Over the last year, I got to work with nonprofits, 
governments and individuals who saw gaps created 
by a worldwide pandemic and stepped up to meet the 
challenge. As someone who doesn›t take praise well, 
I keep thinking about how this award reflects each 
and every one of those people. This year, I was able to 
be a mirror back to an incredible community that is 
resilient, giving, and dedicated to making Hendricks 
County just a little bit better each day. I truly am 
humbled and honored to get to do what I do each day 
and see, firsthand, the best our community can be.

For nearly half of his young life, Eric Hessel has served the community  
through the Hendricks County Community Foundation

Eric Hessel with Susan Whicker. (Photo courtesy of Leadership Hendricks 
County)
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If you were not working for the HCCF 
what would you like to be doing 
professionally? 

HCCF has been the majority of my 
professional career, and I’ve basically 
only worked at nonprofits prior. 
Whatever it is, it would have to be 
with people and something that shifts 
and changes—I’m not usually short 
on words or energy.  Maybe I’d go 
into sales, my entire family is in sales 
of some kind. I always joke that they 
sell medical devices and I sell a better 
community. That being said, I’d love to 
teach, maybe at the collegiate level, or 
do some kind of coaching. Or for a real 
twist, I’d be a chef or a bartnender—I 
love to eat and drink well and am 
slowly perfecting those skills at home. 
I can’t say enough how I have the best 
job in Hendricks County, so something 
else is hard to imagine. 

What businessperson in Hendricks 
County do you admire and why? 

What a tough question! Going on 11 
years at the community foundation, 
I’ve had the opportunity to work 
with amazing business people both 
on our board and through our work 
in the community. That being said, 
the businessperson I most admire in 
Hendricks County is Susan Rozzi. 
Susan was the associate director at 
HCCF when I started as an intern. 
She taught me a lot about community 
foundations, Hendricks County, 
working in an office, you name it. 
She has high standards, is smart, 
quick, and is passionate about the 
work she does and the community 
she serves. I was sad to see her leave 
the community foundation when 
she took the helm at Leadership 
Hendricks County, but that same 
year, I joined the 2013 Leadership 
Hendricks County adult class, her 

first. In that role, I got to watch 
her build and expand an incredible 
program both as a member of LHC 
2013 and as a funder and peer. After 
LHC, she started her own business. 
Shout out to all entrepreneurs and 
small-business owners; that has to be 
the most challenging and rewarding 
decision someone can make! Rozzi 
& Associates is building capacity 
in people and organizations across 
Central Indiana through her coaching 
and consulting—just like she did 
with me when I started as an intern. I 
consider Susan a mentor, a leader, and 
most importantly, a friend. She’s truly 
admirable.

Open mic: anything on your mind that 
we didn’t cover? 

Top of mind for me right now is 
how do we make sure everyone in 
our community has a seat at the 
table. Hendricks County is a diverse 
community—nearly 20% nonwhite, 
the Islamic Center in Plainfield, the 
Hindu temple in Avon, refugees 
and immigrants from around the 
world and the list goes on and on. 
A philanthropic community, like 
Hendricks County, must pull up some 
chairs and bring everyone to our 
table—no matter how they look, love, 
or pray. As one of the few counties in 
the state expected to grow over the 
next 20 years, the county will only 
become more and more diverse. How 
can we build on our community’s 
successes to make sure more folks are 
represented at all levels, that we’re 
meeting people where they are, and 
serving them in the way that best 
meets their needs. I saw a quote the 
other day that has stuck with me: 
“Diversity is innovation. If someone 
isn’t like you, they don’t think like you, 
and they’ll help you think differently.” 
We owe it to our community to think 
differently. 

Need space for 
those special 

team-building 
meetings?  

Like us on Facebook!

2230 Stafford Rd, #101
Plainfield, IN

317.837.1717 
Chicagospizza.com

Give us 
a call!

COVER STORY
CONTINUED FROM PAGE 4

Getting to know Eric
What do you do to unwind? I love to bake sweets, but I don’t have a sweet tooth 
at all. Let me know if you need something for a bake sale!

What is your favorite vacation destination? Hands down, New York City

What are you currently reading? The Other Black Girl by Zakiya Dalila Harris

What is one of your guilty pleasures? The worst reality TV you can imagine 
(Love Island USA premiers July 7)

What is your favorite TV show? See above, and anything on ID
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By April Johnson, MD, DipACLM

The average office worker sits for nine hours a day. These 
hours of sedentary behavior increase the risk for multiple 
health issues including chronic back pain, high blood pres-
sure, depression, diabetes, and heart disease.  The more 
movement you and your employees can incorporate into 
your workday – the lower your health risks. This also leads 
to lower health insurance costs and fewer sick days. 

So how can you build movement into the workday with-
out sacrificing productivity? One inexpensive and efficient 
suggestion is walking meetings.  

A crowded meeting with data to review is probably not 
suited to convert to a walking meeting, but many other 
types of meetings can benefit from this format. Try chang-
ing your next one-on-one meeting to a walking meeting. 
This seemingly simple variation has been shown to break 
barriers in communication. Instead of feeling intimidated 
by corporate hierarchy, everyone is on equal footing.

Research conducted on the impact of walking meetings 
also shows an increase in creativity and focus during and 
after these meetings. Consider using walking meetings to 
encourage brainstorming or problem solving. If you often 
find yourself in a post-lunch energy slump, move your 2 
p.m. meeting to the sidewalk.

In addition, research suggests that employees who par-
ticipate in walking meetings feel more valued by their em-
ployers and more engaged in their workday. These are 
great reasons to incorporate walking meetings into your 
organization. 

Here are seven suggested strategies for a successful 
walking meeting:

1. Choose a meeting with 1-4 attendees. 
2. Give ample notice so attendees wear the proper at-

tire such as shoes, sunglasses, etc.
3. Have a planned, safe route. (Hendricks County has 

many parks and trails that would be great options!)
4. Pick one person to set the walking pace.
5. Keep the agenda simple. 
6. Plan your wrap-up. End your walking route 15 min-

utes before concluding the meeting to allow time to 
recap and make necessary notes before everyone dis-
perses. 

7. Have fun! Don’t forget to smell the roses or admire a 
playful squirrel. 

7 strategies for a successful walking meeting

Kinsey is keynote speaker at June Women’s Luncheon

EMPLOYER HEALTH & WELLNESS COLUMN

April Johnson, MD, DipACLM, is Medical Director 
of the Hendricks Regional Health Wellness and 
Population Health Department. She is board 
certified in Lifestyle Medicine, which teaches 
comprehensive lifestyle changes to help prevent, 
treat and reverse the progression of many chronic 
diseases.

The Hendricks County Business Leader held its quar-
terly Women’s Luncheon on Tuesday, June 8 at the Wash-
ington Township Park Pavilion, 435 Whipple Lane, Avon. 
The keynote speaker was Madalyn S. Kinsey, author of  “I’ll 
go to the Gym when I Lose Weight.” The quarterly lun-
cheon series was sponsored by Care to Change, Hendricks 
Regional Health and Kemper CPA Group. The next Wom-
en’s Luncheon will be a breakfast, Tuesday, Sept. 14, 7:30 – 
9:30 a.m., at the same location. Cost is $15. It will feature a 
yet-to-be-determined speaker panel. To RSVP or for more 
information, contact Catherine Myers at (317) 918-0334, 
or via email at cathy@icontimes.com.

Photos by Rick Myers Emily Hammell and Diane Jones

Carrie Meyer and Shelby Marshall

Madalyn Kinsey and Carrie Hanni

Amber Coryell and Abbi Voegel

Jill Hunter and Cari Palma
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Join us for the Hendricks County 

Business Leader’s Cover Party

Thursday, July 15
4:30-6:30 pm

Avon Gardens
6259 E. Country Road 91 N, Avon

Save
 Date

the

Food

Fun

Networking

RSVP to Catherine Myers at Cathy@icontimes.com 
or call (317) 918-0334.

presented by

866.348.4674 | StateBank1910.bank
CRUISE INTO SUMMER IN STYLE!

We have a wide variety of personal loans for boats, RVs, campers, jet skis, cars, motorcycles, and more! Stop by or call us for details.
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Getting to know  
Deborah Brown,  
co-owner of Deka Lash
Town of residence: Avon
Family and pets: Husband, Tyrone, 
and seven children between the two 
of us ranging in age from 18 to 40. 
No pets
What attracted you to this line of 
work? I have always had an attrac-
tion to the beauty industry. I’ve al-
ways wanted to be a studio/salon 
owner, and when I was researching 
starting my own salon, I was intro-
duced to Deka Lash as a franchise 
model. When I watched the webi-
nar, they put together to present to 
potential franchise owners, I just 
really fell in love with the product 
based on how they presented the 
services and the professionalism.
What advice would you give to 
someone looking to start a busi-
ness? To do your research. Even 
when it feels overwhelming, intimi-
dating and challenging, if it’s some-
thing that you really have a passion 
to do, step out and do it.
What do you like to do for fun? 
My fun thing is to just enjoy a good 
book. I love to read, and I love mu-
sic. I lean more toward the soulful 
type music or gospel music. Typi-
cally, what we do together is travel, 
and that’s just to get away.
Where were you born and raised? 
I was born in Chicago, Illinois. My 
stepfather is retired military, so we 
did travel around a portion of my 
childhood. I have been in Indiana 
since 1994-ish.

The emPowering series
presented by

The Eyes 
Have ‘It’

Deka Lash co-owner 
Deborah Brown provides 
another beauty service 

By Mike Beas

Deborah Brown understands better than 
most that the eyes are, as the longstanding 
saying goes, the window to one’s soul.

As co-owner of the newly opened Deka 
Lash location in Plainfield, she uses her ex-
pertise and professionalism to enhance the 
appearance of her clients.

Founded in 2011 and based in Pittsburgh, 
Pennsylvania, Deka Lash is a beauty com-
pany specializing in eyelash extension ser-
vices and products. The Plainfield studio is 
the first of its kind in Indiana and among the 
latest in a chain that includes 102 locations 
nationwide.

“Our focus is the eyes, so we provide (eye-
lash) extensions, eyelash lifts and eyelash 
tinting. We also offer brow laminations and 
brow tinting,” said Brown. “It’s just anoth-
er beauty service. Women, that’s what we 
do. We enhance our beauty, and that’s just 
one way for us to be able to stand out in the 
crowd is by adding extensions to our lashes.”

“Some women don’t have long lashes. 
Some women have lost their lashes.”

The appearance of one’s eyes took on even 
greater importance recently due to persons 
wearing masks due to the COVID-19 pan-
demic. However, even in this post-vaccina-
tion world, how one’s eyes look remains vi-
tal in terms of a woman’s look and level of 
confidence.

Brown owns Deka Lash with her husband 
of 13 years, Tyrone. The couple also co-owns 
the Indiana Lyons, a professional basketball 
franchise which plays home games in Dan-
ville and is part of the American Basketball 
Association. Tyrone is chief executive officer 
and coach; Deborah’s title is president.

However, when it comes to all things eye-
lashes, Deborah is in charge.

“She is the CEO,” said Tyrone, referring to 
Deka Lash. “My role is primarily the outside 
sales. Advertising. Marketing. To enhance 
the brand. To get awareness. We’re current-
ly business owners in terms of the Indiana 
Lyons, so we’ve used our contacts from our 
past business line and reached out to multi-

ple chambers and presented our story.
“We thought it would be a good opportu-

nity to get our story out there to encourage 
other potential entrepreneurs to be success-
ful.”

The couple also uses every social media 
platform available whether it’s Facebook, In-
stagram, Tik Tok or others in an effort to ed-
ucate women on the Deka Lash brand. 

Deborah Brown’s previous career was a 
nearly 30-year run in the insurance industry, 
one she doesn’t miss. All the while, she had 
envisioned the possibility of someday open-
ing her own salon.

It takes anywhere from four to six weeks 
for Deka Lash employees to be trained in or-
der for them to provide the various services 
on a full-time basis.

Asked about the biggest challenge as a 
new business owner, Deborah doesn’t hesi-
tate: “Having committed employees,” Deb-
orah said. “It’s very frustrating. Honestly, 
in this industry, there are a lot of younger 
people, too, who might not understand what 

commitment is.”
Deka Lash prides itself on being affordable 

in an industry known to often charge prices 
only a small percentage of women might be 
able to pay. At Deka Lash, customers can pay 
anywhere from a $10 lash tinting of the bot-
tom lashes only to a $75 brow lamination to 
the Hybrid treatment costing $139.99. 

An Elite Membership is $109.99, while the 
Volume Membership is $159.99.

Added Tyrone: “I think another one of the 
challenges is getting this brand out to the 
public. Getting them accustomed to seeing 
a sometimes-higher level of care, but it’s be-
ing brought back to a more local community 
where the name Deka Lash can grow. It’s a 
very unique brand in terms of women and 
beauty.”

“There are a lot of things that distinguish 
Deka Lash from a lot of other eyelash-type 
places,” said Deborah. “Number one is the 
fact that we do educate our customers on 
what eyelash extensions are and how to 
properly wear them.”

“I think the experience the customer will 
receive when she walks through the doors 
will be surprising to her, and it will be an ex-
perience of excellence and an experience of 
self-worth,” said Tyrone. “Deka Lash is really 
about making a woman look good and mak-
ing them feel good about themselves.

“My take is that you have to focus on 
yourself. You have to believe in what you 
do. We had a vision. We had a goal. Being 
able to offer the community the services that 
Deka Lash has, and what Deborah and her 
team has will be second to none because it’s 
unique on its own.”

The Deka Lash at 2685 E. Main Street, 
Suite 108, in Plainfield, began training em-
ployees April 19 and opened its doors for 
business on May 14. The Plainfield Deka 
Lash celebrated its Grand Opening on June 
19. For more information, call (317) 667-
0681.

Deborah Brown. (Photo courtesy of Visit Hendricks County)
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CHECK YOUR MAIL FOR YOUR INVITATION WITH ADDITIONAL DETAILS! *Winners need not be present to win

2021 ANNUAL MEETING & 
MEMBER APPRECIATION 

THURSDAY, JULY 22, 11 AM - 8 PM     HENDRICKS CO. 4-H FAIR

ONLINE VOTING 
JULY 1-15 
Members can vote online by logging into their 
SmartHub account. If you need assistance registering 
for SmartHub or voting, visit https://bit.ly/3vHycUw.

VOTING 
New in 2021, we will be offering ONLINE, DRIVE-THRU, AND 
DAY-OF VOTING in our board of directors election. Each registered 
member will receive a $10 bill credit for their vote, a chance to win 
one of five $500 bill credits, and are eligible to receive $10 in fair 
food vouchers.

ANNUAL MEETING 
JULY 22, 11 AM - 8 PM
HENDRICKS CO. 4-H FAIR
Members and their families will receive parking & admission tickets 
to attend the Hendricks County 4-H Fair. Once admitted, members 
can vote until 6 pm at the Sponsor of the Day Pavilion. Members 
will receive $10 in fair food vouchers to use at any food vendor on 
July 22, along with a $10 bill credit. 

DRIVE-THRU VOTING 
JULY 19-22 
Members can vote by visiting one of our 
designated drive-thru voting locations at the following 
times.

Hendricks Power Cooperative
86 N CR 500 E, Avon, IN 46123

JULY 19 & 20    9 am - 4 pm

JULY 21    9 am - 6 pm

North Putnam High School
1780 US 40, Greencastle, IN 46135

JULY 21    9 am - 6 pm

11 AM  REGISTRATION & VOTING BEGIN
Sponsor of the Day Pavilion
Bring your invitation to receive your $10 in food vouchers and 
$10 bill credit.

2 PM  LIVE LINE SAFETY DEMONSTRATION
Hendricks Power Expo Hall
Learn about indoor and outdoor electrical safety. Fun for all ages!

4 PM  TESLA MODEL 3 DEMONSTRATION
Promenade 
Learn about our Tesla Model 3 and ask your questions about electric 
vehicles!

5 - 7 PM FAMILY FUN
Sponsor of the Day Pavilion
Get your last-minute votes in and enjoy family fun with balloon animals 
and Silly Safaris animal shows at 3 and 4:30 pm. Voting ends at 6 pm.

6:30 PM BUSINESS MEETING
Hendricks Power Expo Hall
Catch up on current cooperative happenings, results of the election, and 
winners of the five $500 bill credits.* Stream or view the meeting later 
on our Facebook and Youtube pages.

SEE FULL DETAILS & CANDIDATES AT WWW.HENDRICKSPOWER.COM/ANNUALMEETING
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With over 20 years of experience in
commercial banking, Kathy Spencer-Ellis
is committed to helping your business
move to the next level.

Offering a solutions-oriented approach
and unmatched personal service, she
will bring professional solutions that
work for you and your business.

Stop by or call Kathy today!

317-754-2896
kspencer-ellis@homebanksb.com
www.homebanksb.com

         Visit our new 
     Plainfield location 
990 W. Main St.

Kathy Spencer-Ellis
VP/Commercial Lender

By Scott Flood

You’ve spent six months getting your company’s 
new website put together, and now you’re ready to 
tell the world about it. That’s probably a waste of 
your time.

Hey, I get it. Your new site is truly a humding-
er that took months of work, and you’re proud. But 
honestly, why should anyone else care?

Companies invest an amazing amount of mon-
ey in telling their customers about things that are 
important to the companies, but pretty meaning-
less to the customers. They don’t intend to ignore 
their customers’ interests. It’s usually a function of 
pride. You visit their website because you want to 
learn how they can help you or your business, and 
you find yourself wading through lengthy histories 
of the company or other information that may be 
mildly interesting but is completely irrelevant to 
your needs.

I’m a salesman’s kid, and Dad worked straight 
commission throughout his career. Had he walked 
into his customers’ offices and started telling them 
about the shiny new Buick he was using to make 
sales calls, or showed them photos of his secretary’s 
typewriter, our family would have gone hungry. He 

didn’t get paid unless he made a sale, so he talked 
to them about their needs and how he could solve 
their problems. That got their attention and their 
orders.

Did Dad engage in small talk? Absolutely, but his 
small talk was about the customers, not about him-
self. As a result, people listened when he spoke and 
took his recommendations seriously. When some-
thing went wrong on their production line and they 
needed help, they called him instead of one of his 
many competitors. 

By all means, take pride in what you’ve accom-
plished. Celebrate with your team. But before you 
choose to make those internal triumphs your ex-
ternal messaging, take an honest look in the mirror 
and ask if that’s what really matters to your custom-
ers. If you were a customer, would you really care? 

Who cares? Not your customers
THE PERSONAL TOUCH

Scott Flood creates effective copy for 
companies and other organizations. You’ll 
find more articles at sfwriting.com. ©2019 
Scott Flood All rights reserved.

Hendricks County ICON, Business 
Leader earn Best of the Best awards
Staff report

The Hendricks County ICON 
and the Hendricks County Busi-
ness Leader placed first and third 
place, respectively, in the Asso-
ciation of Community Publishers’ 
2021 Best of the Best Awards. 

The ICON won first place in 
overall excellence for a weekly, 
and the Business Leader took third 
place for overall excellence for a 
monthly. 

“Our team is very deserving of 
these awards,” said Rick Myers, 
publisher and founder of both the 
ICON and the Business Leader. 
“It’s great to be acknowledged by 
your peers. We work with passion 
and dedication to bring a quality read to the Hendricks County com-
munity. These awards, in many respects, validate that effort.”  

Judge’s comments on ICON: “Nice, clean layout! A pleasure to 
read!” Thanks, again team!

“Imagine working with some of the most talented people in the 
business, and on top of it all, winning these awards for Hendricks 
County ICON and Hendricks County Business Leader,” said Brian 
Kelly, CEO of Grow Local Media, parent company of the ICON and 
Business Leader. “What an incredible honor. Thanks to the leader-
ship of Rick Myers, who last September was honored by Editor & 
Publisher as one of 15 leaders over 50 leading our industry forward, 
and his incredible team, for this recognition.”
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 If ketchup can spike in price, what about the spikes 
in other commodities? What caused them? How 

long will they last? Or are they here to stay?  

By Jeff Binkley

Inflation.  Supply and demand.  Supply chain interrup-
tions.  And Ketchup packets. 

What? 
Inflation is on the minds of a lot of people.  Person-

ally, I’m not sure what to think.  Many of the foundational 
commodities our economy runs on have spiked in price; 
gasoline, wood, meat, and even ketchup packets. 

I was at a cookout recently, a public one, not a private 
one and wanted some ketchup for my hot dog.  They were 
out of ketchup packets so I asked about them.  I discov-
ered that ketchup packets used to run about $.07 per 
packet but now cost upwards of $.40 each.  I’m a “why” 
guy so I started to speculate what would cause ketchup to 
spike over 600%?  COVID.   

Remember when you’d go to a sit down in a restaurant 
and there’d be menus on the table, a little tray with salt, 
pepper, sugar and sweetener?  There often was a bottle of 
ketchup and mustard on the table as well.  Not so much 
anymore. Many restaurants removed all that table-top 
stuff due to COVID.  Menus are now found on your 
phone after you scan a QR code either imprinted on the 
table or on a disposable slip of paper your server hands 
you.  

And ketchup?  It’s brought out to you in packet form 

with your fries.  That is if you ask for it. No multiple-
hands-touched-Heinz-bottle here.  No multi-serve bottles 
leads to higher demand for ketchup packets.  Higher de-
mand before suppliers can ramp up production leads to 
shortages which lead to price pressures which in turn al-
lows for higher prices.  

The ketchup conundrum led me to other questions:  “If 
ketchup can spike in price, what about the spikes in other 
commodities? What caused them?  How long will they 
last? Or are they here to stay?”

There’s good news about wood.   According to Forbes 
(6/15/2021 “Here’s What Plunging Lumber Prices Tell 
Us about Inflation” Sarah Hansen) Lumber has fallen 
40% from its May 2021 highs.  Those high lumber prices 
added about $34k to the price of a new home over the last 
year according to Bank of America.  

And there’s potential good news on the gas and oil front. 
Fourteen U.S. states filed suit June 16 against the Biden 
administration over oil and gas leasing pauses he imple-
mented when he took office.  Should those leases become 
available again, production would increase thus alleviating 
some of the supply side pressures in rising gas prices. 

Lots of questions remain.  Will prices fall back to pre-
pandemic levels or will producers use the pandemic price 
surge as a buffer to keep prices higher than before?  What 
other unforeseen covid economic impacts have yet to 
appear?  And will ending the Pandemic Unemployment 
Assistance program result in higher wage demand for the 
many lower wage workers returning to work over these 
next several weeks?  Rising wages are foundational in ris-
ing inflation.   

It surely is an interesting time to be a student of eco-
nomics.

MONEY MATTERS

For the student of economics, a lot of questions remain 

Jeff Binkley is the Founder  
and Managing Director of Binkley Wealth Management 
Group. He can be reached at Jeff@thebinkleygroup.com or 
(317) 697-1618.
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By Karl Zimmer

As your organization’s leader, you are 
constantly assessing every facet of your 
business, though your vision tends to 
be longer term than many others within 
your organization, as it should be. You 
also must wear different hats, from men-
tor and coach to facilitator and director, 
as well as decision maker and leader. It 
isn’t an easy position to be in but the one 
you are meant to serve.

As you assess 
your organiza-
tion, the struc-
ture, the people, 
the performance, 
and everything 
that makes it up, 
you can be proud 
of all that you and 
your organiza-
tion have accom-
plished, especially 
during some try-
ing times. That 
said, surely there are things you’d like to 
improve. What is the most pressing is-
sue that you would like to address? How 
are you going about tackling it? If I was 
asking you this question in person, what 
would you tell me? Why not write it down 
and send an email to me listing your most 
pressing issue. 

If you are willing, send it along with your 
idea of how best to address it. I will be hap-
py to respond to you directly and may ad-
dress it in a future article if there is suffi-
cient interest from others. Any identifying 
information will be held in confidence un-
less you would like me to reveal it.

Most of us, regardless of industry, deal 
with similar if not identical issues. I have 
been part of several associations and in-
dustry groups, and it is interesting that 

leaders in every market, every industry, 
and from all parts of the country and 
around the world, deal with quite similar, 
often the very same issues. The solutions 
may be unique depending on certain cir-
cumstances, but often even the solutions 
are similar. You know that skills are trans-
ferable from industry to industry, and so 
are solutions to problems. The most im-
portant part in solving a problem is being 

able to articulate 
it. You must first 
acknowledge it. 
Asking for help is 
step one and takes 
courage, so go for 
it.

Not any one 
person has all the 
answers, but to-
gether, with the 
help of the many 
who have vast ex-
perience in a va-

riety of industries, the answers to your 
questions and the solutions to your press-
ing issues are surely just an email or two 
away. Isn’t that why you are here?

This column is dedicated to sharing 
experiences, research, and ideas about 
great leaders, for great leaders. We wel-
come your comments, questions, and 
suggestions. What would you like to 
know more about? What gems would you 
like to share?

What is your most  
pressing issue?

BIZLEADER

Karl is the author of, “The Boy 
Who Grew Up to RULE® the 
World…,” a speaker, Board 
Certified Hypnotist, and 
successful CEO. Karl can be 
contacted at karl@z-success.
com. RULE® is a Registered Mark 
of Karl R. Zimmer III

SYCAMORE
PRINTING

~
Business Solutions

Ask us aboutdelivery!• Business Cards 
• Letterhead 
• Envelopes 
• Brochures
• Newsletters 
• Large Format 
• Bindery

• Carbonless Forms 
• Invitations 
• Graphic Design
• Content Writing 
• Mailing Services 
• Promotional Items

Great service and quality printing, with added  

experiences for individuals with disabilities.

934 Sycamore Lane • Danville, Indiana 46122
317-271-7700 / 317-745-5456  
www.sycamoreprinting.net  

sycamoreprinting@gmail.com  
Hours: M-F, 8:30am - 5pm

versations. It allows the CFO to successful-
ly engage his entire team toward a common 
goal by understanding how to motivate ev-
ery member on his team not just the ones 
he relates with best. It allows the manager to 
coach her team toward their individual and 
team goals while celebrating their success. 
And, finally, it allows the employee to listen, 
engage and move difficult clients to satisfied, 
returning clients. 

Susan Rozzi is the president of 
Rozzi and Associates, a leadership 
and organizational development 
company helping good leaders 
become great. Contact Susan at 
susan@rozziandassociates.com.

CONTINUED FROM PAGE 2 Need help in navigating your emotional 
intelligence? Rozzi and Associates is here to 
help. Contact me for a free consultation at 
susan@rozziandassociates.com.

 The most important part in 
solving a problem is being 

able to articulate it. You must 
first acknowledge it. Asking 

for help is step one and takes 
courage, so go for it.
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Leadership Hendricks County, Inc. is a 501c(3) not-for-profit organization serving the people and corporate citizens of Hendricks County and 
west central Indiana by offering top-notch leadership and engagement programs for current and emerging leaders who then apply those skills to 
strengthen their community. Learn more at www.leadershiphendrickscounty.org.

Leaning into Leadership
Each month, the Business Leader focuses on how Leadership Hendricks County, Inc. equips  

professionals with the tools and techniques to lead and strengthen our communities.

LEADERSHIP HENDRICKS COUNTY 2021 CAPSTONE PROJECT TEAM

From left: Mitch Hannum, Regional Manager, Garmong Construction Services; Sherri Reagin, Executive Vice President and CFO, North Salem State Bank; 
Ryan Rash, Vice President Retail & Commercial Services, State Bank; Brian Slavens, Chief Financial Officer, Electric Plus, Inc.

2021 LHC Team Capstone Projects: Big Ideas. Impactful Work.
This year’s Leadership Hendricks 

County capstone group projects 
strategically align 
with community 
needs identified in 
the Hendricks County 
Community Founda-
tion’s 2019 commu-
nity needs assessment findings as 
well as augment existing com-
munity projects. The third of six 
capstone projects is  featured here.

2021 LHC CAPSTONE PROJECT: 
HENDRICKS COUNTY FOOD 
PANTRY COALITION

This capstone group has taken 
a deep dive into innerwork-
ings and challenges facing the 
Hendricks County Food Pantry 
Coalition. In doing so, they have 
discovered there is an oppor-
tunity to improve efficiency at 
each pantry with more efficient 
and consistent procedures and 

uniform messaging. To achieve 
these gains, group members are 
developing standard operating 
procedures and a training manual 
for the Coalition’s member pan-
tries.

“This project, and more gener-
ally LHC, is opening my eyes to 
challenges within this community 
that I was previously unaware 
of,” said Mitch Hannum, Regional 
Manager, Garmong Construction 

Services. “Food insecurity is a big-
ger problem in Hendricks County 
than I would have guessed, and 
I am sure I am not alone in that 
belief,” he said. “I see it as my 
responsibility to learn more about 
this problem and become part 
of the solution. In my eyes, that 
is the true mission of Leadership 
Hendricks County,” Hannum said.



Hendricks County Business Leader14  July 2021  •  hcbusinessleader.com

Planner of Note

14 - Danville Chamber of Commerce 
(members’ meeting): Wednesday, July 14, 
11 a.m., HC 4-H Fairgrounds, 1900 E. Main 
St., Danville. For more information, call 
(317) 745-0670 

20 - Plainfield Chamber of Commerce 
(members’ meeting): Tuesday, July 20, 
11:30 a.m., Former Duke Energy Conference 
Center, 2499 Perry Crossing Way, Ste. 285, 
Plainfield. For more information, call (317) 
839-3800

21 - Brownsburg Chamber of Commerce 
(members’ meeting): Wednesday, July 21, 
11 a.m., Westchase Golf Course Pavilion, 
4 Holloway Blvd., Brownsburg. For more 
information call (317) 852-7885

27 - Avon Chamber of Commerce 
(members’ meeting): Tuesday, July 27, 11 
a.m., Avon American Legion, 4812 E. Main 
St., (Old US 36) Avon. For more information, 
call (317) 272-4333

Avon Chamber New Members
EGLEN LAW LLC
6781 E US Hwy 36
Avon, IN 46123
(317) 451-9124
LIFESTANCE HEALTH
6845 East US Highway 36
Avon, IN 46123
(317) 742-1340
DEKALASH
2685 E. Main St., Suite 108
Plainfield, IN 46168
(317) 525-8380
HARMONY AT AVON
2141 N. Dan Jones Rd.
Avon, IN 46123
(765) 721-0049
INTEGRATIVE VETERINARY CARE
1578 S. Co. Rd. 250 W.
Danville, IN 46122
(317) 378-9779
Brownsburg Chamber New Members
INDIANA BUSINESS SOLUTIONS TECHNOLOGY 
GROUP LLC
8227 Northwest Blvd. Ste. 200 
Indianapolis, IN 46278
(317) 471-9735
BROWN SKIN COFFEE LLC
5028 Prairieclover Ln. 
Indianapolis, IN 46254
(317) 793-1846

BROWNSBURG HEALTHCARE CENTER
1010 Hornaday Rd. 
Brownsburg, IN 46112
(317) 852-3123
CAR-X TIRE & AUTO
455 E. Northfield Dr.
Brownsburg IN 46112
(317) 838-0980
TURNIP POWER WASHING
5914 Skyward Ln. 
Indianapolis, IN 46234
(317) 989-1889
Danville Chamber New Members
NO. 1 EXTERIORS
101 W. Lincoln St. Ste. 5 
Danville, IN 46122
(317) 426-0315
BGE CONTRACTORS, LLC
839 S. County Rd 525 W. 
Danville, IN 46122
(317) 563-2813
CUMMINS BHS
539 Willow Dr. 
Danville, IN 46122
(317) 874-6627
Plainfield Chamber New Members
MIDLAND
2363 Perry Rd. Ste.150
Plainfield, IN 46168 
(800) 888-8291

Newly Incorporated Businesses New Business Filings (5/5/21 - 6/21/21) 
GRANTEE: William and Eleanor
Description: Quilt making
GRANTOR: Wendy L Bouchard-Swain
Date: 5/05/21
GRANTEE: D&B Metalworks
Description: Welding/metal fabrication
GRANTOR: Donald Wayne Tharp
Date: 5/11/21
GRANTEE: Reclaim and Rethread
Description: Retail
GRANTOR: Jessica Cottongim
Date: 5/14/21
GRANTEE: Paige Noel Hair
Description: Salon/beauty
GRANTOR: Paige McCluskey
Date: 5/17/21
GRANTEE: Omega Cleaning Services
Description: Residential/community cleaning
GRANTOR: Lawrence B Sebatunzi

Date: 5/20/21
GRANTEE: Papaws Ice Cream
Description: Ice cream
GRANTOR: Daniel P SR George
Date: 5/21/21
GRANTEE: Parks Painting
Description: Painting contractor
GRANTOR: Paul Parks
Date: 5/21/21
GRANTEE: Speakeasy Books
Description: Book store
GRANTOR: Tommy Vickers
Date: 5/24/21
GRANTEE: Cazology
Description: Mobile food service
GRANTOR: Steve Casner
Date: 5/25/21
GRANTEE: Grammy & Me

Description: Paint & stain
GRANTOR: Elizabeth Romine
Date: 5/28/21
GRANTEE: Ocube Premium Services
Description: Sole proprietorship
GRANTOR: Olaolu Olowofela
Date: 6/04/21
GRANTEE: Peterman Brothers
Description: Heating, cooling, plumbing
GRANTOR: Chad M Peterman
GRANTOR: Peterman Heating Cooling & Plumbing Inc.
Date: 6/08/21
GRANTEE: Meadows Flower Farm
Description: Flower farm
GRANTOR: Jenna Prihoda
Date: 6/11/21
GRANTEE: Kevia Nishe Writes!
Description: Literary art, writing
GRANTOR: Kevina White
Date: 6/11/21
GRANTEE: SOM Consulting
Description: Software Consulting
GRANTOR: Manish K Vashistha
Date: 6/21/21
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Our Hendricks at Work team thrives on taking an outside-the-box 
approach. We strategically customize our health and wellness plans to 
best serve each of our 450 employer partners and their employees.

When we were asked to expand hours at our employer Wellness 
Centers, we created our innovative Shared Model. By giving each 
partner access to all four near-site clinic locations, their opportunity to 
use this service increased from an average of 10 hours a week to 97. 
That means greater continuity of care and more scheduling flexibility.

Hendricks at Work not only saves you healthcare dollars, we can make 
your employees healthier – and help them stay that way. Contact us at 
(317) 838-WELL or visit HendricksAtWork.com to get started today.

Healthier Employees.
Healthier Business.

Dr. April Johnson
Medical Director of

Wellness & Population Health


